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Significant Trends 


As seen by an editor of SALES MANAGEMENT for the year ending May 10, 1944: 


Did You Know That... 


THIS 15TH ANNUAL EDITION of the Survey of 
Buying Power might easily have run to more than 
500 pages if there had been no paper shortage. Because 
the editors insisted upon having’ as many editorial 
pages as in the 1943 volume, the advertising had to be 
allocated and rationed. Our advertising representatives 
have been busy since the first of February turning down 
prospective advertisers and trying to make them like it. 


So while there isn’t more advertising than last year, 
it's of a higher quality. In fact, the advertisers are 
giving the editors a close race in the amount of factual 
material which can be applied in the planning of sales 
and advertising campaigns. 


Now, as we go to press, we are in a prayerful mood. 
We know that it’s impossible to turn out a work of such 
magnitude and hold editorial or printer’s errors down 
to an absolute zero—but here’s hoping! 


1. The Nation's Effective Buying Income topped 
$142 billion in 1943 for a gain of 24% over 1942 and a 
100% gain over 1939. Merchandise shortages held the 
retail sales gain down to 12144%. (Page 17) 


2. There are six states where Effective Buying Income 
per capita runs a third or more larger than for the 
U. §. A.—District of Columbia, Nevada, Connecticut, 
Delaware, California and Washington. (Page 98) 


3. Ten states account for 59.93% of the Effective Buy- 
ing Income. They are in order: New York, California, 
Pennsylvania, Illinois, Ohio, Michigan, Texas, New 
Jersey, Massachusetts and Missouri. (Page 98) 


4. The same ten states account for 57.54% of the retail 
sales. (Page 98). 


5. On a per capita basis the ten states leading in 
retail sales are in order: District of Columbia, Delaware, 
Nevada, Connecticut, Washington, Oregon, Rhode Island, 
California, Wyoming and Maryland. (Page 98) 


6. The ten states leading in gross cash farm income 
are in order: lowa, California, Texas, Illinois, Minne- 
sota, Kansas, Wisconsin, Ohio, Indiana and Nebraska. 
(Page 98) 


7. Almost exactly half (49.13%) of the retail sales 
of the country are consummated in 132 cities. (Page 84) 
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Add for Good Measure... 


8. ON A QUALITY BASIS the leading states are in 
order: District of Columbia, Nevada, Connecticut, Dela- 
ware, Washington, California, Oregon, Rhode Island, 
New Jersey, New York and Maryland. This is the figure 
obtained by dividing the ‘‘% of U. S. A. Potential’’ 
by the ““% of U.S. A. Population.’’ (Page 98) 


9. The 132 big city markets have 65.82% of the 
general merchandise sales and 64.04% of apparel sales, 
but only 49.13% of food sales and 48.59% of drug store 
sales. (Page 86 and following) 


10. Total retail sales volume is not necessarily a good 
barometer of the potentials for your product, since ex- 
treme differences exist in the rank of cities for specific 
commodities. Take a look at these variations in rankings 
as examples (from city ranking tables): 


All Eating O 
Retail Gen. Drink- 
Sales Food Madse. Apparel ing Drug 


Atlanta 40 17 24 40 28 
Buffalo 17 23 17 18 30 

66 70 48 60 63 56 

51 64 49 ° 59 42 37 
New Haven. 46 52 64 32 a4 55 
Portland, Ore. 17 20 13 27 19 23 
Wilkes-Barre 106 106 69 67 98 110 


11. The 15 cities leading in Effective Buying Income 
per capita are: Long Beach $2,372; Spokane $2,252; 
Seattle $2,251; San Francisco $2,246; Hartford $2,235; 
Sacramento $2,208; Portland, Ore. $2,196; Paterson 
$2,195; Portland, Me. $2,135; Pasadena $2,052; Water- 
bury $2,004; New Haven $1,971; Washington, D. C. 
$1,954; Des Moines $1,941; Newark $1,938. (Page 82) 


12. There are 200 cities in the country with civil 
populations of 56,500 or greater, as of January 1, 1944. 
(Page 78) 


13. The 127 counties containing cities in the 100,000 
city-zone group have 61.25% of the Nation’s Effective 
Buying Income and do 58.22% of the retail sales volume. 
(Pages 68 and 70) 


Puitip SALISBURY 
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Mz Brumbaugh scents the Rural Market 


Other sales managers have learned it too, Mr. B. The eternal feminine is 
not exclusively urban. Rural women are just as eager to be “glamorous in 
a nonce,” to adopt flattering aids to charm and use those pine-scented 
bath salts that give one a fragrance like Evangeline’s. Every type of 
feminine advertising appears in Farm JOURNAL, for it is America’s largest, 
most influential rural magazine. And though limited now to something 
over 2,500,000 copies, Farm JouRNAL out-circulates all other general 
magazines in two counties out of three. 


Farm JOURNAL is read by every member of the rural family. Articles and 
features for women are as numerous and practical as those for men, and 
youngsters’ interests receive a full measure of attention. Farm equipment 
cannot be sold to city folks, but almost everything sold in cities is 
demanded in the rural market . . . and in even bigger quantities. 


Of the FIRST FOUR 


General Magazines 


ONE 


covers the rural market 


GRAHAM PATTERSON, Publisher JOURNAL 
AND Farmers Wife 


Washington Square, PHILADELPHIA 
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New and Exclusive Estimates of Population, Total Retail Sales, Sales 


by Five Store Groups, Effective Buying Income, Sales-Advertising 


HE Nation’s Effec- 

tive Buying Income 

topped $142 billion 

in 1943, which is a 
gain of 24% over the 1942 
total and a 100% gain over 
1939. 

Although a larger portion 
of the income of individuals 
and corporations was si- 
phoned off by taxes in 1943 
than in any previous year— 
personal tax payments ris- 
ing from $6.6 billion in 1942 
to $18 billion last year— 
individuals were neverthe- 
less left with a new high 
aggregate of income after 
taxes. Disposable income of 
individuals reached about 
$124 billion. 

Retail sales went slightly 
over $63 billion for a gain 
of 121%4%. The grand total 
of expenditures for retail 
sales, rents and services— 
the latter including trans- 
portation, amusements, etc., 
amounted to approximately 
$90. billion. 

So even after record- 
breaking taxes and a new 
high mark for retail sales 
and services spending, the 
American public saved about 


$33 billion. The net savings of individuals since 1939, 
so says the U. S. Department of Commerce, is $87 
billion—a figure higher than the total national income of 
any years except 1941, ’42, ’43. 

The accumulated savings—in War Bonds and in 
banks—will show a further expansion this year (prob- 
ably reaching $40 billion) and will constitute the great- 
est backlog of purchasing power which any nation has 


ever seen. 


Consumer debt is rapidly being -wiped off the books. 
According to the Federal Reserve Board, consumer 
credit outstanding fell during 1942 by approximately 
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Controls for the Nation, Sections, States, Counties and Cities. 


This is SALES MANAGEMENT’S 15th annual 
study of income and expenditures for the 
Nation’s civil divisions. Here—and here only— 
can you find for all civil divisions down to 
cities of 10,000 population the answers to all of 
these questions: 


Where people live 

How much people have to spend 
How much they do spend 

Where they spend it 


Approximately 97% of the data presented here- 
with (33 out of 34 columns in the county and 
city sections) is exclusive material developed 
by SALES MANAGEMENT’S Research Depart- 
ment. 


In addition to the normal use of these original 
and exclusive estimates in the world of mar- 
keting and advertising the Survey of Buying 
Power in recent years has been accepted and 
widely used as evidence in the Nation’s highest 
courts and in arguments before special govern- 
ment bodies such as the War Labor Board, War 
Production Board and Civil Aeronautics 
Boards. The Treasury Department makes ex- 
tensive use of the figures in setting state and 
county quotas for War Bond sales. 


$3.5 billion and an addi- 
tional $1 billion was paid 
off in 1943. Outstanding 
debit balances for normally 
popular installment items 
such as automobiles and re- 
frigerators have almost 
reached the vanishing point. 
This wiping out of consumer 
debt plus a pay-as-you-go 
income tax plan will allow 
American consumers to start 
from scratch in the post- 
war years, 

They won’t have to worry 
about past debts, but can 
concentrate on carrying out 
their wishes for the present 
and for the future. 

Last year’s Effective 
Buying Income of $142 
billion was divided among 
128,760,419 civilians for an 
average per capita of $1,103. 

But how does this com- 
pare with pre-war years? 
Let’s take 1940 as a meas- 
uring stick. The per capita 
that year was $588 and per- 
sonal taxes were $29 per 
capita, thus leaving Mr. and 
Mrs, American citizen—and 
the children—with a dis- 
posable income of $559. 

From last year’s per 


capita income of $1,103 we must first deduct $138 paid 
in personal taxes, leaving $965. 
according to the Bureau of Labor Statistics, has in- 


The cost of living, 


creased 24% since the beginning of 1940. And so we 


1940 figure. 


must deduct for that, which leaves a real per capita of 
$734, which is an increase of 31% over the comparable 


THE MARKETING PICTURE—POST-WAR: 


The editors of SALES MANAGEMENT believe that the 


population, sales and income figures given in this Survey 
of Buying Power is accurate as of today, but the ques- 
tion naturally arises as to whether the post-war dis- 


{17} 


tribution of these groups of figures will be similar. 
No one can speak with absolute certainty about the 
future. We do know that the major migrations and 
shifts already have taken place. The pattern is set 
for the duration (at least for the European phase of 
the war) and further changes will be of a minor nature. 

Surveys which have been made in war production 
areas where there has been heavy in-migration indicate 
that the majority of people wish to stay where they are. 
Of course, whether they do or do not stay depends to a 
very considerable extent on the job situation after the 
war. Your editors agree with Dr. Philip M. Hauser, 
Assistant Director of the Census, who reasons that the 
metropolitan areas of the country can be divided into 
the following four groups: 

First, those which grew relatively rapidly since the 
onset of the war and which in the light of previously 
observed rapid growth, may be expected to retain their 
population increments. 

Second, those which grew rapidly during the war but 
whose population increases in the light of previously 
observed small increases may be regarded as relatively 
temporary unless their wartime activities are converted 
to normal peacetime functions after the war. 

Third, those which lost population or grew very little 
as a result of the war, but which in the light of good past 
performance may be expected to come back in the post- 
war period. 

Fourth, those which decreased or gained very little 
during the war and which, in the light of relatively poor 
past performance cannot be expected to come back in 
the post-war period. 

Those workers who have come long distances to take 
war plant jobs are likely to stay where they are if they 
can find new jobs. Those who have come short dis- 
tances are also likely to stay in the same area. 

After the war there will be a return of millions of 
soldiers, but since the working of the draft affects every 
county and city approximately the same percentagewise, 
we needn’t worry too much about any startling changes 
brought about by returning soldiers. 

Any post-war plan, to be practical, must carry the 
answer to where people are and how much they have to 
spend. Regardless of where people may live eventually, 
we know where they live now and where they can be 
reached by your current advertising and personal sell- 
ing—where both the people and the money are divided. 


EFFECTIVE BUYING INCOME VERSUS 
RETAIL SALES: Even in normal times retail sales 
are omy a measure of what the market has absorbed. 
Effective Buying Income tells what it might absorb. 

Actual sales, either for an industry or for an indi- 
vidual company, may be low in a given market for a 
variety of reasons: a poor salesman, lack of enough or 
the right kind of advertising, and the like. Every sales 
manager has examples illustrating the fact that a good 
salesman in a poor territory usually turns in more than 
a poor salesman in a good territory. But no salesman, 
no advertising campaign, no matter how good he or it 
may be, ever sells and delivers more than the territory 
can lay across the line in hard dollars. 

The operations of product shortages, rationing, con- 
centrated or nucleus manufacturing, transportation 
bottle-necks, rubber and gas restrictions—all of these 
tend to make figures of past or current consumption of 
highly questionable value in market planning. 

Today most of us are unable to buy many of the 
things we would like to buy. They aren’t being made 
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or they aren’t being sold except on a severely rationed 
basis. 

But with this stifled consumer buying, comes vastly 
increased ability to buy, ability in the form of an in- 
creased spread between total Effective Buying Income 
and total retail sales. 

The marketing executive of any kind of product should 
be adjusting his sights so that he aims at those districts 
where Effective Buying Income (and savings) are 
greatest and/or increasing most rapidly. 

If he has something to sell today, he will find those 
areas most responsive, and productive of sales, at the 
lowest selling cost. 

If he is thinking largely in terms of tomorrow’s selling, 
he should figure that those areas where income—over 
and above the subsistence level—is increasing most 
rapidly are likely to be the areas where savings during 
the war period will mushroom and where there will 
be the greatest concentration of pent-up desires which 
will coincide with the necessary pent-up income. 

However, in figuring sales potentials, one cannot 
assume that 100 cents in retail sales ever can be ex- 
tracted from 100 cents in Effective Buying Income. 
Continuing studies made since 1929 by Sates Man- 
AGEMENT’S director of research, Ray B. Prescott, show 
that the relationship between Effective Buying Income 
and retail sales varies nationally from year to year and 
varies greatly from state to state. Causes of these state 
variations are many: The amount of average income is 
one. If the average income is on a bare subsistence 
level, it is probable that retail sales, plus an allowance 
for rent and service items, will equal income. Ina more 
prosperous state, from 10 to 15% of the Effective Buy- 
ing Income will go into savings in a normal year. Cli- 
mate is another controlling factor. Percentage of owned 
homes is another. Accessibility to fertile soil is an- 
other. Congestion of population and transportation 
facilities are other factors. 

The relationships vary by sections, by states, by size 
of community and by the amount of purchasing done in 
a county or city by out-of-county and out-of-city resi- 
dents. 

These continuing studies of correlations by Mr. Pres- 
cott, plus the availability of new Office of Price Admin- 
istration estimates for 1943 population, make possible 
an improved technique which greatly limits the degree 
of error in breaking down national totals of Effective 
Buying Income and sales to the smaller division. 

The variations in the percentage of Effective Buying 
Income which went into retail sales in 1943 range from 
a high of 63 in Vermont to a low of 38 in New York. 

The low average percentage for New York and other 
states of large population and of a high degree of indus- 
trialization results from such factors as the following: 
a high percentage of corporate and individual savings, 
higher allowances for rent and transportation, greater 
expenditures for food, heating, services and amuse- 
ments. 

Following is a state by state comparison of Effective 
Buying Income and retail sales for the year 1943: 


Effective 
Buying Retail Ratio 
Income Sales Sales to 
(in millions) (in millions) Income 
pr ee ree 1,746 826 47 
SD. eka Kv demaKdesy 529 268 50 
CN PRES ree 1,064 535 50 
bg | erase .. 12,167 5,323 44 
I ie Siete Scary ghd 1,108 550 50 
Connecticut .......... 3,137 1,365 43 
SI a cuiaawawwnnes 440 227 51 


SALES MANAGEMENT 


HELP HIM GET THAT 
LONG DISTANCE CALL 
THROUGH TONIGHT 


You can do it by not using Long Distance between 7 and 10 P.M. 


Those are the night-time hours when many service men are off . 


duty and it’s their best chance to call the folks at home. 


BELL TELEPHONE SYSTEM 


Effective 


Buying Retail Ratio 

Income Sales Sales to 

(in millions) (in millions) Income 
District of Columbia... 1,519 753 50 
EES 1,760 825 47 
ES eee 2,010 950 47 
SE ees pag a 4 469 253 54 
ee 9,308 3,890 42 
re er 3,621 1,674 46 
RS SE ee 2,480 1,141 46 
ELSE ETT 1,965 837 42 
CO ee ee 1,700 806 47 
ee 1,783 826 46 
"SS 858 455 53 
EE 2,559 1,260 49 
Massachusetts ........ 5,355 2,375 45 
Ser rrrrs 6,802 3,010 44 
SP Cee eee 2,580 1,275 50 
Mississippi ........... 1,093 442 40 
RD isa ao a ara ase wa 3,657 1,493 41 
eve waged ne os 540 262 48 
PE” Seone vise hee 1,301 632 44 
I Debs a ak hee ee? 255 105 41 
New Hampshire ...... 402 229 57 
ae, ee 5,673 2,484 44 
BY MEEEOD nocccenses 340 183 54 
os ny eae eee 17,460 6,749 38 
North Carolina ........ 2,321 1,003 44 
North Dakota ......... 440 231 53 
(eA ae 8,266 3,725 45 
EP re 1,754 794 45 
0 Eee 1,620 841 52 
Pennsylvania ......... 10,562 4,708 45 
Rhode Island.......... 907 495 54 
South Carolina........ 1,205 581 49 
South Dakota......... 490 247 50 
TOD. ccdccoveeees 1,853 838 45 
I cs a csisewensek ka 5,890 2,675 45 
Re tne 625 323 52 
ER 298 188 63 
sd nn ene ea ee i 2,383 1,051 44 
0 ee 2,939 1,433 47 
West Virginia......... 1,374 573 42 
0 Sree 3,183 1,463 46 
I iss ad oid a ts 284 146 51 
> SF See ae 142,075 63,318 45 


HOW THE SURVEY MATERIAL IS AR- 
RANGED: Both the County Data and the City Data 
sections are arranged by geographic sections instead of 
alphabetically, but for the convenience of readers an 
alphabetical index to contents is provided on the con- 
tents page. See page 332. Arrangements of the detailed 
figures under geographic sections is most practical be- 
cause there is a closer relationship between Rhode Island 
and Massachusetts, contiguous to each other in the 
New England section, than there is between Rhode 
Island and South Carolina, which follow each other in 
the alphabetical lineup. 

Under each of the nine geographic areas of the coun- 
try, states are arranged in the order in which they 
appear in all governmental studies. 

In this year’s edition, following the suggestion made 
by a number of readers, the County and City Data sec- 
tions are separated. The County Data section starts on 
page 101, moving from East to West, and taking in all 
states. 

The City Data section starts on page 280 and the 
arrangement is the same as for counties. 

In the County Section cities are given in parentheses 


which are included in the City Section starting on 
page 280. 


NEW COUNTY OUTLINE MAPS: At a cost 
of several thousand dollars SALES MANAGEMENT has 
prepared a series of 24 copyrighted state maps which 
appear in the County Data sections preceding the popu- 
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lation, sales and income figures for the individual states 
and counties. These maps are so constructed as to give 
the largest possible amount of space to the county names, 
thus making identification easy. 

A shading system has been adopted so that those 
counties having retail sales of $50 million or more in 
1942 stand out above the less important counties. 

The cities shown on the map are those having retail 
sales of $20 million or more in 1942, and through vary- 
ing sizes of type and a special code variations in city 
sizes are shown. 

These state maps have been assembled into an over- 
all national map measuring 25 inches by 38 inches, suit- 
able for a sales manager’s desk or for framing on a wall. 
The map is in two colors, with color shading indicat- 
ing those counties with retail sales of $50 million or 
more in 1942, areas and names are approximately 
one-third larger than in the maps appearing in this 
volume. The price is $3.50 postpaid. Maps will be 
shipped unfolded in a heavy mailing tube. Please send 
cash with order and address Map Department, SA.rs 
MANAGEMENT, INc., 386 Fourth Avenue, New York 
16, N. Y. 


County Section 
Definitions, Descriptions, and Sources 
of Column Headlines and Tabular 
Material 


POPULATION: The population figures used are 
the revised net registration figures of the Office of Price 
Administration, Registration No. 4, corrected to De- 
cember 1, 1943. 

These population figures cover the civilian population 
plus registrations by members of the Armed Forces who 
do not live on posts or stations and are therefore en- 
titled to hold ration books. Omitted from the count 
are the inmates of institutions (poor prospects for sales 
executives) and the many millions of our Armed Forces 
here and abroad who are not entitled to ration books. 

These new population figures are for individuals only. 
There can be no estimate of the number of families, so 
says the Bureau of the Census, since registrations are 
compiled on an individual basis. Although the country 
as a whole has less civilian population since 1940, certain 
areas, particularly in the South and the West, have had 
relatively large increases in civilian population. Among 
the broad regions only the West increased in civilian 
population, and among the geographic divisions only the 
Pacific showed an increase. Twelve states and the Dis- 
trict of Columbia show a gain in civilian population, Cali- 
fornia leading with an increase of slightly more than 
1,000,000. 

SALES MANAGEMENT’s Research Department has 
computed the OPA No. 4 registration figures so as to 
show for each county the percentage of state and per- 
centage of U. S. A. Similar percentage figures are 
given for retail sales and for Effective Buying Inconie 
so that readers can see at a glance the size of a county 
and the kind of a county it is. 


RETAIL SALES—1943 SM ESTIMATES: 
Again SALES MANAGEMENT’s Survey of Buying Power 
is the only source of information on retail sales by 
counties since the Government’s retail sales Census of 
1939. No one will contend that 1939 figures are realis- 


tic in appraising marketing opportunities of today and 
tomorrow. 


SALES MANAGEMENT’s formula, developed more than 
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YOUR POSTWAR PLAN! 


. PTTHIRTY-TWO PAGES 


of helpful information and 
y tested suggestions 

e Here are just a few of the important subjects 
d covered by the guide: 


* estimating and charting new markets and 
potentials 


* securing customer and prospect cooperation 
* outlining a sales and advertising program 


* presenting the plan to associates, salesmen, 
distributors 


* putting the plan into action 


- [x COMPANY EXECUTIVES 
. Px AGENCY EXECUTIVES 


| McGRAW-HILL PUBLISHING COMPANY, Inc. 


This free booklet is yours for 


1 
the asking, to help you solve 
your postwar problems. Promotion Dept., McGraw-Hill Publishing Company, Inc. 
1 330 West 42nd St., New York 18, N. Y. 
I 
Please see that I get a copy of your booklet: H 
~ | 
*. “HOW TO SET UP A PLAN FOR YOUR COMPANY'S POSTWAR MARKETS” 
NEADQUARTERS FOR INDUSTRIAL INFORMATION i 
i 
i 
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ic dcs i cenwarniednecwasnvacncaneededniaeue’ seeeceee of 
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ten years ago, has been refined and improved every year. 
In the past four years official government figures for 
1939 have been used as the base but have been modified 
in the projections by changes in population, studies of 
sales tax receipts, bank debits (and the method of cor- 
relation between bank debits and retail sales which has 
been developed by SM’s Research Department) and by 
index figures of retail sales compiled by the Federal Re- 
serve Bank and by the Department of Commerce from 
cooperating retailers. Month-by-month changes are 
studied and noted, and the end results are published 
monthly for 200 cities in the “High-Spot Cities” depart- 
ment of the magazine. 

The first column is Total Retail Sales Dollars for 1943 
as estimated by SALES MANAGEMENT, followed by “% of 
State” and “% of U.S. A.” Similar percentage figures 
are given for population and Effective Buying Income 
so that users of the Survey can see at a glance both 
the quantity and the quality factors of a given county 
or as between counties. 

The 1943 total retail sales bill of $63.3 billion was 
divided as follows among types of stores: 


Index of 
1943 Sales Sales, 1943 
(billions) (1935-39 = 100) 
Food : 
General Merchandise 
Apparel ........ 
Eating & Drinking .. 
Drug ‘ 
Filling Stations . 
Automotive ...... ' 
Building—Hardware 
Home ee - 
Jewelry . + 
All other stores. 


8 
2 
2 
2 
3. 
2. 
1 
8. 


MOBNUMNbd 


Pe 63.3 


Following the publication of the 1943 Survey, SALEs 
MANAGEMENT surveyed, through personal calls by 
editors and through the mail, several hundred readers 
to find out what features would be most appreciated in 
the 1944 edition. 

One of the most frequent requests was for a break- 
down of retail sales by counties into leading store groups. 
Readers’ wishes have been followed, and under retail 
sales in the County Section will be found a breakdown of 
dollar volumes in the food group, general merchandise, 
apparel, eating and drinking places, and drug stores. 
These five groups were selected both on the basis of total 
volume and of current business possibilities. All lines 
of retail trade are affected adversely by the war, but 
these five are least disturbed, since they are the ones 
which fill the necessities of life. A compilation, county 
by county, of 1943 retail sales of automotive establish- 
ments and appliance stores, for example, would be rela- 
tively meaningless, since they would in no sense reflect 
either the desires or the purchasing power in any county. 

The detailed breakdown of sales for the five depart- 
ment store groups will be particularly useful to manu- 
facturers and advertising agencies who are working on 
current sales and advertising problems—with the pro- 
motion and sale of those products which will remain on 
sale during the war emergency. 

The groupings used in this study are those instituted 
by the Bureau of the Census. The food group takes in 
all stores selling food (groceries, meat markets, delica- 
tessens, dairy goods) except country general stores. . . 
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general merchandise stores include department stores, 
mail order stores and variety stores .. . the apparel group 
includes women’s, men’s and children’s wear stores . 
eating and drinking places include restaurants, cafe. 
terias, bars, grills . ... drug stores do not include the 
drug departments of department stores. 


Government officials, as always, were highly coopera- 
tive in giving SM the benefit of their research work, 
and the national totals coincide closely with estimates 
made by the Department of Commerce and released 
on February 10, 1944. However, the Government 
makes no attempt to break down its estimates either by 
states or counties or cities. While SM editors would 
be the last to argue that national estimates when broken 
down by states and then by counties will be 99.9% 
accurate except in isolated instances, every possible safe- 
guard has been used to insure the highest possible degree 
of accuracy. 


The method used was to first get a total dollar esti- 
mate for each county covering the sales of all stores. 
The factors used in supplying these estimates have been 
mentioned in a preceding paragraph. 


The editors of SALES MANAGEMENT were forced to 
make one basic assumption in breaking the counties’ 
total retail sales down into five store groups, that as- 
sumption being that any national increase in the per- 
centage which a given store type (such as the food 
group) is of the whole will be carried out uniformly 
through local divisions. 


For example, the food group in 1939 represented 
24.17% of total retail sales. In 1943 the similar per- 
centage was 27.0%. The ratio of the 1943 percentage to 
the 1939 percentage was 111.71. 


The first step in estimating the 1943 sales for a par- 
ticular group such as food was to develop this formula: 
1939 total sales are to 1943 total sales as 1939 food 
sales are to X. (X being unadjusted food estimates 
for 1943.) 


The X figure in the above formula was then multi- 
plied by the ratio applying to the store group—111.71 in 
the case of food. 


An illustration will make the method clear : 1939 sales 
in Jones County were $10 million. 1942 sales for Jones 
County were $15 million. 1939 food group sales for 
Jones County were $2.5 million. 


1943 total sales multiplied by 1939 food group sales 
and divided by 1939 total sales give a figure of $3,750,- 
000, which is the unadjusted 1943 figure for Jones 
County food sales. 

But since food sales increased more rapidly than total 
retail sales, 111.71 being the ratio figure, we multiply 
the unadjusted figure by that ratio, which gives us the 
figure $4,189,000 as a final adjusted figure for Jones 
County 1943 food sales. 


It can be argued that any national increase in the 
percentage which a given store group is of the whole 
will be carried out uniformly through all counties—is not 
necessarily true. Unfortunately, it is one of those things 
which does not lend itself to absolute statistical proof, 
but all private and governmental studies agree that buy- 
ing patterns tend to persist. With new automobiles, for 
example, out on a nation-wide basis, people everywhere 
tend to spend more on those commodities, like food and 
clothes, which are available. Therefore, it seems to be 
a safe assumption that current changes in relationships 
between store groups in a given county are likely to 
follow the national pattern. 
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Tue BIG ONE is your baby who, 
multiplied by millions, makes your 
most productive market. 

For proof, just take a look at his 
spendable income. He represents 
the middle class American who, 
after taxes and savings, makes 60 
per cent of this nation’s purchases, 
according to the latest available 
figures. 

No! The war has made no radical 
changes in our economic structure. 
The solid, substantial middle mil- 
lions are still tuning up the cash 
registers of America with three- 
fifths of their “take.” 

“The entire magazine is just as I 

ae te 
You can’t afford to ignore these 
“people who give a damn” any 


more than you can afford to ignore 
The American Magazine. It’s their 
magazine. They are our editorial 
inspiration ... we, the reflex of their 
aspirations. 
“By the time I read all of The 
American, I don’t feel I need other 
magazines.” * 
Their desires, hopes, ambitions, ex- 
pressed in our continuing monthly 
studies of reader reaction and in 
their letters to our editor . . . make 
The American Magazine as indi- 
vidual as the thumbprints with 
which they turn our pages. 
“Impartial. No axe to grind. Gives 
both sides of each issue.” * 
No! You can’t ignore these “people 
who give a damn,” particularly 
when you consider their influence 
upon their communities, families 


and friends. That’s why far-seeing 
advertisers regard The American 
Magazine as the happy medium to 
America’s middle millions. 


The Crowell-Collier Publishing , Company 
250 Park Avenue, New York 17, N. Y. 


THE HAPPY MEDIUM TO AMERICA’S MIDDLE MILLIONS 


*Quotations from our continuing studies of reader reaction and letters to our editor. 
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You can help us carry our share of America’s war 
time shipping load and serve you better by doing two 
simple things: Pack your shipments securely ...ad- 
dress them clearly. Our century of experience proves 
that “a shipment started right is half-way there!” 


NATION-WIDE RAIL-AIR SERVICE 


No RAILROADS ran west of the Mis- . 
souri in 1849, but the Nation’s goods \ 
went gallantly and steadily through. 
The Overland Stage Coaches and the 
Pony Express kept their perilous sched- 
ules. Through those means, Express q 
service sped up America’s growth, \ 
united her far-flung borders and 
served our young democracy. 
Today, nearly a century later, Rail- 
way Express is serving America with 
the same undaunted spirit. Twenty- 
three thousand express offices are the 
Trading Posts of 1944. Fast express 
trains and airplanes follow the stage 
coach trails. The goods are mostly 
war materiel now. In peace time 
they will again encompass every con- 
ceivable personal item as well as the 
products of industry and agriculture. 


EFFECTIVE BUYING INCOME—SM ESTI- 
MATES: The first column under this heading shows 
in thousands of dollars the Effective Buying Income for 
1943 from all sources, such as wages, salaries, dividends 
and interest, Government payments, and all miscella- 
neous items of income. The income is gross income be- 
fore taxes are paid. The estimate is based upon a for- 
mula first devised by SALES MANAGEMENT in 1929. 
It was improved materially in 1937 through the addi- 
tion of an estimate of the non-money income of farmers 
and small-town residents, and more recently by correla- 
tion studies which show the relationship between income 
and retail sales. As in the case of retail sales, the Survey 
of Buying Power is the only source for income esti- 
mates by counties and cities. 

After apportioning to each state its share of the total 
national income, based upon studies of retail sales, bank 
debits, carloadings, dividend payments, agricultural 
marketings, etc., the total state incomes are then dis- 
tributed by counties on a ratio number built from the 
proportion of income tax returns and agricultural mar- 
ketings which each county has to the total income returns 
and agricultural marketings of the state. These basic 
figures are then further refined by applying known in- 
formation about the non-money income received by 
farmers, as estimated from government surveys made 
in 1935-36, and by the correlation method mentioned in 
an earlier paragraph. The resultant figure is called 
Effective Buying Income—effective because it attempts 
to measure real income, and not merely dollars and cents, 
and buying because subscribers are primarily interested 
in a community’s ability to buy. 

Wages and salaries increased from 65% of total in- 
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come payments in 1939 to 71% in 1942. The net cash 
income of farmers more than doubled in the same period 
and the percentage increased from 8 to 12. Dividends 
and interest, while higher in dollars, dropped percentage- 
wise from 13 to 7. . 

The county dollar figure is further refined to show 
what percentage it bears to the U. S. A. total as well 
as the state total. Subscribers may quickly compare 
similar percentages for population and retail sales and 
get the answers to three questions: How many people, 
how much they spend, how much they might have spent. 

The information on Effective Buying Income is more 
important this year than ever before because it is the 
only known measure of purchasing capacity. Retail 
sales are greatly restricted by the war. Had merchan- 
dise been available, the total retail sales figure would 
have been at least $77 billion, for even after paying 
record breaking taxes the American public saved $33 
billion in 1943. 

Much of this money will come back into the market 
when goods again are available, and all alert sales organi- 
zations are gearing their efforts to sell—and keep sold— 
the families and individuals in those areas where income 
is highest—for where income is highest savings also are 
likely to be highest. 

For the second successive year the SALES MANAGE- 
MENT Research Department has developed an estimate 
of gross cash farm income by counties. It is an estimate 
of the receipts from agricultural and livestock market- 
ings, plus government benefits; it does not include the 
farmer’s income from off-the-farm labor and invest- 
ments. 

The 1943 estimates were arrived at by taking the 
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om Lea is one of 25 famous American 
| ect commissioned by LIFE as painter- 
correspondents on all fronts of the war. 

He has just finished painting three great 
U.S. air leaders—Balchen, Chennault, and 
Doolittle, and the stirring scenes around 
them in Greenland, China, and Italy. 


World War II is the first one ever to be 
widely painted on location by distinguished 
artists. The pictures which LIFE’s 25 artists 
have painted for LIFE are in a group which 
is touring the leading museums of the 
country, and 'the collection will eventually 
be donated to the U. S. Government. 

Such graphic, on-the-spot reporting by 
LIFE’s distinguished painter-correspondents 
supplements LIFE’s word-and-picture cov- 
erage of tremendous events all over the 
world. It helps give LIFE’s millions of read- 
ers week after week the feel of these im- 
portant happenings. 

And this new device for reporting will 
stand LIFE in good stead in peacetime. 
Art, old and new, war and peace, has long 
been extensively presented by LIFE. Mak- 
ing good art available to millions is one of 
the reasons for LIFE’s great popularity. 


i 
4 


No other magazine in America’s history 
ever had so many readers every week. 


LIFE Artist Tom Lea in his parka'while painting Berndt Balchen and his air operations in 
Greenland. “Roughest air I have ever experienced,” says Lea; “‘as you look down on 
glittering icebergs . . . I think it is the most terrible, beautiful landscape imaginable.” 


Through 4 telescope from aboard the aircraft carrier Hornet, Lea saw 
a torpedo strike the starboard bow of the Wasp, later saw this flash 
that lasted only one second. Shells in forward gun gallery exploded, and 


aft on the hangar deck gas tanks of planes started burning. He got off 
the Hornet just four days before the Hornet itself was destroyed 
by torpedoes and bombs from Japanese planes in the South Pacific. 
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Department of Agriculture preliminary figures on gross 
farm cash income by states and then distributing the 
total by counties according to the percentages which 
prevailed in the 1940 Census. There was not suffi- 
cient information available on a county-by-county basis 
to make possible any allowance for variable increases 
in either the price or the production of specific crops, 
or types of livestock, or in the possible shifting of a 
county's basic agricultural item from the 1939 basic 
crop to a new one in 1943, 


Jecause it is a gross estimate of farm cash income, the 
dollar total in this column will be found to exceed the 
Effective Buying Income in a number of counties which 
are predominantly agricultural. The net income (after 
deduction of current operating expenses and wages to 
hired labor) was approximately 60% of the gross total 
but variations by sections are rather extreme. For ex- 
ample, in 1942 the net income of farmers was 52.6% of 
gross income—but in New England it was 28.9%, 
Middle East 35.3%, South East 64.6%, South West 
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eyes of people 
influence markets 
saw these ads 


The advertisers represented here, and ay moe 
leading advertisers, are choosing The istian 
Science Monitor as the finest kind of medium for 
contacting tomorrow’s markets. They are reaching 
through the Monitor the people who shape the 
thinking for the days to come—people in Wash- 
ington like senators, ambassadors, representatives, 
judges—people in state capitals such as governors— 
hundreds of newspaper editors and writers—teachers 
—radio commentators—as well as Mr. and Mrs. 
John Doe. 


Letters and statistics are available in abundance 
to support these statements. We would welcome an 
Opportunity to present them to every advertiser 
who wants to build tomorrow’s markets now. Please 
telephone or write the nearest branch office. 


THE CHRISTIAN SCIENCE MONITOR 


BosTON. FRIDAY. i ie 


G.OP. Faces Main Attack Senate Backs 
From Within Own Ranks U. S. Share 


U.S. Forces Still Batter Truk; 


An International Daily Newspaper 
Published by 
The Christian Science Publishing Society 
One, Norway Street, Boston 15, Massachusetts 


BRANCH OFFICES: New York, Chicago, Detroit, 
Miami, St. Louis, Kansas City, San Francisco, 
Los Angeles, Seattle . . . London, Geneva, Sydney 


56.1%, Central 
West 41.1%. 


SALES-ADVERTISING CONTROLS: The 
column headed “% of U. S. A. Potential” is designed 
as an over-all index for use in setting sales quotas and 
advertising appropriations. 

It is a weighted index and includes Effective Buying 
Income, retail sales and population. 

The number of people, their buying habits, and the 
amount of money they have to spend are each important 
in setting sales quotas and allocating advertising appro- 
priations, but for the great majority of products no 
single feature is an accurate guide. Perhaps we were 
all created equal but we are not equal when we reach 
the buying stage; neither do we buy all of our mer- 
chandise in the same towns in which we live—and 
millions of us live on farms far away from towns. 

As the result of a great deal of study and experimenta 
tion, and after checking tentative conclusions with actual 
sales records of many SM subscribers, the editors 


states 53.4%, North West 52%, Far 
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Hs HOW Parade readership works out 
to the advantage of advertisers: 


Independent surveys show Parade has the high- 
est family readership of any national magazine 
section. Ask us to show them to you. 


2 Parade’s 2,000,000 families carry their interest 
in Parade’s editorial content right over into the 
advertising columns! 


Advertisers gain plus value from 


With low rate per page per thousand, Parade 
delivers more readers per advertising dollar. 


See pointers, below, on Parade’s technique 
of pre-editing picture-stories. 


leadership in readership among national magazine sections 


CANTEEN HOSTESSES may be glamor girls, but they are sain idie 
a responsible and splendid job of improving the morale of our 
boys in uniform. They provide the kind of subject, of universal 
interest, around which PARADE picture-stories are built. 


aati ‘anaes 


TO FIND OUT what service men think of these modern girls, EVERY PICTURE, pose and caption was “an ir 
PARADE talked to military men in several cities — found the to show how these wholesome young women make lone- 
type of hostess most popular, and why. PARADE then pre-edited some boys feel at home in a strange city. More about 
a picture-story around a typical hostess. PARADE editorial methods next month. 


Nashville Tennessean 


Total Circulation 2,000,000 405 LEXINGTON AVE., NEW YORK TZ, N. 3 
a Z 135 SO. LA SALLE ST., CHICAGO 3, ILL. 
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have perfected a new balanced “% of U.S. A. Potential’ 
which assigns 5 points to ‘% of U.S. A. Effective Buy- 
ing Income,” 3 points to “% of U. S. A. Retail Sales” 
and 2 points to “% of U. S. A. Population.” The re- 
sultant figure is called “% of U. S. A. Potential.” 

This “% of U. S. A. Potential’ figure can be used 
without change by national marketers in setting up 
sales quotas on a fair and equitable basis, in dividing 
up sales territories, in setting realizable goals for dis- 
tributors, and by advertising agencies and by advertising 
departments in breaking down their appropriations and 
in deciding where to put added pressure, 

Those organizations which do not distribute na- 
tionally but which operate on a sectional basis can use 
the figures with a slight modification. Let’s suppose 
that such a manufacturer operates in a dozen states and 
the combined “% of U. S. A. Potential” of these 12 
states (as shown in the page headed “Summary of All 
Data by States and Sections” is 25% of the national 
total. Since this is one-fourth of the U.S. A. potential, 
he should multiply the “% of U. S. A. Potential” for 
each county in his section by four. 

The last column in the County Data Section called 
“Quality of Market Index” is a measure of the pur- 
chasing ability of each county as compared with the 
Nation. It is constructed by dividing the “% of U.S. A. 
Potential” by “% of U.S. A. Population.” The U.S. A. 
of course is the base, 100. This index is designed as a 
handy guide to advertisers who are considering intensive 
campaigns in a restricted list of above-average counties. 
Those counties which have an index figure markedly 
higher than that of the Nation (100) or higher than 
other counties in the state or the geographic area, are 
likely to be the ones where intensified promotion cam- 
paigns will bring the greatest returns. Note, however, 
that it is an index of quality but not of quantity. 


Definitions, Descriptions, and Sources of Column 
Headlines and Tabular Material—City 
Section 


Retail sales, rather than population figures, are used 
as the determining factor for inclusion of cities in the 
special data section commencing on page 280 because 
to the marketing executive retail sales are the most 
realistic yardstick. Some suburban communities of 25,- 
000 are nowhere near so important in retail sales volume 
as other cities of 5,000 which are trading centers for a 
wide area. 

Cities included in this year’s tabulation are those which 
have retail sales volumes in excess of $4 million accord- 


ing to the U. S. Government Retail Sales Census of 
1939, 


POPULATION: No official U. S. Government 
Census figures on city populations have been available 
since 1940 and the Office of Price Administration’s reg- 
istration figures which are used in this volume for county 
populations are not compiled by O. P. A. on a city 
basis. 

As a consequence, SALES MANAGEMENT has again 
gone direct to local authorities (Chambers of Commerce, 
mayors’ offices, newspapers, etc.) for estimates of civil 
population as of January 1, 1944. 

These local estimates seem to be conservative. Many 
cities show declines from the 1940 Census, many have 
just held their own, and those in heavy war centers show 
considerable increases, 

The shifts of population from cities where there is 
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little or no war work to the war production centers is 
one explanation, and the draft and enlistments of 10% 
of our young men is the second reason for a decline in 
some cities. As a matter of fact, if a city has not lost 
more than 5 to 10% of its population since 1940 it may 
be said to have held its own. 

Local authorities were instructed by SALES MANaGe- 
MENT to provide an estimate of the civil population only 
within the municipal boundaries, excluding military per- 
sonnel and inmates of institutions. 


SALES MANAGEMENT’S Research Department has 
translated the raw figures of civilian population into 
terms of percentage of the state and percentage of the 
U. S. A.—and has done the same thing for retail sales 
and Effective Buying Income so that subscribers can 
see at a glance the quality of the market and how it 
compares with other markets. 


RETAIL SALES—1943 SM ESTIMATES: 
The estimating of retail sales and Effective Buying In- 
come is an all-year-round job with SALES MANAGEMENT 
and the final year’s figures by cities as published here- 
with are the end result of the work done month by 
month for some 200 cities in the first-of-the-month 
feature called High-Spot Cities. 

The same five store groups (accounting for 69.3% 
of the total sales dollar) which are broken down in the 
county section are repeated for cities. These five groups 
were selected both on the basis of total volume and of 
current business possibilities. 

The formula used in these city estimates of the five 
store groups is the same as described in detail in the 
explanation in the county data section, 


EFFECTIVE BUYING INCOME—1943 SM 
ESTIMATES: From the county estimates SM’s Re- 
search Department has worked out a further estimate 
of Effective Buying Income by cities with dollar totals, 
% of State, % of U.S. A. and three per capita figures. 
For a precise description of sources, consult the County 
Section. 

The three per capita Effective Buying Income figures 
give the total dollars per capita and then relate tinat dollar 
figure to similar state and U. S. A. figures. The state 
and U. S. A. per capita figures are used as the base, 100, 
and all city ratio figures in excess of 100 mark those 
cities which are higher in per capita Effective Buying 
Income than the state or the Nation or both. 


Suggested Uses for This Survey: 
1. Advertising 


(a) Allocating by districts. 

(b) Checking media circulations against income 
and sales. 

(c) Servicing agency accounts. 

(d) Determining markets for intensive cultivation. 

(e) Selecting test cities. 

(f) Adjusting advertising quotas to sales results. 

(g) Selecting cities for special spot radio and news- 
paper campaigns. 


2. Market Planning 


(a) Determining market potentials. 

(b) Setting quotas for a new product or industry. 

(c) Checking relative merits of distributors. 

(d) Setting territorial quotas. 

(e) Furnishing spending power data to dealers. 

(f) Determining markets for test of new products 
or plans, 
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10 ADVERTISERS WHO WANT TO SELL 


INRIA 20248 0 ESHA 
MARKET NOT JUST “COVER” I 


ASK ANY RESTAURANT 
HAN: "WHAT MAGAZINE [I} 
DO YOU READ MONTH 
AFTER MONTH... FOR 


rte 


PROFIT-MAKING IDEAS?” 


SOME OUTSTANDING FEATURES 


Annual Restaurant Buyer's Directory + Industrial Restaurants 
No Point-Low Point Food Program + Postwar Modernization 
Employee Training -“The Restaurant of Tomorrow” Active Partici- 
pation in All Government Programs + Anti-Dry Campaign - Big- 
Name Articles and Editorials, including Eric Johnston, Emil Schram, 
and Dorothy Thompson + Menu Simplification—Nutritious Meals 


Here’s Key to Vast Renovation and 
Replacement Market, that’s Starting 
its Postwar Buying NOW. Read the Facts: 


T’s easy to say you “cover” America’s vast restaurant 
. market, in general magazines and in other publica- 
tions you may now be using. 


But successful restaurant men, today, are busy, busy 
people. They are interested primarily in publications that 
give them, month after month, their profit-making ideas. 
And these they study—cover to cover. 


Month after month, Restaurant Management is edited to 
Single out exclusively, America’s leading and most pro- 
gressive restaurant operators and managers—the men 
who do the buying. You cannot reach them, as a group, 
through any other source. 


HERE IS OUR STANDING OFFER: We will pay the cost 
of any unbiased survey which does not show Restaurant 
Management the leading magazine in its field. 


If you want to sell America’s $1,242,849,000* restaurant 
market now, get your space order in at the earliest pos- 
sible moment. 
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A QUICK LOOK AT TODAY’S RESTAURANT MARKET: 
62% will build new fronts, erect new signs, build addi- 
tions, install insulation, remodel public rooms and wash- 
rooms. 89% will paint, lay composition flooring, buy new 
furniture, carpets, upholstering, drapes. 60% will renew 
heavy mechanical equipment—heating, plumbing, power 
plants, refrigeration, elevators, air conditioning, sound 
proofing. 45.5% will re-equip laundries, kitchens, dining 
rooms, offices, and (in some cases ) water softener systems. 

*U. S. Chamber of Commerce figures. 


AHRENS PUBLICATIONS 


RESTAURANT MANAGEMENT 


HOTEL MANAGEMENT e HOTEL WORLD-REVIEW 
71 Vanderbilt Ave., New York 17, N. Y. * 333 N. Michigan Ave., Chicago 1, Ill. 
Blanchard-Nichols-Osborn, 805 C&S National Bank 


Bldg., Atlanta 3, Ga.; Blanchard-Nichols, 100 Bush St., San Francisco 4, 
Calif.; Blanchard-Nichols, 448 South Hill St., Los Angeles 13, Calif. 


Representatives : 


NOTE: Every businessman in America should read Eric Johnston’s 
forthright editorial in the May issues of Restaurant Management, 
Hotel Management, Hotel World-Review and other magazines. 


(g) Appointing exclusive distributors. 

(h) Measuring progress or retrogression of spe- 
cific areas. 

(i) Planning expansion programs. 

(j) Synchronizing production to the absorptive 
power of the market. 


3. Handling the Individual Salesman 


(a) Setting sales quotas. 

(b) Checking salesmen’s results against potentials. 

(c) Offsetting salesmen’s and distributors’ alibis 
and hard-luck stories. 

(d) Revamping salesmen’s route lists. 

(e) Selling the salesmen on their territories. 


4. Other Uses 


(a) Attracting factories and distributors’ branches. 

(b) Building bases for raising new capital. 

(c) Planning expansion programs. 

(d) Opening new company-owned retail sales out- 
lets. 

(e) Locating industrial sites. 

(f) Proving need for improved transportation 
service. 


COPYRIGHT 


THE CONTENTS OF THIS SURVEY OF BUY. 
ING POWER ARE FULLY PROTECTED By 
COPYRIGHT. THE EXCLUSIVE ESTIMATES 
OF EFFECTIVE BUYING INCOME, RETAIL 
SALES, AND SALES-ADVERTISING CON. 
TROLS MUST NOT BE REPRODUCED IN 
PRINTED FORM, IN WHOLE OR IN PART, 
WITHOUT WRITTEN PERMISSION OF 
SALES MANAGEMENT, INC. 


Editors of the Survey 
RayMonp BIL, Publisher 
PuILip SAvisspuryY, Editor 
Ray B. Prescott, 
Director of Research 
E. W. GRIFFING, 
Assistant Director of Research 
A. R. Hann, Managing Editor 
Epitu Kinney, Desk Editor 
IRENE CrossMON, Assistant Editor 
C. A. ANDERSON, 
Production Manager 


Sample Analyses of County and City 


Important Things to Look for in Analyz- 
ing Any Market—Sample Analyses Using 
the State of Pennsylvania, Lycoming 
County, Pa., and the City of Portland, 


Me., as Examples. 


HE purpose of this analysis of Lycoming 

County and the one following on the city of 

Portland, Me., is to show how to use the Sur- 

vey so as to extract the maximum benefit 
from it. 

In the neighborhood of 3,227,000 computations were 
necessary to secure the approximately 100,000 separate 
figures in this Survey. Over the 15 years’ span in 
which these Surveys of Buying Power have been pub- 


lished by SALES MANAGEMENT, they have been devel- 
oped into a fine marketing tool, but of course they 
are not an automatic tool. Like any other complicated 
precision instrument, the Survey cannot be used prop- 
erly without a careful study of the instructions. 

Every year after the Survey is in subscribers’ hands 
we receive scores of letters of inquiry as to what a 
heading means, or the source of a column, or whether 
Effective Buying Income is net income or gross in- 
come, or why gross farm income sometimes exceeds 
Effective Buying Income—and 95% of these letters 
would not have been written had those subscribers 
gone to the trouble of reading the preceding explana- 
tory pages. 

So again we suggest, implore and command (and 
it is repeated on every page throughout the city and 
county data sections) : 


BEFORE USING THESE FIGURES 
SEE EXPLANATION PAGE 17 


Sample State and County 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME 


SALES— 
ADVERTISING 
ESTIMATE 1943 ESTIMATE 


CONTROLS 


FIVE STORE GROUPS 
(in thousands of dollars) 
Dollars 


(in 
thousands) 


of (in 
Eating & .A.| thousands) 
General | Apparel | Drinking 
Mdse. Places 


Rois cccnanne sensed s d ° 50,425) 1. . ’ 7,398} 6,946) 5,254 . ’ . J 6,740 
Pennsylvania................] 9,382. 7.287] 4,708.003 875,745 619, 184 562, 7.434, 477,130 


10,063,283 8,171,021 


100.0 bli 142,075,097 100.0 |20,174,778 
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In analyzing a section, a state, a trading area, a 
county or city, which are the most important, the most 
significant questions which can be answered by the 
Survey of Buying Power? Here are sample ques- 
tions which pry into the heart of marketing. 

How many people are there? What is the change 
since the 1940 official Census? How does the gain 
or loss in people compare with other areas? How 
much did people buy over the retail counters last 
year? How were their purchases divided among food, 
general merchandise, apparel, eating and drinking, and 
drug stores? On a per capita basis how does this area 
compare with others? How does the area (such as 
a county) compare with the state or the Nation or 
surrounding counties in total retail sales, or as a mar- 
ket for the commodities sold in the five types of stores 
analyzed? How do the 1943 sales compare with 1939 
—are the gains greater or smaller than for the state 
or the Nation? 

Retail sales answer the question of how much people 
have bought but do not measure what they might have 
bought had they been properly importuned or if mer- 
chandise was readily available. Effective Buying In- 
come figures are the answer. What is the total in- 
come? What is the per ‘capita income? (This has 
to be worked out by subscribers for a county.) What 
is the percentage of retail sales to income? Approxi- 
mately how much are people saving—to spend in post- 
war years? What is the farm income, and what is 
the relation of this to total income? 


ANALYSIS OF LYCOMING COUNTY 


In addition to direct comparisons which may be 
made from the specimen table on this page many 
other comparisons can be made by simple arith- 
metic from figures published here or those avail- 
able from 1940 Census data or from previous 
annual or interim issues of the Survey of Buying 
Power. Comparisons in the following analysis 
which are secured by such additional computa- 
tion, or from other sources, are italicized. 


Population 


Since 1940, the last official Census, and the last 
one which counted all noses, until today when we 
have a count of the civilian population only, there 
as been a drop of 1.3% in the (apparent) population 
of the Nation. Pennsylvania has been one of the 
states hardest hit, with a loss of 5.5%. 

But Lycoming County, which we have chosen as 
a sample for analytical purposes, fell off only 1.3%. 
It has .98% of the state’s population, .072% of the 
Nation’s and, to jump ahead for a moment, the similar 
percentages for retail sales and Effective Buying In- 
come are materially higher, thus tabbing the county 
as being worthy of intensive market cultivation. 


Retail Sales 


With total retail sales last year of $50,425,000, the 
‘ounty ranked 23rd among Pennsylvania’s 67 counties, 
but it was a far better than average county, doing 
107% of the state’s total retail sales, as compared 
with 98% of the population. On a per capita basis 
‘ales were $546, while for the state the figure was 
$502, for the Nation $495. 


Going back to the 1939 Census of Retail Sales and 
comparing them with 1943 figures, we find that Ly- 
coming County has done materially better than the 
tate : 


May 


10, 1944 


% of Increase 1943 over 1939 
Lycoming State of Pa. 


Total retail sales ............ 74 50 
|” aE a es ” 95 68 
General Merchandise........ 103 75 
(| RRR Ee 130 97 
Eating & Drinking............ 176 137 
NE irtncittgedeccdecenr keene 102 76 


However, and this is important, retail sales in the 
county are only a fraction of what they should be. In 
1943 retail sales in both the U. S. A. and the state 
of Pennsylvania were 45% of Effective Buying In- 
come, but in Lycoming County they were only 40%. 


Effective Buying Income 


The strength of Lycoming County becomes fully ap- 
parent when we measure three factors against the 
state of Pennsylvania and the U. S. A.: 


Lycoming Lycoming 
as % of State as % of U.S.A. 
Population .98 072 
Retail Sales 1.07 080 
Effective 
Buying Income 1.19 O88 


The fact that its Effective Buying Income percentage 
is materially greater than that for retail sales indicates 
that Lycoming has been relatively neglected by mar- 
keters. Most counties with an important independent 
trading center (in Lycoming it’s Williamsport) have 
a higher percentage of retail sales because they draw 


trade from other counties. Here are examples from 
Pennsylvania : 


% Retail Sales % Effective Buying 


Income 
Dauphin .. 2.16 2.13 
Philadelphia 26.52 24.0 
Lehigh 2.08 1.85 
aes 1.39 1.23 
Cambria 1.63 1.51 
Lycoming 1.07 1.19 


The entire difference between Effective Buying In- 
come and retail sales does not represent savings, since 
rents, services and taxes must be subtracted, but these 


comparisons for two years are indicative of the trend 
of savings. 


Effective 
Retail Sales Buying Income Difference 
1942. $46,364 $108,123 $61,759 
1943 50,425 125,507 75,082 
Increase in “surplus” $13,323 


On a per capita basis this surplus amounts to $144. 

Going back to the last “normal” year, 1939, we 
find from the 1940 Survey of Buying Power that Ly- 
coming had .078% of the Nation’s income. Today it 
has .088. In the four-year span Lycoming’s income 
increased 138% as against 91% for the state and 
109% for the Nation. 

For the average manufacturer Lycoming County 
should be tabbed for .082% of potential -sales volume 
and a similar percentage of the advertising budget. 
This is the figure shown as “% of U.S. A. Potential.” 

From the point of view of quality it ranks 114, or 


14% above the national average. The state of Penn- 
sylvania is 102. 


Sample City - 


POPULATION 
LOCAL EST. 


RETAIL SALES—1943 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1943 


ESTIMATE ESTIMATE 


COUNTY 


| % | % | Dollars 
thou- | of | of (in 
sands) | State| U.S.A. | thousands) 


85.0/10.75, .066| 103,717 
154.3|19.51| .120] 146,533 


Major Cities of State 258.2/32.64| .200} 230,643 


State of Maine.....}..... ry 790.7 | 614] 455,002 
| 


Cumberland..... 


Food | General | Apparel | Drug Dol- 
Mdse. P 


FIVE STORE GROUPS 
(in thousands of dollars) 9, Per Capita 
(2) _—_— 
| | : (in of. | 
| State | U.S.A. Ratio | Ratio 
t 


‘0 
lars | State 


25,500) 18,142) 14,163 3,970 ° ° 2,135 


142,034 ; 41,388 16,374 


16,021 ’ 5,519 
28, 596 7,528 


U. S.A. ; ian 128,760.4| : |100.0 63,318,363). ... 


Sample Analysis of a City 


As was done in the preceding paragraphs in the 
analysis of Lycoming County and Pennsylvania, com- 
ments on any items which appear directly in the Port- 
land, Maine, city table on this page are printed in SALES 
MANAGEMENT'S normal Roman type, while observa- 
tions based upon further computations from these fig- 
ures are italicized. Certain other comparisons are made 
between this year’s Portland figures and those which 
appeared in previous Surveys or in the 1940 Census; 
these comparisons are also italicized. 

Portland’s population jumped from 70,800 (1940 
Census) to an estimated 85,000 as of January 1, 1944. 
The latter figure covers the civilian population only. 
During the same approximate period the national fig- 
ure fell, and the state of Maine dropped from the 
1940 census figure of 847,226 to a civilian population 
of 790,700 as of the fourth OPA registration. Today 
Portland has 10.75% of the state’s population and 
.066% of the Nation’s. (Similar comparisons on re- 
tail sales and Effective Buying Income show that Port- 
land residents are roughly twice as good buyers and 
prospects as those of the rest of Maine or the balance 
of the U. S. A.) 

Last year’s retail sales volume of $103,717,000 placed 
the city 70th among the “100,000 group” of Amer- 
ican cities. Quality as well as quantity is apparent 
when we observe (see table of population rankings 
of 200 largest cities) that Portland is only 121st in 
population. The gain over 1942 was 15.2%, as com- 
pared with a national gain of 12.5%. 

Even more startling is the retail sales gain over the 
fiqures disclosed in the retail sales census of 1939: 


1939 1943 
Total sales (millions)... $45.89 $103.72 
Food group 10.10 25.50 
General Merchandise ; 18.14 
Apparel 14.16 
Eating & Drinking Places a 8.93 : 
Drug 1.52 3.97 165 

Over the same period the national sales increase was 
only 50%. 

In Effective Buying Income the Portland showing 
was even more remarkable, for against a national in- 
crease of almost exactly 100% since 1939, the Port- 
land increase has heen 225%. 


% Increase 


f38 } 


| 
}100.0 "7p01.227vonen2es 6.20747 8,171,021 |2,725,144 142,075,097), Bees 


If we set down the percentages which Portland bears 
to the state and to the Nation in population, sales and 
income we can see what a stand-out city it is at the 
present time: 


% of State %W%ofU.S.A. 
Population h 5 .066 
Retail Sales ' , .164 
Effective Buying Income B 128 


Its high retail sales percentage—higher than for in- 
come—is proof of the fact that it is an important trad- 
ing center, drawing from a rapidly growing and pros- 
perous immediate suburban section, and also from a 
much wider area. Audit Bureau of Circulations re- 
ports show the following to be the eight largest cities 
in Portland’s retail trading zone: Biddeford, Bruns- 
wick, Sanford, Lisbon, Bath, Kennebunk. Saco and 
Gorham. 

Portland ranks 79th among American cities in 
Effective Buying Income, and its per capita of $2,135 
puts it in the. 9th spot. Effective Buying Income 
per capitas are $1,085 for Maine, $1,103 for the 
U. S. A., $2,013 for Cumberland County, and $1,478 
for the major cities of Maine, including Portland. 

The per capita ratio is 197 as compared with the 
state, and 194 with the Nation. 

Portland’s prosperity springs from a variety of 
sources, partly within itself and partly from outside 
areas. The state’s lumber and agricultural products 
and its fish were never in so great demand as today, 
and the shipbuilding yards of Portland and vicinity 
were never so busy. Last year’s shipyard payroll of 
more than $70,000,000 was more than a third of the 
city’s total income. The people are so busy that they 
don’t get enough time to spend their money. The 
branch of one New York Stock Exchange house keeps 
open Friday evenings to accommodate new clients and 
others who are enable to come to its board room dur- 
ing regular market hours. 

Will it last? We only know that it was always 4 
good market city, and that it is one of only 32 cities 
in the country which Dr. Philip M. Hauser desig- 
nates as having, “Most rapid wartime growth plus 
excellent prospects of retention.” He is speaking, of 
course, only of Portland’s population prospects, but if 
the people are there they can be expected to do a good 
job of earning and spending. Maine folks don’t swell 
relief rolls. 
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Bombed by the Allies, poorly operated by the 


Axis, Bustenari is just one of the many Ru- 
manian oil fields that will have to be re-estab- 
lished after the war. Probably retreating Axis 
forces will wreak all possible damage upon 
Rumanian oil properties before they withdraw 


to new defense lines. 


Bustenari is but a symbol of all foreign oil pro- 
ducing areas around the world. From Sarawac 
to Bahrein new drilling machinery, new pro- 
duction equipment and new refinery installa- 
tions will be required. In the United States, in 
Britain and in neutral countries are men who 
are already planning and actually buying for 


this post-war rehabilitation. These men are 


WORLD PETROLEUM 


reading World Petroleum, oil industry’s maga- 
zine of management. They are keeping abreast 
of industry's changes through its editorial col- 
umns and from its advertising pages. It is not 
too early for you to start shaping the post-war 
thinking of potential customers That is why 
World Petroleum should be on your advertis- 
ing schedule; why its use will pay dividends in 


future sales. 


2 WEST 45TH @ NEW YORK 19, N. Y. 


Read By Oil Executives Everywhere 


Advertise to the Men Who Can Buy 
Your advertising in World Pe- 
troleum reaches petroleum in- 
dustry executives who are re- 
sponsible for the buying of im- 
portant equipment Only World 
Petroleum with its method of 
selected and controlled circula- 
tion reaches all these men Each 
month every one of them receives 
this: The most effective and best 
edited magazine serving their in- 
dustry, 72% of them having it 


sent to their homes. 
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Never Underestimate the Power of a Woman! 


see Beer 2 2S SF 8 SFT SOFT SB VF SF SVS CT SF SBS SF SF IF FFF SF Oe Be FFF es Ss 2 ee we 


| 
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Nor the Power of the Magazine Women believe in! 


Women are always making men sit up and take notice. 
No exception to this masculine electrification program is 
recent Ladies’ Home Journal newsstand performance. 
Without reduction in Journal newsstand quotas, women 
have stripped stands of Journals in record time, causing 
month after month reports of less than 1% returns. 


LADIES’ HOME JOURNAL 


| Largest audited circulation of ANY magazine 
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EFFECTIVE 


BUYING INCOME 1943 OVER 1939 


(Incomes for most recent “normal” year, divided into 1943 totals) 
(% Increase ) 
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Producers of Fine FULL - Colored 


FOLDERS - BOOKLETS 
BROADSIDES + CIRCULARS 
PACKAGE INSERTS +» POSTERS 
STREAMERS - DISPLAYS, etc. 


FREE- Write today for your free copy 

of our 28-page book, “The 
Value and Patriotic Use of FULL Color.” 
It describes the extra advantages of FULL 
Color and tells how to get effective re- 
sults at low cost. Packed with helpful 
information. Send request to Dept. SM54. 
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BATTLES 
ARE WON 
ON PAPER 


oi ago a famous Chinese General said that battles need not 
be fought in the field if the winning strategy was first prepared on paper. 


Here’s a timely tip for your battle with post-war competition. You can 
win your battle on paper—if you use FULL Color advertising material. 


The cost? Not as much as you think, because of Stecher-Traung’s exclu- 
sive FULL Color “Gang Run” method! We can produce folders, booklets, 
circulars, broadsides and other advertising literature in sparkling, dramatic, 
sales-getting FULL Color at a price comparable with that asked for only 
two colors! 


Plan NOW to cash-in on the prestige-building, confidence-inspiring, 
eye-catching abilities of FULL Color advertising material and you'll have a 
head start toward Victory over post-war competition. 


STRCHER-TRAUNG 


LITHOGRAPH CORPORATION 
Rochester 7, N.Y. - San Francisco 11, Calif. 


Offices in Principal Cities 
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SALES MANAGEMENT 


Here is an amazed man. 


‘His amazement, however, is nothing compared with yours 
when you look into the radio homes that lie beyond reach 


of regular radio research. 


Three-quarters of all U.S. radio families, you know, live 
and listen outside the 32 four-network cities where the 


Hoopers and the Crossleys take ‘national’ measurements. 


Mutual is now underwriting persistent research into 
markets where fewer than four networks have stations, to 


open the mysteries of all-American listening patterns. 


Facts like these are already popping up... facts about 


Mutual programs in Mutual markets: 


PEOPLE LISTEN MORE... sets-in-use averages are up to 15% 


greater than in four-network cities. 


MORE PEOPLE LISTEN... share-of-audience averages are up 


to 400% greater than in four-network cities. the 


RATINGS ARE HIGHER...program-rating averages are up to 


900% greater than in four-network cities. Mn uta | 
Such facts are of prime ipittienion to clients of the world’s Dro d ! cast Ng 


largest network. Mutual's 220 stations bring its daily radio syste fT] 


fare closest to the most people. And the conclusively 


important point is this: in more than 120 key markets 
throughout all America, Mutual has the only network 


station. Have you looked into Mutual lately? 
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1943 RETAIL SALES BY STATES 
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earth and already producing more kilowatt hours for 
the nation than Niagara Falls . . . It has fabulously pro- 
ductive mines, the largest body of white pine timber 
anywhere; the leading counties in the U. S. in pro- 
duction of apples, pears and green peas; two great 
wheat belts and a flourishing livestock industry. 


In the Columbia Basin, whose irrigation will follow 
the War, the Spokane area has the makings of a new 
agricultural empire, with 30,000 additional farms. 
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XA’ DISTANCES 


Via Shortest Raif Revtes 


SPOKANE @ SEATTLE .....31O MILES 
SPO spe COMA 3... 339 MILES 
SPOKANE 4 PORTLAND, ORE. - 368 MILES 

SPOKANE £ 2 SALT LAKE CITY.. 934 MILES 
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Since Pearl Harbor, Spokane, central city of this 
area, has become light metals capital of the West, the 
hub of other important defense industries. 


Furthermore this great market is covered from 
north to south and from east to west by two of the 
nation’s great newspapers, The Spokesman-Review 


and Spokane Daily Chronicle. 


You knew these facts already? Splendid! Go to the 
head of the class! 


Spokane Daily Chronicle 


Washington 


EVENING 


OVER 117,000 . . . 81.24% UNduplicated 


Color Representatives: SUNDAY SPOKESMAN-REVIEW—Comic Sections: Metropolitan Group 
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WHERE THE FARMER’S DOLLAR GOES 
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In 1943 the farmers of the country had cash receipts of $23.9 billion. 


They spent 37% for farm expenses, 34% for family living, 4% for income 
taxes—and had left 25%. 
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SAVINGS FARM FAMILY LIVIN 
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the POLIT1CAZ articles 


in the new Post 


Brilliant analysis of Senator Byrd’s Vital to the welfare of every 
position as a possible threat to the American and essential reading 
fourth-term is this outstanding for millions is Henry F. Pringle’s 
example of the intimate way in word-picture of Economic Stabi- 
which Forrest Davis deals with a lizer Fred M. Vinson, whose re- 


“key” development. sponsibility is to keep down the 
cost of living. 
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HIS YEAR of all years since less knowledge of political history and 


America became a nation—it is affairs. 
vital that the political scene be fairly The new Post, week after week, = 
and judiciously presented to the peo- brings a constant parade of political re Ses = SS 
ple. For the opinions formed in this news and views from the pens of the SS SSS = 
year of decision will determine the great political students and writers of SSS. <=: > 
welfare and progress of millions. our times—among them, Stanley High, SSS SS =5 
Never have Post editors more seri- Henry F. Pringle, John H. Crider. And SS 7 
ously approached the issues of gov- in addition—men in the high places = 
ernment to bring to Post millions the in government. —— 
essence upon which to base the final : . : =s2=S ;| 
conclusion. Never have Post articles been read 
Coverifig all sides of the Washing- and quoted as they are today—by press Sy 
ton scene is the job of Forrest Davis and public alike—constantly growing SS 
—Post Washington Editor. His inti- evidence of the fact millions know— Sy 
mate portrayals of the key figures in that in political reporting, as in busi- 
politics are a true reflection of his ness, fiction, mystery, humor, adven- 
many years of intimate association ture, war—the great things naturally 
with them—and of his well-nigh limit- come first to the new Post. 


Arousing the public to an 
awareness of our foreign 


Great Political Articles naturally come to... policy and its vast implications, Min- 
nesota Senator Joseph H. Ball gives 
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INCOME TAX COLLECTIONS 
PER CAPITA--1943 


(Receipts during government's 1942 fiscal year from 


individuals applied against 1943 population estimates.) 


INTEQMAL INTERNAL 
REVENUE REVENUE 


U.S AVERAGE 4 


PICTOGRAPH BY 


Saks Managimtrt 


5 
5 


. WAR CONTRACTS PER CAPITA, 1940 THROUGH 1943 


(Contracts by Army, Navy, Maritime Commission, Treasury and Foreign Purchasing Missions, 
cumulative June, 1940, through December, 1943, and applied against OPA #4 registrations.) 


( Dollars) 


PICTOGRAPH BY 


Sales Manag 
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out everything you will need to know 
about them. 


On each separate textile, for instance, 
we're running ironing studies . . . with 
every type of electric iron. Should the 
fabric be ironed wet, moist, or dry? How 
hot should the iron be? What effect, if 
any, will these new-fabric problems have 
on the design of future irons? We’re 
finding out. 


And everything we’ re finding out, we’re 
sharing with textile makers and the peo- 
ple who will be making electric irons 
after the war... to help ¢hem in their 
desire to give you better products and 
more accurate information about them. 


This is because the whole Good House- 
keeping idea is that your interests and 
your protection must come before every- 
thing else. And that idea inspires our 
constant effort to have every page in 
Good Housekeeping a page in which you 
can place trust and confidence. 


It is for this that we have built up the 
only establishment of its kind in the 
magazine world. 


We have our own laboratories for in- 
vestigating everything from refrigerators 
to nail polish. We employ researchers, 
scientists, technicians, home economists 
. .. give them facilities for trying out 
products, putting them to use, develop- 


ing practical improvements in your 


behalf. 


Alin suppotsof pled Te you 


All this we do in support of a pledge we 
have made to you. It is a pledge full of 
meaning for you in your wartime life 
today. 


We hope to make it mean even more 
in the days of Peace to come: 


That at no time, and not for any 
reason or any profit, will any 
page in Good Housekeeping — 
editorial or advertising—trade 
unfairly on your trust. 


Good Housekeeping 


The Homemakers’ 


Bureau of Standards 


FOR VICTORY * BUY U. S. 


May 10. 1944 


oe” CLL 
Ss > 
* Guaranteed by @ 
Good Housekeeping 
Nop, WOEFECTIVEOR ow 
~45 aovenristo WWE 


We give this seal to no one— 
the product that has it, earns it. 


WAR BONDS AND STAMPS 
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LIFE INSURANCE SALES PER CAPITA--1943 


(New paid-for ordinary insurance exclusive of increases, revivals, dividend additions, reinsurance 


acquired, annuities, group and wholesale business,—and applied against OPA #4 registrations) 


WME 65 © over Beeeel $55 - $64.99 


$54.99 Be. UNDER $40 
° = * PICTOGRAPH By 


Scho Managimirt 


Business Was Divided By Months— 1943 


(Per Cent of Year’s Total) 


| 
January February March June August | September October | November |December 


ALL RETAIL TRADE ; | 7.0 7.0 8.0 . : 8.5 
Automotive 6.7 6.3 | 8.6 ) x 9.2 
Building & Hardware.... 6.3 6.2 7.8 ‘ . 9.2 
Home Furnishings 6.7 7.0 8.0 ‘ ‘ | 8.6 
Jewelry... nf 5.3 5.7 6.1 5 : 7.8 
Apparel (women’s) : 6.5 8.6 7.6 J ’ 7.3 
Men's Clothing 6.6 7.4 7.3 ‘ . 9.1 
Shoes | 6.9 6.8 7.5 ' | 11.5 
Drug ; 7.5 | 7.1 7.7 a , 8.2 
Eating & Drinking 7.0 6.6 7.6 . J 8.7 
Filling Stations. 7.4 6.6 7.7 . J 8.9 
Food — | 8.0 7.6 8.5 | . ; 8.5 
Department Stores | 6.3 7.0 7.6 : ; 7.8 
Sears and Ward... : 6.3 6.5 7.7 . ‘ 7.9 
Variety , 6.5 | 6.9 7.4 , ; 7.9 
Feed & Farm Supply 5.5 7.0 8.9 > ‘ 8.8 
Fuel & Ice 9.1 7.7 | 89 ; I 8.2 
Liquor 7.5 7.4 8.6 | k : 7.9 

FREIGHT CAR LOADINGS...| 8.4 ss UF Ce & | 7.5 

AIR PASSENGER TRAVEL 6.4 7.1 8.1 a ° 9.1 

LIFE INSURANCE SALES... 6.8 7.0 8.8 ° } ° 8.7 

FARM CASH INCOME | 7.0 6.2 7.2 ° d | 7.2 

GENERAL MAGAZINE 
ADVERTISING 5.6 7.0 7.7 . ’ 8.0 


} = — 
8.9 9.8 
7.9 | 7.2 
8.7 8.0 
8.6 | 11.0 
10.6 | 19.0 
10.1 10.4 
10.3 13.4 
7.9 10.8 
8.7 10.3 
9.1 
8.7 
8.2 
10.7 
10.2 
8.9 
9.5 
8.1 
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May 


10, 


ARM income all over the U. S. is up 
...and in the 14 Southern states 
which comprise Southern Agriculturist’s 
market, the percentage increase tops all 
the rest of rural America combined. 


Take 1940 as a base. U.S. Dept. of Agri- 
culture Bureau of Agricultural Eco- 
nomics shows an average cash income 
increase of 132.4% for 1943 for our 14 
states. 


Get that figure ... 132.4% ... more 


Is read by 2 out 
of every 5 white 
farm families in 
the South. Le 


NASHVILLE * 


1944 


LOS ANGELES 


than twice as much cash from crops and 
live-stock as in °40. 


This is crystal-clear evidence of the 
growing importance of the Southern 
Farm market...the market which 
Southern Agriculturist covers like a tent. 
For 75 years this solid Southern farm 
paper has been friend, counsellor and 
cooperative companion to the Southern 
farmer. Today it is read by nearly a 
million subscribers. 


@ NEW YORK e@ CHICAGO . DETROIT 
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1943 


Retail 


Sales 


Estimates—Total Dollars— 


for Counties with Cities in the 100,000 oan 


Here, listed according to rank, are the counties which 
in 1943 had the largest dollar totals of retail sales, 
according to exclusive estimates by SALES MAN- 
AGEMENT’S Research Department. 

The listing is confined to 127 counties containing 
cities whose city-zone (newspaper-carrier limit) popu- 
lation exceeded 100,000 in the 1940 Census. 


County 


5 Counties 
Cook.... 


Los Angeles... 


pire 
Cuyahoga 
Baltimore | 


Dist. of Columbia| _... 


Multnomah ....| O 


Jackson 


° 
ulton. . 


Jefferson 
Montgomery... 
Henrico 


Mahoning- 
Trumbull 


19 | 
| Retail ‘Sles | Rank 
Esti- in 


mate | Group 
(in Thousands) 


; $3,91 3,110 


(Glen 


| Long Beach. ..| 


|Pee Angeles. . 


| Detroit 
Philadelphia. . . 
| (McKeesport. . . 
| Pittsburgh 

| Cleveland 

| Baltimore 

| Washington... 
Boston 


| Milwaukee.... 
Cincinnati 


Minneapolis. . . 
Portlan 
Kansas City.... 
(New Haven... 
\Bidgepor 
_ =: 
iego. 
po de 
Indianapolis. . . 
Houston 


Jersey City.... 
Wieaside 


Sater 


te 
Twsp 
Holyoke 
\‘ Springfield. . 
| Birmingham.. 
| Dayton 
| Richmond 


| Lawrence 


Youngstown... 


Elizabeth 


1,465,580 
1,248,500 
872,039 


810,655 


424,070 


401,083 
392,755 
383,475 
381,118 
371,050 
349,512 


345,100 
340,810 
333,142 
332,302 
329,203 
317,507 
302,683 


289,602 
286,183 
275,518 
275,510 
268,824 
268,474 
255,338 
245,519 
237,862 
236,140 
235,510 
232,471 


230,802 


230,545 
218,514 


211,766 
211,012 
208,730 
206,265 


202,912 
199,682 


County 


ao 
Cumberland. . 


Sacramento. . 
Lackawanna. . 


Schenectady.... 
E. Baton Rouge. 


Cabell-Wayne.. 


Forsyth 
Se 


Total above 


1943 
Retail Sales | Rank 
Esti- | in 
mate | Group 
(in Thousands), 


Wilkes-Barre... 
Norfolk 

San Antonio. . 
{Fall River 
\New Bedford.. 


Grand Rapids. . ; 
Fort Worth. . 


Wilmington. .. 
Tacoma 
Syracuse 
Portland 


Des Moines. . 
Nashville 
Reading 
Sacramento. . 


Lansing 
Charleston 


Evansville 
Fort ee 
Harrisburg. . 
Utica 


Tampa 
Binghamton. . 
Atlantic City. . 
Knoxville 


Rockford 


Schenectady. . 
Baton Rouge .. 
Corpus Christi. 
Roanoke 


counties 
% of U.S. lAccccce 


South Bend.... 
Chattanooga... 


East St. Louis.. 
Johnstown.... 


Shreveport. ... 
Kansas City.... 


Charleston. eee 


Huntington.... 
Winston-Salem. 
Davenport.... 


198,514 
194,197 
179,737 
179,440 | 
172/109 
171,773 | 
168,597 | 
167,186 


164,037 


161,225 
160,452 
157,033 
153,793 
153,165 
150,734 


$36,868,381 
58.22 | 
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190,822 Newsweek read 
want to own their own air- 
plane in the future.* 


14.5% of all News- 
week families are 
planning now to 
buy air condition- 
ing for their homes 


HINKING ahead is a characteristic of the readers 

of Newsweek.. That’s why they are Significant 
People. They are the adventurers of today...the pio- 
neers who will help America blaze new trails in the 
world of the future. They are the kind of people who 
help make new industries possible...and help make 
America’s living standards the best in the world. 

These are the people who read Newsweek. They like 
its vital editorial policy of impartial reporting, news 
significance, and forecasts of the future. And because 
of their widespread acceptance of Newsweek, adver- 
tisers in the past six years have followed suit. Result: 
An increase in advertising revenue, among general 
magazines, from twenty-second to fifth place! 


*According to a recent survey, the results of which are being presented in 
a series of advertisements in this magazine. Further details on request. 


A WELL-INFORMED PUBLIC IS AMERICA 
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when it is available.* 


32.4% of all News- 
week families plan 
to buy a television 
set after the war.* 


EST SECURITY 
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1943 Effective Buying Income—Total Dollars— 
for Counties with Cities in the 100,000 Group 


Here, listed according to rank, are the counties which 
in 1943 had the largest dollar totals of Effective Buy- fae. Rank 
ing Income, according to exclusive estimates by County City come 1943 i 
SALES MAN AGEMENT?S research department. GYD i- 
This listing is confined to 127 counties containing in Th — 
cities whose city-zone (mewspaper-carrier limit) popu- yaaa 
lation exceeded 100,000 in the 1940 Census. i . Richmond... 432,072 


g 414,493 
— - x 414,450 
uying In- ° 
County come 1943 . orfolk 410,985 
6D Esti- % Wilkes-Barre... 407,345 

mate i . | Tacoma....... 385,360 

in Thousands | - _. Oklahoma City 377,050 


ash. Spo 372,234 
. [$10,279,598 ea 363,575 


6,010,600 
353,342 


D me , 
Long Beach...| 5,257,212 Ka hi e060 353,074 
Los Angeles. . Dad . i 352,200 


Pasadens - One N. Y. 350,775 


y 3,329,077 
Philadelphie....| Pa. Philadelphia...| 2,535,300 Salt Raney - 
New Castle... . 4 ee. - 


Allegheny ‘ McKeesport...| 2,060,235 

Pittsburgh Sacramento if. Sacramento. . 
Cleveland 1,884,200 
Baltimore 


San Francisco... if. San Francisco. . 
Dist. of Columbia Washington. .. 
folk Bo 


SOusOuUhwWwnH-"O0O CUA 


ek ek ek ek tk otk otk od 


Multnomah... . & 4 . 
Hennepin inn. | Minneapolis... i ‘ Chattanooga... 
Marion........ ; Indianapolis. . . Ind. Fort Wayne... 
New Haven.... . New Haven.. .! Lancaster 

| Waterbury... .| Vanderburgh. .. 
| Kansas City.... 827,743 i iz. | i 

| Bridgeport. ... 825,334 i Pa. Harrisburg... . 
| San Diego. ... 808,278 | ’ | Jacksonvi le... 
| {Pawtucket.....| 806,460 | . Loui i a Duluth 


| \ Providence 
742,050 
717,437 


710,786 | j 

702,151 | B SA Binghamton. . . 

665,542 . Clai a East St. Louis. . 

656,437 | | ‘ Knoxville 

624,310 | i | WL i 

612,930 i . Allentown... .| 

594,576 i ‘ Little Rock... .| 

579,669 Hillsborough. . .| ‘ Tampa 
Schenectady....| N. Y. Schenectady. . 

576,628 Atlantic 

546,815 Winnebago.... 

539,157 i 

534,077 


528,350 
493,782 
485,492 
481,961 Roanoke....... 
Nueces........ 
: 475,411 Rensselaer § A 
Memphis 473,800 Rock Island... .| Ill. 127, 886 
Denver 469,825 Rock Island. . 
Mahoning- Cabell-Wayne.. . Va. | Huntington.. 116,503 
Trumbull... .. Youngstown... 468,904 E. Baton Rouge.| La. Baton Rouge . . ae 115,028 
" Omaha 455,240 


445,826 Total above i $87,025,995 
440,415 % of U.S. |A......- 61.25 
434,075 
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Of All People..! 


Germaars are the last people in the world you’d expect to 
unbend. Even a little. 


A few years back, if you'd dared ruffle the dignity of an 
old-school general with, “I'll be seeing you in the funnies!” 
...well, folks would have said you belonged in that little 
house on the hill. 


But today that remark isn’t as silly as it might sound. Dig- 
nity-for-dignity’s-sake has given way to the true dignity of 
results... .and startled but grateful generals are saluting the 
comics for truly remarkable results in the war effort. Comics 
have proven powerful morale builders. “Tillie the Toiler” 
alone has helped swell WAC enlistments. No less person- 
age than “Donald Duck” has aided the august U.S. Treas- 
ury explain and collect taxes. 


Pause to consider this if you have ever been tempted to 
pass up Puck-The Comic Weekly as an advertising medium 
for your product, because of a fancied lack of “dignity.” In 
Puck-The Comic Weekly your advertisements associate with 
characters proven in achievement and popularity. . .“‘Tillie 
the Toiler’’...““Donald Duck”... the lovable “Skippy’’... 
“Blondie and Dagwood”. . .and the rest, America’s favorites 
teady to add a real punch to your advertising. 


Yes, Puck produces results. The Bendix Aviation Corporation 
had an educational advertising job to do—to tell millions 
of people about the forward strides in aviation made pos- 
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sible by their many instruments and other types of equip- 
ment for planes. ‘During July, 1943, they began advertising 
in Puck-The Comic Weekly, explaining their precision 
products through a created character, Captain Ben Dix. 


Readership surveys, responses, commendations from high 
ranking military officers and letters from leaders of the 
aviation industry prove this advertising in Puck to be phe- 
nomenally successful. In helping the Army Air Forces to 
recruit youths 17 years of age for the Air Corps Enlisted 
Reserve, Captain Ben Dix advertisements in Puck included 
a brief explanation of the AAF’s program and a coupon 
through which complete information could be requested. 
Each Bendix advertisement brought in more than 1,000 
requests from 17-year-old’s numbering about 1,250,000 
in the entire United States. Today Captain Ben Dix adver- ’ 
tisements continue to appear regularly in every other issue 
of Puck. 


Men and women, as well as youths, read the comics. Puck- 
The Comic Weekly reaches 20,000,000 people in over 
6,000,000 homes from coast to coast through 15 great Sun- 
day newspapers. 


To learn more about the power of Puck, write or telephone 
to see and hear Puck’s sales analysis presentation, ‘Your 
Customers of Tomorrow”: Puck-The Comic Weekly, 959 
Eighth Avenue, New York, or Hearst Building, Chicago. 
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Here, listed according to rank, are the % of U. S. A. 
Potential figures (a weighted index for sales quotas and 
advertising planning) for the 126 counties containing | 
cities whose city-zone (newspaper-carrier limit) popu- 
lation exceeded 100,000 in the 1940 Census. 


Coo 


Los Angeles. ...| Calif. 
Wayne......... Mich. 
Philadelphia... .. Pa. 
Allegheny...... Pa. 
Cuyahoga....... Ohio 
Baltimore....... Md. 
ee a Mo. 
Dist. of Columbia.) ...... 
inn sé eeee N. J 
ee Mass 
San Francisco....| Calif. 
Middlesex...... Mass 
iin cceceecses Wash 
vd Se gaad Wis. 
Alameda....... Calif. 
Hamilton....... Ohio 
eke cee ehews N.Y 
Hartford........ Conn 
Hennepin....... Minn 
Multnomah..... Ore. 
Providence...... R. I. 
Jackson.........| Mo. 
New Haven..... Conn 
Marion......... Ind. 
SR Conn 
San Diego...... Calif 
EE Tex. 
Westchester..... N. 
Hudson........ N. J. 
DeKalk-Fulton...| Ga. 
Orleans........ La. 
ee aa Tex. 
Jefferson........ Ky. 
Worcester....... Mass 
Monroe........ N.Y 
Jefferson........ Ala. 
PNP s cccccens Colo. 
Nd onc pataiale Ohio 
Bess... teeeeees 
Trumbull...... Ohio 
Montgomery Ohio 
I aa Sats a Tex. 
NR Sena keaue N. J. 
See Va. 


\f 
/\ 


Qo 
a 
3 
2. 
4 


Portlan 


Long Beach..... 
Los Angeles. ... 
Pasadena....... 
OS eee 
Philadelphia... .. 
{McKeesport..... 
\Pittsburgh....... 
Cleveland ae 


Newel: ee cer Giada 
Boston. . seeeees 


Lowell 


Sip aye 
Milwaukee...... 
Oakland 


Cincinnati....... 


SS eae 


Minnea 


Pawtucket....... 


Providence..... y 


Kansas City...... 
New Haven..... 
Waterbury...... 
Indianapolis. .... 


| Brid eport...... 


| San 


f 


Hoboken....... 


Si sccacene 
New Orleans.. 
| Dalles. Lede eied 


Rochester....... 


eee eeeeee 


eereeee 


Holyoke....... 
Springfield...... 


Lawrence....... 


See 


Elizabeth....... 


1943 %of| — 
U.S.A 
Potential Rank 
Estimate 
6.531 1 
3.936 2 
3.293 3 
2.209 4 
1.789 5 
1.346 6 
1.241 7 
1.202 8 
1.030 9 
1.012 10 
1.010 11 
.989 12 
.904 13 
-789 14 
.787 15 
.735 16 
.732 17 
.690 18 
.651 19 
598 20 
588 21 
579 22 
566 23 
544 24 
542 25 
537 26 
522 27 
.508 28 
502 29 
493 30 
.490 31 
466 32 
446 33 
435 34 
415 35 
413 36 
.402 37 


1943 % of U.S.A. Potential—with Ra 
for Counties with Cities in the 100,000 Group 


sS—- 


ie ty 4 % of 
abe 
County State City 
Estimate 
Luzerne........ Pa. Wilkes-Barre. ... .281 
Douglas........ Neb. isa ssesece 281 
Norfolk........ Va. a heasenes .280 
. all River....... 
a ear Mass {New Bedford 279 
Oklahoma...... Okla Oklahoma ay .267 
DeSecccccccccce! FB Ps iami... 263 
acdash aces 
a cil Ind. ae apenas 254 
Salt Lake....... Utah Salt Lake City... .240 
Pecccoesses Wash Oe -240 
nondaga...... N.Y eee -239 
Pi osccese Wash apse me .226 
eae Mich rand Rapids.... .219 
New Castle. .... Del. ee: aooee 219 
Sedgwick....... Kan Wichita. . ‘ 219 
Davidson....... Tenn Nashville. pialaernace .218 
i oteininsaseiuact lowa Des Moines..... .215 
RRS écenses N. J. CAMs csccees .212 
tdwrinenwcs Ohio Pe insesbed .209 
Cumberland. .... Me. Portland........ -206 
SET Rsccences Mich hctetencees .205 
PEE sc covcves N. Ps ose cees .202 
, REPS Okla as .201 
Sacramento...... Calif. Sacramento...... 199 
OE Ser Ala. Mobile......... 189 
See Pa. Reading........ .188 
Lackawanna..... Pa. Scranton........ 186 
Maircopa....... Ariz. PROGR. ccccces 177 
Oe See W. Va. | Charleston...... 175 
Mercer........- N. J. isc s0sces 174 
ae iatias a ick ea Pa. See -169 
Lancaster....... Pa. Lancaster....... .168 
ap wnen ee Calif. Si Piciestvoes 165 
Oneida N.Y. OS 164 
OS es Fla. Jacksonville. .... -163 
Hamilton....... Tenn. | Chattanooga..... 159 
Besccsecece Ind. Fort Wayne..... .156 
Te EOEMoccccece Minn SS -155 
Vanderburgh. ...| Ind. Evansville....... -155 
Dauphin........ Pa. Harrisburg. ..... .154 
Ingham......... Mich Lansing......... .150 
St. Joseph. ..... Ind. South Bend..... .148 
Mecklenburg....| N.C Charlotte... 148 
Pulaski. ........ Ark. Little Rock...... 145 
REesccvoess Pa. Allentown...... .142 
a Tenn Knoxville....... 141 
Hillsborough Fla. Peesscceee .139 
PesHbcccccccces iil. PU ccccccese .138 
Broome......... N.Y Binghamton. .... .138 
ff =a iil. East St. Louis.... . 
Adlentic......+. a Ditre6ees .116 
Schenectady..... N.Y Schenectady..... 115 
Winnebago..... ill. Rockford....... 113 
Charleston...... -¢ Charleston...... .110 
Nueces......00. Tex Corpus Christi 096 
Roanoke........ Va. emmy Nomacieee 093 
Na 
Rock Island. .... it. (Rot a .092 
E. Baton peaae. La. Baton aaaaes « .090 
Cabell-Wayne...| W. Va. | Huntington.. .090 
Rensselaer...... we | Miiesessoscces .087 
WE cccecccoss lowa Davenport...... .086 
Total % of | U. S. Poltential........... 56.843 
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THE SMALL TOWN MARKET 


is EASY to reach — EASY to sell 


GRIT AMERICA 
is 15,066 
towns — each 
of less than 2,500 
population. TOTAL 
—more than 
2,000,000 
families 


GRIT’S 
CIRCULATION 


—more than 


$00,000 


weekly 


BETTER 
CONSUMING 
FAMILIES— 
In Grit America 
families are 43.5% 
larger than 
average 


GRIT reaches 


1 out of every $ 
families in GRIT 
AMERICA 


HIGHER 
AVERAGE IN- 
COME FAMILIES 
68.1% of Grit Amer- 
ica family heads 
are Industrial 
Workers 


GRIT 


provides over 


50% coverage in 


4,086 towns, over 


20% coverage in 
7,875 towns 


MORE 
SPENDABLE 
INCOME—53% of 
Grit America fami- 
lies own their 
own homes 


GRIT gives 


you all this of 
only $2.00 


GRIT ALONE will 
do a strong selling 
job in Small Town 
America 


GRIT IS NEEDED to supplement other 
media for adequate national coverage. 


per line 


< 


SE arene AS OUEATES oan NE WSbapp SS ae Loe 
SMALL TOWN AMERICA’S GREATEST FAMILY WEEKLY 


Osborn, Scolaro, Meeker & Company.— New York and Detroit 


REPRESENTATIVES: 


The John Budd Company — Chicago, Atlanta, Dallas, Los Angeles, San Francisco and Seattle 


Ranking 


of Highest 200 Counties 


in Gross Cash Farm Income 


(Gross income from farm marketings 
Government benefit payments) 


plus 


Rank 


County 


State 


GROSS FARM 
INCOME 
Esti- 


County 


Seanem aeoaon- 


Los Angeles 
Fresno 
Tulare 
San Joaquin 


| Maricopa 


Kern... 
Stanislaus 
Sonoma 
Weld 

Santa Clara 


Sussex 

Yakima 

San Bernardino 
Lancaster 
Monterey 


Ventura 


| Orange 


Merced 
Imperial 
Aroostook 


Riverside 
McLean 
San Diego 
Sacramento 
Polk 


Suffolk 
Pottawattamie 
Cass... 
LaSalle 

Scotts Bluff 


Dane 


Sioux : 
Whitman 
Champaign 
Kossuth 


Yolo 
Madera 
Livingston 
Woodbury 
lroquis 


Santa Barbara 
Solono 
Mississippi 
Sutter... 


Richland 


Bureau 
Hartford 
Cook.... 
Chester 
Alameda 


Sangamon 
Plymouth 
Benton 
Dawson 
Henry 


| Cherokee 


Bolivar... 
Clinton 
Palm Beach 
Webster 


Kings 


24,043 
23,631 


23,372 
23,372 


23,338 


Franklin 
Otter Tail 


| 

| 

| Grant 
Martin 
Renville 
Middlesex 
Marshall 


Walsh 
Vermilion 
Sunflower 
Grand Forks 
O’Brien 


Grundy 
Hamilton 
Crawford 
Jasper 
Story 


Sumner 
Sedgwick 
Minnehaha 
Hidalgo. . 
Faribault 


King.... 
Reno.... 
Clay... 
Buena Vista 
Worcester 


Kane... 
Sac..... 
Cedar.. 
Hardin. 
Johnson. 


Pembina 
Twin Falls 
Marathon 
Calhoun 
Christian 


Boone 
Jones 
Orange 
Pocahontas 
Lyon 


Greene 


Fond du Lac 
Bucks 
Marion 
Jackson 
Black Hawk 


Dp 
os 
3 
—4 
a 
a 


| St. Lawrence 

| Spokane 
Dade.. 
Berks. 
Contra Costa 


Freeborn. . 
Delaware 
Knox... 
Palo Alto... 


a 


| lowa 


23,004 


REBS 


SEBBS 
S8ea8 8228 


SERBS SSBBB 
8888 88888 


B33 
ase B83 
23z88 88 


33 


332 38383 


| 
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GROSS FARM 
INCOME 
Rank County State Esti- 
ma 
-_— 
136 | Umatilla........ Ore. 18,705 
ot == ‘i N.Y 18,683 
138 | Pemiscot........... Mo. 18,483 
139 | New Madrid........ Mo. 18,458 
140 | Plymouth...... Mass. 18,448 
141 | Polk...... lowa 18,424 
142 Johnston N.C. 18,412 
143 | Traill N. D. 18,339 
144 | Dallas lowa 18,162 
145 | Monona.. lowa 18,150 
146 | Wayne N.Y 18,081 
147 | Logan... il. 18,064 
148 | El Paso.... Tex. 18,040 
149 | Waukesha Wis. 18,003 
150 | Cuming.... Neb. 17,982 
151 | Oneida... N. Y. 17,914 
152 | Cerro Gordo lowa 17,874 
153 | Washington. | lowa 17,824 
154 | Chelan..... ..| Wash 7,796 
155 | Poweshiek. | lowa 17,721 
156 | McHenry. il. 17,669 
157 | Blue Earth. | Minn. 17,636 
158 | Huron..... | Mich. 7,632 
159 | Hancock. _.| lowa 17,568 
160 | Robeson | N. C 17,565 
7 PO. 66-0. | lowa 17,545 
162 | Mahaska | lowa 17,527 
163 | Rock...... | Wis, 17,353 
164 | Harris...... Tex. 17,330 
165 | Clayton.. | lowa 17,198 
166 | Canyon Idaho 17,076 
167 | lowa....... lowa 17,065 
168 Manitowoc Wis. 17,031 
169 | Bristol...... | Mass 16,974 
a. See N.C | 16,828 
171 Sanilac | Mich | 16,817 
172 | Kent...... Del. } 16,791 
173 | Fremont lowa | 16,780 
174 | Keokuk lowa 16,766 
175 | Macon | | 16,761 
176 | Mercer | OL 16,733 
177. | Green..... Wis. | 16,711 
178 | Kankakee Hl. | 16, 
179 | Pierce...... | Wash, | 16,702 
180 | Warren .| O 16,676 
181 | Shelby........ .| towa 16, 665 
182 | Burlington..... .| NJ. 16,626 
183 | Woodford...........| ML. 16,578 
184 | Whatcom..... Wash. 16,500 
185 | Douglas...... Neb. | 16,487 
186 | Floyd......... lowa | 16,444 
187 | Vernon...... Wis. | 16,416 
188 | Glenn....... Cal. 16,410 
189 | Fayette..... lowa 16,339 
190 Morgan i. 16,335 
191 | McPherson... Kan. 16,334 
192 | Darke........ Ohio 16,320 
193 | Tazewell.. il. 16,306 
194 | Cottonwood Minn. 16,287 
195 | Murray...... Minn 16,238 
196 | Hillsborough Fla. 16, 234 
 £ ae Kan. 16,224 
eo Se N. Y. 16,198 
199 | Chautauqua N. Y. 16,175 
200 | Clark.... Wis. 16,146 
TOTAL (200 Counties).....|.......... 5,210,157 
| 
. , - * Y See _ 20,174,779 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected 
by copyright. The exclusive estimates of Effective Buying Income, Retail Sales 
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SALES MANAGEMENT 


-.. among Lumber and 
Building Material Dealers 


é , \ CIRCULATION. Bsn has the largest total and paid 


dealer circulation serving exclusively the lumber and building material 
dealers—over 12,000. 


© ADVERTISING VOLUME. No only is BSN car- 
WG rying the largest average of advertising volume per issue, but its adver- 
tising volume per issue has risen consistently. Lowest cost per page per 
1,000 paid exclusive dealer coverage. 


EDITORIAL INFLUENCE. For 27 years BSN 


rv has been pioneering with militant and aggressive leadership for lumber 
and building material dealers exclusively. (Subscriptions not accepted 
| from others.) 


“BUILDING SUPPLY NEWS 


59 E. VAN BUREN ST. CHICAGO 5, ILL. 
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Value of Manufactured Products— 1943 


SALES MANAGEMENT Estimate for leading cities; their output 
in 1943 was 47.39% of the Nation’s $146 billion total. 


Dollars Rank | Rank Dollars 
City (in in in City (in 
thousands) 1942 | 1943 thousands) 


Akron, Ohio 891,771 16 16 
65,097 99 103 8 8 ee 1,052,620 
Allentown, Pa 175,450 70 72 New Bedford, Mass 202,039 
Atlanta, Ga 382,752 29 39 
Baltimore, Md 1,532,450 8 8 New Haven, Conn 262,180 
New Orleans, La.............- 325,240 
Binghamton, N. Y............. 92,636 91 95 New York, N. Y 10,518,400 
193,493 51 64 Norfolk, Va 160,964 
922,445 14 14 Oakland, Calif 835,980 
Bridgeport, Conn 480,735 34 31 
Buffalo, N. Y 1,400,106 + 9 Omaha, Neb...... cetenneese 578,663 
Oklahoma City, Okla 82,058 
NS a rere 438,505 31 35 Pasadena, Calif 14,440 
Canton, Ohio 333,517 44 44 PU mesoccccsctes cose 266,450 
Charlotte, N. C 108,862 87 90 PURI Ue Rcccccccscvcccecs 316,128 
Chattanooga, Tenn 192,383 61 65 
Chicago, Ill 8,755,530 2 2 lS rere 153,705 
180,577 
Cincinnati, Ohio 887,085 12 17 Philadelphia, Pa 3,503,092 
Cleveland, Ohio 2,362,768 5 5 Phoenix, Ariz 26,544 
Columbus, Ohio 334,805 37 43 Pittsburgh, Pa 1,072,133 
Dallas, Texas 354,830 45 42 
Davenport, lowa 68,500 104 102 Portland, Oregon 357,422 
PINE, Ge Civ cctevcevecess 442,881 
Dayton, Qhio 702,893 33 23 Reading, Pa... 139,271 
Denver, Colo 271,441 52 53 Richmond, Va 917,942 
Des Moines, lowa 178,405 75 71 Rochester, N. Y 1,023,530 
Detroit, Mich 4,668,730 3 3 
Duluth, Minn 93,465 94 93 Rockford, Ill 220,647 
Rock Island-Moline, Ill 202,592 
PE Rnccccvcursensds 193,510 60 63 Sacramento, Calif............... 63,990 
139,890 93 87 St. Laala, Meicccicccccccccses 1,689,695 
412,533 55 37 St. Paul, Minn 419,525 
Evansville, Ind 4 493,164 38 29 
Fall River, Mass 185,846 74 67 San Antonio, Texas 105,512 
San Diego, Calif 511,096 
Fort Wayne, Ind 173,006 77 73 San Francisco, Calif 792,530 
Fort Worth, Texas 277,281 53 52 Schenectady, N. Y............. 184,657 
Grand Rapids, Mich 197,834 58 62 Scranton, Pa 78,552 
Hammond, Ind 214,087 57 59 
Harrisburg, Pa 83,698 102 98 Seattle, Wash 409,365 
Shreveport, La 63,990 
Hartford, Conn 303,660 47 48 South Bend, Ind 291,275 
Houston, Texas 379,150 39 40 Spokane, Wash 79,085 
Huntington, W. Va 89,241 107 96 Springfield, Mass 284,462 
Indianapolis, Ind 752,140 20 21 
Jacksonville, Fla 152,525 84 81 Syracuse, N. Y 250,663 
Tacoma, Wash 180,580 
eS 464,962 21 32 Tampa, Fla 151,242 
DE Mietcrsscecesseees 168,246 719 74 Toledo, Ohio 538,262 
Kansas City, Kan 627,105 32 24 Pe Bb Sore neces cscnedees 154,906 
Kansas City, Mo 742,125 27 22 
Knoxville, Tenn 163,774 83 16 97,485 
57,808 
Lancaster, Pa 92,747 95 94 i , 138,587 
Little Rock, Ark 42,876 108 109 Washington, D. C 191,700 
Long Beach, Calif 140,385 78 86 Waterbury, Conn 292,886 
Los Angeles, Calif 1,776,502 7 6 
Louisville, Ky 805 682 18 19 Wichita, Kan 161,538 
Wilkes-Barre, Pa 84,022 
Lowell, Mass 149,300 82 83 Wilmington, Del 147,367 
Lynn, Mass 166,720 72 75 Worcester, Mass 455,380 
Memphis, Tenn 308,591 42 47 Yonkers, N. Y 142,268 
Miami, Fle 41,473 109 108 
Milwaukee, Wis 1.224, 846 10 10 483,123 
Minneapolis, Minn $612,677 24 25 
Mobile, Ala 61,180 97 106 $69,119,114 
Nashville, Tenn 220,655 59 57 
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SALES MANAGEMENT 
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The First and Only Publication to “Take to The Air” to Get Up-To-The-Minute 
Information on Airport and Aircraft Maintenance. and Operational Practices: 


ITH delivery of a 4-place Stinson 

Reliant plane, the editorial staff 
of Aviation Maintenance is now only 
hours away from actual sources of vital 
maintenance information! 


Piloted by R. C. Blatt, well-known air- 
port and aircraft engineer, formerly 
of CAA and now technical editor of 
Aviation Maintenance, this fast plane 
ean take the air at a moment’s notice, 
to bring our more than 15,000 readers 
the first-hand developments on airport, 
aircraft, and fixed-base maintenance 
and operations. 


Why do we cover the field this way? 
The answer is simple. The aircraft pub- 
lications whose coverage is limited to 
manufacturing and production execu- 
tives, don’t have to cover the airports. 
In fact, a 12-issue survey we made, of 
leading aviation magazines, showed 
only 2.1% to 10.4% of editorial content 
devoted to maintenance. This means 


that only through Aviation Mainte- 
nance can you reach, as a group, the 
key men of maintenance and opera- 
tions who will run this division of the 
aviation industry after the war. 


Unless you are covering these men now, 
you are missing a vast market of vital 
importance. In proof of the need for a 
publication that covers this market, 
Aviation Maintenance ran over 275 
pages of advertising in its first 3 issues 
—the all-time record for advertising 
volume in a new industrial publication. 
The current April issue reaches a new 
high water-mark—over 117 pages. 


Our space for 1944 is almost sold out. 
So make your reservation quickly. Get 
the facts and get them now. 


Another Conover-Mast Publication, 205 East 
42nd St., New York 17; 333 No. Michigan Ave., 
Chicago 1; Leader Building, Cleveland 14; Dun- 
can A. Scott & Co., West Coast Representative, 
Mills Building, San Francisco 4, Western Pacific 
Building, Los Angeles 15. 


Otniution Maintenance 


May 10, 1944 


IS YOUR ADVERTISING COVERING 


WHOLE AVIATION MARKET 
—OR ONLY HALF OF IT? 


and production executives, reached now 
by the “Aircraft Publications” 


—BUT YOU'RE MISSING THIS: Key men 


of maintenance and operations — the 
foundation of the industry 


sre aie 
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Population and Ranking of the 200 Largest Cities 


(Estimates made for Sales Management by Chambers of Commerce) 


Population Jan 1, 1944 Popula 
(in thousands) City oe eel, 


My 1944 


Allentown, Pa.. 
Altoona, Pa..... 
Amarillo, Texas. 
Atlanta, Ga.. . 
Atlantic City, N. J... 
Augusta, Ga.... 
Austin, Texas 
Baltimore, Md. 


Bayonne, N. J. 
Beaumont, Texas 
Berkeley, Calif.. 
Bethiehem, Pa. 
Binghamton, N. Y. 
Birmingham, Ala. 
Boston, Mass. . 
Bremerton, Wash. 
Bridgeport, Conn. 
Brockton, Mass. 


Buffalo, N. Y. 
Cambridge, Mass. 
Camden, N. J. 
Canton, Ohio 
Cedar Rapids, lowa 
Charleston, S. C. 
Charleston, W. Va. 
Charlotte, N. C. 
Chattanooga, Tenn. 
Chester, Pa. 


Chicago, Ill... 

cero, lil. 

incinnati, Ohio 
Cleveland, Ohio 
Clifton, N. J. 
Columbia, S. C. 
Columbus, Ga. 
Columbus, Ohio 
Corpus Christi, Texas 
Covington, Ky. 
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Nashville, Tenn 
Newark, N. J 


seSeeixx 8 
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Oak Park, lil 
Ogden, U 

0 

0 


a 
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S388 
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= 
a 


Sé28 s 
Se8ex8a8 


Portiand, Maine 
Portland, Sragee 
Portsmouth, Va.. 
Providence, R. 1. 
Pueblo, Colo... . . 


Quincy, Mass.. . 
Racine, Wis... . . 


sSsze 


asinx8 s 


Dallas, Texas 
Davenport, lowa 
Dayton, Ohio 
Dearborn, Mich. 
Decatur, Ill. 
Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Duluth, Minn. 
Durham, N. C. 


East Chicago, Ill. 
East Orange, N. J. 
East St. Louis, tl. 
Elizabeth, N. J. 

El Paso, Texas 
Erie, Pa..... 
Evansville, Ind. 
Evanston, Ill... 
Fall River, Mass. 
Flint, Mich..... 


Fort Wayne, Ind. 
Fort Worth, Texas 
Fresno, Calif... . 
Galveston, Texas 
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San Seco, Callf..................... 


S$ sxefssush 
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Grand Rapids, Mich................ 
Greensboro, N. C. 
Hammond, Ind... 
Harrisburg, Pa... 


South Bend, Ind. 
Spokane, Wash 


BRRIa 


Hartford, Conn. 
Hempstead Twsp., N. Y. 
Holyoke, Mass... 
Honolulu, T. H. 
Houston, Texas 
Huntington, W. Va..... 
Indianapolis, Ind........ 
Irvington, N. J. 
Jackson, Miss. 
Jacksonville, Fla. 


Jersey City, N. J. 
Johnstown, Pa. 
Kansas City, Kans. 
Kansas City, Mo. 
Knoxville, Tenn. 
Lakewood, Ohio 
Lancaster, Pa... 
Lansing, Mich... 
Lawrence, Mass. 
Lincoln, Neb. 


Little Rock, Ark. 
Long Beach, Calif. 
Los Angeles, Calif. 
Loulsville, Ky. 
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Wheeling, W. Va.. 
Wichita, Kan 
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HEADLINES 
To Come 


Somewhere beyond distant horizons stands the last 
barrier to peace. 


Air power can reduce the effectiveness of established 
defense fortifications by carrying bombs and even 
paratroops behind impregnable barriers. Thus air 
power in invasion increases the accessibility of final 
victory. 


As the intensely awaited news of invasion comes, 
The Call-Bulletin, San Francisco’s news newspaper, 
will present all of the news, as it happens. The Call- 
Bulletin recognizes its public responsibility and firmly 
believes that its first duty is to its readers; that by 
serving them well it serves the advertiser better. 


The San Francisco Call-Bulletin believes that adver- 


tisers, in view of the current newsprint shortage, will 
understand that retained reader interest is of utmost 
importance to them as well as to this newspaper. 


So that when the dawn of peace comes, revealing 
new horizons of untold opportunities, there will be 
accessible to advertisers through The Call-Bulletin 
the largest audience of potential customers in San 
Francisco where the greatest Effective Buying In- 
come is concentrated. 


Space Saved Now Is Farsighted 
Planning for the Future 


San Sranctsco 


CALL-BULLETIN 


e MUGGSY Paper \, Ral ina GOLDIN Market 


REPRESENTED NATIONALLY BY PAUL BLOCK and ASSOCIATES 


May 10, 1944 
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1943 Effective Buying Income—Total Dollars— 


for Cities with City-Zone Populations Over 100,000 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT'S exclusive estimates of Effective 
Buying Income for the year 1943. The listing is 
confined to 132 cities whose city-zone population 
(newspaper-carrier limit) exceeded 100,000 in the 
1940 Census. 


Effective Buying 
Income 1943 


mate 
Total (in Thou- 
sands of Dollars) 


City 


Effective Buying 
Income 1943 
Esti- 
mate 

Total (in Thou- 

sands of Dollars) 


$480,517 
Albany 


Allentown 
Atlanta 
Atlantic City 


Chicago 
Cincinnati 


East St. Louis 
Elizabeth 


Fort Wayne 
Fort Worth 


Grand Rapids........ 
Hammond 
Harrisburg 


Hempstead Twsp..... 
Hoboken 


Huntington 
Indianapolis 
Jacksonville 
Jersey C 
Johnstown 
Kansas City..........| 
Kansas City 

Knoxville 

Lancaster 

Lansing 

Lawrence 

Little Rock 


Long Beach 
Los Angeles 
Louisville 


Minneapolis.... 

ah a dniee mos 

Moline-Rock Island.. . 
eae 


Providence 

Reading 
Richmond..........- 
Roanoke.. 


Se 
Salt Lake City 

San Antonio 

San Diego 

San Francisco 
Savannah 
Schenectady 

Scranton 


k 
Springfield 


Syracuse 


Wilmington 
Winston-Salem 


% of U.S. A. 


$534,620 
3,170,250 


208,322 


$69,022,143 
48.591 
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SALES MANAGEMENT 


| “ut 3 Market 
DO you Pre 
PULL your PUNCH oe aoe 


Baby Ruth Candy + Bisquick 


e Camay Soap 
AMERIC Cashmere Bouquet Soap 
Ceresota Flour 

@) Chase & Sanborn Coffee 

REE CITIES % Diamond Walnuts + Drene 
TOP T Dr, Scholl's Arch Supports 

Eye-Gene 
ered to hit as Fleetwood Cigarettes 


ram Ww 
nal sales prog i in the rest of Grape-Nuts Wheat Meal 


@ Is your natio 


, e cities as ; 
hard in America’s top owe rtunities are not nearly Heinz 57 Sauce + Heinz Mustard 
the country where your Opp° Ivory Soap © Jell-0 
sO great? n deliver a Sunday punch Jergen's Lotion 


In these big cities, you ca ae Gaeta the basic unit Johnson's Foot Soap 


F irst 3 Mark ical ; ; 
by making the gee for sales. In one mney me Kool Cigarettes Kruschen Salts 
in your nation delivers the preferred, oc Lady Esther Preparations 


is Group . ica’s first 
packages vor roto picture sections of Te aes Lea : Perrins, Inc. 
edited Sunday coverage of New Loew's Incorporated 


se sling up 69% +1 adelphia’s- . 
three cities, Pf Chicago’s and 12% of Philade “ = Lux Flakes Maybelline 
families, 0/7 azine supplement, de ive Mazola + Mentholatum + Midol 

No magazine, no ne in these supercities Nestle'’s + Odo-Ro-No 
such all-out selling pre tant share of the Ovaltine 


i impor 
te such an! 
vo s volume. No combination 


ch full-market coverage © 


of other 


: nt 
whien om f these 


total national sale 
media provides su 


Packer's Tar Soap 
Palmolive Soap « Parker's Quink 
Phillips’ Milk of Magnesia 


eat such low cost. ach an : : 
cities at First 3 Markets Group you re wwe Pond's Preparations 
Through the nsiveness to advertising ge Pro-Tek » Pyrex 
audience _whose Vieration from retailers. Each porated Rinso * Simoniz 
preferential — field in volume of retail adver Sofskin Creme 
newspaper leads its ie ; Spuds Cigarettes + Spry » Stams 


tising linage- / 

Ask a representatt 
of building 4 balance 
as your primary buy- 


ALL ¢B SECTIONS NO 


h all the advantages Sunkist Lemons * Sunkist Oranges 


ve to set fort x 
ed national drive with the Group Tampax 


. : Tangee Face Powder « Teel 
him today- 
Call Unicorn Press * Wheaties 


Ww TABLOID SIZE Wildroot Cream Oil 


= Wildroot Shampoo+Wm. H.-Wise & Co 
a Woodbury’s Cream + Woodbury's Soap 


Zonitors 


©) MARKETS GROUP 


NEW YORK SUNDAY NEWS 


AGRAVURE CHICAGO SUNDAY TRIBUNE 
A yune: oO - - 
ROTOGRA PHILADELPHIA, SUNDAY INQUIRER 


WILLIAM E. FARRELL, 220 E. 42nd St., New York City 17, Murray Hill 2-3033 »« JAMES CRAWFORD, Tribune Tower, Chicago 11, Superior 0100 
KEENE FITZPATRICK, 155 Montgomery St., San Francisco 4, Garfield 7946 


May 10, 1944 Said. 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT'S exclusive estimates of per cap- 


ita Effective Buying Income. The listing is confined 
to 132 cities whose city-zone population (newspaper- 
carrier limit) exceeded 100,000 in the 1940 Census. 


City | State 
| 

Ds spexnedias ‘Ohio 
ie ceneasaee N.Y 
Alllentown.........- Pa. 
RN) sale e-e aria Ga. 
Atlantic City........ N. J 
DNR. «wanna aeee Md. 
Baton Rouge........ La. 
Binghamton......... N.Y 
Birmingham......... Ala. 


eee eeeeeee 


eeeeeeeeeeeee 


Seisicue cas ya 
Chattanooga......... : 
GNEMs oc ccccccece ill. 
Cincinnati........... Ohio 


eee eeeeree 


Des Moines......... lowa 
DE sGuvecss seen Mich 
i vcueiawenaeawe Minn 
East St. Louis........ iW. 
Elizabeth........... N. J. 
OS Texas 
Erie TeERE Eee Pa. 
ee. ee Ind. 
MNEs céccoccese Mass 
reer Mich 
Fort Wayne......... Ind. 


Fort Worth.......... 


eeeeeeeeeeeeee 


biecktes ee d. 
PEOUNGNGs cc cccccces : 
Honolulu........... T. H. 
OE SP ee Texas 
Huntington.......... |W. Va. 
Indianapolis......... | Ind. 
Jacksonville......... | Fla. 
Jersey City.......... N. J 
POM. occcceres Pa. 
PS CPs ccccccees Kans 
Kansas City..........| Mo. 
Knoxville TEPER EEE ET Tenn 
DR cticeceenaas Pa. 
SP ceckéeneaces Mich 


Rs cw an mie 


Effective Buying 


» 1943 
Esti- 
mate 


Income Per Capita 


1943 Effective Buying Income, Per Capita— 
for Cities with City-Zone Populations Over 100,000 


Effective Buying 


Income Per Capita Rank 
City State 1943 in 
Esti- Group 
mate 

Little Rock. ......00. Ark. $1,295 114 
Long Beech......... Calif. 2,372 1 
Los Angeles........ Calif. 1,786 28 
ee eee Ky. 1,550 54 
Ee ee is 1,471 67 
McKeesport......... Pa. 1,109 127 
DS sccecesees Tenn 1,255 107 
i cterkesseode Fla. 1,237 112 
Milwaukee.......... Wis. 1,627 42 
Minneapolis......... Minn 1,727 31 
ck ciceeee et Ala. 1,249 109 
Moline-Rock Island...! Ill. 1,146 124 
SRS ox 60s + 6sae Tenn 1,591 49 
er N. J. 1,938 15 
New Bedford........ Mass 1,204 117 
New Haven......... Conn 1,971 12 
New Orleans........ La. 1,322 


Oklahoma City. ..... 
TERS RIS 
PR 66 awedewe 


eeeeeeeeeeeree 
eeeeeeeee 
eeeeeeeeeeee 


eeeteeeeeeee 
eeeeteeeeeeee 


eeeeeeeeee 


Pi oicadeesete 
Richmond........... 


Te ac cccccece 
San Francisco........ 


ee eeeeeeeeee 
eee eee eeeeeee 
eeeeeeeeee 

ee 

ee eee eeeeee 
eee eee eeee 

ee ereeeeseee 
eeeeeeeeeeees 


eeetereeseeeee 


Oo 
R. 1. 
Va. 1,795 
Va. 1,373 
N.Y 1,433 
til. 1,405 
Calif. 2,208 
Mo. 1,702 
Minn. 1,533 
Utah 1,482 
Texas 1,351 
Calif. 1,924 
Calif. 2,246 
Ga. 1,017 
1,456 


udibeneweinkhe # 

Se N. J. 1,392 
ar re N. Y. 1,244 
npadesasensend Okla. 1,419 
i itciesedunans N.Y 1,402 
Washington......... D.C 1,954 
Waterbury.......... Conn | 2,004 
0 | Kans. 1,822 
Wilkes-Barre........ | Pa. 1,527 
Wilmington......... | Del. 1,858 
Winston-Salem....... / N.C | 1,618 
Worcester........+++| Mass | 1,440 
| EERE N.Y | 1,289 

seooseeeeel Ohio | 1 ,240 


130 
69 
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Add, subtract, multiply, divide — that’s Susie’s daily dozen. She’s a figure wizard, 


a whizz at her job . . . just one of America’s millions of indispensable Business Girls. 


Juggling sums from day to day has made Susie wise and wary. To make the most of 
her careful budget, she invests her weekly wages in fashions ‘featured in CHARM.” 
She knows they’re right . . . chosen just for her needs . . . guaranteed to keep her 


bookkeeping out of the red. That’s why CHARM is the number one item on every 


BG’s ledger—to keep her buying and her budget in balance. 


P.S.: Over 400,000 BGs* bought CHARM in January, 1944. 


CHARM 


The Fashion Magazine for the Business Girl 


122 East 42nd St., New York 17, N. Y. * BG = Business Girl 
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Here, listed alphabetically and ranked, are SALES 
MANAGEMENT?’s exclusive estimates of retail sales 
for the year 1943. The listing is confined to 132 cities 
whose city-zone population (newspaper-carrier limit) 
exceeded 100,000 in the 1940 Census. 


PEO oc ccvcecccess 


i enudetnvewan 
Atlantic City........ 
PNR occcccceee 
Baton Rouge........ 
Binghamton......... 
Birmingham. ........ 


eee eeeeeee 
eee een eee eeee 
eee eeeeeeeee 
eee eee eeeee 
eee eeeeee 

eee eeeeeee 


Chattanooga. cecacen 
Ms sceseczcces 
a 


SS rere 


Retail Sales 
1943 Rank 
State Esti- in 
mate Group 

in Thousands 
Ohio $202,307 38 
N.Y 96,405 74 
Pa. 68,602 102 
Ga. 276,117 26 
N. J. 68,055 104 
Md. 745,469 7 
La. 57,429 115 
N.Y 59,520 114 
Ala. 40 


1943 Retail Sales, SM’s Estimate of Total Dollars— 
for Cities with City-Zone Populations Over 100,000 


City 


Retail Sales 
1943 Rank 
Esti- in 
mate Group 


“in Thousands 


Los Angeles........ 
REE ccccceeeee 
DT cibcench sae 
McKeesport......... 
Ds secccecees 
| EE 
Milwaukee. sabe weate 


Molle Rock Island.. 
Nashville. ..... aE 
OOS Ee 


New Haven......... 


Philedeiphio... shee 
Nc ciciwinw adie’ 


1,205,750 5 
258,064 29 
56,003 118 
42,322 130 
228,240 35 
148,104 51 
427,102 14 
367,407 19 
95,042 76 
54,492 120 
116,105 67 
392,984 16 
60,008 113 
153,243 
245,519 32 
3,913,110 1 


Reto wa eanavawe Texas 
Davenport.......... lowa 
ON Ohio 
Se Colo 
Des Moines......... lowa 
See Mich 
rs Minn 
East St. Louis........ ill. 
OS See N. J 
win dihae Texas 
Ee Pa. 
Evansville........... Ind. 
Ns oc cnenn ei Mass. 
ARES EPR Mich 
Fort Wayne......... Ind. 
OS ee Texas 
— \ EE, Calif. 
os daa ioe ree Ind. 
Glendale oe i eiga iat Calif. 
Grand Rapids........ Mich. 
Hammond.......... Ind. 
Harrisburg. ......... Pa. 
OS a Conn 
Hempstead Twsp.....| N. ¥ 
Hoboken........... N. J. 
Ds éevecenten Mass 
EE T.H 
ae Texas 
Huntington.......... W. Va. 
Indianapolis......... Ind. 
Jacksonville......... Fla. 
Jersey City.......... N. J 
Johnstown.......... Pa. 
SED CAcccesccees Kans. 
Kansas City.......... Mo. 
sé sien wuws — 


eee eeeeeee 


152, 142 


lala 
Richmond........... 


Salt Lake ey 
San Antonio........ 
Pv cssecedes 
San Francisco........ 
a_i 
Schenectady......... 
in necdeddeae 


Springfield. ......... 
bhscteéeeuens 
0 ee 


Washington......... 
Waterbury.......... 
, rarer 
Wilkes-Barre........ 
Wilmington......... 
Winston-Salem....... 


eeeeeeeee 


88,184 81 
1,248,500 4 
100,205 1 
534,500 10 
103,717 70 
245,811 
77,800 87 
189,113 42 
57,247 116 
230,146 33 
73,440 95 
107,316 a) 
515,833 12 
229,818 34 
162,409 45 
153,119 41 
269,203 27 
519,295 11 
69,803 98 
63,563 109 
70,041 97 
451,372 13 
69,508 99 
76,408 90 
132,688 61 
148,400 50 
139,805 56 
133,507 60 
75,018 93 
210,115 37 
98,100 72 
43,492 129 
128,041 63 
753,107 6 
77,316 89 
126,316 64 
65,819 106 
136,578 57 
47,518 126 
140,368 55 
68,913 101 
65,492 107 
125,226 


$31,118,217 
49.129 
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Taking Vour Advertisement HOME 
To A MILLION READER-FRIENDS 


~esttiurban 
train... trolley moe newsboy . . - coming from all directions, but all poinged to 
the single destination of HOME... And carryins ddliaes° ‘$ HOME news- 


paper to the family hreside. 


At night=fall they're coming from all directions .. . bus ...7L”. 


So different from the morning hour when wo folks are seurryi 4 > 
and scattering to the tasks whickt call them. When minutes count and. , 
there is such ner: tinge When reading is hardly more than hea 
grabbing. ee ; 

Ves, there’ sa gteat deal of difference between Bo nore reader and 
the evéning Rader. And that difference makes The Chicago Daily News 
the BASIC advertising medium i in the city of its publication. The adver- 
tiser in The Daily News ataches the key audience of Chicago. A million 


fie- 


a 


reader=friends who enjoy The Daily News pages leisurely in the tranquil 
nightetime hours of their Homes. Average 3 readers per copy. Maximum 
response per invested dollar. BASIC economy for the advertiser. More 


readers—-and more reading — for his money. 


THE CHICAGO DAILY NEWS 


: YEARS « HOME NEWSPAPER 
ITS PLACE IN THE HOME Is ONE OF 


RESPECT AND TRUST 


v 


OANLY NEWS PLAZA: 400 Wes Madison Sireet, CHICAGO 
OETROIT OFFICE: 7-218 General Motors Building 


NEW YORK OFFICE: 9 Rockefeller Plozo 
SAN FRANCISCO OFFICE. Hobart Building 


Leer ams 
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1943 Food Group Sales, SM’s Estimate of Total $ 
Populations Over 100,000 


for Cities with City-Zone 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’s exclusive estimates of retail food 
group store sales for the year 1943. The listing is con- 
fined to 132 cities whose city-zone population (news- 
paper-carrier limit) exceeded 100,000 in the 1940 Census. 


| Food Group 
Sales, 1943 
Esti- 

mate 

in Thousands 


$56,991 
26,566 
17,455 

’ 48,155 
Atlantic City J. 18,056 
Baltimore I 210,803 
Baton Rogue ; 10,404 
Binghamton a ve 14,556 
Birmingham : 39,036 
141,694 


‘ 
98,305 
23,815 
23,220 
13,314 
17,135 


_ = 
= 
FoSola3sS 


~— 
wal 


Chattanooga 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Corpus Christi 


East St. Louis 
Elizabeth 


Evansville 


Fall River 


Harrisburg 
Hartford 

Hempstead Twsp.....| N. ¥ 
Hoboken 
Holyoke 
Honolulu 


Huntington 
Indianapolis 
Jacksonville 


City 


Food Group 
Sales, 1943 


GD Fx. 


in Thousands 


Los Angeles 
Louisville 


Minneapolis 
Mobile 


Oklahoma City 
Omaha 


Philadelphia 
Phoenix 


Reading 


Richmond 


San Diego 
San Francisco 
Savannah 


Shreve 


South 


Washington 
Waterbury 
Wichita 
Wilkes-Barre 
Wilmington 


Winston-Salem.......| N.C 


% of U.S. A.... 


$7,771,715 
45.605 


SALES MANAGEMENT 


KDKA 
Pittsburgh KPO 


San Francisco 


WBZ.-A 


Boston. 


Springfield 


BUY THESE ELEVEN ESSENTIAL STATIONS 
IN THE ELEVEN ESSENTIAL MARKETS 


Advertising dollars are best spent in essential 
markets—radio efforts are best spent on essential 
stations. 


Once you have the facts on these prospect-rich 
markets . . . the facts on how they are best covered 
... your selection of these eleven stations will be- 
come automatic. 


Here’s why all eleven of these stations are es- 
sential to you: (1) they broadcast to 55% of the 
radio homes in the U. S.; (2) they are in markets 
whose buying power is 34.2% higher than the 
country’s average. 


Call your nearest NBC Spot Sales Office listed 
below for complete data on audiences, buying 
habits, coverage, programs, spectacular suc- 


cesses, time available, costs—all the answers to 
your spot problems. 


= NBC sPOT/SALES 


New York, Circle 7-8300 ... Chicago, Superior 8300 ...San Francisco, Graystone 8700... 
Washington, Republic 4000 ... Cleveland, Cherry 0942 ... Hollywood, Hollywood 6161... 
Denver, Maine 62ll . . . Boston, Hancock 4261 
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Here, listed alphabetically and ranked, are SALES 
MANAGEMENT?’s exclusive estimates of General 
Merchandise (department, mail order, variety) store 
sales for the year 1943. The listing is confined to 132 
cities whose city-zone population (newspaper-carrier 
limit) exceeded 100,000 in the 1940 Census. 


1943 Gen’l Mdse. Sales, SM’s Estimate of Total ¢ 
for Cities with City-Zone Populations Over 100,000 


City 


General Mdse. 


Sales, 1943 
GD Fi 
mate 


in Thousands 


—— 


Rank 


General Mdse. 


in Thousands 


$50,61 2 32 


eeeeereeeeeee 
eeeeeereeee 


eeeeeeereeeeee 


Atlantic City........ 


Baltimore. ........+. q ! 

Baton Rouge........ La. ° ° 
Binghamton......... N. Y. 11,972 95 
Birmingham......... Ala. 38,898 42 


ls és wesweewson 


eeeeeeeree 
eeeeeereeeees 
eeeereeeeeee 


ceuncnaned aa 

alain ibaetbah N.C 
Chattanooga......... Tenn. 13,762 87 
TPs cscrveseses iil. 746,373 1 
Cincinnatl.....sccsee Ohio 84,343 21 
Cleveland........... Ohio 175,687 a 
Columbus........... Ohio 48,036 33 
Corpus Christi........ Texas 9,060 111 
Db cescveeceeees Texas 73,416 27 


eeeeeeeeee 


eeeeeeeee 


Minneapolis......... 
thes aims 
Moline-Rock Island... 
Ps cebesecees 


eeeeeeeseeee 


—fenealea al 
Philadelphia......... 
Pho 


Providence.......... 
Reading. ......+.s+. 
Richmond........... 


eeeeeees 
®eeeeeeseee 
eeeeeeenece 


OE Tr Minn 10,031 103 
East St. Louis........ i. 6,224 119 
Elizebeth........... N. J 9,178 110 
SE PUEBecccccesccces Texas 12,330 94 
Mieeesteoceccoeus Pa. 15,294 719 
PEED: cccceseees Ind. 14,890 81 
Pe GUE e cccccevees Mass 7,562 115 
i tesspeseseenes Mich. 19,060 70 
Fort Wayne......... Ind. 22,855 58 
Fort Worth.......... Texas 54,290 28 
Ne Calif. 11,811 97 
Becesevessocecee Ind. 16,917 16 
Glendale........... Calif. 10,955 98 
Grand Rapids........ Mich 28,477 41 
Hammond.........- Ind. 14,380 85 
Harrisburg. ......+.. Pa. 14,980 80 
i picccneeee’ Conn. 54,005 29 
Hempstead Twsp.....| N. Y. 10,420 101 
Hoboken........... N, J. 1,182 124 
DERn occ cceeece Mass. 4,096 122 
Honolulu........... T. H. 36,481 35 
Houston.........66. Texas 39,688 41 
Huntington.......... W. Va. ° + 
Indianapolis......... Ind. 75,135 24 
Jacksonville......... Fla. 13,054 89 
——_—- ee N. J 9,277 109 
Johnstown. ......... Pa. 19,332 68 
Kansas City.......... Kans 7,218 116 
Kansas City.......... Mo. 105,016 15 
a ee Tenn * 
SA stance cune Pa. 11,926 96 
SSE cocecvcesese Mich 20,481 65 
PE, ocankennes Mass 5,368 120 
EE SS reer Ark. 23,936 56 
Long Beach......... Calif 23,045 57 
Los Angeles........ Calif. 238,408 5 


Salt Lake City....... 
San Antonio........ 
Se 
San Francisco........ 


Washington......... 
Waterbury bpenecucene 


Wilmington......... 
Winston-Salem....... 


co ee 
% of U.S. A... 


eeeeeeeeee 


$6,636,408 
65,815 


*Withheld to avoid disclosure. 
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Other magazines have readers. Esquire has 
fans. Sports have fans, too. The Big Bambino 
has more fans today than any other living 
American athlete. Imagine, at his age! The 
Esquire Sports Poll clocked this. Babe Ruth 
first, Jack Dempsey second, Jim Thorpe third 
in greatest living sports personality poll. 

The Sports Poll is a regular Esquire feature. 
And the most quoted. Each month we shoot a 
several-question ballot to noted sports editors, 
famous coaches, sportscasters, sportswise lay- 
men. They vote. Esquire counts the ballots. 


Herb Graffis and Ralph Cannon, veteran 
sports writers, conduct the poll. It focuses 
informed opinion on controversial ideas de- 
velops new angles in the regulation and rec- 
ognition of sports problems. It functions as 
an experts’ forum. Poll results are widely 
quoted by newspapers, leading columnists, 
sportscasters. 

Add the stimulating sports articles by top- 
flight writers in every Esquire issue. You get a 
fan fare recipe that can’t miss. And sports fans 
are notably free-spenders on the good things 
of life—so our advertisers tell us, 


Esquire is not only a magazine... IT’S AN INSTITUTION 
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1943 Apparel Sales, SM’s Estimate of Total Dollars 
for Cities with City-Zone Populations Over 100,000 


Here, listed alphabetically and ranked, are SALES ” 
MANAGEMENT’s exclusive estimates of apparel store Rata oe, 
(men’s, women’s, children’s) sales for the year 1943. The City Esti- 
listing is confined to 132 cities whose city-zone popula- mate 
tion (newspaper-carrier limit) exceeded 100,000 in the in Thousands 


1940 Census. Long Beach if, 18,203 
Los Angeles . if. 136,959 


39,508 


: | Apparel Sales, | _ 
1943 


Esti- | 

mate - 

| in Thousands | Milwaukee 

Rete ee Se). nr gaa | 
obile 

| bees Moline-Rock Island... 

| Nashville 


; N 
Se ae City wl | a ot 
ti 4 ew Haven 
Sear Memes ‘ New Orleans 
Binghamton 
Birmingham 


Chattanooga 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Corpus Christi........ Providence 
Reading 
Richmond 


San Diego 
San Francisco 


Fort Wayne 
Fort Worth 


Hempstead Twsp..... 
Hoboken 


Washington 
Huntington . Va. ° Waterbury 
Indianapolis } 
Jacksonville " . Wilkes-Barre 

@ Wilmington | 
Winston-Salem....... 


Lansing 
Lawrence 


Little Rock 


*Withheld to Avoid Disclosure. 
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Pick Your Vein aud 


Stake your claim now in a new frontier that is more spectacular, more 
far-reaching, more bountifully rich than was ever dreamed by the 
forty-niners! The frontier is the South—the bonanza is the billions of 
dollars of wealth pouring from new industries—the rich vein that has 
been struck is the hardly-tapped, vast reservoir of natural resources 
stored in the good rich soil of the Southland. 


Literally millions of dollars have already been spent in the South and 
Southwest on chemical plants—only the beginning of an industry 
destined for an unparalleled peacetime future—an industry that will 
go ahead, without the delay of retooling, to perform modern miracles 
in a Chemical Age. 


This new Southland has millions of acres of rich farmlands; it has 
mines; it has aircraft plants, rubber plants and glass plants. Depart- 
ment store sales, chain store sales, population trends and a multitude 
of accepted indices point Southward today. Now is the time to win 
this Southern market and the way to reach it is through Holland’s—the 
magazine of today’s New South. Holland’s reaches into the friendly 
heart of more than a half million of the Southland’s “best family” 
homes—Holland’s is the magazine that sells the South. 


HOLLAND’S LEADS IN TODAY’S NEW SOUTH 


@ In the South there is 48 per cent more © 78 per cent of Holland's readers live in 
reader interest in your ad in Holland's single family dwellings 
than in leading national magazines.* 
@ 88 per cent of Holland's families have 


Holland’s Magazine is devoted to South- . 
children. 


ern homes and Southern families are de- 
voted to Holland's. @ 78 per cent of the entire family in the 


72 per cent of Holland's readers own New South read Holland’s (4.2 readers 


their own homes. © copy). 

New South Per copy) 
*In proportion to circulation, according to L. M. Clark Reader Interest Survey. 
with Holland 


Hollands 


The Magazine of the New South 


52 VANDERBILT AVENUE, NEW YORK 75 EAST WACKER DRIVE, CHICAGO 
deine 20s GLOBE DEMOCRAT BUILDING, ST. Lou's ds 
‘est Coost Representatives: “REILLY, LTD., RUSS BUILDING, SAN FRANCISCO 
GARFIELD BUILDING, LOS ANGELE f 


$s 
DALLAS 
* TEXAS * 
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1943 Eating & Drinking Places Sales—SM Total § 
for Cities with City-Zone Populations Over 100,00( 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’s exclusive estimates of sales of 
eating and drinking places for the year 1943. The listing 
is confined to 132 cities whose city-zone population 
(newspaper-carrier limit) exceeded 100,000 in the 1940 
Census. 


in Theusands 


$25,396 


Atlantic City 
Baltimore 
Baton Rouge 
Binghamton 
Birmingham 


Charlotte 
Chattanooga 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Corpus Christi 


Grand Rapids 
Hammond 
Harrisburg 


Huntington 
Indianapolis 
Jacksonville 
Jersey C 
Johnstown 
Kansas City 
Kansas City 
Knoxville 
Lancaster 
Lansing 
Lawrence 
Little Rock 


City 


i mate 
in Thousands 


Long Beach 
Los Angeles 
Louisville. 


Minneapolis... 
Mobile.. 
Moline-Rock Island. . 
Nashville.......... . 


New Bedford 
New H 
New Orleans. 


Philadelphia 
es cane ween ae 


Reading 
Richmond 


San Diego 

San Francisco 
a eee 
Schenectady 

Scranton 


Washington 
Waterbury 
Wichita 


Wilkes-Barre.........| P 


Wilmington 


Winston-Salem.......| N.C 


% of U.S.A....- 


$21,959 
180,593 
30,758 
7,751 
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SALES MANAGEMENTMay 


> thanks to Better Homes & Gardens we know how to 


... care for our babies 


. get more heat from less fuel 


... have fun at home 


... plan meals with 


less meat 


gurten wom * gia 


ae & 


Hy 


. manage family living 


AEE 


. prepare healthful meals despite shortages 


Rationing, priorities and scarcities are less of a 

bugaboo for 2,350,000 families—Better Homes & 

Gardens is seeing to that. Before November 1942 

brought canned goods rationing, Better Homes & 

Gardens was showing its readers how to plan and 

plant their own victory gardens—and how to can 

the products. With fuel shortage in the offing, far- 

seeing editors contributed “More heat from less 

fuel”... preceding point-rationing was “Meals 

with less meat” . .. imminent gas rationing , 

prompted “Fun at home.” Millions of grateful Better Homes \ Pens 
Americans are saying “Thanks to Better Homes & . JUUU h Mt /ih 
Gardens” for its up-to-the-minute solutions to 

today’s problems. America’s Family-Service Home Magazine 


1943 Drug Store Sales, SM’s Estimate of Total § 
for Cities with City-Zone Populations Over 100: 000 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’s exclusive estimates of drug store Drug Store 
sales for the year 1943. The listing is confined to 132 ‘ Sales—1943 
cities whose city-zone population (newspaper-carrier Est 


limit) population exceeded 100,000 in the 1940 Census. in Ae 


— isvi | Ky. 16,154 
Lowell ’ 
Drug Store 
Sales—1943 
Esti- 
mate 
in Thousands Minneapolis: 


| 
Moline-Rock Island.. 
Nashville 


Atlantic Ci Ng New H 
ode ew aven 
Baltimore ” E rr New Orleans 
La. 


Chicago 
Cincinnati 


’ St. P 
East St. Louis ill. Salt Lake City 
Elizabeth N. J. San Antonio 
San Diego 


San Francisco 


Fort Wayne 
Fort Worth 


Huntington.......... 


Indianapolis vl ind. Wilkes-Barre.........| P 
Jacksonville Wilmington 


Winston-Salem. . 


ae | 4,389,661 
SAUEA....|.. 0000.00 50.987 


Long Beach 
Los Angeles 


*Withheld to Avoid Disclosure. 
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Had the picture of Mrs. Billie Belle (above left) been timed 'to ap- 
pear a month earlier or a month later in True Detective, the altor- 
ney for Mrs. Nelle Harvey (above right) might never have solved 
the tiddle and the Harvey forgery trials would have joined the 
limbo of lost causes. With the two women is Sheriff Pat Allen. 


— 


eMENTEMAY 10, 1944 


On your desk a note from the switchboard: “‘While you were out, 
your wife called. She’s in jail—on charges of forgery.” 

You blink. You even chuckle. Then, you get mad. Your wife is a 
fine decent person. Well, you'll soon fix all that. 


That’s just what E. C. Harvey, Texas oil man, thought—only to 
see the evidence against his wife mount chillingly—with witnesses 
and victims deadlier than unassailable alibis. And so, nine years 
of prison lay ahead for gently reared Mrs. Nelle Harvey. 


Then, one rainy night, a ’phone call to E. C. Harvey... his wife’s 
attorney: ‘“‘“Go out and buy a copy of True Detective... page 22.” 
Harvey sees a story about a woman-forger, now in jail. Great guns, 
it’s Mrs. Harvey! No...no—it isn’t. But it’s her twin to life! 


In a matter of hours, sheriffs, witnesses and the woman are all 
brought together. The woman—confronted—confessed. Mrs. Nelle 
Harvey is vindicated, is free. 

* * * 


Publications that steadfastly and tirelessly fulfill a great social 

urpose, serve in this way not once but hundreds of times. True 
Delesiiee and Master Detective have so served. To the advertiser, 
these magazines in Macfadden Men’s Group offer a unique influence 
on a large, extraordinarily responsive audience. 


weno NEEN'S GROUP 22" 


THE MEASURE OF A MAGAZINE’S WORTH IS ITS HOLD ON ITS READERS AND ITS VALUE TO SOCIETY 
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How the U.S.A. Is Divided, Urban vs. Rural 


LL 


POPULATION 1943 RETAIL SALES EFFECTIVE BUYING INCOME EFFECTIVE 
(in thousands) ESTIMATE 1943 RETAIL SALES ESTIMATE 1943 BUYING INCOME 
(OPA No. 4) (in thousands of dollars) PER CAPITA $ (in thousands of dollars) PER CAPITA $ 
SECTIONS 
AND 
STATES aaa —— 
oi Small Towns - Small Towns : Small Towns , Small Towns - Small T 
Cities | and Rural Cities and Rural Cities and Rural Cities and Rural Cities and Rural 
NEW ENGLAND 
Connecticut........... 1,209.0 553.2 1,017,171 347,834 841 2,156,743 981, 1,783 1,774 
— aeanae patel 258.1 532.6 230,643 224,359 421 381,391 476,629 1,478 
Massachusetts........ 3,372.7 753.3 2,091,957 283,044 620 376 4,280, 102 1,074,899 1,269 1,427 
New Hampshire....... 249.3 205.9 155, 73, 566 357 266,514 135,490 1,069 
Rhode Island......... 570.0 130.2 426,567 68,433 748 781,598 125,402 1,371 963 
WD, ov cecascica: 100.6 218.4 97, 90,652 415 131,329 166,682 1,305 783 
5,759.7 2,393.6 4,019, 139 1,087,888 698 454 7,996,677 2,960,358 1,390 127, 
MIDDLE ATLANTIC 
ew Jersey........... 2,700.2 1,422.2 1,948,487 535,583 722 377 3,988,081 1,684,920 1,477 1,185 
New York............ 10,253.3 2,284.1 6,099, 233 649,719 595 14,713,219 2,746,803 1,435 1, 
Pennsylvania......... 5,103.5 4,278.9 3,550.789 1,157,214 696 270 6,517,539 4,044,465 1,277 5 
18,057.0 7,985.2 11,598,509 2,342,516 642 293 25,218,839 8,476,188 1,396 1,061 
4 
EAST NORTH CENTRAL 
eR aieeapspnpipnaiceie 5,162.1 2,478.8 3,372,699 517,298 653 209 7,445,664 1,862,337 1,442 751 
” ipaeplabaamateet: 1,748.3 1,664.3 1,220,761 453,240 698 272 2,478,974 1,142,017 1,418 686 
Michigan............. 3,419.9 2,014.2 2,554,099 455,903 747 226 5,039,748 1,762,252 1,474 875 
— ecieeaebeisneatans 4,277.6 2,615.7 3,127,050 597,956 731 227 6,283,470 1,982,540 1,469 758 
Wisconsin............ 1,440.2 1,531.4 990,570 472,425 688 308 2,014,212 1,168, 788 1,399 763 
16,048.1 10,304.4 11,265,179 2,496,822 702 242 23,262,068 7,917,934 1,449 768 
894.1 1,400.1 648,661 492,341 352 1,334,913 1,145,087 1,493 818 
720.9 972.6 488, 733 348, 678 358 1,071,097 893, 903 1,486 919 
1,170.0 1,372.8 864, 050 410,953 738 299 1,672,667 907,333 1,430 661 
1,709.7 1,857.0 1,114,961 378, 652 204 2,638,076 1,018,924 1,543 549 
442.0 747.4 984 289,017 778 387 713,419 587,581 1,614 786 
94.1 446.4 ,851 136,139 1,007 305 151,842 1,615 645 
123.7 426.9 106,111 140, 858 330 172,141 317,867 1,394 744 
5,154.5 7,223.2 3,660,351 2,195,649 710 304 7,754,155 5,158,859 1,504 714 
SOUTH ATLANTIC 
Delaware............. 123.5 151.9 151,590 75,410 1,227 496 226,806 213,204 1,836 1,403 
District of Columbia... OT i ees I RRR ernasetay BN eae PMID. Necvccecsncdccecs 1,954 aise 
| pega nie pei 1,051.5 985.6 635,063 190,020 604 194 1, 151,880 608, 121 1,096 617 
*  afalaneiere ast 960.2 2,090.7 633,441 316,609 860 151 1,016,775 993,224 1,C59 475 
Maryland............ 1,133.6 867.0 918,062 341, 810 394 1,866, 150 692,850 1,646 800 
North Carolina........ 896.2 2,526.9 591.4 411,576 660 163 1,019,134 1,301,856 1,137 515 
South Carolina........ 362.7 1,476.9 ¢ 279, 832 189 456, 194 748,834 1,258 507 
| aeaiapaipinastess 894.8 1,914.4 686, 973 364, 107 767 190 1,316,890 1,066,063 1,505 687 
West Virginia......... 393.9 1,383.0 315,599 257,404 801 186 526, 790 847,195 1,337 612 
6,593.9 | 11,396.4 4,987,157 2,236,107 756 196 9,099,674 6,471,347 1,380 SBE 
EAST SOUTH CENTRAL 
ES oc cdo eens 795.6 1,988.8 490,223 335,773 616 169 866,875 879,124 1,090 | 442 
Kentucky............. 698.3 1,891.5 475,528 330,473 1 174 896,034 803,974 1,283 425 
Mississippi........... 338.0 1,711.9 194,081 247,918 574 1 356,050 736,935 1,053 430 
Tennessee............ 944.6 1,922.3 611,271 , 647 117 1,156,950 ,050 1,225 362 
2,776.5 7,514.5 1,771,103 1,140,893 638 152 3,275,909 3,116,083 1,179 415 
WEST SOUTH CENTRAL 
Teepe 323.3 1,442.1 256,558 278,427 793 193 340,355 723,645 1,053 501 
Louisiana............. 874.0 1,483.9 504,924 321,089 578 216 1,125,799 657,206 1,288 444 
Oklahoma............ 779.1 1,237.3 524,418 ,581 673 218 934,687 819,277 1,200 €62 
ME cevaxevcoout 2,819.3 3,564.0 1,748,460 ; 261 3,390,322 2,499, 707 1,203 703 
4,795.7 7,717.3 3,034,360 1,795,692 632 233 6,791,183 4,699,835 1,208 608 
MOUNTAIN 
pe 159.2 392.5 167,013 100,984 1,049 257 211,149 317,852 1,326 810 
Colerade............. 533.7 535.5 15, 134,049 250 690,691 417,309 1,294 779 
se a 129.6 339.6 133,117 119,893 1,027 353 190, 202 278,819 1,469 821 
Montana............. 192.2 284.0 .649 113,356 399 259, 362 280,589 1,350 988 
Nevada.............. 48.1 83.6 ,394 46,605 1,214 557 92,059 162,942 1,914 1,948 
New Mexico.......... 126.2 373.9 93,875 89, 122 744 238 152,484 187,516 1,208 
ee a 289.0 296.0 239,683 83,438 829 282 396, 084 228,913 1,371 773 
Wyoming............. 85.8 142.8 68,149 77,852 791 545 129,457 154, 1,509 1,062 
1,563.8 2,447.9 1,324,745 765, 299 847 312 2,121,488 2,028,483 1,357 828 
PACIFIC 
ae aes 5,506.2 2,422.0 4,328,251 994,753 786 411 9,902,957 2,264,048 1,798 936 
‘: GE vcisvaverteoes 602.6 578.8 ¥ ; 1,057 352 1,143,236 ,806 1,897 823 
Washington...........] 1,096.3 822.8 1,063,965 369,035 971 461 2,093,889 845, 101 1,910 1,027 
7,205.1 3,823.6 6,029,162 1,567,792 836 410 13,140,082 3,585,955 1,824 ee : 
TOTAL—U. $. A........:. 67,954.3 | 60,806.1 47, 689.705 15,628,658 702 257 97,660,055 44,415,042 1,437 730 


Cities=All cities having retail sales of $4,000,000 and over in 1939, 
Small town and rural farm—Balance of state. 
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SALES MANAGEMEN! 


Y 


The Chairman recognizes Bob White, who’s a 


comer in local affairs. Heads crane to see what 
he will say. The question has been discussed for 
weeks—neighbor with neighbor over the back 
fence, friend with friend at casual meetings. As 
Bob warms into his speech, he bases his main 
argument on facts disclosed in a recent PATH- 


FINDER. 


The people in America’s small cities and 
towns are intensely interested in current events. 
They know values and make their choices with 
decision. They think of PATHFINDER as a lot 
more than a listening post and little less than 
a bible—look to it for outstanding news re- 
porting and analyses worthy of consideration 
and judgment. 

The new PATHFINDER continues to be published 
expressly for that one great group. It is modern- 
ized—editorially keen—and splendidly printed. 
Many leading national advertisers have recog- 


nized its value as the one periodical read in 


the Main Street areas where over half of our 


retail stores are located. 


The loyal following PATHFINDER has enjoyed as America’s 


oldest news weekly is on a firmer footing today than 
Fi N DE ever. You will find it a profitable advertising investment 
PA ; in the richest potential, but least satisfactorily covered 


News Weekly from the Nation’s Capital market in the country. 


PATHFINDER BLDG. 
WASHINGTON, D. C. 


GRAHAM PATTERSON, Publisher 


ADVERTISING OFFICES: 


Philadelphia, 230 West Washington Square « Washington, D. C., Pathfinder 
Bidg., 2414 Douglas St. * New York, Room 2013, Graybar Bldg. * Chicago, 
Room 2101, 180 N. Michigan Ave. « Detroit, Room 5-267, General Motors Building 
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Summary 


of All Data by States and Sections 


0.P.A. CIVILIAN | RETAIL SALES yD 
POPULATION 1943 FIVE STORE GROUPS EFFECTIVE BUYING INCOME SALES 
1943 (in thousands of dollars) ADVER.- 
SECTIONS oY, STIMATE TISIN 
AND ESTIMATE CONTROLS 
STATES ee | — coll 
Per % of 
Total | % | Dollars | % Eating & Dollar | % |Cap-| Grose | usa. | “mY 
(in 0! (in | of Food General | Apparel | Drinking Drug (in of ita Farm | Poten- | Market 
thousands) U.S.A. thousands) | U.S.A. Madse. Places Stores | thousands) |U.S.A.| $ Income tial | Index 
NEW ENGLAND | | 
Connecticut... . 1,762.2) 1.368] 1,365,005 2.158] 405,840} 168,252) 146,624) 165,935) 57, 3,136,999) 2.208|1,780| 90,631) 2.024, 14g 
Maine........ 790.7, .614] 455,002) .718] 142,034) 49, 41,388} 35,887) 16,374] 858,020) .604/1,085| 113,869} .640| 14 
Massachusetts 4,126.0) 3.204) 2,375,001) 3.751 é 370,111] 269,414) 330,269 ' 5,355,001} 3.769/1,298} 134,102] 3.651; 114 
New Hampshire 455.2} .353] 228,999) .362} 76,834) 21,2 , 22,483 : 402, -283| 883 ,678] 321 91 
Rhode Island 700.2) .644) 495,000) .782| 150,316 ,153} 58,933) 62,624) 22,83 907,000} .638/1,295) 14,182] 662) 12 
Vermont...... 319.0) .248} 188,020) .297] 54,799) 17,713} 13,260) 14,515 5, 298,011] .210} 934) 95,119) 244) 9g 
8,153.3) 6.331] 5,107,027 8.066] 1,568,711} 699,054 549,851| 631,713 211,286] 10,957,035 7.712|1,344| 484,581) 7.542) 119 
| 
| 
MIDDLE ATLANTIC 
New Jersey... 4,122.4) 3.202] 2,484,070) 3.923] 845,091| 297,895) 257,489| ¥F375,679} 91,933] 5,673,001) 3.993/1,376) 177,568] 3.814, 119 
New York..... 12,537.3| 9.737] 6,748,952) 10.659] 2,083,120 ,715| 1,019,892| 1,258,148} 224,106] 17,460,022|12.289/1,393; 582,087] 11.289, 116 
Pennsylvania. . 9, 382.4) 7.287] 4,708,003) 7.435) 1,387,256) 875,745) 514,859) 619,184) 182,968] 10,562,004) 7.434)1,126| 477,130) 7.405, 102 
26,042. 1/20, 226/13, 941 ,025|22.017] 4,315,467) 2,082,355) 1,792,240) 2,253,011 499,007] 33,695,027|23.716|1,294| 1,236,785] 22.508, 111 
EAST NORTH CENTRAL | 
Nc scedccccukatacecs 7,640.9) 5.934] 3,889,997) 6.144] 904,651| 975,877; 418,878) 528,801] 173,532] 9,308,001) 6.551|1,218| 1,210,776] 6.306, 106 
aaa cea 3,412.6] 2.651] 1,674,001| 2.644] 403,897 263,200) 149,082) 191,187) 80,655) 3,620,991| 2.549|1,061| 685, 2.598) 98 
Michigan 5,434.1) 4.220] 3,010,002) 4.754] 747,351) 483,900) 308,050) 339,375] 151,948] 6,802,000| 4.788|1,252) 482,076) 4.664) 111 
Ohio....... 6,893.3) 5.354] 3,725,006 5.883] 1,036,950 623,728| 348,860| 505,478] 147,954] 8,266,010) 5.818/1,199| 701,209] 5.745) 107 
Wisconsin. ...... 2,971.6) 2.308] 1,462,995 2.310] 386,101) 190,839] 118,755) 246,450} 24,850) 3,183,000| 2.240|1,071| 718,275] 2.275) 99 
26, 352.5|20.467}13, 762, 001/21.735| 3,478,950| 2,837,544| 1,343,625| 1,811,281, 578,939] 31,180,002|21.946|1,183| 3,798,032] 21.588] 105 
WEST NORTH CENTRAL | 
“aps bay cage 2,294.2) 1.782] 1,141,002} 1.802] 253,387) 137,843  85,920/ 134,000) 46,291] 2,480,000) 1.745|1,081| 1,652,547] 1.770, 99 
Kansas... 1,693.5) 1.315) 7,002| 1.322] 225,367) 100,360 -780| 76,745} 42,915] 1,965,000) 1.383/1,160| 733,174) 1.351, 103 
Minnesota,..............-- 2,542.8) 1.975] 1,275,003| 2.014) 297,019 ,128| 105,930} 195,629} 47,920] 2,580,000) 1.816/1,015 ,778) 1.907, 97 
Es ccnnnenkintenves 3,566.8] 2.769] 1,493,000] 2.358] 354,259 ,300 ,700/ 166,050} 87,175] 3.657,000| 2.574|1,025| 682,390] 2.548, 92 
Nebraska. 1,189.4) .924) 632,001) .998} 157,364) 81,682) 44,527 ,340] 29,775] 1,301,000] .916/1,094) 682,732] 942) 102 
North Dakota.............. 540.5| .420] 230,990] .365} 48,907) 26,597) 13,597) 36,004 8,969] 440,006} .310| 814) 529,515} 349, 83 
South Dakota... ... 550.6, .428] 247,002 .3 62,316, 23,694) 13,073) 30,682) 10,180} 490,008} .345| 890) 387,989} .375) 88 
12,377.8| 9.613] 5,856,000! 9.249] 1,388,619] 878,604 478,527| 716,450 273,205] 12,913,014| 9.089|1,043| 5,552,125] 9.242, 96 
| 
SOUTH ATLANTIC 
WN oo nissan. 275.4, .214) 22 359} 61,091} 19,591) 23,000) 22,732 7,536} 440.010) .310|1,598) 83,010) .306) 143 
District of Columbia....... . 777.5, .604] 753,107| 1.189] 183,943} 151,556) 100,176) 100,296] 52,673] 1,519,055| 1.069|1,954).......... .012| 168 
Florida........ POR 2,037.1| 1.582] 825,083] 1.303] 192,664 576} 77,880} 111,626] 50,832] 1.760,001| 1.239] 864) 297,009] 1.327, 84 
“RINE MRR pes 3,050.9) 2.369 ,050| 1.500} 233,819) 180,385 89,414) 68,113] 44,905] 2,009,999] 1.415] 659) 361,230] 1.631 69 
Maryland................. 2,000.6) 1.554] 1,259,995) 1.990 ,560| 243,788} 111,384) 178,970) 55,050) 2,559,000| 1.801|1,279| 159,776] 1.808) 116 
North Carolina.............] 3,423.1] 2.658] 1,003,001) 1.584 ,134) 158,115) 82,290 004) 45,239] 2,320,990) 1.634) 678) 477,152] 1.824) 68 
South Carolina........... -| 1,839.6] 1.429] 580,945) .918] 149,317; 88,778) 41,570} 30,752) 25,875] 1.205.028] .848| 655, 215,426) 985, 69 
EE Oo occvereseeses 2,809.2} 2.182] 1,051,080| 1.6 267,335, 149,815) 97,467 805) 50,582] 2,382,953| 1.677; 848) 274, 1.773} 81 
West Virginia.............. 1,776.9] 1.380} 573,003} .905| 147,093} 95,950) 56, 51,271) 21,138} 1,373,985) .967) 773) 77,378] 1.031, 75 
17,990.3/13.972] 7,223, 264/11.408] 1,832,956) 1,187,554) 679,081) 708,569} 353,830) 15,571,021|10.960| 865) 1,945,370 11.697, 88 
| 
| 
EAST SOUTH CENTRAL | | 
Alabama...... sicutats 2,784.4) 2.162} 825,996) 1.304] 201,139] 122,725) 68,948) 60,815) 36,308] 1,745,999) 1.229) 627) 282,485] 1.438 67 
Kentucky. 2,589.8) 2.011] 806,001 1.273] 217,611| 112.150| 77,500} 82,110) 39,830] 1,700,008 1.197| 656| 373,914) 1.383/ 69 
Mississippi 2,049.9) 1.592} 441,999] .698] 116,558| 63,884] 31,796] 25,446) 20,743] 1'092,985| .769| 533) 375,043] 912) 57 
Tennessee. 2,866.9) 2.227 _ 1.323] 204,937} 165,780) 79,500 ,640| 38,287] 1,853,000) 1. 646) 317,170} 1.494) 67 
10,291.0) 7.992] 2,911,996) 4.593] 740,245| 464,539) 257,744) 239,011| 135,168] 6,391,992| 4.499) 621| 1,348,612] 5.227) 65 
| | 
WEST SOUTH CENTRAL | 
Arkansas.............. 1,765.4, 1.371] 534,985) .845] 124,128 ,705| 34,387) 38,661 , 1,064,000) .749| 603) 342,788] .902) 66 
Louisiana.......... 2,357.9) 1.831] 826,012/ 1.304] 184,491) 130,659 ,880 ,022} 45,325] 1°783,005| 1.255, 756| 260,083] 1.385, 76 
Oklahoma....... 2'016.4| 1.566] 793,999) 1.253] 188,102} 120,886) 67,852} 65.810 935] 1,753,964| 1.234) 870) 407,805) 1.305, 83 
cwesc sos od 4.950] 2,675,055) 4.22 ,470| 418,480) 208,585) 259,981) 147,203] 5,890,029) 4.146) 924) 1,288,651) 4.331 87 
satis 9.716) 4,600,082 7 1,162,191} 746,730) 396,704) 467,474) 265,971) 10,490,998) 7.384| 838) 2,299,327] 7.923} 82 
| 
MOUNTAIN | | 
Arizona 551.7, .429] 267,997, .423] 64,196) 39,235]  14,702| 37,746) 14,685] 529,001) .372| 959 399} 93 
Colorado 1,069.2) . 550,014, .869] 128,795] 110,850| 37,124 61.752 31,084 1,108,000} .780|1,036 817, 9% 
idaho... . 469.2) .365] 253,010) .400 .378| 33,073 ; 29,369 9,433] 469,021) .330/1,000 -358 98 
Montana 476.2) .3 262,005, .414]  66,652| 31,022) 15,160) 46,046 9,620} 539,951) .380|1,134 :388| 105 
Nevada. . 131.7| .102] 104,999) .166] 24,821) 10,884 5,660} 25,375 4,876] 255,001) .180|1,936 160} 187 
New Mexico 500.1} .388] 182,997) . 42,025, 21,678 9,145, 20,452 8,776] 340,000} .239| 680 .284, 73 
Utah... . 585.0, .454] 323,021) .51 70,827, 57,672; 28,865) 29,896; 14,047] 624.997) .440|1,068 464 102 
Wyoming 228.6] .178| 146,001) .231] 34,318) 12,887 a 22,780 7,097 2 -200/1, 242 204, 115 
Bee: 
4,011.7| 3.116] 2,090,044) 3.302] 491,012} 317,066, 129,309, 273,416 99,618] 4,149,971| 2.921|1,034| 1,298,161] 3.074, 9% 
PACIFIC | 
California. . 7,928.2) 6.157) 5,323,004) 8.407] 1,477,788, 770,289] 501,311) 784,117) 220,948] 12,167,005| 8.564|1,535| 1,579,968 
Oregon.......... ...] 1,181.4) 918] 840,950) 1.328] 215,858! 156,737) 53,528) 102,690} 31,041] 1,620,042| 1.140|1,371| 253, 
Washington................ 1,919.1] 1.490] 1,433,000) 2.263 ,430| 242,576) 104,555) 183,379} 56,231] 2,938,990| 2.069|1,531| 377,896 
11,028.7| 8.565) 7,596, 954/11.998) 2,063,076) 1,169,602} 659,394/ 1,070,086 308, 220} 16, 726, 037|11.773|1,517 2,211,786) 1 
U. S. TOTAL (Mainiand). ......} 128,760.4)..... 163,318,363)... 17,041, 227|10, 083,283) 6,287,475| 8,171,021 a oe bales 1, 103/20, 174,779 
tense pele: 625.0000.) 338,867).°. 89,918| | 53,284) | 33, 32, 16,748) "380, 828)... | a Joseeeteeefeecoee 
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New England States—County Data 


for 1943 


National map in color, 25x38, $3.50 postpaid. See page 323, 


The 1944 Study 


MAIN E— County Data 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


OPA CIVIL 
POPULATION 
12-1-1943 


Androscoggin (Lewiston- 


Auburn) 


Franklin 


(in 
. | thousands) 


Dollars % 


of 
State 


RETAIL SALES—1943 


| Food |General 
idse. 

14,039] 6,427 
8,930 3,251 
41,899] 19,800 
2,386) 431 


ESTIMATE 


FIVE STORE GROUPS 
(in thousands of dollars) 


| aa a 


} 
Apparel | 


5,027 
2,883 
16,021) 
374) 
673 


| 


EFFECTIVE BUYING INCOME SALES— 

ADVERTISING 

1943 ESTIMATE CONTROLS 

GrossFarm| % of |Qual- 

_______ ]_ Dollars % % Dollars | U.S.A, | ity of 

(in of of (in Po- jar- 

Eating & thousands) State |U.S.A.| thousands)] tential | ket 
Drinking} Drug Index 

Places 

3,461 1,139 74,476; 8.68) .052 4,534 -059) 102 
2,009 1,221 53,983) 6.29) .038 41,802 048 76 
12,600 5,519 320,568) 37.36) .226 8,186 -206; 172 
423) 341 13,783) 1.61) .010 3,407 -012 92 
1,066) 479 es 2.71; .016 3,042 018 86 


May 


10, 1944 


Before using these figures, see explanation page 17. 


Read By MORE MAINE FAMILIES 
Than ANY other Maine DAILY 


Che Bangor Baily News 


| Represented by—SMALL, BREWER & KENT, INC., NEW YORK—BOSTON—CHICAGO 


46,000 Copies Daily 


Sat.—Sun. Edition 56,000 


The “SM’’. symbols mark 


original, exciu- 


sive estimates by SALES MANAGEMENT. 


M AIN E— County Data — (Continued) 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES—- 
POPULATION SM) ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS 
| (in thousands of dollars) r Farm} % of | Qual- 
Total | % | % | Dollars | % | % 4 | % Dollars | U.S.A. | ity of 
(in of (in of of (in (in Po- | Mar- 
thou- | State | U. SA. thousands) | State | U.S.A Eating & thousands) | ones | U. SA. leat tential | ket 
sands) Food | General | Apparel |Drinking) Drug | Index 
Mdse. | Places _ oa | 
Kennebec (Augusta-Waterville) 66.3 | 8.39) .052 34,682 7.62) .055| 10, 424| 3,672 3,664 2,846 1,273 59,896 "6.98! ~ 942 6,961 .048| 92 
Knox (Rockland) 22.9 2.89) -018 13,294; 2.92) .021 4,587) 961) 1,041 857 23,753) 2.77) .017 3,682 019) 106 
Lincoin....... 16.7 | 2.12 an 8,158; 1.79) .013 2,549) 329) 302 320 12,536; 1.46) .009 2,739 -011) 85 
Oxford... .. 36.4 4.61) .028 16,467; 3.62) .026 5,798 1 066, 1,021 932 28,865) 3.36) .020 5,433 024) 86 
Penobscot (Bangor) 86.8 10.97) 067) 48,268) 10.61 076; 13,840 6,616; 4,661 3,517 1 105,249; 12.26 074 9,938 -070| 104 
Piscataquis. ..... 17.5 2.22 .014 6,651; 1.46) .011 2,576 337 438 518 11,268; 1.31) .008 2,201 .010 71 
Sagadahoc (Bath)... 21.0 | 2.66) .016 9,061) 1.99} .014 3,342) 814 509) 645 13,706; 1.60 010, 1,468 -012) 75 
Somerset... .. 31.3 3.95) 024 12,753) 2.80; .020 4,218 744) 731 $26 21,937 2.68) -015) 6,182 -018| 75 
Waldo...... 16.3 2.07, .013 6, 414) 1.41; 010) 2,288 364) 294) 365 11,187} 1.30) .008) 4,847 -010) 77 
Washington 30.5 3.85) .024 13, 346 2.93; .021; 5,047 1,364 808) 829) 20,992) 2.45) .015) 3,181 .019) 79 
| 
York (Biddeford) 89.8 | 11.36, 070] 39,245) 8.63 062} 14,874) 2,623) 2,764 4873 1,507} 62,597) 7.30) .044) 6,266 056 80 
STATE TOTAL..............] 790.7 . | 614 455,002)...... .718| 142,034) 49,553) 41,388) 36,887 16,374 858,020)... .. -604) 113,869 -640 104 
| | | | | 
For Maine City figures, see page 280. 
VERM O N T- —— — County Data 
om ‘x a 7 : | : | l amie a are a. 
Addison poe 15.0 | 4.69 .012 6,261) 2.80) 006) 1,764) 86 308 258| 142 7,692, 2.58 .006 9,533 -008 67 
Bennington (Bennington) Sou 21.2 6.66) .017 14,374) 7.65) .023 4,869 856 933 1,438 518 23,422, 7.86) .016 3,246 -018; 106 
Caledonia (St. Johnsbury) 22.2 | 6.96) .017 12,563) 6.68) -020) 3,370 747 893 896 390) 20,978) 7.04) .015 7,731 -017; 100 
Chittenden (Burlington)... .. 48.0 | 15.03) .037 32,802) 17.45 -052) 8,793) 5,437 3,291 2,824 994 51,430) 17.26 .036) 8,451 041 111 
Essex 5.5; 1.73) -004 2,351; 1.24) .004| my 159 53 236 118 3,751) 1.25) .003) 1,743 .004; 100 
| | | | } } 
| 
Franklin (St. Albans) . 25.9 | 8.12) .020) 10,781, 5.73) .017 3,368) 786 826) 559) 393) 17,483 | nape 012) 11,742 -015 75 
Grand Isle... 3.2 1.02, .003 1,180} 0.63) .002 466 + Eo ceeaen | ee 1,941; .65) .001 1,904 -002 67 
Lamoille 9.4 2.95) .007 4,455, 2.37; .007) 1.160 ° 162! 164 119 7,256, 2.44) .005 4,032 .006) 86 
Orange... 17.4 5.45) .014 5,998; 3.19; .009 1,806 107) 206) 403) 213 9,425) 3.16) -007 7,283 .009 64 
DL: 3. n) scceeudeeeneeuta 17.5 5.50 .014 10,223, 5.44 016 2,433) 1,398) = 406 375 15,192; 5.10) .011 9,998 .013 93 
| | | 
| | 
Rutland (Rutland) 39.4 | 12.34) .030 27,203) 14.47; .043 7,779) 3,220) 2,224| 2,304 959 45,156) 15.15) .032 8,179 -035| 117 
Washington (Barre-Montpelier) 33.5 | 10.49, .026] 23,476 12.49| .037| 6,832) 2,046) 1,949} 1,909 645] 38,860, 13.04, .027 7,407 030 115 
Windham (Brattleboro)....... 24.7 ic 7.74, .019 16,403) 8.72) -026) 4si6 1,852) 1,147 1,253 412 23,953; 8.04) .017 5,306 -020) 105 
eee 36.1 | 11.32) 028} 20,950) 11.14) .033) 6,413 " 765| 1,765) 674) + —-31,472| 10.56) .022) 8,564 026, 93 
re Sf) ey 248 188,020)...... 210) 95,119 244 98 


*Withheld to Avoid Disclosure. 


| | 
-297| 54,799 17,713) 13,260; 14,515) sos — eer 
| | 


\ 


For Vermont City figures, see page 280. 


Before using these figures, see explanation page 17. 


-LOOK BEFORE YOU LEAP! If any of the figures on these pages seem con- 
fusing or incomprehensible, you must have skipped the introductory explanation 
beginning on page 17. Reading it before you attempt to use these data, is cheaper 
and quicker than wiring the editors, who will refer you to those pages anyway. 
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SALES MANAGEMENT 


Portland MAINE has become 
a $100,000,000 
Retail Market 


Sales Management's report on Retail Sales for 
1943 slightly exceeds this figure, putting Portland 
in a class with many cities far exceeding its City 
Zone population. 


Effective Buying Income runs to the astonishing 
total of more than $8000 per family for a total 
nearly 80% above Retail Sales, indicating an 
immense reserve for Federal Taxes, War-bonds, 
and the foundations of future prosperity. 


These are current potentials, yours to com- 
mand through the “truly remarkable coverage” 
of Portland's daily paper. 


Portland MAINE 


will retain 
its war-time growth 


National advertisers who are studying trends for 
future guidance may well note the recent analysis 
by the U. S. Census Bureau naming Portland as one 
of the cities which may be expected to retain the 
extraordinary growth brought about by war conditions 


Portland MAINE 


Press Herald-Express 
and Sunday Telegram 


National Representative 


The Julius Mathews Special Agency 
New York Boston Chicago Detroit 


May 10, 1944 


NEW ENGLAND STATES i= 


7 


Sales Managemtrit 


Massachusetts 


Rhode Island - Connecticut 


(See also Maine, New Hampshire, Vermont) 


EE FRANKLIN aes ‘| worcester MIDDLESEX 7 thd cee 
} Fitchburg Lowell @ 
/ MASS. 4 ‘aes CITY POPULATIONS 
/ : L_- s Malden< Olynn (1940 CENSUS) 
Pittatiold : - 
° HAMPSHIRE ae en ( ims O UNDER 50,000 
‘ 
/ y 50,000 TO 100,000 
i Worcester@ 100,000 OR OVER 
/ Q 
' com 
/ = 
/ + 
Ys 


FAIRFIELD = 
° Danbury \. 


i UTCHFIELD os Ad ant TOLLAND “a 
. 

iCONN. 

I 


NEW HAVEN 
\ 


© ate | BARN- 
STABLE 

KENT . | 

ay ———_ ‘ ; | 

NEW aa == iI 

WASHINGTON | 

Bs. ONorwich | 


. 


New London 


Cities shown are those having Counties shaded are those having | 
retail sales of $20,000,000 retail sales of $50,000,000 | 
or more in 1942. or more in 1942. 


NEW HAMP 


Hillsborough (Manchester- 
Nashua).. ne 
Merrimack (Concord) 
Rockingham (Portsmouth). ... 
Strafford (Dover-Rochester) 
Sullivan Sa. vaaa@uban 


STATE TOTAL.. 


M AS 5. A c H US 
Barnstable (Barnstable)....... 
Berkshire (Pittsfield- 


Bristol (Fall River-New 
Bedford-Taunton-Attleboro) . 


“OPA cit RETAIL SALES—1943 EFFECTIVE BUYING INCOME aneetnnan 
12-1-1943 CyD ESTIMATE 1943 CyD ESTIMATE CONTROLS 
: 7 oe = . | ~ - i “a a | ime ——a | ~ 
COUNTY } | | FIVE STORE GROUPS | | 
ee (in thousands of dollars) GrossFarm}| % of | Qual. 
Total | % % G a 7 y @ % = . A a 9 % | % — = A. Wy of 
(in | of | of i) | l (in n o- | Mar- 
thou- | State | U.S.A.| thousands) | ome USA | Eat ting & thousands)| State | U.S.A.| thousands) } tential | ket 
sands) | Food |General | Apparel [Drinking| Drug | Index 
| = e. | | Places | 
Belknap (Laconia).......... 21.6| 4.76, .017| 10,570 4.62} .o17| 3,647 989 +-—-7a0|+~=sgge| 318] -18,a78| 4.57 .013 1,906] .015) 
Carroll... 13.1 | 2.88) .010) 5,489, 2.40| .009| 2,072 202} += 180, «403 «= 268] = 9,710] 2.42) .007} 1,346] += .008, at 
| | | 
Cheshire (Keene) 34.1 | 7.48) .026 13,893 6.07) 022) 4,630 1,348 916) 754| 554 27, 739) 6.90 020) 3,584 022) 8 
Coos (Berlin)...... 31.6 6.94) .024 13,451 5.87| .021| 4,710 1,011 994 1,147) 595 26,715) 6.65 019 2,579 021) 8 
Grafton (Lebanon) 39.4 | 8.65] .031] 20,498 8.95) 082) $997, 1427| 1,678) 1,900) 1,128) 37, 017; 9.21] 026] 4,76] —.029| 


National map in color, 25x38, $3.50 postpaid. See page 323, 


S H I R E— ~ County Data The “SM” symbols mark original, exclu: 


sive estimates by SALES MANAGEMENT. 


137.7 | 30.24) .107 81,707) 35.68) .129) 28,874) 8,218) 9,020 8,285) 2,562 133,080) 33.10) .094 

46.9 | 10.31) .036 24,072) 10.51) .038) 7,511 2,585; 1,590) 2,262) 1,152 43,076) 10.71) .030 5,129 033, 
| 13.24) .047 26,906) 11.75) .043) 9,063) 1,990) 2,041 3,682 821 47,098) 11.72) .033 6,411 .039| 8 
43.4 | 9.54) .034 21,049} 9.19) .033) 6,896) 1,999) 1,954) 2,262 611 37, 684) 9.37) .026) 2,375 030) 8 
27.1 | 5.96) .021 11,364) 4.96) .018) 3,434) 1,503) 41,079 883! 395 21 510 5.35) .015 2,101 -017| al 


486.2 |...... | .353] 228,999)... j 76,834) 21,272 — 22,483 
| 


For New Hampshire City figures, see page 280. 


SE qT TS S- — ~ County Data 


j l i - | 
37.4 Ot .029 24,498; 1.03) .039) 9, oad 1 il 
| | 


117.8 | 2.86 .092 60,001; 2.53, .095) 17,629 rae 6,919 sry 2,085 109,108) 2.04 


17,240, 20,569) 18,711 6,849] 414,450, 7.74) | .292 
168-183, ae 222 6,663, .13 


| | 
u 


1,447; 3,089} =: 1,238 51,538) .96 


| 8 
a 
~ 
& 
Es 
>= 


S 


346.6 | 8.40, .269) 167,186 7.04) .264 57,349) 
6.1; .12) .004 3,709) .16, .006 1,691 


8 
os 
g 
F 


Before using these figures, see explanation page 17. 


SALES MANAGEMEN! 


SELECTIVE SELLING— 


THE DOOR 

TO NEW HAMPSHIRE’S 

400 MILLION DOLLAR 
INCOME 


i« 


Concentrated population is not always a reliable index to sales results. 


100 Income, spending habits and the standard of living make cities like Manchester 
| more inviting, especially when one door opens up opportunities of reaching a state 

= market which includes many small cities whose total population equals or exceeds 

age 324 many of the big name cities. 

I, excl 9 : . . . . 

NENT That’s why more national advertisers are looking at New Hampshire as a single 

aaa | market. 


ee Although New Hampshire hasn’t a single city of over 100,000 population, the 


los spending habits of its nearly half a million people, with a 1943 income of over 
Mer 400 million dollars, are clearly reflected in their 229 million dollar outlay for 
| ket 

Index retail sales. 


7 Here is a market that responds to advertising efforts—producing a greater volume 
-- of sales per invested dollar than many of the so-called big spots. Used by leading 
4 manufacturers as a test market. 


ow Get acquainted with New Hampshire’s spending habits. The Manchester Union- 
33 : st ag : one 
a 6 Leader, with its accepted state-wide coverage, opens the door to New Hampshire’s 
ee 400 Million Dollar income at one low cost. 


i The MANCHESTER UNION-LEADER 


= . Manchester New Hampshire 


Nationally Represented by 


n| Geo. A. McDevitt Co. 


New York, Philadelphia, Chicago, Detroit 


/ 10, 1944 F105} 


FALL RIVER 


| IS NO BOOMTOWN.-.- 


but this busy diversified industrial market is humming 
at a highly accelerated pace! 


— Look How Effective Buying Income Has Increased — 


1943 . . «2» » « » » 124,308,000 


1942..............109,480,000 
1941.............. 80,506,000 
ROS 66,172,000 
1939.............. 63,639,000 
1938.............. 58,754,000 


Here’s a highly compact market—covered com- 
pletely and exclusively by one newspaper—at one 
low cost. March average 35,995 net paid (A.B.C.) 


Photo Courtesy—Artcraft Metal Products, Inc. 


FALL RIVER HERALD NEWS 


National Representatives 


KELLY-SMITH COMPANY 


New York, Philadelphia, Chicago, Detroit, Boston, Atlanta, San Francisco 
The “SM” symbols mark original, exclu- 
M ASS A C H U S E T T S - <i ounty Data — (Continued) sive estimate: by SALES MANAGEMENT. 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION . | ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
eee A ie = J 
COUNTY | FIVE STORE GROUPS | 
| (in thousands of dollars ) | GrossFarm| % of | Qual- 
Total | % | &% Dollars | % > _____ | Dollars % | % | Dollars | U.S.A. | ity of 
(in | of | of (in | (in (in Po- | Mar- 
thou- | State | U.S.A./thousands)| State | U.S.A.| Eating & Cement oe} USA, ‘\eneoeeee tential | ket 
sands) | | | Food | General | Apparel |Drinking) Drug | Index 
| se. | Places j | 
Essex (Lynn-Lawrence- | | 
Haverhill-Salem-Beverly- | 
Gloucester-Peabody- | | } | | 
Newburyport) cekanie 465.2 | 11.27, .361 206,265, 8.68, .326) sind, 21,578; 23,084) 28,081 9 434, " on 305) 9,193 322 89 
Franklin (Greenfield)........ 48.7 1.18 ~ 22,783 -96| .036) 7,027 1.028) 1,673) 2,126 718 43,500 -81; .031 8,681 .034 89 
| | | | 


“COLUMBIA'S 


VOICE IN 
NORTHERN 


680 ON YOUR DIAL NEW ENGLAND” 


STANDS 
HIGH IN 


NEW ENGLAND 


a Primary Daytime Coverage 929,048 
Primary Nightime Coverage 727,831 


OFFICES... 278 ESSEX ST., LAWRENCE, MASS. 
STUDIOS ... LAWRENCE and LOWELL, MASS. 


SALES MANAGEMENT 


Boston’s 
Only ALL-DAY’ 
Newspaper 


. is the only Boston newspaper bringing 
its readers the world-wide reports of SEVEN 
great news-gathering agencies: Associated 


Press, United Press, Chicago Daily News 


‘hie Foreign Service, North American News- 
paper Alliance, Chicago Sun Foreign 
Service, Overseas News Agency, N. Y. Her- 


ty ot ald-Tribune News Service. 


*All comics, editorials, columns, cartoons and other features 
appear in A.M. GLose and in P.M. GLosBE. Result: top morning 
reader coverage — top evening reader coverage — practically no 


duplication. 


| The Boston Globe 


d MORNING « EVENING e¢ SUNDAY 


Newspapers get immediate action 


May 10, 1944 


MAS 


In war or peace the Worcester Market — 
heart of industrial New England — is rich, 
active and able-to-buy. Population: City Zone 
235,125. City and Retail Trading Zones 
440,770. The Telegram-Gazette blankets 
this densely-populated area—one of the 
great MUST Markets of New England. 


, Wire of 


centers can equal Worcester’s high percentage 
(34.6) of home ownership. 


Among Massachusetts cities of 100,000 or more, 
Worcester ranks second in median home valuations. 


th: TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 


GEORGE F BooTH Pubiisher- 
PAUL BLOCK amd ASSOCIATES, NATIONAL REPRESENTATIVES 


OWNERS of RADIO STATION WTAG 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Hampden (Springfield-Holyoke- 
Chicopee-Westfieid- 
W. Springfield.............. 
Hampshire (Northampton)..... 


produces 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
] ! waiteion: ‘ . erent ————— sr — eae: — 
| | FIVE STORE GROUPS | | 
= | (in thousands of dollars) |GrossFarm| % of | Qual- 
Total | % | % Dollars | % % | tld 2 | a Dollars % % Dollars | U.S.A. | ity of 
(in | of | of (in =| of of l ] | (in of of (in ‘o- | Mar- 
thou- | State | U.S.A./thousands)| State | U.S.A. | Eating & thousands) State | U.S.A.|thousands)| tential | ket 
sands) | | | Food | General | Apparel |Drinking| Drug Index 
| | Mdse. | | Places | 
—EEEE — _ \- Se ee eee ee a iene ween — 
| || | | 
| | 
325.3 7.89) .253 218,514; 9.20) .345) 65,601) 30,995) 25,396) 27,033 9,076 481,961 9.00) 339) 6,993 .324| 128 
68.3 | —| .053 27,901 ‘ay .044 8,861) 2,053, 2,836, 3,308 1,077 51,303| "7 -036) 10,546 042 73 
| ; | | 


Industrial 


results. 


Before using these figures, see explanation page 17. 


Magnet For More Than 


$ 
$ 
$ 
Inter-municipal activities with Chicopee and the Hadleys,—local bus lines, 
$ telephone calls, street directories, bank services, employment, theatre audiences, 
social functions and shopping, complete a pattern of real opportunity for profit- 
$ making sales work. 
$ 
$ 


Back it up with no waste circulation—advertising in local newspaper that 


$$$$S$S$S$S$S$S$S$S$S$S$S$S$S$S$S4S$S$S3S$83S 


LOOK AGAIN FIOL YOKE FOREXTRA 


100,000 People 


HOLYOKE TRANSCRIPT-TELEGRAM 5 


Over 21,000 each week-day evening in Holyoke, Mass- market. 


$$$$$$$ $$$ $ $ § 


$$$ $$$ $$$ SS HESS S 


SALES MANAGEMENT 


US 


TIME 


MORNING INDEX 
MON. thru FRI 
8:00 - 12:00 A 


AFTERNOON INDEX 
MON. thru’ FRI 
12:Q0 - 6:00 P. M. 


EVENING INDEX 
SUN. thru SAT. 
6:00 - 10:00 P. M. 


M 


*C, E. HOOPER Station Listening Index 


Hooper Indexes for January-February ‘44 
show WTAG once more exerting a still stronger 
pull on the Worcester audience —a drawing 
power which taps a huge market of industrially 
employed families. Make no mistake. Worcester’s 
400 booming war plants will take the shift to 
peace time production, right in stride. 


PAUL H. 


RAYMER CO. 


WLAG 


ASSOCIATED WITH THE WORCESTER TELEGRAM-GAZETTE 


National Sales Representatives 


WAG Hy woORCESTER 


0 0.0-0.0°0°0- 0.0. 


MASSAC H U 8! E T T S = County Data - — ~ (Continued) im estimates by SALES oe ae 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
" 
COUNTY FIVE STORE GROUPS 
mr pa om : (in thousands of dollars) : | —_— % of | Qual- 
Total % 1 Dollars %\|% Dollars ¢ 7 % — U. S. A. | ity of 
(in of | of (in of | of | (in of Po- ar- 
thou- | State |U.S.A.|thousands)| State | U.S.A.| \Eatin thousands) el 2 a en. tential | ket 
sands) } | | Food | General | Apparel | |Drinting| Drug } Index 
| | Mdse. | | Places 
Middlesex (Cambridge- | | | | 
Somerville-Lowell-Newton- } | 
Medford-Malden-Everett- | | | | 
Waltham-Arlington- | | | 
Watertown-Belmont- | 
Melrose-Framingham- | 
Wakefield-Woburn- | | | 
Marleborough-Natick) 925.9 | 22. 44 -719} 434, 546) 18. 30, -686) 167,406) 41,480 29.983) 53 601) 21,679} 1,248,683) 23.32) .879 22,689 .789) 110 
Nantucket............ 2.7 | 07) -002 2,080) 09) .003) 886 107| 98 | 211| 165 3,882) .07) ‘on 209 -003) 150 
| | | | | | | 
Norfolk (Quincy-Brookline- a | Fa 
Weymouth-Wellesley- | } | | 
Dedham-Norwood-Needham)| 330.2 8.00) .256 139,096} 5.86) .220) 49,145 7,393) 10,536) 16,878 7,242 270,570} 5.05) .190) 7,495 212 83 
Plymouth (Brockton-Plymouth- | | | | | | 
Middleborough)............ 163.7 3.97 127 80,112) 3.37| .126| 25,524 6,730; 10,484) 10,338 2,680 154,677; 2. 89) 109) 18,448 .118 93 
Suffolk (Boston-Chelsea- | | | | | | 
ee 817.4 | 19.81] .635] 712,792 30.01) 1.126 159,035) 196,978} 104,929) 126,434) 27,562] 1,490,015) 27. 82| 1 049) 844 -989) 156 
Worcester (Worcester- 
Fitchburg-Leominster- | 
Gardner-Southbridge- 
Milford-Webster-Clinton- | | 
Pe cctietevtnk necceakae 471.7 | 11.43] 366 275,518) 11 -60| om | 94, 844) 34,769) 31 277 33, 455) 10,212 594, s78 W.. 10) om 21,653 -413 113 
ini | | } | . ei aN a . Ss ae 2 ee —— 
i 4,126.0 |...... | 3.204 2,375,001, _....| 3.751} 738,888) 370,111 269, aud 330, 269 100,035 5,358, 001|...... | 3. ™ 134,102 3.651; 114 
_ 1 { | | | \ | 


For Massachusetts City figures, see page 281. 


Before. using these figures, see explanation page 17. 


Help, please! 


One-fourth of all questions about the Survey of Buying Power 


wouldn’t have to be asked if readers had read the explanations starting on page 17. 


May 10, 1944 


FOR... 


COUNTY 


Bristol..... 

Kent (Warwick—West Warwick) 

Newport (Newport) 

Providence (Providence —Paw- 
tucket — Cranston —- Woon- 
socket — East Providence 
Central Falls) 

Washington (Westerly). . 


STATE TOTAL 


For Rhode Island City figures, 


The most direct 
The most economical 


The most effective 
COVERAGE 


RHODE ISLAN D— County Data 


PROVIDENCE 
PAWTUCKET 
MARKET 


1420 KC 


1000 WATTS 


* 


* 
AP NEWS 


* 
STANDARD LIBRARY 


MERCHANDISING 


BASIC BLUE NETWORK 


PROMOTION 


* 


DEALER PREFERENCE 


* 


LISTENER PREFERENCE and LOYALTY 


* 


PAWTUCKET BROADCASTING CO. 


450 MAIN STREET * PAWTUCKET, RHODE 


ISLAND 


National Representative « WILLIAM RAMBEAU COMPANY 


NEW YORK + CHICAGO > 


LOS ANGELES 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1943 


EFFECTIVE BUYING INCOME 


SALES— 
ADVERTISING 


ESTIMATE 1943 ESTIMATE CONTROLS 
FIVE STORE GROUPS | 
(in thousands of dollars) \GrossFarm| % of Qual- 
Dollars | % % | a ll % Dollars | U.S.A. | ity of 
(in | of | of | l | l (in of of (in Po- | Mar- 
thousands)! State | U.S.A.) | jEating & thousands)| State | U.S.A.|thousands)| tential | ket 
| | Food | General Apparel | Drinking} Drug Index 
| Mdse. Places | 
8,334) 1.68) .013) 3,311) 605-327} 1,002} += 360) «= 12,652} 1.39] .009 go1} 012) 63 
22,766 4.60) .036) 8,396) 1,135 1,267 3,885 831 31,538} 3.48) .022 1,539 .031) 63 
24,063 4.86, .038| 9,395, 1,870| 1,888] 3,233] 1,003] © 45,339| 3.90| .025| 2,547) 032) 80 
| | | 
| | 
| | | 
424,070| 85.67) .670| 123,978) 67,116) 54,698; 52,946) 19,974 796,460 88.91) 567 6,672 566, 139 
15,767] 3.19) .025) 5,236 1,427) 753} 1,558 669 21,011) 2.22) -015) 2,523 021) 75 
495,000|..... | 782) 150,316 907,000|......| 14,182] 662) 122 


| | \ 


72,153| 58,933| 


on 22,837 


OPA CIVIL 
POPULATION 
12-1-1943 

Total | % % 
(in of of 
thou- | State | U.S.A. 

sands) 
24.9 3.56) .019 
63.3 | 9.04 .049 
51.4 7.34) .040 
525.5 | 75.05) .408 
35.1 5.01; .028 
700.2 544 
see page 284. 


Before using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4. 
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SALES MANAGEMENT 


Habit is contributing to victory in a dozen different ways. 


For instance, the dexterity of this worker on an assembly line is the result 


of doing the same thing, in the same way, thousands of times. 


The manner in which the people of Southern 
New England listen to WTIC is an example of 
another powerful habit. For more than 19 years, 
WTIC has brought to these people the best 
radio programs available. As a result, WTIC 
enjoys an audience loyalty unsurpassed by any 
station in the area. 


Because more people in Southern New 


England rely upon WTIC, and because these 
people possess a buying income at least 60% 
in excess of the national average, WTIC is the 
logical medium for creating sales response in 
the Southern New England market. 


You'll find it p ofitable to put part of your 
appropriation to work on WTIC. 


IN SOUTHERN NEW ENGLAND 
PEOPLE ARE IN THE Aalet OF LISTENING TO WTIC 


DIRECT ROUTE TO AMERICA’S NO. 1 MARKET 


The Travelers Broadcasting Service Corporation 


Member of NBC and New Engldnd Regional Network 


Represented by WEED & COMPANY, New York, Boston, 


Chicago, Detroit, San Francisco and Hollywood 


10, 1944 


Compliments 


of 


Che Hartford Courant 


To Sales Management for their very able Survey 
of Buying Power which proves what we've always 
said: the Hartford market is one of the best in 
the nation. —To which we add: the best way to 
work that market is through the Hartford Courant. 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 
Total | % % 
(in of of 
thou- | State | U.S.A. 
sands 
Fairfield (Bridgeport-Stamford- | 
Norwalk-Greenwich-Danbury)| 439.4 24.94) 341 
Hartford (Hartford-New | | 
Britatn-Bristol-Manchester..| 480.0 | 27.24) .373 
Litchfield (Torrington) 89.0 5.05) .069 


Cc ONNEC TICU T — County Data 


Dollars % 


of 
State 


(in 
thomsants)) 
| 


345,105) 25.28) 


392,755) 28. 7 


84,772, 6.21 


: Before using these figures, see explanation page 17. 


‘SM”’ symbols mark original, exclu- 


The * 
sive estimates by SALES MANAGEMENT. 
RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
r SM ESTIMATE 1943 ESTIMATE CONTROLS 
— = = SPS =. mane ; 
FIVE STORE GROUPS 
enantio wannaed GrossFarm| % of | Qual- 
“e 7 —| Dollars | % | % | Dollars | U.S.A. ity of 
a (in (in Po- | Mar- 
usa, | Eating | thousands) A. USA. thousands) | tential | ket 
| Food | General | Apparel Drinking Drug Index 
| Mdse. | Places | 
| | ps aa 
- 104, Te) 38, 623 37, 219) 39,728} 14,065 825,334) 26.31, .581 8,257 .522; 153 
| | } | 
| | 
620 110,567) 66,486 40,861| 45,639, 16,894 958,300) 30.55, .675 26,730 .598; 160 
-134) 28,947 7,430) 5,464 7,594 4,521 150,789) 4.81) .106 11,089 .107; 155 
| | | 


everything you have to sell. 


buying income of $9,236 annually. 


GREENWICH, CONN.” 


In WAR or DEPRESSION Greenwich, Connecticut, 
still goes merrily along with the same high income. 


In Greenwich, 9,181 families have an average effective 


They own 


The average renter pays $84 per month rent. 
market that can afford to and does buy anything and 


Greenwich, Connecticut, is a permanent always nor- 
mal money market, that warrants your closest attention. 


Served by 


GREENWICH TIME 


A MARKET THAT HAS EVERYTHING! 
a 


Population ...... 
11,000 cars. 


It’s the 


Effective Buying 
ae 


Per Capita Income .... 


4,000 
$2,493 
$84,300,000 


A_ FAMOUS DAILY 


NEWSPAPER 
New York, 


Nationally Represented b 
SMALL, BREWER and KENT, INC. 9 


Boston, Chicago. 
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1939 1940 1941 1942 


Every trading area in the country has a high Effective 
Buying Income today. In selecting markets, however, 
judge their relation to the rest of the country—their 


pre-war status—and their likely post-war level. 


On all these counts, the Hartford Trading Area de- 
serves first consideration on advertising schedules. 
Its pre-war leadership—present rating—and constant 
stability make it a better investment for advertising 


dollars. 


In selecting media to cover this market, remember 


that the Hartford Trading Area fans out into 26 


Based on Sales Management's figures, this chart com- 
pares the Effective Buying Income per family of Hartford 
with the United States Average over a five year period. 


how high is 


surrounding towns. The way to cover this entire 
market—economically and effectively—is to take to 
the air, on WDRC. 


As the Basic Columbia Network Station for Connec- 
ticut, WDRC gives your advertising message wings— 
to reach a million people in the station’s Primary 


Listening Area. 


Use WDRC to connect in Connecticut 


Write Wm. Malo, Commercial Mgr., 
W DRC, Hartford 4, Conn., for market 


study, and spot availabilities. 


Basic CBS 


Connecticut's 
Pioneer 
Broadcaster 


STAMFORD 
conn., ADVOCATE 


Stamford Sends its Products 
and its Wealth to War— 


1943 saw a tremendous in- 
crease in Stamford’s Effective 
Buying Income, 
more than $5500 per family. 
Retail Sales passed $50,000- 
000. Some of this of course 
came from Stamford’s 
wealthy trade area of up- 
wards of 100,000 people. 
Clearly then the difference even Ww 


reflected real savings in ex- 
cess of $40,000,000 among 
reaching Stamford’s people. A gener- 
ous proportion went to War 


Bonds, Red 
Taxes, and 


war. Stamford is an excep- 
tionally rich market with a 


notably 


between Sales and Income usual 


New 


National Representative 
The Julius Mathews 
Special Agency 


Cross, Federal 
other sinews of 


good daily paper, 
hen judged by the un- 
markets and papers ot 
England. 


c oO NN N E C T I c U As County I Data — (Continued) 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 


For Connecticut City figures, see page 284. 


STATE TOTAL..............] 1,762.2 | oe 1.368] 1,365,005)... | 2. 


COUNTY | | | | 
Total | % | % Dollars % | 2 % 
(in of of (in 

thou- | State | — thousands) | onte USA, 
sands) | | 
os —_ = we Sa aes es ee 
Middlesex (Middletown) ....... 55.7 | 3.16) -043 34,667, 2. a .055| 
New Haven (New Haven- | 
Waterbury-Meriden-Ansonia 
Naugatuck -Wallingford- | | 
Uy 483.9 | 27.46| .376] 349,512) 25.61, .552 

New London (Norwich-New | 
London).. ere 127.8 | 7.25) .099 89,728} 6.57) .142 
Tolland... - scans 31.5 | 1.79) .024 13,857| 1.02} .022 
Windham (Willimantic)... 54.9 3.11} .043 54,609] 4.00) -086 
| 2.156 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
ESTIMATE 1943 ESTIMATE CONTROLS 
= i ee ee ieee Steet — 
FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm % of | Qual- 
a i ee == | 25 a | Dollars |} U.S. A. | ity of 
| (in of | % (in Po- | Mar- 
\Eating & thousands) | State | U.S.A. |thousands)| tential | ket 
Food | General | Apparel | Drinking Drug } Index 
Mdse. | | Places 
| | ere ya 
10,293, 4,149) 2,625) 3,915) 1,603] 7,870, 1.84) .041, 6,363] .046| 107 
102,825) 37,525| 48,117| 52,431; 15,999 855,448) 27.27) .602| 14,755 -542|) 144 
| | Yt | 
| | | 
28,259) 8,803; 8,368) 9,929 2,922 169, 518| 5.40) .119 8,963 -122) 123 
4,564, 572} 631| ‘1,601 312] 25,422| .81| .018) 6,650) + .020| 83 
15, a 4,664) = 5,098 1,369 94,318} 3.01) -066) 7,824 -067| 156 
——|— —— — 
405, 40! 168, ae 146, 624| 165,935) 57,685 3,136,999) anante | 2.208) 90,631 2.024; 148 
| | t | 


Before using these figures, see explanation page 17. 


MASSACHUSETTS 


(Springf Ve 


YY le pss 
//px4 


Boston 


4 


There is only one way to cover this impor- 


over 50,000. The influence of outside 
papers is practically negligible. 


: NEW ‘, 
; BEDFORD 
| o fan pn Ces 
tant market—economically and that is ‘ 
with STANDARD-TIMES circulation of S Daily and 


Sunday 


Rep. by Gilman, Nicoll & Ruthman 


“atten = 1NEW BEDFORD... 


FAMILY INCOME 
POPULATION 
RETAIL SALES 
BUYING INCOME 


(Sales Management) 


During 1943 New Bedford's major indus- 


tries paid off 


million dollars each week. This does not 
include retail or other smaller firms, nor 
does it include the important fishing in- 
dustry wages. 


$4,350. 


CITY 115,100 
MARKET 208 601 


$60,000,000 
$138,544,000 


at the rate of better than one 
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Cultivate a 
Victory Gardeu 


in New England 


EW ENGLAND is fertile 
ground. It isn’t a ques- 
tion of sales richness, it’s a 

question of covering all the productive 

acreage with effective selling. 


The more you sow, the more you'll 
reap in the 21 key market areas which 
comprise 2,055,010 radio homes. 


The Yankee Network hometown sta- 
tion in each of these markets is the culti- 
vator. It gives you the direct contact 
necessary to reap the bumper crop 
you are after. 


Planting the sales seed directly in 
each field is obviously the sensible pro- 
cedure. There is only one effective way 
to do it by radio. Use The Yankee 
Network's 21 stations, reaching a po- 
tential audience of 8,377,543 out of 
the total New England population 
of 8,437,290. 


aii w7wy ~~ 


usin a 
THE YANKEE NeTwork’s] THE YANKEE NETWORK, INC. 
Foundation : Member of the Mutual Broadcasting System 
a 21 BROOKLINE AVE., BOSTON 15, MASS. EDWARD PETRY & CO., INC., National Sales Representative 
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ORLEANS 
GUESEE 


WYUMING 7% 


ASee also New Jersey, Pennsylvania) 


Sales Managimtrit 
MIDDLE ATLANTIC STATES 


New York : 


¢ 


ft 
51. LAWRENCE FRANK 


NEW Y\OR 


UN CLINTON 


. 
ESSEX . 


WASH 6 
INGTON® 


SARATOGA 
Schenectad 


FULTON 


au") 
CATTARAUGUS | ALLEGANY 
ral 
UNG 
Eimira O 
se oa 
SULLIVAN 
. 
. Poughkeepsie O ° 
’ 
ewburgh © 
ORANGE /V 
SCALE OF MILES 
i) 50 100 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 


50,000 TO 100,000 
@ 100,000 OR OVER 


© 


Prepared by CHARTMAKERS - New Tor 


National map in color, 25x38, $3.50 postpaid. See page 323. 


Middle Atlantic States—County Data 


N E W ‘Y O R K— County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
; —--——|— — - ee / = . 
COUNTY | | | FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | out 
Total | % | % | Dollars | % | % | Dollars | % | % | Dollars | U.S.A.| it 
(in of | of (in of 2 (in of of (in Po- | os 
thou- | State | U.S.A.|thousands)) State | U. SA. Eating & thousands)! State | U.S.A.| thousands) | tential | ket 
sands | Food | General | Apparel | Drinking! Drug | Index 
| Mase. | Places | 
Albany (Albany-Cohoes- mi "7 | “| ; 
Waterviiet)................ 213.2 | 1.70) .166 132, 157 1.98) -209| 32,409} 37,507) 17,774 17,037) 3,499 301,405) 1.73) .212 6,996 202 122 
Allegany (Welisville).....:.... 37.3 .30) .029 11,211) “47 -018} 3,349 803 477 927 370 31,506 -18) + .022 7,709 022 76 
Bronx (New York City)....... .[1,287.6 | am 1.000 447,605, 6.63) .707| 225,792) 26,395) 56,587) 70,688 15,201] 1,124,580} 6.44) .792 103 808 81 
Broome (Binghamton-Endicott- | 
EE nnewteccenace 164.1 | 1.31) .127 66,613) 1.28) .137) 24,401) 13,159) 8,915) 13,689) 3,082 201,151) 1.15) .142 8,534 138) 109 
Cattaraugus (Olean-Salamanca) 64.7 = .050 28 , 396 -42| .045| 7,647) 4,068) 2,508) 3,406) 1,064 76,607 44, .054 11,351 050) + 100 
— 
Cayuga (Auburn)............. 58.6 | * .046 26,413 -39) .042| 7,867) 2,553) 2,604) 3,206 865 71,178 41| .050 11,204 047) 102 
Chautauqua (Jamestown- 
ee see 115.9 -92 -090 52,480 -78| .083| 15,899) 6,505) 4,719) 6,554) 1,692 140,121 80| .099 16,175 92 102 
Chemung (Elmira)............ 75.4 -60) -059 46,234 -69| .073) 12,496) 6,032) 6,165) 5,675) 1,640 117,133 67; .082 4,493 .075| 127 
Chenango (Norwich).......... 35.0 | -28| .027 14,769 22| .023| 3,835) 1,257) 624, 1,149 312 40,545 23) + .029 13,691 027 100 
Clinton (Plattsburgh)......... 39.9 -32| .031 13,673 20; .022) 3,938) 1, 402 959; 1,408 665 37,227 21 026 8,531 _ 84 
| | | | | 
Columbia (Hudson)..... 4.9 | 28) .027 13,344! -20| .021; 4,220) 791 822) 1,845 284 39,041 22 027 8,898 -025) 93 
Cortland (Cortland).......... 30.4 24) .024 16,874) .25) .027 4,385) | = 727/ 1,102; 2,137 503 42,002 24 030 9,248 .028, 117 
SR ccaniackinulnins 34.9) .28| .027] 15,451) .23| .024) 3,538) 540) 488 1,086) 439) 41,795) .24 18,802 027| 100 
Dutchess (Poughkeepsie- | 
Beacon) ; 99.9 -80| .078 45,413) .67| oe 15, ie 5, 189) 3,562 6,284 1,518 114,853 66; .081 12,237 078| 100 
Erie ( Buffalo-Lackawanne- | 
Kenmore-Tonawanda)..... 804.4 6.42) .625 401,083; 6.94) .633| 120, 260! 75, 860) 48 , 326) 62,926, 14,251 955,624) 56.47) .673 18,683 .651; 104 
Essex (Saranac Lake) 29.8 +24, .023 13, 187) .20| 021] 4, 408 537) 857; 1,612 497 35,005 -20) .025 3,558 .023| 100 
Franklin (Malone- | | 
Saranac Lake)........... 42.0 | +33, -033 eae - me 190 1,632) 1,361 1,751 553 51,429 -29) .036 7,914 033} 100 
— Before using these figures, see explanation page 17. 
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ENDICOTT 
©) 


Government 
Correction! , 


So that you'll not be misled by corporate city census 
figures, the U. S. Department of Commerce has set up the 
true Binghamton Metropolitan District of ... 


145,156 population 
(1940 Census) 


It is constituted as shown on the map... even more 
truly a single integrated sales and merchandising market 
than are Manhattan, Bronx and Brooklyn; Chicago and 
Oak Park; or Cleveland and Shaker Heights. 


So in considering markets we suggest you change your 
records accordingly. And the Binghamton Press will 
deliver for you in 89.7% of the homes in this area—that’s 


UNION 


VESTAL 


@prort 
ICKINSON DICKINSON 
JOHNSON 
"© ' KIRKWOOD 
BINGHAMTON 


CONKLIN 
BINGHAMTON 


U. S. Dept. of Commerce Map. 


coverage. In the surrounding Trading Area of more than a 
hundred thousand additional people, the Press delivers 
better than 40% as well. 


These quarter million people are the pivot market for 
New York State’s rich and stable ‘Southern Tier”’ counties. 


BINGHAMTON 
PRESS 


Represented by 
J. P. McKinney & Son. 


A Gannett 
Newspaper 


Prewar, wartime, postwar — Buffalo is one market that has 


demonstrated its dependability as a continuing center of active demand for 
merchandise. This is a constant market, not one of violent ups and downs. 


For 16 years the Courier-Express has been making and periodically revising 
maps of the Buffalo area, using information furnished by the sales records 
of large retailers and comprehensive statistical information from authentic 


sources. 


This continuing study reveals in detail the location of the real buying power 
in Buffalo, and indicates clearly where merchandise will continue to be sold 


in greatest volume. 


In requesting our newest map showing population, coverage, etc., why not 
talk over with us the advantages of selling geographically in this industrially 


diversified 8-county market? 


Buffalo COURIER-EXPRESS 


ONLY MORNING AND SUNDAY NEWSPAPER IN BUFFALO 
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you can have 


me 
<e ~ pone cy NATIONAL wh 
and Building, BUFFALO REPRESENTATIVES FREE & PETERS, Inc. Pe 
, Wee aed * The “‘SM"’ symbols mark original, exclu- fol 
NEW YORK — County Data — (Continued) sive estimates by SALES MANAGEMENT. 
-_ = ———————— —___—__— = —— — —— le 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 GYD ESTIMATE CONTROLS ca 
COUNTY | | FIVE STORE GROUPS | | se 
| | | | (in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % % i a ee Dollars | % % | Dollars | U.S.A. | ity of 
(in | of | of (in of | of | l l l (in of | of (in Po- | Mar- be 
thou- | State | U.S.A.| thousands) State | U.S.A. \Eating &| thousands)| State | U.S.A. thousands) | tential | ket 
sands) | | Food | General| Apparel | Drinking! Drug Index 
| Mdse. | | Places so 
Fulton (Gloversville- | | | 
Johnstown)... . ...| 45.3] .36] .035] 26,982) .40| .043) 8,426 2,839) 2,623} 3,334 829) 52,649) .30, .037 2,798 -038} 109 Sé 
Genesee (Batavia) m: 42.2 -34| + .033 16,808 -25} .027| 4,127) © 1,817 1,309; 2,121 543 45,247 -26| .032! 11,349 031 94 ' 
Greene.... sia 24.5 -20| .019 9,161 14) ~.014 2,995 537 370 1,353 333 24,919 14) 018) 5,065 017 89 a) 
| 
Hamilton...... ae: 3.2 .03| .003 1,260 .02| .002 395 46 + 273 21 3,331 02) .002! 215 -002 67 st 
Herkimer (Little Falis- | | 
Herkimer)...... , 57.7 -46) .045 22,223 -33) .035| 6,670) 2,427| 1,393) 2,892 628 63,568 -36) 045) 9,804 .042 93 , 
Jefferson (Watertown ; 78.7 -63)  .061 32,397 -48; .051 8,458; 4,097) 3,231 3,189 953 85,952 -49| *.060) 14,805 .057 93 h 
Kings (New York City ...42,456.9 19.60} 1.908 986,435) 14.62) 1.558) 415,004) 115,377| 137,223] 168,029} 32,652] 2,789,864/ 15.98) 1.964] 778 1.831 96 
Lewis : 20.2; «.16 .016 5,451 -08; .009) 1,582 197 133 407 108 16,249; .09)| .O11 7,857 .011 69 v 
*Withheld to Avoid Disclosure. Before using these figures, see ‘explanation page 17. ¥ 
t 
$250,000,000.00 an 2 
/ / . 
 ] ( * f 
ulfalo s | 
(*Published in Polish) | 
A combination that spells increased cash register sales for every alert advertiser. 
The only newspaper in Buffalo that goes directly into the homes of over 200,000 
hard-working, fighting, bond-buying patriotic Americans of Polish descent who have 


made BUFLOPOLE, Western New York’s richest and most concentrated buying 
market, is EVERYBODY’S DAILY. 

EVERYBODY ’S DAILY is the only newspaper in Buffalo that is published in the 
language these stalwart, brilliant and industrious Polish Americans understand. It is 


the newspaper that they have relied upon for over 38 years . . . that they have confidence 
in and believe in... 


3 


eo” EVERYBODY'S DAILY 


EVERYBODY'S BUILDING BUFLOPOLE, N. Y. 


National Repre:entalives: SMALL, BREWER & KENT— New Yerk—Chicasc—Boston 
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N T 


Wee aa 


Many who will read the Mirror on June 24, will re- 


member its birth twenty years ago. Then, America was 


whipping a depression stemming from World War I. 


so young 


case— gaping at the touring Prince of Wales — ‘‘ob- 


People were 
following the 
Loeb-Leopold 


serving” the fifth year of prohibition. Florida was 
booming. The 1924 Mirror reflected the era 
so faithfully that some attributed its success to sen- 
sationalism alone. What they overlooked was a quick 
and vivid news pre- 
sentation, new even to 
New Yorkers. But that 
was its deliberate pattern; the Mirror had sensed 
what The People want and need. For instance, 
the Mirror was the first and continues to be the only 
New York morning and Sunday newspaper using all 
three great wire services: AP, UP and INS. Master- 
fully, it distills their 800,000-word daily newsflow and 
adds the brilliant reporting of 


its own star-studded staff. In 


pictures, too, the Mirror is tops, 


Member of ASSOCIATED PRESS * UNITED PRESS + INTERNATIONAL 
MEDIA RECORDS 
ADVERTISING FEDERATION OF AMERICA * AUDIT BUREAU OF CIR 
CULATIONS *« AMERICAN NEWSPAPER PUBLISHERS ASSOCIATION 


NEWS SERVICE «+ AP INP & STAFF PHOTOS + 
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so Virile 


so editoriall 


with photos from every accredited source and its own 


capable lensmen. Add the information and entertain- 


ment provided by foremost features and expertly con- 


ducted departments and you have the Mirror... a 
7-day newspaper for all the family. Still young 
as newspapers go, the Mirror is old in the ways of 
successful publishing. New Yorkers, buying at news- 
stands, skyrocketed the Mirror until it outsold all 
save one (without contests, premiums or other hypo- 
dermics). And advertisers, knowing the importance of 
this essential medium—almost 740,000 families daily, 
more than 1,700,000 Sunday — used it understand- 
ingly. Together, readers and advertisers wrote for the 
Mirror a story of growth unmatched in newspaper 
history ... growth it took a war to halt, even tem- 
porarily. Young, virile, editorially able, the 
Mirror is one of America’s great NEWSpapers. Re- 
affirming the principles which made it the nation’s 
second largest Sunday and third largest daily, the 
Mirror rededicates itself, on the eve of its 20th Anni- 


versary, to the things that mean the most good for all. 


b 
able 
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TROY 


WATERVLIET, WATERFORD 
COHOES, GREEN ISLAND 


34-MILE RADIUS 


You can reach ALL of the 
B.C. City Zone 


Troy 


Market at ONE Low Cost 


trialized market. 


COUNTY 


Livingston cine iio ; 
Madison (Oneida) BERR EES © 
Monroe (Rochester).......... 
Montgomery (Amsterdam). . 
Nassau (Hempstead Twsp.- 
Glen Cove-Mineola- 
Long Beach).... 


New York (5 counties) 

New York (New York City) 

Niagara (Niagara Falls- 
Lockport-No. Tonawanda)... 
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of 12c per lin 


Within a 3}-mile radius of the A. B. C. Troy City Zone 
there are four extra big trading areas .. 
Watervliet, Green Island, Cohoes and Waterford. 
123,000 consumers in ONE compact and highly indus- 


. Troy, plus — 


Blanket coverage in this major market is obtainable 
only through The Record Newspapers, Troy's only dail- 
ies ... circulation, 40,411 (A. B. C. Publisher's Statement 
for 6-month period ending March 31, 1944.) 


THE TROY 


> & 


RRR RECORD 


BROADWAY AND FIFTH AVE., TROY, N. Y. Cis pap J. A. VIGER, ADVERTISING MANAGER 


NEW YORK— County Data — (Continued) 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 

POPULATION 

12-1-1943 ESTIMATE 
— | ie 
| FIVE STORE GROUPS 
| (in thousands of dollars) 

Total | % | % Dollars | % | % 

(in | of | of (in ol she lutea. 
thou- | State | U.S.A.| thousands)! State | U.S.A ing & | 
sands) | Food | General | Apparel Drintina 

| | | Mdse. Places ees | 

31.6| .25) .025] 10,818, .16| .017| 2,991 531 430 1,628 

38.4| .31 .030] 14,404 .21| .023) 3,438 734 648| 1,673 
421.7 | 3.36) .327] 256, 338 3.78 .403| 71,491) 43,347) 32,274) 31,981 

54.4, 43) .042] 23, 640) -037| 7,826] 2,166} 2,380) 3,058 

| 

430.1 | 3.43) .334 oma 3.42) .364) 82,769, 13,326] 16,837| 32,721 

16,814.1 | 54.35) 5.292] 3,913,110) _ 556,158) 738,174) 872,632 
1,630.1 | 13.00] 1.266] 1.837.433] 27.23] 2. 902 | 307, 400 374,424) 483,523) 498,508 
169.0 1.35 .131] 90,188 1.34) .142) 26,608, 12,455 7.9961 13,697 


Drug 


mE 


EFFECTIVE BUYING INCOME SALES— 
943 ADVERTISING 
1 


ESTIMATE CONTROLS 


(in 
thousands) 


41,986 
612,930 
62,585 


576,628 


10,279,528 
4,738,863 


Before using these figures, see explanation page 17. 


| 
e | GrossFarm| % of | Qual- 
Dollars | @ | 


235, 383) 


' 


% Dollars | U.S. A. | ‘ity of 
| oe} U. SA. |thousands)| tential | ket 
| Index 


(3.81) 431] 16,198) 402,128 
| .36) 044, 7,332] .042) 100 


| 
| | 
| 


| 
| 3.30, 406, = 7,853] .379| 113 


00.07 7.235 5,330} 6,531) 123 
| 27.14] 3.386).......... 2.792} 221 
- ee | 

1.35 .166) 12,599 152} (111 
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Some compliment, that, for The New York 
Times. From a university president, too, who 
knows whereof he reads. 


Praise like this is gratifying—but not unusual. 


It is typical of the way important people all 
over the country feel about The Times. For 
that same sentiment was expressed by a cross- 
section of the nation's leaders—men and 
women at the top in business, professional and 
social life—who were asked this one question: 
"What is your favorite newspaper and why?" 
Four times as many preferred The Times as 


any other newspaper. 


And because The New York Times wields such 
tremendous influence among men and women 
whose ideas, thinking and buying influence 
millions of others, it is a powerful medium for 
advertisers who want these people as friends 


now, as customers after the war. 


The New York Gimes 


““ALL THE NEWS THAT'S FIT TO PRINT* 
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-SCHENECTADY 


Up $303 in Per Capita Income in One Year! 


From 1942 to 1943 Schenectady’s 
per capita income soared from 
$1,153 to $1,456; retail sales 
from $56,100,000 to $63,563,000; 
effective buying income from 
$115,250,000 to $145,610,000. 
Deposits in one savings bank in- 
creased $3,500,000 in the year. 


Stability: 
41% Own Their Homes 


Peace will bring no let-down 
problem. Schenectady industries’ 
rapid conversion will MAINTAIN 
high buying power. Schenectady 


SCHENECTADY belongs on your “A” schedules 
NOW, and deserves an important 
Z t T T place in your post-war plans. 


REYNOLDS-FITZGERALD, INC. 
Ist. IN CIRCULATION 1ST. IN ADVERTISING aha 


NEW YORK — County Data — (Continued) sive estimates by SALES: MANAGEMENT. 


pOPA Sivit RETAIL SALES—1943 EFFECTIVE BUYING INCOME AD SALES 
12-1-1943 ESTIMATE 1943 SM) ESTIMATE CONTROLS 


j j | | | | 
COUNTY | FIVE STORE GROUPS 


} | (in thousands of dollars) \GrossFarm 
by % % - % % . 
n 0 0 0 
Ss. 


tiesnsscdaalapdiaiakeeendaaiam’ Dollars  % | % | Dollars 
| in o | | | | (in | of | of (in 
thou- | State | U.S.A. thousands)! State | U.S.A. Eating &| thousands)| State | U.S.A. thousands) 
sands) | | General | Apparel | Drinking) Drug 

| Mdse. | | Places 


| 


Food 


Oneida (Utica-Rome) 6| 1.87) . 100,133| 1.48} .158| 30,349] 11,827) 12,123) 13,720| | 2,740) 244,083) 1.40) .172| 17,914 

Onondaga (Syracuse). . a). Be ‘ 150,734) 2.23 -238) ,289) 23,336) 19,821) 21,903) 5,533 350,775 2.01 -247| 14,962 

Ontario (Geneva-Canandaigua) 4) . ¢ 20,791) .31| .033} 6,083) 1,608) 1.608 ae 592 58,727 34) -041| 12,736 
| | | | | | 


: 


Before using these figures, see explanation page 17. 


4. A Great Industrial Market 
9. A Great Urban Market 
%. A Great Farm Market 


CAN ALL BE YOUR 
MARKET OVER WSYR 


SALES MANAGEMENT 


7 


7e ducked out of sight, waited until the 
yanished, and then resumed our watch. 
ortly before 3 a.m. we were told that 
n. Albert L. Cox, Provost Marshal of the 
trict, had cancelled preparations for 
»execution at 9 p.m., because the Presi- 
thad given the six condemned men a 
hour reprieve. We didn’t rely on this 
We thought it a ruse to get us to leave. 
But at 7:30 a homegoing guard con- 
med it. Then, finally we hurried back to 
» INS offices and got our story under 


May 10, 1944 


Friday, Aug. 7, and the headlines hit the 


glows! 


way. We checked with the Office of Censor- 
ship, and were told our story violated 
nothing in the voluntary censorship code. 
A high government official told us, “You 
have a magnificent scoop. Stand by it.” 

We did. We sent off. our story—that six 
would die in the electric chair, and two 
would live. Deliberately we withheld men- 
tion of the reprieve to safeguard our 
sources and keep our competitors from 
checking too closely on us. 

That story scooped the nation by 29 
hours and 11 minutes. It was flashed 
throughout the world by INS at 8:14 a.m. 


P< 5s 


streets from New York to California, from 
London to Moscow, while opposition news- 
papers here carried headlines, “Sabotage 
Ruling Not Yet Reached,” “F.D.R. Still 
Reads Spy Trial Records,” and “Decision 
Is Near On Saboteur Band.” 

After the President announced he was 
making a “further study” of the case, we 
threw away the book and mentioned the 
reprieve, knowing then that the execu- 
tions had been postponed for 24 hours— 
until sometime after 12:01 a.m. Saturday. 

Not until Saturday afternoon did the 
first opposition New York newspaper hit 
the streets with an official confirmation 
of our scoop. 

Personally, I suppose I should have re- 
ceived my greatest satisfaction from the 
original scoop. Actually it came Saturday 


B&. morning when we kept abreast of develop- 


=. ments within the jail. We put out one lead 


at 10 a.m. that the doomed men were 
spending “their last hours on earth,” and 


. another just before noon that they were 


“living their last minutes.” 
They began to die at noon and you can’t 


= hit it on the head any better than that. 


RA Tee a 


vox sna 


-WHAT NEW YORK NEWSPAPER WILL YOU CHOOSE IN 194V? 


Journal-American readers want their news quickly, completely, dramatically. 
The importance of the Journal-American to them was never better shown 
than when its newsstand price was raised to five cents and its circulation con- 
tinued to dwarf that of any other New York evening newspaper. In 194V, 
the year of Victory, when you are again looking for civilian markets, we sug- 
gest you investigate New York’s most enthusiastic newspaper readers. 


NEW YORK 
Se Tia 


New York Chicago Detroit Pittsburgh Boston Philadelphia Baltimore San Francisco Los Angeles Seattle 
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NE W YORK STATE— City Data — (ADVERTISEMENT) 


a 
The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


1943 
CIVIL RETAIL SALES— 1943 EFFECTIVE BUYING INCOME—1943 
POPULATION 
LOCAL EST. ESTIMATE ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in % | % Dollars | % | % Dollars | % % ; 
thou- of of (in of of (in of of 
sands) | State| U.S.A. | thousands) | State) U.S.A. Eating & thousands)| State | U.S.A. Ratio | Ratip 
Food | General | Apparel | Drinking} Drug - | to to 
Mdse. Places lars | State | U.S.A, 
Herkimer..........] Herkimer......... 9.6 08} .007 6,811) .10) .011) 1,415) 1,694 479 766 112 11,465} .07) .008) 1,194 20 105 
ee MEE ached cuecaceencssauess 25.2 | .20) .020 11,700; .17| .018) 3,563) 1,951 787; 1,325 285 31,360; .18) .022 1,240 90 109 
| 


“Special Sales Management Analysis completed Feb. 29, 1944. 


Any seven mile “city zone” earning over $31,000,000 annually, with a per capita income of $1240 
should interest national advertisers. People here are accustomed to spending money. Help 
your dealers to get their share by local newspaper advertising. 


THE HERKIMER TELEGRAM, terkimer, v. y. 


National Representative—The Julius Mathews Special Agency New York—Boston—Chicago— Detroit 


— 


N EW YORK — County Data — (Continued) 


—a 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

— - ‘rr | 

COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual 
Total % % Dollars % % Dollars % % Dollars | U.S. A.| ityof 
(in of of (in of of (in of of (in Po- | Mar 
thou- | State,| U.S.A.| thousands); State | U.S.A. Eating & thousands)| State | U.S.A| thousands) | tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 

Mdse. Places 

Orange (Newburgh- | 
Middletown-Port Jervis)....] 122.6 -98) .095 65,944) .98)| .104) 20,090) 5,751) 6,026) 9,016) 2,209] 170,084; .97| .120 20,569 -110) 116 
RAs ade neuskies 25.3 -20} .020 8,061 -12| .013) 2,550 652 595 858 195 25,583) .15) .018 9,857 017 8 
Oswego (Oswego-Fulton)...... 64.7 -52) .050 22,251 .33} .035) 6,398) 1,515) 1,540) 3,178 689 66,434) .33) .047 10,696 044) 8 
Otsego (Oneonta). ....... 41.9 -33} + .032 19,191 -28| .030) 5,040) 1,564) 1,101) 1,968 589 51,781 -30! .036 14,736 “ 10 
EE er Serer tee 14.8 -12) .011 8,003} .12) .013) 2,531 271 *| 1,544 264 21,923) .13) .015 2,142 014) 127 
Queens (New York City)...... 1,282.2 | 10.23} .996] 577,185) 8.55) .911| 237,903) 36,827) 56,551) 123,555) 20,006] 1,459,693) 8.36) 1.027 3,339 -986} 
Rensselaer (Troy)............ 112.9 -90} .088 50,727; .75| .080) 15,930) 5,031, 6,744) 7,055) 1,607] 128,957) .74 .091 8,461 087 % 
Richmond (New York City)....] 157.3 | 1.25) .122 64,452) .95) .102) 26,870) 3,135) 4,290) 11,852) 2,351 166,528} .95) .117 1,110 114) 8 
Rockland (Nyack)............ 56.9 -45) .044 22,579, .33| .036) 8,512 714; =1,689) 3,195 920 82,228} .36| .044 2,689 -042; ff 


*Withheld to Avoid Di 


sclosure. 


Before using these figures, see explanation page 1’, 


National Advt, Representative 
KELLY-SMITH CO. 
New York, Chicago, Phila., 


Detroit, Boston, San Francisco, 
Atlanta 


— Preferred in this major market 


dustrial city of high consumer buying power and home ownership — 
75.5% City Zone Family Coverage, Evenings 


SCHENECTADY UNION-STAR 


— an educational and in- 


SALES MANAGEMEN! 


Most About 
‘Reception? 


WJZ has been broadcasting from its new transmitting location 
— for several months now. Reports pouring in from every part 
a of the New York trading area were gratifying to say the least. 


a But we wanted expert opinion—a report from the men who 
_ hear all about the troubles of radio owners. 


AL We questioned 195 radio repair men in New York City alone. 
= Almost to a man (182 to be exact) they reported that WJZ 
8 now is being received with the greatest possible clarity—in 


= i many cases, the clearest of any station. That’s good news 
~ for listeners. 


And it’s even better news for you who want those listeners to 
hear your sales messages and not miss a single word. 


Here’s a vibrant new voice for the Blue’s Key Station—bring- 
ing the Blue’s tradition-free programming to the world’s 
richest market with new strength and clarity. 


WJZ 


ag : a8 se Key Station of The 
_ WORLD'S RICHEST wees BLUE NETWORK 


770 on your dial 


NOW! Your Strongest Voice in the 


& 


EMENT 


May 10, 1944 


WOKO LIsTENING AREA 


Comprised of Albany, Rensselaer, Saratoga and Schenectady 1943 

counties—where diversified industries and farming assure a Population 516,600 
high income in war or peace. Where cities like Albany, Troy Effective 

and Schenectady are big markets for every kind of merchan- Buying income $674,200,000 
dise. Here’s the 1943 record. Need we say more, except— Ferm Dolers $24,927,000 
that if it’s sales you want—it’s WOKO you need. Retail Sales $276,459,000 
Food Sales $77,732,000 
A O K O Gen. Mdse Sales $54,661,000 
Apparel Sales $34,434,000 
Serving ALBANY — TROY — SCHENECTADY Drug Sales $8,709,000 
Radio Centre — Albany, N. Y. Esty & Drinks Seles $36,290,000 
NATIONAL REPRESENTATIVES: J.P. McKINNEY & SON 


sive estimates by SALES MANAGEMENT. 


NE W YO R K — County Data — (Continued) The “SM” symbols mark original, exclu- 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


12-1-1943 CxD ESTIMATE 1943 SM ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS 


| 
| | - 
(in thousands of dollars) | Be Farm 
% Dollars % y _ —- % Dollars 
| of (in | of l 
U.S.A -] thousands) State 


| 40 
| 
| 


thou- state | 


| 
| % | 
| 


(in 
| Eating & = )| one U. S. A. tna 
Food General | Apparel | Drinking 
| Mdse. Places 


St. Lewrense ( ete } 
Massena)....... ad ° ° d ’ -34| .036) 6,861) 1,996) ° 2,109 88,818) 
Saratoga (Saratoga Springs) . “s et a -33| 7,805| ‘ 3,935 68, 855) 
Schenectady (Schenectady)... . 3] 1.01) . .06}  .112| , 588) , y 8,263 175, 583) 
emake 415 19,457) 

450 _—_ 


Seneca. . 905 16, 893} 
Steuben (Corning-Hornell) . . 87,870) 


Suffolk (Patchogue-Babylon).. ' , . R ‘ . 102! , 120) 401; 8,093 249, 424) 
| ape pemneats | 45,968, 
885 24,135! 
Tompkins (Ithica) . 36). 54,206) 
Ulster (Kingston)............. 6/ 6) . ' 46) .049| 10, , ° 3,606 81,518 
Warren (Glens Falls) q fe . -042) ° ’ 64,296) 
Washington Pea SS . 32]. , .16| .017| 3,924 ’ 31,910) 
Wayne (Newark)... . va i d d | 28) . 4,216 


Schuyler. 


Westchester (Yonkers- 
Mt. Vernon-New Rochelle- 
White Plains-Port Chester- 
Peekskill-Ossining- 
Scarsdale-Mamaroneck-Rye- 
Bronxville-Tarrytown- | | | | 
Larchmont-Mt. Kisco) A . d 317,507; 4.70 501) 116, 600 22,534, 30,873) 45,318, 12,131 ,050| 4. -522 4,455 493 
RRR CORRS Ar a) d 7,799 12 012 2,217 331 356 818 217 r -017 10,413 016) 
ji 4,726} .07| .007| 1,479 412 253 417 108 9) .010 -010 4,858 010) 


— 


7 | 
_- ) oe | 9.737] 6,748, oe |10. 659) 2.083, 120 908,715 |1,019,892|1,258,148| 224,106 |17, 460,022) 12.289} 582,087} 11.289) 116 
| ] 


| awe ween "a 


Before using these figures, see explanation page 17. 


For New York City figures, see page 286. 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected 
by copyright. The exclusive estimates of Effective Buying Income, Retail Sales 
and Sales-Advertising Controls must not be reproduced in printed form, in whole 
or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


| \ 
In taking the measure of a station like W E AF 


105 

116 ’ , , — 

a 1. WEAF’s service area includes: 2. WEAF carries 9 out of America’s 10 
- leading programs 

116 12% of America’s people 5 PIs 

93 

148 15% of America’s buying income 3. WEAF is NBC's key station, the show- 

" ) 

a7 case of the network 


3% of America’s farm income 


15% of America’s radio families 4. WEAF is New York’s best known station 
70 


W E A F 

76 

83 

= NEW YORK -~ 50,000 WATTS + 660 K.C. 


Represented Nationally by NBC SPOT SALES « Rc4 Bldg. « Radio City 20, N. Y. 


Pennsylvania, New Jersey Sales Managemtrit Mi D D L F AT LA N T | C 
(See also New York) “ a 5 T AT b 5 


oat WARREN mc KEAN POTTER noc BRALFORD ‘SUSQUE- nm 
— WAYN 
a hi ie EINNA. 


FOREST : 
mercer | YE*ANGO LYCOMING SULLIVAN / Sata PIKE 
Poa Te 


LARION . 4. 
ect vee SON /CLEAREIELD 
5 ONew Castie ane 


| STRONG 
° Butler 


Hackensack 


© GREENE FAYETTE’ SOMERSET 4 hong oO A Montclair C) 
i ° _ WARS r ! Bloomfield CE 
S 7 Orange O) 
SCALE OF MILES RATAN E. Orange@ Union City@ 


Irvington @® iat 


50 
rst) 
i 
Elizabeth i) ve. 
Cities shown are those having 
retail sales of $20,000,000 CITY POPULATIONS 
or more in 1942. GMS CEES DETAIL OF 


UNDER 50,000 NEW JERS<eY 
Counties shaded are those having 50,000 TO 100,000 ) CITIES 


retail sales of $50,000,000 100,000 OR OVER 


or more in 1942. 


New 
Brunswick 


Prepored by CHARTMARERS - New fort 


National map in color, 25x38, $3.50 postpaid. See page 323. 


NEW J ERSEY— County Data The “SM’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


12-1-1943 CD ESTIMATE 1943 ESTIMATE CONTROLS 


| 


COUNTY | FIVE STORE GROUPS 
| (in thousands of dollars) 
Dollars = 


of (in x | ~ 
State | U.S.A. “is oe | U.S. Eating & 
| 
eee meer 
| 
.= 


) General | Apparel | Drinking 
| Mdse. Places 


Atlantic (Atlantic City)........ 109.1 | 2.68) . 86,016 3.46 26,851} 9,727} 11,115) 19,227 
Bergen (Garfield-Teaneck- | 
Hackensack-Englewood- 

Rutherford-Ridgewood) . 427.8 | 10.38, . 211,186] 8.50, .334| 83,645) | 14,265] 28,093 
Burlington (Burlington) 99.5 | 2.17) . 40,811} 1.64} .064| 15,492) | 1,705] 5,394 


} | 
257.8 | 6.25) . 129,048} 5.20) .204) 45,161 9,062 


Cape May (Wildwood- 
Ocean City). ..... 0; .68) . 24,190' . | a 851 


Cumberland (Bridgeton- | 

Miliville-Vineland) . . ° 74) «. 42,040 
Essex (Newark-E. Orange- 

Irvington-Montclair- 

Bloomfield-Orange- 

W. Orange-Bellevilie- 

Maplewood-Nutley- | 

So. Orange)......... 837.0 | 20. 30 “ 621,697) 25.03) . : 1,665,113 
Gloucester (Woodbury). 76.2 | 1.85). 28,517; 1.15) .045) : 60,801 
Hudson (Jersey City-Bayonne- | 

Union City-Hoboken- | 

No. Bergen-West New 

York-Kearny).... 605.4 | 14.69) . -19| .478) 119,196) . A : 717,437 : - 505) 1,899 
Hunterdon,............ 34.1 | " ‘ 69} .027| 5,115 36,254). | 13,196 
Mercer (Trenton-Princeton) . 196.1 | 4.73) . 4 178) 34,650) 17,619 r 257,102) 4. -181) 9,351 
Middlesex (Perth Amboy- | | | 

New Brunswick-Woodbridge)| 226.9 | 5.50) . .794) 5.02) 197 41,192; 8,490 237,919, 4. -167) 9,374 


*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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measure America’s 11th market from any 
angle . . . in wartime or peacetime . . . and 
the answer is always . . : Newark Evening News 


at Bamberger's 


» “45 that's the customer-coverage 

* turned up in a home rea. ership survey . . . 
conducted in Newark and ne rby towns by the 
largest charge store on the Eastern Seaboard. 


in Factories 


yes... three quarters of the workers 
checked ‘Newark Evening News” 
in a series of surveys conducted in 
20 large industrial plants. 


in the Schools 


13 private schools .. . 10 leading 

high schools . . . in Newark, the Oranges, 
Montclair Caldwell, Essex Fells 

and Nutley . . . the answer is the same. 


in Super Markets 


food shoppers use the Newark News 

as their buying guide. . . that’s why 
coverage figures “shoot way up”’ in this 
series of readership surveys. 


73 PER CENT... that’s the “official” City-Zone 
family coverage shown in the last ABC Audit 
of this big METROPOLITAN newspaper . . . with the 
LOCAL SLANT that gets it into the HOMES... 


Newark Evening News 


Newark, New Jersey 


; RIMARY coverage 


of the whole tri-state, 
coal-steel-and-industry 
area which includes 
Pittsburgh, 2000 towns 
and 6,000,000 people. 
The nation’s first broad- 
casting station. Clear 
channel, 50,000 watts, 
basic NBC programs. 
One of America’s low- 
est-cost response getters. 


N E W JERSE Y— County Data — (Continued) Tee ccieatee ty SALES MANAGEMENT. 


sive estimates by SALES MANAGEMENT, 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION CD ADVERTISING 
12-1-1943 ESTIMATE ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS 
(in thousands of dollars) 
« ¥ % % 


i ouse U. SA. Eating & 
General | Apparel | Drinking} Drug 
Mdse. laces 


| 

a. 

Monmouth (Long Branch- wh 
Asbury Park-Red Bank- 

Freehold) .. a ae Deere? 7 ° j | P 9,747 

Morris (Morristown-Dover).. J A ‘ . & F 5,415 


1,319 


Somerset (Somerville). ...... 
Union (Elizabeth-Plainfleld- 
Unlon-Linden-Rahway- 


17,606 ’ 
798 945; 3,626 52,451 


STATE TOTAL ° . : | 3. ; 297,895) 257,489) 375,679) 91,933) 5,673,001) 
| 


| | 
‘ sel 21) .015) 
Allegheny (Pittsburgh-McKees- 
port-Wilkinsburg-Duquesne- 
Braddock-McKees Rocks- 
Clairton-Dormont-Carnegie- 
Homestead-Tarentum-Turtle 
1,337.1 | 14.25| 1.038] 872,039) 18.52) 1.377| 265,201) 209, 035| 80,572) 126,620} 38, " . 8,335 
Armstrong (Kittanning) 71.2 | .76| .055) 21,347) .45) . 7,254) 1,919| 1,967) 2,262 : d 4,469 
Beaver (Aliquippa-Ambridge- | 
Beaver Falls-Eliwooc City)..] 161.7 | 1.72) .126 57,559, 1.22) . 21,589 5,965} 6,233) 2, : - 099) 3,198 
a 10,044.21) . 2,327 393| 1,406 -21| 016) 6,614 
Berks (Reading)............ ’ i j 119,427) 2.54) . 35,762 | 13,311] 16,113 y j 18,879 
Blair (Altoona) y : : 65,646 1.39) i 23,178 I 6,745 
: 16,538} .35) . 4,621 1,405 
Bucks (Doylestown) . ‘ 5 d 34,358; .73) . 11,451 5 5,109 
Butler (Butler)............... 9| .88) . 33,246, : 9,558, : 3,148 
| | | 
76,507) 1. ; 20,435) 18, 7,470 
2,622) . .004) 962 446 
‘ 15,310, 33} 024) 6,329) 2,059 37, 915 
Centre ( (State College) Ce wi. 4 18,568} .39) .030) 5,647) | 2,568) 40,314) 
Chester (Coatesville- 
Phoenixville-West Chester). ‘ : d 62,444 . = 15,066 5,774) 149,193, 
' , : 10,991; , y | 1,011 24,912; .24| .018| 3,740 
Clearfield (Du Bois-Clearfield) . 1] .88) . 24,533}. .039) 8, 968! 2,118| 61,001} .58| -043) 3,931 
Clinton (Lock Haven) at 2 11,877). . : is 25,519). -018| 1,942 


— — - — . | 


*Withheld to Avoid Disclosure. 


Before using these figures, see explanation page 17. 
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It Takes The RECORD 
and ONE Other 
to Cover Philadelphia 


Liberal-minded Philadelphians buy, believe in and support The Record, because it 


is the only one of the city’s three standard-size newspapers that reflects their attitude 
and interests. Philadelphia traditionalists cling with equal tenacity to either, or both, 


of the conservative dailies that mirror their pattern of thinking. 


In no other great American city does the eternal and uncompromising 
clash between the liberal and conservative point of view run so deep with so few 
surface indications of smouldering conflict. Yet, as Philadelphians know, this is the 
great divide that cuts sharply across all economic lines, determines newspaper char- 


acteristics, and makes newspaper reading preferences an identifying label. 


No editorial approach can possibly be broad enough to bridge the funda- 
mental difference in viewpoint between these two articulate and clearly defined 


newspaper audiences, 


That’s why advertisers, who know Philadelphia, know that the only way 
you can cover America’s 3rd largest market is by pairing the liberal Record with one. 


of the city’s two conservative papers. 


PHILADELPHIA 


% QUARTER MILLION DAILY R E 1 


REPRESENTED NATIONALLY BY GEORGE A. McDEVITT CO., NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, CLEVELAND 


HALF MILLION SUNDAY & 


May 10, 1944 


TRIBPENMN MARKET 
THE PLUS BUY IN 
THE HEART OF 


PENNSYLVANIA 


These three stations - covering a rich, 
responsive market — can be bought as a 
package at an exceptionally attractive com- 
bined low-rate. Or, they can be purchased 
individually to suit your needs. Write 
direct to main office - 8 West King St., 
Lancaster, Penna., or to 


Sales Representative 


PAUL H. RAYMER CO. 


N BC a. UU & MUTUAL 


p E N NS 3Y L V A N IA — County Data — (Continued) ee See eek ok, ete 


sive estimates by SALES MANAGEMENT. 


OPA ~-_ RETAIL SALES—1943 EFFECTIVE BUYING INCOME Pe 
POPULATION y 
12-1-1943 GD es ESTIMATE 1943 SM ESTIMATE CONTROLS 
} | _ a ) ey - - mn on a —— d = _— a incon = a ns 
COUNTY | FIVE STORE GROUPS | mm 1 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % G | % Dollars | % % sidered am —— % % Dollars } U.S.A. | ity of 
(in | | of (in of | ] | (in of of (in Po- | Mar- 
thou- oe (U. S.A -| thousands) | State | |U. SA. |Eating & thousands)| State | U.S.A. thousands) tential | ket il 
sands) | Food | General | Apparel | Drinking! Drug | Index 
‘Mdse e. | Places | | il 
Columbia (Berwick-Bloomsburg) 47.9 -51| .037 15,550 .33| .025} 4,890) 2,909) 1,335) 1,271| 594 34,333} .33) .024 5,784 -027; 73 a 
Crawford (Meadville-Titusville 73.1 -78| .067 28 ,828 -61 -046) ee — nem 2, m 1,015 63,681 -60| .045 10,324 048) 84 b 
Cumbertand (Carlisle) 76.6 | 82) .060] 28,317] .60| .045| 9,388| 2,225) 1,939) 2, 29 1,026] 61,345) .58| .043/ 8,409) 047; 78 t 
Dauphin (Harrisburg) 173.7 | 1.85) .135] 101,609) 2.16) .160) 25,234) 17,404) 15,914) 13, 108) 5,069} 225,153) 2.13) .158 6,799 -154) 114 b 
Delaware(Chester-UpperDarby- | } | | 
Lansdowne-Darby) 340.5 | 3.63) .264 143,562) 3.05) .227| 52,382} 12,512 10,525) 20,254) 9,188} 350,123) 3.32) .246 4,445 244 92 I 
Elk eae 31.2 | 33) .024 9,681, .21 -015) 3,835; 1,223 900) 1,010 449 23,280 -22| .016 1,090 .017) 71 
| ae 188.4 | 2.01) .146] 107,648) 2.29) .170) 29,918) 16,720) 13,178} 13,030) 3,107] 250,826) 2.37) . 11,893 .169; 161 
| | | | 
a 
Fayette (Uniontown- | | | | , 
Connelisville) 178.1 | 1.90) .138 61,049 1.30) .096) 16,326) 9,244) 5,103) 5,953| 1,874) 142,693; 1.35) .100) 4,717 -106) 7 I 
Forest. ... 4.5 05; .004 1,134) -02)  .002! 324 em | 187 . 2,838) .03) -002) 381 -002 50 7 
Franklin (Chambersburg- | | 
Waynesboro) 61.5 | 66, 048} 26,927) 57) .043, 7,426) 2,437|  2,271/ 2,018] 1,056] 89,060) .56) 042) 12,573] .044| 92 P 
Fulton 9.2 10} .007 1,377, 03) -002| 390) 161) 5) 178 52 3,035) .03) .002/ 2,511 003) 43 F 
Greene 39.5 | 42) .031 9,604 20) 015; 3,062 606) 634, 1,143 252 22,856]  .22) 7” 4,165 -019; = 61 t 
| | | 
Huntingdon (Huntingdon 33.1 -35| .026 10,617, .23) .017| 3,530 78 862! 919 236 22,576 21; + .016) 3,710 018) 69 
Indiana (Indiana 70.3 -75| .055 18,729} .40) .030 4,959) 2, 18) 1,134] 1,715 654 41,423 39} 029) 6,091 64 
Jefferson (Punxsutawney 47.8 .51| .037 15,035, .32) .024) 65,632) 1,824 1,254) 1,110 446 33,230 31; .023) 3,869 026) 70 
Juniata... 13.8 | .15) 011 3,333} .07; .005| 1,116) 109) 26, 267 51 6,918) .07/ .005| 4,226 006} 55 
Lackawanna (Scranton- | | | .’ 
Carbondale) . .. . 231.3 | 2.47) .180} 114,538) 2.43 - 30,74) 15,699) 17,462) 16,555) 3,789] 270,763) 2.56) .191) 3,915 186} 103 
Lancaster (Lancaster) 204.0 2.17| .158 112, 132| 2:38] .177| 26,321 13,730 8,942| 11,335; 3,397 235,818; 2.23 166) 49,824 -168| 106 
| | 
Lawrence (New Castle- 
Ellwood City) 95.0 | 1.01) .074 39,147, .83 .062| 11,699 6,148} 4,302 3,763) 1,413 90,654 -86, .064) 5,029 065) 88 
a | | pee, \ 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
N 


{144} SALES MANAGEMENT 


One may be enough— 


a if it does what you want done! 


If the big idea is to get your picture 
in the paper, then the “‘one is enough 
in Philadelphia” idea is out. Better pass 
along prints to every rag published, 
because the worst papers give fillerstuff 
the best reception. (You'll have to do 
better than biting a dog to make The 
Inquirer, these days of short newsprint.) 

But if you must peddle your pictures 
at a good price, then one newspaper 
in Philadelphia may be enough . . . and 
The Inquirer is very much in the 
picture. Because The Inquirer is the 
Philadelphia paper preferred by both 
the people who buy from or sell with 


= 


National Advertising Representatives: Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit, St. Louis ; Keene Fitzpatrick, San Francisce 
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advertising. See Media Records, etc. 


Lys simply simple arithmetic: The 
market has more families than any one 
newspaper .. . by about 700,000! So no 
one newspaper is nearly enough for 
the whole market. But The Inquirer 
has more readers of advertising than 
the paper which has more readers than 
The Inquirer! ... If this is getting 
too complicated, ask any clear headed 
Inquirer representative to show you 
why The Inquirer is enough to start 
with in Philadelphia. Later on, maybe, 
you can gamble... 


ees 


4 The Philadelphia Anquirer “ 


ri Philadelphia sta- 


tion for NBC programs 
. . » most listened to in 
America's top war pro- 
duction area. Its 50,000 
watt power creates 
a pattern that concen- 
trates its signal in the 
exact localities which 
comprise the Philadel- 
phia trading area by 
directed coverage. Pre- 
ferred by millions in the 
nation’s third market. 


P EN NNSYLVANIA— -County Data — (Continued) 


The “SM” symbols mark 


original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | | 4 FIVE STORE GROUPS } | | 
| (in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % | Dollars | % % _| Dollars | % | % % Dollars | U.S.A A. | ity of 
(in of of (in | of | ] l (in (in Po- | Mar- 
thou- | State | U.S.A.| thousands) | ones U.S.A. Eating & thousands) one USA. thousands) } tential | ket 
sands) | | Food |General | Apparel | Drinking) Drug | Index 
aa ww | | Mdse. | | Places ; | | 
ee — = oa 
Lebanon (Lebanon)...........) 69.2 | .74| .054 99,770) .63| .047| 7,396 3,486, 2,680, 2,657) 857] 66,629.63, 047) 8, 111 048, 89 
Lehigh (All m-Bethiehom).| 174.2 | 1.86) .135] 98,056! 2.08) .155| 26,427; 15,971, 11,743; 11,946, 3,190] 195,527, 1.85, .138/ 7,997 142) 105 
Luzerne (Wilkes-Barre- | 
Hazelton-Kingston- 
Nanticoke-P ittston). 361.3 | 3.85) .281) 172,109) 3.66 .272) 56, 954 nan 22,974 23,502 6,020] 407,345 3.86 287, 5,095 .281; 100 
| | | | | | 
Lycoming (Williamsport) . . .. 92.4| .98} .072] 50,425) 1.07 080 14,811} 7,398] 6,946) 5,254 2,204) 125,507 “a 088} «6,740 082} 114 
McKean (Bradford).......... 60.4 | .64) .039| 23,873.51 .038| 7,962) 1,740| 2,813 2,335) 1,073) 57,090, .54| .040| 2,013 039} 100 
Mercer (Sharon-Greenville)...] 104.4) 1.11) .081] — 50,754/ 1.08) .080/ 15,119| 6,736, 4,888 5, 128| 1,762} 111,990) 1.06) .079| 7,928 -080, 99 
Mifflin (Lewistown)... 39.8 .42) .031] 16,467) .35| .026| 4,970) 2,322} 1,722] 1,845, 639) 36,295) 34) -026) 3,481 027; 87 
Monroe (Stroudsburg)........| 27.4 .29) .021 13,888} 30) 022 4,018} 2,418} 669) 2,368 446 29,569) 28) 021| 1,997 021; 100 
Montgomery (Lower Merion- | 
Norristown-Pottstown- | | 
Cheltenham-Lansdal | 
Jenkintown) ............ 3.22| .234] 143,229) 3.04) .226) 48,392| 14,003| 10,082) 14,423| 6,118] 338,974 3.211 -239, 11,188 .234| 100 
Mortour............. -15| 011 3,270, .07; .005| 1,177 256 389 203 148 7,022} .07) | .005; 1,685 006) 55 
Northampton (Bethlehem- | | | | | 
RN 163.1 | 1.74] .127] 73,250) 1.56| .116| 23,938, 10,201 8,962! 8,270, 2,965] 174,560) 1.65| .123| 9,083 122) 9% 
Northumberland (Shamokin- | | | 
Sunbury-Mount Carmel)....| 107.3 | 1.14 .083] 40,021) .85| .063) 13,148 5,091| 4,950, 5,568} 1,830] 94,332) .89) .066) 5,383 .069, 83 
SI dine unticdesienveceanaal 20.3 | .22} .016 5,310) 11) 008) 1,729 1859) 228} 1,040 120] 12,812.12) .009) 5,492 010; 63 
| | | | | 
Philadelphia (Philadelphia)... .|1,968.7 - 1.529] 1,248,500] 26.52) 1.972 324,814) 356,391| 174,016) 195, pal 50,084] 2,535,300! 24.00) 1.784) 2,058 — 117 
ee a 6.7| .07; .005] 1,887; .04| 003} 734 +| *| 578) *| 3,996} .04| .003) 627] 003} 60 
aes 14.6) .16) O11 5,690/ .12| .009| 1,460) 701 84 440, 154] 13,122/  .12| .009) 3,231 009} 82 
Schuylkill (Pottsville- | | 
Shenandoah-Mahanoy City- | | | 
ee ee 189.2 | 2.02) .147) 62,345) 1.32) .098) 20,156) 7,127|  7,441/ 9,536] 2,103) 150,789) 1.43 -106) 5,476 112; 76 
Snyder 18.3| .20| .014 3,443) .07/ 005) ” 336 54 442 112 7,402} .07| .005) 3,958 007; 50 
Somerset (Somerset)......... 74.5 .79| .068} 22,890, .49| .036| 6,194) 2,009] 1,039) 2.636 482] 51,909} .49| .037) 9,220 on) 71 
Saree 6.2; .07| .005 1,200} .03| .002 353| 196 ° 200 . 2,829} .03) .002 1,273 003} 60 
Susquehanna............ 28.2; .30| .022 7,708 .16| .012 3,121 214 303 826 145] 18,764) .18| 013 8,893 014,64 
Sadi Nentcndhecsrtucahe 29.8, .32} 023} 10,931/ 23) 017) 3,118) 1,412 570 930 178] =. 21,148} 20) .015 7,393 017) 74 
TL sccscandgdnbaeha 17.0} .18| .013 4,344) .09| .007 He 231 220 379 149] 10,324) .10| .007 2,959 008} 62 
Venango (Oil City-Franklin)...| 58.1 | .62| .045 18, 818 40} .030) 6,498) 277) 1,956) 1,985 582} 45,786} .43| .032 3,095 034) 76 
Warren (Warren). . ...f 36.2! .38) 028) 19,740) .42) .031) 4,439) 252) 1,184) 1,555 444] 41,126.39} .029 4,160 .029| 104 
Washington (Washington- | | 
Donora-Canonsburg- 
Charleroi) ...... 186.7 1.09) 145] 70,205) 1.49) .111| 23,027; 5,209) 7,416 6,614) 2,493) 160,129} 1.52) .113 9,300 119) 82 
Wayne.. 25.2| .27| .020 8,813| .19| 014) 2,741 333 497 849 253] 21,598} .20) .015 8,127 016; 80 
Westmoreland (New Kensing- | 
ton-Monessen-Greensburg- 
Jeannette-Vandergrift- 
Latrobe)........... 282.9 | 3.02) .220] 103,496| 2.20| .163| 34,819) 3,407; 11,150] 11,231] 3,679] 248,617) 2.35| .174 9,490 .180) 82 
Wyoming..............-..4: 13.7) 18) .011 5,562; .12| .009) 1,482 364 157 634 113] =—-11,833).11| .008 3,584 .009} 82 
York (Vorte-Hanever) uted ..| 173. 8 | 1.85) .135] 90,425) 1.92) .143| 22,917} 2,267} 9,013) 8,596) 2,370) 220,530) 2.09] .155| 23,631 147 108 
IE We iscicccsneneces ae | sweeée 7.287] 4,708,003|...... 7.436 1,367.26 875,745| 514,859| 619,184) 182,968]10,562,004)...... 7.434, 477,130 7.408) 102 


*Withhetd to Avoid Disclosure. 
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For Pennsylvania City figures, see page 293. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Go RIGHT ON planning and replan- 
ning that new home on a rise of 
ground or by a talkative brook. 


Dream of all sorts of new building 
materials, new furnishings, new ap- 
pliances to lighten the burdens of 
housekeeping. They’re coming! But 
first must come peace. And then an 
interval for the building industry 
to get back into peacetime pursuits. 
The change will be gradual—evolu- 


tion rather than revolution. 
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The shape of things to come 


Meantime, the manufacturer plan- 
ning post-war commodities will need 
to re-establish a market. The most 
direct way is through the centers of 
population, such as Philadelphia. 
The people of Philadelphia, for in- 
stance, are easy to reach because one 
newspaper is read daily by nearly 4 
out of 5 Philadelphia families. 


That newspaper is The Philadel- 
phia Evening Bulletin. It goes home 


in the city of homes. Its circulation 


is highly concentrated in the Phila- 
delphia shopping area. It is more in 
demand today with readers and ad- 
vertisers than at any time during its 
39 years of leadership. 


IN PHILADELPHIA 
NEARLY EVERYBODY 
READS THE BULLETIN 


Buy more War Stamps from your newspaper boy 
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Salt Managemtnit 
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Pepores ty CHARTMAKERS - Mew Yor 


National map in color, 25x38, $3.50 postpaid. See page 323. 


Kast North Central States—County Data 


— The “SM” symbols mark original, exclu- 
OHIO—County Data sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME 
POPULATION 


UY ADVERTISING 
12-1-1943 yD ESTIMATE 1943 CM ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm 

Dollars % % Dollars 

(in of of | (in of of (in 

" thousands) | State | U.S.A. Eating & thousands)| State | U.S.A.) thousands) 
| Food | General | Apparel | Drinking 

| | Mdse. Places 
pe | ce a | 


' 3,743) 10) 1,346] 181 286 F 4,900 
Allen (Lima) , . ; ; 39,556] 1.06) . 8,650) 5,082 8,379 
Ashland (Ashland)............ a 14,144] .38} 022} 3,309) 1,523 6, 252 
Ashtabula (Ashtabula- 
Conneaut) r 94]. 33,783} .91| . 9, 169| 3,645 88}. 11,675 
Athens (Athens)... : E 13,185} .35| . 4,265) 1,564 : 3,724 


Auglaize , ‘ -26) . 2,551 1,261 P ° 9,043 
Belmont —Martins Ferry- 

Bellaire) . . é . 10,415 3,400 p p 5,870 
13) «. 1,356 688 ‘ ¢ 6,875 
46) . 16,810 7,405 J F 8,817 
, oe 1,257 ° d 3,515 


Champaign (Urbana)... =d d é 24 2,427 é 9,905 
Clark (Springfield) . .. P 41 16,295 115,321 ‘ J 11,002 


ea é F .24 3,107 17,738; . d 6,354 
Clinton (Wilmington) .. d F p 2,512 20,241 4 J 8,912 
Columbiana (East Liverpool- 


12,650 80,345, . ° 8,384 


Coshocton (Coshocton)... . . 26.2] . . F 3,122 22,634) .016 6,002 


Crawford (Bucyrus)... 4.7) . 4,139 35,833) . -025 9,630 
Cuyahoga (Cleveland- 


Lakewood-Cleveland Hts.- 
East Cleveland-Shaker Hts.).11,247.2 ‘ . 224,528 36,449| 1,884,200| 22.79| 1.326 8,995 
*Withheld to Avoid Disclosure. 
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Before using these figures, see explanation page 1. 


SALES MANAGEMENT 
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ISN #, 
3 ee 


REPRESENTED BY PAUL BLOCK AND ASSOCIATES 


LY 


Feace won f knock 
the props out trom under 


SOLID CINCINNATI 


Solid Cincinnati is a city that pays off regularly on your ad- 
vertising investment. It’s not a boom town that will go “boom.” 
Basic industries, broadly diversified, give it a solid backlog of 
buying power in wartime as well as peacetime. 


And the way to get your share of the money that’s spent 
regularly in Cincinnati is through the pages of The Cincinnati 
Enquirer, the paper that’s at home in Cincinnati... solid, 
thoughtful, informative, accepted. Get on a solid footing now 
with this market that doesn’t skip dividends. Concentrate your 
advertising in The Cincinnati Enquirer, using larger space, 
more frequent insertions.* 


SOLID CINCINNAT/ READS 


The Cincinnati 
Enouirer 


For over 100 years, edited for the thinking, doing, 
earning, solid citizens of America’s most solid market! 


*The Enquirer has the lowest milline rate 
in Cincinnati (5000 lines and upwards.) 
The largest home-delivered circulation. 
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“WHK.’’ 


“By the Beard of the Prophet... 
WHK worketh miracles!” 


Once upon a time, there lived in Bagdad-on-the- * 
Cuyahoga, which is called Cleveland, a sad and ; 
unvisited merchant. Trade passed him by. Yet, 3% 
upon his very street, shop after shop was daily 
thronged with customers. 


Then upon a certain day, the forlorn merchant — 
disguised as a vendor of lotus buds — mingled 
with the populace. And in shop after shop, on all 
lips, he heard a strange and magic word... 


Quoth customers by the score, “Over WHK hath 
come news of this thing — and, forsooth, I must 
purchase it!” The disregarded merchant pondered 
this magic word. At the close of day he bespoke 
a fellow shopkeeper — 


“Tell me, brother, meseemeth ‘WHK’ is a magic 
spell, a veritable ‘Open Sesame!’” And the pros- 
perous merchant replied, “Are you kidding? 
Listen, Pal— compared with WHK, Aladdin’s 
lamp was strictly from the junk pile. Just peddle 
your goods over WHK and you'll see why it’s 
RETAILERS’ CHOICE IN CLEVELAND !” 


Cleveland merchants buy more time over WHK than over any other leading station. ' 


WHK 


IS_RETAILERS’ CHOICE IN CLEVELAND 
United Broadcasting Co., Operators of WHK - WCLE, Cleveland; WHKC, Columbus 


Represented by Paul H. Raymer Co. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


0 H I O— County Data — (Continued) 


COUNTY 


Darke (Greenville)........... 
Defianee (Defiance).......... 


Delaware (Delaware) 
Erie (Sandueky).............. 
Fairfield (Lancaster).......... 
Fayette (Washington Court 


Geauga........ 
Greene (Xenia)... 
Guernsey (Cambridge)........ 


Hamilton (Cincinnati-Norwood) 
Hancock (Findlay-Fostoria) .... 


ms. i. RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual 

Total | % | % | Dollars | % | % Dollars | % | % | Dollars | U.S.A. | ityof 

(in of of (in of of (in of of (in Po- | Mar- 

thou- | State | U.S.A./ thousands)! State | U.S.A. Eating & thousands)| State | U.S.A.| thousands) | tential | ket 

sands) Food | General | Apparel | Drinking) Drug Index 

Mdse. Places 

36.5 -54) 028 13,598} .37) .021) 3,304 837 799) 1,308 538 26,799} .32| .019 16,320 .022; 79 

22.4 -32| 017] 9,227; .25| .015) 2,499 909 495; 1,102 250 19,252) .23) .014 7,939 .015| 88 

22.0 33 8,522 .23| .013) 2,099 466 621 1,221 . 16,912 -20) .012 9,500 .013 76 

43.8 -64 20,781} .55| .033) 5,663) 2,544) 1,601) 3,487 — 45,999} .56) .032 5,764 .033) 97 

4.1 64 16,546 .44) .026) 4,990) 1,880) 1,408) 2,004 552 33,438; .40| .024 9,083 .026, 79 

20.2 .29 9,693) .26| .015| 2,325) 1,450 *| 1,235 221 20,182} .24) .014 8,917 .015, 4 

413.5 | 6.00 268,824) 7.22) .425| 67,443) 46,744) 32,768) 37,151) 11,972] 546,815) 6.61) .385 11,096 384) 120 

22.6 .33 9,332 .25| .015| 2,250 375 308 748 253) 18,417 .22| .013 11,013 014 83 

19.9 -29 5,119} .14) .008) 1,324 462 347 370 87 10,856 .13) .008 3,642 009) 60 

16.5 24 5,059 -14) .008) 1,435 238 50 660 133 10,264 -12| .007 7,130 009 69 

43.4 .63 12,758 -34| .020| 3,888) 1,241 715; 1,413 506 24,937; .30) .018 9.814 022 65 

32.2 47 12,064 .32} .019| 3,737) 1,753) 1,138) 1,488 389) 23,813 -29) .017 4,015 019 76 

658.7 | 9.55 452,111| 12.14) .714) 126,049) 77,849) 65,536) 69,190) 19,323] 1,061,465) 12.84) .747 7,197 .690, 135 

35.6 52 16,120} .43) .025) 4,566) 1,314) 1,637) 1,921 500 30,964) .37| .022 12,234 .024, 80 

8,808 .24| .014) 2,678 545 635, 1,104 349) 17,316; .21) .012 10,280 -014 70 

4,526} .12| .007| 1,697 369 156 588 98 10,412} .12) .007 3,439 008} 62 

7,842; .21) .012) 2,005 638 398; 1,080 249 15,404) .19) .011 12,253 .013| 76 

9,353} .25| .015) 2,793 459 737 885 262 18,618} .23) .013 8,343 .014, 70 

5,095) .14) .008| 1,716 501 358 593 171 9,841 -12| + .007 1,968 009) 69 

4,466 -12| .007 824 109 117 454 121 9,527 -12| .007 7,820 .008) 62 

13,325) .36) .021) 3,107) 1,049 988) 1,762 442 29,883) .36) .021 7,963 022) 92 

8,304 -22} .013) 2,607 933 388 926 214 16, 663 -20| .012 2,208 -014) 78 

47,485) 1.27) .075| 14,100) 8,197) 4,584) 5,919) 1,879 95,514) 1.16) .067 3,075 070} 103 

35 86 


*Withheld to Avoid Disclosure. 
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BUYING POWER, like the bananas or the 
spinach or the chocolate soda it may command, 
is short lived. 


Merchandising managers know that money 
received by people as salary or wages is nor- 
mally 75% spent by the end of the day follow- 
ing payday. 

Consequently, it’s important to know 
“when” buying power is going to be available 
for your goods or services, as well as “how 
much.” 


The new, 7th Annual Times-Star Payroll 
Poll shows you which days are Cincinnati’s 
BIGGEST paydays, and just how big they are, 
as compared with other days. It has been 
compiled from the payroll reports of 293 of 
Cincinnati’s largest manufacturing companies 
and covers an estimated 72% of Cincinnati’s 
Total Manufacturing Payroll. 


This valuable data is available FREE... . 
one of the many merchandising services of 
Cincinnati’s oldest and largest daily, and 
BASIC selling medium. Call or write your 
nearest Times-Star representative today. 


IN ADVERTISING 
AND DAILY CIRCULATION 


ne TAFT, President and Editor-in-Chief Owners and Operators of Radio Station WKRC Philip R. Cottrell, Nat’l Advertising Mgr. 
T: M.L, Marsh, 60 E. 42nd St., N. ¥. (17) CENTRAL; F., D. Burns, 333 N. Mich., Chicago (1) WEST: J. E. Lutz, 435 N. Mich., Chicago (11) 
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Dayton’s Business Future is Secured 


by the Diversification of Her Industries 


Accounting Machines 


Aircraft Parts 
& Accessories 
Air Conditioning 
Equipment 
Automotive Parts 
& Accessories 
Autographic 
Registers 
Automobile Tires 
Bicycles & 
Gasoline Pumps 


Boilers 

Bronze Metal 
Bearings 

Cash Registers 


Castings & Forgings 
Cakes & Crackers 


Cement 
Chemicals 
Compressors 
Clothing 


Drugs, Manufacturing 


Dress Patterns 


THE 


JOURNAL- HERALD 
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Electric Refrigerators 


& Household 
Appliances 
Electric Motors 
Envelopes & 
Stamped 
Envelopes 
Fan Belts 
Fire Fighting 
Equipment 
Hard Rubber 
Products 


All of these products—and hundreds more—are “Made in Dayton, Ohio, U.S.A.” 


Golf Clubs Paper Cutting 

Labels & Machines 
Greeting Cards & Knives 

Metal Stampings Plastics 


Machine Tools 
Meat Packing 


Precision Gauges 
Price Marking 


Optical Lenses Systems 

& Prisms Publications 
Paint & Varnish Soaps 
Paper, Printing Tools & Dies 

& Writing Water Softeners 
Paper & Wood Boxes & Pumps 


Postwar Dayton will be ¢¢ggex and ¢uscer than prewar Dayton 


Nationally Represented by The Geo. A. McDevitt Co. 


OHIO— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY | | 
Total | % | % Dollars 
(in of | of (in 
thou- | State | U.S.A./ thousands) 
sands) 
Lake (Painesville)............ 56.1) .81| .044 23,951) 
Lawrence (lrontown).......... 41.2 -60) .032 10,458 
Licking (Newark)............. 61.9 | .90| .048} 26,013 
Logan (Bellefontaine)......... 27.4 -40| .021 11,128 
Lorain (Lorain-Elyria)......... 115.3 | 1.67) .090 49,819 
Lucas (Toledo)............... 339.2 | 4.92) .263] 235,510 
ES SS eee 18.5 -27| .014 6,762 
Mahoning (Youngstown)... ... 229.5 | 3.33) .178 139,940 
Marion (Marion)............. 45.9 -67; .03 17,486 
Medina (Medina)............ 33.9 -49|) + .026 14,872 
 niieehpeanneeneees ane? 20.1 -29) .016) 6,499 
ES eee 23.7 -34| 018 9,097 
Miami (Piqua-Troy).......... 53.8 -78| + .042 23,505 
SE ae eee 15.2 -22| .012 2,814 
Montgomery (Dayton)........ 339.1 4.92) .263] 211,012 
Pinetsnarnetaewechanne 10.8 -16} 008) 2,947 
de i a al 14.9 -22| .012 3,368 
Muskingum (Zanesville) 66.1 -96| .051 34,751 
eee eee 10.6 -15} = .008) 2,415 
aera ee 24.9 -36| + .019) 10,152 
IE cnindtacskeeenedods 13.5 -20| .01 4,274 
Dl itekvidgusahieonmennnl 24.2 -35) .01 6,870 
EE eee ee 23.0 -33) + .018 6,558 
ee eer = 12.8 -19}  .01 2,369 
Portage (Kent-Ravenna)...... 50.5 73 16,317 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 

ESTIMATE 1943 ESTIMATE CONTROLS 

| FIVE STORE GROUPS 

4 (in thousands of dollars) |GrossFarm| % of | Qual- 

% % ee: Dollars | % % Dollars | U. S.A. | ity of 
of (in of of (in Po- | Mar- 

State | U. SA. Eating & thousands)| State | U.S.A.| thousands) | tential | ket 
Food | General | Apparel |Drinking) Drug Index 

| Mdse. Places 

.64| .038| 7,720) 1,815] 1,059) 3,272 .033, 6,520) 037) 8 
-28| .018| 3,459) 1,129 854, 1,472 015 3,148 .019) 59 
.70| .041| 7,778 3,119] 2,159] 3,023 037| 10,537 041) 85 
.30) .018} 3,074) 1,325 588! 1,288 .015 8,741 017; 81 
1.34) .079| 15,789) 6,884) 4,347) 5,819 074) 11,927 .079) 88 
6.32) .372| 62,354) 40,248| 22,045) 32,268 .379 8,379 .354| 135 
.18| .011| 2,102 336 249 983 010} 10,137 011; 79 
3.76| .221| 37,756) 26,059] 13,879) 17,093 .228 6,692 .216| 121 
.47| .028} 4,903) 3,241) 1,653) 1,847 .025 8,793 .028} 76 
.40| .023| 3,650 424 588 1,317 .021 8,446 .023| 88 
.17| .010| 1,892 812 304 635 .010 3,360 .011| 69 
.24| .014| 1,974 577 595) 1,288 012} 10,238 014) 78 
63) .037| 6,657; 2,802) 1,376] 2,527 .033| 12,099 036] 86 
.09} .004 966 210 120 347 .004 3,459 006} 50 
5.66) .333| 55,823) 40,223| 20,916) 31,053 .314| 12,354 .309| 117 
08} + .005 830 250 81 297 004 3,526 005} 63 
.09} .005} 979} 121 30-275 .005| 5, 763 ar 58 
93} .055| 9,490) 4,446) 3,339 4,007 .053 5,552 .053| 104 
.06| .004 698 134 115 272 004 3,282 005, = & 
27; .016| 3,177 240 383| 2,009 .014 5,856 016) 
11} .007| 1,214 131 113 457 .006 8,662 .007| 70 
.18| 011] 2,513) 383} = 121 _—S saa 011; 3,468 og 88 
-18} .010} 1,902 612 327 7798 009 10,556 011} 6 
.06} .004) 804) 116 + 278 004, 2,938 005) 50 
44) .026| 5,172| 1,196 845| 1,553 .022 8,710 027) 69 
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RATION BOOK No. 4 


Shows LUCAS COUNTY (Toledo), O10 
has biggest population in its history! 


Registrations for Ration Book #4 amounted to 352,896 in Lucas 
County (April 1, 1944) ... In spite of the many thousands who 
have gone to the armed services the civilian population of 
Lucas County is 8,563 greater than recorded by the 1940 census 


The Toledo Retail Trading Area 
Number of * 1943 Toledo Blade 
County Families Retail Sales Home Coverage 
LUCAS 96,040 $235,510,000 100% 
OTTAWA 6,886 10,152,000 77% 
FULTON 6,805 9,332,000 76% 
WOOD 14,578 22,940,000 66% 
HENRY 6,324 7,842,000 65% 
WILLIAMS 7,664 10,762,000 52% 
DEFIANCE 6,860 9,227,000 34% 
PUTNAM 6,493 6,478,000 33% 
SENECA 13,205 20,942,000 31% 
HANCOCK 11,951 16,120,000 29% 
MONROE {Mich.} 15,123 19,548,000 26% 
WYANDOT 5,439 7,703,000 22% 
SANDUSKY 11,693 19,532,000 21% 
LENAWEE {Mich.} 14,843 20,398,000 18% 
Total 223,904 $416,486,000 
* Sales Management figures 


Ohio’s 2nd Largest Evening Newspaper 


TOLEDO BLADE 


One of America’s Great Newspapers 


REPRESENTED BY PAUL BLOCK AND ASSOCIATES 
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DAYTON and WHIO 
are =. — “Jyst 


like 


573 i. WAR and peace the 
T a T Dayton market—and it’s a 
+ rich one!—listens most to 


the station that leads in 
civic service, top local 
shows, and the “‘cream” of 
Columbia. That’s WHIO 
—as any Daytonian will 
tell you. 


WHIO: 


THE DAYTON MARKET 


5000 WATTS @ BASIC CBS @ G. P. HOLLINGBERY CO., Representatives 
HARRY E. CUMMINGS, Southeastern Representative 


OH 10 —County Data — (Continued) In eal" SALES Wade 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS | | 
(in thousands of dollars) GrossFarm| % of | Qual 
Total % % ne oe Dollars % % Dollars | U.S.A. | ity of 
in | of | of (in | of | of | (in of of (in Po- | Mar- 
thou- State | U.S.A./ thousands)| State | U.S.A.| Eating & thousands)| State | U.S.A.| thousands)]} tential | ket 
sands) | | Food | General | Apparel | Drinking) Drug Index 
Mdse. | Places | 
Preble 22.9 -33| .018 7,842; .21) .012) 2,122! 208 171 899 162 16,668) .20) .012| 11,235 013 72 
Putnam. 20.3 -29' .016 6,478} .17| .010) 1,434) 240 215 777 149 15,246) 18}. 011) 12,184 012 75 
Richland (Mansfield 70.9 1.03) .055 34,511) -93) .055) 8, 767! 5,049 3,103) 4,804 1,175 66,960 81 O47 7,584 051 93 
Ross (Chillicothe) . 44.0 -64| .034 16,328) .44 -026) 4,597, 1,766) 1,093) 2,307 727 31,597) .38) .022) 7,677 026 76 
Sandusky (Fremont 42.8 -62| .033 19,532) .52) .031; 5,199) 2,026) 1,393) 2,438 626 37,370} .45) .026 9,329 -029 88 
Scioto (Portsmouth) 72.3 | 1.05} .056 30,029] 81) -047; 8,672) 5,094) 3,229) 4,316) 1,044 0.008 -74) 043) 3,977 047; = 84 
Seneca (Tiffin-Fostoria 46.9 -68; .036 20,942) -56; .033| 5,752) 2,605 1,513) 2,703 691 41,078) 50) .029) 12,084 031 89 
Shelvy (Sidney)... 25.5 | .37| .020 9,336) .25| .015) 2,813) 1,105) 531; 1,193 297] 18,508) .22) .013) 8.596 015) 75 
Stark (Canton-Massillon- | 
Alliance)... ... i 248.2 | 3.60} .193) 132,250) 3.55) .209) 37,078) 19,263] 14,381] 16,947) 4,614] 307,442 3.72! -216 12,046 209' 108 
Summit (Akron-Barberton- | | 
Cuyahoga Falls) .| 369.2 | 5.36) .287] 230,802) 6.20) .366| 67,130) 49,452) 16,997 30,320} 9,290] 579,669) 7.01) .408! 7,096 371, 129 
Trumbull (Youngstown- | | | 
Warren-Niles) . . 138.5 | 2.01) .108 62,872) 1.69) .099 20,587) 7,449; 6,163} 7,577; 2,184) 145,360 1.76| -102 8,441 102 94 
Tuscarawas (New Philadelphia- | | 
Dover)......... 64.0 -93) .050 27,584) -74) 045} 8,406) 3,051; 2,214) 3,247 853) 57,654) .70| .041) 6,554 044 88 
i tccnicosnees 18.3 | .26) .014 7,798) 21 -012 wei 253 ° 715 155) 15,464 7 011 8,803 012) 86 
Van Wert (Van Wert) 21.6 | 31; .017 8,042! .22| .013 2,183, 1,039 411 926 232 18,029 .22| -013) 10,975 014; 82 
Vinton. ....... 8.9 | 13} .007 1,475; .04) .002 538) 12 62 131 . 3,264) .04) .002! 1,266 003; 4 
Warren... 31.9 .46) .025 9,798} .26) .015) 3,011) 706 316; 1,160 299 19,637; .24) .014 7,834 nd 
Washington (Marietta) 37.1 -64|  .029 12,957, .35| .020| 3,351) 1,990 795; 1,552 447 29,048; .35) .021) 5,016 022 76 
Wayne (Wooster) 49.6 .72|  .038 21,746, 58 034) 4,830) 2,854) 1,196) 1,973 713 43,687, .53) -031| 15,820 -033 87 
Williams. ... 23.5 -34| 018] 10,762) .29) .017| 2,640) 594 494| 1,321 301 22,058) .27| .016| 8,871 017) #4 
Wood (Bowling Green 46.4 67} .036) 22,940) .62| .036/ 7,611) 2,516 361} 3,017 617} 46,520} .56| .033) 15,856 .035, 97 
Wyandot....... ; 17.4 -25| .014 7,703; .21, .012) 1,689) 333) 339 971 238) 15,387) .19 011) 8,726 012 86 
STATE TOTAL (6,083.3 |...... 5.354) 3,725,006)......| 5.883 1,036,9£0 623,728) 348,860) 505,478 v7. 8,266,010)...... | say 701 , 209 5.745, 107 
*Withheld to Avoid Disclosure. For Ohio City figures, see page 296. Before using these figures, see explanation page 17. 
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IS SAVING FOR A BIG 
POST-WAR BUYING SPREE 


This scene in the First-Central Trust Company is typical of the daily crowds to be found in Akron’s 
five Banks. These wage earners are skilfully laying plans for the post-war days ahead and are 
piling up substantial savings to buy and pay for the many things they want and need. 


In Akron, bank deposits for the year ending December 31st, 1943, reacheda new all-time 
high of $190,091,161.89, a gain of $50,377,161.89 over 1942. 


Akronites are also buying more than their share of War Savings Bonds. During the Second 
War Bond Drive, sales totaled $27,085,886.00 or 43% over the quota. Third War Bond Drive 


sales were $47,087,874.00 or 78% over the quota, and Fourth War Bond Drive sales skyrocketed 
to $63,225,864.00 or 103% over the quota. 


When planning your post-war sales promotions, 
remember the flood of spendable dollars that will 
be unloosed in Akron. And, best of all, remember 


that Akron’s only Daily and Sunday Newspaper gives AK RON 


you complete and economical coverage of the rich, 


free-spending Akron Market. B EACO N 


7 Sibimmnile \ JOURNAL 
STORY, BROOKS ard FINLEY 
New York Philadelphia Chicago 
7 Cleveland Los Angeles Atlanta a 
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RIMARY coverage 


of more than two mil- 
lion consumers. Its mar- 
ket (blanketed only by 
WOWO) is a huge, 
half-rural, half-urban 
area embracing 62 
counties .. . in Indiana, 
Ohio, and Michigan! 
Only Basic Blue station 
servicing this entire 
area. Indiana’s Most 
Powerful Station .. . 
10,000 watts . . . clear 
channel. 


INDIANA—County Data 


: + ae ee 
FT| WAYNE 4 


The “SM’’ symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 
Total | % | % 
(in of 

thou- | State | U.S.A. 

sands) 
ER ee 20.1 
Alien (Fort Wayne)... . 162.9 
Bartholomew (Columbus) 29.5 
ee 10.5 
Blackford....... 12.5 
Boone (Lebanon) 21.3 
Ee 5.2 
Garroll......... 14.0 
Cass (Logansport). . 32.6 
Se 38.4 
Clay (Brazil)........ 21.9 
Clinton (Frankfort)... . 26.9 
Crawford............. eal 8.7 
Daviess (Washington)........ 24.6 
ER ed oie es eeu 21.5 
ree 16.6 
cn cue akiiaacwe 23.5 
Delaware (Muncie)...... 76.6 
Se 21.3 
Elkhart (Elkhart-Goshen) 71.3 
Fayette (Connersville) . . 20.6 
Floyd (New Albany) . . 38.8 
a 16.3 
Franklin........ 13.3 
Fulton. . 14.1 
Gibson. ... 28.7 
Grart (Marion) 54.0 
Greene......... 27.1 
Hamilton... . . 24.1 
Hanoock 17.5 
Ee ee rere 15.5 
RS hele ie aad 19.2 
Henry (New Castie)......... 40.2 
Howard (Kokomo)........... 46.8 
Huntington (Huntington) . 27.8 
Jackson (Seymour) .. 26.2 
0 ee 13.5 
Jay (Portiand) . . 21.2 
Jefferson... .. 17.6 
I iiidatinen kari inca 11.7 
Johnson......... 23.3 
Knox (Vincennes)... . 40.9 
atdandinnennsaknws 27.6 

' 


RETAIL SALES—1943 


ESTIMATE 


EFFECTIVE BUYING INCOME SALES— 
TSM ADVERTISING 
1943 ESTIMATE CONTROLS 


FIVE STORE GROUPS 
(in thousands of dollars) 


Eating & 
General | Apparel | Drinking 
Mdse. Places 


798 356 755 
22,449) 11,518) 12,039 
1,750 856) 1,528 
149 222 484 
907 195 446 


744 423 862 


936) 1,083) 1,584 
55 43 114 
851 639 785 
305 559 816 
735 294 693 
796 348 976 
5,249 4,376) 4,060 
173 334 904 
4,536) 3,132) 3,220 
994 488 . 
2,103) 1,202) 1,456 
253 256 623 
74 205 601 
519 213 699 
856 467, 1,083 
3,363) 2,608) 2,635 
832 467; 1,288 
707 371 924 
434 146 553 
216 * 261 
154 89 743 
1,357) 1,126) 1,172 
3,943) 1,901) 2,213 
1,310; 1,036) 1,152 
902 650) 1,135 
472 179 623 
789 432 749 
557 425 503 
57 238 343 
518 291 844 
3,754, 1,534) 2,165 
516 631 986 


Dollars % % rs | U.S. ity of 
of in Po- are 
thousands)| State | U.S.A.| thousands)} tential | ket 
Drug Index 
259] 12,134) .34| .009 9,394 011; 69 
4,619] 237,579, 6.56) .167) 15,687 156| 131 
438] 22,143) .61| .016 7,808 019} 83 
191 8,532} .24| .006} 10,856 007; 88 
301 10,997) .30) .008 3,780 008} 80 
15,618} .43) .011 12,191 013} 7% 
1,587, .04| .001| 1,379 oz] 50 
9,254 .26| .007) 11,838 008) 73 
28,706 .79| .020| 10,217 022} 88 
20,332} .56| .014 5,591 O18) 60 
14,078} .39| .010 3,900 012; 71 
26,249} .72| .018| 14,591 020) 9% 
3,002} .08) .002 1,963 003 3 
15,283) .42| .011 5,821 013, 68 
12,898} .36| .009 4,810 011; 65 
12,451; .34| .009 7,880 oo) 7 
18,830) .52| .013 7,702 015} 83 
73,053} 2.02} .051 9,315 056) 93 
9,698, .27, 007; 4,983] 01088 
74,035, 2.04 .052} 11,019 055; 100 
15,924, .44) .011 4,466 013, 8t 
28,055} .77| .020 2,037 022} 73 
10,501; .29| .007 6,942 009 69 
6,749} .19| .005 7,586 | 60 
11,891; .33) .008 7,905 009! 82 
17,486, .48| .012 6,909 014, 6 
60,671; 1.40 .036} 10,200 038) 90 
20,078} .55| .014 5,271 016} 7% 
17,716 .49| .012} 11,586 -014) rc 
14,176; .39| .010 8,082 011; 79 
6,364, .18| .004 5,182 006, 50 
11,377} .31| .008 9,923 010} «a7 
32,642) .90| .023 9,621 025, 8 
43,017; 1.19) .030 8,205 .033,  &@ 
26,013} .72| .018 9,137 020} 8 
17,997} .50| .013 5,999 015, 7% 
10,059) .28| .007) 10,411 oos| = 0 
16,064, .44| .011 7,658 013) «at 
10,634) .29| .007 4,994 009; 64 
5,211 14) .004 3,453 005 ; 
15,294; .42| .011 10,189 013) 7% 
37,460} 1.03) .026 9,564 023, «wt 

58 
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Fort Wagne...i\N di ANA'S 2nd LARGEST MARKET 


“Back through the past many years 
I've enjoyed the job I've held here 
in Fort Wayne. It’s steady work and 
so far as wages are concerned—well, 
I've always been satisfied. 

“Before the war we were busy build- 


ing to meet normal requirements— 
the company had a steady trade. 
After Pearl Harbor, of course,—that 
was something different. ..We went 
into high gear—and we are still in 
high gear for military use—but where 
the stuff is being shipped is, of course, 
a military secret. 

“But, gosh, orders are stacking up 


for postwar delivery—that’s what I 
understand. And just as soon as this 
war is over—we'll be building our 
regular line and shipping to our 
regular peacetime customers again. 

“No, I'm not worrying about my 
job—nor my future.” 


Fort Wayne Retad Sales 
lS 
1940 ....... . . $ 61,067,000 
1941 ....... . . $ 76,446,000 
1942 ...... ... . $ 88,600,000 
1943 ...... . . . $109,600,000 


97.8% HOME COVERAGE 


The News-Sentinel is delivered by carrier every evening 
—6 days a week—to 97.8% of all homes in Fort Wayne. 


First tn pbduertising 
During the first 3 months of 1944, The News-Sentinel, a six-day evening 
newspaper, carried 1,878,026 lines of display advertising—956,679 more 
lines than did Fort Wayne’s morning newspaper—1,158,187 more lines 
than did Fort Wayne’s Sunday newspaper—and 236,840 more lines than 


the morning and Sunday combined. 


(Media Records) 


Che News-Sentinel 


Gort Wayne's “Goad Luening NewANna fle 


FORT WAYNE, INDIANA 


REPRESENTATIVES: ALLEN-KLAPP CO. 


. NEW YORK — CHICAGO — DETROIT 
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ONE Daily Paper 
in South Bend and 
Mishawaka! 


The Audit Bureau of Circulations rates 
South Bend and Mishawaka as a single city 
zone. The South Bend Tribune has a circu- 
lation in these two cities of 46,785 —or 
approximately 121 percent coverage of the 
homes in both. This is complete coverage 


plus. 


The Tribune—the only daily newspaper in 
St. Joseph County — dominates the entire 
area. The total circulation is more than 
80,000. This is the largest in Northern In- 


diana and Southern Michigan — the largest 
of any paper between Indianapolis and 
Grand Rapids. 


The Tribune’s home county —St. Joseph — 
has more than made its quota in War Bonds 
every month since Pearl Harbor. This in- 
spiring record is signal proof that the war 
workers in South Bend and St. Joseph 
County have money. The fact is, more and 
more cash is going out to war workers 
every pay day—and much of this is being 


invested for future use. 


This is the outstanding reason why buyers 
of space are becoming much interested in 
this inviting market. It offers great possi- 
bilities for the post-war period. 


The Soulh Mend Tribune ® 


STORY, BROOKS & FINLEY, INC. National Representatives 


T ‘ ° The “SM” symbols mark original, exclu- 
INDIANA— County Data — (Continued ) sive estimates by SALES MANAGEMENT. 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME LES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | | FIVE STORE GROUPS | 
(in thousands of dollars) iGrossFarm| % of | Qual- 
Total | % | % Dollars | % | % | oe Dollas | % | % Dollars | U.S. A. | ity of 
(in | of | of (in | of | of | | in of | of | (in Po- | Mar- 
thou- | State | U.S.A.j thousands)! State | U.S.A.| | Eating & thousands)| State | U.S.A.| thousands)| tential | ket 
sands) } | Food | Suan Apparel "stncee Drug | | | Index 
| | se. Places | 
Lagrange So a 13.5 | 40) .010 4,545, .27| .007| 1,057) 202 62 365 121 7,889, .22) .006 7,595 .007, 70 
Lake (Gary-Hammond-East | | | 
Chicago).......... 310.3 | 9.09) .241] 164,037) 9.80) 7 42,795, 33,774, 16,885| 22,229) 5,851] 363,575) 10.04) 256) 8,985 254; 105 
| 
LaPorte (Michigan City- | 
LaPorte)............ 65.6 | 1.92) .051 30,771) 1.84) .048| 8,798} 4,553} 2,581) 4,140) 1,013 53,463) 1.48) .038) 11,021 04486 
Lawrence (Bedford)... .. 31.5 | .92| .024 9,488, .57| 015, 2,931) 1,057 751 785 533 19,917 55) 014) 4,227 016, 67 
Madison (Anderson-Elwood) . 91.3 | 2.68) .071 43 ,297' 2.59) -069) 10,215) 7729 4,070| 4,731) 2,035] 84,200 2.33) -059) 12,543 064) 90 
Marion (indianapolis) 495.8 | 14.53] .385] 332,302) 19.85) .526| 71,612! 74,401| 30,783) 39,461| 23,077] 860,244) 23.75, .605, 10,105 .537| 139 
Marshall......... 25.4 -76| .020 10,026 .60) .016) -_ 1,234) 381; 1,004 294 20,956 -58) -015| 10,139 016; 80 
} | | | | | 
| | | ! | | 
Se 9.7 .28| .007 2,095) .12| .003 578 162) 94 270) 96 3,896, .11)  .003) 1,891 004, (87 
Miami (Peru) ae 26.5 | .78| .021 11,600) 69 .018| 2,785, 1,775) 503) 1,350) 389 24,562) -68 017! 9,301 018; 86 
Monroe (Bloomington)... ... 35.1 | 1.03) .027 15,719} .94)  .025) 4,006) 1,498) 1,521) 2,238 747] 29,192} .81| 021 2,521 023, 85 
Montgomery (Crawfordsville) 25.0 .73,  .019 12,199} .73| .019) 2,940) 1,529) 921) 1,072 538} 24,889) .69) -018| 11,618 019; 100 
Morgan........... 19.9 58} .015) 7,200} .43) .010 7 584) 107) a0) 282 13, 128) .36| -009) 6,359 011, 73 
| | 
Newton 9.7 -28| + .008 4,139} .25  .006 793) 88 107 815) 216) 7,463} .21) .005| 7,714 00675 
Noble... .. 20.8 61, .016) 8,651, .52) .014) 2,043) 540 399) 938 340} = 18,044 50} .013} = 10,031 014, 88 
Ohio........ 3.6 11) .003 841} .05| 001 311| *| 43 . * 1,829) .05) .001) 1,505 001, 33 
Orange 14.5 42) .011 5,060, .30) .008, 1,705) 250) 104 460 207 9,084 -25| -006, 3,683 008, 73 
Owen......... 10.3 | .30)  .008 3,236) .19) | .005 686) 168) 75 304 102 5,735, 16, .004, 2,590) 005 83 
| | 
Parke 14.7) .43) 011 4,530) 7 007) 1,314) 191| 134| 459 167 —_ -22) .006) 7,283 007, & 
Perry ; 15.5) .45)  .012 3,592} .21| .006) 1,199) 139) 256 498 177 6,797, -19| 005) 2,140 007, 58 
Pike...... 14.8) .43) .011 4,289} .26) -007) 1,327 253) 210 417 123 8,026, 22 -006| 2,836 .007, 64 
Porter (Valparaiso) 29.6 .87| 023 12,339) .74| .020 2,006) 1,054 379} 1,840 548} 23,003) 64) .016) 8,127 019, 88 
Posey........... 18.8 .55|  .015) 5,307, .32| .007| 1,391 268) 71 827 182 9,427, 26) 007) 6,045 009 (60 
Pulaski........... 11.2 .33| .009 4,059, .24) .005 675 113) = 390) 127 7,312; .20) 005) 8,310 006 «= 67 
| | | | \ | | — 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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SALES MANAGEMENT 


May 10, 1944 


SALES MANAGEMENT 
SURVEYS:* 


Effective Buying Income 
Indianapolis (Marion County) 


bee $860,244,000 
WUE <tens $ 86,537,000 


Increase... $173,707,000 


Retail Sales 
Indianapolis (Marion County) 


ae $332,302,000 
-- oon $290 ,496,000 


Increase... $ 41,806,000 


*A BUYING MARKET 
DOMINATED BY THE 
INDIANAPOLIS NEWS 


It Takes People 
to Make a Great 


Newspaper... 


ON ieyiging ee” 


Those who read it and . . . those who publish 
it. The reader CONFIDENCE that this great 
Hoosier Daily enjoys is the result of 74 years of 
‘tops’ in editorial and business management. . . 
of honest, straight-from-the-shoulder editorial 
policies and rigid advertising censorship. 


Four generations of Indianians have had con- 
fidence in The Indianapolis News. 


Your advertising in The News will be be- 
lieved! Your product, present or postwar, ad- 
vertised in The News will be bought! 


“Indianapolis (Marion County) 1943 vs. 1942 


Increase in Effective Buying Income..... $173,707,000 
Increase in Retail Sales ............... $ 41,806,000 
Increase in Farm Gross Income ......... $ 1,810,000 


Figures from Sales Management Survey 1944 and 1943. 


The INDIANAPOLIS NEWS 
The Great Hoosier Daily, Mone, Does the Gob Fas 


{ Counties. 
One 
FIRST in daily circulation... FIRST in advertising linage... FIRST in the Hearts of Hooslerdom <i, 


*e, 
DAN A. CARROLL, 110 £. 42nd St., New York (17) J. E. LUTZ. Tribune Tower, Chicage (11) J. F. BREEZE, Advertising Director Indianapolis (6) SS 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


12-1-1943 CyD ESTIMATE 1943 ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS 
(in thousands of do!lars) GrossFarm| % of | Qual. 
Dollars Dollars Dollars U.S.A. ity of 
(in (in (in Po- Mar- 
. | thousands) .S. Eating & thousands) .S.A.| thousands)} tential | ket 
General | Apparel | Drinking] Drug | Index 
Mdse. Places — 


559 
864 . 
89 ‘ ° 6,306 
533 ° ° 11,696 


St. Joseph (South Bend- 

Mishawaka)........ 5 > ° ° ° 15, 746 
; ‘ P d P ¢ 155 
Shelby (Shelbyville) . . ° y ° ° . 


62 


Sullivan....... 
Switzerland. ... : ; 
Tippecanoe (Lafayette)... 
Tipton... 


Union....... aaa 
Vanderburgh (Evansville) 
Vormillion... . 

Vigo (Terre Haute). 
Wabash (Wabash 


Washington 
Wayne (Richmond) 


os 
=>Sse222 


7% 
7? 
98 


1,674,001) 2.04 0,807 283,200 149,082) 191,187 | 2.549) 685,696 


*Withheld to Avoid Disclosure. 


For Indiana City figures, see page 298. 


ILLINOIS— Count 


Adams (Quincy) 
Alexander (Cairo). ... 
Boone (Belvidere). . 


282 833: 


Champaign (Champaign- 
Urbana)...... 


Christian (Taylorville) 
Ss fans ddewhae 
ree eames 
Clinton (Centralia) . 
Coles (Mattoon)... 


88882 8 8 


Cook (Chicago-Evanston-Oak 
Park-Cicero-Berwyn-Elgin- 
Maywood-Chicago Hts.- 
Harvey-Wilmette-Blue 
island-Forest Park- 

La Grange-Park Ridge- 

Winnetka-Des Plaines- 

River Forest ae z -84 3. 2,519,487 
5,131 
1,332 

13,962 

‘ 5,591 

= 4,634 


6,010,600) 64.57 


024) 
. 010) 
11,461; 12). - 008 


Du Page (Eimhurst- 
_Downers Grove)... ... 114.5 | 1,50) 089) 37,732! 


*Withheld to Avoid Disclosure. 


g 888883 


99,000} 1.06) .070 071; 0 
Before using these figures, see explanation page 17. 
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Corer the 


May 10, 1944 


* More than 20,000 persons—a sell-out 
audience that overflowed into the aisles— 
attended The TIMES Eighth Annual Ice 
Carnival Saturday night, March 11, in 
the huge Chicago Stadium. Admission to 
the event, which featured icedom’s top- 
ranking amateur and professional per- 
formers, was by war bond or war stamp 
purchase only. 


The Treasury Department’s Special 
Events Committee especially commended 
the show for selling more Series E bonds 
than any comparative Chicago produc- 
tion. Banks and business houses were 


THE NEWSPAPER 


CHICAGO 


not solicited to bond-buy blocks of seats. 
The bulk of the audience consisted of 
individual purchasers of E bonds—a sig- 
nificant testimonial to the influence of 
The TIMES. 


This proved power to influence large 
groups of people spells quick customer 
action when you advertise your product 
in The TIMES. You can reach a re- 
‘sponsive readership, living and buying 
in Chicago’s great 40-mile trading area, 
at one of the lowest costs per thousand 
among the country’s evening papers. 


‘THE ‘TIMES 


CHICAGO'S URE NEWSPAPER 


TRUSTS 


Year after year WGN continues to carry 
more retail, local, and national spot busi- 
ness than any other major Chicago sta- 
tion. This is concrete evidence that WGN 
is most advertisers’ choice to sell this 
great midwest market. 


A CLEAR CHANNEL STATION 


ILLINOIS— County Data — (Continued) sive estimate: by SALES MANAGEMENT. 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 


FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm 
Dollars 


Eating & 
Drinking 
Places 


Z 


Edgar (Paris) 


283 


. 


ATED 


$28 88882 23: 


Se s8832 282882 sia 


82 


Henry (Kewanee)............ 
lroquols........... 
Jackson (Murphysboro) 


Jefferson (Mt. Vernon) 
Jersey... 

Jo Daviess. 

0 eee 
Kane (Elgin-Aurora) 
Kankakee (Kankakee) 


esez2es saz 


| - 


Before using these figures, see explanation page 17. 


*Withheld to Avoid Disclosure. 
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SALES MANAGEMENT 


— 


Banking 


in the 


Postwar Picture 


A helicopter in every garage may 
be part of the postwar picture — 
sound banking is sure to be! It is 
a fundamental factor in both the 
production and purchase of goods 
...The Herald-American is fun- 
damental to marketing goods in 
Chicago and so, too, will be indis- 
pensable in the postwar picture. 


Chicago 
HERALD-AMERICAN 


EVENING and SUNDAY 


see 8288392 


guees2aes #2 


The Story of a Local Store 
That Made Good in an Un-local Way 


and well down into Indiana’ 


Here is a story of a local store that 
made good in an un-local way. 


It’s the Morris B. Sachs clothing So powerful is its bier ee and . 
store and it’s doing business at its results that Morris B. Sachs 


; : store has used no other adver- 
its stand some 10 miles from tising medium since 1934. 
Chicago’sloop. So what dothey do! 

: : Details of this one operation— 
Since 1934, Morris B.Sachshas — and dozens more like it are 
been sponsoring an Amateur yours for the asking—details 
Hour over WENR. that will prove to you in no 
uncertain terms that WENR 
gets results—not only in Chicago, 


not only in Cook County, 
Illinois, but in noless than four 


And once again this station (often 
misnamed merely a “Chicago” 
station) proves how it has tentacles 
cnnot only ten miles as in the cave States—in no less than One- 
of Morris B. Sachs, but to the Tenth of the Nation. 


upper reaches of Wisconsin It’s yours for the broadcasting! 
ONE STORE...BUT IT TELLS TO THE FOLK OF , 
Owned and Operated by The Blue Network Company 


Represented Nationally by Blue Spot Sales 
NEW YORK © CHIGAGO «© SAN FRANCISCO 
HOLLYWOOD « DETROIT °* _ PITTSBURGH 


Chicago's Basic Blue Network Station 
890 kc.—50,000 watts—clear channel 


° “SM’’ | igin xclu- 
ILLINOIS—County Data — (Continued) sve estimates by SALES: MANAGEMENT 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 CyD ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % | % | ee ae — Dollars | % | % | Dollars | U.S.A. | ityof 
(in of of (in of of | (in of of (in Po- | Mar- 
thou- | State | U.S.A.|thousands)/ State | U.S.A.| Eating & thousands)| State | U.S.A.|thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug | Index 
a nd, ot a | | Mdse. Places = = ae —- | 
Knox (Galesburg) 49.2 64) .038 20,916) .54|  .033| 5,045) 3,477; 1,651) 2,282 912 51,322, .55| .036, 18,743 036, 95 
Lake (Waukegan- | | 
Highland Park). . ae 123.3 | 1.61) .096 51,789, 1.33] .082) 15,608) 6,310) 3,918] 7,647, 2,404) 125,087; 1.34) .088) 9,953 088) 92 
La Salle (Ottawa-Streator- | 
La Salle) 96.7 | 1.27; .075| 38,027 * .060 -_ 4,640| 3,891} 5,817| 1,600) 91,949 ” 065 33,787 065, («87 
Lawrence...... 19.2| .25| .015 5,503} 14.009! 1,661) 235 562 194] 14,803] .17| .010 3,893 011, 73 
Lee (Dixon)) 28.9 | .38| .022 9,609 25) 015) 2,655) 1,326) 577; 1,097 330 26,475} .28| .019 19,721 019, 83 
Livingston (Pontiac) 33.1 43) .025 9,900; .25) .016) 2,582) 941) 474, 1,210 340 24,629! .26| .017/ 30,873 018, «69 
Logan (Lincoin.) 23.1 30} .018 7,239 19) .011| 1,663) 769| 724, 1,041 234 18,421} .20| .013) 18,064 013) 72 
McDonough (Macomb) ; 26.0| .34| .020 8,857 a .014 _ 1,481) 514 796 | 284 21,663} .23) .015| 15,427 016; 80 
| | } | | 
McHenry 38.6 .51} 030 15,722} .40) .025; 4,224) 1,105 519| 2,588) 550 38, 004 A1| .027; 17, 669 027, 90 
McLean ((Bloomington) 66.4 87} .051 29,175} .75| .046| 7,349) 3,987) 3,787 3, 242| 1,103 79,562} .85| .056, 39,283 052) 100 
Macon (Decatur) 86.1 | 1.13) .067 47,253} 1.21] .075| 10,989) *| 4,746) 4,989! 1,712 96,172) 1.03) .068 16,761 .070| 104 
Macoupin. . . 41.2| .64) .032 10,246, .26) .016| 3,737 405 619| 1,422 334] 24,810) .27) .017, 15,507 .020} 63 
Madison (Alton-Granite City- | | 
Edwardsville) 163.1 | 2.13) .127 56,578 1.45, .089 16,988, 4,943| 5,241) 7,188, 2,028 140,886} 1.51; .099) 14,524 102) 80 
Marion (Centralia-Salem) 40.3 .53}  .031 20,402} .52) .032} 4,630/ 1,962) 1,952} 3,198 870] 49,464) .53) .035 5,519 033, 106 
Marshall... 11.5| .15| .009 3,166, .08| .005) 912 247 44 393 97 8,554; .09| .006) 10,702 .006| 67 
Mason... 13.9 18} .011 4,291; .11| .007} 1,144 219 207 661 162 11,045 12) .008) 9,528 008} = 73 
Massac. ... ; 12.6) .17| 010 2,594) 07) .004 714 183 254 295 145 6,217; .07| .004 2,845 005} 50 
Menard... 9.0; .12) .007 2,291 08) 004 607) 90 40 259 81 6,409} .07| .005 7,061 - 005| "4 
Mercer....... 16.4 21) .013 4,239} .11| .007) 962! 194 106 429 94 11,528; .12) .008 16,733 009, 69 
Monroe... ; 12.1 -16| .009 3,396,  .09| .005) 776| 77| 40 565 69 9,630) .10| .007| 6,006 .007| 78 
Montgomery oe 29.2} .38| .023 9,383} .24) .015) 2,493) 542! 768} 1,075 355 26,031 28| .018) 12,188 018; 78 
Morgan (Jacksonville)... .. 27.7} .36| 021) 11,658) .30) 018) 2,457) 2,062; 1,139) 1,330 452} 24,793] .27| .017| 16,335 018} 82 
RR sconvnseesissscexs 11.5| .15) .009 2,549) 07/004) 752| - 138} 2 "1 6,672 7 os) 8.087 006,87 
| 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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The New SELLING POWER in Chicago 


Buying Power is one thing. Selling Power is another. 
They need each other . . . for it takes Selling Power to 
make Buying Power work in favor of your product. 

The new Selling Power in Chicago’s morning news- 
paper field grows stronger and more influential as the 
months march down the calendar and the years roll by. 

By every yardstick of newspaper effectiveness, The 
Chicago Sun is more than measuring up to its expec- 
tations. 

Circulation? The Sun has created the greatest revo- 
lution in newspaper reading habits in the history of 
American journalism. The steady rise in the circula- 
tion of The Sun is a reflection of the ever-growing 
respect of readers for The Sun’s practiced policy of 
objective presentation of the news... every day... 
without fear or favor. 

Advertising Linage? The Sun printed nearly 8 mil- 
lion lines of advertising in its first year in Chicago— 
an unprecedented record. But in its second year— 
1943—it printed more than 11 million lines—and 
now, in its third year, is headed toward an even more 
impressive total. 

News Coverage? Reader Interest? The Sun has 
both. Local, national and foreign news “‘beats’’ are 
scored by Sun reporters too often to be accident. For 
The Sun has the talent—more than twice as many col- 
umnists and feature writers as any other Chicago paper. 
Case after case proves its intense reader interest. 

By any measure you wish to use, The Sun is stead- 
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ily proving it has what it takes to make it a real Selling 
Power. 

It makes these two facts hold true for any product 
you want to sell in Chicago: 


1. You need The Sun in any newspaper combination 
to cover Chicago completely, economically and effi- 
ciently. 


2. By using The Sun alone you can make a tremen- 
dous impact against America’s No. 2 market with a 
relatively small expenditure. 


THE CHICAGO SUN 


CHICAGO'S MORNING TRUTHpaper 


400 W. Madison St., Chicago 
250 Park Ave., New York 
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National Representatives: THE BRANHAM COMPANY, CHICAGO: 360 North Michigan Ave. * NEW YORK: 230 Park Ave. 
Atlanta « Charlotte « Dallas + Detroit * Kansas City * Los Angeles +» Memphis + St. Louis * San Francisco 
May 10. 1944 
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ROCK ISLAND MOLINE 
ARGUS DISPATCH 


Moline and Rock Island, Illinois, are two prosperous Moline as one of the “High Spot” sales cities, with 
cities forming one big market of more than 100,000 = an effective buying income that has doubled since 
erpendien. 1938. 
his market has “, been known as Our Postwar Outlook 
The Farm Machinery Capital of America. Metropolitan Moline-Rock Isl hich 
. Pp lati otine-Rock Island ranks very hig 
The high scale of wages and steady work- See gr among the markets most likely to retain 
ing conditions explain why families in 103,526 their present gains through the postwar 
Rock Island-Moline spend 20% more 1940 Census years. War workers will readily be 
than the aversse U.S. family, according absorbed by the expanding implement 
to the 1940 Census. Your advertising dollar talks to | program here. The U. S. Dept. of Comm. recently 
extra buying income in Moline-Rock Island! predicted that faim machinery production in 1946 
Sales Management recently rated Rock Island- will be double that of 1940. 


For further particulars, write . . . 


NATIONAL REPRESENTATIVES ... THE ALLEN KLAPP COMPANY 


I I L I The “SM” symbols mark original, exclu- 
“ sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


4 
12-1-1943 ESTIMATE 1943 SM ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS | 
(in thousands of dollars) |Gross Farm 
Dollars /, Dollars % , Dollars 


(in (in (in 
.A. | thousands) | S.A. Eating & thousands) housands) 
General Drinking 
Mdse. Places 


Ogle... — , ‘ d 5 . ° ° 369 1,002 
Peoria (Peoria)......... ; A ‘ ‘ y J e " 21,181 J 12,134 
Perry... cfs ; ; ; y ; i : 620 
Piatt..... 
Pike 


Pope 

Pulaski 

Putnam 
Randolph. . 
Richland (Olney) 


Rock Island (Rock Island- 
Moline-East Moline)........ 
St. Claire (E. St. Louis- 
Belleville)... peers 
Saline (Harrisburg)... .. 
Sangamon (Springfield) 
SO: cticaecsrec’ 


4,086, .04 . 
12,367; .13) . 14,878 


*Withheld to Avoid D’sclosure. Befcre using these f.gures, see explanation page 17 


P EO RIA-- in per capita RETAIL SALES OTT 


iil 


In 1942, Peoria was first in Per Capita Retail Sales of all cities between 
Oakland, Calif., and Cincinnati, Ohio. 


"AZ 
e UP Over 
1A3 Sales Were" is a RICH MARKET 


88,000 is EXCELLENT COVERAGE 
20¢ per line is a LOW RATE 
PEORIAREA—The market that gives you so MUCH for so LITTLE! 


a? PEORIA JOURNAL...STAR VMI oun 


TLLINOIS PEORIA NEWSPAPERS, INC. AGENT ~~ i Daily or 
National Representatives — WARD GRIFFITH CO., Inc. , 
BOSTON - NEW YORK - CHICAGO - DETROIT - ATLANTA - SALT LAKE CITY - SAN FRANCISCO 


SALES MANAGEMENT 


If you buy advertising, you know that WBBM has | 
been the biggest advertising station in Chicago for \ 
100 the past 19 years. Reason: It rolls in results.* Here’s \ 


U a story that points toward WBBM’s next 19 years. 
104 

67 

60 ; 

56 “JOE” in the Midwest is sweating out war work. 
na Ile wants to know how he’s doing. 


So we’ve built him a five-state conference room. It’s 
“Workshop for War’—a series of radio programs 
right from the plants. “Joe” is the listener and the star 
—“Joe”, steel puddler, railroad gandy dancer, pack- 
ing house employee, tool-maker. His stories are man- 
sized. They send 50,000 watts of grim determination 
right down your spine. 

“Workshop for War” is a hit — morale-building 
showmanship, genuine public service. But we never 
realized the influence it might have on the next gener- 
ation until... 

The Chicago Board of Education asked to repeat 
these shows on its own station, to broadcast them right 
into the school rooms of the city. 


Joe comes to us...to talk for Joe 


For nearly a generation we've been earning respect 
yag & res} 

from the Midwest with big shows like “Workshop for 

War” 


driving” warnings, broadcast daily at the times when 


... and also with little things like our “careful 


erade schools start and let out. Constant community ss 
service is one factor that has made (and will continue 
to make) this a mighty station—and your results from 


it mighty in size. 


*Most recently our listeners rolled in a national record of 
$20,000,060 War Bond-dollars because of one special program 
broadcast over station WBBM. 


Represented by 
Radio Sales, the 
SPOT Broadcasting 
Division of CBS 


ROCKFORD 
(2 gotug Co town! 
HIGHEST IN HISTORY 

* Retad Sates 

* Pay Kells 

* Bank Deposcte 

* Dostal Receipts 

* 


Uctropolitan Population 111,000 


A.B.C. CITY AND RETAIL TRADING ZONE 377,854 
Gest “Test City ia the Mid - West 


ROCKFORD MORNING STAR...ROCKFORD REGISTER-REPUBLIC 
RUTH HANNA SIMMS, PUBLISHER 


ILLINOIS— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


pora cv RETAIL SALES—1943 
12-1-1943 SM ESTIMATE 


COUNTY FIVE STORE GROUPS 
} (in thousands of dollars) 


(in 4 ’ 
thousands) State | U.S. Eating & 
| Drinking 

} Places 


EFFECTIVE BUYING INCOME 
1943 ESTIMATE 


Gross Farm 
Dollars 


(in 
thousands) 


SE ee 
Stephenson (Freeport) 
Tazewell (Pekin). 
Union.... , 
Vermilion (Danville) 
Wabash acs 
Warren (Monmouth) 
Washington 


Wayne... 
White..... P 
Whiteside (Sterling) 
Will (Joliet) 
Williamson. . . 


Winnebago (Rockford) 
Woodford. . . 


125 


BS ZSeee 


161,512 
15,435 


SALES— 
ADVERTISING 
CONTROLS 


tential 


STATE TOTAL , ‘ , . 904,651) 975,877) 418,878) 528,801 


173, 532 


9,308,001 ° 1,210,776 


*Withheld to Avoid Disclosure. For Illinois City figures, see page 300. 


Before using these figures, see explanation page 17 


An index to all county and city data, by states and sections, appears on page 4; 


one to advertisers, on page 330. 
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SALES MANAGEMENT 


DOUGLAS 


. 


ournerr | WASH 


upertor 


SAWYER 


GOGEBIC 


ONEIDA 


BARRON 


RUSK 


PRICE 


LINCOLN 


IRON . 
“ita. 


BARAGA 


MARQUETTE 


<> EAST NORTH CENTRAL STATES 


Wisconsin - Michigan 
(See also Ohio, Indiana, Illinois) 


MACKINAC 


Qo 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


TAYLOR 
I" oo omer r Counties shaded are those having 
MARATHON . 
E CLAIRE s 
: ct ber Bi RET CLARK Joc ies CRAM. scot nco retail sales of $50,000,000 
a srs ee) eM, or more in 1942. 
JACKSON STEE WEXFORD ayKEE \COMMO 
‘ G \9- Ge 
oROSse Tian LAKE bea jam | a EX 
la cross4O_ MID- a 
1 vernon e ‘OCEANA a costh afta iby 39 oe 
. c— : PE hor ACI 
f 18E / KLGON Saginaw? 
== 5 Muskegon ney 
q WAU OPP ort Huron 
Madison | KeS#4| SAMilwaukee a “ 
| RACIN F EATON « 
cen| rock | yWAl: | ra pRacine ALLEGAN | BARRY Lansité es 9} 
OSHACAKenosha k 
: aoe = le Creek sensei ighland rare 54 etrit 
BUREN f earbe 
CITY POPULATIONS soe MO un | Aum ArberOD. Yo 
lear cass |soscrn [BRANCH) NILLS"| LewaNEE | MOND SCALE OF MILES 
= . . - . es 
© UNDER 50,000 . é . =m 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 
= = ___National map in color, 25x38, $3.50 postpaid. See page 323. 
T The ‘SM’? symbols mark original, exclu- 
MICHIGAN— County Data sive estimates by SALES MANAGEMENT. 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % | Dollars | % | %  eanaiaae Dollars | % | % | Dollars | U.S. A.| ity of 
(in of =. (in of of (in of (in Po- | Mar- 
thou- | State | U.S.A./thousands)| State | U.S.A.) Eating & thousands)| State USA. thousands) | tential | ket 
sands) | | Food | General | Apparel Drinking Drug Index 
a Mase. Plac Reme 
Alcona 4.4 | .08|  .003 1,209 .04| .002 317| 5 OMG 159| . 3,344, .05| .002 1,517] 002} 67 
Alger....... 8.5 | -16| .007 3,037 10) -005 990) 103| 133| 493) 82 7,989 eee -006 862 006 86 
Allegan........ 37.4 | .69) .029 13,512 45) .021) 3,775) 973 287| 1,416) 482 34,293 -50) -024 12,580 -024 83 
Alpena (Alpena) 19.1 | -35) .015 11,448 -38) .018| 3,148) 1,934) 1,059} 1,107 638 23,661 -35) -017 2,619 .017 113 
Antrim... 8.5| .16) -007 2,272 -08} .004) 810) 133| ‘| 234 120 6,078 -09) -004 2,471 -005) 71 
| 
Arenac.... 7.8| .14| .006] 2,298) 08] .004 «= 511) 20g)... | ae *| 5,907) 09) 004) = 3,032] += .004| 67 
Baraga.... 6.5 12) -005 2,324 -08) .004 831) . ° 323] Bs 5,956) .09) .004 931 -004 80 
Barry..... . 21.3 -39| .017 5,967 -20 .008| 1,727 444 320 509 284 15,222 -22| 011 7,067 -012 71 
Bay (Bay City) 78.5 | 1.44) .061 48,053) 1.60) .076) 11 ,981) 7,282 4,822 5,764 2,487 93,605) 1.38) .066 9,135 -068 111 
Benzie..... 6.3 | “ -005 2,275 a “004| * 96 7 279 139 5,922 -09) .004 1,538 -004 80 
| 
Berrien (Benton Harbor-Niles- | 
St. Joseph) . . nace 95.1 1.75) .074 41,280) 1.37) .065 11,277) 4,628; 2,077) 4,864) 2,306 104,471; 1.54) .074 16,099 -071 96 
Branch (Coldwater)........... 25.1 -46) .020 9,083; .30 -014) 2,311 745 410; 1,018 364 24,566; .36) .017 7,195 .017 85 
Calhoun (Battle Creek) . 100.1 1.84 .078 67,240) 2.23 - 106) 17,456} 9,067) 6,440) 6,326) 3,676 142,898; 2.10) .101 9,137 -098| 126 
ne 22.1 Al) -017 6,155; .20) .010) 1,721 310 192 907 192 16,099 -24) =.O11 5,951 -012 71 
Charlevoix. 11.1 -20) .009 3,717; .12) .006) 1,171 134 107 395 157 9,369 -14) +007 1,903 .007 78 
— 
Cheboygan. . 11.1 a -009 3,866 -13| .006) 1,243 409 125 634 213 10,455 -15) .007 1,582 .007 78 
Chippewa (Sault Ste. Marie) .. 26.6 .49) -021 13,527 45; .021| 4,195) 2,451 907 935 363 32,262 -47| .023 2,931 .022 105 
Clare......... 8.2 -15|  .006 3,007 .10| -005; 1,009 340 82 425 93 7,743) .11) .005 1,995 .005 83 
Clinton. ...... 27.6 51) -021 6,771 -22} .011) = 1,619 453 201 729 336 17,385 -25)} .012 10,077 .014 67 
Crawford oe -05; .002 1,424! -05| 002) 457 44 67 231 76 3,194 -05) .002 175 .002 100 
| | 
Delta (Escanaba)............ 28.6 -53| + .022 13,141 44) .021| 3,379] 2,383 747; 1,533 417 37,407 -55)  .026 2,489 -024; 109 
Dickinson (Iron Mountain) 23.1 -42| .018 8,874 -29| .014)' 2,499) 1,941 467 832 208 23,507 -34| .017 951 016) 89 
ee 33.9 -62) .026 11,366 -38} .018| 3,442 629 637 974 558 32,511 48) -023 9,843 .022 85 
Emmet (Petoskey) . 12.2 -22| .009 8, 169) .27| .013) 1,983 ° 741 768) 283 18,447 27) oa 2,108 -012| 133 
| | \ 


*Withheld to Avoid Disclosure. 
10, 


May 


1944 


Before using these 


figures, see explanation page 17. 
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MICHIGAN— County Data — (Continued) Tee tains cakaatenne 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME 


SALES— 
POPULATION ADVERTISING 


12-1-1943 GD ESTIMATE 1943 ESTIMATE CONTROLS 


FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm 
Dollars 


(in 


Z 


2 


— 
— 
io 


Grand Traverse (Traverse City) 
Gratiot (Alma) 


S BRBSSRB 
8 


8 Bses 


w 
= 
uo 


g2ee 
223 88 


w 
—_ 
“oO 
By 


322 88 


- . PP... 
% RRSBE 
s 


$$ 832288 


ZS8SReS BSBB 
NX 


iad 
a 
— 


SSS828 S288 


S88 8 BeekE s3 


a 
nr 


— 


BSB 


7228 8 8s 


— 


— 


Oakland (Pontiac-Ferndale- 
Royal Oak-Birmingham). . . . 


a = a.” = 
BRS SS BE258 


82 828 Ss82883 &8S8S 


— 


in a . 


Saginaw (Saginaw) 
St. Clair (Port Huron)........ 


-n 
° 
88 


88882 88588 82288 


. 


hepse® B2288 388 
z 


323883 
RSS8E 


1.76 


F 
g 


139,116 


Wayne (Detroit-Dearborn- 
Highland Park-Hamtramck- 
Wyandotte-Lincoin Park- 
River Rouge-Grosse Pointe) . {2,206.1 | 40.60) 1. s 3,329,077) 48.94) 2.343 2.209) 


| 


*Withheld to Avoid Disclosure, 
172) 


Before using these figures, see explanation page 17- 


SALES MANAGEMENT 


0 
13 
32 
35 
33 
50 
BI 
B0 
00 
88 
64 
82 
73 
20 


Sssea2a 


Gentlemen: 
j j it is certain that 
Then it will be 


ows how lon 
our imagination 


eadlines wil 
That's wh 


No one kn 


one day the h 
too late to dream. 
run riot today - 

ostwar market for @ moment. 
tapulted D 
u 


ponder Detroit 35 a Pp 
j fourth. The war ca 
pula 


arl Harbor it W 
move j 
f Detroi 


is producing 


eople 
material. 


ation's P 
's war 


e Nation 
us War Bonds 


2% of the N 


oit with only 
r value of th 


Detr 
of the dolla 


10% 


VA The averaé 
equal to $20 j a 
arket for postwar automobiles has b 
1 obsolescence ha 


The m 
at 5,000,000 per year unti 
peared. 


total is 


e is estimated 


al worker's family incom 


The industri 
at $109.85 weekly - 
ts on Detroit, cultivate this market, 
s with your name and 


yur sigh 
a new Detroiter 


Keep yo 
a an 


familiarize ol 


very truly yours, 


THE DETROIT NEWS 


,. 


3 waa ——__ > 
rE 
} * 
F 


> Z 
; 
| 


(f7 


The Detroit News 
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ee NEWSPA 
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MI > HI G AN— County Data — (Continued) ns The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


t 
-1-1943 TSH) ESTIMATE 1943 ESTIMATE CONTROLS 


COUNTY FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm 
ae ee ees Sat Dollars Dollars 


(in (in (in 
thousands) S.A, Eating & thousands) S.A.) thousands) 
Food | General | Apparel | Drinking 
Mdse. Places 


Wexford (Cadillac) . : : 7,620) . ‘ 1,826) 1,119 478 16,944). 1,944 


STATE TOTAL 434. . 3,010,002 8 747,351 483,900! 308, 050 ‘ 6,802,000 = 482,076 
*Withheld to Avoid Disclosure. 


WISCONS IN— -County Data 


Ashland (Ashiand) 
Barron... 
Bayfield. 
Brown (Green Bay) 


e285 


Buffalo. .... 

Burnett . 

Calumet... 

Chippewa ( (Chippewa Falls). 


R328 38828 


— 


S8ene 


Dane (Madison) 
Dodge(Watertown-BeaverDam) 
i sckasescetcecdeehaxe - 


c8e8 


Douglas (Superior)......... 


ge 8 


Green (Monroe) 
Green Lake 


Manitowoc (Manitowoc) 
Marathon (Wausau) 
Marinette (Marinette) 


Milwaukee (Milwaukee-West 
Allis-Wauwatosa) 


Oneida (Rhinelander)......... 
Outagamie (Appleton)......... 
Ozaukee 


_ 


B2BA2e wexnes sesern 


012 


Withheld to Avold Disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


rue 1944 SURVEY OF BUYING 


03 
oe e a >] 2 a 
50 
95 What Milwaukee buys—when, where and how. 21st edition ot Amer IcaSs OF! ginal 
- Wartime changes in buying and living habits. continuing study of b uy. ing hab Its 
100 
100 Clues as to why people buy your product—or " . ° 
64 ona ennai, Here’s the survey which gives you a look into 
n . , : a great city’s homes and stores... takes you on 
64 Brand preference, dealer distribution, place o ° ° . ace 
w purchase in 1944 as compared to past years. a shopping trip with 227,000 families ... Shows 
: you not only what they are buying today but how 
Covers grocery products, drugs, toiletries, au- hei ing li ith 
67 tomotive products, household appliances, paint, their shopp & lists apes with past years, and 
m cubnens, eee. some of the purchases they plan for the future. 
100 . si’ i 
80 What ig > bn the store does not The Milwaukee Journal Consumer Analysis is 
h t ° ° ° ° 
108 sinntieesishiiainaiiiniieaaaciaas solid, up-to-date information of the type you 
= What housewives know about “Grade La- need for good sales planning today. Coming di- 
e a" Cs ne rect from the consumers themselves and showing 
= What people plan to do with,War Bonds. the big wartime changes in buying and living 
n : ms , habits affecting the sales of many products, it is 
59 Percentage and number of families needing the mo t timel most ful inf ti f 
100 major repairs or replacement of each type of - ely, ost useful information tor 
~ electric appliance and other home equipment. marketing men of all the 21 annual editions of 
80 How many families plan on buying a new au- this great survey of buying. 
= tomobile—and how soon after new cars are 
82 available. To get a copy, write The Milwaukee Journal. 
73 ; : 
How many Milwaukee homes need painting. Or in New York, telephone O’Mara & Ormsbee, 
-- Caledonia 5-9544—in Chicago, Franklin 1590. 
102 What type of quick freezing unit Milwaukee 
64 would like. 
76 
THE MILWAUKEE JOURNAL 
17. PY FIRST MERIT | 4 
INT 
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avsON “WISCONSIN S‘CLASS A-2 MARKET” 


unt 
1) 


Check and Double Check!—And you will find Madison “Up There’’ 
among cities of 100,000 to 150,000 population. Here are the 1943 


business gains in major classifications for Metropolitan Madison — 
Likes Dane County — 


Cc 
Aro 


Waragimint 
} tred 


Pref List 


Total Gross 
High-Spot y Y At Population Retail Sales Food Sales Drug Sales Farm Dollars 
Y AY, Yy ——— _—_ —$___. i 
Yy 


1942 135,000 $72,483,000 *$15,938,000 *$ 3,236,000 $27,779,000 
1943 136,200 82,636,000 19,408,000 4,205,000 32,492,000 


GAIN __ 1,200 $10,153,000 $ 3,470,000 $ 969,000 $ 4,713,000 


* Publishers Esttmate—All other figures, Sales Management 


% Rated by Philip M. Hauser, Assistant Director of the Bureau of Census in a presentation 
before a “‘War Conference” of the AMA at Cleveland, Ohio, Nov. 11, 1943 


‘The MADISON NEWSPAPERS 


THE CAPITAL TIMES THE WISCONSIN STATE JOURNAL 


National Representatives JANN & KELLEY, INC. New York — Chicago — Detroit — San Francisco—Atlanta 


W i s C O N ~ I N — County Data — (Continued) The “SM” symbols mark original, ot» 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME 


POPULATION . ’ ADVERTISING 
12-1-1943 OLD estimate 1943 GYD estimate CONTROLS 


COUNTY FIVE STORE GROUPS 
(in thousands of dollars) Gross Farm 


(in 
Eating & thousands) 
Apparel | Drinking 
‘Places 


2,246 
729 
1,861 
6,022 
787 


1,441 
1,127 
" P d a . d 1,375 
Walworth . ‘ ¢ y ° ‘ e ° 4,205 
Washburr " ° P ° P 735 


Washington j é J > , ‘ 2,129 
Waukesha (Waukesha) s A ‘ 3 ‘ ‘ \ ° 5,479 


2,376 


Winnebago (Oshkosh-Neenah) . y ¢ . ° 6,200 


Wood (Wisconsin Rapids- 
PEE, natakeceseosoke . ° P . ° . A 1,036; 2,638 


STATE TOTAL 2971.6 ° 1,462,995 2.310) 386,101) 190,839) 118,755) 246,450 2.275 


“Withheld to Avoid D‘sclosure. For Wisconsin City figures, see page 301. Befcre using these f:gures, see exp!anation page 17. 


IT MAY SOUND REPETITIOUS, BUT— 


Have you read the explanation prefacing the Survey of Buying Power? It appears 

on page 17 and following pages, and really will save you lots of time. It identifies 

sources of cll figures and contains all comment necessary to a complete under- 
standing of the use of all county and city figures. 


SALES MANAGEMENT 


Who is the Best News Source? 


THERE ARE DIFFERENCES “IN FARMERS. long ago learned that, as in industry, there are leaders in 


farming—these leaders prefer Successful Farming above 
HERE does the country newspaper editor check his all other farm magazines. 


farm news? With farmers, of course! But not every For Successful Farming is a magazine of both farm busi- 
farmer. To the editor, certain farmers are always sources __ness and farm living. Its editors know that interests of 
of news stories. For it is their livestock that tops the mar- farm husband, wife and youngsters are intermingled. And 
ket... their crops that show the record yields...their because Successful Farming is edited with these facts in 
homes that are first with modern improvements. As a mind, it is the working and planning guide of its readers 


source of sound opinion and accurate information on 
farm business and farm Jiving, they and their families are 
dependable authorities. The editor 


—America’s topmost farm families— 
and is preferred by them over 
any other farm magazine. 


8 
19 
2 
r2 
35 
00 
00 
36 oe 
82 
86 ill 
: differences ... revealed by a special tabulation by the 
00 
U.S. BUREA Vor the CENSUS 
= Average Real Estate Taxes paid per farm (For each $100 by U. S. Farms) 
CCES ARMING SUBSCRIBERS SEER AE TD 
7. Neighbors (Non- peep $137 
_ Heart nya New York, Pennsylvania — nS HEART oN 
- 33 a RRC ko 
SIGNIFICANCE: | uo. \, se 200 PRODUC, Ny 
. +» Successful Farming Subscribers are BEST... in their COMMUNITIES... REGION . =~ rm “oO cs 
NOTE: Ask Successful Farming salesmen to show you proof of reader preference. salon 
Serves the Nation’s Farm Leaders fa 
= MEREDITH PUBLISHING COMPANY + DES MOINES 3, IOWA 
NT May 10, 1944 [avez 
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WILLIAMS 


MCKENZIE 


Ww. 
RENCE 


PENNINGTON 


CUSTER 
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® FALL River 


BURKE | w 


~ 


| BOTTINEAU 


OLETT 


ot’ 


Trittson KOSEAU 
a M I N N. TAKE OF 


KUUCHICHING 
Any UMCHENRY | PreRcE WALSH j MARSHALL wudds 
RAMSEY : BELTRAMI 
BENSON a POUR PENN'GTON 
ELSON ro 
AN \ —- = ITASCA 
HERI] WELLS | EDDY : < 
= 3 | S |TRAL = 
roster | S | & NORMAN | MAH-| 
= 9 OMEN © | @ | CASS 
° ” < 
KIDDER | STUTSMAN S 
_)BURLEIGH . . CLAY | BECKER 3 mn be pola 
i CROW cmon *s° 2 
oo Fareo oven ta] 3] | wine . Cities shown are those having 
LOGAN | LA MOURE | RANSOM | RICH a 
| | iano = — rime | retail sales of $20,000,000 
= o 
McINTOSH - 3 ° 
cumons| m [oumer mes 1 ee DOouG- ——, & i or more in 1942. 
LAS oy . 
MPELL| McPHERSON| BROWN PMARSHALL| , BEN-|= , 
2 os STEV-| POPE | STEARNS AEN = — A, . h h 3 
— ee ——_| 3 {a7 ens ver Lt 2 Counties shaded are those having 
A EOMUNDS DAY 2 . "NE|ANO- |O_¢ 
4 La Swift dias ra ° 
GRANT SE | MEE Dwaicnt > 2 1St. Paul retail sales of $50,000,000 
POTTCR | Faux — | SPINK Lac cmp. |g \ KER Minna L 
ICLARK |CODING ul = i ‘ 1942 
Ton | 4 ine RENVALE )L£0D/C'VER™T a. or more in ° 
HAND rr TYCLLOW M. Ls or KOTA J, 
3 = | LYON SH LE GooD- 
> BEADLE [Kincs. sroox-1 3 REO NICOL-| sure |RICE | ite coy 
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2 [SON |=} COOK) ARS Sioux Falls —s © UNDER 50,000 
Lo @ 50,000 TO 100,000 
a SCALE OF MILES a 100,000 OR OVER 


Sales Management 
WEST NORTH CENTRAL STATES 


;\, Minnesota - North Dakota - South Dokota 


(See also lowa, Nebraska, Kansas and Missouri) 


50 100 150 


Prepared by CHARTMAKERS - New Tor 


National map in color, 25x38, $3.50 postpaid. See page 323. 


West North Central States—County Data 


COUNTY 


Beltrami (Bemidji) . . . 


8 eer 
Brown (New Uim).... 


ee 
Carver. 


Chisago. . “eee 
Clay (Moorhead) ‘a 
Clearwater 


Cook... 


Dakota (So. St. Paul) 
is ttacaaves , 
0 
Faribault 


Benton (St. Cloud).......... 


Biue Earth (Mankata) . 


Chippewa (Montevideo)... 


Cottonwood.......... 
Crow Wing (Brainerd). ... 


MINNESOTA— — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 

| 
Total | % % 
(in of of 
thou- | State | U.S.A. 
sands) 
| 
13.1} 51) .010 
22.6| .89| .017 
21.5| .85) .017 
20.7 | 82) .016 
14.7 a .011 
8.8 | .35| .007 
32.4| 1.28] .025 
23.6| .93| .018 
20.7| .81| .016 
13.9| .55| 011 
11.3} .45| .009 
| 91} .018 


-002 874 
011 5,377 
020 10,974 
-031 13.340 
-009 3,222 
-014 7,231 
017 9,382) 


Dollars 
(in 
thousands) 


% 
State 


RETAIL SALES—1943 


GD ESTIMATE 


FIVE STORE peo 


EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
1943 CVD ESTIMATE CONTROLS 


GrossFarm| % of | Qual- 
Dollars % % Dollars |} U.S. A. | ity of 


(in of of (in 
thousands)| State | U.S.A.|thousands)| tential | L 


FH 
| § 


(in thousands of dollars) 
YY Pee = 
of 
U.S.A. Eating & 
Food | General | Apparel | Drinking 
Mdse. Places 
005} 612 155 99 524 
00s} 1,601 271/264] S887 
009} 1,279 867 67 832 
013; 2,089 705 630; 1,242 
007) 1,135 98 . 646. 
007 849 256 101 624 
030; 3,437; 2,596) 1,887) 2,376 
017; 2,020 774 858 1,806 
012) 1,298 337 202 997 


g 
8 
z 

25 
& 
3 
8 
8 


a 

3 

~ 

s 

= 
SSS8se 2288S 


‘ 55 
171 12, 035, 47} .008} 10,845 10; 9 
120 6,385, .25| .003 6,118 00556 
227] 16,934.66) 012) 11,045 014, 78 
‘ 87 


. 1,377; .05) .001 193 -001 
188 9,335, .36) .007 16, 287 - 008) 
378 18,849; .73) .013 3,563 016 
463 26,519) 1.03) .019 10,909 022 
117 5,915) .23) .004 8,505 005 
249 11,760) .45) .008 9,129 010 
305 15,452} .60) .011 22,028 013 
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: 


50 
73 
80 
71 
56 
71 
76 


age 17. 


WHAT MARES A NEWSPAPER GREAT ? 


‘‘Dear Cedric: 


money if we cut our own harr.’’ 


This S. O. S. from a Minnesota man in service was reported re- 
cently by Cedric Adams, whose column of small talk is a daily- 


and-Sunday must for most Minneapolis Star-Journal and 
Tribune readers. Result: 112 hard-to-get pre-war clippers 
promptly dumped on the Adams desk by obliging Minneso- 
tans, mailed rush to the G. I. tonsorialists. 

From American troops on South Pacific isles came another 
urgent request for old costume jewelry to barter with natives 
for needed comforts. Total harvest: nearly 5 tons of neck- 


Can you find somebody back home 
who has an extra pair of hair-clippers? 
The boys in our camp can save a lot of 


laces, bracelets and assorted doo-hickies to delight dusky islanders. 

To Outdoor Editor Ed Shave came more pleas from fighting 
men in the Pacific area; they wanted hunting knives, long dis- 
appeared from the market. Shave readers responded with nearly 
6,000 garnered among Minnesota sportsmen. 

Such reader response, marshalled for victory, helps put and 
keep Minnesota in the home front vanguard. Example: Minneso- 
tans, since Pearl Harbor, have bought a fifth more War Bonds in 
proportion to income than the national average. 

The Minneapolis Star- Journal and Tribune play that kind 
of part in sustaining and channeling wartime morale among 
their readers in the Upper Mississippi Valley (more than 
330,000 families every weekday, more than 380,000 every 
Sunday) because they are not only complete and accurate 
newspapers, but also good neighbors, trusted spokesmen 
and dependable friends. 


Minneapolis Star-Journal 2x2 Tribune 


JOHN COWLES + President 
STAR-JOURNAL levening) + TRIBUNE (morning) Over 330,000 %# SUNDAY TRIBUNE Over 380,000 


May 10, 1944 


New York 


Detroit 
Penobscot Bidg. 


342 Madison Ave. 


RIDDER-JOHNS, INC. 


- National Representatives 


Chicago 
Wrigley Bidg 


St. 


Paul 


Dispatch Bidg. 


The “SM” symbols mark origina!, exclu- 


ty Data — (Continued) 


sive estimates by SALES MANAGEMENT. 


oun 
OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 

Total | % | % 

(in of of 
thou- | State | U.S.A. 

sands) 
CN 23.0 -91} .018 
Freeborn (Albert Lea)........ 29.4 1.15) .023 
Goodhue (Red Wing) aoa —_ -022 
} 

Grant. | 8.6 | 34] .007 
Hennepin (Minneapolis)... .. 560.2 | 22.03) .435 
Houston 13.0 .51| .010 
ECT ee 8.9 .35| .007 
Isanti 10.1 | 40) -008 
Itasca. . 29.4 1.10 .023 
Teen: 14.6 58} .011 
ION. « ascenecdsaiosasiie 8.5 33) 007 


Dollars 
(in 
thousands) 


7,276 
13,193 
12,611 


3,294 
383 ,475 
3,897 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME 
ESTIMATE 1943 ESTIMATE 

FIVE STORE GROUPS 

(in thousands of dollars) Gross Farm 
Dollars | % | % | Dollars 
(in of of (in 
Eating & thousands)| State | U.S.A.| thousands) 
Food | General | Apparel | Drinking} Drug 

Mdse. Places 
1,390 475 403} 1,434 291 13,725) .53) .010) 14,617 
3,043) 1,571 772; 1,750 321 24,972) .97| .018) 18,864 
2,658 824 648; 1,764 361 22,284; .86) .016| 14,505 
563 . 84 610 77 5,751} .22) .004 8,623 
95,120) 89,985) 44,396) 57,664) 18,068} 908,527) 35.22) .639 15,425 
767 76 142 687 103 7,186} .28) .005) 7,665 
815 189 64 304 52 4,462} .17| .003; 2,404 
706 356 40 317 126 4,841; .19) .003 4,575 
2,948 745 503} 1,645 182 16,960) .66) .012) 3,961 
956 242 147 563 145 8,912; .34| .006 19,336 
449 44 48 286 74 3,671, .14) .003 3,729 


*Withheld to Avoid D:sclosure. 
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SALES MANAGEMENT 


Since our first Planalyzed Promotion reports found their way to 
agencies’ and advertisers’ desks more than three years ago, these 
red folders have become familiar evidence of KSTP’s outstanding 
merchandising cooperation. 


For us, familiar evidence that ‘Planalyzed Promotion has been 
“judged . . . and found wanted” is contained in hundreds of com- 
mendatory letters we have received from KSTP’s clientele of leading 
agencies and advertisers. 


Planalyzed Promotion is KSTP’s own, thorough-going method of 
merchandising and promoting your KSTP radio campaign. First 


comes the analysis of your particular sales problem in the KSTP 
Market. Then—and only then—comes the promotion plan. Thus, 
KSTP’s exclusive Planalyzed Promotion—a distinctive, no-cost “plus” 
which presents one more reason for the effective and economical 
selling job KSTP does in the rich Twin Cities Market. 


KST 


PAU 
MINNEAPOLIS # S! 


50,000 Watts - Clear Channel 
EXCLUSIVE NBC AFFILIATE 
FOR THE TWIN CITIES 


Represented Nationally by Edward Petry & Co. 


May 10, 1944 


MINNESOTA W— County Data — (Continued) 


—.., 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 
Total | % | % 
(in of of 

thou- | State | U.S.A 

sands) 
Kandiyohi (Willmar).......... 23.2 91; .018 
Ph cvenaniaxedieesaad 9.3 37| .007 
Koochiching....... pcceee 14.2 -56) .011 
Lac qui Parle........ abe ces 13.7 54) + .011 
Di shbbincwns cuneeenenkees 6.7 -26) .005 
Lake of the Woods. .......... 4.1 -16} .003 
Ds niddasevesuwadcaae 17.2 -68) .013 
RSE REPOS eer ee 9.6 -38) .008 
ESE rere Teese 19.3 -76| .015 
McLeod... iahewninns 19.7 -78) .015 
<< cccndenidakowad 6.5 -26; .005 
DE csicsecetessastheen 15.3 -60} .012 
Martin (Fairmont) . 22.2 -87| .017 
SE ere 17.7 -69) .014 
Eee 13.4 -53) .011 
Ae 24.3 95; .019 
Mower (Austin).............. 35.1 1.38} .027 
NS « cuan ddaeeaene 13.1 -51) .010 
| EA ae ees 15.0 59} .012 
Nobles (Worthington)......... 19.3 76} .015 
ks ce eanexnedamennin 11.7 46; .009 
Olmsted (Rochester).......... 36.2 | 1.42) .028 
Otter Tail (Fergus Falls)..... 43.4 | 1.70) .034 
Pennington (Thief River Falls) . 10.8 43; .009 
32 SaaS 17.3 -68) .013 
DD. >actvhndesconneed 13.0 -51) .010 
Diibccuvisetbabekessdsudun 32.2 1.27; .025 
EEE SEER ee 11.8 -46| .009 
Ramsey (St. Paul)............ 303.8 | 11.95) .236 
SL. <nidckeedvne uuenie 6.4 -25| .005 
EE ees ame 20.6 -81; .016 
incsdesousseennsteade 22.2 87| .017 
Rice (Faribault).............. 26.3 | 1.04) .020 
Dish sy cnedebanbnnnwe aa 8.9 -35| .007 
EAR Peer - 13.0 -51) .010 
St. Louls (Duluth-Hibbing- 

Pcekaasedsasentanes 185.1 | 7.28) .144 

eS ae see 14.4 56) .011 
Sherburne (St. Cloud)....... 7.0 27| + .005 
EEE Eee 13.9 -55) 011 
Stearns (St. Cloud)........... 67.8 | 2.27; .045 
Steele (Owatonna)........... 18.2 -71| .014 
ee pe 10.2 40; .008 
are dinewennard 13.7 54, .011 
Sere 22.5 88| .017 
i cieaenddnbedeemeans 7.3 -29) .006 
 iecknntnenandda’ 15.5 -61) .012 
ind svenvedavessveuses 11.8 46; .009 
SG 5 cambinas dobebehwinae 13.6 54) .011 
PIR. vcs vocnssoccese 24.9 98} .019 
Mh cavecddcvaceuencen 12.8 50} .010 
0 Se eee 9.5 -37| .007 
Winona (Winona)............ 33.3 | 1.31) .026 
a a ees 25.2 -99} .020 
Yellow Medicine. ............ 15.6 61; .012 
DE Hei sessbencenens 2,842.8 |...... 1.975 


——. 
—— 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME sane 

ERTISIN 
ESTIMATE 1943 yD ESTIMATE CONTROLS” 

FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual. 

Dollars | % | % Dollars | % | % | Dollars | U.S.A.) ityot 
(in of of (in of of (in Po- | Mar- 
. | thousands)! State | U.S.A. Eating & thousands)| State | U.S.A.) thousands) } tential | ket 
Food | General | Apparel | Drinking} Drug Index 

Mdse. Places 
9,259} .73| .015| 1,761) 1,061 388} 1,111 220 15,446) .60) .011 14,820 014, 2 
3,481 -27| .005 393 - 124 657 60 6,070 -23) .004 8.605 005 71 
5,986 -47| .009| 1,742 585 309} 1,603 178 9,548 -37| .007 2,201 008 3 
4,305} .34) .007 826 370 41 819 147 7,497, °.29} .005 12,650 007; 64 
3,451 -27| .005) 1,090 . 187 681 a 6,025 -23| .004 396 004 80 
967 -08} .002 270 22 114 as 1,657 -07) .001 1,972 002 67 
5,744 -45) .009) 1,230 148 276; 1,119 198 10,229 -40| .007 9,935 009! 69 
<4 | 

2,627, .21| .004 458 * 68 340 94 4,803} .19} .003 8,884 004, 5 
9,458) .74) .015| 1,609 666 436| 1,375 253 15,527 60) .011 15,237 013) 87 
8,118 -64) .013) 1,452 321 363; 1,420 221 13,804 53) .010 13,908 012 80 
1,514 -12; .002 371 55 88 264 . 2,437 10} + .002 2,692 003 60 
3,871 -30) .006 714 83 67 677 133 7,213 28) .005 11,132 007 58 
10,021 -79| 1.016) 1,794) 1,028 597; 1,308 321 15,043 58; .011 22,997 014) 82 
5,901} .46| .009) 1,343 310 171 868 . 9,503 37| .007 13,271 009; 64 
4,609 -36; .007 674 162 73 734 135 7,949 -31} + .006 5,379 007; 64 
6,887, .54) .011| 1,425 553 401; 1,157 173 10,897; .42| .008 8,656 O11; 8B 
16,099} 1.26) .025) 3,757) 1,816 961; 2,296 716 26,931) 1.04) .019 14,667 022} = 81 
3,927 31} .006 618 a 72 657 74 7,278 28) .005 16,238 006 60 
3,695 29; .006) 1,030 193 140 752 74 6,790 -26) .005 10,772 007) 58 
9,123} .72) .014) 1,480) 1,198 238| 1,139 230 15,041) .58) .011 19,708 013} «87 
3,684 -29; .006 693 172 88 618 82 6,058 .24) .004 8,040 006 67 
20,247) 1.59) .032) 3,596) 3,182) 2,496) 2,961) 1,162 34,116} 1.32) .024 12,247 -027) 96 
12,400 97; .020| 2,632; 1,533 740; 1,356 370 21,943 85) .015 23,099 .020 59 
5,504 43) .009) 1,154) 1,345 232 809 182 9,306} .36) .007 4,230 -008) 89 
4,695 37| .007 943 187 77 893 114 7,565 29; .005 7,385 007 4 
6,484 51/ .010 807 329 262 837 140 10,525 -41| + .008 9,489 -009 90 
11,976 94| .019) 2,756 619 559) 3,089 482 20,297 -79| .014 19,719 -018 72 
3,266 26; .005 761 151 143 652 101 5,599 22) .004 7,932 -005 56 
236,140| 18.52} .373) 56,245) 75,094) 22,573) 32,924) 8,769] 485,492| 18.82) .342 4,317 330) 140 
1,848 14] .003 283 * 34 337 ° 2,997 12| .002 3,259 -003} 60 
8,030) .63) .013} 1,402 780 639| 1,302 190 15,089 59) .011 20,001 013} 81 
7,950 62) .013) 1,326 74 161 1,424 197 13,161 51} .009 22,950 012 71 
9,596 75| .015} 2,197 961 834; 1,450 387 15,924 -62) .011 11,299 014 70 
3,723} 29; .006 712 623 98 662 71 6,383 25; .004 11,042 005 71 
3,449 27| + .006 659 295 32 671 147 5,722 22| .004 8,296 006 60 
100,035; 7.85) .158| 29,099) 13,502) 12,383) 12,732) 3,696 224,368; 8.70) .158 10,236 155; 108 
4,580 36; .007 776 58 52) 1,719 157 7,815 30} .006 7,616 007 64 
2,066 16} .003 465 . 34 426 ° 3,278 13} .002 3,925 -003 60 
4,300 34) .007 584 33 44 610 156 7,992 31) .006 13,455 .007, 64 
21,580} 1.69) .034) 4,645) 3,491 1,317; 3,731 722 40,379; 1.56) .028 19,675 -033 73 
7,803 61; .012) 1,372 452 316; 1,085 242 12,944 50} .009 11,838 011 79 
4,140 32| .007 652 388 117 813 11 6,577 25; .005 8,302 -006 75 
5,248 -41} 1.008) 1,005 410 116 899 131 8,997 35; .006 9,870 008 73 
5,848 -46) 1.009) 1,356 482 156} 1,001 170 10,733 42) .008 12,319 .010 59 
2,576 -20; .004 441 169 75 342 68 4,185 16} .003 8,055 004 67 
5,458 43} .009) 1,050 270 183) 1,072 147 9,910 38} .007 9,521 -009 75 
4,467 35} .007 708 327 191 562 111 7,681 30} .005 3,735 mn 67 
5,175} .40| .008 864 166 228 937 208 9,490} .37) .006 9,987 008} 73 
8,717 -68) .014) 2,260) 392 241 2,120 291 14,415 56; .010 7,002 013 68 
5,582; .44) .009) 1,183 253 232 894 208 9,688 37| .007 11,641 008} 80 
2,990 -23) .005 846 . . 821 105 5,059 -20) .004 8,130 -005) 71 
16,327) 1.28) .026) 4,257) 2,368) 1,262) 2,551 594 26,724); 1.03) .019 9,373 022) 85 
9,143 .72; .015) 1,691 271 173) 1,793 291 16,117 62) .011 14,402 014) 7 
5,750) -45) .009 975 230 187; = 1,068 176 10,672 41; .008 14,887 003) 78 
aac Petes ———|— 
1,276,009 edena 2.014) 297,019) 222,128) 105,930) 195,629 47,920] 2,580,000)...... 1.816} 883,778 vans 97 


*Withheld to Avoid Disclosure. 


For Minnesota City figures, see page 304 


Before using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4; 
one to advertisers, on page 330. 


— 


[182] 


SALES MANAGEMENT 


\\ | 


2Pez | 


eerr2 2 


SS. =< ae ee ee 


EN “Sm” igin: - 
“| NORTH DAKOTA — County Data sve estimates by SALES MANAGEMENT. 
= = 
SING . OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
OLS POPULATION 6yD ADVERTISING 
— 12-1-1943 ESTIMATE . 1943 ESTIMATE CONTROLS 
Qual- COUNTY FIVE STORE GROUPS 
ity of (in thousands of dollars) GrossFarm| % of | Qual- 
Mar- Total | % | % | Dollars | % | % |_— __| Dollars | % | % | Dollars | U.S. A.| ity of 
ket (in of in of | of (in of | of (in Po- ar- 
index thou- | State | U.S.A./ thousands)/ State | U.S.A. Eating & thousands)| State | U.S.A.) thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
wine Mdse. Places 
71 ste cmege naan 4.2 78| .003 1,276 55) .002 307 109 . 204 43 2,416 -55) .002 3,070 002 67 
SE nic winks 5 caceacacaunienens 14.7 | 2.73) .012 6,551, 2.84) .010) 1,500 972 290 818 231 11,656; 2.65) .008 13,798 009 75 
%3 OS OEE POC 10.3 | 1.91) .008 2,292 -99) .004 753 WE cecnewe 468 102 4,399} 1.00) .003 15,030 004 50 
64 IN incu eenbereniesceee Vm 32) .001 120 geiccwswe SES ae — eee 249 ere A ne Rapaiely 
80 CE icon sacaeaspanaved 11.1 2.05; .009 3,320) 1.44) .005 725 81 22 690 150 6,139} 1.40) .004 16,060 005 56 
67 
69 Eg nave cnoneeewerre 3.3 -61} .003 1,685 73} .003 407 128 . 247 98 2,770 -63) .002 3,893 -003; 100 
eee 6.6 | 1.21) .005 1,616 70} .003 524 86 237 84 3,248 -74| + .002 3,938 -003 60 
50 Burleigh (Bismarck).......... 18.1 3.35; .014 13,080) 5.66) 021 2,492) 2,294) 1,232) 1,531 638 23,016) §.23) .016 8,740 -017; 121 
87 FE ere 46.0 | 8.50) .036 37,855) 16.39) .060) 6,785) 6,474 4,242 5,073 1,266 75,185) 17.09} .053 34,618 -052 144 
80 OT RES RPR epee 12.1 2.23) .009 3,531) 1.53) .005 776 352 41 802 169 6,324) 1.44) .005 13,119 .006 67 
60 
58 | ES emer 8.2 1.52) .006 2,907; 1.26) .005 933 333 ws 464 116 5,787; 1.32) .004 6,921 -005 83 
Sc scackgreeeeasnaued 5.7 | 1.05) .004 1.655 -72| +.003 464 215 be 268 71 3,268 -74| 002 5,247 -003 75 
82 RE Ey asa ies 6.8 | 1.26) .005 1,003 43) .002 352 5 * 275 28 2,199 -50} .002 6,501 -003 60 
64 Pi ceansraceenusenpeeiend 4.6 -86) .004 2,164 94; .003 457 * 58 322 80 3,442 -78} + .003 5,299 -003 75 
64 I is sc Sacadend ne wiser 9.5 | 1.75 007 1,872 81; .003 601 _ 356 38 4,066 92) .003 7,600 -004 57 
58 | 
81 ee aE Oe ania een 4.8 -89; .004 2,114 92 .003| 581 4 as 233 as 3,779 86} .003 5,120 .003 75 
Golden Vailey...°............ 3.1 -56) .002 1,278 55 -002| 458 . . 204 38 2,383 -54) .002 4,531 -002 100 
60 Grand Forks (Grand Forks). . . 29.9 5.54) .023 24,190) 10.47/ .038) 4,292 3,069 3,101 3,553 815 42,647, 9.69) .030 22,383 -031 135 
58 NS a een On Sobnanhe wie 6.5 | 1.20) .005 1,039 -45) .002 RE, Seer 180 a 2,031 46) .001 5,739 -002 40 
87 Eee eee eer 4.5 -89) .004 1,536 -67| .003 325 . 52 167 58 3,284 75| .002 6,377 -003 75 
67 
96 EE ee 6.8 | 1.26) .005 2,144 -93) .003 623 139 * 314 . 4,357 99} .003 7,072 -003 60 
2S TEE aaa 5.7 | 1.06) .004 1,240 -54) + .002 220 , Seer 130 2,463 56; .002 5,808 -002 50 
59 | Earn 9.0| 1.66 007 2,441; 1.05) .004 602 * be 512 80 4,631) 1.05) .003 7,251 -004 57 
89 ica nbns saa eemeih as 6.4 1.19) .005 1,251 -54) .002 130 op TAEaCeee 119 ae 2,260 51; .002 5,458 -003 60 
54 RS cancaucenyweuna wee 12.3 | 2.27) .010 3,093) 1.34) .005 986 188 32 570 136 6,034) 1.37) .004 12,811 006 60 
90 
72 Ns ings <a wwmshegand 7.8 | 1.44 .006 1,821 -79| + .003 Es Aeswiwbseseeasn 318 47 3,353 76; .002 4,291 -003| 60 
EE os cn ogi, hasan 6.6 | 1.22) .005 1,337 58} .002 493 49 * 261 105 2,429 55| .002 8,409 -003 60 
56 ES en cuban denheene eee 14.0 | 2.58) .011 3,268 1.42) .005 880 " bs §29 138 6,546) 1.49) .005 14,898 -006 55 
140 he nmnbeieerbeeuue 8.2 1.51) .006 1,907 83) .003 194 . * 251 72 3,767 86) .003 5,863 -004 67 
60 Ci i weschéareevecennte 17.6 | 3.25) .014 6,580) 2.85 010 1,589 617 206 1,840 323 12,683; 2.88) .009 9,644 010 71 
81 
71 PS os cccceoer ie kered 9.1 1.68) .007 2,598} 1.12) .004 561 50 % 475 127 5,126; 1.16) .0%4 8,161 -005 71 
ee 7.7 | 1.42) .006 2,422; 1.05) .004 402 a 407 148 4,875) 1.11) .003 8,382 -004 67 
70 SEE SEC eperetae 3.3 -60} .003 323 14) +.001 a ee * se 664 - iaep ee 4,030 -001 33 
7 ES ste wuknademews wen 13.0 | 2.40) .010 4,554 -007 1,037 259 94 798 210 9,075) 2.06 006 21,288 -007 70 
60 ree 7.9 1.47 006 2,595) 1.12) .004 455 214 44 328 a 5,204) 1.18 004 11,162 -004 67 
108 Ramsey (Devils Lake)........ 13.1 2.42; .010 8,011; 3.47; .013) 1,648) 1,397 330) 1,086 246 13,558) 3.08) .01 12,677 011 116 
64 a ndenonsewaaekes 8.3 | 1.54 006 3.339; 1.45) .005 869 229 157 579 116 6,951) 1.58 005 9,696 -005 83 
ina a aeuin Weleie ee 5.4 | 1.00) .004 1,501 65; .002 498 $ bg 197 * 2,980 -68} .002 5,657 -003 75 
60 cc ancdanwntbavonne 17.3 | 3.20) .014 7,620; 3.30) .012 1,435 936 371 894 227 14,198; 3.23) .010 27,395 -012 86 
64 WS ccna eawedwumeewae 9.5 1.75) .007 2,560) 1.11 " 588 126 ag 490 110 4,793) 1.08) .003 7,816 004 57 
73 
73 ES eee 7.2 1.34 006 1,661 72 003 RES) RET 361 47 3,288 75 002 9,631 003 50 
75 IIIS 5x hve Wik ecoeaesinceccosdey 5.2 96 004 1,020) 44 002 179 ils tae yeeh 178 * 2,000 45) .001 7,361 002 50 
RR Es 3.2 59; .002 692 -30) 001 187 Oc ece tela Wiciaenns 1,190 27| + .001 1,709 001 50 
73 anc oeapandeanres 2.4 44) .002 a ae _ AER? eee 357} .08)...... Ree Sree 
59 Ea e eer 13.7 | 2.53) .O11 5,758 2.49 009 1,281 1,062 305 908 250 11,335) 2.58 008 9,572 009 82 
67 
75 iia. oc otea she beabn dice 4.3 -80|} .003 999 -43) + .001) 269) ss: ” 158 29 2,055 -47| .001 8,054 001 33 
67 Stutsman (Jamestown)........ 18.5 | 3.42 014 8,094) 3.50) .013 1,672) 488 804 1,266 241 16,142} 3.67) .011 14,538 012 86 
SE. 'osanyedumataweects 5.9 | 1.10) .005 2,205 95; .003 473 177 a 303 99 4,465) 1.02) .003 10,687 -003 60 
73 _ Tea renee: 11.3 | 2.09) .009 5,155; 2.23) .008 929 . 98 890 161 9,116) 2.07) .007 18,339 008 89 
: | eee 16.9 | 3.12) .013 6,798} 2.94) .011 a 860 111 1,205 256 12,755} 2.90) .009 22,634 010 77 
71 MN CII, .ncuneewencacae 27.6 | 5.11) .022 16,312} 7.06) .926 3,538) 3,106; 1,488) 2,543 950 34,910) 7.93) .025 14,960 -025) 114 
85 A REE ee a 9.9 | 1.84) .008 3,405} 1.47) .005 736 188 180 595 128 6,039) 1.37) .004 12,839 -005 63 
‘s ABE Ee ee a 13.7 | 2.53) .O11 7,030; 3.05) .011 1,413) 1,293 260} 1,030 217 12,119} 2.75) .009 7,430 010 91 
78 STATE aaa 540.5 Rie -420 230,990 ...... -365' 48,907' 26,597' 13,59 36,004 8,969 440,006'...... .310 529,515 349! 83. 
= For North Dakota City figures, see page 304 
= 
ge 17. SOUTH DAKOTA W— County Data 
REESE: EE! Pe, Re “ee. | EE SEE Pre, Pe HA Sen Mee Crap Se REE NOUR SR ek  th 
Ee eras, 4.4 -81| .003 1,157 -47| .002 ee eee 125 67 2,134 44 002 3,095 002 67 
Beadie (Huron).............. 16.9 3.07; .013 9,759) 3.95) .015 2,401 1,445 937 1,129 306 19,766; 4.03 014 6,120 014 108 
nena Scementnewena 2.3 43; .002 625; .25) .001 191 as as 73 ¢ 1,255 -26; .001 2,519 -001 50 
Bon EE ee tee 8.8 | 1.60! .007 3,196! 1.29) .005 639 105} 11 401 153 6,066! 1.24' .004 4,841 -005 71 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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. ‘ The “SM” aes 
SOUTH DAKOTA W— County Data — (Continued) sive estimates by SALES MANAGEMC GE 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm|] % of | Qual. 
Total | % | % Dollars | % | % Dollars | % | % | Dollars | U.S.A. | ity of 
(in of of i of of in of of (in 0- ar 
thou- | State | U.S.A./ thousands); State | U.S.A. Eating & _]|thousands)| State | U.S.A.) thousands) | tential kat 
sands) Food | General | Apparel | Drinking) Drug | Index 
Mdse. Places 
DI, ccvtpehaaseusteete 13.8 | 2.50) .011 6,498; 2.63) .010| 1,287 861 304 685 173 11,952) 2.44) .008 15,863 009) 82 
Brown (Aberdeen)............ 25.8 | 4.68) .020 13,842) 5.60) .022) 2,789) 2,179) 1,545) 1,509 446 31,361) 6.40) .022 14,660 -022) 110 
Ne c26eetabhdecedceeaenen 5.1 -92| .004 2,393 97; .004 525 197 45 412 150 4,424 90; .003 3,630 004! 100 
ia iii ihebedtendbdece’ 1.5 -27| .001 138 ee REP SE , Ee 298 a _ ee 
i cubvk~seeusaekseneuney 7.2 1.30) .006 4,498; 1.82) .007 961 347 . 301 165 8,519} 1.74) .006 6,409 -006; 100 
0 eee 4.4 -80| .003 693 -28) .001 ee eee 52 . 1,406 29) .001 1,955 001 33 
Divsekhecenssenened 10.6 | 1.93) .008 2,234 -90} .003 352 32 44 317 117 4,713 96; .003 5,887 004 50 
DT cbtravevtheanabnobeeas 7.7 | 1.40) .006 2,044 -83) .003 465 103 a 222 104 4,168 85; .003 7,443 004 67 
i vinsieeceeeassonsesn eas 8.5 | 1.55) .007 3.077; 1.25) .005 715 190 75 339 179 6,569; 1.34) .005 12,378 005 71 
Codington (Watertown). ...... 15.6 | 2.84) .012 10,849; 4.39) .017; 1,850) 1,893 624; 1,202 246 21,334) 4.35) .015 8,230 ee | 125 
EERE See ee ee 5.6 | 1.02) .004 1,124) .46) .002 ES . 137 ° 2,158 44) .002 2,355 002) 50 
REESE rege a 5.1 -92)} .004 2,040 -83) .003 602 140 ¢ 242 ° 3,934 80} .003 2,300 “003| 75 
Davison (Mitchell). .......... 12.9} 2.35) .010 9,994) 4.05) .016) 1,666) 1,336) 1,153) 1,175 414 20,255} 4.13) .014 3,325 014) 140 
cctieceeheesiditeers bares 11.3} 2.05) .009 4,157; 1.68) .006 853 153 ae 638 182 7,906; 1.61) .005 10,591 - 006) 67 
Mecnudssesuscowessseias 7.5 | 1.36) .006 1,674 -68} .003 328 ba . 283 47 3,635 74| .003 10,588 -004| 67 
| 
ESERIES ante n ey 5.0 91} .004 1,113) ° .45) .002 ee ° 52 ° 2,279 47| .002 1,205 002} 50 
DP cdevceviusedhesnemen 5.4 97; .004 1,430 -58) .002 238 4 15 112 52 3,118 64; .002 3,655 -002 50 
DT s.c¢nbeereseas 64nes 7.3} 1.32) .006 1,744 -71| .003 446 ,, ree: 267 83 3,724 76; .003 3,888 -004 67 
DN, dccnensacddsenaons 9.4 1.71) .007 2,870) 1.16) .005 781 264 121 423 187 6,237; 1.27) .004 2,843 -005 71 
eins sGaneseresstdstseenes 5.1 92; .004 1,374 -56) .002 337 - * 283 112 2,984 61; .002 3,843 .002 50 
a 9.0; 1.63) .007 2,754) 1.11) .004 655 180 63 368 11 5,622) 1.15) .004 10,236 -005, 71 
Pc abevkéndnceaeaansn 7.9 | 1.44) .006 2,230 -90) .004 494 . 101 219 106 6,051) 1.03) .004 5,988 004 67 
REE SR re eee 2.9 -53} .002 1,290) .52) .002 282 ° 156 103 2,366; .48) .002 2,372 -002} 100 
i iccccpiedehinenone dae 6.6 | 1.20) .005 1,793 +72} .003 ena céatas 404 97 3,877 -79| + .003 8,812 -003 60 
sc sacheebnea nhaemhenee 5.5 | 1.00) .004 1,816} .73| .003 399 159 ° 214 82 3,936)  .80) .003 6,301 -003; 75 
I i ancince pack date wien 4.3 -78| .003 882 -36} .001 207 ee ere 153 . 3,465 -71| .002 3,655 -002 67 
DE ccveceneneteceadesns 2.6 -48) .002 440 -18) + .001 ee Seer 64 . 928 -19) .001 3,777 -001 59 
DEL arcaesrdeasoeversie 5.8 | 1.06) .005 4,230} 1.71) .007 985 442 253 610 202 9,039; 1.86) .006 1,879 -006) 120 
ee 11.5 | 2.09) .009 3,109) 1.26) .005 477 43 460 110 6,226; 1.27) -.004 8,047 -005 56 
DN -c¢ dtesekerinadianinen 2.8 -50} .002 1,092 -44| .002 a | . 75 : 1,970 -40) .001 2,425 -002; 100 
. cccchiesiceneenuen 1.6 -28| .001 651; .26) .001 98 ‘| ° 86 ° 1,433 23) + .001 1,142 -001) 100 
Dh 26snetenedsasesétnen 4.2 -77| +.003 1,377 -56} .002 214 . . 172 61 2,746 56) .002 2,501 -002 67 
i icdenesneninkenannnie 2.1 -39} .002 766 -31) .001 SP . 122 + 1,606 33) .001 1,872 -001 50 
i cncthadntceneenbed 9.8 | 1.77; .008 3,451) 1.40) .005 622 140 * 514 124 7,027; 1.43) .005 7,104 -006 75 
iidcstecéveeneceseresent 10.4 | 1.89) .008 4.606) 1.86) .007 895 267 335 642 158 8,393; 1.71) .006 8,750 -007 88 
DI,  ccicemadeceeacanad 0.8 | 1.97) .008 11,063) 4.48) .017) 2,559 666 803) 1,494 553 21,404; 4.37) .015 1,859 -014) 175 
0 rrr reer 1.5 | 2.09) .009 3,096) 1.25) .005 737 . 59 322 245 6,433) 1.31) .004 15,141 -005 56 
DT cescciabvenentesiavns 4.1 -75| .003 1,055 43| .002 233 $ a 158 23 1,885 39} .001 5,229 .002 67 
i svehehessabeeceesct 8.0 | 1.46) .006 2,122 86; .003 417 S * 303 76 4,314 88! .003 7,130 .004 67 
PP acceekedéeecerues 7.0 | 1.26) .005 1,311 53) .002 193 * . 187 42 2,856 -58) .002 3,960 -003 60 
i stanahnenduterenkas 7.5 | 1.37) .006 2,718} 1.10) .004 479 121 | 415 106 5,328) 1.09) .004 6,869 005 83 
Dt vcccabeinewinensanede 8.7; 1.58) .007 3,114) 1.26) .005 984 281 7 354 104 6,543) 1.34) .005 5,090 005 71 
 aicns dbuwekenaibinnee 2.9 52) .002 506 -20) .001 65 . ‘| 70 a 1,030 -22; .001 2,325 001 50 
ene 5.9 1.07) .005 1,477 -60} .002 295 ° *| 156 103 2,817 -58} .002 4,259 -003 60 
Minnehaha (Sioux Falls)...... 57.9 | 10.52) .045 51,104) 20.69} .081| 10,267) 8,765) 4,388) 6,365) 1,870 90,317) 18.43) .063 22,117 .065) 144 
| SEER ARES eee ner 7.9 | 1.43) .006 2,546} 1.03) .004 408 182 . 361 95 5,608} 1.14) .004 11,907 .004, 87 
Pennington (Rapid City)... ... 23.3 | 4.22) .018 14,801; 5.99) .023) 3,256) 1,234) 1,021 1,728 785 30,738} 6.27) .022 3,965 022} 122 
SEE 5.4 98; .004 1.920 78} .003 497 ° be 181 82 4,445 91; .003 3,242 .003 75 
| EERIE RTI Paces eee 4.1 | -75; .003 1,702 69} .003 388 . 77 264 87 3,633 74| .002 2,461 003; 100 
See 13.5 | 2.46) .011 4,289) 1.74) .007) 832 165 85 735 125 6,751; 1.38) .005 13,980 007 64 
I cine ep endiulieseacwue 4.5 -82| .004 1,369 55) .002 289 ° 28 197 68 2,555 52) .002 4,373 093 5 
DM taithiceaceaeamnhan **3.0 -54) .002 483 20} .001 RS Se 28 ° 939 20} .001 1,383 001 50 
Ss es FEE ae Ee 9.7 | 1.76) .008 3,822) 1.55) .006) 1,089 418 89 440 138 7,031) 1.44) .005 7,523 006} 75 
SESE erro ee **1.6 -29) .001 437 18| .001 eee See 94 “ 928 -19) .001 1,308 001; 100 
i wivudsdpgeuausnbaebind 2.3 -41| .002 551 22; .001 105 ° a 42 ° 1,174 -24, .001 2,178 001 50 
os sivuontasessdaetadd 4.1 -74) -003 513 .21 001 115 < eee 44 . 1,066 -22) .001 2,710 002 67 
DL cienevendecedsccheent 8.5 1.55 .007 3,678} 1.49) .006 394 216 108 345 104 6,652) 1.36) .005 8,274 006 86 
ee rs 11.3} 2.05) .039 3,046) 1.23) .005 733 ae 31 411 162 6,342) 1.29) .004 11,153 -005 56 
ee oo 9.6 | 1.74 .007 2,880} 1.17) .005 611 . 95 411 220 7,262; 1.48) .005 11,730 -005 71 
CN, i) ntabeteddenenis 6.1 1.11 005 2,494; 1.01 004) 592 . 48 268 139 5,419} 1.11) .004 1,973 004 80 
! 
*Witheld to Avoid D sclosure. Be‘ore using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4. 
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“From the top of America’s Tallest Radio Tower, 
927 feet up, you can see way to hell and gone 
\.. and broadcast even further” 


... from The NEW YORKER,CBS “Listen” Ad 


ee ee eel 


“... the guy in overalls serves too, 
and WNAX yells loud as hell to let 
the city-slickers know about him” 


Se Mal oD. Fala, ROD DOs Salat, 


Samm MaMeFa 


* .. from VARIETY, 1943 Showmanagement Award 
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WEST NORTH CENTRAL STATES 


lowa 
(See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, Nebraska) 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 


retail sales of $50,000,000 


or more in 1942. 
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National map in color, 25x38, $3.50 postpaid. See page 323. 


SOUTH DAKOTAW— County Data — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY | 
Total % 
(in of 
thou- | State 
sands) 
Washabaugh................ we} 3 24 
TES ARES See **1.0 18 
Yankton (Yankton)........... 12.6 | 2.29 
ond td cata downs 2.3 41 
I wes | seston 


Dollars % % 
(in of 
.| thousands); State | U.S.A. 


= = 
5,435) 2.20 
273 ee 


247,002|...... 390) 


Prepoved by CHARTMARIES - New You 


CONTROLS 


tArmstrong and Stanley Counties combined. 


[OW A — County Data 7 


Oe UU agiaas 11.7 a1 
Sean 8.6) .37| 
RES 15.0| .65) 
Appanoose (Centerville)... .. 19.4 85) 
DE vb canadéenbeekaces 10.3 45) 
NR eae anes wile ae 20.5 89 
Black Hawk (Waterloo-Cedar 
ERR AER Eo eae 77.0 | 3.36 
Boone (Boone)............... 25.1} 1.10 
hc éduuidascuuedeacuni 16.3 71 
EEE A Me ap oe f- 17.5 76 
Buena Vista (Storm Lake)... .. 17.5 76 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME ot. 
ESTIMATE 1943 ESTIMATE 
FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of 
Ome % % Deneve vs. A. 
in 0 n 0- 
Eating & thousands)| State | U.S.A.) thousands) | tential 
General | Apparel | Drinking 
Mase. Places 
re SCP et Te * 208] .04)...... J eer 
Freee Nees Peres 171 «ER IE a nanxes 
1,083 329 617 11,551) 2.36) .008 9,327 
eee 50 oe ....... 2 ee 
23,694) 13,073) 30,682 490,008)...... 345| 387,989 
___ For South Dakota City figures, see page 306. %* * Partially Estimated. 
142, 153] (318 8,526] .34| .006| 12,451 
° ° 276 5,675 23) .004 7,462 
385 380 865 9,827 -40 .007 9,927 
804 371 743 14,360) 58) .010 6,088 
134 240 495 7,772 31 004, 13,083 
477} 308, S97 15, 188 * 011] 25,151 
9,060} 5,276} 6,275 96,785) 3.90} .068} 19,194 
907 740| 1,345 20,178} .81) .014/ 20,818 
524 433| 1,005 13,482} .54) .009) 12,424 
265 233 706 11,062} .45| .008} 14,991 
588 549) 1,252 15,185 ‘a 011 21,754 
585 10,579} .43| .006} 18,710 
940 12,808 “52 009} 21,039 


“‘*Withheld to Avoid Disclosure. 
[186] 


Before using these figures, see explanation page 17. 
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age 323, 


I, exclu 
|EMENT, 


Some major factors that make 
the No. 1 radio buy, 
dollar for dollar 


in lowa’s No. 1 market . 


DES MOINES 


*A Cowles Station 
Basic Columbia 
5,000 W., full-time 
Represented by Katz 


$iZE—more than a million Iowans live in 


KRNT’S daytime primary. 


STABILITY—Iowa’s spendable income is 
founded primarily on Agriculture, for which 
post-war production will continue at high 


wartime levels. 


PROGRAMS—Basic Columbia, plus alert 


local programming. 


PROMOTION—A¢¢ressive, through one of 
America’s great newspapers, the Des Moines 
Register-Tribune. 


COOPERATION—Key Iowa distributors tie- 
in with advertising on KRNT because they 
know its selling effectiveness. Many use KRNT 


for their own advertising. 


RESULTS—More than 150 national and re- 
gional advertisers (a new high) are currently 
using KRNT to strengthen their position in 
the Iowa market. 


10 W A— County Data — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
| | 
COUNTY | | FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % % oie ee Dollars | % | % | Dollars | U.S.A. | ity of 
(in of (in of of | | (in of of (in Po- ar 
. thou- | State | U. SA. thousands)| State | U.S.A. Eating & thousands)| State | U.S.A.| thousands) ] tential | ket 
sands) | Food howd Apparel Drinking Drug ; Index 
| M - | Places Co 
Carroll E..5 sc jucponaud 20.7 -91| .016 10,491 92) 017| 1 ,962| 835 749; 1,808 18,100} .73| .013 20,231 015 94 
Cass (Atlantic)............... 17.3 -75) .014 ee 82) .015 — 700 652) 818 15,299} .62) .O11 17,545 -013 93 
EE RES Senne Pree 14.7 -64| .012 6,645) al -010) 1.314 148 201 632 11,665) .47| .008 21,563 -012| 100 
Cerro Gordo (Mason City)... .. 37.9 | 1.65) .029 25,539 2.24 -040) 5,005) 4,194) 2,630) 2,619) 1,115 52,032) 2.10) .037 17,874 -036| 124 
Cherokee (Cherokee)......... 15.5 -67; .012 6,592) .58 -010) 1 460) 568 387 907 11,675) .47| .008 24,934 009) 75 
SN rsa uibiicreiacasutinneie 13.4 -59} + .010 5,229) .46 -008) 1,136) 266 285 763 9,784, .40) .007 10,130 -008 80 
a rc Essa os eat el 8.7 -38| .007 2,887; .25 —e 754) 361 140 . 5,733) .23) .004 7,003 -005 71 
| 
Clay (Spencer)............... 15.6 -68|- .012 10, 308 -90} .016) 1,602 881 892 910 16,790} .68| .012 21,786 -013| 108 
Cc cneinxevedcewees 21.7 -95| .017 9,375; .82 013 1,985) 106 385) 1,277 17,383} .70| .012 17,198 014 82 
Clinton (Clinton)............. 44.2 | 1.93) .034 22,615, 1.98) .036) 5,744) 2,736) 1,577) 3,031 55,104) 2.22) .039 24,857 -037| 109 
EN sing iicsickueenesede 18.1 -79| .014 7,046) .62) .011| 1,605 528 349} 1,163 13,179} .53) .009 22,292 011 79 
Sree 22.1 -96| .017 10,052) .88) .016| 2,726 913 481 757 19,917; .80} .014) # 18,162 -015 88 
tie Karat aca Aenea 9.5 -42| .007 2,595) .23 al 635) 112 115 190 5,321 -22| .004 7,809 005 71 
| SS ere eee 11.9 -52} .009 3,922) .34 -006| 1,189) 287 117 373 8,044) .32) .006 6,989 -007 78 
| EERE eee: 15.8 .69} .012 5,635} .49) .009) 1,128) 181 381 615 10,586} .43) .006 15,889 008 67 
Des Moines (Burlington) ...... 40.3 | 1.75) .031 19,856; 1.74) .031 5,343 3,017; 1,706) 1,832) 1,029 47,649) 1.92) .034 11,586 -033) 106 
a cancwenesavandess 10.1 -44| .008 5,125) .45) .008) 1,200 109 217 731 8,980) .36) .006 12,424 -007 88 
Dubuque (Dubuque).......... 59.1 | 2.58) .046 32,925) 2.89) .052) 7,053) 7,471| 2,472) 4,703 70,580) 2.85) .050 15,162 -050| 109 
NS ii oak da bacanmeaey 11.7 -51; .009 6,645} .58) .010) 1,371 ° 482 649 11,114) .45) .008 12,468 -009) 100 
Fayette (Oelwein)............ 26.3 | 1.15) .020 11,493) 1.01 “018! 2,364; 1,043 791; =+1,221 22,195} .89) .016 16,339 -017 85 
Floyd (Charles City).......... 18.1 -79| .014 8,033) .71| .013 1,788) 629 430 851 13,951 -56} .010 16,444 012 86 
aA Eee. 14.2 -62) .011 6,313) .55) .010 1,251) 285 222 696 9,519) .38) .007 23,251 009 82 
SN cn cnnescucncualeneiaden 12.0 -52| .009 3,089} .27| .005 o27| 89 89 258 6,573) .27| .005 16,780 -006 67 
EEA enero 13.4 -58} .010 5,536, .49) .009| 1,142 370 343 721 10,405) .42| .007 19,516 -008 80 
EEO ee ee 12.1 -53| .009 5,339} .47) .008 891 182 166 514 9,649} .39) .007 22,342 008 89 
res 14.9 -65| .012 4,953) .43) .008) 1,535 226 165 787 9,714) .39) .007 14,883 -008 67 
Hamilton (Webster City)...... 17.5 -76| .014 8,042} .70) .013) 1,844 814 642; 1,047 13,836} .56) .010 22,337 -012 86 
oe, COOL O TE! 14.0 -61) .011 5,385) .47| .009 984) 69 113 670 9,545) .38) .007 17,568 -009 82 
RS eee: 20.5 -89) .016 10,748; .94) .017; 2,296) 574 670} 1,033 17,224, .69) .012 21,556 -014 88 
ce Re Bee 19.8 -86| .015 6,960; .61) .011;) 1,430 257 161 860 13,099)  .53) .009 15,501 -011 73 
EE eee 16.4 -71| .013 4,913) .43) .008) 1,160 482 161 517 9,507} .38) .007 12,068 009 69 
WI vicccnncsvciescaiage 12.2 -53} + .009 4,470} .39| .007) 1,003 271 318 651 8,090} .33) .006 9,489 007 78 
RE nnn 11.6 -51/ .009 4,774, .42| .008 961 79 162 695 8,509) .34) .006 15,742 -007 78 
STE ees 9.2 -40| .007 4,198} .37| .007 898 357 156 615 8,323) .34) .006 14,883 -007; 100 
DO as aaa uae ona vae 15.2 -66} .012 6,866} .60) .011) 1,297 156 222 712 11,948; .48) .008 17,065 -010 83 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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Use ANY or ALL of these local daily papers 
ee 
Pp ' in lowa to work for you 
PAPER cacounen 
Ames Tribune (8) 4,216 
Atlantic News-Telegraph (B) 5,480 
Boone iienatinebtons (B) 4,736 
*Burlington Hawk-Eye Gazette (LB) 18,620 
tCedar Rapids Gazette (B) 47,067 
Centerville lowegian & Citizen 5,744 
Charles City Press (B) 4,559 
Cherokee Times & Chief (B) 3,750 
*Clinton Herald (8B) soca SOOO 
Council Bluffs Nonpareil (LB) = 16,124 
Creston News-Advertiser (LB) 4,720 
t*Davenport Times*-Democrat (LB) AP 41,791 
t*Dubuque Telegraph-Herald (LB) . . 34,030 
Fairfield Ledger (B) __ . : 4,563 
dge M ger & Chronicle (B) ‘ 15,614 
‘Fort Madison Democrat (LB) .. 5,325 
lowa City Press-Citizen (B).............. : 8,918 
*Keokuk Gate City (LB) stare aet-é iow 7,601 
Marshalltown Times-Republican (8) Rees 11,833 
*Mason City Globe-Gazette (B):..... ....... 19,877 : 
Mt. Pleasant News. ...._....... a FT 3,140 
*Muscatine Journal (B)... ............ a 
@It’s a market, Gentlemen...the thirty-one key markets give your — pean per re renctrneetee: con 
rich and responsive state of Iowa. advertising that on-the-spot force. Oskaloosa Herald (B)...........-.-.-... 20+. 6,494 
, . Ottumwa Courier ( PEE eee tee 16,908 
People here are buying now and __ the appeal, the interest that only a Shenandoah Sentinel (B) dite vata alaassme ters 3,654 
* 5 
planning now ... making present _local daily paper can claim. This is ' he Aa (8). errs a [i 
f saliti ; Set t Waterloo C (B) SS 
sales and post-war patentaginees sales-compelling advertising .. . Webster ¢ oy haa ER hee Saath 5357 
equally great, equally desirable. MERCHANDISABLE ADVERTIS- —- 
? : : : Tota i pees 459,382 
What's more, we ve got the ideal ING... that convinces the people a a  enD 
way to make this market yours. who buy and the dealers who sell {Published Sunday alto. 
Thirty-two local daily papers in your products. What a combination. (8) Accepts Beer Advertisements. 
Use it now! (LB) Accepts Liquor and Beer Advertisements. 
Write for convincing evidence MERCHANDISABLE CIRCULATION 
THE IOWA DAILY PRESS ASSOCIATION [iiiiibsaatgherstanp nase 
dominant markets in the rich and 
405 Shops Building Des Moines, lowa responsive state of lowa. 


- FE ‘gin itis 
IO WA— County Data — (Continued) sive estimates by SALES MANAGEMENT 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION SM ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm} % of 
Total | % % Dollars % % Dollars | % % Dollars | U.S.A. iy 
(in of of (in of of (in of of (in Po- ar 
thou- | State | U.S.A./thousands)} State | U.S.A. Eating & thousands)| State | U.S.A.| thousands) | tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 
m Mase. Places 
Pdi nesstetwsaeeusenes 17.6 -77| +.014 7,598 -67; .012| 1,799 430 372 965 317 14,095 -57; .010 14,162 012 86 
Jasper (Newton)............. 28.8 | 1.25) .022 11,039} .97| .017) 2,449) 1,305 461; 1,196 500 26,559) 1.07) .019 22,250 019; 86 
Rn epeene 14.0 -61) 011 5,732; .50| .009) 1,370 586 360 396 249 10,996} .44) .008 8,780 009; = 82 
Johnson (lowa City). ......... 32.5 | 1.42) .025 17,081; 1.50) .027) 3,721 2,518} 1,455) 2,504 748 34,916) 1.41) .025 21,530 026; 10 
Ti csnekpnschendiphecesad 16.8 -73| .013 6,435} .56) .010) 1,205 257 189 901 176 11,306} .46) .008 20,807 010| 7 
PEs ctcatekipesoudensads 15.7 69} .012 6,457 57; .010| 1,424 203 175 599 252 11,565) .47| .008 16,766 009; «78 
SL ccabeveswcaveanonents 24.1 | 1.05) .019 10,399 91} .016) 1,975 370 753) 1,456 370 17,472) .70| .012 31,383 015) 79 
Lee (Keokuk-Fort Madison)...| 38.3 1.67) .030 15,994) 1.40) .025) 4,131) 2,026) 1,504) 1,695 730 40,004) 1.61) .028 9,503 028} «= 83 
Linn (Cedar Rapids).......... 88.6 | 3.86) .069 68,680) 5.14) .093) 11,779) 10,812) 5,985) 6,205) 3,565] 161,751) 6.52) .114 23,372 099; 143 
i: <iuktensnueeanaooaie 10.3 45| .008 3,929 34) .006 917 110 79 ° 124 7,432} .30) .005 11,039 006) 75 
ESSE SREP CIEE EES: 11.5 50} .009 4,608 40} .007) 1,329 672 263 473 173 9,300 37| .007 5,359 007; += 
ee oe ae eles 13.4 59} .010 4,349 38} .007 888 322 76 698 156 8,749 35} .006 20,489 007; +=70 
NN asus ease ded 12.4 54; .010 4,383 38} .007) 1,172 275 ° 342 186 8,735 35) .006 12,988 007 70 
Mahaska (Oskaloosa)......... 22.5 98) .018 10,638 93} .017; 2,045) 1,790 836; 1,024 474 22,270 90} .016 17,527 017, 94 
SA 22.1 96; .017 8,695 76; .014) 2,322 481 491 871 262 14,067 57; .010 15,062 013 76 
Marhsall (Marshalitown)...... 31.5 | 1.38) .025 16,751; 1.47) .026) 3,888) 2,898) 1,273) 1,797 352 31,902; 1.29) .021 22,666 023 92 
Ee 11.3 49} .009 3,616 32; .006 916 109 173 270 150 7,205 29) + .005 12,239 006} 87 
P< ond necdsdsees senna 12.4 54 010 5,222 46} .008 1,201 308 317 553 148 9,796 39; .007 14,324 008 80 
NS oe Bee owe dea heaadts 14.7 64 011 5,344 47; .008 1,146 147 205 598 168 10,290 41 007 18,150 008 3 
SRS Ree 11.7| .51) .009 3,692) .32) .006) 1,153 361 166 453 118 7,073} .29) .005 6,076 -006) 67 
6 sccsnetuneenes 13.9 -61; 011 6,664 -58| .011) 1,393 479 599 740 250 12,547 51| .009 11,494 -010) 91 
Muscatine (Muscatine). ...... 29.4 | 1.28) .023 14,804) 1.30) .023) 3,991 *| 1,044) 1,814 465 30,430} 1.23) .020 15,315 -022) 96 
See 16.1 70; .013 8,541 75; .013 1,687 762 576 974 230 15,402 -62) .011 22,371 012) 92 
A. cc catacdsasceceass 9.5 * -007 4,110} .36) .006 900 309 115 549 105 7,475} .30) .005 14,520 -008) 86 
| 


— 


*Withheld to Avoid D‘sclosure. Before using these figures, see explanation page 17. 
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HOW THEY LISTEN IN IOWA 


(Stations named as “‘Listened To Most’ —by percentage of 
all reporting families, 1943 lowa Radio Audience Survey) 


HO. abn ARS HE o> 
WMT HHH 925 


WOW bbe 65% 
WMAQ #6 3.0% 
HOW THESE FIGURES KMA $64 2.7% 


WO! i 2-45 
WERE OBTAINED KRNT fl 28 
University of Wichita’s famed Dr. F. L.Whan conducts the KSCJ i: 2.2% 
authoritative lowa Radio Audience Survey each year, using WGN 2.0% 
accepted “sampling” methods in checking state wide listen- KSO * LAS 
ing habits. Impartial interviewers (or farm questionnaires) KXEL ‘ As 
reached more than one out of each 62 homes in State. 4 
Statistics charted at the right are but a small fraction of woc # ei 
vital material gleaned. Ask for copy of complete Survey. WNAX ‘ 1% 
KGLO @1.\s 
WSUI § 0.9% 
KOIL § 97% 
KTRI {0.68 
WCCO {0.5% 


NIGHTTIME 


WHO PORAIREPEPRE RET PARDEE TORRRREODDRRRRERRARRRHRRRRRRHIIEE °7 o% 
wow AOI oo* 
WMT us 6.6% 


wHy WHO Is so POPULAR! semis 
eer 
ULAR! WGN $9 °°? 

There are several reasons why WHO dominates “Iowa Plus”. First, 
WHO is only 50,000-watt, 1-A, clear channel station in lowa. Second, 
it’s located near center of State. Third, it carries the best of NBC, 
has largest local talent staff in State, a big-time programming depart- KSO a 1.2% 
ment, the most popular news services (47.49, of lowa families 
“listen regularly” to WHO news, versus 6.3% for Station B). Fourth, WCCO ; 0.9% 
WHO has largest public service staff for promoting war effort 7 

. , : < eee KOIL 4 09% 
programs and State-wide contact with social service organizations. 


® 
If you want detailed information or a copy of the lowa Radio WOCc q 0 6% 


Audience Survey, please communicate with us or Free & Peters. 


KMA § 08% 
WHO for lowa Plus! KSCJ § 07% 


Des Moines . . . 50,000 Watts KXEL § 0.7% 
B. J. Palmer, President... J. O. Maland, Manager 
FREE & PETERS, Inc., National Representatives 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION 67D ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
| 

COUNTY | | | FIVE STORE GROUPS | 
| (in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % | =e _| Dollars % % Dollars | U.S.A. | ity of 
(in of of (in of (in of of (in Po- fare 
thou- | State | U.S.A./ thousands) ie U.S.A. Eating & thousands)| State | U.S.A.| thousands)| tential | ket 
sands) Food | General | Apparel | Drinking} Drug | Index 

Mdse. Places 
Page (Shenandoah) 20.5 | .89| 016 12,959) 1.14 020) 2,117) 1,448 867 960 490 20,691 83) .015 14,900 -017; 106 
Palo Alto 14.3 | 63) .011 5,989} .52) .009) 1,273 334 296 777 201 10,597; .43) .007 18,733 -009; 82 
Plymouth. ... 20.6 -90| .016 8,048; .71| .013) 1,647 601 379} 1,113 283 14,026; .57) .010 25,827 012; 5 
| 

Pocahontas 14.0 -61| .011 5,782, .51| .009| 1,152 146 204 888 284 11,090; .45) .008 20,501 -009, 2 
Polk (Des Moines) 191.2 | 8.33) .148] 128,871) 11.29) 204 27,505) 26,787) 15,314) 14,574) 6,678] 353,342) 14.25) .249 18,424 215) 145 
Pottawattamie (Council Bluffs) 60.4 | 2.63) .047 24,434 2.14) -039| 6, 77) 2,661; 1,799) 2,978) 1,337 69,451; 2.80) .049 35,165 046; 98 
Poweshiek...... ; 17.0 -74| .013 7,526 -66) 012) 1, 972) 509 . 815 298 16,003) .65) .011 17,721 -012} = 9 
Ringgold. ... 9.2 -40| .007 2,422} .21| .004 586| 112 73 237 112 5,489, .22) .004| 8,509 -005, 71 
a 15.7 -68| .012 6,910; .61) .011) 1,244 208 325 858 231 13,022} .53) .009 21,574 -010; = 83 
Scott (Davenport) 85.6 | 3.73) .067 52, 665| 4.62} .083) 12,493) 10,682) 5,987) 6,617) 1,959] 135,693) 5.47) .096 15,850 086, 128 
Shelby........ 14.6 -64) 011 6,293} .55) .010 1. 197 325 706 231 12,177; .49| .009 16,665 -010, 
= 24.7) 1.08) .019 8,601 -75| .014) = 1,633) 514 130 849 323 14,841 -60} .010 32,045 -013, 68 
Story (Ames). . 32.2 1.40) .025 16,805} 1.47; .027 4,054) 1,692 803| 2,477 585 33,289) 1.34) .023 22,200 -025| 100 
Tama 19.3 84) .015 7,476| .66| .012) 1,603 243 191, 1,060 260 13, 790) -56) .010) 24,050 .012| 80 
Taylor....... 12.1 -53| .009 3,284) .29) .005) 872| 139 161 329 188 6,910.28; .005) 9,689 -006 67 
EES 13.8 60) 011 6,665, 58) 011) 1,410 721 567) 706 332 12, 228) .49) .009] 7,736 010, 9 
Van Buren..... 10.7 47) 008 2,781; .24) 776, 79 32) 362 71 6,270, -25 -004) 6,755 006) 63 
Wapello (Ottumwa) 43.2; 1 " 034 20,759; 1 82) .033 5,568} 2,678} 3,077, 2,402) 1,094 49,411 "7 035 9,653 -034) 100 
Warren....... 15.6 -68| .012 5,091 « -008) 1,336 230 112 524) 168 10,121 41, .007 12,018 -008, 67 
Washington... ... ; 17.4 -76| .013 7,912; .69) .012) 1,351 906 383 751 305 14,123} .57| .010 17,824 011) 85 
Wayne........ 11.3 -49| .009 3,250) .28) .005 924 208 95 290 160 6,880) .28) .005 7,109 -006| 67 
Webster (Fort Dodge) 36.3 | 1.58) .028 23,239; 2.04) .037| 4,487 *| 2,193) 2,176 745 46,576) 1.88) .033 24,130 033) 118 
Winnebago.... 12.0 | .52) .009 5,221 -46| .008 977 250 189 520) 169 9,243 aed ” 11,759 -008| 89 
Winneshiek.... nt. 19.1 -83| .015 7,374, .65) .012) 1,498 657 424, 1,172 212 12,979 52) .008| 14,968 011 %3 
Woodbury (Sioux City) --| 91.1 | 3.97) .071 66,594; 5.84) .105) 14,697) 14,331; 5,822} 9,241) 3,189] 195,387) 7.88) .138 30,395 -103) 145 
SS ; 10.3 -45| .008 3,445 30) .005 792 e ° 559 121 6,892 28| 005 12,045 006; 75 

eee 17.2 -76| .014 7,742 68} .012) 1,853 260 581 904 338 15,693 63) .011 23,372 012 
ER - ) | 1.782] 1,141,002)..... | 1.82 |253,387 | 137,843) 85,920) 134,000) 46,291) 2,480,000) | 1.745) 1,652,547 1.770, 9% 


For lowa City figures, see page 306, 
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| r | | } | 
Adams (Hastings) 25.3 | 2.13} .019 am 2.26) .023 3,401] 2,409} 1,224) 1,325] 602) 25,922 1.00 018} 5,338] 020) 105 
Antelope........ 10.8 | .91) .008 3,994] .63| .006 “B32| 501 124, 278) = «149 7,505, .54) .005) 11,495) 006) 7% 
Arthur... 8 | .07| oo a) Bee Secs ies 14 : 258.02)... | 1,918 | 
Banner... 1.2| 10) .001 76.01 _ REE ee Se: . 174.01! 2,088 
Blaine... .. 1.3 | " 001 326|  .05| | .001/ W)......02]seeee. 19 . 672 = siebee 1,546 001; 100 
Boone... 10.5 | .88| .008 3,771) .60| .006) 969, 238] 217) «= 336) s«181 7,531} .58} .005) 4,687 006| 75 
Box Butte 12.4 | 1.04) .010 8,039] 1.27) .013| 1,967, 1,243] 488) 927) 378] + = 13,986] 1.08) .010) 4,008 011; 110 
Boyd... 4 44) .004 2,109} 33) 003/467) 19 27, «173 57 4,015} 31.003) 3,212 003, 75 
Brown tecseeeeep 6.0] 42] 008 2,691, 41] .004) 594) 273 *| 208) «108 4,399) .34) .003) 3,568) 004) 100 
Buffalo (Kearney) 23.3 | 1.96) .018] 12,550) 1.99) -020 2,486) 1,657) 814) 1,150) 685] 19,825] 1.52| 014) 10,096) G17, 
} } | 
Burt... 11.0 | 93) .008 «sn .72| .007, 1,106} 228] 169) 446} 197 8,106] .62) .006| 15,174] 007,78 
Butler......... [| 1.1] £93) 009 3,073} 49) .005} 888) 296 57} 320) 91 6,832 53 .005| 5,714) .006, 67 
Cass... 15.2 | 1.28) .012 4,435, .70| .007| 1,408 116) 124, += 612)_—(209 9,709, .75| .007) 10,102} 008) 7 
Cedar. . 13.6 | 1.14) 011 4,678} .74| .007| 1, 184| 89} 182) 677/185 8,400| .65| .006| 13,853 007} 
Chase a8! .39} 003 2,957) .47| .005) 567/189 " 194,143 4,224) 32 "7 5,669} 004) 133 
| 
Cherry 6.9 | 58, .005 2,999} .47| an 591| 81 91) 223) 132 8,371| al 004) 15,669} .005| 100 
Cheyenne 9.9 | 84) .008 5,805] .92) 009] 1,282; 624] 183, +713} «(249 9,866) .76| .007) 8,239) 008) 100 
Clay... 10.1 | .85|  .007 3,051| .48| .005) 718 61 82} 467) 124 7,889, .61, .006) 5,059] 006, % 
Colfax...... 9.5| .80| .007 4,306 .70) .007, 939} 288 41) 631 125} 8,913, .69| .006 5,868)  .007) 100 
Cuming neal | 009 -_ 83) .008| " 704, 268 514 197} 10,630.82} .007, 17,982) 008, #8 
| | | | 
Custer 17.9 | 1.50) .014 7,853] 1.24) .013| 2,550 “ 217, 608} += 406] = 16,024) 1.23, .011| 14,354] = 012, 
Dakota 8.6 | .73| .007 2,648} 42) .004, 1,081/......... ‘ 723} 108 4,705 .36| .003) 8,550) 004) 8 
Dawes... 10.0 | .84 .008 5,985, .95| .010/ 1,553} 355] 845] 793] ««-276| «11,208, .87| .008| 5,130] 00,18 
Dawson... 16.4| 1.38, .013| 10,497 1.66, .017/ 2,252 950 311, = 773, «= B12) «16,201, 1 25| .011] 25,110) 013) 100 
Deuel....... 3.3| .28| .003 1,346] .21) .002} = 194 ° 46) 134 76 2,456) .19| .002) 5,169) .002, 67 
Dixon... : 9.2 .77| .007 2,775| 44, .004| 676 69 *| 384) 105 6,141, .47, .004| 10,806) .005, 7! 
Dodge (Fremont) — | 23.7! 1.99! .o18! 15,113! 2.39' .024' 3,276" 1,466! 1,448' 1,748 © 605! = 24,516! 1.88' .017' 10,869" 019108 


*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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An index to all county and city data, by states and sections, appears on page 4. 
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this rich, 


O the war ends. So the “big money” stops 

jingling in war-worker jeans. So markets get 
shifted and shuffled around for the long readjust- 
ment to peace... 

So what? 

So R & T Iowa keeps right on being a lush mar- 
ket for you! The good, black dirt of Iowa’ stays 
put—and so do the people on it. The corn keeps 
growing. The little pigs keep multiplying. The 
hens keep on laying eggs. Nature pursues her old, 
old job of making Iowa the nation’s No. 1 agri- 
cultural state. 

And the money will still roll from Iowa farms 
to Iowa towns and cities—roll into the urban cen- 
ters that make Iowa one of the 20 best markets in 
America today . . . and that will keep Iowa at the 


7-—R. « T. IOWA 


blatk earth. 


forefront of buying power in the postwar period. 

Anchor your postwar sales and profits in the 
rich, black dirt of Iowa. Start building your plans 
now on the market that spells stability with a 
capital “S.” Whatever happens, Iowa’s wealth 
Stays put... lowa’s buying power stays up. 

One great newspaper covers this entire lowa mar- 
ket... reaches the towns and cities where the money 
és spent... Use it to win your sales battles in the 
peacetime days ahead. 


cH 
onan Oy, 


Gs 


JF 
vy 


lf R & Tlowa isn't on it, 
you're missing one of 
your 20 top urban markets. 


A STATE-WIDE URBAN MARKET... ’ 
COVERED BY A STATE-READ PAPER | 


| Des MOINES REGISTER and TRIBUNE a 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit. 
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WEST NORTH CENTRAL STATES Nebraska 
(See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, 
=<. lowa 
J Si0ux DAWES SHERIDAN | CHERRY 
' BOX BUTTE 
l | 
__Jcaant | nooner [ twomas BLAINE | LOUP |GARFIEL nee MADISON = CUMING | BuRT 
| scoris MORRILL | GARDEN _ Poon $ 
; ; ALLEY | GREELEY PLATTE |COLFAX] DODGE 
rene ARTHUR | NcPHERSON | LOGAN | CUSIER v ASHING 
ane DOUGLAS’. 
BUTLER ? 5 
: KIMBALL CHEYENNE KEITH LINCOLN SHC RMAN | HOWARD POLK 
i DEVEL — SAUNDERS } SARPY 
Lan. 
rs oa DAWSON BUFFALO | HALL |Z... | YORK sewano | ester anes 
ats Lincoln @ . Toroe 
LLMORE SALINE 
CHASE HAYES FRONTIER PHELPS | Ki Anncy| ADAMS ciay Fi aa om 
i dosecn| — NEMAna Ny 
DUNDY HITCHCOCK |REDWILLOW] FURNAS | HARLAN |FRANKLIN i A _ SON PAWNEE prcnanoson\ 
Cities shown are those having | “& a | ‘ ra - ° 
retail sales of $20,000,000 
or more in 1942. CITY POPULATIONS 
(1940 CENSUS) 
Counties shaded are those having 
. ©O UNDER 50,000 
retail sales of $50,000,000 © 50,000 TO 100,000 Per es 
or more in 1942. @ 100,000 OR OVER 
0 50 100 
Pepe ed by — 


National map in color, 25x38, $3.50 postpaid. See page 323. 


NEBRASKA — County Data — (Continued) The “SM” symbols mark original. excle 


sive estimates by SALES MANAGEMENT. 


: Ba or. RETAIL SALES—1943 EFFECTIVE BUYING INCOME ae. 
Uy 7 
12-1-1943 yD ESTIMATE 1943 GYD ESTIMATE CONTROLS 
COUNTY | | | | FIVE STORE GROUPS 

| (in thousands of dollars) GrossFarm| % of Qual- 

Total | % | % | Dollars | % | % |__ | Dollars | % | % | Dollars | U.S.A.| ityot 

(in of of (in of of l (in of of (in Po- | Mar- 

thou- | State | U.S.A.| thousands)! State | U.S.A. | Eating & thousands)| State | U.S.A.|thousands)]} tential | ket 
sands) Food | General | Apparel |Drinking|; Drug | Index 
| Mdse. Places 

Douglas (Omaha)............ 246.8 | 20.75 192 179,440) 28.39} .283) 46,799 29,911] 20,419} 29,239) 8,951 455,240 34.99) .320 16,487 .281| 164 

Di tabtckes shane keneend 4.3 36 003 1,740 28; .003 311 7 50 147 . 2,864 22; .002 4,296 003) 100 

ive covenucaddnaiaean 10.0 84 008 3,316 52; .005 962) 254 80 300 267 7,179 55) .005 6,814 006) % 

Si ininn semeadwneec antl 6.5 54 005 2,182 35; .004 745 ‘| 19 215 98 4,515) 35; .003 3,734 004) 80 

SNR ee oe §.2 43; .004 1,658 26; .003 366 85) . 209 67 3,945| 30; .003 3,969 003) 7% 

I i:a: iy sci dilinticis iin eile 8.2 69 006 3,735 59| .006 1,051 56) 50 347 224 7,968 61, .006 4,742 .006) 100 

Gage (Beatrice).............. 23.9 2.01; .019 11,257; 1.78 018 3,176 1,375) 685 1,040 706 22,155; 1.70 016) 14,178 .017) 89 

iinccddsabencepeccrenl 3.8 32} .003 1,159 a 002 409 *| 55) 92 54 3,064) 24) .002) 7,353 002} 87 

| | 

EE ee 2.8 24; .002 1,232 19 002 303 * -| 81 wel 16 001) 2,028 002, 100 

RISES RRO ee 2.8 23; .002 753 12 001 ee } 70 * 1,209) 03; + .001) 2,009 001) 50 

Tn <0i-gdiinibbiie neni 1.1 10; .001 918 15} .001 RS 44 ihe ° 23 . 1,840 14 -001) 4,312 001) 100 

RARE Serer 5.4 45; .004 2,097 33 003 478) . 23 212 142 4,048 31; + .003 3,128 003) 7% 

Hall (Grand Island). ......... 28.9 | 2.43) .022 19,458; 3.08) .031 4,486; 3,922 1,692) 2,446 779 31,802; 2.44; .022 8,069 025! 114 

Ee reese 8.4 71| .007 2,712 43) .004 894 252 * 187 120 5,736 44, .004 6,237 005 1 

Dl cudconuskinenahenbiad 5.8 49) .005 1,823) 23; .003 534 148 197 65 2,930) 23) -002 3,134 003 60 

nai ont a elatsiobenuaie 2.4 21; .002 256, 04; .001 ERE Tae eee 713; 06) .001 2,858 001 50 

NG ota 6 nermed Bekiemncbe 5.4 -46; .004 2,024) 32; .003 483 51 as 183 112 3 817) 29; .003 3,673 003 % 

ilusneenennuinakedenauns 13.7 1.15 on 5,371 85; .009 1,229 384 162 734 187 8,859) 68; .006 11,094 008 nR 

} 

LE A see 1.3 1 001 1,369 22; .002 97 +| ss 120 ° 1,486 12 001 702 001, 100 

iid b as asaiad shieidia 7.2 006 2,057 33| .003 638) . 86 273 54 4,245 -33} .003 4,776 004 67 

DN. « dcnncenwensannedi 13.3 1.12} .010) ~ 8,043) 1.27) .013 2,136 . 363 898 420 16,339) 1.26) .012 8,030 012 12 

RT ee error 7.1 -006 2,332 37; .004 544 195 66 278 136 4,905 -38} .003 5,923 004 y 

EE Se 5.9 50; .005 1,927 30; .003 866 144 bs 233 110 4,428 34) .003 4,354 .003 60 

bic cadebunienbuekewentn 6.2 52; .005 5,111 81; .008 937 . 173 649 162 6,702 -52) .005 8,674 006; 120 

Bn de nevcensnaseaten 2.4 20; .002 382 06; .001 128 S * 28 . 868 -07} .001 3,070 -601 50 
*Withheld to Avoid D:sclosure. Before using these figures, see explanation page 17. ie) 
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Sa 


96.3% coverage of Metropolitan 
Omaha.... 100% coverage of 
every worth-while home. 


76% coverage of the 50-mile re- 
tail trade area. 


66% coverage of 113 Nebraska 
cities over 1,000. 


45% coverage of the entire 103- 
county Nebraska and Southwest- 
ern Iowa market. 


DAILY, 194,190 
SUNDAY, 193,156 


Average March, 1944 


Sidney, Nebr. is 370 Miles from Omaha 


of the customers of these merchants 
are influenced by advertising in the 


Omaha World-Herald 


If you lived in ANY Nebraska city or town—even 300 or 400 
miles from Omaha—you’d probably read the Omaha World- 
Herald. 66% of the folks in 113 of the state’s larger cities and 
towns DO! 


The reason SO MANY outstate folks subscribe to the Omaha 
World-Herald is that it is a metropolitan newspaper offering 
its readers complete news features.. a rugged editorial 
policy ...famous culumnists... featured cartoons... many 
special features. 


The advantage to you, as an advertiser, is that you get vir- 
tually Statewide Coverage. You reach EVERY Worth-While 
Home In Omaha... PLUS heavy coverage throughout all 
93 Nebraska counties and 10 in Iowa. You promote sales not 
only for your Omaha dealers—but for all those throughout 
this 500-mile-long market! 


Schedule The Omaha World-Herald for top coverage of Nebraska 
and Scuthwestern Iowa. 


wahea WORLD“ HERALD 


One of the Nations Great Newspapers 
Owners and Operators of Radio Station KOWH 


O'MARA & ORMSBEE, Inc., Nat’! Representatives: New York @ Chicago © Detroit @ Los Angzles @ San Francisco 
May 10, 1944 
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NEB RASKAW— County Data — (Continued) 


COUNTY 


Lancaster (Lincoin)......... 


Lincoln (North Platte) 


STATE TOTAL........ 


Barton (Great Bend) 


Bourbon (Fort Scott) 
a Ee 
Butler (E! Dorado) 


Chautauqua 


Cherokee 
Cheyenne... 


*Withheld to Avoid Disclosure. 
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wee! 


BRESS NBSSR 


S888 88888 


013 


38 


RETAIL SALES—1943 
ESTIMATE 


FIVE STORE GROUPS 


BRBkS BUSES 


g8288 


Skees Sesee 


$ 88222 88883 


— 
Sea BESss 


— 
2 


S888 82: 


PE 


(in thousands of dollars) 
|Eating & 
General | Apparel | Drinking} Drug 
Mdse. Places 
¢ 91 158 102 
48 186 543 217 
14,550) 6,277) 5,597) 2,940 
1,961; 1,241) 1,870 806 
RCE? ERG 58 ° 
Eatery SNES 27 ° 
1,925, 990) 1,347) 402 
151 55 434 164 
275 ° 368 206 
124 59 273 81 
282 200 481 333 
245 ° 309 208 
989 296 858 336 
93 259 187 
177 234 112 
= 156 336 191 
168 67 435 123 
1,001 557 1,166 378 
75 53 239 167 
S 401 710 317 
1,048 479 871 441 
sient % 186 ° 
242 165 813 312 
See oe ? 348 49 
338 98 916 229 
2,717; 1,044) 1,898 999 
292 135 539 146 
393 79 429 249 
103 52 211 91 
. . 27 . 
* e 138 64 
200 223 432 214 
s . 109 > 
¢ 63 403 145 
271 64 181 118 
S 81 442 131 
369 142 325 86 
166 * 172 103 
ee Sek 50 ° 
690 491 548 269 
81,682) 44,527) 77,340) 29,775 
"For Nebraska City figures, see page 306. 
710 451 465 244 
188 149 236 180 
824 697 816 490 
158 200 303 217 
1,859 942 1,083 732 
722, 617; 632} «2-390 
938, 128] 423] 336 
1,196 603 949 410 
>. *| 84 77 
123 45) 201 157 
376 536 517 423 
148 S 148 123 
69 57 145 
509 231 407 249 
1,215 531 690 419 
203 94 247 130 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME 


os 
 « 


~S3ee2e @: 


‘ 


aa 


S 88288 §8325 


2 8883 
$ 88222 83: 


~ « 
o- 
p— 
_— 


2 


— 
* . 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


~B3eeae @: 


~38e8 


The Same Result-Getting “Know How”’ 
that you've known on WIBW for 17 years 


a sin aies, Ciias - aoe oe 


| RADIO FAMILIES IM Pe ae Se = *. 20ers :000seel weeere) Oe 


ae < o 


| ‘ c+ at. . te — a eS 
WIBW’s Vp ws << =i : walle eee hola 
- e . P — “nae =p 

= 


RADIO RESULTS depend on the largest pos- 


sible audience hearing your message. 


WIBW's AUDIENCE is the result of our 
‘finger-on-the-pulse” programming policy that 
places the interest, needs and convenience of 
our audience first. 
PLUS RESULTS come with the projection of a 
ee | definite WIBW personality into the home... 
— = to such an extent that it becomes a living, 
: “= breathing member of the family circle. 
LA ee oe ee ee ~~ WIBW has been preeminently successful in 
} eh ae eee = so ee ~\" establishing itself as a friendly neighbor in the 
= ~~ homes and hearts of listeners throughout Kansas 
— and adjoining states. That's why PLUS RE- 
: SULTS are the rule rather than the exception 
wimiemiemis min jal us sidcscamillivasneaied 9 hon = ie on W . 
| Ne Nee ee ="). For the technically minded, WIBW's 580 kc 
Le —" < frequency and top soil conductivity give our 
5KW signal the sock of a million watts at the 
other end of the dial. 


For Penetration, Prestige, Personality and 
— you can always depend on 


; a -s et ts) mame @ 
~ 4g —_ ’ a r - “Po gue > ‘@ 
4 ao 8 = a Oe ~ - = ina 

. 7m so fe 6 mo es fe “* "8 


2 
fe 
‘te: 
= 


t 
ir pt 
i baw 


Secs Se oo 


Proving that listeners react the same, no matter where 
they live, the time-tested WIBW methods of personalized 
oo are working miracles in GREATER KANSAS 


CLINTON | 


KCKN Hooper ratings have been shooting up like a rocket 
bomb. (Without a single ‘money show’’.) Advertisers eed 
have discovered a long-awaited ‘‘something new” in 
metropolitan merchandising. They still can't quite under- 
stand just how KCKN’s 250 watts do the trick, but they're 
tickled pink with their RESULTS. 


lf you want pennies to do the work of dollars in the big- 
buying metropolitan market of GREATER KANSAS 
CITY—KCKN with studios in both Kansas City, Kansas and : 


Missouri, is your station. FRANKLIN 


PHONE, WIRE OR WRITE TO Le 


‘ LAFAYETTE 


VOHNSON 


KANSAS AMISSOURI 
1035 Topeka Blvd. 
A 3 a een BEN LUDY, General Manager 
Waltower Bldg. ELLIS ATTEBERRY, Mgr., KCKN 
K CIC cansas'ciry,no. Chagos Neu York, Son Froncioc 
Mutual . » San Francisco 


May 10, 1944 [195 } 


. . 
Kansas - Missouri 
(See also Minnesota, North Dakota, South Dakota, lowa, Nebraska) 
. 
PUTNAM {Sc¥.|SCOT- 0 
LER | LAND > 
SULLI- 
= van |APAIR | KNOK TEs 
on . 
VENNE| RAWLINS DECATUR’ PHI DA- 
« A LUPS smith | JEWELL |RePUBLiC i. MAR. i ae ViESS LINN — , 
eee | ae SHALL : h-Livinc: MA 
Shtewan Ty ORTON 28 Z a ot. fo sep ba HARITON, ALLS 
WOMAS ISHERing ; — cLouo 2 TON RAN. | MONROE '*. 
noon Clay vOrtant, JACK- |_ SON PLAT. om RAY | CARROLL OOLPH! PIKE Ye 
| _Granane nent | omg | Son  ngh vorne | an City Kane now AUDRAIN 
WMMACE) Logan [Gove | treco | cus nusseu] NO RILE y at Be IAGK-| LAFAY- ano MONT LINCOLN 
/+———— SALINE 3 yj wasnon Tj 20UG-] jonN. fs — COOPER oa tne. ST a 
ELLS- 5 SEE LAS | SON Peace) JOHNSON | PETTIS AR-| CHAR. , 
GRee.| =< — Ee 5s MORRIS OSAG. CASS N Louis 
ley ; SCOTT | LANE | NESS BARTON — a LYON FRANK-| MIAMI M 0 = ou me st 
| McPHER- Lin COLES OSAG FRANKLIN 4 
RICE | soy | MARION [Chase oe MENRY [pENTON MOR’ 23 NEFFER 
Wout | 4 | Finney DocmandAMNEE —_ mm CANS MULLER nics ae 
rc — ANDER craw-| 2 5 
GRay pL pene engl 22h genes CAMDEN Ford | 3% aS 
« a {STAFFORD Hutchinsoa_—_| BUTLER | GREEN- | woo0-| ALLEN | BOUR —, PULA-| PHELPS Ft ot Ply ae 
— D EDWARD wooo | SON VERNON — = prac / PERRY. 
non] qnvant} was. Kiowa | MAT? © Wichi pent {IRON 
KELL KINGMAN 2 Wichita WILSON] WEO- maot-| | capes 
bonton] meave | aaneca | cK — woos | S08 4 
ay SEw. LARK |_| BARBER SUMNER | COWLEY EAU 
ARO. — HARPER MONT- | LA oe WAYNe [ING i 
cece... STEVEN | CHE CHAU | OMERY|eCTTE NON Score 
SToo- 
s ; CARTER DARD Miss 
Cities shown are those having orecon] macy a 3 
* new f° 
retail sales of $20,000,000 =| mADRIO# 
$ . , CITY POPULATIONS kz PEM. 
or more in 1942. (1940 CENSUS) a Nal 
camcee 
° ‘ O UNDER 50,000 
Counties shaded are those having ’ coiitiaii iii 
4 sales of $50,000,000 @ 50,000 TO 100,000 —— 
r i saies Oo = a + ' 
eta ’ 7 @ 100,000 OR OVER 0 50 100 150 
or more in 1942. 
Prepored by CHARTMALERS - New Tost 


K A NSAS— County Data — (Continued) 


National map in color, 25x38, $3.50 postpaid. See page 323. 


The “SM” symbols mark origina!, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

POPULATION ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

} 
COUNTY FIVE STORE GROUPS | | 

(in thousands of dollars) GrossFarm| % of | Qual 

Total % % Dollars % , Be pare. ? lala : Dollars % % Dollars | U.S. A. | ity of 

(in of of (in of of | | (in of of (in Po- | Mar- 

thou- | State | U.S.A. thousands)| State | U.S.A. | Eating &) thousands); State | U.S.A.|thousands)] tential | ket 

sands) Food | General | Apparel | Drinking} Drug | Index 

Mase. Places 

ee eae 3.7 ° .003 1,904 -23; .003 483 146 * 91 mW 4,305 -22| .003 5,207 -003; 100 
Cowley (ArkansasCity-Winfield)} 33.4 1.97) .026 17,385; 2.08) .027| 4,807) 2,962) 1,116) 1,509 764 39,029} 1.99) .027 12,814 -027; 104 
Crawford (Pittsburg).......... 39.0 2.30) .030 18,131} 2.17) .029) 5,631 2,308; 1,298 1,361 945 43,090} 2.19) .030 6,854 .030| 100 
Nc idciceh enahiedn wot 6.2 -37| =.005 1,957; .23) .003 522 193 125 151 89 5,584 28) .004 3,059 ” 80 
ee 21.2 1.25) .016 9,790) 1.17) .015| 2,940 938 519 746 420 20,526; 1.04) .015 13,670 015) B 
Se er 10.6 -63) .008 2,376; .28) .004 853 . ? 253 118 6,063} .31) .004 10,288 005 63 
Douglas (Lawrence).......... 27.4 1.62) .021 19,116} 2.28) .030) 4,895) 2,395) 1,581) 2,167; 1,063 40,549) 2.06) .029 8,534 028; 133 
I a hia eaten dat beac 5.4 -32| .004 2,155 -26; .003 715 181 36 225) 149 5,738 -29| .004 4,197 -004) 100 
LE a ee eae 6.2 -37| .005 1,961; .23) .003 559 97 44 162 113 4,683) .24) .003 5,274 003 60 
ll cccannsvaunonvonsbaaes 16.4 -97| .013 6,952; .83) .011; 1,856) 1,041 214 588 288 14,762) .75) .010 3,062 011 85 
ee ee: 8.3 -49| .006 3,114) .37| .005) 1,202 208) 128 245 247 7,800; .40) .005 4,871 005 83 
Finney (Garden City)......... 11.4 -67| .009 8.370} 1.00} .013) 1,783 845; 397 659 266 12,760) .65) .009 4,161 010) 111 
Ford (Dodge City)............ 17.5 | 1.04) .014 10,981) 1.31) .017| 2,602 2,424 424 1,119 531 23,014; 1.17) .016 4,011 .016| 114 
Franklin (Ottawa)............ 18.6 | 1.10) .014 9,428} 1.13) .015) 2,694 836 710 707 526 21,116) 1.08) .015 8,960 .015} 107 
Eas eens rae 14.8 -87| .012 8,198} .98| .013) 2,355) 1,063 531 855 319 13,107) .67) .009 4,125 011 92 
Re ae? 4.1 -24; .003 1,091 -13) .002 264 a S 33 28 2,699 -14) + .002 2,545 -002 67 
ici ds Ace aad eaitel 4.5 -27| + .003 1,080} .13) .002 299 as 36 89 81 3,167; .16) .002 1,890 002 67 
EES ee 2.0 -12| ~.002 666; .08) .001 185 , ree 25 ° 1,973) .10) .001 1,115 001 50 
| ERE A eee ee 4.8 -28| .004 1,399} .17| .002 428 , Sea 78! 90 3,301) .17| .002 2,264 002) 50 
See 1.5 -08} .001 378} .05) .001 117 _, ae 20 ° 935) .05) .001 1,156 001) 100 
ee 13.2 -78)} .010 5,630; .67| .009) 1,562 292 213 387 231 12,978;  .66) .009 9,496 009) 90 
RES 2.6 -15} + .002 1,223) .15) .002 323 . *| 125 ° 2,826) .14) .002 1,334 C02) 100 
Ee ae 9.8 -58| .008 4,831; .58) .008) 1,429 414 170 379 304 10,859) .55) .007 13,476 -008| 100 
Harvey (Newton)............ 20.4 1.20) .016 10,111) 1.21) .016) 2,779) 1,380 436) 1,659 275 21,486) 1.09) .015 12,145 016) 100 
Se eer 2.0 -12| + .002 612} .07) .001 174 8 a 25 66 1,337; .07| .001 1,679 -001) 50 
EL, cccusessbeadedas 3.0 -18} + .002 716; .08) .001 Gicdsmhaveteedccnen 78 ° 2,069) .11) .001 1,764 001| 50 


*Withheld to Avoid D‘sclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


oO 


eo 


‘, 


Wichita KFH 


Town 


t 
ay 


Beech Aircraft Photo. 


&, 


‘ 


Plenty of Oomph, Wampum, too, in Wichita— 
where everything goes double, including Wichita’s 
doubled population with a spendable income per 
family that is more than double! 


In sound, solid sales gains, Wichita tops the boom- 
ing Southwest, stands second in the entire nation, 
with more than $16,000,000 in monthly retail sales! 
Behind the fabulous aircraft industries of boom- 
town are Wichita’s natural and timeless resources— 
grain and oil. Its future is doubly assured! 


KFH 


WICHITA 


Forward looking ad- 
vertisers are buying 
the present and the 
future with that Sell- 
ing Station in Kansas’ 
Richest Market — 


<j Relaxing after another week’s work 


at Wichita’s Beech Aircrart. 


CBS. @ 5000 WATTS DAY AND NITE e CALL ANY PETRY OFFICE 


COUNTY 


Jackson 
Jefferson 
Jewell 


Johnsen 

Kearny 

Kingman 

Kiowa ; 
Labette *( (Parsons) ; 


Lane 


Leavenworth (Leavenworth) . 


Lincoln 
Linn 
Logan 


Lyon (Emporia)... 
McPherson (McPherson) 
Marion 

Marshall 

Meade 


Miami 

Mitchell......... 

Montgomery (Coffeville- 
Independence)... . 

Morris 

Morton 


Nemaha 


Neosho Chanute)... 
Ness 


Phillips 
Pottawatomie 
eee 
Rawlins pcenns 
Reno (Hutchinson) . . . 


OPA CIVIL 


POPULATION 


12-1-1943 


Total % 
(in of 
thou- 
sands) 


10.7 63 
10.4/ .62 
9.5| .56 
40.9 | 2.41| 
2.3| .13) 
10.7| .63 
4.2| .25 
30.3 | 1.79 
2.6, .15 
29.7 1.76| 
6.4| .38) 
9.9) .58) 
3.8 .22 
22.8 | 1.35 
23.3 | 1.38 
16.5} .97 
17.9) 1.06 
5.1 30) 
15.1 89) 
9.7 57 
47.6 | 2.81 
9.0 53 
2.3 13 
14.0| .82| 
18.7 | 1.11] 
6.5 | .39) 
8.2| .48 
12.0) 71 
7.6 45 
7.5| .44) 
7.7| .46| 
8.9 52 
11.7 69 
12.0 71 
4.9| .29 
48.3 2.85) 


"Withheld to Avoid Disclosure. 
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KANS A S- -— - County Data = - (Continued) 


or 


State | U.S.A. 


-008 
008 


-007 


Dollars 
(in | 
thousands) 


o7 
© 


of | of 
State U.S.A. 
39.005 
.30} .004 
.31) .004 
1.48) .020) 
.07)  .001 
.50}  .007/ 
-18| = .002| 
1.31) .017) 
| } 
11} .001 
1.34) .018! 
.22) .003 
.36)  .005 
.16) .002 
1.44) .019) 
1.27; .017| 
.77| .010 
83) .011 
.28' 004 
62) 008 
56.007] 
2.96} .043 
.37)  .005 
-10} .001 
53, .007, 
.98) .013 
.22| .003 
.32|  .004| 
45}. 006) 
.31} .004 
.29| .004 
.43)  .006 
.37,  .005.- 
53} .007 
89) .012 
.20) 003 
3.83) .051 


RETAIL SALES—1943 
ESTIMATE 


or 
€ 


Food 


450! 
7,428) 


| General 


dse. 


77| 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
1943 ESTIMATE CONTROLS 
FIVE STORE GROUPS | | | 
in thousands of dollars) GrossFarm| % of | Qual- 
oa Doliars % % Dollars | U.S.A. | ity of 
| (in of of (in Po- Mar- 
Eating &| thousands) State | U.S.A.| thousands) } tential | ket 
Apparel | Drinking! Drug Index 
| Places 

112| 318 123] 8,188.42) .006| 7,543] + .006| 75 
15} 295, ‘180 6,402} .33| .005 7,784) .005) 63 
41| 186, 143 6,552} .33| .005 7,832 005, 71 

} 

258) a 539] 25,964] 1.32/ .018] 10,795] .021| 68 
‘| 59 . 1,569} .08} .001 1,616] .001) 50 
31} 409 183 9,049} .46) .006] 12,435) 007) 98 
53, 142 99 2,971} .15| .002 4,538] 002) 67 

814| 763) 564] 26,189) 1.33) .018 8,314 019} 76 

| | 
ya | eal *| 2,049} .10} .001] 3,207] 001} 80 

867, 1,199 669) 28,464) 1.45] .020 7,917] 020} 87 
32| 144) 72 4,153] .21| .003 6,337] .003; 60 

187} 184, ~—s«(167 7,843} .40| .006 6,402} .006) 75 
a) 76] 3,735) .19) .003) 1,586} + .003/ 100 

™| el 681} 29,904) 1.54) .021} 13,324) 020; 111 

568} 951) «= 642] 25,043) 1.28] 018] 16,334] .018) 100 

184 448) 224) 14,565) .74| .010| 15,544] 011; 85 

209) 673, + +413) ~=—«16,108) 82} .011| 13,148] +012] 88 
*| 158) «134 5,098} .26| .004 4,280} 004) 100 

| | 

224} 426) «= 265] = '11,586) 59} 008) = 8,204] + 008] 75 

174) as 244] 10,567) .54) .007 4,767} 007; 100 

| 
2,165) 1,917) 1,163] 62,367] 2.66, .037) 7,306] .039| 108 

50} 281; 111 7,789} .40| .005 8,168 005) 71 
85 44) 83 _ 11} .001 1,115 001! 50 

| | | 

296 381} 286] 11,262) .57| .008| 12,390 008, 73 

661} 681} 367) ~—«*16,956| .86| .012 7,316 013) 87 
*| 139) (108 4,578] 23) .003 2,607 003) 60 

169 187, 168} 7,044/ 36) .005, 2,843] += .005 83 
91, 370} 154 8,123] .41| .006 9,564 007, 78 

| 

122 190 151 6,595] .34| .005 5,363 005, 83 
64 204, «128 6,537} .33| .005| 8,637]  .005| 83 

237, 332) . 8,278, .42| .006 6,098;  .006 100 
82 318| 145 7,717; .39) 005) 3,718 005) 71 

179, 423,234) ~—:10, 242 52 .007 9,938] 007; 78 

196, 723) 331] 16,098, .82| 011 8,511 011! 122 
31; (165) 81 3,822} .19| “003| 4,228] .003| 75 
. 2,536 1,472 ae 3.31 aaa 21,868 - 132 


5,765 


Before using these figures, see explanation page 17. 
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KAN SA S — County a (Continued) 


The “SM" symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT. 


*Withheld to “Avoid Disclosure. 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % | % n Dollars | % | % | Dollars | U.S.A. | ity of 
(in of of (in of of (in of of (in Po- | Mar- 
thou- | State | U.S.A.| thousands)| State | U.S.A. Eating & thousands)! State | U.S.A.| thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
Mdse. Places 
Republic 10.5 621 -008 3,854) .46) .006 995 316 149 417 169 7,910} .40) .006 9,102 006} 75 
Rice 14.9| .88) .012 7,529) .90) .012| 2,187 383 274 834 326] 16,216) .83) .011 9,393 -012) 100 
Riley (Manhattan) 20.6 | 1.22| .016] 13.627} 1.63) .022) 3,166] 1,863 732 980 728] 27,812) 1.42) .020 8,628 020) 125 
Rooks 7.7| .45| .006 2,630} .31| .004 792 201 64 275 118 6,410} .33) .005 3,272 005} 83 
Rush 7.3| .43) .006 2,189} .26) .003 649 . 50 181 131 5,583, .28| .004 3,059 004] 67 
Russell. . 12.3| .73) .010 5,756) .69| .009) 1,520 288 522 668 306} 12,289) .63) .009 4,174 009} 90 
Saline (Salina) 33.6 | 1.99] .026] 23,214) 2.77| .037| 5,817) 3,966 *| 2,296) 1,250] 47,524) 2.42) .033 8,466 -033) 127 
Scott... 3.7| .22| .003 1,690} .20) .003 375 ° 116 88 ° 3,379} .17| .002 2,458 -003! 100 
Sedgwick (Wichita) 198.4 | 11.71) .154] 133,545) 15.96) .211| 29,591/ 21,831| 15,766) 14,462) 6,926] 353,074| 17.97) .249| 22,129 -219| 142 
Seward... 8.2} .48| .006 6,229} .74) .010) 1,583 861 268 490 229 8,854) .45| .006 3,078 007} 117 
Shawnee (Topeka) 83.8 | 4.95 .065] 62,304) 7.44) .098) 16,457] 10,438} 7,036) 5,783) 3,564) 163,848) 8.34) .115 9,545 100} 154 
Sheridan 4.1 .24) 003 1,020} .12| .002 221 . . 80 ° 2,912) .15) .002 2,988 -002} 67 
Sherman 6.0} .35| .005 3,267} .39) .005 798 361 213 240 . 6,861; .35| .005 2,723 -005| 100 
Smith... .. 9.7| .57| .008 2,500} .30| .004 954 177 146 183 170 6,356, .32) .004 5,000 -005} 63 
Stafford. ... 9.1 .54| .007 3,869] .46) .006) 1,148 236 147 309 214 8,244) .42| .006| 10,288 006 86 
Stanton. . 1.5} .08} .001 633) .08} .001 Ee vaskcibavcsvas . ° 1,441} .07|  .001 1,415 001} 100 
Stevens... 2.9| .17) .002 897) .11) .001 321 . 68 30 . 2,545, .13) .002 1,635 002} 100 
Sumner. 21.6 | 1.28) .017 9,246) 1.11] .015| 2,775 763 352 791 461 20,102) 1.02} .014) 22,155 015; 88 
Thomas 5.8 | .34| .006 3,292} .39| .005 757 259 121 279 220 6,508} .33) .005 3,937 005} 83 
Trego 4.4| .26) .003 1,555} 19] .002 418 207 . 100 83 3,497; .18} .002 2,167 002} 67 
Wabaunsee 7.3| .43| .006 2,097; .25| .003 576 26 *| 162 88 5,055) .26| .004 8,588 004) 67 
Wallace 2.1} .13) .002 595, .07) .001 185) ° 69 . 2,147) .11|  .002 1,873 .002} 100 
Washington 12.9| .76| .010 4,728} .57| .007| 1,058 251 26| 543 215] 11,473} .58) .008) 13,653 008} 80 
Wichita. . 1.9} .11) .002 926 .11| .001 ee ° 73 ° 1,794] .09) .001 1,635 C01] 50 
Wilson. .... 14.3} .85) .011 5,151) .62} .008) 1,904 . 321 389 275) 11,289) .57| .c08 6,305 009} 82 
Woodson 6.4 | .38| .005 1,984) .24) .003 708 148 72 148 87 3,984) .20) .003 3,695 003} 60 
Wyandotte (Kansas City) 147.1 | 8.69} .114] 73,708) 8.81) .116) 22,410) 7,352) 4,369) 7,516) 4,501) 201,627) 10.26) .142 4,138 -129| 113 
me Eaten me: Sinan Seek ea meee ees 
STATE TOTAL . 1,693.5 |...... 1.315] 837,002)... | 1-322) 225,367) 100,360 85,700 76,745| 42,915] 1,965,000)...... 1.383] 733,174] 1.351) 103 
\ | 
For Kansas City figures, see page 308. 

MISSOU RI— County Data 
Adair(Kirksville)............. 16.8 | .47| .013 7,288, .49| .012, | 1,899| 1,275 638 631 289) 13,809.38) .010 5,090 011; 80 
Andrew 10.6 | .30| .008 1,820; .12| .003 578 70 . 134 117 3,912) .11) .003 7,915 004) 55 
Atchison 10.6 | .30) .008 3,157} 21) .005 590 140 73 275 141 6,958, .19) .005) 12,984 006} 75 
Audrian (Mexico). . . 21.8) .61| .017 6,545) .44) .010| 1,923 826 545 325 317] 14,184) 39} .010 7,720 011) 65 
Barry. 19.9 | -56} 015 3,758} .25) .006) 794| 342 164 297 243 8,400} .23| .006 5,022 008} 83 
Barton 11.1} .31) .009 2,377, .16 004) 678) 197 ° 231 171 5,275, .14) .004 5,268 005, 56 
Bates 16.2 | .45| .013 3,827, .26, .006) 1,051 323 54 315 175 8,882} .24) .006 7,887 007} 54 
Benton... 9.1 -25| .007 1,797} .12| .003 219 51 ° 122 112 4,020, .11| 003 4,261 004 57 
Bollinger .. 9.8| .27| .008 994) 07; .002) 186 . . 36 *| 2,475} .07| .002, 3,344] ~—-.003| 38 
Boone (Columbia) 33.8 | .95| .026] 13,364) .90) .021; 3,111/ 1,682} 1,311! 1,481] 1,003] 28,946) .79| .020 6,849 022) 85 
Buchanan (St. Joseph) 78.1 | 2.19) .061 43,677 2.93) .069| 10,454) 7,199} 5,847) 4,567| 3,523] 109,232) 2.99) .077 7,313 071, 116 
Butler (Poplar Bluff) 30.2| .84) .024 6,822} .46| .011) 1,623 849 566 451 323} 15,149.41) 011 4,856 014, (58 
Caldwell... . 9.9| .28} .008 2,680) .18| .004 636 176 63 172 108 5,831} .16| .004 5,444 005} 60 
Callaway... 18.0| .50| .014 3,939] .26| .006 980 344 227 411 139 8,675) .24) .006 6,714 008} 53 
Camden.... 6.4} .18) .005 790} .05| .001 eee See 70 59 1,807} .05| .001 2,077 002} 47 
CapeGirardeau(CapeGirardeau)} 33.4 94) .026] 13,344) .89 .021| 2,766] 1,744) 1,710) 1,065 737] 29,721) = .61| 021 6,680 022, 8 
Carroll. . 14.2| .40| .011 3,627} .24| .006 990 369 147 279 175 9,079} .25) .006) 10,193 007) 64 
Carter 4.5| .13| .004 670} .04| .001 REST: SREP 45 . 1,498} .04) .001 490 002} 50 
Cass 18.0} .50| .014 4,616] .31| .007| 1,186 324 138 393 316] 10,435) .29) .007 9,216 008 57 
Cedar 9.5 | .26|  .007 1,619} .11)  .003) 397 155 27 98 151 4,050} .11| .003 3,394 004, 57 

| | | | 

Chariton 14.2| .40| .011 2,986; .20| .005| 808| 172 110 254 127 6,705, .18| .005 8,724 006) 55 
Christian 11.0| .31) .009 1,494] .10| .002 246 95 77 3,710} .10) .003 4,655 004, 4 
Clark... 8.9 | 2 .007 1,922} .13| .003 479) 75 50 208 67 4,181| .11) | .003 4,331 004,57 
Clay (No. Kansas City) 33.9| .95| .026]  13,321|  .89| .021| 2,727 768 238, 1,124 948] 28,117) .77| .020) 10,654 013, 50 
Clinton 11.7| .33) .009 3,813) 26; oa 941) ad 155 251 154 8,541, .23| _ 8,040 007, 78 
Cole (Jefferson City) 27.4| .77, 021] 11,367, .76) 018) son 1,691, 1,300] 1,339) 775] 23,183) 63) 016) 4,719] = «01886 
Cooper... 16.9 | 44) 012 4,871| 31) -007| 1,066; 421 390 457 288] 10,287; .28| .007 7,081 -008) 67 
Crawford. ed -26| .007 1,935} .13| 003) 355) 68 12 134 121 4,262) .12| .003 2,504 00457 
Dade..... storia 9.1 -25)  .007 1,428, .10| .002! 361| 151 ° 106 87 3,607} .10| .003 4,589 004, 57 
Dallas... asi 9.6‘ .27' .007 1,127! .08' 002! 177' ..;:.: 55 62 2,628' .07' .002 3,021 .003' 43 


Before using these figures, see explanation page 17. 
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A Market Is As Big As Its 
Best Newspaper Makes 


The St. Louis Market Is Defined by 
the Influence of The Globe-Democrat 


is such a simple thing, after all. ... Stripped of 
all mystery and equivocation, it adds up to this: 


If a newspaper’s influence is so powerful and so sig- 
nificant that that newspaper is in demand, not only 
in the city where it is published, but far, far beyond— 


—then that newspaper’s own sales set the pace 
for the sales of advertisers who use its columns to 
follow it throughout that market. 


It’s a matter of sales. 


The St. Louis Globe-Democrat is in demand every 
day in the week—daily and Sunday—throughout 
St. Louis and on beyond—in 87 counties on both 
sides of the Mississippi River, in Missouri and Illinois. 


This demand is so great in this wealthy market, 
that in 238 bustling towns The Globe-Democrat is 
read every day by 50% or more of the families. 


{.Lonis Globe-DMemocrat 


* THE NEWSPAPER OF THE 49TH STATE 


May 10, 1944 


And what kind of families are these? 
Well, what do you think? 


You well know, without our telling you, that the 
families in these busy towns who demand the 
Globe-Democrat are the leaders—the pace-setters 
—the bell-wethers. They are the people who have 
things, buy things, enjoy things,...and make 
others want things. 


They buy St. Louis’ best newspaper. 
They are the best customers in their communities. 


As you know, this great plus market is called The 
49th State. But it is more than just a name. It’s the 
biggest sales opportunity around St. Louis. 


It has helped build the tremendous power of The 
Globe-Democrat—the only newspaper that even 
claims to serve it. ... And it’s here for you to cover 
with sales. 


The formula is very simple: 


Just share the influence of St. Louis’ most far- 
reaching newspaper. 
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COUNTY 


Douglas 
Dunklin 


Ee 


a 


Jackson (Kansas City- 
Independence)......... 


Jasper (Joplin-Carthage). .... 


Jefferson... . 


McDonald........ 


ie ako el ok oe 


Ey ee 
Mississippi. ............. 
Moniteau 


Montgomery 


Morgan......... 
New Madrid..... 


Newton (Joplin)........... 


Nodaway 
Oregon 


Osage 

Ozark.. 

Pemiscot 

Perry . 
Pettis (Sedalia). .. 


Phelps 
Pike 
Platte 
Polk 
Pulaski 


Putnam 

Ralls ; 

Randolph (Moberly). . 
Ray ee ag 
Reynolds 

Ripley 

St. Charles. . 


*Withheld to Avoid Disclosure. 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION r ADVERTISING 
12-1-1943 ESTIMATE 1943 SM) ESTIMATE CONTROLS 
FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual. 
Total | % | % | Dollars | % | % |__— __| Dollars | % | % | Dollars | U.S.A. | ityot 
(in of of (in of of | (in of of (in Po- | Mar. 
thou- | State | U.S.A.|thousands)| State | U.S.A. |Eating & thousands)! State | U.S.A.| thousands)| tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
Mdse. Places 
cee f 10.4 29) .008 1,916] .13| 003 571 154 23 172 132 4,537) 12} .003 6,383 004 
sii 8.1 | .23) .006 1,647} .11| 003 471 ES 89 75 4,179} .11}  .003 6,258] | .004 47 
ios 9.8 | .28) .008 2,504] .17| .004 458 268 171 101 121 6,068, .17| .004 3,060) .005 8 
12.1} .34)  .009 1,439] .10) 002 251 69 128 45 ° 3,273, .09| .002 3,805} .003 % 
40.4 | 1.13] 031] 10,236} .69) .016) 2,345) 1,195 679 562 599] 23,717) .65| .017; 14,298] 020 6% 
31.7| 89) .024 9,005, .60) .014) 1,815 504 476} 1,522) 316) 19,568} .54) .014 8,353} .016 67 
11.4] .32}  .008 2,753} .18| .004 729 230 95 272 62 5,948} .16) .004 2,999} .005 & 
....[ 10.9] .30) .008 2,509} .17| .004 713 214 166 150 164 5,438] .15| .004 6,721 -005) 3 
85.9 | 2.41) .066] 42,527) 2.85, .067| 9,450] 6,932) 5,563} 3,570 3,001) 95,163) 2.60) .067) 9,039) .067° Im 
12.9 36) .010 3,902} .26| .006 935 668 265 307 297 8,740} .24 = 4,730} .007 7 
14.1| .40| .01 3,588, .24) .006 778 361 89 192 223 7,807} .21| .005 8,035} .007 6 
18.3| .51) .014 5,272] .35| .008} 1,210 349 434 217 339] 13,123) .36| .009 9,399) 010 «71 
+s 4.9| .14) .004 512} 03} .001 170 . . 36 14 1,272} 03} .001 2,374) 002, 
‘ 9.7| 27) .008 2,264, 15] .003 543 35 52 225 149 4,937; 13] 003 8,452} .004 50 
10.6 | .30) .008 2,396) 16) .004 718 130 182 147 273 5,277] .14) .004 5,666) .005 6&3 
18.2} .51) .014 4,411} .30} .007 571 497 265 229 267 9,831} .27| .007 3,902) .008 57 
8.0 | .22) .006 1,411] .09}  .002 221 ‘ . 48 . 3,178} .09} .002 1,376 003 50 f 
494.2 | 13.85| .384] 371,050) 24.85) .586| 71,260) 104,970) 58,401) 40,232) 28,568] 827,743, 22.63) .583) 14,530) .544, 142 
75.5 | 2.12) .050) 34,434) 2.31) .054) 8,046) 5,797) 2,584) 2,822) 1,845) 76,596) 2.09) .054 5,799 055 & | 
27.7| .78| .022 6,718, .45| .011) 2,420 194 746 790, 289) 15,721) 43) 011 4,233 013, 8 
° } | 
19.0} 83} .015] 3,782} .25) .006)  981| 207; + += 360, = 264) (288 8,987, .24) .006| 9,002) 008 53 
7.4| .21| .006 1,376} .08) .002 519 52 89) 79 3,561) 10 -002 4,696] .003 8 
18.9| .53| .015 3,666, .25| .006 884 517 183 217 120 7,937, .22| .006 4,970} .008 & 
....) 24.6] .69] .019 7,288} .49| .012} 1,790 864 438 844 464] 15,979 .44) .011) 11,775] 013 68 
21.0| .59) .016 4,400| .29| .007} 1,088 287 202 295 298 9,844) .27| .007 5,900 0095 
a 9.8 | .28) .008 2,192) .15| .003 610 69 101 226 108 4,920} .13| .003 5,090 004,50 
12.6| .35| .010 3,056) .20| .005 515 127 40 209 84 6,617; .18| .005 6,298 006 60 
....f 18.7] .83] .015 5,829, .39| .009) 1,413 627 388 439 442] 12,795) .35| .009 7,535 010) 7 
14.4) .40) .011 4,759} .32| .008} 1,014 866 387 364 207} 10,560} .29| .007 6,375 008 7% 
13.7| .38) .011 2,198) 15) + .003 341 159 . 92 120 4,705, .13| + .003 2,805 005, 4% 
| 
17.2| 48} .013 5,415) 36) .009) 1,261 458 254 442 236] 12,167; .33| .009 7,709 010 7 
8.9 | .25| .007 1,906] .13) .003 455 . 58 197 105 4,263) .12| .003 1,434 004,87 
6.1} .17) .005 427, .03| .001 49 ee 30 1,032} .03| .001 2,935 .002) 40 
‘ss 27.4| .77| .021) 11,262) .75) .018} 3,146) 1,382) 1,113) 1,367 592 27, 883| .76| .020 6,443 020} % 
7.2| .20| .006 1,412] .09} .002 330 106 . 111 95 3,157, .09) | .002 4,035 003, 50 
12.6 | .35| .010 2,891} .19| .005 639, 236) 63 339 . a.ccs -17|  .005 3,827 -006| 60 
....| 23.8] .67) .018 4,642} .31) .007 1,515| 428 397 286 162} 10,531; .29|  .007 9,130 .009, 50 
....f 10.3] .29) .008 2,659, .18| .004 488 70 7 194 1 5,759) -16| 004 3,836 005, 63 
J 11.0] .31) .009 2,796} .19) .004 815 207 128 176 143 6,166, .17) .004 7,027 005, 56 
10.9| .31) .008 2,579} .17 -004) 706 218 22 170} = 120 5.612} .15| .004 4,735 005 (83 
| | 
9.5| .27) .007 2,321} .15| .004] 435 85 93 173| 72 5,159) 14.004 2,937 005,71 
39.2 | 1.10} .031 6,232} .42| .010| 1,517 382 261] 13,784) .38| .010) 18,458 014 45 
28.2| .79| .022 4,444) .30) .007} 1,185 229 218 411 173 9,940 .27| .007 6,010 010) 4% 
21.3| .60| .017 6,524) .44) .010) 1,367 796 375 435 355] 14,170} .39) .010; 14,889 011,65 
10.3 | .29) .008 1,578) 11 - 314 68 86) 73 74 3,950) 7 003) 2,922 004 «(50 
10.8 | 30) .009 1,283} .09 002, 294) 46 ‘| 136| 39 3,100, .08} .002) 3,476 003-33 
9.0) .25| .007 640.04) .001) en, ee Ms Serer 1,596, .04) .001) 2,468) .002 2% 
43.6 | 1.22) .034 8,555} .57| .014) 2,029) 686 397 802 480} 19,102) .52) .013) 18,483 018 83 
13.4} .38} .011 2,927} .20) .005) 455) . 129, 368 103 6,555, .18} | .005 5,012 006 |= 
30.0| .84) .023} 10,479) .70| .016) _ 1,445} 1,059; 1,082) 525] 22,936) .63 .016| 8,090 017,74 
| | | | 
21.3 | .60) .017 5,056 .34 008 1,234] 364) 245] 534 323] 11,067) .30} .008} 3,102 01088 
15.9} .44) .012 4,086 .27| .006) 1,190, 349) 263) «= 353 167 9,125) 25) 006} 7,542 007, 58 
12.5 | .35| .010 2,733, .18| .004) 647 47| 46, 228 124 5,977.16, -004) 8,061 005 50 
14.7| .41) .O11} + 2,961) = .20 -005| 580 186) 57,«148 126 6,684) 18) 005) 6,234 006 55 
12.7} .36) | .010 2,286) 15 -004) 387) 37) 15) 145 114 4,980, .14) 004; 2,726 005, 50 
} | | | 
9.6) .27| .007 1,480} 10) 002) 416) 114 63 130 98 3,287 08) -002| 4,108 .003, 43 
8.2 | .23| .006 1,103) .07} .002) 317) 15) . 67 79 2,761, .08} .002) 4,258 003 50 
21.1 | -59| 016 6,992; .47| .011) 1,992, 1,104) 888) «679 339} 16,903, 46, .012, 4,449 013/81 
15.3 | .43| .012 3,098.21 .005, 999} 317) ~—-130 304 194 7,123, .19| .005, 10,008 .006, 50 
6.9 | .19} .005 705) 05} .001 es 8 59 *| 1,647} 05] .001] 1,261) 002,40 
10.2 | .29) 008 1,556] 10) .002) 424 ° 58 50 99 3,481.10} .002) 2,497 -003, 3 
26.6 | .75|  .021 7,414.80} .012| 1,708 556 445 912 172| 17,881) .49 013} 7,566 014, «(87 


Before using these figures, see explanation page 17. 
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YES — ST. LOUIS — eighth largest city in the United States 
is a BIG MARKET! Here, where street car and bus fares 
last year topped all former records, retail sales also reached 

a new all-time high! 


Sales tax reports show retail sales of 635 million dollars for 
metropolitan St. Louis... with 5 major St. Louis department 
stores alone totaling $87,360,000 in sales last year. 


Represented in the purchasing power of this rich, responsive 
market are more than 260 thousand workers in St. Louis 


industries with payrolls in excess of 10 million dollars a week. 


But, to advertisers, not the least important among big figures 
for St. Louis, stands the fact that the Star-Times’ circulation 
reached an all-time high, too, requiring a daily average of 
185,061* copies to satisfy the demands of readers in 1943.** 


This big, responsive St. Louis market offers unlimited sales 

potentialities. It's a market you can't afford to miss...a 
market that’s easily reached, effectively and economically 
sold through advertising in the Star-Times. 


*Average for 6 months ending March 31, 1944. 
**Advertisers placed 7,502,511 lines of advertising in the Star-Times in 1943. 


Ask a Star-Times or a George A. McDevitt representative 
for complete details of these statistics. 


ST. LOUIS STAR-TIMES 


Owners and Operators of Radio Station KXOK * 5000 Watts * Blue Network 
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The “SM” symbols mark - original, exciu- 
sive estimates by SALES MANAGEMENT, 


St. Louis County combined with the City of St. Louis. 
*Withheld to Avoid Disclosure. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY |. 4 | | FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| 7% of | Qual- 
Total | % | % Dollars | % % |— . Dollars | % % Dollars | U.S.A. | ity of 
(in of of (in of of . (in of of (in Po- | Mar- 
thou- | State | U.S.A.|thousands)| State | U.S.A. Eating & thousands)| State | U.S.A./thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
—_ } Mdse. Places 
St. Clair 10.4} .29) .008 1,479} 10} .002| 331 69) 107 92 91 3,443| .09| .002 4,657 003} 38 
St. Francois 30.5 | .86| .024 9,258, .62) .015| 2,627 452| 869 642 413] 21,179} 58} .015 2,192 017) 71 
tSt. Louis (St. Louis-University 

City-Webster Groves- 

Clayton-Maplewood) 1,139.8 | 31.96] .885 asin 39.62} .934| 156,172 125,123 63,530} 80,488} 29,005] 1,628,243) 44.53| 1.146) 11,363 sane 116 
Ste. Genevieve. 10.0| .28| .008 2,134] .14| .003} —565| . 15} 471 46} 4,789, .13| .003} 2,862) 004 50 
Saline....... 24.0) .67| .019 6,297.42) .010| 1,661) 671 490 468 458} 15,015) .41/ .011| 13,370 012) 63 
Schuyler. . . 5.5| .16) .004 1,332} .09) .002 489 46| . 117 45 2,918) .08) .002 3,443 -003) 75 
Scotland... . 6.9) .19) .005 1,,668| 11} .003) 469 154) 77 128 77 3,638} .10| .003 4,579 -004) 80 
Scott (Sikeston) 28.8; .81| .022 7,033} .47| .011) 1,990 657) 437 529 435] 15,651} .43| .011 6,635 7" 59 

_ 
Shannon 8.1| .23| .006 1,129 08} 002} 249) Sst)... + s7|_— 2,508} .07| 002} 2,075] + .003, 50 
Shelby 9.3) .26 .007 2,597; .17| .004 684 175 102 165 84 5,729} .16| | .004) 5,802 005} 71 
Stoddard... 29.4 | .82| .023 4,338] .29| .007| 1,345 257 219 233 200 9,502) .26| .007) 11,702 010, 43 
Stone... .. 9.6| 27, .007 1,127 “08 002 121 49 * 59 47 2,420} .07| .002 2,883 .003} 43 
Sullivan. . 11.6| .33) .009 1,688) 11) .003 594 111| 67 111 123 4,221 12 .003 6,808 004) 44 

| | 
Taney 8.0 | “ .006 1,293) .09) .002 371| ‘| * 112 83 3,125 09 -002) 1,879 003) 50 
Texas 18.6 | .52| .015 3,118} .21) 005 3811 231 40 144 131 6,990} .19) .005 4,890 007; 47 
Vernon 20.0| .56) .016 5,004 .33| .008) 1,282/ 531, 420 526 215] 11,777, .32| .008 6,526 .010; 63 
Warren. .... 7.1 -20|  .005 1,382} .09| .002 303 ‘| *| 256 38 3,184 03) -002| 3,211 .003} 60 
Washington 12.6 | .36| .010 1,766 .12) .003 543| 96 my 117 51 3,890, .11| .003/ 1,762 -005) 50 

| | 
Wayne..... 9.2| .26| .007 1,499} .10) .002 184! wd 229, 126 59 2,866,  .08 na 1,838 003, 43 
Webster 14.3| .40| .011 2,993} .20) .005) 605 301| 35) 100 87 6,800 ‘9 .005) 5,348 006} 55 
Worth 5.1 .14}  .004 1,071) .07} .002) 282 82) | 56 53 2,272} .06| .001 3,430 002} 50 
Wright 14.6 a1) 011 3,146 a .005 206| 198) 48 148 143 7,057 19) -005 4,094 008 55 
_ _ wee Fae = Ses See ae ee PY aan — 
STATE TOTAL 3,566.8 |...... | 2.769] 1,493,000)...... 2.358 254,259 206,300 159,700) 166,050 87,175 3,657, 000) teas | 2.574| 682,390 258 92 

| \ | | 


For Missouri City figures, see.page 308. 


Before using these figures, see explanation page 17. 


County Outline Retail Sales Map of the United States 


CREATED ESPECIALLY TO MEET THE KNOWN DEMANDS 
OF SALES AND MARKETING EXECUTIVES 


@ A 3-color map of the United States, that 
assembles in a single over-all picture the sectional 
maps appearing in this issue, is now available for 
desk or wall use. 


Exclusive features, never before incorporated in a 
national map, make it a must for sales and 
marketing men. 


ata glance. Itisa 


only map which shows cities—322 of them- 


Price is only $3.50—remittance with order. 
mailing tube. 


It is the only map published 
which differentiates leading retail sales counties 
from all others. Attractive color tints enable you 
to spot all counties with a 1942 retail sales volume 
of $50 million or more 


population. 


graded by retail sales strength 


...as well as 


Reproduced in red, tan and black, in handy, 


working size, 25 x 38 inches, on strong paper, 


lso the 


the map is large enough for wall use yet not too 
large to spread on your desk. Scale of miles is 
indicated. All counties of the United States are 
shown, with county names larger and more 
legible than in any other 25 x 38 map. 


No need to point out its many possible applica- 
tions to sales and distribution planning. 
probably far ahead of us already in recognizing 
its numerous advantages to you personally. 


You’re 


The map will be mailed postpaid in heavy 
You'll want one of these maps—perhaps several. 
$2.50. Be sure to check your organization needs before ordering . . . to insure receiv- 
ing your quantity order before the first edition is exhausted. 


SALES MANAGEMENT, 386 rourti aveNUE, NEW YORK 16, W. ¥. 


Multiple copies are 
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SALES MANAGEMENT 


PRESIDENT of Kansas City’s Chamber of Commerce says of radio: “Radio’s contribution to 
the home front cannot be emphasized too greatly. I particularly recognize radio for its realis- 
tic approach to community problems brought on by war times. Yes, indeed, radio has earned 
its inherent right to play an important role in the moulding of a better post-war world.” 


DEDICATED 
IN BEHALF OF 


AMERICAN 


ROBERT L. MEHORNAY, President 


Chamber of Commerce, Kansas City, Mo. 


BROADCASTING 


TO THE HOME AND THE COMM 


Looking to Tomorrow... 


Radio’s responsibility, as vital as it may seem today, 
has touched only lightly upon the potentialities ahead. 
KMBC looks to the future with great optimism. Not 
3) satisfied to drift along on accomplishments of the past, 


KMBC 


EXS4tP, KMBC is laying the foundation today for broadened O F K ANS AS CITY 
fA++1 responsibilities tomorrow. KMBC’s new Service Farms 
ty ...its “Big Brother Club”... both are steps in that 
= direction — already taken. Only in this way KMBC REPRESENTED BY FREE & PETERS, INC. 


& 
7 feels that its leadership...the leadership of radio... 
can step forward into the “New Horizons” of tomorrow. 


SINCE 1928 — THE BASIC CBS STATION FOR MISSOURI & KANSAS 


May 10, 1944 {203 ] 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


Lee 


WASHINGT 
GRA 


Wheeling» = «) 
MAR. * WASEINGTS CAR 4.\ HAR- echt | 
7 GARRETT FALESANY  eteown ROLL TiMORE FORO 
SM BA Ee eee 
LER PRESTON’ ote Ley fer REDERICK ‘Balt! 
(4 (az) SOO AAMPSHIR ry - 


ras 
SS 


ic 
Xen a. 
-« 


YSON 


Sales Managimtnt 


a: 


SOUTH ATLANTIC STATES 


Delaware - Maryland - District of Columbia - 
Virginia - West Virginia 


(See also South Carolina, Georgia, Florida North Carolina) 


B 10 


ACRY E112 
reowport News 


3° >Noriplk 


Danville REENS. ampto 


HENRY 
PATRICK 
-«- 


Prepored ty CHARTMALERS New Tow 


National map in color, 25x38, $3.50 postpaid. See page 323. 


South Atlantic States—County Data 


DELAWARE—County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

POPULATION ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total | % | % Dollars | % | % |_~ pS ee Dollars | % | % | Dollars | U.S.A.} ity of 

(in of of (in of of } ] (in of of (in Po- | Mar- 

thou- | State | U.S.A./ thousands); State | U.S.A. Eating &| thousands)| State | U.S.A.| thousands)} tential ket 

sands) | Food | Generaj| Apparel | Drinking} Drug | Index 

Mdse. Places } 
ea 30.4 | 11.04) .024 29,065) 12.80 046, 7,752} 1,717) 1,309 2,952) 739 46,488) 10.56} .033 16,791 .035| 146 
New Castle (Wilmington)......] 190.7 | 69.23) .148] 153,793) 67.75) .243) 45,018) 16,123) 19,886) 16,577) 5,642] 330,224) 75.05) .232 14,468 219) 148 
| SESE SEE IIS SR 54.3 | 19 73) 042 es 19.45) .070) 9,131) 1,751; 1,805) 3,203) 1,155 63,298) 14.39) .045 51,751 +082) 124 
ED Ws cnvucecavends 7 | eee | 214 — aaiels -359} 61,901) 19,591) 23,000 2,72 7,536] 440,010)...... -310 83,010 .306, 143 
| | 
For Delaware City figures, see page 309. 
MARY LAN D— County Data 
Allegany (Cumberland)....... 82.8 4.14) 064 43,750) 3.47 = 14,867; 5,939, 5,728) 4,940 | 1,763} 102,426 4.00) .072 2,154 .070 | 109 
Anne Arundel (Annapolis).....] 74.8 | 3.74) .058 31,169) 2.47 -049) 11,792} 1,752) 2,144) 4,575 | 1,362 48,306) 1.89) .034 6,214 .043 | 74 
tBaltimore (Baltimore)... 1,142.8 | 57.12) .888 791, 240| 62.80) 1.250 228, 258| 208,183) 82,576) 121,989 [36,595] 1,844,249) 72.07| 1.298 13,571 1.202 | 135 
Calvert... 10.8 -54| .008 4,650/ .37| .007| 1,739] | ° 977 ° 7,186; .28) .005 3,401 006 75 
Caroline. 16.4 | .82| .013 8,669} .69 ” 2,722 445) 566 425 353] 13,034) .51) .009 5,884 | .011 | 8 
| | 
Carroll... 36.8 1.84) 028 18,499) 1.47) .029) 4,407; 1,101 704; 1,580 660 28,625} 1.12) .020 12,416 024 86 
ie tebe ae oie 31.2] 1.56) .024 14,094 1.12! 022! 5,035) 372 298; 2,006 317 21,702; .85) .015 6,162 .019 79 
SESE SES Ae ae Ss ER 20.2 1.01 .016 7,592) .60) .012 2, 263) 397 *| 1,395 ° 10,533; .41| .008 4,354 011 69 
Dorchester (Cambridge) ...... 24.2) 1.21; .019 14,140} 1 12| 022 4,782) 1,269) 1,296; 1,077 469 21,007; .82) .015 5,542 018 95 
Frederick (Frederick)......... 52.5 | 2.62) .041 38,863) 3 08! -061; 10,099) 4,501; 2,563) 4,438 | 1,206 56,487; 2.21) .040 15,975 .046 | 112 
SS Sn 18.9 -95} .015 8,607 68, .014) 1.883 521 17 768 172 11,373} .44) .008 3,847 011 | 73 
Harford. . 43.7 | 2.18) .034 re 1 ie as 6, 051) ” — 3,894 895 se 1.30) .024 11,023 -029 85 
\ 


Baltimore County combined with the City of Baltimore. 
*Withheld to Avoid Disclosure. 


{204} 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Listener loyalty 


... pays CXtta dividends to WDEL ADVERTISERS 


@ WDEL has long been a potent 
force in the lives of the people 
living in the communities it serves. 
It covers a market that is normally 
one of America’s wealthiest— now 
with sales soaring due to the great- 
ly increased population brought 
here by its many war industries. 
Diversified, rich in industry and 
agriculture, WDEL’s market in- 
cludes Delaware, Southern New 
Jersey, as well as parts of Penn- 


sylvania, Maryland and Virginia. 

Your advertising dollars are 
well-spent on this vital station— 
whether you’re advertising for 
more sales today or to build good- 
will and influence for tomorrow in 
the post-war years. 


WDEL 


NBC BASIC NETWORK 


MARYLAN D— County Data — (Continued) dive estimate, by SALES: MANAGEMENS 


pine .. RETAIL SALES—1943 EFFECTIVE BUYING INCOME Pm 
TISIN 
12-1-1943 6yD ESTIMATE 1943 GYD ESTIMATE CONTROLS” 
COUNTY | | FIVE STORE GROUPS 
| (in thousands of dollars) GrossFarm| % of | Qual- 
Total | % % Dollars | % % Dollars | % % Dollars | U.S.A. | ity of 
(in | of of (in of of (in of of (in Po- | Mar. 
thou- | State U.S.A.| thousands)| State | U.S.A. Eating & thousands) State | U.S.A.| thousands)| tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
| Mdse. Places 


Howard 18.9 | .94 .015 9,809; .78 .015) 2,998 314 169}. 2,134 209 13,420} .53) .009 4,698 -012) = 89 
Kent... 13.3 -67|  .010 9,442; .75) .015) 2,835 a 307 620 370 13,776} .54) .010 4,951 -O11) = 110 
Montgomery 106.1 5.30} .082 63,237; 5.02) .100) 18,271) 1,928) 1,510) 7,057) 3,245 86,818) 3.39) .061 8,399 077 

| 


94 
Prince Georges (Hyattsville) d é 052 73 
Queen Annes 12.3 -62) .010 6,187; .49) .010) 1,815 289 89 242 179 9,058 35; .006 5,896 008 80 
St. Marys. . 18.2; 91) .014 6,172} .49)° .010| 2,987 279 . 751 . 8,359} .33) .006 3,950 009 64 
Somerset 17.6 | -88) .014 6,421 -51) .010) 2,890 449 314 537 317 9,016 35} .006 4,231 009 64 
Talbot (Easton) 16.5 | .82) .013 14,191) 1.13) .023} 3,645) 1,132 683 888; 1,092 20,069) .78) .014 5,147 -017) 131 
| 
Washington (Hagerstown)... . 70.7 | 3.54) .055 49,914) 3.96) .079| 13,177, 7,185) 6,084; 6,092) 1,827 69,465) 2.72) .049 8,621 -059) 107 
Wicomico (Salisbury) ; 33.5 1.67) .026 27,052) 2.15) .043) 5,531) 3,650) 3,432) 2,071; 1,050 36,082) 1.41) .025 6,866 -031) 119 
Worcester sei 19.6 -98) .015 —" 1.21) .024) 3,128) 1,619 785; 1,439 413 21,238 83) .015 8,308 -018) 120 
STATE TOTAL -+++-f2,000.6 |.... | 1.554 1,200,008)... 1.990) 369,560) 243,788) 111,384) 178,970} 55,050) 2,559,000} ....| 1.801) 159,776 1.808) 116 
{ 
For Maryland City figures, see page 309. en 
Washington, D. C............. | ae | -604 eael celia | 1.189) 183,943) 151,588 1.78 100,296} 52,673 — aka eS ee 1.012) 168 
| | | 
For District of Columbia City figures, see page 310. 
T ‘ T ‘ 
VIRGINIA— County Data 
- iGibe: net Ee ee ee | mers. & ee Oe eee mm we 
Accomack. . ee 28.9 | 1.03) -022 5,282; .50 -008, 2,044) 197) 334) 251 193 12,087 51) .009) , 568 011 50 
1Albemarle (Charlottesville) 41.0 1.46} .032 21,064) 2.00) -033; 5,126) 2,527; 2,111) 1,917) 1,132 45,934 1.93) .032) 4,245 032! 100 
2Alleghany (Covington) 26.1) .93) .020 11,406) 1.09) -018) 3,345) 1,620) 620, 1,186 560 28,909) 1 21| .020 1,104 019 95 
Amelia 7.9| .28) .006 979} .09) .001) 191| ‘| eae’ | ° 1,895.08) .001) 1,780 002) 33 
Amherst 16.6 | .59| .013 2,009) .19| .003 828) edict Eines 239) ° 4,003) mm 003 ,305 005, 38 
| | | | | | 
| | | } 
Appomattox 8.3 | a .006 2,059; .20) -003} 238) *| . 44 . 5,555) -23) -004 1,586 004 67 
3Arlington (Alexandria) 140.1 | 4.99) .109 50,909) 4.84) 080; 16,896) 3,456) 2,450) 4,477) 3,258 112, 403) 4.72| .079 130 085 78 
4Augusta (Staunton) 53.8 1.92) .042 19,417; 1.85) -031) 4,524) 2,609) 1,639 1,623 846 43,059) 1.8 030 8,410 033 79 
Bath :; 5.8 .21) .004 1,084) -10| = .002) 342) 98| 67 55 . 2,979) 12 .002| 1,171 -062 50 
Bedford 25.7; .91) .020 4,490} .43) .007) 1,068) 392 152 279 133 eacuams 4 -007) 4,499 010) 50 
| | | | } 
Bland... .. 6.1 22! 005 447, 04) .001) 70) "| paibivadet 11 . 1,672) .07| -001) 1,363 -002) 40 
Botetourt... . 13.4 | .48) .010 2,196) 21) -003 628 63 ° 164 82 5,545} .23) .004 2,615 005 50 
Brunswick. . 18.9 .67| -015 3,302.31) 005) 811) 239) ? 76) 81 8,306 -35) -006, 3,450 .008 53 
Buchanan... 26.7 -95) .021 4,259} .41 -007) 840 670) 112 233) 69 9,701| -41) 007) 2,087 .010 48 
Buckingham 11.3| .40| .009 1,179} .11| .002} 216 | ° " . 3,665) .15| .003, 1,681 004) 44 
5Campbell (Lynchburg 65.6 | 2.34) .051 43,002} 4.09) .068) 9,830 8,770, 3,852t' 4,069) ° 81,828, sil 058! 3,380 .060 118 
Caroline 11.7) .42| .009 1,942; .18 003) 636) 58 ssa 18) . 5,147) -21| “004! 1,979 005 56 
Carroll 22.1 | .79| 017] 2,496) 24) 008) 589) 2).... 94) +] 5,828) .24| 004] 3,455] 007,41 
Charles City 4.4| .16) .003 a eee SE SARA _ SERS 1,312 -05, -001) 503 -061 33 
Charlotte 13.4 | 48} .010 1,532 15) 002! 340 50) * 55) 54 4,163) 17} .003 2,975 004 40 
| ie See ee | | 
Chesterfield 30.0} 1.07) .023 . 2 2 SO Oe eee | 429| * 11,106) .47| 008, 2,098 011; 48 
Clarke 6.6 -23; .005 2,003 .19| .003 622) 237) . 69) 128 5,241; .22) .004) 1,647 .004 80 
Craig... 3.2} .11| .003 505} .05| .001 om CT eres | | * 1,556) 07) .001) 736 001 (33 
Culpeper 12.2 .43) .009 4,516) -43) .007) 960 259 345 331) 215 9,301) -39| -007| 2,943 -007 78 
Cumberland 6.5 -23| .005 553 -05) .001 80 ids iain ee = . 1,828) .08) .001) 1,243 002 40 
| | 
Dickenson 19.9 -71) 015 2,830) .27; .004) 614 70 97, 101 ° 6,834, .29) .005) 1,553 .007, «(47 
6Dinwiddie (Petersburg 46.1 1.64 036 21,665) 2.06 034) 5,912) 2,776¢| 2,874t; 1,455 1,081 45,546 1.91| 032) 3,268 033 92 
7Elizabeth City (Hampton 54.1 1.93 042 9,949 -95 016 3,292 5857 878) 1,264) 452 25,398| 1.07) 018) 700 .022 52 
Essex 6.6 -23) .005 1,642; .16) .003 506 . *| 147 . 3,404! 4 .002! 1,012 003 60 
Fairfax 51.0) 1.81 040 6,406 61 010 2,251 Mins cna 1,155) 83 15,720 -66) .011 4,053 017 43 
| } | | } | | } 
| 
Fauquier 19.4 .69| .015 6,511) .62) .010) 1,576, 313 171) 509 207 15,469) 65 -011 5,562 .012, 80 
Floyd 10.8 | 39) .008 392 -04) -001 51) 7 jnapauks 23 17 3,752) -16; .003 2,253 .003 38 
Fluvanna 6.6 -23; .005 914 .09} .001) See Je seeeee 16 36 2,526 -11) +.002 1,062 002 40 
Franklin 22.0; .78| .017 3,019) ps -005 745) 381) 31) 140 11 7,660) 32) 005 4,298 0074 
8Frederick (Winchester)... 26.0 | _ -93' 020 12,846! 1.22) .020' 2,843' 1,662: 1,322' 1,310 607 28,349' 1.19! .020 3,024 020" 100 
1Albemarle County combined with Charlottesville (independent city). 5Campbell County combned with Lynchburg (independent city). 
2Alleghany County comb ned with Clifton Forge (independent city). 6Dinwiddie County combined with Petersburg (independent city). 
SArlington County combined with Alexandria (independent city). TElizabeth City County combined with Hampton (independent city). 
{Augusta County combined with Staunton (independent city). SFrederick County combined with Winchester (independent city). . 7 
*Withheld to Avoid D’sclosure. Before using these figures, see explanation page 17. 


+Estimate for independent city, not county. 


f206) SALES MANAGEMENT 


TWO SIDES 


To Advertising in Washington 


SELLING IDEAS 


Américan industry has discovered the importance of 
talking to government about its problems and ideas. A 
million lines of public relations advertising appeared in 
The Washington Post alone in 1943—over 500 full news- 
paper pages—for one or several of these purposes: 1. To 
tell the government about the accomplishments of Ameri- 
can industry. 2. To demonstrate the way in which adver- 


tising instructs and encourages the public. 3. To present 


the problems of the individual industry or firm. 4. To sell 
war materials and services to the government— industry's 
largest customer. 5. To offer suggestions or criticisms on 


the war program and on post-war planning. 


Washington is unique in its importance as a market 


advertising such as that described above simply must 


appear. 


—— 


for ideas—for its essential quality as the one place where 


SELLING GOODS 


Washington has always been right at the top as a con- 
sumer market. White collar workers—steady employment 
—high average income—these factors for years made 
Washington America’s best market. And Washington’s 
war-caused boom has increased employment both in gov- 
ernment and private business, has lengthened hours and 
hoosted weekly earnings, has 


as practically everyone in 
America already knows—made “Washington” synony- 
mous with “boomtown.” As a consumer market Wash- 
ington belongs right at the top of your list for immediate 
sales. And with government employes drawn here from 
every one of America’s 3,070 counties, Washington also 
offers a unique cross-section of America for testing 


purposes, 


If you have something to sell right now, or if you 
want the buying public to learn about the things you are 
planning for post-war production, Washington is a mar- 
velous market, 


ONE NEWSPAPER DOES BOTH JOBS 


The Washington Post is head-and-shoulders the 
leader in institutional advertising, because it is read, 
respected, and quoted by practically everyone of 
importance in official Washington. And more than 
a dozen surveys among customers of leading stores, 
among housewives, and among government em- 
Ployes, testify to The Washington Post's strength as 


May 10, 1944 


a medium for the sale of merchandise. The Post 
has been first in Washington for the past two years 
in weekday General advertising! 


The Washington Post 


Eugene Meyer, Editor and Publisher 
[207] 


BIG and SOLID! .... Bigger than I11 of the 137 leading U.S. 
Metropolitan Markets, according to the Census Bureau's 
Nov. |, 1943 estimates. More than twice the size of 81 of 
them. 


Retail sales in the coanties dominated by Norfolk, Ports- 
mouth and Newport News, says Sales Management, are up 
32.6% and effective buying income up 45.1% since the 
may 10, 1943 Survey of Buying Power. And, just to make the 
indices MORE substantial, farm income is up 30.3% on the 
year's record. 


Reports of the six leading banks, Norfolk and Portsmouth, 
show—Jan. |, 1944 over Jan. |, 1943—resources up 20%, 
deposits up 21%, individual debits up 11%. 


Add up those solid facts and you'll see that Norfolk Market 


5,000 WATTS DAY AND NIGHT 


dollars are MOVING... 
"Class A-2 Area," 


Dir., Census Bureau. 


and lots more where they came 
says Dr. Philip M. Hauser, Asst. 
"Most rapid wartime growth plus ex- 
cellent prospects for retention!" 


And WTAR, Norfolk's one big station, has more listeners 
throughout the 8 a.m.-10 P.m. day than all other stations 
combined.—Hooper Mid-Winter Index, 1944. 


WTAR's primary area covers the BIG and SOLID Norfolk 
Metropolitan Market... plus 50.4% additional listeners, still 
.and brings them all 10 of the 
top 10 programs, 19 of the top 25 of the nation's favorites. 


from! 


within the primary area.. 


Sixty national, 76 network, 44 local accounts currently cover 
the Norfolk Market (and the 50.4% listener bonus) through 
this one major medium. 


NBC NETWORK 


No L 
ROA 


National Representatives: EDWARD PETRY & CO. 


B\dtahe «Now Look at the | 


NORFOLK Metropolitan Market 


Greensville 


COUNTY 


se 
Gloucester......... 
Goochland... 
Grayson.... 
Greene..... 


Halifax...... 
Hanover...... re 
9Henrico (Richmond) ‘ 
10Henry (Martinsville) . 


The “SM” symbols mark original, exclu- 

i 1 R G IN INIA A - ote ~ County Data — (Continued) sive estimates by SALES MANAGEMENT. 

OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES — 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

| FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total %\| &% Dollars % % ee ee ____'|sCODollars % % Dollars | U.S.A. | ity of 
(in of | of (in of | of | (in of | of (in Po- | Mar- 

thou- | State U.S.A. thousands)| State | U.S.A. Eating & thousands)| State | U.S.A.) thousands) tential | ket 
sands) Food | General | Apparel | Drinking) Drug | ind x 

| | Mdse Places | | 

15.2 | 54 012 2,969 28} .005 643 148 164 295 170 6,877 29 -005 1,694 006 50 
9.7 -34| .008 2,158 21; + .003 534 83 ° ° bg 4,988 21; + .004 928 -005 63 
6.9 24) 005 609 06; .001 ap SSE RR 1,829 08} .001 1,558 .002} 40 
17.7 63) .014 4,761 45) .008) 543 595 268 206 113 10,809 45) .008 3,152 .009) 64 
4.7 ” -004 347 03) .001) — ER eS yy ee 1,475 06; .001 637 " 50 
14,1 -50} .011 3,398 32} .005 972 670 ¢ 290 117 7,877 33) .006 1,997 .007 64 
37.3 | 1.33) .029 7,302} .69) .012) 1,458) 1, a 354 139 293 17,010 | 012 8,404 on 52 
17.4 62} .014 3,577, .34 .006) 1, poe eet 339 ¢ 9,579} .40)| .007 2,750 008) 57 
256.5 | 9.13) .199} 208,730) 19.86) .330) 50,110) 40, om 21,947t; 19,357) 11,118] 432,072) 18.13) .304 2,988 -291| 146 
38.7 - 030 an 1.04) .017 3,087 2,074 722 523 460 24,033) 1.01) .017 1,956 = 67 


OHenrico County combined with Richmond (independent city). 
10Henry County combined with Martinsville (independent city). 
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*Withheld to Avoid D’sclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 
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bite dwelling units in the tide- 
ames, are served by THE 
% coverage! 


market. For in the tidewater area, war work i 
money is plentiful, and business is booming! 
ing advantage of the excellent business opportuni 
situation affords? Use THE JOURNAL AND GUIDE 
advertising medium ...and you'll find you’ve © 
‘“*homer”’! 


The fournal and Guide 


NORFOLK « PORTSMOUTH « NEWPORT NEWS 
\ : Lee THE SOUTH’S LARGEST NEGRO NEWSPAPER 


Covering a $150,000,000 Market in the East's No. 1 Defense Area 


r ‘ A ‘ : ° " The ‘SM’? symbols mark original, exclu- 
\ I R G I N I A conse County Data acid (Continue d) sive estimates by SALES MANAGEMENT. 
OPA - RETAIL SALES—1943 EFFECTIVE BUYING INCOME Pa 
POPULATION v R 
12-1-1943 yD ESTIMATE 1943 GYD ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
vy | % | % -- % % $$ ote % % owe v5. A. | it od 
in | of | oO in of | of | in 0! oO i 0- ar- 
thou- State | U.S.A. thousands)| State | U.S.A.| | | Eating al thousands)| State | U.S.A.| thousands)} tential | ket 
sands) | | Food | General | Apparel | Drinking) Drug Index 
Mdse. Places | 
i nsitsvenncccccaceded 4.2| 15) 427, .04) .001 32| «eee 33 SER: 1,754.07} .001] 1,268] + «00133 
MPG HRs ob ccccceseevees 13.5 48) 2,926) 28) .005 833) 79 | 86) 54 7,450 .31) + =.005 3,351 -006 60 
ee 12.0 -43) 4,180) 40) -007 1 ,020) * 214 838) 296 9,619) -40 007 780 007 78 
King and Queen............. 6.1 .22/ 487, .05| .001) _, | nee | per! 1,805, 08} .001 1,152 002} 40 
PIII, 5 oua<du-ennos ue 5.9 | 21| 630) -06! .001 a, Cree Pereree |  aeee 1,885,  .08) .001 984 002 40 
| | | | | | 
} | 
PN CUES cnc cccccsnsend 8.1 .29) 2,320) 22) .004| 551) 149) “ 175 ° 5,682 24) .004 912 004 67 
oc cendawevweudd 7.3 | ‘26! 2,030 19} .003) 535| 117) 120 98 7 5,208 22) .004 726 004 67 
SN striata caleecd ieee orient 33.0 | 1.18 4,760) 45| .008 735) 2,274 64 212 114 ogee 52) .009 3,433 012 46 
I in nace uarperg aie aac 18.9| .67 5,999| 57| 009) 1,795) 124 303} 340 290 14,572; 61) 010 7,550) 011 73 
NIE. siccanca atnnarnibawe-suaaie’ 11.3 40) 1,982 19} 003 = a 27 56 5,160) 22; + .004 2,033 005 56 
| | 
} | | | 
ee 13.6 | 48) 2,391; .23) .004) 613} 172 119) 86) 128 6,045) .25 .004 3,123 005 45 
REISER re re 7.9 | 28) 898) .09) .001| 78|  echened 37 . 2,902} .12| .002 1,747 -003 50 
ee 6.6 24 1,379) .13) .002) 292 * 98 . 5 3,786 .16 003 672 .003 60 
Mecklenburg................ 29.4 | 1.05 8,756) 64) 011] 1,374) 759 376 421 229 16,157) 68) .011 6,997) 014 61 
eee nent 6.2 = 1,326) .13) 002! 490) ee 27 . 3,616) .15) .003 796 -003 60 
| | 
12Montgomery............... 33.8 1.20) 7,783) -74| 012) ail *| S 518) 480 17,519} .74) .012 2,529 .015 58 
13Nansemond (Suffolk) ....... 34.5 1.23 12, 047) 1.14) .019 2,660} 1,887{) 1,044; pec a 27,148 1.14 -019 4,292 021 78 
Seat 14.2 .50| 2,049) -19) .003) 497/ ea aiaees 183) ° 5,446 -23) .004 1,902 .005 45 
cg RCE 3.7; .13 1,008} .10) .002) 143} - See 50| See 2,902) .12) .002 525) 002 67 
14Norfolk(Norfolk-Portsmouth)| 352.1 12.53) 171,773) 16.34) 27 — 24,578{| 27,381 17,530} 9.869t} 410,985] 17.25) .289 3,934 -280} 103 
| | | 
| | 
Northampton................ 16.6 | .59) 4,508 -43| .007) 1,668) 328 264 184) 138 10,242 -43) .007 5, 54) -008) 62 
Northumberland............. 8.8 | 3 — 15 009 - Seasbee antes 19 9.8691 — 19 .003 1,255) a 57 
| 
L1James City County combined with W_Iliamsburg (independent c:ty). 13Nansemond County comb:ned with Suffolk (independent city). 
12Montgomery County combined with Radford (independent city). : 14Norfolk County combined with Norfolk, South Norfolk and Portsmouth 
Before using these figures, see explanation page 17. (independent cities). 
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third hig 


DAILY PRESS & TIMES-HERALD 


capita fig 


TIMES-HERALD. 


POPULATION 
RETAIL SALES 
CIRCULATION 


UP ., 


Based on S. M. 1943 Effective Buying Income per 
ures, Warwick County (Newport 
est in the U. S. among counties with 80,000 
to 90,000 population. Its $1,700 per capita is highest 


1 46% 
OVER 100% 


lo measwre 


News) is 


Effective Buying Income. 


. 62% 


vice-versa. 


among ALL counties in its home state of Virginia. 
Of the thirty prominent city-counties in this classi- 
fication, only three have a greater TOTAL of 


YOU CAN'T COVER NEWPORT NEWS WITH ANY OTHER NEWSPAPER BUT THE DAILY PRESS AND 
NO “OUTSIDE” NEWSPAPER HAS AS MUCH AS 10% COVERAGE HERE. 


Use a NATIONAL Zardetick 


SS cadependent NEWPORT NEWS 


IN VIRGINIA 


*Newport News is separated from the rest of Hampton 
Roads by high cost ferries and toll bridges as completely 
as though it were 50 miles away. Virtually no shopping 
is done by residents of Newport News in Norfolk and 


The Virginia Peninsula’s Newspapers 
NEWPORT NEWS, VIRGINIA 


National Representatives: Sawyer-Ferguson-Walker Company - New York - Chicago - Detroit - San Francisco - Atlanta 


VIR G I N I a ~County Data - — - (Continued) — 


COUNTY 


Nottoway 
Orange..... 
Page 


Patrick 

L5Pittsylvania (Danville) 
Powhatan. . 

Prince Edward 

16Prince George 


Princess Anne 
Prince William 
Pulaski 
Rappahannock 
Richmond 


17Roanoke (Roanoke) 
18Rockbridge 


19Rockingham (Harrisonburg) 


Russell 
Scott 


Shenandoah 
Smyth 
Southampton 


OPA CIVIL 
POPULATION 
12-1-1943 

j 
Total | 9 
(in | i. | % 
thou- | state U. SA. 
sands) | 
17.0 61 013 
11.9 42| .009 
13.7 49| .011 
13.0| .46) .010 
90.4 3.22) .070 
4.9 18} .004 
13.1 47} .010 
19.9 71| .016 
26.3 94) .021 
15.4 55| .012 
24.2 86) .019 
6.2 22) .005 
5.9 | .21) .005 
| 
105.9 | 3.77) .082 
24.3 86) .019 
38.8 | 1.38] .030 
24.0| .85| .019 
25.8| .92) .020 
} 
19.8 .71| .015 
26.3| .93) .020 
25.1 89} .020 


Dollars 
(in 
thousands) 


“SM” 


The symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 
RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
ESTIMATE 1943 ESTIMATE CONTROLS 
ss ee oe eo eo a 
| FIVE STORE GROUPS | | 
(in thousands of dollars) | GrossFarm| % of  Qual- 
. i SR etal hid Sd Se Dollars | % | % | Dollars | U.S.A. | ity of 
of l (in of | (in Po- | Mar- 
U.S.A Eating & thousands)! State | U. 4 A. thousands) tential | ket 
Food | General | Apparel | Drinking) Drug Index 
| Mdse. Places 
.006} 1,160} 350; 241) 331, 2241 10,24| .43| .007| 2,085)  .008 2 
-007; = 1,109) §21 . 151 190 10, 361) 43) .007/ 2,182 -007 78 
-005 oe 247 112 551 158 7,313) 31) = 1,436 -006) 55 
! 
| ' 
002} 259) 100)... 108 *| 4,861) .20) 003} 2,670) += .004) 40 
.059| 8,784; 7,402) 3,358) 2,405) 1,911 86,535) 3.63) -061) 12,190 062 89 
-001 149 _ See : errr 1,741] 07; .001) 822 002 50 
006 702) 454 541 322 . 9,245 39| -007 1,867 .007 70 
.008 1,859) 317 439 439 306 11,893) 50} .008 1,193 010, 63 
| 
| 
-009 2,319 161 95| 1,722 268 12,528 53! .009) 4,042 011 52 
-008) 1,380) 137 269 618 238 10,856 46 -008| 2,284 -009 75 
-010| = 1,807) 596 615 320 295 13,160 55 .009| 1,802 011 58 
Bee eee 70 *] 2,163} 09) 002} = 1,794) += .002, 40 
-002 467| "| be 47 . 3,133 13 o02| 1,087 -003 60 
| ' | 
.100| 14,903} 9,678} 10,172) 4,728| 3,132] 133,276] 5.59) .094/ 2,538 .093| 113 
-012| 1,578 783 ¥ 727 . 17,216 72 -012) 2,857 013 68 
om 2,278| 3, 348+ 638t| 1,285 593 38,032} 1.60) .027| 11,464 -028 93 
-005) 437) eee 122 69 8,026 34| .006 4,077 -008 42 
-004) 414 SAR 219 67 6,971 29) + .005 4,546 008 40 
-008; 1,288 284 273 392 195 12,159 51; .008 5,012 .009 60 
008) 1,352 608 380 323 228 12,550 53} .009 3,442 011) 55 
-009) 1,146 75?) 217 300 230 12,362 52} .009 5.386 011 55 
| | | | 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 1/ 


15Pittsyl.ania County combined wth Danville (independent. city). 
16Prince George County combined with Hopewell (independent city). 
17Roanoke County combined with Roanoke (‘ndependent city). 
18Rockbridge County comb ned with Buena Vista (independent city). 


19Rockingham County combined with Harrisonburg (independent city). 
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SALES MANAGEMENT 


Sa ee 


exclu- 


ENT 


VIRGINIA — County Data — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNT FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % % ______-|~— Dollars % % Dollars | U.S.A.) ity of 
(in of of (in of of (in of of (in Po- Mar- 
thou- | State | U.S.A.|thousands)| State | U.S.A. Eating & thousands)! State | U.S.A.) thousands)| tential | ket 
sands) | | Food | General | Apparel | Drinking} Drug Index 
} Mdse. Places 
20Spotsylvania | | 
(Fredericksburg).......... 21.9) .78| .017 12,845) 1.22) .020) 2,986) 1,701) 1,116) 1,224 586 28,164) 1.18) .020 1,692 -020) 118 
AS ani tieaevesacahen 9.0; .32| .007 667 06! .001) ne ears Wkotes coon 2,046} .09) .001 1.020 -002 29 
} | | 
| | | | 
i 2. sisleeeseweu 5.4 19} .004 831 .08| -001) on. oe 22 ° 2,149} .09) .002 1,685 -002 50 
US SERRE Wena een 11.9} .43| .009 2,314 22), 5611 jon 36 228 93 5,446] .23) .004 2,778 -005 56 
SE cae buspcesae 42.7 | 1.52) .033 10,294 98 -016) 2,082 882 238 529 502 23,493; .99) .016 3,209 019 58 
SS ere 11.7 | 42} .009 4,701 45) 007) 1,072) 627 125 596 222 8,640) .36) .006 1,367 007 78 
21Warwick (Newport News). . 82.1 | 2.92) .064 57,033) 5.43) .090) 15,124) 12,679} 6,031) 4,608 ° 139,583} 5.86) .098 485 089} 139 
| | | 
22Washington (Bristol)... ... . 47.5 | 1.69) .037 13,504 cal .021| 2,715) 1,535 518} 1,358 697 30,900) 1.30) .022 6,301 025 68 
Westmoreland,............. 9.0 32| .007 1,760) . 17| d 003! 480 ; 133 62 4,678} .20) .003 1,435 004 57 
in ase en ukeewes 49.2|; 1 75) 038 11,232} 1.07) 018 2,749} 1,052 429 532 417 25,417; 1.07) .018 1,653 -022 58 
BG cvcvencvedasecs 21.4 -76| .017 5,346) .51) .008) 1,034 493 277 264 199 12,033) .50) .080 3,209 -010 59 
York 10.8! .39| .008 1,332, .13] .002) 669) ‘ . 97 ‘ 3,604, .15| .002 478} .003} 38 
| } | | 
EEE EE GE GE PGS A NN eee 
SITE POM nck cnicsccrecs 2,809.2 _.| 2.182] 1,051,080|......| 1.660) 267,335) 149,815) 97,467 89, 805| 50,582 2,262, 963) iets | 1.677 274,389 1.773 81 
| | | | | 
20Spotsylvania County combined with Freder:cksburg (independent city). _ : For Virgina City figures, “see page 310. 
21Warwick County combined with Newport News (independent city). 
2”Washington County combined with Bristol (independent city). 
T r 
WEST VIRGINIA— County Data 
| | | | | | 
Barbour... . 17.0 | 95) 013 2,702) .47| .004) 858) 328 . 175) 69 7,761 -56| .005 1,600 -006| 46 
Berkeley (Martinsburg) . 27.1| 1.53) .021 8,816} 1.54) .014| 2,378) 1,228) 798) 482| 494 20,545} 1.50) .014 2,678 015) 71 
Boone....... 27.0 1.52) .021 4,778| -83; .008} 1,220) 643| 170) 339) . 11,550 -84) .008 478 ‘on 52 
| | 
Braxton. . . 17.1 96) 013 2,370) .411| -004) 580 188| i 186| 106 7,014) .51) .005 1,974 006) 46 
Brooke 22.9 1.29) .018 5,728) 1.00, .009 2,238 382) 325) 660) 221 16,010) 1.17; .011 402 -012 67 
| | 
Cabell (Huntington) 90.6 | 5.10) .070 52,018; 9.08} .083) 11,625) 9,814) 8, 239| 4,271, 2,419 116,383) 8.47) .082 1,391 -080) 114 
Calhoun... 9.1, 52, .007] 1,205) 21) .002) 207 | Sete | 23 *| 3,131! 23) 002} 1,166] 003] 43 
re ; 13.5 76; .010 2,167) 38} .004 547) 657) ‘| 97) ° 5,328} .39) .004 578 005) 50 
Doddridge. 8.2 -46; .007 1,287; .23 002) 474 | "i 111 | ad 4,224 -31} .003 820 .004 57 
Fayette... 74.0} 4.17) .057 20,738 3.62) .033) 3,912) 5,864) 1,055) 1,555) 519 46,690} 3.40) .033 1,124 038 67 
| | } | | | | 
Gilmer 9.1 -51; .007 972) 17; +.002 368 " 59) 66 * 2,713 20 -002) 1,174 003) 43 
Grant Pe -43| .006 1,505 .26, .002 350 95) | 134 ° 3, 868| 28 -003| 975 003 50 
Greenbrier. ..... 34.6 | 1.95) .027 8,329) 1.45) .013 2,440) 347 666) 612) 272 19,413) 1.41) .014) 2,818 016) 52 
Hampshire. .... 11.4 | -64| 009 1,988) .35) .003| 676 103 . 145) ° 5,014| | -004) 1,905 .005| 
Hancock. . . 30.8 | 1.73) .024 8,777) 1.53) .014) 3,724) 608 612) 1,200) 427 23,311) 1.70) on 279 017 71 
| | 
Hardy... ; 9.1 | -51| .007 1,364 -24| .002/ 220) 74 . 114) 39 3,433) .25 .002| 2,125 .003 43 
Harrison (Clarksburg) 74.1 | 4.17| .058 26,914) 4.70) .043/ 7,554! 4,924) 2,925) 2,274) 1,168 71,477, 5.20! .050) 2,827 .050 86 
| } | . | | | 
Jackson. . tee 14.4 81) -011 2,248) 39) -004) 392) 294 168) 79 6,766; .49) -005) 1,994 . 006) 55 
Jefferson. . 15.5 .87) .012 3,404) 59} .005; 992) 370 143 439) 154 8,917, .65 -006) 2,179 007) 58 
Kanawha (Charleston 231.3 13.02| . 180 109,403) 19.09) .173 27,095) 18,638} 14,422 10,392! 4,241 248,093) 18.06 .175| 2,466 175) 97 
| | | | | | 
Lewis... e 16.9 95) .013 4,330} .76| .007) 1,253) sr 403) 415) 216 11,460) .83) .008) 1,799 000] 69 
Lincoln........ 19.1 | 1.08) .015 1,782} .31)  .003 343,187}... | 123) ° 4,508) .33 -003) 1,339 .005} 33 
Logan (Logan) . 64.7 3.64) .050 18, 663| 3.26) .030 2,872 2,734) 1,107) 1,634) 458 44,028} 3.20) .031| 592 034 68 
McDowell (Welch 95.8 | 5.39) .074 28,198) 4.92) .045) 5,383) 3,921) 1,433) 1,996 525 61,058) 4.44) -043) 1,087 -050 68 
Marion (Fairmont) . 65.3 3.67) .051 22,489} 3.93) .036| 6,289] 4,221| 2,367 2,060) 798 69, 102) 4.30; .042) 1,640 042 82 
| | cok ad | | | bead 
Marshall... ..... 34.0 | 1.92} .026 7,191) 1.26) .011) 3,314 370) 402 921 273 18,350 1.34] 013) 1,918 015 58 
ee 20.8 | 1.17) .016 2,684) 47; .004) = 1,025 289) 161 259 ° 7,746| .56) .005| 2,284 007 44 
Mercer (Bluefield) 61.3 3.45, .048 21,767) 3.80; .034) 4,915) 3,793] 2,626 1,692) 1,167 61,013 4.44) 043 2,141 .041 85 
Mineral. . 20.4 | 1.15] .016 4,691, .82) .007| 1,638) 459) 415| 534| 119 11,119) 81) 008 997 .009 56 
Mingo (Williamson) 41.5) 2.34) .032 11 ,672| 2.04) .018} 3,299) 1,028) 848 929) 409 28,895) 2.10) .020 959 022 69 
i oe | | z= ae 
Monongalia (Morgantown). . 52.0 | 2.93) .040 16,848) 2.94) .027 5,276 3,022| 1,732) 1,511) 649 42,905) 3.12| 030) 1,532 .031| 78 
Monroe......... 11.6 | .65) .009 1,392) -24| .002 447 100| 7 97 * 3,811) -28| .003 1,990 -004) 44 
Morgan...... 7.8 .44, .006 1,255) 22} .002 729) *| 61) 133) ° 3,467) .25) .002 863 .003) 50 
Nicholas... ... 20.2 1.14 .016 2,708; .47| .004) 995) 406 40) 251| . 7,473) 54) 005 1,495 -007| 44 
Ohio (Wheeling). . 66.1 | 3.72) .051 50,669} 8.84) .080, 12,996, 12,371 8, 004| 5,371) 2,271 99,703) 7,26) .070 1,057 -069) 135 
| | | | | } 
| | | } | | 
Pendleton 9.1 | 51) .007 1184 -21)  .002) 71) *| + 114) ° 3,034! -22| .002 1,681 003) 43 
Pleasants. ... 5.5 | 31) -004 1,506 26) 002) 494) 186) 39) 76 . 3,973} .29) .003 375 003) 75 
Pocahontas 11.5 | 65) -009 2,324) 41) -003) 633| 67 68) 303 ° 6,644, .48| .005 1,604 - 004) 44 
Preston. .......... 26.7 | 1.50) .021 4,237| .74| 006) 1,433 296 30) 375 118} = 11,124) .81) .008 2,074 10 48 
i : 16.9 | 95) .013 2,835} 49) -003} 762) _ ee 326 ° 6,777; .49) .005 1,125 - 006) 46 
Raleigh (Beckley)... . 82.2 | 4.63) .064 27,891) 4.87; .044 5,334 6,937 2,156) 2,109 726 64,701; 4.71) .045 1,514 .049 77 
Randolph (Elkins)... . . 26.8 | 1.51) .021 sn 1.36} .012) 2,122) 1,340 548 757 327 iene 1.30} .013 1,627 014 67 
' | | | 


“Withheld to Avoid Disclosure. 


MAY 


10, 1944 


Before using these figures, see explanation page 17. 
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WEST VIRGINIA — County Data — (Continued) 


The “SM”? symbols mark original, 
sive estimates by SALES MANAGEMENT. 


COUNTY 


ea 


STATE TOTAL 


Alamance (Burlington)........ 


NSS boda kisereceaeees 
Anson.... 
ee 


Avery..... 

Beaufort.... innetademeel 
ihsaigdenon a , 

MR neecudeddenes 
Brunswick....... 


Buncombe (Asheville) : 
ree Sains 
Cabarrus (Concord) ......... 
Caldwell....... Reese 
Camden 


Carteret........ ‘ 
las oanis sa siaa Ong id 
Catawba (Hickory)........... 


a ad 
Cleveland (Shelby)........... 
NS orn cctenbeneee sl’ 
Craven (New Bern) 


Cumberland (Fayetteville)... . 
ES are 
ne deren ena peetned 
Daviceon (Lexington) 

Davie.. 


Duplin. . ‘ ner 
Durham (Durham).......... 
Edgecombe (Rocky Mount) 
Forsyth (Winston-Salem) 
NE ip iee daisies aiceh nei wel 


Gaston (Gastonia)..... 
ae 
Granville...... mane peo 
eee 


Guildford (Greensboro-High 


Pn onbcevcnsceceteesous 


Paes 


NORTH CAROLINA— County Data 


~_— 
ft oS 


_~ 
££ 
oo 


8253 88228 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME 
ESTIMATE 1943 ESTIMATE 
FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of 
% |) % Dollars | % | % | Dollars | U.S.A. 
of of | (in of of (in Po- 
State | U.S.A. Eating & thousands) | State thousands)| tential 
Food | General | Apparel | Drinking 
Mdse. Places 
40} .004) = 619). 130 27; =:170 6,429.47; .005, 1,191] 005) 
48} .004, 775) 338 37} 262 7,369] .54| .005) 1,691 
.61| .006| 1,050} 517) 201 212 7,832} .57| .006, 1,372] .008 
.74, 007} 1,590/ 491) 316 498 11,486] .84| .008 875} .009 
.39| 004) 724) (144 62; 187 6,575} .48| .005 498} —.005, 
43, 004, = 671 167) 128, «(239 7,215} .53| 005 828} .005 
-57| 005) 1,075, 294,219) 234 7,285, 53} .005| 1,385) .007 
7 008 852; 112) | 361 10,120, .74| .007} 1,330] = .010 
} | 
.45| 004 485,102 99; 161 6,220; .45 661} 006, 
.78 ‘007) 1,767) 197; 370, 432 12,087, 88 1,263} —.010) 
-10} .001| ee ee | 19 1,651; .12 735} 002, 
4.18| 038, 6,824) 4,356] 3,107 2,700 63,301) 4.61 1,873] 043 
1.13) 010) 1,143 1,488) 95 387 15,968} 1.16 1,060} .013 
oan 
. | 08 147,093 95,050 58,900 51,271 1,373,985|...... 77,378] 1.031 
‘ 
For West Virginia City figures, see page 312. 
2.14 om 5,371} 2,834 1,914 1,775 47,191) 2.03 4,156 .036 
-16) .003} 152 * . 50 4,103) .18 1,926] 004, 
10} .002 61 107]........ 22 2,742,  .12 1,391 .003 
.48| .008) 1,301) 686, 267; 130 11,740, .51 3,489] .0 
17| .003 178 159 50) 52 4,482) .19 2,831 005 
7, on} 1a . | 36 uml or 1,460] 003 
93, .015| 2,683} 1,310/ 670) 354 21,889) .94 8,114] = _.017 
38} .006) 627) 378 89. 80 9,397; .41 6,309} .009 
42} 007} 867, 474) 183] (122 8,941) .39 5,298]  .009 
" 003} 630) | * 87 4,112) .18 2,234) 005 
4.53] .072| 11,742) 8,638) 4,589) 3,242 115,825 4.99) 5,502 078 
.75, .012| 2,058, 737, «= 62t| 412 16,171} .70| 1,912} 014 
2.11} .033| 5,480) 4,386] 1,066) 1,088 43,583, 1.88 2,698 035 
81 .013) 2,021) 754, 765, 398 16,131.70 1,847 015 
o3)......| 231| | ° 812) .03| 1,420 001 
| | | | 
43 007| 1,771, 268} «= 309) S201 9,699, 42 1,427 008 
15.002) 297 29 ‘ 23 4,071, .18) 5,240 005 
1.47| .023| 3,338| 2,305, 982) 741 30,365) 1.31 3,660 025 
40} 006, 845) 490) 86, 162 10,134) 44 3,989 009 
22) .004) “ 177 15 52| 5,110.22 1,302 006 
28) .004) 762) 313) 191 66 6,591, 28 2,648 005) 
Rea | 57 , me "1 606, .03 798 001 
1.48] 023] 3,274] 2,961 260 702 32,498, 1.40 8,226] 027 
198} .016| 1,835 1,035 674] «139 ,398| 88 10,813 019 
97} .015| 2,369) 1,551) 1,255] 581 23,095] 1.00 4,978 018 
1.00 .025, 3,622) 2,504) 1,799} 1,380 34,896] 1.50 4,962) .030 
07) .001 RR Et . 1,659} .07 1,532] — .002| 
-11| .002) 403 . *| 208 2,836] .12 Ti} .002/ 
1.10) .017} 3,357} 1,464) 648) 492 29,560) 1.27 4,368}  .024) 
. .004 477 ae | 27 5,163! .22 2,027 005 
| 
| +010} 1,689) 635) 868} 234 we 70 10,731 014 
4.97| .079| 10,127} 8,700} 5,760) 3,183 114,840! 4.95 2,642 07| 
1a .021| 3,462) 2,886] 1,058) 426 31,785) 1.37 9,718} .024) 
5.26} .083) 11,261! 9,584) 7,901| 2,713 153,567, 6.62 5,149 097| 
41; .006 -_ 308] 342) 106 10,063} .43 7,187}  .010 
od 040) 8,406) sal 1,485] 1,655 ss, 00 2.30 3,465] 046) 
10} .001) 287) , See: eee 1,636] .07 2,282} 002 
0} .cor| 88 , 27 1,746]  .08 604] 003 
49) .008) 1,088) 600} 260, 136 11,544) .50 6,614) 010 
23} 004) (325) . 22 28 5,823, .25 7,597 003| 
| | 
6.98} .111| 15,939] 11,953] 8,410; 5,040 171,587| 7.39 8,940} . 118) 
1.24 .020| 3,570} 1,545) 843) 568 27,189 1.17 8,231}. 023 
.94' .015' 2,216! 1,652: 397! 390 23,478' 1.01 10,814 019 


*Withheld to Avoid Disclosure. 
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‘SALISBURY 


You don’t have to be a hypnotist, 
sorcerer or witch doctor to extract 
DOLLARS from AIR... providing 
that air is in the effective listening 
area of WBIG. It’s not a matter of 
MAGIC... It’s MATHEMATICS 
and here are the latest 1943 figures: 


Greensboro is in the center of the 
MAGIC CIRCLE. Within a radius 
of 50 miles is a wartime civil popu- 
lation of 1,020,000, with effective 
buying income of $848,097,000—a 
30.9% increase of $224,045,000 over 
1942, 


This area—23 North Carolina and 
Virginia counties—is a compact 
market with flourishing cities, in- 
dustry surging in the war effort and 
geared to high peacetime produc- 
tion, and farms with income of 
$107,806,000—$8-million over 1942. 


Cash registers in the area tinkled 


Y 10, 1944 


IT DOESN'T TAKE 


TO DO A BIG JOB IN THE 
MAGIC CIRCLE...1T TAKES WBIG! 


last year to the tune of $352,600,000, 
more than $1380 per family, and 
16% over 1942. 


Folks here are spending—and sav- 
ing with War Bonds and Savings 
Accounts for the future... and 
they are listening . . . to ““‘The 


Prestige Station of the Carolinas,”’ 


WBIG. That’s the magical climax 
—which completes the Magic Circle 
—WBIG’s small cost for con- 
sistently BIG results! 


Edney Ridge, Director, 
WBIG—Greensboro, North Carolina 
George P. Hollingsberry Co. 
National Representatives 


A COLUMBIA AFFILIATE 


RE RETR 
5000 WATTS DAY AND NIGHT 


a 


ICHEROKE. 


@ CLAY 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


Sales Managemtnit 
SOUTH ATLANTIC STATES 


North Carolina 


(See also Delaware, Maryland, District of Columbia, Virginia, 


West Virginia, South Carolina, Georgia, Florida) 


ROCKING- 
SURRY | STOKES HAM 


RICH. 
OND 


CITY POPULATIONS 


(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


CAS- | PER- 
weit | SON 


SCOT. 

LAND 
* 
RIBESON 


COLUMBUS 


wil 


ingtonc 


NEW HANOVER 


SCALE OF MILES 


50 


Prepored ty 


CHARTMAKERS New Tow 


NORTH CAR 


COUNTY 


Haywood........ 


Henderson (Hendersonville) . . 


Hertford 

Hoke. 

Hyde ‘ 
Iredell (Statesville) 
Jackson 


Johnston 

Jones 

Lee 

Lenoir (Kinston) 
Lincoln 


McDowell 

Macon 

Madison 

Martin 

Mecklenburg (Charlotte 


Mitchell... 

Montgomery 

Moore. . 

Nash (Rocky Mount) 

New Hanover (Wilmington) 
Northampton 

Onslow 


OPA CIVIL 
POPULATION 
12-1-1943 
| | 
Total | % | % 
(in | of | of 
thou- | State | U.S.A. 
sands) | 
31.1 91) .024 
24.3 71; .019 
17.1 50) .013 
14.3) .42) .011 
6.5 | .19| .005 
47.0 | 1.37) .037 
16.0} .47) .012 
56.8 | 1.00 .044 
10.0 | .29) .008 
18.4 | .54) .014 
38.5 | 1.13} .030 
22.7| .66) .018 
21.0; .61| .016 
14.0| .41| O11 
18.0| .53| .014 
23.9 | .70| .019 
150.2 | 4.39) .117 
| 

14.2) .41| .011 
15.8| 46) .012 
30.4| .89| .024 
51.1 | 1.49} 040 
81.3 | 2.37) .063 
26.3 | .77| .020 
28.2 | .82| .022 


National map in color, 25x38, $3.50 postpaid. See page 323. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


*Withheld to Avoid D‘sclosure. 


[214] 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME 
ESTIMATE 1943 ESTIMATE 
FIVE STORE GROUPS | | 
(in thousands of dollars) |Gross Farm 
Dollars | % 7, =_— Mirna J Be. % | Dollars 
(in of of | | ’ | (in of of (in 
thousands)| State | U.S.A.) |Eating & thousands)! State | U.S.A.) thousands) 
| Food | General | Apparel | Drinking] Drug 
| Mdse. Places | | 
7,973, .78| .013, 1,313 388] «613, 456) «= 423) | 16,449] 71) 012) 3,224 
7,875} .79) .012) 1,985) 818 375) — 369 ae - aa 2,226 
} | | 
| | | | 
3,643; .36) .006) 1,055) 748) 89 133 116 7,410) -32) 005) 4,382 
2,170) -22)  .003) 438| 287 ‘| aes . 5,514) 24) 004) 3,333 
488) 05) .001) 137 , _ ae 922; .04) 001) 1,207 
12,398) 1.24) .020) 2,902) 2,153) 802 807/ 520 25,176 1.08) 018) 5,256 
3,016] .30| .005 469) 631 124) - . 6,842 -29) 005) 1,827 
Se ie | } | | 
10,872) 1.08} .017) 1,872) 1,632 486) 250) 441 26,680) 1.10) - 18,412 
914, .09) .001 344) y rere | 19 ° 1,850) .08) .001) 3,344 
5,693; .57) .009) 1,430) 811 451| 247 289 11,660} .50) .008) 2,969 
13,216) 1.32} .021| 2,290) 3,285 887 470 567 26,102) 1.12) .018 9,541 
4,540 * -007 1,024) 705 95 183) 157 on -48| .008 3,871 
“al 42) -007| 1, 1271 470 264 156 235 8,853) .38) .006 1,232 
2,394] .24) .004! 543 225 22 122 123 5,231; .23) .004 1,912 
1,854) 18) -003 363) ee 84 95 4,847; .21) .003 3,849 
6,006) -60| .009 785| 992 427 198 187 13,771; = .59 -010) 7,747 
97, 534) a 154) 19,292) 20,394) 9,337) 7,622) 4,728) 220,934) 9.52) .156) 4,855 
oan -24| 004) 204) 181 86 78 79 5,435 23) -004 1,600 
3,381) .34) - 005 | 425 31 106 118 8,570) .37| .006 1,622 
7,341; .73) .012) 2,219 617 724 420 375 17,879) .77| .013 3,558 
12,337) 1.23) .019| 3,156} 1,479} 1,080 548 756 28,434) 1.23) .020 11,970 
28 , 699) 2.86, .045| 6,195) 4,772) 2,918) 2,000} 1,619 74,357) 3.20) .052 1,378 
2,293) -23| -004| 532| 412 . 36 133 5,286, .23) .004 5,424 
2,567| = - 960 156 . 134 105 5,671 24) .004 3,580 
( 


SALES— 
ADVERTISING 
CONTROLS 

- — 
% of | Qual 
U. S.A. | ity of 
Po- | Mar- 
tential | ket 
Index 
015, 63 
013) 68 
007, #4 
.005, 45 
002) 40 
022; 59 
006, 50 
.023} ‘82 
002) 3 
010071 
021; 70 
010; 56 
.008) 50 
005) 45 
005, 3 
012) 83 
148; 128 
005 | 45 
007, 58 
015 8 
024; 60 
052, 8 
007, 3 
008, 3% 


Before using these figures, see explanation page 17. 
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Nortu CAROLINA 


Sl ACRICULIORE SN INMDOUSTRY 


NORTH CAROLINA 


$% / AVERAGE OF 
MINE OTHER 
SOUTHERN STATES 


CASH INCOME & GOV'T PAYMENTS Source: Dept. of Agr., 1940 VALUE OF MANUFACTURED PROD. Source: Census of Mfrs., 1939 


with 50,000 WATTS in RALEIGH is 


NortH CAROLINAS 
No.1 SALESMAN 


s HBC 680 KC 


FREE & PETERS, INC. National Representatives 


r 10. 


SUMTER | maco\ es 
ecg | 
Ty Aeehe 


SOUTH ATLANTIC 
STATES 


VILLE 
PICKEN 


\G 


LAURE 


ao 


ECHOLS SE 


| UNION 
KS 


nburg 
CHESTER 


Ll) 
7“ 


-- 

PARTAN. CHERO-) YORK 
~ * GREEN] gurc \ KEE 
O Spa 


/ 
O Greenville 


ey 


ay 


South Carolina - Georgia 


(See also Delaware, Maryland, District of Columbia, Virginia, 
West Virginia, North Carolina, Florida) 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 


retail sales of $50,000,000 


or more in 1942. 


SCALE OF MILES 


te) 50 


CITY POPULATIONS 


a 


(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


100 


Prepared by CHARTMAKERS - New Ton 


NORTH CAROLINA —County Data — (Continued) 


National map in color, 25x38, $3.50 postpaid. See page 323. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Pender 


Person 


Polk. .. 


Robeson (Lumberton)........ 
Rockingham (Reidsville) . 
Rowan (Salisbury) . . 


Rutherford . 


“Withheld to Avoid D‘sclosure. 
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OPA CIVIL 
POPULATION 
12-1-1943 
Total | % | % Dollars | % 
(in of of (in of 
thou- | State | U.S.A./ thousands)! State 
sands) 
22.5| .66| .017 4,926) .49 
8.9| .26| .007 683, .07 
23.6| .69| .018 8,461) .84 
16.8 | .49| .013 1,894) .19 
9.4| .27] .007 1,807) .18 
22.8| .67) .018 4,437} .44 
57.5 | 1.68} .045} 20,306) 2.02 
10.4| 30) 008 1,496} 15 
} 
39.8 | 1.16 .031 8,651} .86 
35.7 | 1.0 .028 9,559} .95 
75.9 2.22| 059 20,443) 2.04 
55.5 | 1.62} .043] 15,157) 1.51 
57.9 1.69) -045] 22,052) 2.20 
| 
39.7} 1.16) .031 8,212) .82 
43.9 | 1.28) .034 7,973) .79 
22.2| .65| .017 4,943) .49 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 
ESTIMATE 1943 ESTIMATE CONTROLS 
FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual- 
Dollars % % Dollars | U.S.A. | ity of 
(in of of (in Po- | Mar- 
Eating & thousands); State | U.S.A.) thousands)| tential | ket 
Food | General | Apparel | Drinking) Drug | Index 
Mdse. Places 
1,389| 490 143 453 247 10,180) .44) .007 3.649 -009° «83 
384 ee _ See 1,254, .05) .001 2,114 002 29 
2,443} 1,229 546 398 234 17,228; .74) .012 2,311 014 78 
572 203 * 52 ¢ 4,448; .19) .003 2,809 005 38 
460 130 67 ¢ ° 4,244, .18) .003 2,071 004 57 
1,039 620 316 111 224 10,656) .46) .008 5,458 010 56 
3,447; 3,130) 1,106 681 533 40,978} 1.77) .029 16,828 033 73 
440 75 . 95 117 3,969} .17) .003 1,426 001 50 
1,982} 1,206 393 457 362 15,470, .67; .011 3,800 016, 52 
2,480} 2,399 437 485 256 23,875, 1.03) .017 2,744 019 68 
4,255) 2,742 994 532 829 46,230} 1.99) .033 17,565 038; 64 
4,236} 1,793) 1,410 855 659 32,883) 1.42) .023 7,277 .027; 63 
5,597} 2,903} 1,764) 1,196) 1,036 45,612) 1.97; .032 4,565 .035 78 
2,031 885 405 574 312 17,478} .75| .012 4,358 .016) 52 
1,876} 1,032 348 223 293 17,710) .76) .012 12,725 -017| 50 
1,393) 1,349 246 242 204 9,911} .43) .007 2,956 -009) 53 
383 19,582 .016, 67 
. 40 
1,228} .05) .001 1,132 002) 50 
18,152) .78| .013 6,195 016 55 


Before using these figures, see explanation page 17. 
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— GREENVILLE 


POPULATION ° i, 535" 


GREENVILLE COUNTY (Greenville)........... 136,580 
Charleston County (Charleston).................-. 121,105 
Richland County (Columbia). ................... 104,843 
BUYING INCOME fee e Tos 

GREENVILLE COUNTY (Greenville). ..... $187,515,000 
Charleston County (Charleston)............. 155,446,000 
Richland County (Columbia)............... 126,928,000 
RETAIL SALES fates Monceeres* | 
GREENVILLE COUNTY (Greenville)....... $73,045,000 
Charleston County (Charleston).............. 62,444,000 
Richland County (Columbia)................ 58,336,000 


The GREENVILLE NEWS-PIEDMONT CO. 


GREENVILLE, SOUTH CAROLINA 


Represented by: WARD-GRIFFITH Company, Inc, 


Statewide Leadership 
in POPULATION, INCOME and SALES! 


COUNTY crrcins OFFERS 


Populous, prosperous Greenville County, with the city 
of Greenville as its center, stands as the heart of South 
Carolina’s top market! 

On all sides are busy communities making up the great 
13-county area covered by The Greenville News (morning 
and Sunday, and The Greenville Piedmont (evening). 
Although the wealth of these neighbors is not included in 
the tabulations shown, it is, nevertheless, reached and 
influenced by your advertising space in these newspapers. 
Combined circulation of 68,646 gives you coverage of this 
$185.313,000 retail-sales-market not rivalled by any other 
newspapers. Let’s start those schedules—right away! 


Let Us Send A Copy of Our New Folder Civing 
Full Details on The Great Greenville Market 


N COUNTY AREA 
SOUTH CAROLINA 


THE THIRTE 
IN WESTER 


zm 


NORTH CAROLINA —County Data— (Continued) 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME 


SALES— 
POPULATION l ADVERTISING 
12-1-1943 GYD ESTIMATE 1943 CyD ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
io - = ' (in thousands of dollars) | GrossFarm| % of | Qual- 
Total | % | % Dollars | % % ene pen abneiit Dollars | % | % Dollar | U.S.A. | ity of 
(in | of | of (in | of of l | (in | of of (in Po- | Mar- 
thou- | State | U.S.A.|thousands)) State | U.S.A. Eating &| thousands)! State | U.S.A) thousands)| tential | ket 
sands) | Food | General| Apparel | Drinking) Drug | Index 
| | Mdse. Places | | 
——— eee oe oe es Tee: aces a | | sore ie) “canoe ee ee ee eee age acre 
Vance (Henderson)... .. 27.7; .81) .021 8,881| .89| 014) 1,811) 1,432) 887| 347 378 18,723 -81| -013 4,782 -015) 71 
Wake (Raleigh)............ .| 102.2 | 2.98 .079 43,502} 4.34) .069) 7,498) 6,019) 6,186) 2,920) 2,411 103,491; 4.46) .073 13,082 .073) 92 
eee 21.2 -62; .016 3,457, .34) .005) 804 454| 126 86 132 9,041, -39) -006) 3,671 008) 50 
Washington 11.7 -34) .009 1,908) .19) .003) 562) 203) 137) 100 79 4,491) 19} 003) 1,958 .004) 44 
Watauga......... 15.8 46) .012 2,667; .27, .004) 477| 364 7 158 103 6,066, .26 -004) 2,540 | 50 
| | } 
Wayne (Goldsboro). ... 57.4 1.68 .044 15,525) 1.55) .024) 2,977; 2,872) 1,193) 518 531 34,247) 1.49 024) 11, 267 028) 64 
MR crcisccsccesesccsgecey GeO) Sale same 6,945, .69, .011) 1,268) 1,327) 461| 234 259 15,156} .65) .011 3,758 015) 52 
Wilson (Wilson) ..< .. 47.1 | 1.38) .036 15,271) 1.52) .024) 2,825) 2,171) = 1,347) 858 676 33,945 1.46) -024 11,713 -026) 72 
SSR 18.2 53) .014 1,767 18; .003 417 215) * 50 i 4,414, 19) ..003) 4,568 005) 36 
SA ree 13.2 -39, .010 a ot 002 183 a | 19) . 3,680, 16) -003 2,278 .004| 40 
ere Se eee | 2.658] 1,003,001)... | 1.584) 228,134) 188,115 82,290) 55,004) 45,239] 2,320,990). . | ae 477,152 1.204 69 
| | | | | | | | 
For North Carolina City figures, see page 313. a 
SOUTH CAROLINAW— County Data 
aay | -— me =r ) 7 a ae , we ii 
Abbeville ee 19.0 | 1.03, .015 4104 71) .007) 1,320 641) 135 222 208 7,690) .64| .005 3,023 008 53 
| ERS eee 47.7 | 2.59) .037 11,546) 1.99 .018) 3,684 746) 403 940 508 22,104) 1.83} .016 5,182 021| 57 
Oe 11.5 | .63) .009 2,074) -36 .003 698 165) 128) 92) 101 4,152) .34) .003 1,838 -004) 44 
Anderson (Anderson)......... 79.0 | 4.30) .061 23,€92) 3.98) .037; 6,279) 3, 458| 1,456) 1,537) 1,123 44,031, 3.65) .031 9,790 .039 64 
Bamberg... . 16.0 | .87) .012 4,231| +73, .007; 1,099 685 81) 76 165 7,776} .65) .006 2,951 - 007) 58 
| | | 
ee 16.5 | 90} .013 3,562) 61} .006) 1,108 477 5 120) 182 8,543) 71; .006 3,283 ol 54 
EERE aera 23.0 | 1.25) .018 4,032) .69 .006) 1,428 280) 189} 267| 123 8,329 -69) 006 1,894 -008 44 
I Sinn wiacdcedeaa teal 25.3 1 38) 020 3,445, .59) .006 1,183 *| *| 92 125 6,230) 52; .004 1,971 - 008) 40 
| EES 13.9 78) 011 2,974, .51; .004, 1,000) 252) 149 36 99 $00 47| .004 3,447 ~ 45 
ee ' - < 


‘Withheld to Avoid D‘sclosure. 
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SOUTH CAROLINAW— County Data — (Continued) Te at eA eine oe 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION GYD ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) 
of te 
)| State | U.S.A. , Eating & tential | ket 
Food | General | Apparel | Drinking} Drug Index 

idse. Places 
Charleston (Charleston)... . 167.2 | 9.09) .130 62,444) 10.75} .099) 16,859) 9,558) 6,763) 3,743) 3,279] 155,446) 12.90) .109 3,702 -110) gg 
FR eer eee 29.7) 1.62 7,365) 1.27) .012) 1,763) 1,146 284 368 328 12,427; 1.03) .009 3,713 -013) 57 
hs ve kdnwe advlvduar 28.2 1.54) .022 8,754) 1.51) .014) 3,213) 1,315 318 512 309 15,636; 1.30) .011 3,450 -014) 4 
Chesterfieid . . 5 val 31.6 | 1.72) .025 7,150} 1.23) .011) 1,843) 1,144 347 248 336 13,717; 1.14) .010 5,367 -013) 52 
Clarendon woe 27.1 | 1.47) .021 4,875) .84) .008) 1,119 613 ° 131 149 8,660 72| .006 5,644 -010' 4g 
Colleton... .. , 25.5 | 1.39) .020 5,907; 1.02) .009) 1,367 675 222 4 241 9,947 83} .007 3,147 -010; 5 
Darlirgton...... ; 43.3 | 2.35) .034 11,835; 2.04) .019| 3,246) 2,573 460 426 503 20,974, 1.74) .015 7,042 -020) 59 
RE a 27.3 | 1.48) .021 5,614; .97| .009) 1,496 567 464 175 220 9,417| .78)| .007 6,932 -010) 4g 
Dorchester...... 21.4 1.16) .017 4,149} .71| .007| 1,332 466 . 215 213 7,402; .61| .005 2,259 -008} 47 
Edgefield... vee ‘ 16.0 -87| .012 3,527; .61| .006) 1,071 365 184 6,706} .56) .005 3,054 -007} 58 
Fairfield... Speakers 21.3 | 1.16) .017 4,426, .76| .007| 1,372 500 139 1 194 8,202} .68) .006 2,264 -038} 47 
Florence (Florerce)..... .-| 66.7 | 3.63) .062 22,874, 3.94) .036) 4,098) 4,083) 1,949 997 895 39,896) 3.31) .028 12,054 -035; 67 
NS oss wuixwage ane 26.6 | 1.44) .021 6,523) 1.12) .010| 2,483 790 110 256 434 12,316} 1.02) .009 1,336 -012) (57 
Greenville (Greenville)........] 144.8 | 7.87) .112 73,045) 12.57; .116) 17,517) 12,230) 7,516) 4,792) 3,290] 187,515) 15.56) .132 7,043 123) 110 
Greenwood (Greenwood)... .. 38.1 | 2.07; .030 15,336; 2.64) .023) 4,239) 2,480) 1,187 862 656 25,702) 2.13) .018 2,392 -022; 73 
Hampton... Brees AES 16.2 -88) .013 2,440; .42) .004 445 503 * 37 104 4,819} .40) .003 2,058 -005) 3 
Horry (Conway). Bt cl 49.9 2.71} .039 18,416) 3.17) .028) 4,581) 3,108 867 770 999 32,655, 2.71) .023 13,144 -028; 72 
Jasper. .... eae 9.0 -49| .007 1,116 19} .002 210 ° ¢ : ¢ 2,233; .19) .002 492 -603) 4 
Kershaw... 35.8 | 1.95) .028 6,790; 1.17) .011; 2,203 858 427 237 334 12,976} 1.08) .009 3,710 -013) 4% 
Lancaster. . 23.1 | 1.26) .018 8,608; 1.48) .014) 2,351) 1,687 113 475 373 16,553) 1.37) .012 3,480 -014, 78 
Laurens... 36.7 | 2.00) .028 10,308} 1.77) .016| 3,079) 1,332 693 749 467 18,232; 1.51} .013 5,032 -017) 61 
ae 19.0 | 1.03) .015 4,428) .76| .007| 1,375 413 284 97 ° 7,645; .63) .005 5,031 -008} 83 
Lexington. . 36.9 | 2.01) .029 7,178} 1.24) 011; 2,029 607 388 167 309 14,652) 1.22) .010 4,118 .0145 4 
McCormick... . 8.2 -44| .006 1,583) .27| .003 471 284 85 ¢ ° 2,850} .24) .002 1,381 -003) 80 
aE ees 28.4 1.55) .022 8,780; 1.51) .014) 2,288) 1,712 177 287 527 14,851; 1.23) .010 4,785 -014) = 64 
Mariboro. .. 30.1 | 1.63) .023 7,480; 1.29) .012) 2,166) 1,227 137 398 272 14,558) 1.21) .010 6,064 -013) 87 
Newberry. .... i dn Wiel 30.2 | 1.64) .023 9,402} 1.63) .015) 2,226) 1,420 478 381 391 16,826) 1.40) .012 3,902 -015) 65 
Oconee........ Si cue 32.0 | 1.74 .026 7,114) 1.22) .011) 1,974) 1,080 294 337 275 13,249) 1.10) .009 4,236 -013) = 52 
Orangeburg (Orangeburg)... . 60.4 | 3.28) .047 16,493) 2.84) .026) 4,204) 2,255 726 787 623 27,949) 2.32) .020 11,485 .026) 87 
| SE Sa 35.1} 1.91) .027 8,345; 1.44) .013) 2,388 737 438 245 466 15,433) 1.28) .011 3,745 -015) 56 
Richland (Columbia)..........] 113.5 | 6.17) .088 58,336) 10.04; .092) 11,855) 9,159) 6,964) 3,927) 2,755] 126,928) 10.53) .089 3,556 -090} 102 
NG. se aaes P ‘ 14.4 -78| .011 1,791 -31) .003 575 169 220 119 75 3,606; .30) .003 3,840 .005, 45 
Spartanburg (Spartanburg)....| 125.4 | 6.81) .097 49,185) 8.46) .078| 10,866) 8,846) 3,804) 2,646) 1,983] 122,514) 10.17) .086 10,317 .086) 89 
Sumter (Sumter) . : 50.6 | 2.75) .039 17,050; 2.93) .026| 4,086) 2,233) 1,374 579 637 27,406; 2.27) .019 7,287 .025| 64 
ee 25.5" 1.39) .020 8,964; 1.54) .014) 2,184) 1,829 714 567 318 16,284) 1.35) .011 2,074 .014, 70 
Williamsburg 35.4 | 1.92) .027 5,892) 1.01) .009) 1,567 719 91 120 194 10,157) .84|) .007 7,970 .012) 4 
York (Rock Hill)..... 57.1 | 3.10) .044 18,361; 3.16) .029| 5,377) 3,345 802} 1,029 813 34,255) 2.84) .024 4,941 -030| 68 
STATE TOTAL..... Je 2 oes 1.429} 580,945)...... -918) 149,317; 88,778) 41,570) 30,752) 25,875] 1,205,028)...... -848| 215,426 a 69 


For South Carolina City figures, see page 314. 


Appling. . 13.1 43) .010 1,628 17; .003 460 243 . 78 112 4,375; .22) .003 
Atkinson. ..... 6.5 21; .005 545 06; .001 208 eee 31 32 1,518} = =.07) .n 
Bacon 7.2 23| .006 1,464 15) .002 489 | ee 106 62 3,534) .17) .002 
Baker..... 6.3 21; .005 282 -001 49 he cndenite 16 » 820) .04) .001 
Baldwin 14.5 47| .011 2,432 26) + .004 704 358 161 159 140 5,973) .30) .004 
Banks 6.9 23; .005 | An wesss 118 yg Ce SA Serre 914; .04) .001 
Barrow. 12.1 40) .009 2,008; .21| .003 651 376 76 108 124 5,227; .26) .004 
Bartow 24.0 79; + .019 4,482 47; .007; 1,107 488 135 368 172 10,829) .54) .008 
Ben Hill 13.1 010 4,072 43) .006) 1,076 543 117 95 199 8,447; .42| .006 
Berrien 13.0 42) .010 1,672 18; + .003 514 168 $ 37 74 4,274) .21| .003 
Bibb (Macon) 104.8 | 3.44) .082 49,012) 5.16) .077| 12,868) 8,525) 6,879) 3,596) 2,041] 103,090) 5.13) .073 
Bleckley 8.9 -29; .007 1,298) .14) .002 452 207 5s 59 57 3,392 17} .002 
Brantley 6.2 20; .005 413 04; + .001 ___ Seen? : 4 %: 1,123 06; .001 
Brooks. 17.8 58; .014 2,371 25) .004 754 320 73 4 114 5,911 23; .004 
Bryan 5.7 19} .004 639 07; + .001 213 a Pe 22 . 1,433 07; + .001 
Bulloch . . 22.6 74, .018 5,469 58) .009) 1,168 538 211 119 227 11,367; .53) .008 
Burke.. 22.8 75; .018 3,143 33; .005) 1,095 261 153 95 120 7,969; .40) .006 
Butts. . 8.3 27| + .007 1,580 17; + .002 432 198 ? 106 69 3,830; .19) .003 


2,560 
1,850 
1,743 
1,495 
1,515 


1,424 
2,173 
3,392 
1,735 
4,046 


2,015 
1,939 
1,329 
3,774 

656 


6,110 
6,135 
1,249 


“Withheld to Avoid D‘sclosure. Before using these figures, see explanation page 1. 
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sive estimates by SALES MANAGEMENT. 


MENT, 
= OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
$_ POPULATION ADVERTISING 
ISING 12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
OLS 
ae COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Qual. Total | % | % Dollars | % | % Dollars | % | % | Do'lars | U.S.A.| ity of 
ity of (in of of . (in of of (in of of (in Po- are 
a thou- | State | U.S.A.]thousands)| State | U.S.A. Eating & thousands)| State | U.S.A.| thousands)| tentlal | ket 
ket sands) Food | General} Apparel | Drinking) Drug Index 
index Mdse. Places a, fal 
— RE: cs wccuinseeisataebies 9.5 31} .007 1,241) .13] .002 328 se 22 74 3,222} .16) .002 1,800 .003} 43 
85 A. ccostSeadts sewer 6.6 | .22) .005 1,078} .11 ss 395 ay Hee nte 105 . 2,682} .13| .002 431 003} 60 
57 
64 NS Ee ere 7.2| 24) .006 1,514) 16} 002) us ee 053. 28 88 3,667} .18| .003 2,457 003} 50 
82 Se ee Seren 28.5} .93) .022 4,690} .49| .007; 1,230) 715 93 231 216 11,601; .58) .008 5,141 011; «50 
48 EE Sas ae 11.4 37| .009 793} 08) .001| 408 | ook aa 36 . 2,002} .10) .002 1,515 003} 33 
50 Serre > 4.5 15| .003 632} .07| .001| _, Seenere ES 25 ° 1,733} .09) .001 374 001; 33 
Chatham (Savannah)......... 154.2 | 5.05} .120] 72,740] 7.66) .115| 21,559) 9,398) 10,276) 7,199] 2,685) 142,650) 7.10) .100 1,952 108} 90 
59 
48 Chattahoochee............... 1.5 05} .001 164) 02)... Core ee * , ee 495, .02)...... een eS 
47 NUR a ocwiviecsosser 18.8 | .62| .015 3,247) .34) .005 722) 1,391 * 185 126 8,221} 41) .006 2,218 -008} 53 
58 EE a. ste eases 17.5 57| .014 2,893} .30) .005 534 954 * 66 91 7,435} .37| .005 3,053 -007} 50 
47 Clarke (Athens).............. 27.6) .91| .022 12,359} 1.30) .020| 3,308} 1,696) 1,146 823 652 24,660) 1.23) .017 1,090 019) 86 
RPS Serre. 6.3 21} .005 917} .10) .001 290! 62 52 * 42 2,808} .14) .002 1,212 002} 40 
67 
7 os ERS 11.6 38} .009 846, .09) .001 298 ee 81 * 2,029} .10| .001 1,018 003} 33 
110 ec 5s ak on picents 5.4 18| .004 839} .09) .001 313 30 * 50 * 2,158} .11) .002 758 -002} 650 
3 Cobb (Marietta).............. 44.2} 1.45} .034 8,095} .85| .013) 1,987 756 448 635 452 17,372} .86) .012 2,877 .017} 50 
BN occur atai es pesos 20.2 66} .016 4,280} .45| .007) 1,158 375 406 116 299 9,475| .47| .007 4,048 009} «56 
Colquitt (Moultrie) . . .. . 31.9 | 1.04) .025 6,542} .69) .010) 2,086 295 * 262 380 15,786 111 6,393 014, «56 
72 
8 COCR, 8.2 27| .006 521) .05} | .001) 216 4 te ee 8 10 1,234 000 1,597 002} 33 
48 Ee 10.1 33| .008 1,881} .20) .003] 495 235 * 45 97 4,553} .23| .003 3,509 004 50 
78 RN OMe ck donne 25.7 84| .020 5,044) .53) .008) 1,479 658 526 295 239 12,642| .63) .009 2,777 011) «55 
61 OS EE ea 6.0 20| .005 480} .05| .001) 269 ~~ Se EPae * 1,812} 09) .001 1,519 -002} 40 
Crisp (Cordele).............. 16.2 53} .013 5,159} .54 008| 1,058 720 . 281 202 9,531| .47| .007 3,098 .007} 54 
53 
48 Dade........ 5.8 19| .004 400 -001) es on * * 952) .05| .001 649 .002} .50 
50 0 ene 3.9 13| .003 Oe e:... ee ee See a eee 476} —.001 33 
64 ee 22.5 74| .018 4,174 007; 1,212) 458 220 158 172 9,973] * .50| .007 3,367 .009} 50 
a7 De Kalb (Atlanta-Decatur) 81.4 | 2.67) .063 17,592} 1.85} .028) 6,811) 659 130 876} 1,781 74,197] 3.69) .052 4,109 .047| 75 
is NG is cary cen eects 16.9 55| .013 2,617} .28 ” 870) 280 * 86 187 6,838) .34| .005 3,499 .006} 46 
82 Re threw. 14.4| .47) .011 1,604) .17) .003/ 513) 103 * 67 95 4,383 .22) .003 4,895 .005} 45 
a7 Dougherty (Albany)... ... | 31.9} 1.05) .025 17,095} - 1.80) .027) 3,360 3,374) 1,214) 1,383 728 35,567, 1.77) .025 1,380 026} 104 
56 0 ne hee 8.9} .29| .007 1,288) .14) .002/ 421 93 * 19 81 3,521; .18| .002 1,380 -003} 43 
1 | ERE Be ee 2,833] .30| .004) 608) 256 36 81 109 6,326) .31) .004) 3,578) 006) 46 
‘s NR ccs va tidclesaslaci’ 2.4| .08) .002 7 6Oe:.:... ELSA Cae wae ah eee 536} .03]...... 6:2. has 
| 
89 Effingham. ....... 8.7 | 28| .007 955, .10) .002) 198 ee 25 74 2,550} .13) .002 1,600 003} 43 
64 NE eas ukcotin tes nase 16.0| .53) .013 3,086] .32| .005| 948 687 24 148 161 7,629} .38| .005 2,398 006} 46 
7 Emanuel. .......... 18.9 62} .015 4,458} .47| .007) 1,402) 563 . 195 165 11,552| .57) .008 4,481 .009} 60 
“ aR ae Fee 6.3 21} .005 1,334) .14) .002 4c6 177 * 27 90 3,283] .16| .002 1,397 003} 60 
“ Fannin........... 13.4 44} .010 994|- .10 012} 325 163 * 42 * 2,512} .12| .002 1,256 004, 40 
ae SEL. eee ye 7.3] 24) .006 657, .07 .001| 242 a ee 27 * 1,804) .69) .001 1,512 002} 33 
68 Floyd (Rome)... .. 54.7 | 1.79) .043 18,896} 1.99) .030) 4,242) 3,102) 2,628) 1,077 793 33,470} 1.66] .024 3,561 030} 70 
= a ide 9.9 | .32| .008 683} .07|  .001) 124 Oe, See . 2,318} .11| .002 2,532 003} 38 
ee EEE EE 14.4 47\ 011 2,595) .27| - 004) 757| 388 13 58 96 7,122} .35| .005 2,718 006} 55 
Fulton (Atlanta)... .... 414.7 7 322] 315,550} 33.22) 498) -_ 98,878] 38,051) 29,524) 14,943] 582,240) 28.97) .410 4,862 419} 130 
| | 
Gilmer.......... 9.0 -30| .007 883| 09) .001) 183) 71 ° 36 . 1,867; .09) .001 1,080 .002} 29 
—— Glascock......... 3.9 -13|  .003 385. -04) .001 78| re eee 1,446} .07| .001 958 001} 33 
Glynn (Brunswick) . . 43.3} 1 a .034 11,683) 1.23] .018; 3,322) *| 1,255 821| 723 23,501] 1.17) .017 534 021} 62 
40 Gordon......... 15,5 51} .012 3, 265| 34) .005 829) 461| | 186) 149 7,889}  .39| .006 3,167 .007} 58 
Grady... 17,4 57) .014 2,909) m7 005 * | 334| 73) 135 7,091) .35) .005 4,409 .007} 50 
40 Greene.......... we 12.5 | a .010] - onl .19} 003 438) tia | 30] 133 4,356} .22) .003 1,612 004} 40 
“ tees eT TET 25.8| .85} .020 3,742} .39| .006| 652, 239) *| 169) «138 8,537} 42) .006) 3,830)  .009) 45 
Habersham............... 13.6 | 45) 011 2,681) .28) .004) 677/ 253 148 83| 128 6,444, .32) .005 1,774 006} 55 
20 Hall (Gainesville). ....... 33.2 | 1.09) .026 9,616] 1.01) .015 2,341) 1,215 655 464) 365 19,948} .99) .014 3,015 016} 62 
- Hancock. ....... 11.3 | 009 1,478 16 -002| 563 re 30 * 4,110} .20| .003 1,642 004 44 
70 Haralson....... 12.1 40} .008 2,210 23 .003| 447 285 40 190 128 5,066} .25| .004 2,094 005} 56 
40 Harris........ 10.5 34) .008 852} .09) .001 147 5 9) * 2,199} .11| .002 1,621 003} 38 
Hart 13.1 43) .010 1,209} .13| .002) 360 244 . 33 . 3,648} .18| .003 3,408 004) 40 
bs Heard 7.3 24| .006 472| .05) .001| Regie: CRearaeen 30 * 1,319} .07| .001 1,080 002} 33 
7 Ae 14.0 46} .010 1,648) .17) .003, 441 155 * 20 64 4,555} .23) .003 3,080 004; += 40 
| 
-- Houston 16.2| .53] .013 1,918}  .20| .003/ 540 ° 99 126 * 4,584 .23| .003 3,056 005} 38 
ee 11.7| .38) .009 1,332} .14) 002) 629 cn 33 * 3,347} .17| .002 3,871 003} 33 
6s Jackson 17.9| .59) .014 2,880} .30} .005) 728 565 32 100) 108 7,195] 36) .005 2,997 007} +50 
- “pee, ad ERT Oe Te 7.4| .24) .006 1,218} .13| | .002| 286 79 . 27 62 3,462} .17| 002 1,619 003} 50 
- og OR ere: 7.7 |  .25} .006 1,023) .11)  .002) 414 159 ad 45 . 2,805} .14) .002 1,750 .003} 50 
77. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Dollars % % Dollars | U.S.A. ity of 
(in of | of (in of | of (in of | of (in Po- | Mar- 
thou- | State | U.S.A.| thousands)! State | U.S.A. Eating & thousands)| State | U.S.A.| thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug | Index 

Mdse. Places 
NEES Cee 18.2 | .60| .014 2,857, .30| .005 552 245 ° 111 106 7,268) .36| . 4,272 007) 5 
RE EE 10.3} .34) .008 1,531} .16) .002 598 203 34 41 77 3,902) .19| .003 2,827 004) 5 
SRS os nab cnavannbl 10.0 | .33] .008 1,235] 13) .002 469 Wiisciaies 42 67 2,958} .15| .002 3,104 0033 
Jones... 7.1| 23] .006 513) .05| .001 _ RE SE NS 1,712} .08| .001 1,395 002 3 
As 9.2| .30| .007 1,661) 17} .003 709 197 67 131 93 4,113} .20| .003 1,118 00487 
Lanier 5.0| .17| .004 618} .07| .001 115 OR cisines 9 ° 1,399} .07| .001 1,393 001-5 
Laurens 28.8} .95) .022 5,408} .57| .009) 1,606 783 151 250 222] 12,914; + .64| .009 5,879 O11 50 
| RT 6.6 | .22| .005 549} .06| .001 RRR EDR ° ‘ 1,251; .06| .001 2,249 002 4 
gece ail 10.6 | .35) .008 1,064) .11) .002 __, SR Seay 25 ° 2,337) .12| .002 694 003 38 
TO 6.2} .20| .005 603} .06| .001 245 a ° 19 1,571} .08| .001 1,184 002 40 
Long...... ae FF Se 287) .03)...... 109 Aer oee 17 : 777; 04) .001 452 00150 
Lowndes (Valdosta)..........] 32.1] 1.05) .025] 12,244) 1.29] .019| 3,155 978} 1,360 762 88 27,613) 1.37) .019 3,667 020 
NL cos Sacesnsdovnes 5.6 18} .004 475} .05| .001 133 4 . 30 . 1,839} .09) .001 810 001, 25 
EET 10.4| .34| .008 1,928} .20| .003 534 208 81 180 75 4,509) .22) .003 1,517] .004 = 50 
ae: 5.8 | .19| .005 865, 09} .001 389 Wsccsaes 80 uM 2,225.11] .0024 165} 002 4 
as sccekvebsacauaaul 13.8 | .45) 011 2,108} .22| .003 574 254 72 20 120 5,577; .28| .004 3,210 005, 45 
NE cid ecccbante 11.4} .38| .009 991; .10} .002 136 SS I . 2,763} .14) .002 2,542 003) 3 
Marion. titiwlt 2 428 792} .08} .001 159 62 . 12 ° 1,544) 08} .001 1,086 002, 40 
Moriwether..................] 19.6 | .64| .015 2,421} .25| .004 913 243 160 106 96 6,514; .32) . 3,793 007,47 
EE ee ees 8.9 -29| .007 959; .10) .002 352 135 . 34 60 2,364) .12| .002 1,918 003 43 
RRS. c ctveonstbouks 20.7| .68| .016 3,403) .36| .005 937 937 148 105) «125 8,971| .45| . 4,606 008, 50 
| REPEES 9.3| .30| .007 1,715} .18| .003 576 277 . 78} = ‘121 4,120} .20| .003 1,525 005 71 
Mon?gomery................. 7.9| .26| .006 743} .08| 001 RRR . | 38 1,869 .09) 001 1,629] .002 33 
| 11.3 .37| .009 1,469) .15) .002 350 176 . 50! 79 3,982) .20) .003 3,264 004, 4 
Ns. cathciudevedete 9.9| .32) .008 957; 10} .002 105 ’ SRR: 42| ° 2,543, .13| .002 1,724 003, 38 

«| | 

Muscogee (Columbus) ........ 100.2 | 3.29} .078] 47,304) 4.98) .075| 11,990) 6,872 7,535) 3,593) 2,000) 101,190| 5.03) .071 1,132 074, % 
Newton......... disaeaatel 18.3} .60| .014 3,860 .41| .006) 885) 546) 289} 204 151 8,854, .44| .006] 2,202} .008 57 
Oconee... sited G01 22 a 306] 03)... ee . . 984) .05| .001) 1,408] 001, 2% 
Oglethorpe.................-[ 10.1] .33]  .008 801; .08} 001 213 RES 22 . 1,972) .10| .001 2,325 002, 2 
Paulding. ........... 11.2| .37| .009 982} .10| .002 311 " De vihaas - m 2,758, .14| .002 2,063 003, 33 

| 
cid ccgenwdanavcadiee 10.9 -36} .009 aid -27| .004 567 231) 155 101| 113 6,700} .33| .005 2,118 006! 67 
REE See 7.6 | .25| .006 1,099) .12} .002 68 | ° 45) 64 2,718, .14) .002 1,022 00350 
this ianehll 10.6 | .35; .008 1,880, .20}  .003 802 242 ° 31 125 4,541) .23| .003 3,106 004,50 
| eee 8.7 | .28| .007 756, .08| .001 276 . * 14 25 1,956) .10| .001 2,122 .002) 2 
me 27.4| .90| .020 6,251] “| .010 wee 636 595) 448 289] 16,068 .80| .011 2,049 012, 60 
I i scnbasusonanssl 9.3 a .007} 1,867) 20) 003} 573 im 89} 105) 4,486) 22} 003} 2,146] 487 
ee 7.6| .25| .006 1,412} 15) 002 366 161 ° 41 94 3,473, .17| .002 1,339 003) 80 

Quitman 3.1) .10| .002 188} 02)... ee Se * . 579} .03)...... 448]........ . 
Rabun 6.7 22) 005} 1,216) .13| 002} 239] «423 | 133 54] 2,990, .15| .002} 1,266.03, 
SN ccccdisecdeawsaeas 14.5 | .47| .01 2,399) .25| .004 738 245 53 86 104 sae .32| .004 2,568 00545 
Richmond (Augusta)..........] 90.0 | 2.95 .070} 49,344) 5.19 .078| 11,631) 9,123) 7,230} 3,470) 2,119]  92,567| 4.11| .058 1,815 066 
Rockdale....... es ate 7.1} .23| .005 1,227} .13| .002 426 Stasacces 30 96 2,980) .15| 002 1,056 003, 60 
SE EARS 4.5| .15| .003 506) .05| .001 132 54 ° . ° 1,522) .08| .001 1,077 001, 33 
DR save ietcc unas co 17.2 | .87| .013 2,475| .26| .004 752 175 . 69 103 6,617; .33| .005 3,769 006, 4% 
RAS 8.2| .27| .006 1,375] .15| .002 449 109 111 58 108 3,386) .17| .002 1,871 .003, 50 
Spalding (Griffin)............. 26.9 88] 021 9,785, 1.03) .015| 2,799) 1,191 762 620 *| 16,998; .85| .012 1,704 0157 
ERT: 13.8) .45) .0n 2,827; .30| .004 714 505 ° 142 . 7,151, .36| .005 903 006 | 55 
SR acnccnsasckesecsacte 9.5| .31| .007 1,356) .14| .002 490 i eiibeices 50 44 3,380, .17| .002 1,467 .003! 
ESTE RS 23.3| .76| .018 5,561; .59| .009| 1,788 762 354 357 282} 13,403} .67| .009 4,169 01) 6 
Talbot. 7.3| .24) .006 677} .07) .001 149 See ° 32 1,847) .09) .001 1,277 002} 33 
Taliaferro... ..........c000 4.9| .16) .004 461; .05| .001 190 Se ° ° 1,420} .07| .001 960} .002 8 
EE RTE: 14.0/} .46) .011 1,965} .21| .003 696 278|........ 106 110 4,551; .23| .003 3,639 005, 45 
Rasa 9.3 .30| .007 1,365) .14) .002 429 77 . 27 56 3,659} .18) .003 1,948 04 8687 
RRS ESR) 13.1} .43) .010 2,161) .23| .003 484 239 64 117 130 5,550| .28| .004 1,991 .005| 50 
enn os ch aetiitis 15.6 | .61) .012 2,515, .26| .004 818 263 228 108 109 6,623) .33| .005 3,492} .006 % 
Thomas (Thomasville)........ 35.0] 1.15] .027 7,284) .77| .012) 1,921) 1,147 416 411 468) 17,294, .86| .012 3,837] .015) & 
Si his csatbaantenitite 18.2} .60| .014 5,199) .55) .008) 1,446 ai 558 375 259} 11,269) .56) .008 3,815 009) 
RR 15.1} .49) 012 3,471) .37| .005 976 247 335 303 ° 8,175, .41| .006 2,905 007; 8 
ES Se SEES 4.1} .13] .003 164) .02)...... 9 ices 39 ° 724; .04) .001 490 001, 33 
RRS Ee 5.5 -18} .004 885} .09) .001 183] 191 . 27 ° 2,072; .10| .001 1,483 001, 
Troup (La Grange-West Point)! 44.2 | 1.45, .034] 13,777) 1.44) .022| 3,942; 2,036) 1,178 710 574] 24,034) 1.20) .017 1,512 02182 
AR iene 9.6) .31) .007 1,645) 17 ao 480 "| 125 42| 79 4,026} .20| .003 2,947 004, 5 
i i ' i t 


*Withheld to Avoid Disclosure. 
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SALES MANAGEMENT 


GEORGIA —County Data — (Continued) Te estimate: by SALES. MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
. COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
. Total | % | % | Dollars | % | % |___ ____] Dollars | % | % | Dollars | U.S.A.) ity of 
" (in ot of (in of of | (in of of (in Po- jar 
3 thou- | State | U.S.A./thousands)| State | U.S.A. | Eating & thousands); State | U.S.A.|thousands)} tential | ket 
sands) | Food ‘Mase Apparel —— Drug Index 
x | se. ces 
: — | —— 
- RR... sipcinbaveceness 8.6 | .28) .007 631} .07| .001 255) jy aS 41 * 2,041) .10) .002 1,300 -002 
50 mE ASE zy .22| .005 280| .03)...... 117) Deore ° ° 1,221) .06) .001 1,260 .001 
50 ares Ree ak j .75) 018 3,988; .43 oat 1,189) 340 312 164 224] 14,444) .72| .010 1,642 .011 
38 
2 “errr t : : ‘ 11,250 
a | reer Pica , : ; : 7,983 
7] Seseessscececesseeef 9.6] .31] .007] 4,100] 12] .002} 08) tal... 
0 6 Washirgton......... 
40 
38 Wayne........... 
40 eee ee) ee eee eee ee  . Ce . . ee 2. 2 ee 
Wheeler............ ‘ ° ~~ 05; .001; 275) 57)........ } 
50 a alas Gans 5.6 | .18) .004 345) .04) .001 _— RS Pee: 11 ° 914, .05| .001 994 001 
| 
80 Whitfield (Dalton). . 
25 
st 
“ WilkeS.........-. 13.0| .43) .010 2,138) .23) ‘003| 684) 368 ° 108) . 5,013} .25| .004) 2,181]  .005 
Wilkinson. ..... 9.4| .31) .007 1,118} .12) .002 566) _ Cee 27 43 2,861; .14) .002 1,532 .003 
| | | | | 
zs RO Ee 18.5 | 61) .014 1,808) -19 003) 683 | 139 149) 59 38 4,412} .22| .003 5,273 .005 
= eS ee — ee a 
| | } 
2 STATE TOTAL...... ..13,050.9 |......| 2.369 950,050)... 1.500 228,819) 180,385] 89,414) 68,113) 44,905] 2,009,999)... 1,415] 361,230] 1.631) 69 
| | | | | | 
43 —— EE - EEE 1 ee eeeeEEeeeeeeEEen —— —EE 
For Georgia City figures, see page 315. 
5 — _ —— 
- FLORIDAW—County Data 
44 am — 
' | | j | } > 
| | | 
ad Alachua (Gainesville) 36.3 | 1.78) .028] 12,099) ual .019| 3,076 800) “a 1,014) 664 20,433] 1.16] .014 7,486 oa 64 
| | | | | } 
“ eae 5.9 | .29) .005 1,101) .13/ + .002| 194] 25) ‘| 97| . 2,599) .15) .002 1,112 003, «60 
- ER 45.7) 2.24) .035 6,965) 84] .011/ 1,834! 410) 466) 538) 351 17,558} 1.00) .012 478 016) 46 
i Bradford........... 12.6| .62) .010 2,176,  .26) .003 | 707) 183} 119} 119} 104 4,193) .24) .003 1,677 004 +40 
me Brevard......... 17.4| .85) .013 6,174, .75| .010| 1,885 390 - 871 350} 13,033} .74| .009 3,965 010, «7 
Prd | 
a Broward (Fort Lauderdale) 43.9) 2.15, .034 21,162 2.57) 034) 4,633} 1,403} 1,405] 3,012) 1,457] 81,756) 2.94) .036| 11,462] = .035] 103 
J Calhoun............ 7.6| .38) 1,443} .18} .002) 336) * 67 20) 22 2,778} .16| .002 958 003; 50 
-s Charlotte 3.6) .18)  .003 1,715) .21}  .003| 621) 111 | 183) 81 3,227) .18] .002 307 003} 100 
: | ARE ——— a 24) 004 1,418} .17) .002 572 * | 219 136 2,951) .17| .002 548 002) 50 
. Clay 7.6} .37) .006 1,049, .13) .002 465 eee 69 73 a 15} .002 932 003} 50 
} | 
60 Collier os 3.8| .19) .003 1,497; .18} | .002/ 493 _ ae za 34 2,671; .15) .002 2,612 002; 67 
s Columbla...............- 15.3 .75| .012 4,091) .50| .006 867 507 108 403 256 9,059 .51) .006 3,049 007) 58 
a Dade (Miami-Miami Beach- | | | 
Coral Gables)... ... 2,99.9 | 14.72) .233 194, 127| 23.53, .307) 41,225) 29,405) 22.722) 37,541) 13,722] 352,200) 20.01) .248) 18,917 -263} 113 
De Soto......... - 8.0} .39| .006 2,549) .31)  .004| 692! 115 177) 157) 123 5,533, .31) 004 1,713 004) «67 
z SS 6.0; .30| .005 1,604, 19} .003 345) 125) * 147) . 2,901)  .16} | .002 425 .003} 60 
| | 
- Duval (Jacksonville)... 249.3 | 12.24) .194) 96,211) 11.66, 182) 22,989) 13.083) 10,775| 11,371, 5,747] 225,090) 12.79) 158 6,070 .163} 84 
- Escambia (Pensacola). . | 89.0} 4.37) .069} 28,683 3.48] 045) 6,750) 3,024) 2,437/ 2,475, 1,146] 64,784) 3.68) .045 2,439 050) 72 
ee 2.2 | 11) .002 575| 07} 001) 172 . eee 70} . 1,297} .07} 001 1,867 001} 50 
a . See ie 7.7| 38} .006 2,272; .28) .004, 753 208} 31 140 222 5,565, .32/ .004 47 004, 67 
- Gadsden.......... , 23.9 1.17) .019 —_ .72| .009) 1,039) 647) 109) 145 241 eas .58} .007; 6,988} .010 53 
| | | | 
“ Gilchrist... . 3.3 .16| .003 609) a 001 | 102|  SEVENRE 1) * 1,526.09} | .001 1,486 001} 33 
a ee 1.8 | .09| .001 497; 06) .001, 123 , ee | 45) . 1,372 08} .001 1,904 001} 100 
= RE oa 7.2| .38) “006| 1,457) .18) 002, 372 170 . 50) 102 2,887} .16| .002 260 003} 50 
= Hamilton... 2... , 8.6 | .42) .007 1,270, .15|  .002| 525| 64) *| 108 65 2,443] .14 2,261 003} 43 
33 eee eeee | . 
-- emando........ | 2] . | | | 108, «= 115] 3,009} .17} .002) 1,022] 003} 75 
. Highlands.............. 14.6} .72) .011 3,043! .37| .005 880 92| 142) 278| 245 10,707, .61) .008 4,947 .008, 73 
= Hillsborough (Tampa- | | | | 
50 Plant City)....... | 205.5 | 10.09) 88,075) 10.67} .139) 19,688| 13,304) 9,710) 11,515) 4,434 185, 500) 10.54) .130} 16,234 .139} 87 
Holmes.......... | 13.5 | 66) 1,152) 14) .002) 269) 119) od 123! 105 3,140! .18) .002) 2,511 004, 40 
| | | | | | | | | ’ 
56 : | } | } 
= indian River,.... 33 8.2 | .40) 3,210} .39| .005) 1,267 224) 197, 301) 240 7,498} 43} .005 4,947 008) 83 
-* BR acc ouee acice 33.4} 1.64) 4,806 58) 008 | 704) 637| 464) 204) 268 12,358] .70| .009 6,036 012) 46 
a Jefferson... .. ef 10.2] .80) 1,559) -19}  .002! 394) 275) 75) 55| 64 3,052) 17) .002 1,797 003) 38 
05 Lafayette... 3.1 15| 517| 06 001; 191) , ree 58) : 1,699) .10)  .001 1,370} .001) 50 
= RE CE 25.2 | 1.24) 6,632) .80) 011 | 2,069) 442 242| 512 330} 22,398, 1.27| .016 8,071 015} 75 
Lee (Fort Myers).............) 20.3 1.05) 9,862) 1.20) .016 | 2,056| 1,237| 551] 772) 490 17,713} 1.01] .012 4,162 014} 82 
Leon (Tallahassee). ......... 36.7 1m ae 1.31} .017| moat 1,388) 1,008 1,033 603 ates, 1.22) .015 1,717 018) 964 
= | | | | | 
17. — ae AeeeeneneE = aentnenenre ~— 
Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000. 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SOUTH ATLANTIC 
STATES 


Florida 


(See also Delaware, Maryland, District of Columbia, Virginia, West Virginia, 
North Carolina, South Carolina, Georgia) 


Cities shown are those having 
retail sales of $20,000,000 
or more in 1942. St. Petersburg S 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. Ohw. Pain Beach 


rhe 
‘a Miami Beach 
SCALE OF MILES : 


Prepored by CHARTMARERS Nw tow 


National map in color, 25x38, $3.50 postpaid. See page 323. 


F L O R I D A oa County Data a5 (Continued ) The “SM’’ symbols mark original, exclu- 


zh , sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME 
POPULATION 


SALES— 
ADVERTISING 
12-1-1943 GYD ESTIMATE 1943 GyD ESTIMATE CONTROLS 


COUNTY 


P F | 
FIVE STORE GROUPS 
(in thousands of dollars) 


Eating & 
Drinking 
Places 


194 


Orange (Orlando) 
Osceola. .... , 
Palm Beach (W. Palm Beach). 


Pinellas (St. Petersburg- 
Clearwater)... : 
Polk (Lakeland-Winter Haven) 


on 
— 
= 
o 


Sikes ee3e 
2288 


23 8 S882 228: 
88 8 38888 283: 


St. Johns (St. Augustine) 


St. Lucie (Fort Pierce) 


Ss 
3 
rs 
s&s 3s223 


— 
a 


— 
3as& 


010 011 


*Withheld to Avoid Disclosure. 


[222] 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Population, income, postal receipts) 
and purchasing power...are all at a re 
still climbing. The “season” is 52 weeks 
Two war-time summers eclipsed peak tom 


This growth is blue-printed for post-war pe 

During the past two years thousands of n 

men have moved to Florida to take up pé 
residence... to live, work and spend here; 
the call is out for still more as Florida's indust 
development continues to expand. 


This new year-round activity is centered in Florida s 
three major markets and their trading territories... 
a new, rich market that you can cover completely 
and at low cost through the advertising columns of 
Florida's three great morning dailies. 


SsBBe wsesxzs Besei | 


= 
= 
o 


ae 323 


TAMPA TRIBUNE * FLORIDA TIMES-UNION * MIAMI HERALD 
* Jacksonville Nason th 


Representative Natior h 


* 
Sawyer-Ferguson-Walker Co. 


= 
3a 


Reynolds-Fitzgerald, Inc. Story, Brooks a Finley, In 
* 
Jann and Kelley, Inc., Atlanta A. 3. Grant, Atlanta 
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How To Reach 


FLORIDA’S 
BEST 
MARKET 


Without 
Waste 


WMBR-W ROY 


WMBR-WFOY deliver a 

neatly tailored coverage of 
Florida’s best year-round market 
—the Jacksonville trading area. 


There’s no waste of coverage 
or of dollars when you use these 
two stations. They give blanket 
dominance of a market contain- 
ing one-eighth of Florida’s radio 
homes with 600,000 year-round 
residents and many thousands of 
Army and Navy people. They do 
not throw a signal over vast empty 


Represented by 
Weed & Company 


areas... and you do not pay for 
such wastage. 
WMBR, Jacksonville, has been 
north Florida’s key CBS station 
for a decade. 
WFOY, CBS, St. Augustine’s 
only radio station, was shown in 
a recent impartial survey to have 
85% listener preference. 
You buy only WMBR—WFOY 
is a no-charge bonus. Together 
they add up to Florida’s best 
radio buy. 


CBS in North Plorida i 


FLORIDAW— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
="; — pea i ee ey a ; : @ ) “Y | 
FIVE STORE GROUPS } 
COUNTY (in thousands of dollars) | |Gross Farm % of 
Total | % % Dollars | % , = mR dN a | % % Dollars |} U. ‘4 A. ie 
(in of of (in of of | (in of (in jar 
thou- *| State | U.S.A.| thousands); State | U.S.A. |Eating &) thousands) ates U.S.A,| thousands) came | ket 
sands) Food | General | Apparel | Drinking} Drug | Index 
Mdse. | Places | 
— ee ed -|'—- + semen ——— Ee en | 
ERT ie ROR A TES AAA 9.6 .47| .007 1,741 21; .003 602 106). . | 151) 126 4,244 24) 003} 2,743 004 5) 
Suwannee 15.6 | .76, .012 3,047, .37| .005) 748 243} 222, 301, Ss«170 6,969, 40; .005 4,429) 006 
Taylor. . 9.5 -46| .007 2,634, .32) .004 818 165 151 189) ss 5,721 33} .004) 734 -005 7 
iadchitncneteheeaucas 5.0 -24) .004 441 -05;} .001 168 . “ 14) 35 1,197 -07; .001 1,143 002; 50 
Volusia (Daytona Beach) ee. 49.4 2.43) .038 21,759; 2.64) .034 5,276 1,781 2,036) 2,546; 1,405 46,542} 2.64) .033 5,539 034; 88 
Wakulla , 5.4 -27; .004 1,030 -12) .002 SE | 220, " 1,797) -10) -001) 417 .002 50 
i | } j } 
} 
Walton. .. 13.4 | 66} 010) = 2,119) 26.003] 559 ‘ 102, 53,120 5,524) .31) 004) 1,866] 005 wf 
precceeasoe 11.4 -56) .009 1.004) 19} + .002 385 212 ! 62 97 4,051) -23) -“ 1,504 004 4 
STATE TOTAL....... .]2,087.1 | av | 1.882 825, 083 ones 1.303] 192 uo 99,576 en wan 50,832} 1,760,001). 1.239] 297,009] 1.327 & 
| | | | 


*Withheld to Avoid Disclosure. 


‘For Florida City figures, see page 316. 


Before using these figures, see explanation page 17. 


Approximately 40% 


of the market... 


Petersburg newspapers. 


on both sides of Tampa Bay. 
course—but for St. Petersburg coverage, advertise in St. 


Represented nationally by Theis & Simpson Company 


and in Jacksonville by V. J. Obenauer, Jr. 


.ome Don't Neglect 40% of the 
TAMPA-ST. PETERSBURG Market 


The Tampa-St. Petersburg area is counted as one urban 
market—and St. Petersburg is a vitally important part of it. 
of the retail sales and effective income of 
this area is in St. ender 


Yet the Tampa newspapers have less than 400 average daily 
circulation in St. Petersburg and do not cover this portion 
- Work both sides of the street. Advertise 
Use Tampa newspapers, of 


St. Pererspurc Times— Evening Inoepenpent 


SALES MANAGEMENT 


= | 


(1940 CENSUS) 


O UNDER 50,000 
wo 
& 


BAL- \Mc 
LARD 


RACKEN 


Kentucky - Tennessee 


(See also Alabama, Mississippi) 


CITY POPULATIONS 


50,000 TO 100,000 CNDERSON, 
100,000 OR OVER 


DAVIESS 
UNION 


wWiB- 
STER t 


hUrhKINS 


CAR- 
*USLE 


HICK 
MAN 


LION 


GRAVES 


Ono 


UT. 
Ltr 


LOGAN 


“es suLuTy/ SEEN 
% 
K) BRECKIN- 


RIDGE / HaRDIN 10N 


® LARUL 
GRAYSON 


HART 
-LDMON- 
SON 


ADAIR 
WARRLN MET- 
BARREN ALF St 


ALLEN ut 


iMPSO! MONROE 


way = 
MONT. 


! 
oven LIBSON 


CR 
%, 
4 
tr, 
HAY- 
wy] FAYETIE 


WAROL- 
MAN 


=) opion [weancey| HENRY 
Ss 
CARRULL 


MADISON 


HESIER 


McNAIKY 


STEWART) GOMLRY 


HOUSIUN 
ICKS 


HLATE « 
A 


. 
HUM. 
PHRLYS 


BENTON 


HICKMAN 
HENOLR- PLRRY, 


SON MAURY 


HARDIN 
GiLES 


ROBERI- 
SUN 


WILLIAMSON ong CAN. 


MALUN | CLAY 


SUMNE 


WILSON \SmilH 
os PUINAM 


CUMULR- 
LAND 


Dt KALB 


WHITE 
RD INON 
WARREN 


VAN- 
KtNeie 
SOL 

F 
MAR-(8i UF ORD one: 
HALL a 


oR 
Pa 
Pr 


LINCOLN 


Sales Managemtnit 
EAST SOUTH CENTRAL STATES 


CASLY 


RuS- 


t 
Ww. 


D/cLIN- 
TON 
PICK! 


tiN- 
IR S- Jack. ) OVER- YT TRESS 
ALE SON 10N 


o- 


kK 
< 


vington 


PLN- BRAG 
-\ EN 


B{car\ sow jest 
BUYL 


KARD 
LINCOL JACK. 
ROCK \ SON 
CASIL 


PULASKI [LAUREL 


KNOX 


AYNE 
Mc 
RLARY WHITLE 
=. 
scott 
Cami’ 
BELL 


’ 
MORGAN ANUER- 


ROANE 


ttt 


OWS 
ty 


LESLIE 


~ 


we 


BELL 


“7 
. HAN. 
CLAIBORNE 0c 


UNIO Ss 


SON NOK DEFFERSO 


HAM- 
it 


Counties shaded are those having 


retail sales of $50,000,000 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


or more in 1942. 


CUCKE 


SEVIER 


Koo BLOUNI 


yy MONROE 


SULLIVAN 


HAWKINS 


SCALE OF MILES 


50 


Popered ty CHARTMAKERS - New Toe 


National map in color, 25x38, $3.50 postpaid. See page 323. 


East South Central States—County Data 


KEN TUCK Y — County Data 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1843 ESTIMATE 1943 ESTIMATE CONTROLS 
‘iain — a nae oe pr age : = 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % | % |_~— ETE ae: ——— FU % Dollars | U.S.A. | ity of 
(in of of (in of of | | (in of of (in Po- jar- 
thou- | State | U.S.A.|thousands)| State | U.S.A |Eating & thousands)| State | U.S.A.|thousands)| tential | ket 
sands) Food | General | Apparel | Drinking) Drug } Index 
| Mise. | | Places 
DC ieSitiemaescrreainees 15.9 -61) .012 1,845; .23) .003 47s| 279) 58) 66 80 3,498 21) -002 3,591 004 33 
Misaterteudinscawscaried 12.9 -50) .010 2,410) = .30 .004| 604) 307| "7 55 ss 4,556} .27| .003 2,985 005 50 
ner 8.1 -31} + .006 1,871) .23) .003| 659) 169) 102) 101 - 4,079} .24) .003 2,295 004 67 
Ballard 8.4 | .32) .007 1,290; .16 002) 393) + *| 119) 50 2,698; .16) .002 2,526 -003 43 
DN cciscdeercecacectated 25.1 | “ 020 6,266) .78 “7 1,370) 1,238) 242) 275) 301 13,005} .77| .009 7,183 011 55 
| 

Re ae eee 9.6 -37| .008 1,268) .16) .002 547| 26)........] 76 38 2,721; .16) .002 3,139 003 38 
Bell... 40.8 | 1.57; .032 9,724) 1.20) .015) 3,121) 1,739 594| 638 402 18,286] 1.07} .013 893 018 56 
= Gree 10.6| .41| .008] 1,598] .20| .002| 506) +| 237 *| 3,474] .20| .002} 3,311] 003,38 
are | -63} 013 4,694) .58) .007; 1,743) 432| 320 178| 213 8,759} .52) .006 8,083 008 62 
Boyd (Ashland).............. 43.7 | 1.69) .034 17,185} 2.13] .027| 4,776) 2,585] 2,451/ 1,651) 1,024 36,882) 2.17) .026 1,081 -028) = 82 

| } | } | 
Boyle (Danville).............. 16.1 .62|  .013 6,907) .85) .010) 1,769) 1,438) 406 | 512 315 12,914; .76) .009 3,730 010} 77 
ee 8.5 | .33| .007 1,767, .22| .003 545| 174) 21) 175) 69 3,767, .22| .003 3,259 -004; 57 
ES ESR 18.3 -71, .014 1,229) 1B, 002 276) 98) 49) 78) ’ 2,644) .16) .002 2,153 004; 28 
Breckinridge................. 14.6 -56} .011 1,982) -24) 005 667) 163) 5} 122) 91 4,321; .25) .003 3,663 005, - 45 
SEED: AUS SR aRerE 9.0| .35) .007 1,251; .16) .002 309| . *| ee : 2,338} .14) .002 2,030 -003 43 

} | } | | | 

| | | | | 
 ARRRER PR ee iene. 11.1} .43) .009 894; .11) .001 214| * +| 34 ° 1,909 -12| 001 1,922 003-33 
ee 13.0 -50) .010 3,011| -37| .005 851| 487) 174) 164) 184 5,870) .35) .004 1,950 -006/ 60 
| REE ee eee 16.8 | .65| .013 3,741; .45) .006) 1,033; 404) 251| 281| 179 7,583] .45| .005 4,110 007} 54 
Campbell (Newport).......... 69.4 | 2.68) .054 26,791) 3.32) .042 10, 965) 1,579) 1,951 5,468| 1,619 58,776) 3.46) .041 2,108 -044, 81 
er 6.0; .23| .005 1,053; .13) .001 407 ae 53 52 2,151; .13) .002 1,706 -002; 40 
| 7.7 | -30} .006 2,828) .35) .004 i 239) 177 432 170 5,666) .33) .004 2,201 oon 67 
SDs» vcskubdeutoosenbunal 21.0 -81) .016 2,68 +32; .004 910! 588) 116) 125 57 5,393} 32) .004| 2,075 -006; 38 

1 | | | | 
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erik 


COUNTY 


Clinton 
Crittenden 
Cumberland. . 


Fayette (Lexington) 
Fleming... 


Floyd... 


Franklin (Frankfort). . 


Fulton... 
Gallatin... 
Garrard. . 


Rs ceeds 
Graves (Mayfield) 
Grayson 

Green.. 

Greenup 


Hancock 
Hardin 
Harlan 
Harrison 
Hart... 


Jackson... 
Jefferson (Louisville) 
ee 


Kenton (Covington) a 
Knott... .. 


Logan... 


McCracken (Paducah) 


McCreary. .... , 
McLean....... 


Madison... 
Magoffin 
Marion... 
Marshall . 
Martin. 


Mason (Maysville). . 
Meade... 
Menifee... 


*Withheld to Avoid Disclosure. 
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K E NTI Cc K Y ns County Data — (Continued) 


The “SM” symbols mark original, excjy. 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME 


FIVE STORE GROUPS 
(in thousands of dollars) 


— 


Daviess (Owensboro) 


9s 


88888 88238 


. 828 
g 88288 


8 of « 
Poe saps 
BESES BS8Es 


88888 8888 


no—-N = oO 


833s 
8 ss 


SALES— 


ADVERTISING 


CONTROLS 


tential 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


ket 
Index 


Seas 


&s22e2e 2286292 


ssesee 


= 


f£e2eaer 


SEs f8f568 


—_ 


eer seses S88SES SB 


are a dime a dozen odes... 


but what about TOMORROW? 


HAT’S what the advertiser who’s planning for today and tomorrow wants 
to know, and that’s what we want to know. 
You see, we’re such a boom town that we could make a terrific noise in this 


space telling you about 75% increase in employment, 100% increase in pay- 
rolls, 55,000 gain in population, our arrival in the billion-dollar industrial mar- 
ket class, etc., BUT... 

We’re not satisfied just to make the advertiser happy with the enormously 
prosperous aspects of this trading area TODAY. 

What we are interested in, and what we know you are interested in, is WHAT 


OF THE LOUISVILLE AREA TOMORROW ... AFTER THE WAR BOOM IS 


We have set up one of the most unusual agencies in 
the country, the Louisville Area Development Associa- 
tion. You’ve read about it in the magazines, the New 
York Times, Wall Street Journal, Readers Digest. It 
is busy MAKING the Louisville of tomorrow. 


The point is, this was a sound trading area, up in the front 
ranks of the country’s healthy leaders, BEFORE the war. . It’s 
going to be better than ever for your advertising AFTER the war. 
All of our normal business diversification will still be here, plus 
the new, privately owned plants which will keep booming after 
the war, such as National Carbide, now consuming by itself as 
much electricity as the whole city of Louisville used in 1939! 


Conrier-Zonrnal 
LOUISVILLE TIMES 


“Ask us or the Branham Man” 


May 10, 1944 


K E NTUCK indents County Data - -— (Continued) — 


Nelson 


Scott 


RETAIL SALES—1943 
ESTIMATE 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME 


si 
32 
eo 


REBSB 


n = 
—_ 


RRESS 


~~ 


— 
. « 
_ 


£8 
— 


88888 828885 
$2233 


2 8282338 


—_~_— 
*" *.* « 


88 
2se2ee-u SBVSSBVS LFERBVESE ae 


o 


2 


888 8823 


S2ee23 se282882 


BE 


$88 82828 8282! 


BES 


i=) 
= 


& 
222828 


£8888 8 


FIVE STORE GROUPS 

(in thousands of dollars) 
Eating & 
Food | General | Apparel | Drinking 

Mdse. Places 
.47| .006 832 322 182 233 
07} .001 96 " See * 
-18} .002 232 348 * 31 
43} .005 925 692 193 222 
.13} .002 201 91 * 41 
82} .010) 1,581 971 98 351 
48} .006 945 335 . 284 
.19|° .002 490 198 39 84 
.31) .004 601 223 * * 
-13} .002 361 48 * 91 
-22} + .003 490 204 54 64 
06} .001) 67 * . * 

} 
.24| .003} 651 90 86, 212 
-26} .016} 1,733) 1,634 576 526 
.31| .017| 2,515) 1,65 503 562 
05} .001 134 ,, Se « ° 
69} .009} 1,347 713 635 331 
06} 001  ROPRERE, SERS ER ° 
.17} .002 395 159 . 158 
26} .003 733 221 57 278 
.14) .002 139 ee 70 
“ 006! 1,043) 210 140 279 
.60 ‘ool 1,200 624 335 270 
36} .005 695 426 50 190 
-10} 001 248 eee 38 
.33} .004 635 466 104 103 
.24 sas 703 249 od 148 
-17}  .002) 410 a 34 
05} .001 ee * 67 
46} .006 994 500 35 323 
35} .017| 2,429) 1,938 907 843 
30} .004 643) 266 110 144 
.23| .003 400 148 128 47 
52} .007 948 399 218 496 
-78} .010} 1,440 801 535) 545 
-06}  .001| 143| 69 * 42 
-35} . 005 ot) 112 171 155 
Seckinees: get cee | 
ee 1.27 217,611) 112,150 7.00 62,110 
| 


For Kentucky City figures, see page 317. 
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Se 
Blount (Marysville)... LN. 


Bradiey (Cleveland) 
Campbell 
Cannon 
Eee 
Carter (Elizabethton)....... 


is jcvaanbeiennetan 
EE ee a 
Claiborne 


Crockett 
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2a 
228 


17/ 002) 563) 151 +} 420 
08} .001 220 . 28 
85, .011| 2,270) 1,364 91) 542 


08) .001 159 69 | 14 
41) .005 1,094) 512 49 208 
70| .009} 1,469) 1,066 303 264 
12) .002) 370) * * 103 
14| 002! 477) 154 . 61 
21| .003 300! «Eee 84 
06} .001; 115 elie | 41 


| 003) 750) 261 » 69 
-20) .003 638) 223) 18 128 


| 15. Se -200| 31,233) 18, 683 16,865} 12,390 
<1! 002! a7! 106 . 37 


& 88888! 


Seeez #eses 


— 
= 


Before using these figures, see explanation page 1. 


SALES MANAGEMENT 


POPULATION 


3,092,108 


In the primar 

WMC are } 

states --— 

sissipPl- Missouri. om 


Pt 


the primary and 


coverage area are 3,092 
comprising am area which is 


tion’s 12th lar i pulation! 


Retail sales total $615,979.000 with an 
effective buying income of $896.976.- 
000 ..- just short of a billion dollars! 
Here is Buying Power with a punch. 


May, and the Iroquois Memorial runs 

over the breath-taking Warner Park 

course. Old Iroquois, the champion 

himself, lies buried a few miles away. 

Nashville from its pioneer days has see 
heen the center of horse breeding and i os 
horse racing, Middle Tennessee’s blue- eF 

grass suckling the first American thor- N shville Banner 
oughbreds. Breeding of fine livestock EVENING 

is today one of this market’s major 


pursuits. Nashville’s two great news- The Nashville Tennessean 


papers cover this market to the point MORNING SUNDAY 
of saturation. REPRESENTED BY THE BRANHAM COMPANY 


TENNESSE EW— County Data — (Continued) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 


12-1-1943 ESTIMATE CD ESTIMATE CONTROLS 


COUNTY | FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual- 
Pacis Dollars | % | % | Dollars | U.S.A.| ityot 
| 


; (in | of (in Po- | Mar- 

\Eating & thousands)| State thousands)| tential | ket 
General | Apparel | Drinking | | Index 
Mdse. Places | 


61 
195 


oO 
= 
eo 


28528 8882: 
Trl 


Grainger... - 
Greene (Greeneville) 


288: 


82 


EE 
8882 88588 


2,240 
1,193, .06) 001] 
2,990) 16} .002! 
2,124] .11| 001] 
3,221] ‘ 

2, 389) 


ee8888 8888 


‘ 
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min 


in the Nation! 
MAY 1944 increase over MAY 1943 


NASHVILLE 
123.1% 


NEW 
ORLEANS 


KNOXVILLE 


Gull Growing! 


FIRST of the nation's "HIGH SPOT" cities surveyed 
by Sales Management. In Increase in Retail Sales 
and Services, Knoxville shows a total of 155.0 per 
cent, with May 1943 as a base of 100 per cent. 
(According to Sales Management's "Retail Sales and 
Services Forecast for May 1944") 

WNOX is under the same sound management 


policy as: WCPO — Cincinnati, Ohio: and 
WMPS — Memohis, Tennessee. 


x NOXVILLE . TENNESSEE. 


May 10, 1944 


LISTENERS 
COVERAGE 
POWER 
MARKET 


Che Nashville Market is 4 coop soup 


INVESTMENT FOR TODAY...AND TOMORROW! 


Most of Nashville’s war-time industries are converted from 


peace-time operation . . . always ready to go back to their old 
jobs after the war . . . with abundant labor, abundant water 
and low-cost TVA power . . . streamlined to faster and bigger 
volumes! 


Latest Nashville trading area figures of 1,014,000 popula- 
tion and retail sales of $210,000,000 are based on the 1940 
census. But, to get an idea of the increase in this market, look 
at these figures: Department store sales up 32%; bank debits, 
27%; bank clearings, 19%; postal receipts, 18%; commercial 
electric power, 13%. These figures are for the first quarter of 
1943. Yes, merchandising plans for RIGHT NOW and the 
future should include this rich market. 


Ye 3 pera _= y: NASHVILLE, TENN. 
RICH FARMING AREA 2 90,000 WATTS 


PAUL H. RAYMER CO., NATIONAL REPRESENTATIVES 


The “SM” symbols mark original, exclu- 
Tl ENNESSE E— County. a — —_— (Centiamed) sive estimates by SALES MANAGEMENT 
pore civit. RETAIL SALES—1943 EFFECTIVE BUYING INCOME an sates t 
ISING ; 
12-1-1943 GYD ESTIMATE 1943 CD ESTIMATE CONTROLS 
asele (ie chowsnnde of Gotere} 7 
at rs rossFarm| %o ual- 
o ‘o- are 
thou- | State | U.S.A./ thousands)! State | U.S.A. Eating & thousands)/ State | U.S.A. on ws tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
Mdse. Places 
Knox (Knoxville).............] 197.7 | 6.90) .154] 84,615] 10.10} .133| 21,945] 16,761} 7,643] 98,184) 3,871] 200,273| 10.81) .141 5,160 141] 
EEE ROR AE 4 11.6 41| 009 1,770} .21| .003 665 77 135 169 90 3,887} .21| .003 2,985 004) 44 
SO. |. c, cananncxnnnl 23.6 82) .018 4,216} .60| .007) 1,163 589 152 245 227 8,619} .47| .006 5,941 009} 50 
eee 26.4 92) .021 4,009} .49| .006 745 405 90 234 145 8,347, .45| .006 3,303 .009). 43 
Rp ee 4.9 17) 004 736) .08} .001 170 55 ° 33 ° 1,677; .09| .001 474 a 50 r 
Lincoln... 24.8| .86| .019 4,084} .49| .006 923 363 320 176 193 8,470, .46| .006 6,346 .009| 47 ' 
Loudon... 22.3 .78| .017 3,098] .37| .005 993 392 * 136 153 7,538} .41| .005 2,077 007} 41 
IND ss ccinciliibeadael 27.9| .97| .022 5,163} .62| .008| 1,386 669 206 359 213] 10,896} .59| .008 3,713 011; 80 
McNairy. 16.6} .58) .013 1,867) .22) .003 530 156 * 134 43 4,383} .24| .003 2,483 005) 38 
SRNR. . . -cishsgamrie vdebeus 12.6| .44) .010 1,023} .12| .002 172 oe 59 * 2,118} 12) .001 3,197 003} 30 
Madison (Jackson) . . 54.5 1.90] .042] 15,845] 1.89] .025/ 4,048) 2,850/ 1,590} 1,283 612} 30,089] 1.62) .021 5,327 .026} 62 
SR 2 ay 19.0] .66| .015 2,712) .32) .004 755 117 . 403 142 5,598} .30) .004 1,491 006} 40 
ETI, 16.0} .86) .012 3,346] .40| .005 874 509 37 228 147 6,978} .38| .005 3,360 .006| 50 
Maury (Columbia) 37.6 | 1.31] .029 8,047; .96/ .013) 2,383/ 1,041 637 509 379] 15,971} .86) .011 6,415 015| 52 
ile ro ccciass cdcde ibs 6.1 | .18] .004 212} .08)...... | eR SP ner . . 650} .04)...... 1,172 001) 25 i 
NIN. diiscscasentee inc 22.8 | .80| .018 2,443} .29| .004 612) 183 215 128 130 4,996} .27| .004 3,002 007} 39 ¢ 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17 
. e 
Sell in the WR Oo L Market! ) 
7 ° ] . ° y 
Located in America’s Busiest City, WROL : 
° re 
offers the sales opportunity of the decade. : 


* 


See Knoxville’s First Place Linieg ; 2SBLAIR 
WROL for the 5 rgath gaa W RO L Kroxetille ba 
NBC FOR EAST TENNESSEE 


SALES MANAGEMENT 


es 


"THE BEST DAM MARKET IN THE WORLD. TVA is 
the world’s biggest power system—19 giant dams furnishing 
11% of America’s hydro-electric power. The TVA program 
includes a whole series of lasting benefits. And Knoxville is 
the heart of the TVA development. 


GREATER KNOXVILLE TODAY — 200,000 POPULA- 
TION! Tremendous growth—new industries—added pay- 
rolls are creating incredibly high new buying power for 
Knoxville. Knoxville is growing—growing very fast—and 
growing permanently. 


KNOXVILLE 


NEWS-SENTINEL 


A NEW INDUSTRIAL EMPIRE. Availability of 
of electric power—at the lowest power cost in 


cag new champion! Number | city in the coun- 
try today in Business Gains—Knoxville! Top City in 
Sales Management’s forecasts of Retail Sales Gains. 
For months and months far ahead of other Southern 
cities in Department Store Sales gains, etc. Bank debits 
are an accepted index to buying power and in December, 
for instance, Federal Reserve Bank figures show Knox- 
ville’s gain was 80(% greater than the national average. 
These record-breaking gains are the logical results of 
the great 1VA program plus an astonishing industrial 
development. which are making “Knoxville one of the 
outstanding markets of the South. 


WHATEVER 


_ DON'T 


@). 


YOU Do, : 
OVERLOOK KNOXy}, LE ; 


$43,940,000 annual buyip 
income today in the Knoy 
Ville trade ‘area, = 


Some of the largest js 
trial operations in +h 
are in the Kp 
foday with 4 
payrolk, 


Knoxville's prosperi 
growth are permane r 


couse TVA ‘is permane 


TENNESSEE W— County Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT. 


COUNTY 


RETAIL SALES—1943 


EFFECTIVE BUYING INCOME 


thou- | State | U.S.A. 
sands) 


Montgomery (Clarksville)... . . 


Morgan. . 
Overton 
Perry... 
Pickett... 
, we 


Putnam 
Rhea... 
Roane... 
Robertson 


Rutherford (Murfreesboro) 


Sequatchie. 
Sevier.:...... 
Shelby (Memphis) 
Smith. . 


Stewart. ... 


Sullivan (Bristol-Kingsport). 


Tipton. ... 
Trousdale . 


Unicoi... 

Union....... 

Van Buren........ 
REE a RR 
Washington (Johnson City) 


Wayne 
Weakley. . 
White..... 
Williamson. . 


MCS S Gn sv busba ba cusewen 


STATE TOTAL 


30} 004} 507 
| 28.38] .376| 46,870) 
= .003) 288 


-43| .006 1,065 


1.323, 204,937 


ESTIMATE 
FIVE STORE GROUPS 
(in thousands of dollars) 
| ae 
H | 
U.S.A. leating & 
Food | General | Apparel | Drinking| 
Mdse. | Places 
011) 1,961) 1,473} 594) 440 
hoe 18) Dastaiee 17 
-002 282! _ eee 48. 
} 
010] 2,057) 762 357 621| 
.002 313 69) 192 64 
oni 249 47 
001 70 Ae | 


908494) a3 
270} 39) 
50 | 27 
264! | 287 


75,463, 26,775| 20,749) 
| 178) 


waseacat Jesevssnel 31) 
5,941, 1,869) 1,417) 
392| 205) 126) 


09} .001) 263  Fiany | 27 
| 
.23| .003) 411 72 43 126 
06} 001) 197) a 45 
a _ Reyes Seite 5 
-35|  .005 764 214 393) 189 
2.10} .028| 3,928) 3,695 1,291/ 1,305 
-12}  .002 239 91 21 58 
-50) .007/ 1,532 481 138) 325 
.18} .002 349 151) 98) 87 
-39}  .005) 1,071 317| 86 426 


165,780} 79,800) 70,640 


| 


For Tennessee City figures, see page 318. 


ALABAMA ~ County Data 


Bullock. .... 


Butler........ce.ce- A 


Crenshaw......... 
Cullman (Culiman) . 
Esthatnadatens 
Dallas (Selma) 


.32| 004 


— 
— 
a = 2 
eaqgca oe 
_~_— 
2 


BESS 
eocq 


1.43} .019 3, 
.70| .009) 1 
AT} .006 
.52|  .007 
.37|  .005 932, 
.74| .010; 1,605 
-55| .033} 6,513 
.73|- .010| 2,367) 
-25) .003) 668 
o 009} 1,342) 
-28) .004! 283) 
.77| 010) 1,158) 
.30| .004) 509 
.30|  .004) 636 
| 
.66| .009) 1,486 
23} .016 3,074 
.37)  .005 748) 
17; +.002) 350) 
019 2,402) 
006) 933 
017, 1,552! 
37; 1.005, 1,070 
- 3,700 
| 


! 

| 86 45) 

573 52 585 
788 265 192 
712) 67) 47 
437| ‘| o 
615) . 120 
858} 251 270) 

| 3,765] 2,019] 1,734! 
246 119 353 
130) :| 50 
676) *| 245 
BERT | . 20 
943) * 59 
375 . 50 
al jae Pig 123 
629 125 145 
1,053, 298} 1,278 
494-153) 53 
245 ‘| 62 
1,385] 430,881 
“ll . 130 
2,206 383} 656 
204 11 76 
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[234] 


ESTIMATE 
Gross Farm 
% | % 
of | of 
tate | U.S.A. 
Drug 
373 .74| .010 5,535 
° / woe 1,068 
22 -001 1,193 
234 .69} .009 7,684 
52 -14) 002 1,769 
° .08} + .001 1,358 
ioe va -04) 001 859 
90 .38| 005 1,368 
86 -35| .005 
111 -27| .003 
235 .43| .006 
264 .45| .006 
261 -73|  .010 
acide .16| .002 
. | 04) 001 
° | -26; .003 
12,142] 473,800) 25.57) .333 
74 | .20} 003) 
} 
. 10) -001| 
913 2.53; .033) 
185 43) .006 
165 42} .005 
° .09) .001 
. 24} .003 
phen .06| .001 
. beans 
7 -31|  .004 
587 64) .021 
29 -11} .002 
207 .45| 006 
83 -19}  .002 
150 .37|  .005 
165 41) .005) 
canine dpsscsanafiionsiamnass 
38,287 1.304) 
! 
135 -28} 003 
478 1.12} .014 
258 -56) .007 
86 -37| 004 
142 .37| .004 
162 .28| .003 
269 -60| .007 
967 .52}  .031 
577 -64| 008 
59 .22} 003 
261 .55| .007 
. .22| .003 
160 -61| 007 
109 .24) .003 
° -22}  .003) 
283 57| .007 
349 04; .013 
141 30} .004 
67 13) .001 
643 1.15) .014 
168 d .005 
389 .04|  .013 
212 .33|}  .004 
787 -78| .022 


Before using these figures, see explanation page 17. 
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Seas 


£2 


May 


WHEN 


Today, War Needs First; 


** DEACETIME production assured at once with the close of hostilities,” say Bir- 

mingham industrialists. There’s one important reason: Birmingham indus- 
try made only minor changes to meet the demands of war—with peace—civilian 
demands will be met, in short order, without long delays made necessary by dif- 
ficult conversion problems. And backlogs of civilian orders will keep that produc- 


tion at a peak. Cultivate the Birmingham market—oa great war market today— 


a great civilian market tomorrow. 


RATIONING TO SELL BIRMINGHAM 


of advertising space BUY THE NEWS-AGE-HERALD 


makes it advisable 
that plans be dis- 
cussed with us be- 


fore large schedules Local, National and Classified. 
are placed. 
So 


a8 
we 


THE SQUTH'S GREATEST NEWSPAPERS 


MORNING e@ EVENING @® SUNDAY ° RADIO STATION WSGN, 610 KC 
COMPAN Y 


eT 2 OS Ti S& PRES EN T Ae K 4. Ue $M tT H 


10, 1944 


Victory CoMmES. >. 


Tomorrow Civilian Needs 


First in the State in Circulation and Advertising— 


ALE) 


[FOR S 
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Alabama - Mississippi 


(See also Kentucky, Tennessee) 


Cities shown are those having 
retail sales of $20,000,000 


EAST SOUTH | 
CENTRAL STATES 


or more in 1942. 


Counties shaded are those having 


retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 


(1940 CENSUS) 


O UNDER 50,000 


50,000 TO 100,000 
100,000 OR OVER 


SCALE OF MILES 


50 


100 


Prepored by CHARTMAKEDS - New Tor 


4 


National map in color, 25x38, $3.50 postpaid. See page 323. 


A LA B A M A — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
| 
COUNTY | FIVE STORE GROUPS | 
(in thousands of dollars) |GrossFarm| % of | Qual- 
Total | % | % | Dol % 1% Dollars |/ % | % Dollars | U.S.A. | ity of 
(in of of (in of of | (in of of | (in Po- | Mar- 
thou- | State | U.S.A. )| State | U.S.A. Eating & thousands)| State | U.S.A.|thousands)| tential | ket 
sands) Food | General | Apparel | Drinking} Drug | Index 
Mase. Places 
ERIE nat btiry: 37.6 | 1.35} .029 6,588} .80) .011 843 997 180 195 264 11,162} .64) .008/ 10,076 013,45 
| | | 
MN sca ccacdiedeleoeuael 29.4 | 1.05] .023 6,089} .74) .010| 2,009 538 155 217 254 10,141; .58| .007 5,022 O11; 48 
ae 28.1 | 1.01) .022 9,828} 1.19] .016| 1,792) 1,159 488 348 317] 16,222) .93) .011 2,637 015) 68 
Etowah (Gadsden)............ 79.3 | 2.85) .062] 28,853] 3.49) .046) 6,792) 5,437) 3,178} 2,051) 1,288] 50,545) 2.89) .035 4,529 044) 71 
UN aicccdlbiddsnndrnuas 17.6 | .63) .014 3,885) .47) .006 801 479 50 173 131 7,179} .41| .005 2,838 007; 50 
ET’ = 24.3 .87| .019 4,760} .58| .008} 1,211 657 147 217 215 8,863; .51| .006 2,686 009} 47 
| 
RS 25.6 | .92) .020 4,892} .59) .008 926 661 94 45 279 8,138} .47| .006 4,344 009] 45 
eS rs Te 16.3 | .88) .013 2,868} .35| .005 250 * 37 198 132 4,668} .27| .003 2,012 006! 46 
ge ed 22.0| .78| .017 3,101} .38| .005 579 235 113 92 147 5,726} .33| .004 2,944 007) 41 
ELTA,» 18.1 65) .014 3,163} .38| .005 762 502 39 120 136 6,105} .35| .004 3,992 006) 43 
Houston (Dothan)............ 42.9 | 1.64) .033] 14,688) 1.78] .023| 2,952) 2,092) 1,955 784 617] 25,223) 1.44) .018 5,891 ” 67 
IO cs accnsalbviaw ens 36.6 | 1.31] .028 6,134) .74) .003| 1,601 542 164 198 272] 10,466; .60| .007 6,124 .010| 36 
Jefterson (Birmingham- 
Bessomer)...............+. 483.5 | 17.37} .376] 211,766) 25.64) .335) 49,140 36,338} 24,887) 18,579) 7,995] 528,350| 30.26) .372 5,609 .362, 96 
Ee: 16.2 | .58| .013 2,977| .36) .005 554 SS 72 113 5,317] .30| .004 3,034 006, 46 
Lauderdale (Florence). ....... 47.0 | 1.69} .037] 10,547) 1.28} .017| 2,410) 2,485 682 432 328] 28,620} 1.64) .020 4,377 .022| 58 
Lawrence... 25.5| .92) .020 2,717; .33| .004 942 324 * 48 75 5,461; .31| .004 4,850 " 35 
te ER ee 33.7 | 1.21) .026 8,868} 1.07} .014| 2,453 596 902 716 577] 15,509) .89|) .011 3,721 015; 58 
ES 32.7 | 1.17] .025 6,467, .78} .010) 1,430 844 293 219 306} 10,809) .62) .008 7,443 012 48 
IR cas vevestade 18.8 | .68| .015 2,589} .31) .004 — * 73} . 2 5,945 .34) .004 3,459 005) 40 
Gc coca vcciews 27.4| .98| .021 4,623} .56| .007| 1,719 507 255 197 278 8,639} .49| .006 4,477 009) 43 
Madison (Huntsville)......... 69.6 | 2.50) .054 21,684) 2.63} .034) 6,732) 3,916) 1,317) 2,071 782) 41,376) 2.37) .029 8,993 036, 87 
NR 28.0} 1.01) .022 6,938, .72| .008) 1,427 503 250 220 244 10,303, .59| .007 3,895 011; 50 
eed, cosas asevcsinl 22.9| .82) .018 3,472) .42| .006 457 498 260 159 130 6,398} .37| .005 3,067 008) 44 


*Witbheld to Avoid Disclosure. 
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Before using these figures, see explanation page 17. 
SALES MANAGEMENT 


\\  \\h 


and we can prove it four ways! 


1. By “a NAB Mail and Signal Strength 


WSGN 


Covers more of 


WSGN, 610 KC, 


covers more Alabama 
counties than any other Birmingham station, 


Represented Nationally by 


2. By the one-tenth Mv/M Contour Com- 
parison. 


3. By the original NBC All-County Survey. 


4. By a new survey of farm and labor homes. 


The Birmingham News— 
'Age Herald Station 


Headley-Reed Company 


ALABAMA W— County Data — (Continued) 


The “SM” symbols mark 


original, exclu- 


sive estimates by SALES MANAGEMENT. 


OPA 
ms. ,™ RETAIL SALES—1943 EFFECTIVE BUYING INCOME pains 
12-1-1943 67D ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of ual- 
Total % % Dollars % % Dollars % % Dollars | U.S.A. | ity of 
(in of of (in of of (in of of (in Po- jar- 
thou- | State | U.S.A./ thousands)| State | U.S.A. Eating & thousands)| State | U.S.A,| thousands)| tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 
Mdse. Places 
EE eee 39.7 1.43) .081 10,259} 1.24) .016 1,936 1,200 696 336 452 18,862) 1.08) .013 8,665 .018 58 
Mobile (Mobile)............. 232.3 | 8.34) .180 111,623) 13.51) .177| 30,975) 17,967) 12,241) 13,199) 6,952 283,960) 16.26; .200 4,775 189 105 
ct ehekweun nhnenwe 24.1 -87) .019 5,200 -63) .008 776} 508 244 125 141 8,500 -49)» .006 3,751 .009 47 
Montgomery (Montgomery)...] 116.0 4.17| .090 46,005; 5.57; .073) 9,777) 8,058) 7,039 5,312 1,682 116,315) 6.66) .082 7,013 081 90 
Morgan (Decatur)............ 46.9 1.68) .036 15,452} 1.87) .025) 3,368) 1,931) 1,201 676 617 26,663) 1.53) .019 6,208 024 67 
Pinadectassannccekaeelsh 21.4 -77| .017 4,128} .50) .007) 1,375 524 325 183 201 6,595} .38) .005 2,619 008 47 
venir ik Saris o- seas alo 24.4| .88) .019 5,508 -67| .009 1,171 658 * 133 249 8,733 -50) .006 3,935 -010 53 
Pike... 28.5 | 1.02| .022 8,208} .99| .013) 2,204 1,528 34, 303} 304) += 14,937.85} 011 4,883} 014) 64 
| | 
Randolph 22.5 -81| .017 3,933 .48| 006) 054 636 57 151 151 6,897 340} .005 3,324 -008 47 
AEG A ree 38.8 1.43) .031 6,806 -82) .011 2,209) 229) " 1,247 205 11,322 -65) .008 2,838 -014 45 
ES 24.9 -90} .019 4,671 -57| .007 1,124) 929) * 69 167 7,822 -45} .006 3,143 .009 47 
(RRR 27.5| .98| .021] 5,257) .64] 008} 1,698, 196, + 88|-««178| «238 ~=—«9,745| 56) .007| 2,793] 010,48 
et ee, 23.0 -83) .018 3,923) 48} 006! 561) 423) 106 159 140 6,745 -39} .005 3,471 -008 44 
| 
EEC 60.8 | 2.18) .047] 12,070} 1.46} .019| 3,672) 1,198, 887 404 664] 20,278) 1.16} .014 4,152 .022|} 47 
ME Sct ewhawamesorned 31.6 | 1.14) .025 9,435) 1.14 .015| 2,259) 1,333) 527 567 478 15,460) .88) .011 3,654 -015 60 
Tuscaloosa (Tuscaloosa)....... 64.7 2.32) .050 23,168} 2.81) .037) 5,984 3,440} 2,432 1,566 1,183 42,431; 2.43) .030 5,477 -036 72 
ESE oe 59.2 | 2.13) .046 14,089} 1.71) .022) 3,581) 2,445 504 574 569 24,150) 1.38) .017 3,336 024 52 
_ Ses 13.7 -49) .011 1,906; .23) .003 802 SR Re 2,954) .17| .002 1,529 -004 36 
Ne ee 23.5 -85| .018 3,219} .39) .005 503 ar 25 117 6,398} .37| .005 3,197 008 44 
ERE SESE eee) 16.0 -57|  .012 2,912 -35) .005 554 338 76 75 123 4,629 -26} .003 2,229 -005 42 
_ & Ses a 3 | eae 2.162 825,996)...... 1.304) 201,139) 122,725} 68,948} 60,815) 36,308] 1,745,999)...... 1.229} 282,485 1.438 67 
For Alabama City figures, see page 318. 
MISSISSIPPI — County Data 
| | 
Adams (Natchez)............. 26.0| 1.27) .020 8,496) 1.92) .013 2,586 1,327) 1,164 1,036 454 20,918; 1.91) .015 1,710 -015) 75 
Ret Ee 24.4 | 1.19} .019 6,417; 1.45) .010) 1,551 1,108) 335) 390 244 12,709} 1.16} .009 2,628 .011 58 
RS stinccicdraito gece satay ata 17.8 | -87; .014 1,800 -41| +.002 681 174 bd 73 97 4,373 -40| + .003 4,243 -005 36 
cekssuewerniuk one scesitl 25.9 1.26) .020 4,780} 1.08} .008) 1,392) 1,082 110) 136 216 11,442); 1.05) .008 4,334 .010 50 
REE re 8.1; .39) .006 472; .11| .001 154 _. Sa | 6 7 1,302} .12) .001 1,605 -002 33 
| 
SR an ctuscednness caeeee 63.4 | 3.09} .049 12,374; 2.80) .020| 4,788 1,648 396, 607 552 30,411) 2.78) .021 24,927 -026 53 
EE ee 18.2 -89) .014 2,009 -45; .003) 1,247 211 133! 72 66 5,547 -51) +.004 2,891 .006 43 
| Sees 16.1 | .79} .013 1,440 -33} .002 475 113 | 50 58 4,071 -37| + .003 4,075 -005 38 
rT 19.1 93} .015 2,565 -58) .004 932 402) *| 142 190 7,164 -66) .005 2,608 -007 47 
Choctaw....................-f 11.5] 86) .008 1,217; .28) .002 419 *| ° 39 98 3,288} .30} .002 1,685 -003 33 
Claiborne.................... 11.6 -56) + .009 2,162} .49) .003 507 229 * 70 . 5,813} .53) .004 2,027 -005 56 
ID vs vaneicwanadtonacntas 18.1 -88} .014 2,494; .56) .004 683 476 + 58 130 7,071; .65) .005 2,118 -006 43 
ee 17.5 -85| .014 3,394) .77| .005) 1,043 484 289 148 125 8,359} .76) .006 2,324 -007 50 
Coahoma (Clarksdale)........ 45.7 | 2.23) .035 11,660) 2.64) .018) 2,851 1,444 986 631 439 29,445; 2.69) .021 15,017 -023 66 
eee PSS 29.4 1.43) .023 5,559) 1.26) .009) 1,356 870 104 225 230 13,749} 1.26) .010 5,663 012 52 
OS 15.7 -77| .012 2,140} .48) .003 527 Pr 64 102 6,021; .55) .004 3,171 -005 42 
a ee ee 24.8 | 1.21) .019 2,794; .63) .004 603 . ees: 53 ° 7,926; .73) .005 7,853 -008 42 
Forrest (Hattiesburg)......... 45.7 2.23) .035 14,461) 3.27; .023) 3,411) 2,548) 1,412 905 615 38,996). 3.57) .027 1,673 027 7 
NNN, covnksocsbaedoncede 10.0 -49| .008 1,265) .29) .002 306 , er 20 68 3,782} .35) .003 1,746 -004 50 
NE cscvatieeduc dakeccsees 8.8 -43| .007 1,612) .36) .003 460 Ee 50 103 4,106} .38) .003 873 -004 57 


*Withheld to Avoid Disclosure. 


May 10, 1944 


Before using these figures, see explanation page 17. 
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County ‘Pete — (Continued) 


MISSISSIPPI— 
OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 
Total | % | % 
(in of | of 

thou- | State | U.S.A. 

sands) 
Greene 8.2 -40| .006 
Grenada...... 20.0| .98| .016 
Hancock . é 11.0 -54) .008 
Harrison (Gulfport-Biloxi) 65.8 3.21, .051 
Hinds (Jackson). . . 114.1} 5.57) .089 
Holmes... 36.0 aa .028 
Humphreys 25.0 | 1.22) .019 
Issaquena 5.4 -26| .004 
itawamba. . 16.3 -80) .013 
Jackson 39.1 1.91; .030 
Jasper... 17.7 86 .014 
Jefferson. . 12.3 60; .010 
Jefferson Davis 14.4 -70; .011 
Jones (Laurel) 47.9 | 2.34) .037 
Kemper 18.1 | 88) .014 
Lafayette 18.7 91) .015 
Lamar...... 12.2 -60| .009 
Lauderdale (Meridian) 57.8 | 2.82) .045 
Lawrence 12.9| .63| .010 
Leake 20.4 99} .016 

| 
Lee (Tupelo)... 33.9 | 1.65, .026 
Leflore (Greenwood) 49.9 | 2.43) .039 
Lincoln e: 23.7 1.15; .018 
Lowndes (Columbus) 35.9 | 1.75) .028 
Madison. . 34.7 - .027 
Marion. . 22.5 1.10) .017 
Marshall 24.1} 1.18} .019 
Monroe. 33.6 | 1.64) .026 
Montgomery 15.3 -75| .012 
Neshoba. . 24.8) 1.21) 019 
Newton. ... 20.9} 1.02) .016 
Noxubee. . 21.3 | 1.04) .017 
Oktibbeha 20.1 98} .016 
Panola... 30.5 1.49) .024 
Pearl River 17.5 85; .014 
Perry 8.4 a .007 
Pike. . 32.7| 1.60) .025 
Pontotoc 19.0 93 .015 
Prentiss 18.3 -89; .014 
Quitman 24.0 | 1.17) -019 

| 
Rankin 21.8 | 1.05} .017 
Scott... 21.6 | 1.06) .017 
Sharkey 14.9 | .73| 012 
Simpson 18.4} .90| .014 
Smith 15.4 | .75| .012 

| 

Stone 5.5| 27) .004 
Sunflower 54.7 2.67) .042 
Tallahatchie 31.4 | 1.53) .024 
Tate 17.4) .85) .013 
Tippah 17.3 | .013 
Tishomingo 14.8 | .73) 012 
Tunica... 22.2 | 1.08] .017 
Union. 19.0| .93) .015 
Walthall 15.6 | .76| .012 
Warren (Vicksburg) 37.1 1.81, .029 
Washington (Greenville) 64.7 | 3.16) .050 
Wayne... 14.9 | .012 
Webster 11.8 | .57) .009 
Wilkinson 16.9 | 013 
Winston... 19.4 | .95| .015 
Yalobusha 16.4 80! .013 
Yazoo. 36.8 1.79) .028 
STATE TOTAL 2,049.9 |... | 1.592 


thousands) 


*Withheld to Avoid Disclosure. 
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RETAIL SALES—1943 


The “SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME 


ESTIMATE 1943 ESTIMATE 
| FIVE STORE GROUPS | | 
(in thousands of dollars) |GrossFarm 
2 | Sew eS. va Dollars | % | % | Dollars 
of | of (in of | of | (in 
State | U.S.A. Eating & thousands) State | U.S.A.| thousands) 
Food | General | Apparel | Drinking) Drug 
} Mdse. | | Places 
.25| .002) 9401)... Pee. 42, 101 3,950) .36| .003) 977 
-95| .007} 938} = 385 -247| = 262) «= 201] «9 10,076} +92) 007; 2,204 
45} .003) 964, 172 «= 64| S86, +180] 5,000, 46! .003) 639 
5.31| .037| 6,681] 3,168, 2,072) 2,846 1,212) 59,403 5.43, 042) 1,248 
“a - 11,791) 11,746) 7,592) 4,811) 3,050) 135,874] 12.43, .096) 7,393 
| | | 
1.42, .010| 1,582} 1,110; 192 348} += 301] 16, 652 1.52} 012 8,191 
.84| .006) 1,520) 271| 356) 161/ 222) 9.496 7° .007| 8,247 
10} .001 | Ree Sa: he ; Foe 1,254) 12) 001) 2,379 
-28} .002/ 465 149)... 58| ‘ 3,499.32) .002) 2,961 
1.24 “I 2,023 158} 576 528) 321 12,795, 1.17) .009| 1,078 
| | i | | 
46} .003} 276 97). 56 94) = 5,053) 46) .003| 3,678 
37| .003| 338 338). | 39| 7 4,037, .37| 003) 2,143 
42; .003, 319 285) | 69) 87 4,636, 42.003) 3,610 
2.86/ 020, 3,103} 2,122) 1,001) 813, 493) + 31,972) 2.93, .022) 4,719 
36| aad 275| 196 *| 44) 914,367; 40) 003 2,728 
82} .005, 1,062) 511/235 197} 202 9,354 86.007) 2,812 
-15}  .001 207 a 25 61 1,851 17, .001 1,666 
4.49] .031| 5,119 3,810) 3,089, 1,306, 8331 46.533, 4.28 .033 2,912 
.39| 003) 9 382)—s«154 ° 22; 120) 4,178} .38) 003, 2,480 
.71| 005) = 462,295 ‘| 63,127 7,680, .70, .005 4,447 
2.08} .015| 1,940) 1,704 640, 456, 416] 18,210, 1.67, .013/ 4,610 
3.39) 024) 4,165) 1,692, 1,514) 757/653] 35,075) 3.21| .025| 15, 191 
1.24) .009) 1,527, 1,115) = 515,368) 288) 12,913) 1.18, .008; 3,933 
1.92; .013) 2,044) 1,286) 870} 518) 453] 19,509| 1.78, .014, 4,037 
1.11] .008, 1,499) 531) 268) 289 184) = 12,262, 1.12, .008, = 6 , 513 
1.08; .008) 1,518 291) 397) 212 *} 11,158) 1.02) .008) 3,645 
-62} 004) 773 348, 115 69 156 7,218} .66 .005) 3,581 
1.55) .011) 1,740 734) 389 = 183» 254) -15,793) 1.44, .011, 5,390 
.61} .004) 807, 504) *| 140) 108 6,742) .62, .005, 2,369 
84) .006) 538) 484/203] 1], 268] 10,123 93.007) 5,148 
.78| .005} 872} 603) + 128) = 191], 9,273.85, 007} 4,408 
.74| .005| 907, 587, ‘| 64} 199 8,378, .77| .006| 3,622 
80, .006] 1,115 539/312} 187} 220] 8,999) .g2) .008| 2,937 
1.38 .010) 1,862; 331/445] = 198| «= 284] 12,330] 1.13, .009, 5,930 
1.00) .007/ 994) 168; 229) 162) 127 9,343) .85| .007/ 1,909 
| | | | | 
24] 002) 2408). | 30,45} 2,830) 26, 002} 1,121 
2.08) .015| 1,839) 1,788, 750, «= 696) 415] 21,472) 1.97, .015, 3, 164 
.53| .004) 687) «205, S139, «= 116) «= *134] = 6,509) 60, 005, 3, 846 
.62} .004 867) 365 . 92) 164 7,595 69.005, 2,837 
-73| 005, 1,105 344, (180) 56 187 8,050, .74, .006) 9,901 
| | 
46, .003,) 72) , 78 87 5,689.52) .004 = 4,971 
1.01) .007/ 858} = 556) 285 101, = 170), 11,119} 1.02) .008, 4,363 
62) .004| 672| 121| | 145) 116 6,907| .63, .005| 5,363 
53} .004) 464 = 91) 84 5,841, 53) .004 3,957 
31) 002,231 36) | 17) 109 3,285] 30) 002) 4,75 
Pod 
2s| 002) 428) 88, er) ‘| 2,952 .27| 002! 564 
1.86/ 012) 2,861] 819460, 240) 348] 23,473, 2.15] .017| 22,466 
84) .006| 1,383] 816 ‘ 95, 154) 10,246.94, 007) 10,515 
57} .004) 659) 369) . 62) 113 6,092} .56, .004 4,483 
47, .003} 465899) re 
| 
31} 002, set] 1a, . 39 19 3,775.35, .003/ 2,020 
79, .005) 1,277, 377, 104, 164) 114] 9,087.83 .006) 9,722 
67, 004) 996 615) | ge} 186] 7,586) 69) 005) 3,181 
166, .005, 233} 400 ‘| 70) 86 7,328} .67, .005) 3,683 
2.79, 020 4,058] 1,936) 1,490/ 1,065, 328] 38,437 3.62 .027, 2,590 
4.30, .030/ 5,382) 2,623 1,370) 777, + +—-763)_««48,088, 4.40| .034 15,675 
43} .003} 372; 221 ° 61) 50 4,834 44) .003} 2,017 
55, 004) 602} =. 212! 62) 93 6,043} 55) .004 1,973 
68.005) 567 79 63; 151) 265 7,652.70, .005 = 1,894 
69} .005) 696, 412) = «171 122) 132] 7,896, .72) .006, 3,073 
69} .005 689} 657 22 105 188 7,370, 67.005 2,283 
1.45) 010) 1,301) 644/468) 348} 484] 15,537) 1.42) 011) 8,978 
| 698) 116,558) 63,884) 31,796 25.448 20.743] 1,092,985) .769| 375,043 


{ 


For Mississippi City figures, see page 318. 


SALES— 
ADVERTISING 
CONTROLS 
% of 
S.A. os 
Po- Mar- 
tential | ket 
Index 
-003 50 
-009 56 
-604 44 
042 82 
-094; 106 
-015 54 
-009 47 
-002 50 
.004 31 
013 43 
-005 36 
-004 40 
-005 45 
-024 65 
-005 36 
008 53 
-003 3 
-035 78 
.004 40 
-007 44 
-016 62 
-028 72 
011 61 
.017 61 
012 44 
.010 59 
.008 42 
.014 54 
.006 50 
.009 4” 
.008 50 
.008 Cy 
.008 50 
.012 50 
.008 57 
.003 43 
.017 68 
-007 47 
.007 50 
.008 42 
.006 35 
-010 58 
.006, 50 
006 43 
0044 = 
ra 
.002 50 
.021 50 
010 42 
006 46 
.005 = 38 
.005 42 
008 47 
007; 47 
006 50 
025 86 
.036 72 
.005 42 
005 56 
.007 54 
008 = 53 
.007 54 
50 


.014 


on 
~ 


912 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 
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Silks Managemtnt 
= 
ISING 
R0Ls WEST SOUTH CENTRAL STATES 
3 Arkansas - Oklahoma 
(See also Texas) 
Qual. 
ity of 
Mar- 
ket | 
Index ALFA ral RANT - 
rf I° Kay | SAGE Je Jrowaref Crave JOrTawa 
“> | aa i | i 
: GARFIELD | NOBLE Fd —e _ i “ 
56 | — . | pawnee was] ® RENTON Tr x: FULTON ae) 
4c GREENE 
Otwey AINE | RINGEISH PAYNE a MARION WZARO ! 
82 BLAINE | KinGFISHER] TV crttx & ese " aii + WASHING- | MADISON) wewrun | seancy = LAWRENCE — 
106 j ROGER LoGaN y—— KEE oe AIR K as 
| mts en a CKMUL: | yy = x STONE "DENCE coments 
CANADIAN | <r CRAW. wacn- Tpowsert 
54 Muskogee © Stouovan ¥ FORD a JOHNSON ] POPE IVAN BUREN) SON 
> BLCKMAM WASHITA Oklahoma Ci : OnFUSKEE] . —— 
7 Canoo GRADY 5 rarer Ae im seis OF Smith whirl wooo- = CRITTEN 
50 iano | woue | nuGHes HASKELL —A ’ —_ bin 
3 ‘ed ee PITTSBURG sro LOGAN . US AULKNE ST FRANCIS 
43 Toow = McCLAIN LATIMER J PERRY PRAIRIE -- 
COMANCHE saues PONTO? aa 1 PULASKE RASH r ) 
| binge TEPHENS rom * ‘Mont. | GARLAND aaa oss wor 
36 Sonik Ze, | ne POLK GoMeRY i PrLUPS 
cli ef CONION A a smstom | OHA McCURTAIN = = ae Gran |PEFFERSON| cas 
45 ee JLFTCRSON - PIKE cum 
65 m sour } 4 BRYAN CHOCTAW SEVIER DALLAS col LINCOLN : 
36 | * ° aa aa q neuer. DESHA 
— UT ver fax nevang OUACHITA — ORtw 
cacnouny “** 
S SMILLER x 
8 Cities shown are those having ‘ en _— emcor 
z retail sales of $20,000,000 cre} oniaa 
44 or more in 1942. CITY POPULATIONS 
(1940 CENSUS) 
62 Counties shaded are those having © UNDER 50,000 
2 retail sales of $50,000,000 @ 50,000 TO 100,000 
61 or more in 1942. @ 100,000 OR OVER SCALE OF MILES 
61 ° 50 100 
44 
59 
42 — 
54 o: outa teetin 
. National map in color, 25x38, $3.50 postpaid. See page 323. 
« | West South C 1s C D 
47 ——— 
: est South Central States ounty Vata 
50 
57 = The “SM”? symbols mark original, exclu- 
OKLAHOMA W— County Data sive estimates by SALES MANAGEMENT. 
~ = ——— ee 
6 OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
47 POPULATION GYD ADVERTISING 
= 12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
42 = _— = ae “ } ] ae ns ee ee 
COUNTY | FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual- 
38 Total % % Dollars % % Pea A EE Dollars % % Dollars | U.S.A. | ity of 
59 (in of of (in of of ] } (in of of (in Po- | Mar- 
50 thou- | State | U.S.A./ thousands) State | U.S.A. | Eating & thousands)| State | U.S.A.| thousands)| tential | ket 
sands) Food | General} Apparel | Drinking) Drug Index 
43 Mdse. | Places 
33 ——EEEEEE EE —EEE — 
= | a ae 13.9 -69 011 1,395 18} + .002 387/ 191| te ee 75 117 3,668 -21| .003 1,389 004 36 
50 Re. 10.5 -52 008 3,221 -41) =.005 807) 298! 76 329 261 7,850 -45) .006 12,622 006 75 
50 ceed eee 13.8 -69) .011 2,163 -27} .002 | 324 bs 178) 80 4,905 -28 pon 2,646 004 36 
42 REREAC ee 7.1 -35) .005 1,270 -16} .002 439) 44) 94) 80 . 3,457 -20| .002 §,221 003 60 
46 G EE ee 19.2 -95) .015 6,845 86} .011; 1,841; 1,293) 81 492) 297 15,991 91 011| 5,964 012 80 
3 | 
| RE Pee 15.6 -78) .012 4,471) -56) .007 1,155) 446) 30) 343| 273 10,686 -61; .008 7,765 -009 75 
42 Bryan (Durant)............... 31.5 1.56 024 7,796 98; .012 2,291; 1,383! 195) 443) 355 15,594 -89 011 5,830 .014 58 
47 ae ee: 36.1 1.79 028 8,913) 1.12) .014 2,649) 822| 544) 598) 449 21,081; 1.20) .015 11,016 .017 61 
7 Canadian (El Reno)........... 23.8 | 1.18 019 8,157; 1 03) .013 2,130) 891| 191) 770) 414 21,177; 1.21 015 7,673 015 79 
50 Carter (Ardmore)............. 33.3 | 1.65) .026 14,481; 1.82) .023} 4,112) 2,769) — 1,086) 912 29,358; 1.67) .021 3,915 .023 83 
86 | | | ; 
} | | 
Cherokee... 17.1} 85} .013] 2,243) .28} 005) 574] «154 85) 185 136] 5,193] .30| “004, 2,484] += .006| 46 
72 SRS: 20.3} 1.01] .016 3,356] .42| .005) 964, 509 129 201 165 8,863} .51 3,322 00s} 80 
42 RS 3.5 17} .003 1,114) 14.002! 295 + | 91 49 2,724, .16| .002 1,919 002} 67 
56 Cleveland (Norman)....... 28.2 1.40) .022 7,704) 97 012 2,281 838) 416) 810 690 16,640 -95) .012 3,958 .014 64 
54 om....... 8.6 | 43) 007 1,684 2 003 471 . * 73) 58 3,871 -22 — 2,346 -004 57 
53 | | 
54 Comanche fl ee 48.0 | 2.38 037 15,686) 1.98) .025) 3,516) 2,113) 1 289 1,286) 723 32,945; 1.88 -023 5,244 -026 70 
50 BR vacochevaaadecnionicass 10.4| .52) .008] 3,252) .41| 005] 594) 1,144) 34, 106) 95} 7,830 45, .006| 2,972] 006 75 
ae 15.0 -74;| .012 4,197 53) -007) 796 501) 173) 420, 117 8,795 -50 .006| 4,850 -008 67 
57 Creek NT 41.0 04 032 13,471, 1.70) -021) 4,191) 1,573! 742 994 719 35,324) 2.01) .025) 4,254 025 78 
Mean Mie or 20.6 | 1.02) .016 7,398 93) .012| 1,831) 934 322) sa 398 15,824 -90 " 8,882 012 75 
17 | ‘ { \ ' 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
we 
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THE OKLAHOMA PUBLISHING COMPANY: THE FARMER-STOCKMAN x WKY, OKLAHOMA CITY 
{240} SALES MANAGEMENT 


OKLAHOMA CiTY— 


focal point in aviation 
in war... in peace! 


Just fifteen miles off the exact center of the 
east-west airlane connecting Langley Field with 
March Field ... in the direct path of the north-south 
line that establishes the shortest air distance between 
the Panama Canal and Shanghai . . .. Oklahoma City 
has risen to become the wartime supply center of the 
Air Service Command of the United States air forces. 

Every twelve minutes of the day a giant cargo 
airliner arrives and takes off from the runway of 
what is designated as the model for all depots of the 
Air Service Command and the largest depot in the 
allied world, winging its way to Africa, to India, to 
Australia with necessary materials of war. 

The same factors which have established Okla- 
homa City as the distribution center of war supplies 
for the army ... central location, ideal flying weather, 
alertness of its citizenry to air potentials . .. assure 
the city a frontline place in post-war transportation 


plans of world-wide proportions. 


Oklahoma Angus Bull 
Sets Sales Record 

Sales price records are being set almost monthly 
in Oklahoma livestock circles. First it was 
T. Royal Rupert 99th, blooded Hereford from 
the Turner Ranch, Sulphur, which brought an 
all-time high of $38,000! 


Now comes Prince Eric of Sunbeam, grand 
champion bull at the National Angus show in 
Chicago and selling at $40,000! Prince Eric of 
Sunbeam is an Oklahoma product, too, having 
been bred and owned by Sam Fullerton, Jr., 
Miami, Oklahoma. 


Oklahomans Laughed 
at ‘Crazy Ridges’”’ 

On February 15, 1944, J. J. Brown, Cleveland 
county, Oklahoma farmer died. Oklahomans to- 
day are pointing to ‘‘Daddy’’ Brown as the 
state’s pioneer soil conservationist. 

In 1902 Brown built the first terrace on his 
farm .. . probably the first in the state. Neigh- 
bors scoffed at ‘‘Brown’s crazy ridges."’ But 
Brown kept on and when he eventually had ac- 
quired 2,000 acres, every acre was terraced. 


oe 


Probably very few of the 600 farmers who at- 
tended the first Oklahoma Soil Clinic in Okla- 
homa City, March 27 and 28 ever knew ‘‘Daddy”’ 
Brown. But all realize the importance of the 
measures he advocated nearly half a century 

go . . . the measures recommended by The 
Farmer-Stockman to its 230,000 farm subscribers 
for the past twenty-seven years. 


THE FARMER 
STOCKMAN 


OKLAHOMA CITY 


KVOR, COLORADO SPRINGS * KLZ, DENVER (Affiliated Mgmt.) 
May 10, 1944 
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O KLAHOM A— County Data — (Continued) Toe ee rane werk mininal, ente, 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION GYD ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
| —— 
COUNTY | | FIVE STORE GROUPS | 
(in thousands of dollars) GrossFarm| % of | Qual. 
Total % % Dollars % % to. Dollars % % Dollars | U.S. A. | ity of 
(in of of (in of of | (in of of (in Po- | Mar. 
thou- | State | U.S.A.|thousands)/ State | U.S.A.| Eating & thousands)! State | U.S.A.| thousands)| tential | ket 
sands) | Food | General | Apparel | Drinking} Drug Index 
| | Mdse. Places 
ie, eieks chien 12.6 .63|  .010 1,129) .14) .002) 248) iat. 58 44 2,789) .16| .002 2,838 004 40 
ike eeces ves 8.5 .42| .007 2,021 .26| .003 612 WON... cctis 122 118 5,234, .30) .004 5,461 .004| 57 
Sees ee 6.7 -33| .005 2,196) .28) .002) 467 95 93 148 98 5,266, .30) .004 5,339 004 80 
Garfield (Enid)...... . 39.6 | 1.96) .031 22,745, 2.87) .036, 4,476 4,533) 2,155) 1,605) 1,234 52,942} 3.02) .037 14,446 -035) 113 
cc weaccses 23.4 | 1.16) .018 5,774 73; .009) 1,801 776 223 376 339 15,156) .86) .011 6,553 .012) 67 
' Ss 
Grady (Chickasha) . ae 36.2 1.80} .028 10,116) 1.27; .016; 2,384) 1,977 356 899 517 25,857; 1.47| .018 9,219 019) 68 y 
Ee pales ames 9.9 -49| .008 3,077 39 005! 932 55 133 197 180 7,241 -41) .005 13,900 .006| 75 iF 
an au dddendaneaeeices 12.2 -60| .009 3,454) . .44) .004) 1,029 446 98 298 161 9,515) .54) .007 4,554 .006) 67 
os sé neracaeneaues 8.0 -40| .006 1,609 20} .003 376) 303 . 81 103 4,365) .25) .003 2,997 .004 67 
TS NR es 5.3 -26| .004 1,288! 16 002, 388 " 7 97 90 3,621 -21| .003 2,817 .003| 75 
| } 
Haskell 12.6 -62| .010 1,920 24) .003 408 238| . 61 93 4,455 25); .003 2,840 = 40 
Hughes 20.3 | 1.01), .016 5,048 64, .008| 1,449) 1,221 166 378 298 13,138 75} .009 3,876 010! 63 
epee 21.0 | 1.04) .016 6,528 82 010) 1,761 704 481 490 331 16,609 95} .012 5,746 012 75 
Jefferson 11.4 -57| .009 2,463 31; .004) 750 267 82) 195 131 6,433 37; .005 5,110 006) 67 
Johnston 10.5 -52| .008 1,604 20 -004) §21 240 s 114 83 4,131 .24| .003 3,331 004) 50 
| | 
Kay (Ponca City)............. 44.1 2.19) .034 18,743; 2.36) .030) 5,296) 2,606) 1,370) 1,644) 1,241 47,353) 2.70) .033 10,082 -032 94 
i wancakeuwesadhtades 12.1 -60} .009 4,398 55 007) 1,077) 267 193 318 214 10,556} .60) .007 8,909 007 78 
i. Lideccbass 2 anabecen4 19.9 -99} .015 6,059 76 - 009) 1,711 875 99 415 353 14,301 -82) .010 7,447 011 73 
tis aies diewonseees 8.5 -42| .007 1,437 18 -002) 371) 98 44 81 ° 3,555)  .20) .003 1,198 004 57 
Le Flore..... 32.3 | 1.60) .025 6,165 78 “ 1,699) 698 215 417 256 15,320; .87| .011 4,554 -014 
} 
SRS Seer 21.0; 1.05) .016 4,346} .55) .006) 1,137 439 112 283 206 11,895; .68) .008 5,698 008 56 
Logan (Guthrie).............. 21.0} 1.04) .016 7,988} 1.01) .013) 1,919) 940 308 478 409 17,237; .98|) .012 5,232 013 81 
EE ERT As 5 8.2 -41| .006 1,236) 16) .002) 532| 168 . 169 76 3,633) .21) .003 2,460 -003 50 
sd amieseghicineneae 15.4 -76} .012 2,656 33} .004 842) 98 148 247 201 7,201 41} .005 6,060 .006 50 
McCurtain 30.7 | 1.52) .024 4,105 52} .006 1,096 705 81 258 190 10,639} .61| .007 4,503 010 42 
RS ee RS 18.2 90} .014 2,683 34 “il 808) 438 . 147 177 7,312; .42)| .005 4,056 007 50 
i iccspacchevéatdsentend 9.5 -47| +.007 2,340, .29 004| 605) 147 . 173 108 6,834 .39) .005 7,347 005 71 | 
re 10.1 -50} .008 1,896 24 .003| 654| 282 ° 145 108 4,159 24; + .003 2,178 004 50 | 
ES EE ea ae 21.7 | 1.07; .017 5,075 64 -008 993) 231 41 590 334 7,155) .41) .005 4,120 -008 47 
iiseekiboks since 9.9 49} .008 2,318 29) + .004 697 207 102 217 162 4,816} .27| .003 1,961 004 50 
} 
Muskogee (Muskogee). ... 63.0 | 3.13) .049 25,033) 3.15} .040| 5,815) 4,521) 2,175} 1,976) 1,651 67,621) 3.85) .048 6,853 046 94 
it Sco sedaddeneuesensei 11.3 56; .009 4,281 54; .007 1,072 402 121 337 194 10,350 59} .007 5,991 007 78 
Nowata... 12.3 -61} .009 3,241 41; .005) 1,258 183 161 264 134 7,534) .43) .005 2,812 006) 67 
PT 18.9 -94; .015 3,470 44| .005 1.064 573 54 289 182 9,364) .53) .007 4,199 -008 53 
Oklahoma (Oklahoma City) 262.0 | 12.99) .203 198,514) 25.00 4 37,273 33,748) 24,720) 17,326, 13,598} 377,050) 21.50) .265 6,310 267; 132 
| 
Okmulgee (Okmulgee)... ...... 41.2 | 2.04) .032 12,947; 1.63) .020 3,808) 2,171 928 777 629 32,962) 1.88) .023 4,159 021 75 
i cdinkbabayebeenichad 28.3 | 1.41) .022 9,647; 1.22) .015 3, 157| 1,346 238 749 489 23,866) 1.36) .017 10,787 017 7 
Ottawa (Miami)......... 32.1 | 1.59) .025 9,004] 1.13} .014) 2,859) 1,455 683 935 508 19,739} 1.12) .014 3,056 016 64 
tt oak cers ck bane ade 2 -62) .010 3,351 42| .005) 1 1095) 350 126 339 193 7,445) .42) .005 3,520 006 60 
Payne (Stillwater)............ 31.0) 1.54) .024 12,953) 1.63) .020 3,397) 1,845) 1,059) 1,266 611 30,040) 1.71) .021 4,570 021 88 
} | 
Pittsburg (McAlester) ..... 39.8 | 1.97) .031 14,077; 1.77) .022} 3,860) 2,527 528 721 695 34,662) 1.98) .024 4,916 025 81 
Pontotoc (Ada)............... 28.3 | 1.40) .022 11,699; 1.48 019) 2,778) 1,607 929 726 604 24,736, 1.41) .017 3,847 019 86 
Pottawatomie (Shawnee)... .. 43.6 | 2.16) .034 16,421} 2.07) .026) 3,596) 3,332) 1,121 899 997 37,290} 2.12) .026 6,086 028 82 
ee an. case panna’ 12.5 62) 010 2,154 27 003) 538 123 ° 11 134 5,086 29) + .004 1,876 005) 50 
cccccssounvecvaat 6.7 “ 005 1,459 18 002) 412 100 . 98 46 3,787 22} .003 5,327 003 60 
ESE PS, Rater 19.3 -96) .015 3,981 -50 006) 1,217| 877 36 337 217 9,198} .52) .006 4,116 .008 53 
Seminole (Seminole).......... 36.3} 1.80) .028 12,145) 1.53) .019 3, 269) 1,045). 644, 1,075 620 31,770} 1.81) .022 3,389 022 79 
Sequoyah.......... ’ s 17.4 -86| .014 1,831 .23) .003 380) 187 88 75 133 5,000) .29) .004 2,798 006 43 
Stephens (Duncan)........... 27.3 1.35] 021 8,104) 1.02 013) 2,235, 1,369 554 607 443 17,420) .99) .012 3,772 014 67 
SR ee ; 9.7 7 008 4,143) .52 008) 903) 308 133 295 253 7,763) .44) .005 4,261 006 7% 
Tillman. ... 20.6 1.02) .016 4,938) .62 .008) 1,432) 731 107 345 318 12,719} .72) .009 8,329 .010 63 
Tulsa (Tulsa ad ...- 217.9 | 10.81) .169 —— 17.66 » 222) 70,000) 22,951) 19,761) 14,376 8,638 285, 856) 16.30) .201 6,135 .201 119 
i ccesdieeees 17.3 -86) .013 2,224) 28\° .005 703 135) . 98 120 5,938} .34) .004 4,605 006 46 
Washington (Bartlesville) ...... 25.5 | 1.27) .020 12,008} 1.51) .019) 3,358) 1,921) 1,218 860 664 32,737 1.87) .023 2,750 .021; 105 
Washita...... sia 17.8 88} .014 4,284) = .007} . 1,246 oe 90 233 188 oe -67; .008 10,655 .009 64 
Woods........ i aaa 13.2 J .010 an 64) -008) 1,316 479| 307 498 286 10,508 -62} .008 7,726 .008 80 
ns cahtscossaneed 12.2 -61) -010 pests, -70) — 1,346 453) 276 459 223 10,876 -62; .008 5,878 .009 90 
STATE TOTAL..... .12,016.4 | erty | 1.566 793,999 Wades | an 188,102) 120,886 —_ — 46,935 1,788,964 Spates 1.234) 407,805 1.305 83 
*Withheld to Avoid Disclosure. For Oklahoma City figures, see page 319. Before using these figures, see explanation page 17. 


An index to advertisers appears on page 330. 
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“Oklohoma forms im 1943.0 | 
$67,000,000 . . . is paid annually to 45,000. 
employes of oil companies with headquarters in 


Tulsa alone. 


$784,000,000 . . . was the 1943 sole: 

: homoe’s more than 27,000 retail stores. 
NOW, as an advertiser you are interested in how to get your share of the 
spent for products such as yours. Well, Oklahoma is divided into TWO maj 
kets. Take the right side for example . . . dominated by Tulsa, “Oil 

_.. of the World” and “Little New York of the West.” . . . Here are published TWO 

_ powerful and long-established newspapers read by 43% of all the families on the — 
right side of the State. Here is 24-hour coverage for the advertiser at ONE LOW 
COST . . . 24-hour service day in and day out . . . resulting in business TODAY © 
and TOMORROW for YOUR product advertised in the “Oil Capital Newspapers.” 


. 
*. 


THE riGHT sipe FoR YOUR apvertisine! 


54% OF POPULATION 


TULSA WORLD 


OtlL CAPITAL NEWSPAPERS 


TULSA TRIBUNE 


REPRESENTED NATIONALLY BY @ THE BRANHAM co. - 


id 


1243] 


Sales Managemtnt 
WEST SOUTH CENTRAL STATES 


(See also Oklahoma, Arkansas, Texas) 


Louisiana 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 


(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


oO 50 100 


Propwred by CHABIMAEIES New tow 


National map in color, 25x38, $3.50 postpaid. See page 323. 


ARKANSAS— County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


PA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION U GD ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS | 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total | % % —_____| Dollars | % | % | Dollars | U.S.A.) ity of 

(in of of in of of (in Po- | Mar- 

thou- | State | U.S.A. U.S.A. Eating & thousands)| State | U.S.A.| thousands)| tential | ket 

sands) Food | General | Apparel | Drinking} Drug ndex 

Mdse. Places 

DT, .veinsenewvessadane 23.4 1.32 -67| .014) 1,895 906 235 464 389 17,267; 1.62) .012 8,476 o14| 78 
Rr ee 25.4 1.44 -06) .009) 1,458 488 104 217 432 11,034) 1.04) .008 4,226 011 55 
i ecssckebesssbnnaterceed 10.1 67 -28| .002 334 76 Ka) 105 103 3,633} .34) .003 1,372 004) 50 
i cisdetdsddweaseacuken 31.1 | 1.76 -55| + .013 oe 637 528 635 528 16,816) 1.58) .012 8,459 015 63 
ren 14.0 -79 -98} .008) 1,143 983 186 258 319 8,143; .77| .006 2,435 008 73 
lM iithinbuagnendaeewsss 15.1 86 -85' .007 884 404 s 217 149 8,856; .83) .006 1,858 -007| 58 
i cccevenseenenanseens 7.8 44 -18} .002 228 ee 70 30 2,765} .26) .002 1,282 003 50 
hindchsbakvacddokinaes 11.3 64 -47| .004 623 343 24 214 194 5,397} .51) .004 3,029 005 56 
i atushpastinauabneshiel 22.8 1.29 -97| .008) 1,909 793 312 290 250 11,285) 1.06) .008 5,977 010 56 
Pi batirredtasakwutedeonee 21.6 | 1.22 -03) .008) 1,307 705 189 332 298 10,841) 1.02) .008 3,408 010 59 
ll dheditasithoingdmhiwe waits 25.7 | 1.45 -84| .007; 1,107 670 7 - = 261 10,037; .94| .007 7,343 -010 50 
SN cide sibvanenteuoeds 10.9 62 -30} .003 457 218 ¢ 44 87 3,741, .35) .003 2,739 004 50 
i bcnnadnncadeaoes 10.0 .57 -23| .002 505 _. 28 56 3,050} .29) .002 2,107 -003 38 
ini senewexneiesera 27.0 | 1.53 -29)} .011) 1,567 802 617 367 341 13,307; 1.25) .009 4,419 -012 57 
RSE noe mere 17.1 -97 -76|} + .004 969 731 89 306 210 8,734) .82) .006 3,341 .007; & 
Craighead (Jonesboro)........ 44.1 | 2.60 -47| 021; 3,012) 1,704 689 982 627 27,193) 2.56) .019 11,010 023 68 
Diccsccwestsedesseads 21.3) 1.21 -79| .007| 1,429 319 10 489 232 8,508} .80) .006 2,658 -008 47 
i cincseneeneeuuane 41.4 | 2.35 -77| + .015| 2,637 556 a 770 197 18,235) 1.71) .013 14,721 017 53 
th secgedihbehanbadeanien 25.4 1.44 -88} .007| 1,320 333) - 244 356 184 9,209} .87) .006 7,334 009 4 
SES cae 12.1 68 -72| .006) 1,025 671 110 167 124 7,653 72; .005 1,511 -006 67 
ene 25.8 | 1.46 -006| 1,460 705 394 242 204 9,737; .92| .007 5,203 009 45 
rere 18.3 | 1.04 -006) 1,195 358 210 175 213 6,966) .65) .005 3,002 -007 50 
Bi dccatcdscssmesaekons 22.4 | 1.27 -009) 1,144 983 254 414 237 11,807; 1.11} .008 4,620 010 59 


*Withheld to Avoid Disclosure. 
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Sea 


Al RK ANSAS— County Data — (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % % Dollars % % Dollars | U.S.A.) Ity of 
(in of of (in of of (in of of (in Po- jar 

thou- | State | U.S.A.| thousands)| State | U.S.A. Eating & thousands)| State | U.S.A.| thousande)| tential | ket 
sands) Food | General | Apparel | Drinking} Drug index 

Mdse. Places 
PME. ....00sceccsbecoscess 11.8 -67| + .009 2,277 43| .004 315 298 59 144 112 4,891 46| .003 2,176 .005 56 
ee. adavedunsennheeage 7.7 -44) + .006 749; .14| =.001 171 SS adeeaen 34 36 2,290; .22) .002 2,146 -003 50 
Garland (Hot Springs)......... 38.9 | 2.20) .030 19,717| 3.68} .031) 65,043) 2,997) 2,259) 3,423) 1,390 42,620; 4.01; .030 1,812 -030) 100 
Dc cnuracemanebnrenste 9.4 -53| + .007 1,684) .31) .003 573 103 ° 83 67 3,914) .37) .003 1,201 004 67 
NE ci ndanineoasanaiies 25.0} 1.42) .019 5,872) 1.10) .009) - 1,663 994 394 373 282 12,555) 1.18) .009 6,528 011 58 
MeN, ...ccccccseveceses 27.1 | 1.64) .021 7,475} 1.40) .012) 1,458 689 776 407 343 14,238} 1.34) .010 5,087 013 62 
$b GEES. .ccccccccecsvcnsss 18.1 | 1.02) .014 3,612) .68) .006 944 487 128 116 224 7,248; .68) .005 1,965 007 50 
te... avenantssessated 13.3 -75| .010 3,865) .72) .006 897 677 281 181 198 7,711; .72) .005 3,273 -006 60 
Independence...............- 20.7 1.17) .016 5,658} 1.06) .009) 1,403 857 402 275 173 10,907; 1.03) .008 4,820 -010 63 
EE ce cceeineonves aaah 10.4 .59| .008 1,107} .21) .002 192 . . 47 49 3,548} .33) .002 2,900 -003 38 
EN RO OTT ORE 24.7 1.40) .019 6,610) 1.24) .010) 1,691 719 394 563 336 12,941) 1.22) .009 6,992 011 58 
Jefferson (Pine Bluff)......... 74.6 | 4.22) .058 22,693) 4.24) .036| 6,130) 2,689) 1,988) 1,310 848 63,554) 5.03) .038 10,625 041 71 
NS KC caeneeneened 13.6 -77| ~.011 3,034) .87| .005 756 357 126 228 142 7,267; .68) .005 2,327 006 55 
IID. 00 0ccccseccesescees 14.5 -82| .011 3,130) .59) .005 676 229 180 114 135 6,550 62) .005 3,509 -006 55 
en se gaahnnkenneins 20.9 1.19} .016 3,919} .73) .006) 1,034 403 ? 345 133 9,212 87; .006 5,643 008 50 
a. saminda 24.4) 1.38) .019 4,356} .81| .007| 1,239 298 336 186 239 9,668 91) .007 6,803 009 47 
NE i cca crnineneen nets 16.4 -93) .013 1,768} .33) .003 597 Diaaswed 55 98 4,255 40| .003 4,628 005 38 
, - giccscasisneceds 12.7 -72| .010 2,656; .50) .004 646 Di ennas 161 140 6,539 61; .005 2,933 006 60 
DM cvaxcancctdeonsesneeda 20.6 | 1.17) .016 4,292} .80) .007 887 388 86 396 269 8,237; .77| .006 3,482 -008 50 
ns neue Rew RED 28.1 | 1.58) .022 7,785| 1.46) .012) 1,895 875 . 412 382 17,170) 1.61) .012 8,286 014 64 
EE cccnponkaxboeekraade 12.0 -68} .009 862) .16| .001 131 75 + 37 84 2,931; .28) .002 2,837 -003 33 
BS coc cnasadukireeee in 7.0 -39) + .005 603 11) ..001 209 92 + 41 . 2,072 19} .001 1,349 002 40 
Miller (Texarkana)........... 30.9 | 1.75) .024 11,178] 2.09} .018) 2,438) 1,200) 1,242 818 341 21,861; 2.05) .015 3,934 018 75 
Mississippi (Blytheville)....... 79.9 | 4.53) .062 26,223} 4.90} .042) 6,113) 2,749) 1,278) 1,129) 1,110 46,519) 4.37) .033 28,903 042 68 
.. p skewer eereed 18.7 | 1.06) .015 3,745} .70) .006 992 247 356 261 225 8,540 80} .006 4,478 -008 53 
Montgomery.............-+.- 6.4 37| .005 922; .17| .001 254 ° . 61 ° 2,939 28; + .002 1,386 002 40 
accident Adie hitele a 16.0 90} .012 3,579 67; .006 868 495 434 173 150 7,123 67| .005 2,907 -007 58 
RES e 8.1 -46| .006 621; .10) .001 115 «a 44 . 4,106} .39) .003 1,454 -003 50 
SED kscrrcedasvecssaesed 28.6 | 1.62) .022 8,723} 1.63) .014 2,374 1,482 214 459 409 16,636} 1.56) .012 2,116 015 68 
A Seer 6.2 .35) .005 605 -11} 001 178 , Saar 9 25 2,182 21; +.002 1,103 -001 20 
Phillips (Helena)............. 42.9 | 2.43) .038 11,481} 2.15) .018} 3,043) 1,367) 1,098 707 483 23,218; 2.18) .016 8,884 021 55 
RRS. SEPP ester 10.0 57| .008 1,702 32} .003 651 Be iceade 108 62 3,975 37; .003 1,758 -004 50 
DR o. ccnapasacenwnnahe 36.5 | 2.07) .028 7,130} 1.33) .011) 2,048 696 222 343 385 13,692) 1.29) .010 10,874 014 50 
cs cnkenensaidenebaasimed 12.8 -72| .010 3,667 69} .006 751 197 175 194 136 7,269 68} .005 1,756 -006 60 
i nccwskxiweunawmetennes 19.5 | 1.10) .015 4,640 87| .007 995 620 205 309 212 9,693 91; .007 3,027 -009 60 
Ree peered a 13.3 75| .010 1,751} .33) .003 462 142 21 137 111 4,360} .41) .003 4,950 004 40 
Pulaski (Little Rock- 

No. Little Rock)............ 166.2 | 9.41] .129] 193,530) 21.22) .180) 22,907) 24,783) 11,160) 10,264) 6,004] 186,345) 17.61) .131 7,278 -145) = 112 
os atid neeres ie 14.5 -82| .011 3,061 -57| + .005 612 135 70 181 151 5,960} .56) .004 4,124 006 55 
SR vcctevcancncseeses 34.2 1.94) .026 7,141; 1.33) .011 1,946 636 514 389 341 14,349} 1.35) .010 9,510 .014 54 
SE eee nee 22.1 1.25) .017 2,868 54| .005 688 307 115 148 71 5,769 -54) .004 1,881 -007 41 
BA roe 10.0 -57| 008 2,727 51, .004 390 195 ? 120 97 5,789) .54) .004 1,694 -005 63 
Seer ne 9.7 -55| + .008 1,025} .19) .002 225 156 ° 39 98 3,149} .30) .002 1,312 003 38 
Sebastian (Ft. Smith)......... 59.9 | 3.39) .046 36,407} 6.81) .058| 7,828) 7,119) 2,863) 2,950) 2,007 70,454; 6.62) .050 2,887 -052} 113 
_ eee 12.2 -69} .009 2,378 -44) .004 789 226 138 1 224 5,628 -53) .004 1,991 -005 56 
A ae 9.3 -53) .007 984 18} + .002 ai iisink'a . 70 35 3,192 -30) + .002 2,599 -003 43 
Mitisaceenabueniexceesns 6.8 -39} .005 686; .13| .001 95 sp Re 31 ? 1,639} .15} .001 1,485 001 20 
Union (El Dorado)............ 47.0 | 2.66) .037 21,643) 4.04) .034 5,440} 2,544 1,442} 1,389) 1,115 49,755) 4.68) .035 3,316 035 95 
Ea EEE 9.4 -53} + .007 877; .16| .001 175 ee 70 38 2,843) .27| .002 1,931 -003 43 
Washington (Fayetteville)... . . 32.3 | 1.83) .025 13,320} 2.49) .021) 2,379) 2,653 584 852 656 25,985) 2.44) .018 6,809 020 80 
RRs eer 32.8 | 1.86) .025 5,558; 1.04) .009 1,306; 1,029 122 320 249 11,666} 1.10) .008 7,985 .012 48 
Se rE ner re 19.1 1.08) .015 4,400 82) .007 1,335 553 274 234 259 8,514 -80| .006 5,046 -008 53 
___ SRS Uae. 14.3 81 011 2,879 54; .005 738 * 40 203 136 6,318 -59) + .005 3,558 -006 55 
PE WE caciencsseexns See Naawarse 1.371 634,985)...... .845| 124,128] 76,705} 34,387) 38,661) 26,508) 1,064,000)...... -749| 342,788 -902 66 
*Withheld te Avoid Disclosure. For Arkansas City figures, see page 319. 

LOUISIANAW— County Data 

| saa al 
NG icia at couatce aaue 41.7 1.77| .032 12,785} 1.55) .020| 1,870) 2,086 358 1,406 495 23,272; 1.31; .016 12,919 -020 63 
DEORE, 16.4 .70) .013 3,353 -40) -005) 861) 184 68 350 161 6,043) .34) .004 2,470 006 46 
eee 19.2 | -81) 015 009) 1,043) 416 363 657 200 8,734 49; .006 2,854 .009 60 
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Before using these figures, see explanation page 17. 
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LOUISIANA — County Data — (Continued) 


es 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Assumption 
Avoyelles 


Beauregard... 
Bienville.......... 


SL ccsesetnecs 
Concordia. ........ 


Rss ckadccnwacs 


East Baton Rouge (Baton Rouge) 


East Carroll.......... 
East Feliciana.......... 
Evangeline. ....... 


Franklin......... 
Grant 


eee ; 
Jefferson Davis....... 


Lafayette (Lafayette)......... 


Lafourche 


Natchitoches........... , 


Orleans (New Orleans) 
Ouachita (Monroe) 


Red River.......... ; 


St. John the Baptist. 


St. Landry (Opelousas) . . . . 


Oe, FOR vc ccces 


St. Mary...... “a 

. Tammany... . 
Tangipahoa...... , 
a 
Terrebonne (Houma) 


DP 
id 


Union 

Vermilion 

Vernon ~~ 
Washington (Bogalusia 
Webster... 


West Baton Rouge 
West Carroll 

West Feliciana 
Winn 


STATE TOTAL 


246} 


a= 


S28yN 28888 BEES: 


Iberia (New Iberia)...... 
RE ‘ 


a 


PR ccnanduuvassveee 
Pointe Coupee............... 
Rapides (Alexandria). . .. 


—-—— et 


*Withheld to Avoid Disclosure. 
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POPULATION 
12-1-1943 
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rm 
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RETAIL SALES—1943 


oyD ESTIMATE 


EFFECTIVE BUYING INCOME 


Ud 
1943 TSM J ESTIMATE 


FIVE STORE GROUPS 
(in thousands of dollars) 


SALES— 
ADVERTISING 
CONTROLS 


| ket 
Index 


Gross Farm 
Dollars | % % Dollars 
(in of of (in 
thousands)! State | U.S.A.| thousands) 
6,663} .37| .005 4,666 
12,394; .70) .009 6,013 
7,502} .42| .005 1,994 
7,969 .45| .006 3,918 
12,144, .68} .009 5,304 
207,515| 11.64) .146 9,015 
69,700) 3.91| .049 5,895 
3,794, .21| .003 1,716 
1,681}  .10| .001 1,702 
3,315] .19| .002 2,541 
11,485, .64) .008 4,659 
5,416, .30| .004 2,342 
— 63} .008 4,858 
115,028) 6.45) .081 3,118 
6,478} .36| .005 4,627 
2,570} .14| .002 1,895 
7,552} .42| .005 6,821 
10,194.57) .007 7,270 
5,199.29) .004] 1,462 
21,194) 1.19) .015 5,752 
11,520} 65) .008 3,186 
8,746, .49| .006 1,587 
| 
34,217) 1.92) .024) 2,376 
12,675, .71| 008 8,102 
25,343, 1.42) .018 5,875 
21,168} 1.19! .015 4,907 
6,043) .34) .004 808 
10,006, .56| .007 3,865 
3,888, .22) .003 3,005 
7,284, .41| .005 3,856 
11,441] .64) 008 5,038 
12,645, .71| .009 6,083 
702,151} 39.38} .494 1,530 
61,244, 3.43) .043 3,512 
2,285, .13| .002 1,076 
7,512} .42| .005 5,391 
53,792) 3.02} .038 6,224 
4,332} .24| .003 3,327 
9,177, .52| .006 6,016 
8,296} .47| .006 2,606 
2,029} .11| .001 351 
4,286) .24|  .003 931 
sand 07) .001 1,834 
5,192 .004 2,602 
4,615, .26 .003| 1,245 
27,883! 1.56] .020} 11,642 
7,162} .40| .005 4,541 
13,436] .75| .009 3,950 
10,192) .57| .007 1,367 
21,466) 1.20| .015 8,075 
4,462} .25| 003 3,889 
23,414) 1.31) .016 3,232 
6,581! .37| .005 3,791 
13,825, .78) .010) 10,729 
7,937, .45| .006) 1,829 
17,231, .97) .012 3,850 
15,789, .89) .011 3,429 
3,542, .20) .003 1,865 
4,653} .26) .003 4,253 
1,679! .09) .001 2,589 


5,493.31) .004) 1,908 


| 1.304) 184,491 158.608) 85,880 103,022} 45,325 
\ ' \ 


1,783,005)...... | 1.255) 260,083 
! 


. 
_y 
Ww 
_ 

_ 


1.385 


For Louisiana City figures, see page 319. 
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SALES MANAGEMENT 


_.. three if by air 


43 Every Deep South village and farm knows that 
48 if a Paul Revere rode in this age, his friend in 
50 ° 
7 the steeple would have to add a third lantern 
58 
67 


to his “one if by land, two if by sea.” 


AIR POWER will be a decisive factor in post-war selling to the rich new 


markets of the awakened. air-conscious South. WWHL’s millions of 
listeners are spread over many areas that can be reached quickly and 


effectively only by air, and dependably only by 


45 
50 po i= 
- & 


ALA. 
GA. 

56 

33 

45 \4 

45 

55 New Orleans 

42 


: _ NEW ORLEANS 


. TEN TIMES AS POWERFUL AS ANY STATION WITHIN HUNDREDS OF MILES 
i) 50,000 Watts « Clear Channel « CBS Affiliate 


Represented Nationally by The Katz Agency, Inc. 


May 10. 1944 


OuLam SHER. | WANS | OCH. | Lips. 
MAN foro | vce | come 
mantiiy mooRrt mui POBLRIS mime 
X A $ HINSON Pri 
Sos Co ee WEST SOUTH CENTRAL STATES 
TT Texas 
pet Dau strOnG nee unss 
Amarilio@ mene (See also Oklahoma, Arkansas, Louisiana) 
PRRMER) CASTRO dan BRISCOE] HALL — J 
~N. 
Banty [lave wae FLOYO [motif] COTTLE [wanDe 
<a e 
| FOARD 7) CARCER | wicnital SY —_— 
Wichita Falis ve te ae te bs 
cal Ee Tcrosey [orcmens| mince | aNOK eae | tacut covet cana a ft com} 
O Lubbock Ley 
- = 7 GARZA | RENT — WASRELL junoen, YOUNG JACK | wise | OLNTON | COLDIN [HUNT _— 2 CASS : 
GaImes paneen BORDEN | ScuRMY | FISHER | JONES BHACKEY STE | PALO, pannce] TARRANT. yn wooo = 
FORD yr f Sool “i ~— 3 enmen | 
PROREWS es WOWARD | MITCHELL] NOLAN | TAYLOR va fons ERATH\ HOOD - cus a Outen Pa 
> hana saad nes | tan yng STERLING) CORE = cout * came te mr ae re r% a orcuar\ 
XX mecves \ warn fom REAGAN Tom by Waco @X cine. \S!0NE si rt 
‘. ~~ Pmiow 7 oaten | SOR me — Convene (mcteNnagAS'O ‘eon \ houston wnt sine 
\. U00m | saan tenes ZS or a we A =) Cities shown are those having 
CMOCmLtT SCHLEICHER SON MADIS! TRine a PER 
\. mol aamtast ww Lo Tannen ‘7 / retail sales of $20,000,000 
surTON aumnout eli Gunes) z b- or more in 1942. 
GHLLESPHE | BLAN tee SO" ° | wont anon 
COWARDS KERR if in SHINGO wal -—~aal Beaumon}, 2 . 
VAL VERDE Ow A fut as : 3 Na eee Counties shaded are those having 
cal ry RAYS FAVETTO Austin ong Oar - 
a LO 3 ses, Pe ies Br artves retail sales of $50,000,000 
BANOt RA OLORALC 
~ Rinnty Tuvaioe weoima set SO". I wenca \ geno ; or more in 1942. 
/ bY, sn : a DE WITT SS race, gp — 
—_ TMAVERICK] ZAVALLA | FRIO SON 
\ arascosapannes a 1 TORIA maar 
\ owart [uasaue| = Bet ac 
CITY POPULATIONS ‘dee 5 vo LT 
(9940 CENSUS) % . Ouvaa | um parc 
why 
© UNDER 50,000 _ Corpus Christ 
@ 50,000 TO 100,000 1 mucet 
@ 100,000 OR OVER ~ WM \2RO0KS Tentoy 
a } 
\ TARR 
SRR ave SCALE OF MILES 
hk CAMEO a ees — 
a © 50 100 150 
“ee! Pom eo ty Crastnaanie 
National map in color, 25x38, $3.50 postpaid. See page 323. 
a The “SM” symbols mark original, exclu- 
TEXAS— County Data sive estimates by SALES MANAGEMENT. 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of jual- 
Total % % Dollars % % Dollars % % Dollars | U.S.A. | ity of 
(in of of (in of of (in of of (in Po- jar= 
thou- | State | U.S.A./thousands)| State | U.S.A. Eating & thousands)| State | U.S.A.| thousands)} tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 
Mdse. Places 
Anderson (Palestine)......... 30.5 -48| .024 8,807 -33| .014) 2,725) 1,191 686 481 771 18,426 -31} +.013 4,553 016 67 
Pn cacecedsanenscsees 1.2 -02; .001 467 -02) .001 168 "iasousen 19 ° 1,007 -02} .001 1,057 .001; 100 
Angetina (Lufkin)............ 29.4 -46) .023 9,291 -35| .015| 2,797) 1,306 513 635 700 17,065 -29} .012 3,476 015 65 
Pe estcxcecesscssacnens 2.8 -05; .002 896 -03| .002 iseiheas + 159 S 1,705 -03) .001 450 -002} 100 
Pl ns060dsscecceccesssees 6.0 10} =.005 1,690 -06) .003 609 kéenwien 328 96 3,596 -06; .003 2,803 -003 60 
Armstrong... ... Gheceenesenes 2.2 -04; + .002 699 -03) .001 143 * a 62 by 1,312 -02| .001 4,134 001 50 
Ph seconeseennccevceces 16.4 -26| + .013 3,389 -13} + .005 964 76 bg 365 130 7,053 -12| + =.005 4,646 007 54 
Sis 6eecssnvetessnebnees 14.9 -23| .011 3,971 -15} +.006) 1,012 279 49 429 141 7,850 13} + .006 6,883 007 58 
ee 7.4 -12| + .006 1,983 -08) .003 670 124 % 91 bs 3,504 -06) + .002 6,160 003 50 
i 3.3 -05; .002 741 -03} .001 307 Witneneue 106 38 1,601 -03) .001 2,088 001 3 
DED cencccntoneteteesens 20.0 -32| .015 3,708 -14, + .006) 1,638 367 . 256 173 7,602 -13} + .005 3,746 008 50 
Er éencsvbescansesennnee 6.9 11} 005 2,637 -10} + .004 636 306 i 136 142 4,579 -08} .003 3,145 .004 80 
iasaestesnseocsendaiene 14,7 -23| + .011 6,994 -26| .011 1,624 692 437 838 390 14,230 -24) .010 2,834 011; 100 
GP ciccescancsannd 53.1 -83) .041 15,200 -57| .024) 4,419) 2,222 961 1,317 981 30,007 51) +.021 10,727 026 63 
Bexar (San Antonio)... ........ 369.5 | 5.80) .287 168,527; 6.30) .266) 39,427) 26,369) 25,800) 20,187) 7,769 475,411; 8.07) .335 8,504 305} 106 
A decacalbasisiadai 3.4| .05| .003 1,331} .05} .002} 340)... | 178 64 2,622, .04) .002) 2,544) 002) 67 
DP csndeeedecewoserseeed 1.2 -02) .001 RE SRE g eT SEER po me * * ee Ae 2,206] .. ones] ee: . 
ER, cinaneucecesouveceres 12.3 -19} + .009 3,218 -12| .005) 1,008 78 148 131 230 6,617 -11} =.005 5,236 006 60 
Bowie (Texarkana)........... 58.5 -82) .045 14,741 -55) .023) 3,815) 2,474) 1,046) 1,427 783 27,536 -47| + .019 6,829 025 56 
SA docastavinnsectupsed 45.1 -T1| .035 9,359} .35) .015) 2,333 956 67| 1,169 402} 18,699) .32) .013 7,451 018; 5 
Se! 27.8 44) + .02 12,363 -46) .020) 3,110) 1,661 1,108} 1,182 622 22,929 .39} + .016 4,730 018 82 
Ee eee 7.4 -12| +.006 3,544 -13| + =.006 805 368 178 229 209 6,365 11} =~.005 4,429 -006) 100 
EN ccc ssasdéuouebentensl 3.9| .06) 003] 1,103] .04) .002) 385] = 121 . 30 96} 2,304 04) .002) 2,164) 002, 87 


*Withheld to Avoid Disclosure. 
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RICHLY PRODUCTIVE MARKET 


FOR ADVERTISERS 


the 
growth and success of San Antonio Ex- 
press since 1865, and of San Antonio 
Evening News since 1918. 


Productive advertising explains 


Sales messages in these two newspapers 
gain their effectiveness from the fact that 
The Express and The Evening News afford 
the advertiser a concentrated circulation 
coverage of homes where buying power is 
centered. Since early in 1942 San An- 


tonio’s population has been almost dou- 
bled. 


The families throughout one of the 
world’s richest regions—South and West 
Texas—take these two newspapers as 
their guides to shopping in its main mar- 
ketplace: San Antonio. 


Those families have confidence in the 
advertising carried by The Express and 
The Evening News. 


San Antonio Express 
SAN ANTONIO EVENING NEWS 


Texas’ Foremost Newspapers 


TEX A S— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY | 7 | FIVE STORE GROUPS } | 
| (in thousands of dollars) , |GrossFarm) % of | Qual- 
Total | % | % Dollas | % | % |- ______| Dollas | % | % Dollars | U.S.A. | ity of 
(in | of |_ of (in of | of | (in of | of (in Po- | Mar- 
thou- | State | U.S.A.| thousands)! State | U.S.A. |Eating &) thousands)| State | U.S.A.| thousands)| tential | ket 
sands) Food | General | Apparel | Drinking) Drug | Index 
| Mdse. Plases | 
TR 6.1| 10; .005] 2,233] 08} .004) 303 . | 472 *| 3,258] 06) .002, 1,605] .003/ 60 
Brown (Brownwood).......... 33.6| .53| .026] 11,765] 44] .019| 2,788] 1,935 - 613} 851] 22,672] 38} .016) 4,982] .o19) 73 
| | 
Burleson 14.3 011] 2,992} .11| 005) 1,223) = 271], S171}, = 283, «= 146] «= 6,402] 11] 005] 5,397] 006,85 
RRR 8.5| .13| .0c7} 2,480] 09} .004, 744) «139 68} 192 104) 4,801} .08} 003) 4,227) .004| 857 
a: 18.5 .014] 7,596] 28) 012] 1,853; 638, «311, 646] «= 313] 16,185} 27) 011] += 2,968] = 012) 8 
RRR RR 6.0 .005} 1,466) 05, 002) 445] (156 | 278 75} 2,891] 05} .002| 2,318) + .003, «60 
Callahan... ceeeceeees 9.0 007] 1,805} 07} .003} 681] 175 52) 326, +131] += «3,514) 06} 002) 4,114] .003) 43 
Cameron (Brownsville- | | | 
Harlingen)... ..........0.. 81.8 | 1.28] .063] 26,536) 99} .042) 6,220) 4,405] 1,848} 3,020, 1,145] 50,240] .85| .035| 12,6741 .043] 68 
| tins dame a 9.0| .14| 007} 1,890) .07)...... 595) 329} 95} +100) «= «148) «= «4,204.07; 003] + +—«'1,916] ~—.003/ 43 
| Sea eoN 5.7| 09} .004] 2,629] .10| .004) 613} ~—s‘182 *| 169) += 205] = s«5, 710} .10| .004 4,303) += .004) 100 
«SRR ERE. 29.0| .46| .022] 6,642} .25| .011| 1,373, 908) += 115 += 200 +«=s 347] ~=—«13,006) 22} 008] «5 ,423] 012) 82 
— RRRERIRRRON SY 3.7| 06; .003] 1,148] .04| .002, 337 13 . 36) 61) 2,265] 04] .002| 5,046) .002| 67 
Chambers... o.oo cece. 6.6| .10} .005] 2,769} .10| .004, 733 _ ee 180) 133] 6,028] .10| 004, 2,918) +~—.004| 80 
Cherokee 32.4| 51] .025] 7,892.30; .012| 2,507, 1,187, 309) 411} «= 524) ~=—«'17,491| 30] 012] 7,913] += .015| 60 
laine: 14.0| .22] .011] 6,498] 24} .010] 1,801) 980] 338] «= 488)» 452) 13,122) 22] 009] «= 2,851] 010) 
NRA RRS 9.7| .15| .008] 2,467} .08| .004, 788 36 61} 228 «= 134) ~=—«5,440| 08] 004, 4,735] += .008| 
ComAN. eee ceeeee. 5.4} 09} .004] 1,047|  .04 - 345} «88 | 120 61} 1,976.03] .oc1| 2,020) += .002| 50 
cere be id 3.0| .05| .002 785 “ 001, 280 . . 48} 60] ~—«-1,590/ 03] 001] +3317] += .001| 50 
REIS 17.0| .27} .013] 5,340) .20) 008 1,835) 561] 254] 311] 378] 11,653, 20.008} 7,018] + .008| 6a 
Collin (MeKinney)........... 38.8 61] .030] 9,955] .37| .016| 3,459) 1,193] 436) 524] 645] «17,073|.29| .012| 15,383 017,87 
Collingsworth. 0.2.0.0... 9.1} 14) .007} 3,299) 12.005, 1,203] 390 *| 450, ~=—s2t2] = 6,463} .11| 005 4,657] 005,71 
aan 15.9| .25| .012] 5,984, 22) .009| 1,437, 303] 191] 637 262] 13,001] .22] .o09] 6,632) + .010,—s 83 
Comal... eeeceeseeeeeef 126| 20) 010 a 22} 008) 1,364) 829 vg 204 a .21| .000) 1,758] +008) 90 
hes | | | 


*Withheld te Avoid Disclosure. 


May 


10, 1944 


Before using these figures, see explanation page 17. 
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50,000 WATTS 
CLEAR CHANNEL 
AFFILIATE NBC 
MEMBER TQN 


The combined effective buying income 
of San Antonio, Austin and Corpus 
Christi — three key markets in WOAI's 
primary area — skyrocketed 41.6% in 
1943 over 1942! Figures are from “Ef- 
fective Buying Income” estimates in this 
issue of Sales Management. 


Use WOAI to tap this immense buying 
power. WOAI sells more merchandise to 
more people in Central and South Texas 
than any other single medium — at a 


OA lower cost per sale! 


Represented Nationally by EDWARD PETRY & COMPANY 


SALES MANAGEMENT 


ine Ci i 


— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


TEXAS 
OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY | 
Total | % | % 
(in of of 
thou- | State | U.S.A 
sands) | 
| 
COMER, 0.0... ncceccesees 14,9| .23| .012 
goal os wes ae nck ae 4.5| .07| .003 
Cooke (Gainesville) 24.2 | -38} .019 
I sive s-<-c-c 19.4 | aid .015 
} 
re 7.8| .12| .006 
Crane 2.1 -03; .002 
Crockett 2.3 04) .002 
| SE RRS 11.9 -19} .009 
SION ind owe eane 1.3 -02) .001 
Dallam..... aes eax eirat 9.2 -15) .007 
Dallas (Dallas)...............] 452.4 7.10) .351 
ae eee 22.3 -35| .017 
PR cckieseussaneeas 6.0 -10} + .005 
Delta 10.0 -16) .008 
Denton (Denton) ........... 33.1 -52| .026 
PU hes sicss b hocc eevee 22.8 -36} .018 
ME. ns cowdenastuwaeuce 8.6 -13} .007 
ERS ae ee 7.3 -11) ~.006 
Donley 6.9 -11} .005 
REPENS ere oe 14.9 -23| .012 
_ EE ae Oe eaten eae 23.7 -37| +.018 
Ector (Odessa)............... 15.5 .24; .012 
NE aia oo 2.3 -04; .002 
Ellis (Waxahachie)........... 41.6 -65) .032 
El Paso (El Paso)........ 138.2 2.17) .107 
SS oer 15.9 -25) .012 
REE ees 27.1 -43) .021 
SEE ee 32.2 -51) .025 
Fayette 24.3 -38| .019 
ee eee: 10.9 -17| + .008 
EO 11.2 -18}  .009 
SEER RER ECS? 4.6 -07; .004 
eae 28.8 -45| .022 
SE Ee 6.0 -09) .005 
RUE EERO: 15.6 | .24| .012 
NERC cor euwaguaepccavenet 8.3 | .13) .006 
ORE ook cucenenesceal 6.8 | 11) .005 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 

ESTIMATE 1943 ESTIMATE CONTROLS 

FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Dollars % . 2 ae Dollars % % Dollars | U.S.A. | ity of 
(in of of | (in of of (in Po- | Mar- 
.| thousands); State | U.S.A. |Eating & thousands)| State | U.S.A.| thousands)} tential | ket 
Food | Gereral | Apparel | Drinking) Drug Index 

Mdse. Places 
3,174; .12) .005 765 882 86 134 ° 6,704 11) .005 7,074 -006 50 
1,548) .06) .003 439 78 ¢ 208 105 3,287; .06) .002 5,288 -003| 100 
10,109) .38) .016) 2,630) 1,247 769 684 502 18,281 -31| .013 7,254 .015 73 
4,625; .17| .007; 1,904 458 * 239 206 10,002} .17| .007 6,632 -009 60 
2,834) .11) .005 790 372 * 111) 167 5,576, .09) .004 3,140 005 83 
1,042) .04) .002 382 ‘ 79 136 71 2,193} .04) .002 493 -002} 100 
1,687; .06) .003 334 _ ee 75 . 3,273} .06| .002 4,935 -002} 100 
2,844) .11) .005 724 296 ? 140 220 5,339} .09) .004 5,764 -005 56 
966; .04) .002 152 _, 126 : 1,902) .03) .001 2,549 .001; 100 
4,522} .17| .007) 1,189 491 188 409 297 10,017; .17| .007 4,725 .007, 100 
275,510} 10.30) .435) 56,034) 70,410) 29,542) 28,941) 14,746] 665,542) 11.30) .469 13,366 -435) 124 
6,451; .24) .010) 1,761 936 278 406 443 12,373) .21) .009 8,641 011 65 
4,084; .15) .006 836 247 182 195 252 7,799} .13) .005 11,985 -005; 100 
2,054) .08) .003 815 240 67 114 132 4,190| .07| .003 4,863 -004) 50 
12,409| .46) .020) 3,340) 1,823 351 790) 752 23,565 -40| .017 10,502 020 7 
9,050} .34) .014) 2,602 828 461; 1,066 450 17,937; .30) .013 6,816 .014 78 
3,108} .12) .005 744 420 * 76 239 6,090; .10) .004 2,851 005 71 
1,636) .06) .003 646 69 101 86 113 3,438} .06) .003 3,355 -004 67 
2,583) .10) .004 823 286 52 134 164 5,069} .09) .004 5,369 .004 80 
payee | -19] .008) 1,554 294 160 576 373 9,094, .15| 006) 4,303 .008 67 
8,929! .33) .014) 2,796) 1,715 * 645 520 19,755, .34) .014 4,313 015 83 
13,887; .52) .022) 3,149 765 948; 1,854 693 26,822) .46) .019 1,061 -019) 158 
624) .02| .001 214 ue . 23 . 1,405; .02) .001 4,763 001 50 
11,871; .44) .019| 4,227 1,279] 437 651 671 24,868, .42) .018 14,618 -021 66 
57,217, 2.14) .090| 12,234) 12,168) 4,802) 5,729} 2,925) 135,434) 2.30 aa 18,040 .096 90 
5,173} .19) .008) 1,532) 1,083 121 184 259 10,344, .18) .007 5,518 -008 67 
7,087} .26) .011) 2,540 948 269 557 515 15,496) .26) .011 8,335 013 62 
7,664) .29) .012) 2,941) 1,168 289 381 642 14,701 -25| .010 12,852 014) 56 
6,704; .25) .011) 1,484 624 211 790 278 14,094, .24 010) 7,567 - 63 
| | 
2,550| .10| .004) 1,002] 378)... 103} 169] ~~, 308, 09} .004, 6,871] +~—-.008| Ss 
3,950) .15) .006 909 522 80 119 251 7,995, .14 -006| 5,566 -007) 78 
1,584 = -003 483 105 55 80 112 3,537}  .06) * .002| 3,683 003) 75 
8,829} .33) .014) 1,898 692 330) 1,113 395 17,396, .30 .012| 10,269 .015 68 
1,406 -05) -002 413 198 ‘| 41 . 2.708 -05| .002/ 1,939 .003) 60 
| { | 

4,126 15) -007} 1,164 502 *| 423 213 9, 102| -15| 006) 3,841 .008) 67 
1,896) .07) 003) 540 147 26 315 102 3,905) .07 ‘003! 3,034 004) 67 
4,149) 16) -_ 795 249 106 812 265 6,731| 11 sas 1,441 005) 100 


*Withheld to Avoid Disclosure. 


May 1944 


10, 


Before using these figures, see explanation page 17. 
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TEXAS— County Data — (Continued) 


The “SM” symbols mark 


original, exclu- 


sive estimates by SALES MANAGEMENT. 

mM ..! -. RETAIL SALES—1943 EFFECTIVE BUYING INCOME ane 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY | FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total | % % Dollars | % % Dollars | % % Dollars | U.S.A. | ity of 

(in of of (in of of (in of of (in Po- | Mar- 

thou- | State | U.S.A. )| State | U.S.A. Eating & )} State | U.S.A.| thousands)] tential | ket 

sands) Food | General | Apparel | Drinking} Drug Index 

Mdse. Places 

Galveston (Galveston)........ 96.4 1.51) .075 46,853) 1.75) .074) 12,746) 6,383) 4,315) 8,750) 2,063] 112,750) 1.91) .079 2,276 -077; 103 
aa EE 5 er, 7.2 -11| .006 2,373) .08} .004 648 251 102 106 113 4,347 07} .003 3,686 004 67 
Rs ciecihdsscenudens 9.8 -15) + .008 3,969} .15) .006) 1,020 167 191 523 123 -005 6,211 006 75 

EE reer 8 -01; .001 Whictunuincoean , ae See * a — 0 ee ae 
SS 6.7 -10} .005 1,629; .06) .003 373 ¢ bs 187 90 -002 2,811 -003 60 
a ola baked 20.3 -32| .016 5,387; .20) .009) 1,559 514 166 393 193 008 8,222 -010 63 
Gray (Pampa)............... 22.6 -36| .018 16,783} .63) .027) 4,425) 2,721 593) 1,425) 1,164 -025 3,562 024) = 133 
Grayson (Sherman-Denison)...| 65.8 | 1.03) .052 26,924) 1.01} .043) 7,840) 3,763) 1,749) 2,867) 1,494 036 12,789 -041 79 
Gregg (Longview-Kilgore).... . 52.9 -83) .041 31,972) 1.20) .051) 8,373) 3,318) 2,391) 2,616) 1,804 042 1,370 045} 108 
I: Jibahaicewsatnedeinaas 15.4 -24) + .012 4,002} .15) .006) 1,323 435 ¢ 148 231 006 4,763 007 58 
I, cvavcndebesnsaeos 22.6 .35| .018 6,260} .23) .010) 2,277 236 316 885 197 009 3,279 011 61 
Hale (Plainview)............. 20.9 -33| .016 10,798} .40) .017) 2,302) 1,448 . 456 700 011 8,557 014 18 
Pi ninciadentennasaaveened 12.5 -20| .010 3,585; .13) .006) 1,046 445 81 165 306 005 3,299 006 60 
a Bi ead 10.7 -17| .008 3,811 -14) =.006 1,252 491 116 186 -005 5,287 -006 75 
ica ca li whew eee 3.0 -05} .002 1,743} .07) .003 256 ° ° 48 88 -002 8,200 -002} 100 
Rc cunbetineeskeed 11.0 «17; .009 3,834 -14) + .006 1,136 350 156 245 209 -006 3,596 -007 78 
Picitensidacadedinuiews 16.0 -25) .012 4,569 -17| + .007 1,239 246 . 48 194 -007 1,368 -008 67 
Harris (Houston-Goose Creek).| 615.2 | 9.65) .478 329,203) 12.31} .520) 77,713) 40,214) 44,246) 39,233) 15,755 500 17,330 -502) 105 
Harrison (Marshall).......... 46.3 -73| .036 12,353 -46} .020) 3,617 1,451 1,134 459 697 018 5,983 -022) 61 

EE ci potaatankwatcdavaien 1.9 -03) .001 i See 19 , Pee * —— 6 ae 0 eee Sixes 
RR ees 2 13.7 21} .011 3,595} .14) .006) 1,244 331 95 165 354 005 5,835 -007; 64 
Re eae ee oe eae 15.0 -23} .012 4,682 -18} .007) 1,437 357 240 329 242 00, 2,586 = 67 
er eee: 3.1 -05| .002 2,008} .08) .003 460 ° ° 253 ° 4,184 07; .003 4,359 003) 150 
ee ee 21.0 -33| .016 6,201} .23) .010) 1,974 707 121 289 457 12,093 21} .009 6,441 011) 69 
Hildalgo (McAlien).......... 96.6} 1.51) .075 31,372} 1.17) .060) 7,964) 3,568) 1,217| 3,465) 1,547 58,015 98} .041 22,050 -050| 67 
Rs EE een f 32.0 -50| + .025 8,313} .31) .013) 2,814) 1,166 358 534 456 17,486 30} .012 11,928 015) 60 
Pbsstcceiessens 22.3 .35} .017 3,465 -13) + .005 1,003 274 67 180 234 6,834 12| .005 6,537 “ 41 
Se eee 5.5 -09} .004 1,524 -06; .002 704 95 S 130 56 3,500 06; .002 3,022 002) 50 
Hopkins (Sulphur Springs)....] 22.8 -36| .018 7,401; .28) .012) 1,928 874 410 487 435 13,813 23) + .010 9,086 012) 67 
EER SSPE 21.5 -34| .017 4,485} .17| .007) 1.475 725 157 220 310 9,007 15} .006 6,646 .009) «53 
Howard (Big Spring).......... 25.5 -40| .020 15,346; .57| .024) 3,523) 2,395 782| 1,534 e 28,434 48} .020 3,996 .021| 105 
ee eT 3.2 -05; .002 671 -03) .001 170 catkins 123 as 1,406 02| .001 3,006 -001) 50 
Hunt (Greenville)............ 41.0 -64| .032 16,408} .61) .026) 4,385) 2,299) 1,021 841) 1,374 34,185; .58) .024 12,547 a 81 
Hutchinson (Borger).......... 21.0 -33| + .016 10,168} .38) .016) 3,043 996 486) 1,189 757 21,279} .36) .015 1,851 ‘1 100 
aa 1.5 -02| .001 406; .02) .001 152 ° ° 27 ° 846} .01| .001 3,731 .001; 100 
SES a 8.0 -13| + .006 2,646) .10) .004 751 139 67 164 212 5,893 10} .004 3,954 0 67 
SRR ence eee 11.7 -18} + .009 3,000) .11) .005 948 335 ° 137 131 6,048 10} + .004 4,722 008) 56 
Ne eed doe aaeal 17.2 -27| .013 4,722; .18| .007| 1,146 463 178 178 234 8,801; .15| .006 1,871 00 62 
Pek vctnacundedannwn 1.9 -03; .001 387 -01; .001 166 _ eee 87 . 710 Se 3,939 -001) 100 
Jefferson (Beaumont-Pt.Arthur)}| 182.6 | 2.86) .142 84,452} 3.16) .133| 19,446) 12,987 7,219| 7,814) 4,000 211,762} 3.60) .149 9,945 143) 101 
A...  duudecaeuesin 4.9 08} .004 2,026} .08) .003 393 197 34 236 123 4,250) .07| .003 1,689 003) 75 
Jim Wells (Alice)............. 17.4 -27| +.013 8,143} .30) .013) 1,469 561 396 997 404 17,594 30} .012 5,552 013; 100 
Johnson (Cleburne)...... 27.5 -43| 021 9,460| .35| .018) 2,888) 1,010 418 499 608 20,015} .34) .014 8,436 016) 76 
acti wad bmbbvacdinne enn 21.8 -34| +.017 8,522) .32) .013) 2,521) 1,440 ° 379 587 17,580} .30) .012 7,508 013) 76 
Sees ec 15.2 -24) 012 4,804; .18) .008) 1,225 316 ° 603 217 10,032} .17| .007 3,072 -008; 67 
I 5c cabiiewaweds 28.7 -45| .022 7,522; .28) .012) 2,426) 1,234 130 451 431 17,041; .29) .012 8,876 ‘014| 64 
REE RE oe ees 5.0 -08} .004 1,563} .06) .002 375 44 ° 169 67 3,402} .06) .002 2,273 -002) 50 
EE ee ee 6 MR nenins Se eee ET SES SEE! NE HONNE A  «SRRRED SER Se or 
ee ee 2.7 -04) + .002 625} .02) .001 248 _, RS 20 ° 1,225 02} .001 2,212 001 50 
RARE CAC ESE ee eee 9.8 -15} .008 6,101; .23) .010) 1,571 975 195 421 243 13,053 22) .009 4,066 009) 113 
oi a eaten ail 3.8 -06/ + .003 1,526} .06) .002 441 145 ¢ 201 71 2,900) .05) .002 3,709 002 67 

ER Re ae 1.2 -02| .001  —_— 122 _. SERRE ee i eee RSS ee 
Kinney... 4.6 -07; .004 1,214) .05) .002 204 Eee 247 ° 2,572; .04) .002 2,358 002 50 
eis ce ueedicarcues 15.2 -24) 012 5,197, .19) .008) 1,528 768 115 667 312 11,517} .20) .008 4,449 009 75 
eee 10.5 -16| 008 2,732} .10) .004 890 336 ° 159 274 5,789} .10) .004 3,798 005 63 
Rammer GUND... ccccccscces 47.2 .74| .037 12,684) .47) .020) 3,715) 1,857 769 866 875 27,094, .46) .019 9,925 023 62 
Re ockareei 21.2 -33/ .016 6,873; .26) .011) 1,947 765 101 307 512 13,035} .22) .009 11,386 011 69 
a nT 8.9 -14| .007 3,226; .12| .005) 1,020 396 ° 189 202 6,563 11} .005 4,389 005, 971 
SS 5.9 | 09} .005 1,807} .07} .003 535 * 250 97 3,798}  .06| .003 2,996 003) 60 
5, bios ah ccs woaneane 21.6 -34| «~.017 4,800} .18} .008) 1,168 214 375 178 9,904 17} .007 6,194 009 53 
SS reer - 10.7 -17| .008 2,238} .08) .004 619 a 220 124 4,951 08} .003 2,991 004 50 
its, Nreaskatubakoars 12.7 -20| .010 2,908} .11) .005 827 31 258 172 6,283 11} 004 3,881 004 40 


*Withheld to Avoid Disclosure. 
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Before using these figures, see explanation page 17. 
SALES MANAGEMENT 


( HOUSTON 


ouths 
Ca 
2 Metropolitan Houston (Harris County) on January 31, . i 
7 «61944, had a population of 622,058, according to OPA , x 
No. 4 ration book figures. p) e / 
e 


-|FOR POSTWAR PROGRESS 


™ | ,«» Houston holds a winning hand 


100 METROPOLITAN HOUSTON ... already announced that a $50,000,000 chemical plant 
= the South’s largest city and growing rapidly will be built immediately. 
86 . .- will enter a postwar era of even greater The oil capital of the world, metropolitan 
growth and industrial expansion. It’s in the poyston—with its great oil fields and huge 
= cards! refineries—will more than ever before supply 
101 Long-established, important industries have fuel and lubricants for America’s mechanized 
7 made metropolitan Houston a great manufac- future. 
” turing center. These industries, including = Normally one of the nation’s largest ports 
n - petroleum refining, cement manufacturing, (jn 1941, last figures released, cargo tonnage 
7 meat packing, flour and rice milling, cotton was third largest), Houston is preparing for 
~ compressing and warehousing, iron foundries 4 greatly expanded port in the postwar era. 


and paper milling, are making plans now for 


; pests Gxgenee. wie on “ving povetn Bay mona oe 
New industries established in metropolitan . os 
= Houston since the outbreak of war—a huge processing and export of this important 
- ; 2 commodity. 
67 steel mill, great synthetic rubber plants, big ; ve 
shipyards and important chemical works— Livestock and diversified agriculture will 
m are expanding and will continue operations continue to contribute to Houston’s growth 
75 on a large scale. For instance, Sheffield and prosperity. 
63 Steel’s new blast furnace will soon double the 
- steel-making capacity and give the Southwest As Houston has grown, so has The Houston 
its first fully integrated steel mill. Chronicle . . . first in this market in circula- 
m Other important industries are slated to tion and advertising for more than 31 con- 
~ locate here. Among these Du Pont has just secutive years. 
THE HOUSTON CHRONICLE 
7. R. W. McCARTHY THE BRANHAM COMPANY 


National Advertising Manager National Representatives 


TEXAS- 


COUNTY 


Liberty 
Limestone 
Lipscomb........ 
Live Oak 
Liano. 


BR. i ccccenks 
Lubbcek (Lubbock) : 
Dt catennenedede 
McCulloch. ........ 
McLennan (Waco) 


McMullen 
Madison 


Matagorda (Bay City) 
Maverick 
Medina 
Menard 
Midland (Midland) 


Milam 
Mills 

Mitchell 
Montague....... ‘ 
Montgomery....... 


a a at 
Nacogdoches ( Nacogdoches) : 
Navarro (Corsicana) 


Nolan (Sweetwater)... 
Nueces (Corpus Christi) 
Ochiltree.......... 
Oldham. ......... 
Orange 

Palo Pinto. . 
Panola 


Polk. 


Presidio 


Randall (Amarillo) 
Reagan.......... 
Real 

Red River 

Reeves 


Refugio 
Roberts 
Robertson 
Rockwall 
Runnels. . 


Rusk (Kilgore-Henderson) 
ey I ee 

San Augustine. ... 

San Jacinto..... 

San Patricio. . 


San Saba 
Schleicher 


*Withheld to Avoid Disclosure. 
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- County D Data — (Continued) 


The “SM” symbols mark eviginal,_ exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
12-1-1943 
| 
ied 
Total % % Dollars % 
(in of of (in of 
thou- | State |U.S.A.|thousands)| State 
nds) | | 
22.4 | | 0 017 8,606) .32) 
24.0| .38| .019 6,563, .25 
3.6 | .06| .003 1,386, .05 
7.6| .12| .006 2,030) 08 
4.4| .07| .003 1,937) .07 
| | 
2}. its a 
67.9| 1.06) .053] 35,158) 1.31) 
21.3| .33 .017 5,153, .19) 
130 .20|  .010 5,122 19) 
103.9 | 1.63} .081] 46,562 1.74) 
| | 
1.1} 02} .001 ™ 01) 
8.6 | 13) .007 3,195) .12 
10.4} .16, 008] 2,127) .08 
6.6 | .10, 005] 1,460.05 
42 .07| 003 1,951, .07 
22.6 | .35, .018 8,487, .32 
10.8 | .17| .008 4,363.16 
17.0} .27, .013 3,525) 13) 
3.5| .06| .003 1,891, .07 
13.3) 21) .010 9,312 35 
24.9| .39| .019] 6,223.23 
6.4| 10) .005 1,893} .07 
11.8} 19) .009 3,990) 15 
16.6 | .26| .013 5,014) .19 
20.2| .32| .016 6,284) .23 
9.9 a .008 3,260, .12 
9.9 | .15| .008 1,831, .07 
5.0| .08| .004 1,643) .06 
28.8 | .45| .022 9,024) .34| 
41.6| .65, .032] 12,969) 48 
| | 
| 
10.3} .16) .008 1,647, .06| 
16.5| .26, .013] 8,427, «32 
196.2 | 1.82) 090] 67,324) 2.52) 
3.9| .06} .003] 2,663) .10) 
1.6) 02) 001 534, .02| 
46.9} .74| .036 6,68:|  .25 
19.7 “31 015 6,843, .26 
17.8| 28) .014 2,936, 11 
18.8 .29| .015] 5,021! .19 
oat 08} 004 1,962, .07 
| 
8.7| .14| .007 3,719) .14 
15.8 | .25| .012 4,891} .18 
59.4| .93| .046] 46,628) 1.74 
8.6| .13| .007 2,961) 11 
5.1 | .08) .004 534.02 
7.4| .12) .006 2,357) .09 
1.9| .03) .002 916, .03 
2.0| .03| .002 378.01 
23.9| .37| .019 5,192) .19 
0.7) 15} .007 7,006, .26 
8.3) .13, .006 4,254, .16 
1.0| 02) .001 603} .02 
19.5 | .31) .015 4,992) .19) 
6.0 | 09.005 1,409, 05 
18.3 | 29) .014 6,630 "25| 
| } | 
38.3} .60) .030 13,740 a 
8.9| .14| .007 1,651, 06) 
9.9| .16| .008] 2,120) .08) 
6.4 | .10 .005 905.03) 
24.0/ .38, .019} 10,628 .40 
8.3/ .13| .006 2,560, .10 
2.1 03) 002 750, .03) 
| | 


RETAIL SALES—1943 


ESTIMATE 


FIVE STORE GROUPS 


(in thousands of dollars) 
ting & 
| Food | General | Apparel |Drinking 
Mdse. Places 
2,784 647 399 86 
2,524 894 58 529 
226 130 ° 44 
543 67 ° 323 
615 105 126 286 
pe PERC: 
6,824] 7,474) 2,318] 1,681 
1,422 292 84 173 
1,334 655 110 25 
12,126} 8,132) 3,983] 4,731 
104 5 re 14 
1,185 319 46 103 
656 144 219 414 
420 76 », ARP Se 
488 167 62 11 
2,354 859 260 865 
1,180} 1,052 546 281 
755 118 23 378 
538 153 52 122 
1,851 994 570} 1,111 
2,021 715 124 621 
590! 209 35 91 
1,200 554 . 332 
1,452 532 138 270 
2,564 551 253 612 
800 407 . 435 
503 240 31 62 
381 153 . 84 
2,739} 1,122 463 456 
4,482} 1,713) 1,058) 1,096 
316 337 . 61 
2,098} 1,367 789} 1,013 
14,674) 8,874) 4,961) 8,329 
511 182 220 131 
pee 37 
2,033 787 184 596 
2,005 663 285 640 
1,086 455 27 130 
1,709 657 148 212 
390 OF a uares 70 
me 151 191 328 
1,163 620 179 265 
9,826) 5,794) 6,928) 4,91 
832 196 213 270 
153 OE sscecck 
857 175 + 183 
re ° 81 
145 ~ Spee 22 
1,638 825 173 253 
2,157 860 155 762 
1,163 180 282 501 
170 , eee 
1,708 430 220 439 
566 148 ° 84 
2,101 986 * 276 
3,836) 1,554 606 775 
514 ° 46 61 
827) 435 ° 251 
OE ce x 53 
2,916) 447 a 972 
842, 216 64) 
283| . 39 


EFFECTIVE BUYING INCOME SALES — 
ADVERTISING 
1943 ESTIMATE CONTROLS 
| | 
___]} Dollars | % | % — ues | Qua 
(in of of (in Po- | Mar- 
thousands)| State | U.S.A.|thousands)| tential | ket 
Drug | Index 
482 16, 034 27; .011} 4,392] .o13, 
476] 14,098, .24] .010] 8,045] 012, g 
90 2,670, .05| .002} 4,533} 002 67 
81 4,236, .07| .003 3,031 004) g7 
116 3,673} .06| .003 2,637) 003) 100 
| 
. FR - i 
2,810] 56,876) .97| .040| 11,642 047, 89 
289 9,745, .17| .007} 9,849} 009 53 
304 9,750, .17| .007 5,738] 008) a9 
2,422] 118,596] 2.01] .083} 12,635] 080,99 
| 
. 473} .01|...... 1,072]........ se, 
126 6,276} .11| .004 2,606] .004 57 
157 4,005} .07| .003 1,052 004, 50 
. 3,212; .05| .002 5,020} .003 60 
110 3,805, .06 .003 4,660}  .003) 100 
| 
309] 15,258} .26| .011 5,946 013, 72 
246 8,030) .14| .006 3,526 007, 88 
169 7,624} .13| .005 3,691 007} 54 
128 3,718] 06) 003] 4,525} 003, 100 
579} 17,085, .29| 012) 4,275] = .013, 130 
| 
274] 13,097 .22| .009 8,858 011) 88 
101 3,599, .06| .003 3,825] 003, 60 
229 7,400, .13| .005 5,180}  .006, 67 
316] 10,312} .18| .007 3,600} . 009, 69 
264] 14,092) .24| .010 2,381 O11 69 
205 6,060} .10| .004 2,020} .005 63 
167 3,677; .06| .003 1,755]  .004, 50 
109 3,205) 05} .002 3,211 00375 
619] 17,131) 29, .012 4,938] .013 59 
704] 27,173 .46| .019| 11,361 022,69 
40 3,580, .06| .003 1,289} 004) 50 
443} 14,030/ .24| .010| 4,378] 012; 92 
2,964] 131,831) 2.24] 093) 14,050) 096107 
163 5,469} .09| .004 5,130]  .004| 133 
. 1,207} .02) .001 3,509} 001 190 
| 
*| 14,523} :25| 010 2,896] .016, 44 
521] 14,078} .24| .010/ 3,117] .o1| 73 
162 6,954) .10| .004] 4,662) 006 43 
287| 10,544) .18| .007 5,718}  .009} 60 
118 3,858} .07| .003 8,833 a 75 
244 7,451; .13| .005| 6,224) 006, 86 
332 9,165} .16| .006 2,730) 008, 67 
3,452] 97,990 1.66) .069 2,718] 066, 143 
142 6,679 .11| .005| 3,976] .005) 71 
43 2,563 .04| .002 2,298 “ 50 
157 5,045, .09| .004 6,050} 004 67 
117 2,007; .03| .001 2,220 001| 50 
29 827; .01| .001 1,302 001} 50 
370] 10,055] .17| .007} 6,902] 010-83 
*| 13,000/ .22| 009 2,440] 009) 128 
24a] 9,587; .16| .007/ 3,881) ~—.007)*117 
* 925) .02| .001 2,721 001) 100 
345] 10,736) .18| .008 5,288]  .009, 60 
121 2,995, .05| .002 2,614) .003, 60 
386] 14,054 24) .010/ 6,629 O11) 79 
915] 27,231.46) .019 5,901 022 
105 3,428 .002 1,800) .003 43 
110 4,388, 07) .003 2,747) .004 50 
39 3,682) .06| .003 1,401 003, 60 
638} 20,634, .35| .015 9,880) 016 #4 
131 4,845, .08| .003 5,736 on 67 
. 1,582! 03 .001 4,196 001 50 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


SELL WHOLE FAMILY 
IN HOUSTON Morning Post 


Houston people rewarded the progres- 
sive publishing policies of the Morning 
Post with a gratifying circulation growth 
in the past months. Recent circulation 
gains for the Houston Morning Post 
parallel the trend among local adver- 
tisers. Years ago, advertisers in Houston 
discovered the whole-family readership 
of The Post and began capitalizing on it. 


In Houston, The Post alone carries 
both Associated and United Press dis- 
patches regularly and now the New York 
Times and the Chicago Tribune News 
Services are added. 25 of the country’s 
most popular syndicated strips are only 
part of the comics in The Post. The 
many interests of the housewife and the 
sports fan are covered by strong writers 
who have built up large followings. 


Such features explain why The Post 
appeals to the entire family. Further- 
more, morning paper reading habits in 
Houston are different. Transportation 
is fast, and you will find few morning 
papers left on the busses as in most 
metropolitan areas. The trip to work is 
not ordinarily long enough for paper 
reading. So, The Morning Post stays at 
home, family read. More super-mart 
grocery chains bulk their advertising in 
The Post than any other Houston paper 
—as do the majority of other local ad- 
vertisers whose business requires that 
they reach the family as a group. 

The great Houston market demands 
the attention of alert advertisers, and 
most leaders in national advertising 
have already learned that The Houston 
Post must be on their schedules. 

In Houston—sell the family through 
The Morning Post—tradition notwith- 
standing. 


REPRESENTED BY BURKE, KUIPERS & MAHONEY, INC. 


THE HOUSTON POST 


FIRST IN THE TEXAS MORNING FIELD 
IN CITY AND SUBURBAN CIRCULATION 


TEXAS om County Data = (Continued) 


A STATE-SIZE MARKET 


—over $260.000.000 
in Consumer Goods 


Sell the Houston Market and you have 
the equal of any one of 16 entire states 
—a million consumers buying over a 
quarter billion dollars worth .of con- 
sumer goods plus most rapidly growing 
demand for capital goods in the South. 


Now Added... 
NEW YORK TIMES 
and CHICAGO TRIBUNE 


News Services 


. bringing to Houston Post 
the 


advertisers 


World-wide 


Readers and 


benefits: of news 
coverage by over 100 top-flight 
hawks’ in addition to 


AP and UP Services 


“news 


complete 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 
POPULATION 
12-1-1943 ESTIMATE 
COUNTY FIVE STORE GROUPS 
| (in thousands of dollars) 
Total | % | % | Dollars | % | % | Latent ae 
(in | of of (in of of | ' 
thou- | State | U.S.A./thousands)| State | U.S.A. | |Eating & 
sands) | } } | Food | General Apparel | Drinking) Drug 
|. | Mdse. Places 
Scurry... 10.9 .17| .008 3,611) 13] .006, 1,108) 425| ‘| 178 227 
Shackelford 4.7| .07, .004] 1,828, .07, 003, 561 €5} 108) «=. 234) Ss«*187 
Shelby... 23.0) 36) .018] 6,360, 24.010, 1,954) 958,133,359) 415 
Sherman... 1.8) .03) .001 908} .03, .001, 208 , ee 48) ‘ 
Smith (Tyler) 62.3| .98) .048] 27,224) 1.02} .043) 6,134) 4,570) 2,235) 2,193) 1,963 
Somervell. 2.4| .04) .002 521} .02) .001 116 + | 105 . 
Starr... 11.7|  .18)} | .009 1,709} 06} .003 315 313| ‘| 203 83 
Stephens... 8.6 .13) .007 4,753} .18| .008 1,431) 503 256) 457 225 
| | 
Sterling... 1.2} 02) .001 743) 03} .001| 143 ‘| . 61 . 
Stonewall. 3.9 | .06) .003 792} .03 .001 268, 106) . 78) 97 
| | | | j 


EFFECTIVE BUYING INCOME SALES— 

ADVERTISING 

1943 ESTIMATE CONTROLS 
GrossFarm| % of | Qual- 

Dollars % % Dollars ity of 
(in of of (in Po- ar- 

thousands)! State | U.S.A.) thousands)] tential | ket 
Index 
7,023 12) .005 4,859 006 75 
3,986 07; + .003 2,859 .003 75 
13,017 22} + .009 6,717 .011 61 
1,754 .03} .001 6,360 -001; 100 
57,321 -97| .040 7,336 043 90 
1,155} .02) .001 720 001 50 
3,606 06; + .003 683 004 44 
8,457 14] =.006 2,533 007 100 

| 

1,568 03 .001 2,493 -001; 100 
1,661; .03 00 2,589} 001] 33 


“Withheld to Avoid Disclosure. 


May 10, 1944 


Before using these figures, see explanation page 17. 
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PRODUCT INFORMATION IS MORE VITAL NOW THAN EVER! 


INDUSTRIAL EQUIPMENT NEWS 


a ay 


Industrial Equipment News is industry’s original product 


information service being sent at their request to more than 
42,000 active plant operating men in the larger plants in all 
industries for their use in finding their current operating 


requirements. 


Standard advertising representation costs only $79 to $85 
a month. Details? WRITE FOR ‘“*THE TIEN PLAN.” 


INDUSTRIAL EQUIPMENT NEWS 


THOMAS PUBLISHING COMPANY 
461} Eighth Avenue New York, N. Y. 


T E X A S— County Data — (Continued) 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

POPULATION a Ui ADVERTISING 
12-1-1943 ESTIMATE 1943 IM ESTIMATE CONTROLS J 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total % % Dollars % % Dollars % % Dollars | U.S. A. | ity of 

(in of of (in of of (in of of (in Po- | Mar- 

thou- | State | U.S.A./thousands)| State | U.S.A. Eating & thousands)| State |U.S.A.|thousands)| tential | ket 

sands) Food | General | Apparel | Drinking] Drug | Index 

Mdse. Places 

SN inesidh btrinkipeeiadnh-abaeen 2.8 -04) .002 1,829 07; .003 325 ° 43 223 98 3,582 06; .003 5,287 -003; 150 
EERE RO nan 6.0 -09| .005 2,518} .09) .004 605 176 ° 83 242 5,513 09; + .004 4,865 004 80 
Tarrant (Fort Worth).........] 273.0 | 4.28) .212] 160,452) 6.00) .253) 31,284) 63,473) 12,553) 14,716} 8,521] 440,415) 7.48] .310 12,871 273, «128 
Taylor (Abilene)....... ..-| 60.8 -80| .039 24,357; .91| .038) 5,684) 6,247) 1,575) 1,385) 1,576 45,561 77| + .032 5,520 035) 90 
a a ae ; 2.9 -05| .002 1,254; .05) .002 255 pe 175 64 2,782 05; .002 3,448 -002| 100 
Os ii eat a. 13.9 -22| .011 3,459} .13) .005 981 496 27 158 238 6,478 11} .005 5,534 -006) «55 
Throckmorton................ 3.3 -05| .003 848; .03) .001 235 42 ° 42 68 1,761 03} .001 2,152 -001 33 
DH aeukid naticasecesd 16.7 -26) .013 5,251 -20| .008) 1,666 606 335 804 257 10,084 17; .007 2,980 009 69 
Tom Green (San Angelo) ...... 40.5 -64| .031 26,397; .99) .042) 6,728) 65,096) 1,673) 2,182) 1,848 53,734; 91; .038 7,986 038) 123 
Travis (Austin)............... 103.3 | 1.62) .080 60,903) 2.28) .096) 14,484) 8,398} 6,309) 7,375 *| 150,516) 2.56) .106 6,487 -098) 123 
Ps ctectcicawidencakes 10.3 -16} .008 2,724); .10) .004 808 207 144 279 108 5,034 09) + <005 2,571 -005) 63 
Tyler... 9.4 -15| + .007 2,290} .09) .004 369 191 bd 203 46 4,427 08} .003 1,649 004 57 
EE 20.0 -31} .016 4,243) .16) .007; 1,308 474 229 133 253 9,105 16; .006 4,685}  .008 50 
SEER 3.3 -05; .003 2,896 1 005 726 172 113 406 210 6,164 11} +.004 1,891 -004) 133 
RE SEARS eet 12.8 -20| .010 5,569} .21; .009) 1,246 342 54 453 237 11,045 19} .008 7,933 009 90 
Val Verde........... 16.7 -26} .013 6,539 .24, .010) 1,343 1,107 205 581 325 14,007 24; .010 6,508 011 85 
Van Zandt........... 22.2 -35| .017 6,722; .25| .011; 2,080 703 49 393 368 13,413 23) .009 8,039 011 65 
Victoria (Victoria)... 26.6 -42| .021 14,467, .54) .023) 3,456) 1,597 487| 1,653 586 26,539 45| .019 5,915 021; 100 
Walker 14.9 -23) .012 4,197 -16} + .007 1,317 510 277 356 147 8,417 -14) .006 2,617 -008 67 
Db naw acwewmane 9.9 -16) .008 2,777; .10) .004 919 334 ° 396 135 5,459) .09) .004 3,054 -005, 83 
i ard ie giana lalate ial 10.4 -16; .008 6,236 23; .010; 1,918 385 241 865 420 11,014; .19) .008 1,410 .009| 113 
Washington........... 21.1 -33) .016 6,201 23; .010| 1,762 698 168 618 278 13,199 .23; .009 6,515 011 69 
Webb (Laredo)...... 46.8 -73| .036 16,948 63) .027) 3,616) 4,498) 2,897) 1,044 813 33,476) .57| .024 5,344 .027; 7% 
ae 32.9 -62| .026 12,217 46] .019) 3,184 979 767; =1,155 586 26,059 44| .018 11,452 020, 7 
aaa iin wi kaa gait 10.6 -17| .008 4,789 18} .008) 1,415 593 189 467 315 10,726 18} .008 4,649 -008, 100 
Wichita (Wichita Falls)....... 72.0 | 1.13) .056 36,048} 1.35; .057| 8,936) 7,230) 2,705) 3,590) 1,880 77,342) 1.31 054 3,264 -055 98 
Wilbarger (Vernon)........... 20.8 -33) .016 8,959 33] .014) 2,264) 1,369 670 938 542 16,094 27| +011 6,484 .013) 81 
Willacy........... 11.6 -18| .009 3,496 13} .006) 1,081 291 ° 320 173 7,548 13) .005 3,616 006, 87 
Williamson. ....... 35.9 .56| .028 11,931; .45) .019) 2,980) 1,198 403; 1,185 571 23,032 39) .016 10,246 -019) 68 
i sek ls 13.6 21; .011 2,925 11 005 651 214 a 314 130 5,446 09; + .004 2,915 -006| 56 
I Sa vens ceubaluemeatee 5.0 -08} .004 4,834; .18) .008) 1,380 183 278 549 336 8,036 14; +.006 529 006) 150 
esc cen cade ced cobain: 15.7 -25| .012 3,993} .15) .006) 1,281 aoe 178 257 7,513) = .13) .005 5,189 -007 58 
RE ki owwen 21.6 .34| 017 5,097; .19| .008) 1,394 579 178 236 340 10,036 17| +.007 4,424 009 53 
Yoakum......... 2.7 -04) .002 1,011 -04) .002 420 44 ° 165 67 2,029 04; .002 945 002) 100 
Young....... 16.0 -25) .012 8,839 33} .014) 2,396) 1,091 135 539 512 14,088 .24) .010 3,514 012; 100 
DE ectiosnsdakewenbeieel 3.3 -05| .003 149 oe _— a. eae * ° 1,322} .02) .001 589 001 33 
ERIE Ss Sere eee 7.2 -11| 006 2,622} .10) .004 770 243 84 261 134 5,617; .10) .004 5,284 004 67 
-_ -_ |-— _ 
ee ( 373.3 e 4.950] 2,675,055)...... 4.225) 665,470) 418,480) 208,585) 259,981) 147,203] 5,890,029)...... 4.146) 1,288,651 4.331 87 


*Withheld to Avoid Disclosure. 
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Before using these figures, see explanation page 17. 
SALES MANAGEMENT 


For Texas City figures, see page 320. 
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Sales Management’ Gives the Facts 
on Fort Worth’s Trading Area 


"IN THE SQUARE" 


(96 Counties of West Texas) 


OPA Civil Population—23.5% of Texas (1943) . . .1,503.000 


Retail Sales—24.2% of Texas (1943) ....... $ 649,843,000 


Increase From 1942—$95,295,000 


Buying Income—23.5% of Texas (1943) ..... $1,335,817,000 


Increase From 1942—$323,786,000 
Gross Farm Dollars—35.3% of Texas (1943) $ 455,301,000 
Food Sales—24.3% of Texas (1943) ........ $ 162,202,000 - 
Gen. Mdse. Sales—23.8Y%, of Texas (1943) ...$ 120,613,000 
Drug Sales—25.7% of Texas (1943) ........ $ 37,857,000 


*Sales Management 1944 Survey of Buying Power 


A Big Market Requires a Big Newspaper 


The STAR-TELEGRAM 


SUNDAY 
155.779 


(ABC Audit 3-31-43) 


88.6% Concentrated 
“In the Square” 


The STAR-TELEGRAM 


DAILY 
192.905 


(ABC Audit 3-31-43) 


91.7% Concentrated 
“In the Square” 


FORT WORTHS 
TRADING AREA 


*In the Square” 


Folks “In the Square’ BUY. READ and BELIEVE IN The 


FORT WORTH STAR-TELEGRAM 


AMON G. CARTER, Publisher BUSH JONES, National Advertising Mgr. 


LARGEST CIRCULATION IN TEXAS 


May 10, 1944 [257] 


Montana - Idaho - Wyoming 
M O U N TA | N y TAT F S (See also Nevada, Utah, Colorado, Arizona, New Mexico) 
a e —_—_— 
—«« © —— o — —-—* DAN 
any] UNCoUN Taacicr ~” Toor | Tune BLAINE Fas VALLEY C, DANIELS | SHER! 
® = ‘ 
FLATHEAD M 0 T ° m4 _ . 
| BONNER \ — |§ Cities shown are those having 
' PONDERA 1 
— TETON —_— | retail sales of $20,000,000 
+ LAKE 
ee . or more in 1942. a 
Lewis 
BENE. & CLARK | Great Petts juortn 5! om 
ee an cascape JUDITH pa $ Counties shaded are those having nn 
ALLON = retail sales of $50,000,000 
— ao MEAGHER WHEAT Liber 
) eens j 5 |eRoao. mean or more in 1942. Linec 
F / DEER Butte Park] SWEET CARTER 0 
| RAVALLI O\ & GRASS Mad: 
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MONTANAW— County Data sive estimates by SALES MANAGEMENT 
~ ee —— on ee — Yel 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— ve 
POPULATION ADVERTISING “< 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS ST, 
eae i scam eRCaaeRI ES coe aan 1 — sei 
COUNTY | | | | FIVE STORE GROUPS | 
| | (in thousands of dollars) GrossFarm| % of | Qual- si 
Total | % | % | Dollars | % | % |. Re eine Dollars | % | % | Dollars | U.S. A. | ityof I 
(in of | of (in of of (in of of (in Po- | Mar- 
thou- | State | U.S.A./ thousands); State | U.S.A. Eating & thousands)| State | U.S.A.| thousands)} tential | ket _ 
sands) | Food | General | Apparel | Drinking} Drug | Index 
Mdse. Places | Md 
———__— ——__— | SSS ea :s aaeeeee ——————EE | — 
Beaverhead 5.6 1.18) .004 3,796} 1.45) .006) 1,039 357 113 660 103 7,966) 1.48) .006 9,234 006! 150 Ad 
Big Horn 8.7 | 1.82) .007 3,363) 1.28) .005 888 300 . 506 80 7,191} 1.33) .005 12,051 005 «71 Ba 
Blaine 7.9 1.66| .006 3,947; 1.51) .006 807 331 134 751 89 8,364) 1.55) .006 8,456 -006| 100 Be 
Broadwater 2.3 -48) + .002 1,222) -47) .002 274 - . 222 $ 2,503 46} .002) 2,275 -002' 100 Be 
Carbon 9.4 1.97) .007 2,737) 1.04; .004 875 160 85 637 124 6,534) 1.21) .004 6,873 005) 71 " 
| } | | i 
Carter 2.7| .87| .002 469] .18) 001) 183 . ° 81 *| 1,006} .17) 001] 3,267] = 001,80 al 
Cascade (Great Falls) . 42.7 8.97) -033 29,421| 11.23) .047) 6,814) 5,114) 2,007) 5,374) 1,053 56,883) 10.53) .040 9,981 -041) 124 Be 
Chouteau , 5.7 | 1.19) .004 2,265 66) -004 423 - ee 332 69 5,758) 1.07) .004 9,481 .004' 100 Be 
Custer (Miles City) 9.2 1.93) .007 5,282 2.02) -008; 1,355 886 349 765 254 10,830) 2.01} .008 3,185 .008) 114 Be 
Daniels 3.7 -77| -002 — " -002 247 61 ° 244 56 3,564 -66 -002| 4,423 -002' 100 2 
| | 
Dawson OP i 1.62) .006 3,508) 1.34) .006 751 349 177 632 82 8,378) 1.55) .006) 3,161 .006' 100 8 
Deer Lodge (Anaconda) 14.0 2.95) 011 6,561 2.51) -010; 2,481 796 298) 1,370 186 14,283; 2.64) .01 956 010) 91 C 
Fallon ' 3.1 -66; .002 1,171; .45) .002 318) ’ 73 169 * 2,893) .54) .002 2,543 -002| 100 C 
Fergus (Lewiston) 11.7 | 2.46 .009} 5,907] 2.25 .009| 1,573) 984) + 332} S837] «= «175] ~=—-13,333| 2.47) 009] 9,089] + —.009| 100 e 
Flathead (Kalispell) 19.6 | 4.12) -015 weit 4.39) -018} 2,828) 2,462 553) 1,458 387 21,867; 4.05) .015) 4,621 - 107 , 
Gallatin (Bozeman) 15.2 aad .016 10,169; 3.88 .016) 2,378 1,308 647; 1,428 288 21,855; 4.05) .015 12,398 .016) 100 c 
Garfield. .... 2.0; .43) .002 500) -19} .001 PRES RRS 89 * 1,082 -20) .001 1,384 001) 50 C 
Glacier....... 8.1 | 1.70| .006] 4,346) 1.66) .007 799 279 35, 632) 154) += 9,195] 1.70, .006] 4,080) 006, 100 ¢ 
Golden Valley 1.2| 25) 001 200} .08|...... BIEBER ERE: 28 . 474| 09)... “<n | E 
Granite 2.7| .86) .002} 1,410) .54) 002) 447 ° *| 396 *| 3,280) .61] .002} 1,528} += .002| 100 . 
Hill (Havre) 11.3 | 2.38) .009 6, 802| 2.60' .011 1,889 1,017 300; 1,141 278 15,229} 2:82) .011 6,472 O11; 122 F 
Jefterson 3.0 | .63) .002 1,076, .41) .002 342 . ‘ 276 58 2,401; .44) 002 1,908 002, 100 , 
’ 


*Withheld to Avoid Disclosure. 
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sive estimates by SALES MANAGEMENT. 


original, exclu- 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION CLD ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % = Rita Dollars % % Dollars | U.S.A. i 
(in of of (in of of (in of of (in Po- jar 
thou- | State | U.S.A.|thousands)| State | U.S.A. Eating & thousands); State | U.S.A.| thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
Mdse Places 
SIE, covceneeeus vance 3.2 -66} .002 1,125) -43| .002 eee . 103 24 2,818} .52) .002 5,110 -002} 100 
Ee ey Seren: 10.1 | 2.12) .008 3,408} 1.30) .005 826 254 68 496 118 7,109} 1.32) .005 6,158 006 75 
Lewis and Clark (Helena)..... 18.4 | 3.86) .014 14,741, 5.63) .023} 3,659) 2,099) 1,227) 3,131 528 28,744) 5.32 -020) 4,394 .020} 143 
Ss acaaeanieneenes 1.7 -36} .001 653; .25| .001 WE a tcc ceewechinie 86 + 1,315) .24) .001 3,339 -001; 100 
Lincoln....... 6.4 1.35) .005 2,144 -82| .003 710 146 44 435 80 5,177 -96| .004) 956 .004 80 
ec ceenn one aenee 2.6 -55| + .002 1,536} .59) .003 HEE CREE: CAPER Ee 348 $ 1,037} .19] .001! 2,861 -002} 100 
Madison 5.0} 1.05) .004 1,669} .64) .003 522 39 ¢ 329 83 4,132} .77| .003 6,472 003 75 
Meagher 1.6 -34) .001 791 -30) .001 179 . . 206 . 1,845 34) 001) 3,714 -001; 100 
| ELECTS TS: 1.6 -33| .001 466} .18) .001 a tkicniciosecasals 162 ° 1,227; .23| .001) 277 -001; 100 
Missoula (Missoula).......... 23.7 | 4.98) .018 17,220) 6.57; .027) 3,745) 3,002) 1,262) 2,702 572 34,006) 6.30 “024| 3,703 -024; 133 
I  cciscctancsucows 4.7 -98) .004 2,176) .83) .004 735 119 107 378 57 4,845) .90 003) 1,604 .003 75 
Es oinsete once acso <a koe 9.7 | 2.03) .007 5,293) 2.02) .008) 1,425 470 278 982 192 11,160) 2.07; .008 §,027 -008) 114 
IE... can wescaetns 9 -18} + .001 a ee See eee ee aa ee ES ee 
REE eee 6.0} 1.27) .005 2,701; 1.03) .004) 567 181 . 524 65 6,512; 1.21) .005 5,758 -005) 100 
SE Se ee 5.5 1.16) .004 2,769) 1.06) .004 773 e 390 108 5,796; 1.07) .004 6,142 -004; 100 
Powder River............... 2.5 -53| .002 488} .19) .001 SAE SOR emer 53 . 1,089 20) + .001 3,196 001 50 
REE eee 5.0 | 1.05) .004 2,119) .81) .004 572 137 440 96 5,001 93; .003 3,783 .003 75 
Prairie 2.1| .45] .002 763} .29) .001 212 Reo sanes 145 . 1,571 29; + .001 1,322 001 50 
Ravalli...... 10.4 | 2.19) .008 3,808} 1.45) .006) 1,018 352 169 545 140 8,632} 1.60) .006 8,092 .006 75 
Richland 8.9 1.87) .007 3,219} 1.23) .005 800 322 106 403 104 7,602) 1.41) .005 8,881 005 71 
Roosevelt 8.9 | 1.86) .007 4,723) 1.81) .007) 1,072 257 1 788 216 9,857; 1.83) .097 5,163 .007; 100 
Rosebud 5.8 | 1.21) .004 2,173} .83) .003 449 127 . 409. 60 5,161} .96) .004 6,174 -004; 100 
Sanders....... 5.9 | 1.24) .004 1,688) .64) .003 410 30 . 379) 73 4,152} .77) .003 2,479 003 75 
EE 6.1 | 1.28) .005 1,814) .69) .003 395 124 81 392 89 5,189) .96) .004 5,208 .004 80 
Silver Bow (Butte)..... 47.3 9.93) .037 31,715) 11.87) .049) 9,613) 3,607) 2,950) 6,631 929 64,916) 12.02) .046 1,183 -045; 122 
SR fy stinvwev nace 5.3 | 1.11) .004 2,260; .86) .004 490 173 . 272 79 5,022; .93) .004 5,416 -004) 100 
Sweet Grass............ 3.0 | -63| .002 1,207; .46) .002 307 . * 139 . 2,743 61) . 4,495 -002} 100 
Teton 6.1 | 1.28) .005 2,355} .90) .004 611 . 34 315 110 5,822) 1.08) .004 7,983 .004| 80 
Toole 5.6 1.17) .004 3,389} 1.29) .005 884 377 75 667 89 6,619) 1.23) . 3,838 005; 125 
Treasure 1.3 -28| .001 331 -13) .001 IES: Ae 28 . 782} .14) .001 1,522 -001; 100 
Valley. . 10.0 | 2.09) .008 7,818} 2.98) .012) 2,406 805 247) + 1,495 593 16,233) 3.01) .011 7,046 .011; = 138 
ae 2.9 -60) .002 1,608; .61) .003 522 . . 276 . 3,162} .58) .002 2,781 -002} 100 
Wibaux 1.9 -40| .002 414; .16) .001 111 Nee 122 . 941; .17| .001 2,108 001 50 
Yellowstone (Billings) . 38.6 8.11) .030 26,705) 10.19 .042| 5,431} 3,447| 2,829 4,197] 1,303 44,283) 8.20) .031 14,390 034, 113 
Yellowstone National Park (pt.)] See Wyoming | 
STATE TOTAL..............] 476.2 | wows .370]. 262,005|...... -414) 66,652) 31,022) 15,160) 46,046) 9,620} 539,951)...... -380} 269,460 -388} 105 
| 
For Montana City figures, see page 321. 
ID AH O— County Data 
SE eee 49.4 | 10.52) .038 43,256) 17.10} .069) 8,598) 9,012) 2,363) 4,464) 1,689 82,041; 17.49) .058 9,853 057; 150 
ee SARS 3.3 -71| 003 741 -29} .001 114 EN 94 ° 1,391 -30| .001 2,111 -001/ 33 
Bannock (Pocatello). .... 35.6 | 7.60) .028 21,418; 8.47) .034) 5,069) 2,444) 1,684) 2,682 913 41,119} 8.77) .029 6,819 -030) 107 
Sewer 6.9 | 1.46) .005 2,965! 1.17) .005 778 261 166 293 119 6,319} 1.35) .004/ 2,486 004) 80 
Benewah 6.2 | 1.32) .005 2,042} .81) .003 772 151 86 431 69 4,203) .90 0031 1,723 003 60 
Bingham...... To oe tacgh Same 19.2 | 4.09) .015 6,681) 2.64) .011) 1,834 507 218 610 257 12,319! 2.63) .009 12,142 011 73 
ere ee 4.4 -94| .003 2,384; .94) .004 300 * 26 534 83 4,465; .95) .003 2,226 -003) 100 
Boise. . 1.3 -28| .001 360} .14) .001 EE Eee Di iéccwnns Ge | .M...... 388 -001; 100 
ee eee 12.8 | 2.74) .010 5,079) 2.01) .008) 1,614 532 311 726 136 9,676) 2.06; .007) 1,927 008 80 
Bonneville (Idaho Falls) . . 22.5 | 4.80) .017 15,356; 6.07) .024) 3,211) 2,664) 1,131) 1,656 426 21,691; 4.63 .015| 12,320 .018} 106 
re 5.0 | 1.06) .004 2,257; .89) .004 784 221 . 295 . 5,009) 1.07) .004 1,749 -004; 100 
_ 1.9 -41| .002 449) .18) .001 139 5g, See 62 ° 926; .20) .001 1,420 001 50 
| Sa 1.1 -23|} .001 319} .13] .001 a See 47 ° ee ee 1,284 -001; 100 
Canyon (Nampa-Caldwell) .... . 39.4 | 8.40) .030 18,630) 7.36) .029} 3,806) 3,079 726; 1,300 791 34,215) 7.30) °.024 17,076 .027 90 
Caribou.......... 2.2 -46| .002 1,103) .44; .002 203 _) ee 133 ° 2,040; .43) .001 1,102 -002} 100 
Cassia... 12.6 | 2.68) .010 7,013} 2.77; .011) 1,544 758 441 752 183 13,412) 2.86) .009 8,027 010} +100 
_ SS ae eee eee 8 -17) 001 TO Mass Deiaccdivwnkdens icacdnece 440; «.09)...... __ EERE ee 
Oo , 6.6 | 1.40) .005 3,489) 1.38) .005 800 . 131 570 173 6,040} 1.29) .004 1,144 -005) 100 
| Se oe 2.4 -52} .002 1,160} .46) .002 297 *| . 287 17 2,196) .46) .002 1,934 -002} 100 
NESS EAL eae 6.9 | 1.47) .005 3,374) 1.33) .005 435 245 + 716 ? 6,683) 1.43) .005 1,976 .005} 100 
| SR ee 8.7 | 1.86) .007 3,423) 1.35) .005 743 502 117 456 105 6,537) 1.39) .005 4,923 005 71 
_ EER eee 8.3 | 1.76) .006 2,872) 1.13) .004 848 274 113 215 153 5,960) 1.27) .004 5,344 004 67 


*Withheld to Avoid Disclosure. 
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sive estimates by SALES MANAGEMENT. 

OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION t ADVERTISING 

121-1943 GYD estimate 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual. 

Total % % Dollars % % Dollars % % Dollars | U.S.A. | ity of 

(in of of (in of of / (in of of (in Po- | Mar. 

thou- | State | U.S.A./ thousands) State | U.S.A. Eating & thousands); State | U.S.A.) thousands) } tential | ket 

sands) Food | General) Apparel | Drinking) Drug Index 

Mdse. Places 
GA sinbvncncudecweseeesous 7.4| 1.57; .006 3,541) 1.40) .006 783 237 . 245 109 6,647; 1.42) .005 4,188 -006! 109 
Ee OR er er 7.7 | 1.65) .006 3,417| 1.35) .005 621 ee 278 120 6,309) 1.35) .004 5,889 -005} 3 
Ss anvuctin erent eitiisn wale aban 8.6 | 1.84) .007 3,908} 1.54) .006) 1,053 446 73 473 102 7,124) 1.52) .005 6,817 -006 a6 
a iia so dendivenind/nisiils 9.2| 1.96) .007 2,282; .90| .004 550 * 102 279 117 4,790} 1.02) .003 5,408 -004, 57 
et ccencndaenieaminen 10.0 | 2.12) .008 4,128) 1.63} .007), 1,014 410 * 375 161 7,363) 1.57) .005 7,345 -008} 75 
Kootenal (Coeur d’Alene)...... 23.1 4.93) .018 10,471) 4.14) .017} 3,549) 1,375 348} 1,859 443 19,815) 4.22) .014 3,483 -016) = ag 
Latah (Moscow).............. 15.7 | 3.35) .012 7,919) 3.13) .013) 1,935) 1,046 156 996 397 15,702} 3.35) .011 6,998 -012} 100 
SO Serene 4.7 -99} .004 2,558) 1.01) .004 813 257 34 387 Ss 4,424 -94) + .003 3,033 -004; 100 
i sspieesacbeosauen 3.8 -81} .003 1,730} .68| .003 583 57 ? 194 96 3,661; .78) .003 3,846 -003, 100 
i ckbit pnd cb eniesamnah 3.6 -77| + +.003 1,269 -50} .002 323 + * 297 * 2,725 -58} .002 2,722 -002 67. 
se eee 7.4| 1.58} .006 3,064) 1.21] .005 607 416 240 167 140 6,626} 1.41) .005 4,879 -005, 83 
I eee ek caus whinge 8.5 | 1.82) .007 3,449) 1.36) .005 819 ° 170 298 170 6,671} 1.42) .005 6,824 .005| 71 
Nez Perce (Lewiston)......... 14.8 | 3.15) .011 13,253) 5.24) .021 2,802; 2,364) 1,043) 1,183 417 24,644) 5.26) .017 5,445 -017| 155 
ETE ern: 4.2 -89} .003 1,559} .62) .002 362 194 ° 169 . 3,160) .67| .002 3,499 -002} 67 
cindndeneessocanaens 5.2; 1.11) .004 1,250 -49} .002 eee eee 250 i 2,402 -51} + .002 4,980 -002) 50 
EE Ee en 7.9 | 1.69) .006 3,922) 1.55) .006) 1,053 417 52 421 109 7,445) 1.59) .005 3,703 -006; 100 
Se eee 3.3] .71| .003 1,464) .58) .002 279 ° ° 120 ° 2,985} .64) .002 3,349 002) 67 
Eh cntrkot cereus rice 19.2 | 4.09) .015 12,088} 4.78} .018) 3,915 682 527, 2,401 410 23,930) 5.10) .017 485 .017, 113 
| 
a eee eae 3.3 -69} .002 681} .27| .001 139 er ee 37 84 1,436} .31) .001 2,048 001) 50 
Twin Falls (Twin Falls)....... 32.3 | 6.89) .025 20,032} 7.92) .032) 3,962) 2,826 764, 1,751 715 32,145) 6.85) .023 21,240 -026) 104 
eis ichetinnrenwadeen 4.4 -93} .003 2,142; .85) .003 604 ,, BES ee 420 ° 4,193} .89) .003 1,413 -003) 100 
Ee 7.4 1.58} .006 4,314) 1.71) .007 966 742 222 373 106 6,795) 1.45) .005 4,280 _ 100 
STATE TOTAL........ 469.2 |......| .365] 253,010)...... -400| 59,378) 33,073) 11,554) 29,369) 9,433} 469,021)...... -330}) 210,742 358, 98 
For Idaho City figures, see page 321. 
W YOMIN G— County Data 

Albany (Laramie)............. 13.0} 6.70) .010 9,194) 6.30) .015) 2,400 957 575) 1,344 478 18,102) 6.37) .013 3,621 -013} 130 
 cvecnnsekeeesceesas 10.3 | 4.51) .008 4,810} 3.29) .008) 1,275 466 * 629 260 9,288) 3.27) .007 5,692 -008} 100 
iecccebetaccenceees 4.6 | 2.03) .004 2,851; 1.95) .005 804 210 81 348 ° 6,006) 2.11) .004 4.242 -004; 100 
Ds chedecdsiapnanaament 13.0} 6.70) .010 9,233) 6.32} .015) 2,492 ° *| 1,903 423 18,646) 6.57; .013 7,101 -013) 130 
ENT IE ls 6.1 | 2.22) .004 3,850) 2.63) .006) 1,020 195 169 539 164 6,858} 2.42) .005 4,395 -005) 125 
EIR eaearee re 4.5] 1.95) .003 1,478} 1.01) .002 438 ° ° 229 62 3,225) 1.14) .002 2,749 -002} 67 
CN ns anadcanmusakiee 12.6 | 5.53) .010 6,374) 4.38) .010) 1,520 392 229 905 283 12,501} 4.40) .009 6,230 -010) 100 
|. See 10.9 | 4.78) .008 4,212) 2.88) .007) 1,100 466 43 532 204 8,551) 3.01; .006 6,965 -007; 88 
_ RS 3.6 | 1.59) .003 2,284) 1.56) .004 654 180 134 551 167 4,491) 1.58) .003 1,840 -003' 100 
cnavenebnbunncno vase 3.7 | 1.60) .003 2,197) 1.50} .003 611 217 ° 442 88 4,633) 1.63) .003 3,879 -003} 100 
Laramie (Cheyenne).......... 38.4 | 16.78) .030 26,620) 18.23) .042) 5,923 ¢ *| 3,754) 1,622 56,104) 19.75) .039 4,785 .037| 127 
hake pnnenndiadel 8.3 | 3.64) .006 4,007; 2.74) .006 794 228 119 688 180 8,325) 2.93) .006 4,403 -006; 100 
Natrona (Casper)............. 22.2 | 9.72) .017 19,854) 13.61) .031) 3,874 e *| 2,618 ° 36,457) 12.84) .026 3,911 .026| 153 
RS Cacia aeicedinmiaehe 4.6 | 2.03) .004 3,290} 2.25) .005 738 159 142 495 153 5,595) 1.97) .004 2,717 -004; 100 
nist. ssthedadsounabeued 10.3 | 4.48) .008 6,543) 4.48) .010) 1,182 504 246) 1,008 333 11,986) 4.22) .009 5,818 .009} 113 
Pichia vaciescaeeenmar 7.3 | 3.20) .006 3,754; 2.57; .006 851 405 ° 295 214 7,634) 2.69) .005 3,822 -006; 100 
Sheridan (Sheridan).......... 15.8 | 6.91) .012 10,914) 7.49) .017) 2,597) 1,684 445) 1,659 461 19,464) 6.85) .014 6,057 -015} = 125 
ES a 2.2 -98) .002 920} .63) .001 See eee ree * 50 1,979} .70) .001 2,980 001 50 
Sweetwater (Rock Springs) 20.5 | 8.95) .016 12,872; 8.862) .020) 3,467 845 463) 2,348 490 24,217| 8.53) .017 3,430 018) = 113 
DEN Latbbadecntdeaeetaseea 1.8 -79} .002 1,113} 76) .002 SR 44 325 ad 2,038} .72) .002 991 002} 100 
Dl dtibibrbnxbabaesecanie 6.9 | 3.01) .005 3,670) 2.51) .006 958 221 130 684 106 7,190} 2.53) .005 2,190 .005} 100 
IY ao sitinioncuneuasenth 4.6 | 2.02) .004 2,972) 2.04) .005 656 153 162 465 127 5,614) 1.98) .004 4,601 -004; 100 
i <c:-ccsenibenessadind 4.1| 1.77) .003 2,338} 1.60) .004 652 134 61 367 116 4,955) 1.74) .003 1,942 003; 100 
Yellowstone National Park... . 3 Gecans 651 45) .001 _ Spey Swen cy ., SERIE ae — RS Ree! Ferre Ae 
ee 228.6 |...... -178] + =146,001)...... -231| 134,318 12,887) 7,098 22,780 7,097}  284,000)...... -200 94,361 204) «115 


*Withheld to Avoid D’'sclosure. 
tincludes part located in Montana. 


For Wyoming City figures, see page 321. 


Before using these figures, see explanation page 17. 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected 
by copyright. The exclusive estimates of Effective Buying Income, Retail Sales 


and Sales-Advertising Controls must not be reproduced in printed form, in whole 
or in part, without written permission of SALES MANAGEMENT, INC. 
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National map in color, 25x38, $3.50 postpaid. See page 323. 


COLORADO— County Data 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 

POPULATION ADVERTISING 

12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

COUNTY FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| % of | Qual- 

Total % % Dollars % a Dollars % % Dollars | U.S.A. | ity of 

(in of of (in of of (in of of (in Po- Mar- 

thou- | State | U.S.A. thousands) | State | U.S.A. Eating & thousands)! State | U.S.A.| thousands)| tential | ket 

sands) Food | General | Apparel | Drinking) Drug Index 

Mdse. Places | 

SR Santen Suda ona oueace 21.7 | 2.03) .017 3,990) .73) .006) 1,230 191 66 431 142 12,167; 1.10) .009 10,361 -010 59 
Alamosa (Alamosa).......... 8.4 -79| .007 5,525) 1.00) .009) 1,190) 1,147 143 378 306 8,850; .80) .006 3,583 -007; 100 
Arapahoe 36.5 | 3.41) .028 9,739} 1.77; .015| 3,835 441 73 949) 510 25,571; 2.31) .018 7,367 019 68 
Se eer 2.6 -25| .002 499} .09) .001 107 . * 30 . 1,392) .13) .001 1,712 -001 50 
MR ione nip aieanecoreoeee 6.2 -58) .005 1,473} .27| .002 431 117 21 75 140 4,469} .40) .003 3,483 -003 60 
ERE SPR Eee 7.0 -66) .005 1,436) .26) .002 460 159 % 136 83 4,422 -40| .003 3,971 -003 60 
Boulder (Boulder)............ 34.5 | 3.23) .027 13,594) 2.47) .022) 3,846 991; 1,144) 1,330 740 39,532) 3.57) .028 8,893 -026 96 
SSeS Rreeeres A -66) .006 3,405} .62) .005) 1,070 183 186 359 155 7,693) .69) .006 1,324 -006; 100 
MOE 5 « «'siciarols oy. sx pciennias 2.7 -25) .002 617; .11) +.001 175 . . 80 54 1,985) .18) .001 1,940 -001 50 
i re 2.5 -23) .002 1,404; .26) .002 533 . ° 251 90 2,794; .25) .002 145 -002} 100 
ere: 9.7 -91} .009 1,446; .26) .002 315 ee 128 87 4,027; .36) .003 5,357 -004 44 
_ _ eae: 5.7 -53| .004 560} .10) .001 95 a, Smee 39 . 1,496) .14) .001 2,577 -002 50 
ree 4.7 -44| .004 1,122) .20) .002 335 * . 97 57 3,392) .31) .002 3,248 -002 50 
ER a: 1.6 -15) =.001 311 -06) .001 147 Wrenkens 52 20 912) .08) .001 1,406 -001; 100 
eee. 13.9 | 1.30) .011 3,845, .70) .006) 1,048 377 166 229 205 11,233) 1.01) .008 6,623 009 82 
Denver (Denver)............. 341.0 | 31.89) .265) 286,183) 52.03) .453) 57,617) 83,032) 26,224) 34,541) 17,383] 469,825) 42.40) .331 2,229 -354, 134 
eee 2.1 -20) .002 ea EE. Ere as SRP 624 -06) .001 876 -001 50 
0 Te. 3.1 -29| .002 1,084; .20) .002 305 ree ae 158 ° 3,087; .28) .002 2,365 -002; 100 
A: 4.6 -43| .004 1,312} .24) .002 488 47 . 130 86 3,755) .34) .003 3,600 003 75 
ee: 4.2 -39) .003 937) .17) .001 372 We acidets 78 34 3,017; .27| .002 4,534 -002 67 
EI Paso (Colorado Springs)... . 61.4 | 5.74) .048 40,305; 7.33) .064) 10,246) 65,152 *| 4,160) 2,754 75,454) 6.80) .053 7,076 -055) 115 
OD fone re Score 15.9 | 1.49) .012 4,675} .85) .007) 1,414 451 183 503 238} « 12,289) 1.11; .009 2,349 009 75 
epee eee: 9.4 88; .009 3,314; .60) .005 842 295 99 429 258 8,807; .79) .006 5,902 .006 86 


*Withheld to Avoid Disclosure. 


May 1944 


10, 


Before using these figures, see explanation page 17. 
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COLORADOW— County Data — (Continued) 


The “SM” symbols mark original, exely. 


——— 


sive estimates by SALES MANAGEMENT. 


—_ 


——S 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
121-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS | 
: (in thousands of dollars) GrossFarm| % of | Qu 
Total | % | % | Dollars | % | % Dollars | % | % | Dollars | U.S.A.  ityo 
(in of | of (in of of (in of of (in Po- | Mar. 
thou- | State | U.S.A.| thousands)| State | U.S.A. Eating & thousands)| State |U.S.A.| thousands)} tential | ket 
sands) Food | General) Apparel | Drinking} Drug Index 
Mdse. Places 
iss icacecansneies .8| .08) .001 275} .05| .001 127 * . 56 . 864) .08) .001 120 001) 19 
Grand 3.0} .28| .002 1,208} .22| .002 299 29 ° 276 118 3,066) .28} .002 3,028 002! 4 
| 
Gunnison 4.7| .44| .004 1,617} .29| .003 420 . 122 197 96 4,991} .45| .004 3,448 .004! 19 
Hinsdale. . . ie ae | Re BERS , eee 96} .01)...... ae ae 
Huerfano 11.3 | 1.05} .009 3,565} .65| .006) 1,034 229 155 476 105} 10,616] .96| .008 1,666 -008|  g 
Jackson... . he 1.8| .16| .001 505} .09) .001 210 . ° 70 . 1,550} .14) .001 2,895 -001| 10 
NNN... oicxxececesaaes 33.7 | 3.15) .026 7,479} 1.36} .012} 2,310 ° 153} 1,185 409] 21,379} 1.93) .015 8,047 018 a 
| 
Kiowa. 2.5| .23) .002 506} .09| .001 161 1 Oe 30 * 1,435} .13| .001 1,867 -001| 
NS es cccnkcarens 6.8} .63) .005 1,660} .30| .003 375 103 * 139 153 5,048} .46| .004 2,870 004! 
Lake... 8.0| .74| .006 3,139} .57| .005 831 261 . 514 215 8,370} .76| .006 172 006} 1 
La Plata (Durango) . 12.1 | 1.13] .009 5,777, 1.05} .009} 1,450 700 305 610 230} 12,218) 1.10) .009 3,613 .009) 1 
Larimer (Fort Collins)... .. ..| 30.8.) 2.88) .024) 12,201) 2.22) .019| 3,249 1,200 731 913 621} 31,001) 2.80) .022} 14,888 02 g 
Las Animas (Trinidad)....... 26.5 | 2.48} .021 7,809} 1.42} .012} 2,358) 1,118 513 802 308} 20,326) 1.83) .014 4,216 015) 
ee cies 5.3 .50| .004 1,681). .31| .003 318 ° 44 172 121 4,821] .44) .003 3,268 .003 
Logan (Sterling)............. 15.8 | 1.48] .012 6,829) 1.24) .011| 1,553 798 393 640 295] 16,135} 1.46} .010} 11,207 .011| 
Mesa (Grand Junction).......] 29.4 | 2.75) .023] 12,928] 2.35) .020| 3,080) 1,980 582} 1,135 450} 30,028 2.71) .019} 11,017 .020) 
PE 322 uiuakagicveos ia | 271; .05)...... 109 ee cad 41 * 712| 06) .001 205]...... | > 
Moffat........ 4.3| .40| .003 1,540} .28| .002 473 146 21 186 * 4,188} .38| .003 3,951 .003; 10 
Montezuma 8.0| .75| .006 6,203; 1.13] .010} 1,284 399 205 499 439 7,910) .71| .006 4,384 007; 11 
Montrose. .. 13.1 | 1.22] .010 4,158} .76| .007 878 293 196 279 200} 10,905 .98) .008 7,652 .008 
Morgan 15.9 | 1.48] .012 5,229} .95| .008} 1,320 440 192 381 265] 13,440} 1.21) .009} 11,878 -009) 
Ns oo casvcera de eae 24.8) 2.32) .019 8,190] 1.49] .012) 2,400} 1,118 * 715 479] 25,919} 2,33] .018 7,411 ” 
NS is ales pte 1.8] .16} .001 556} .10) .001 178 16 9 64 74 1,645] .15| .001 855 001) 10 
GEISER S Ne 1.8] .17) .001 656} .12| .001 227 . 30 98 . 2,102} .19) .001 1,902 -001| 19 
GUIS. « occicscsciccccveell 681 2 20 1,448) .26| .002 422 135 23 112 97 4,079} 37, .003 3,738 .003/ 00 
ETT 1.2| 11) 001 226] 04)... ee , . 652; 06) .001) 1,331) 001! 10 
PD ccc ccencarcncetass 11.3} 1.05} .009 3,713} .68} .006} 1,033 286 196 404 253 9,943} .90| .007 5,185 007 
Pueblo (Pueblo).............. 69.6 | 6.51] .054) 32,440) 5.90} .050| 8,162) 6,444) 2,488} 4,155} 1,262] 56,465) 5.10) .040 6,576 on o 
Rio Blanco...............--. 2.5| .24) .002 782} .14) .001 171 * * 73 * 2,219} .20| .002 3,700 .002} 10 
INE... cikacicsvecesdd 11.4| 1.07) .009 3,862} .70) .006 880 345 108 298 247] 10,147} .92| .007 8,895 -007 
ea 8.5} .80| .007 3,272} .59) .005 657 158 159 340 180 8,705} .79) .006 5,287 .006 
Se rere: 4.8| .45| .004 1,069 .19) .002 333 ° ° 95 59 2,977} .27| .002 4,344 -002) 
ee 1.1] .10) .001 485) 09) .001 145 64 . 111 * 1,546] .14) .001 32 001) 11 
IE gs iss cvivecenwed 2.1| .20| .002 530} .10| .001 218 28 ° 72 ° 1,681} .15| .001 1,284 001} 5 
I a abaeneoees 4.4) .41| .003 1,627} .30) .003 481 . 24 222 97 4,463} .40| .003 5,690 -003} 11 
ERIS SSO! 1.1] .11)) 001 294} .05| .001 108 * ° 167 * 784} .07| .001 455 -001| 10 
NE ea 2.7| .25| .002 1,303} .24) .002 523 ° 32 181 67 3,123} .28| .002 581 002) 1 
Washington................+- 6.9 | .65| .005 1,106}  .20) .002 355 20 * 72 * 3,425] .31| .002 5,467 003 
Weld (Greeley).............. 58.0 | 5.43] .045] 13,983) 2.54) .022| 3,537) 1,285 769} 1,177 616] 43,715} 3.94) .031) 55,044 .031 
Medea youl 9.8 92} .008 2,852} .52| .005 822 217 66 217 145 8,528} .77| .006 7,755 oe 
RE TI cic vsvncnees 1,069.2 |...... -830] 550,014)...... .869 128,706) 110,850} 37,124) 61,752) 31,084] 1,108,000)...... -780| 317,155 .817 
For Colorado City figures, see page 321. 
eee eeeeeEeEeEEEEOEE—E—E—Eee —— 
U T AH — County Data 
| | 
Ne a caldae 4.6 79) .004 1,476} .46| .002 220 133 55 247 * 3,417; .55| .002 1,379 -002 
NE is case biall 18.2 | 3.11) .014 5,808] 1.80} .009| 1,385 624 170 551 204] 14,432} 2.31] .010} 11,400 010 
Cache (Logan).............. 26.8 | 4.58] .021) 11,324) 3.51) .018| 2,440) 1,912 799 587 444] 26,078} 4.17) .018} 10,405 .019 
1 EME 21.1 | 3.60) .016 9,896, 3.06] .016| 2,269 1,396 272| 1,015 363] 18,697; 2.99) .013 1,222 .014 
ERT AALE 3] .O8l...... 65} .02)...... «Ras EO _ ei: 231| 04)... ca | 
oe 23.3 il .01 4,476| 1.38} .007| 1,418 ° * 418 116 8,581| 1.37] .006 6,943 -009) 
ID iiiak vi vce ecccadines 7.4| 1.26] .006 1,798] .56| .003 387 259 * 98 88 4,361} .70| .003 3,159 -004) 
BI csc snvudivusnechdans 5.3} .91| .004 780/ .24| .001 64 ° * 69 43 1,717} .27| 001 1,908 002) 
SE: 3.5 | 60} .003 600} .19| .001 75 25 ° 73 * 1,066} .17) .001 1,806 .001) 
Ba sacukbnguctomndithc’ 1.8} .31) .001 603} .19| .001 eee * 48 ‘ 1,299} .21| .001 1,166 001) 
| 
Miss: <consenaacuceekd 7.9 aad .006 4,876, 1.51) .008 565 267 144 223 213 7,576) 1.21) .005 3,544 .006 
Juab. 5.5 | .95, .004 1,951|  .60) .003 738 256 35 161 98 5,911; .95| .004 1,267 .004 
Kane. . 2.4) .41| .002 612 19) .001 125 ° ° 50 . 1,183} .19| .001 843 -001) 
Millard . 8,5 | 1.45} .007 2,644) 82} .004 208 ° 159 61 6,009} .96| .004 4,067 .005 
Morgan..............0.-055 2.6| .45| 002 694) .21| .001 ES Ee 75 * 1,596 .26) .001 1,104 .001| 
0 SARS SR SRI SS 1.8) .31| .001 455) .14| .001 2 See ° ° 740/ .12| + .001 955 001) 
SSR errr: 1.5! .25' .001 198' .06|...... | eS eee oc 457 .o7!...... a 
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Before using these figures, see explanation page 4 
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S. S. FOX, President 
JOHN BLAIR & CO. National Representative 


1944 


: Just Look at the Facts 


% Utah has one of the highest per capita ratings 
in the nation as a radio-listening market. 


% There are nearly three-quarters of a million 
people in Utah—and radios in 930 out of 
every 1000 homes. 


It’s Good Business 


% KDYL reaches these people — and thousands 
more in neighboring states — with all the NBC 
network programs — and some local programs 
that are to be reckoned with, too. 


V/ Vv 


uTAH’s NBC stTarTION 


W. E. WAGSTAFF, Com. Mgr. 
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UTAH— 


——— 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEWENT. 


County Data — (Continued) 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
. — : 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % | % Dollars | % | % | Dollars S.A. | ity of 
(in of of (in of of (in of of (in Po- | Mar. 
thou- | State | U.S.A./ thousands); State | U.S.A. Eating & thousands)! State | U.S.A.| thousands)] tential | ket 
sands) Food | General | Apparel | Drinking} Drug index 
Mdse. Places 
Sait Lake (Salt Lake City)... 234.2 40.04) .182] 179,737| 55.65) 284) 39,893) 38,456) 18,305) 16,717| 8,379] 334,525) 53.52) .236 8,371 -240' 132 
a cena eu allay 2.8 48) 002 436} .13/) .001 98 4 A AS: NRPS 749) .12) .001 2,975 -001 50 
PN cc iadacuaunedades 13.5 2.31) .010 3,011 -93) .005 562 300 46 270 131 6,667; 1.07) .005 6,802 -006 60 
eee 9.8 | 1.67) .008 3,785, 1.17) .006 582 416 245 164 140 9,398; 1.50) .007 5,609 .007 88 
Summit 7.4 | 1.27) .006 1,967; .61) .003 476 ¢ 36 228 51 4,408} .71) .003 2,067 -004 67 
Tooele 12.7 | 2,17| .010 3,904) 1.21) .006) 1,231 480 130 471 96 8,763) 1.40) .006 1,490 -007 70 
ots usrannedhskseh as 7.7 | 1.32) .006 1,689} .52) .003 316 . . 159 94 4,192} .67| .003 3,552 004 67 
PR Ee ne 67.9 sown, .053 20,871, 6.46) .033 iat 3,817, 1,157) 1,784 896 48,293) 7.73) .034 12,115 .037 70 
Wasatch 5.5 -93| .004 1,728) .53 -003| 109 *| vee 128 os 4,084; .65) .003 2,001 .003 75 
Washington 7.6 | 1.30) .006 2,058} .64) .003) 493, 291) 103 225 90 4,433; .71| .003 2,471 -004 67 
CS dle ch an wan einai 1.9 -32| .002 ee ae 35) a ee as a ee 1,059 es - 
Weber (Ogden).............. 71.5 | 12.21) .055 55,425) 17.16; .087 12,624) 6.607 6,526} 5,910) 2,480 95,685) 15.31) .068 6,976 -071, 129 
oe — erg See Bx Ore pee Bee | | . Tae ee ieaner’ Ree 
eee 585.0 | aan -454) 323,021)...... | -510 a w7.672 28,865) 29,896) 14,047] 624,997|...... -440) 109,349 -464, 102 
| 
For Utah City figures, see page 322. 
NEVADAW— County Data 
| 
SE eee a 5.2 | 3.91) .004 4,065) 3.87) .006 775 349 . 638 127 11,357! 4.45) .008 2,903 -006) 150 
Clark (Las Vegas)............ 37.1 | 28.15) .029 16,543) 15.76) .026) 4,066 847 879| 3,768 748 42,454| 16.65) .030 1,204 -029' 100 
ih ckddudedeeteudas ane 1.6 | 1.24) .001 1,370) 1.30) .002 448 60 . 342 ° 3,942; 1.55) .603 2,466 -002) 200 
MN Atied ane meaitcaasetsdasra 9.8 | 7.46, .008 7,825) 7.45) .012) 1,839 661 263; 1,854 301 22,401; 8.78 .016 7,068 -013) 163 
IDS chin scunacne oucdn 8 -59| .001 949; .90) .002 140 ? : 309 . 3,124) 1.23) .002 189 -002} 200 
a 1.0 -73| .001 338} .32| .001 PP . / 1,035, .41) .001 1,048 -001; 100 
RG vigticuscrwbetneun 4.4 | 3.32) .003 3,712) 3.54) .006 824 715 101 738 ° 9,645} 3.78) .007 2,282 -005, 167 
Es nccupabndvecesdaanan 1.7 | 1.32} .001 885; .84| .001 284 . . 228 ° 2,475} .97| .002 1,359 -002) 200 
Pe kkvendiduawwkaadewns 4.1 | 3.15) .003 1,746) 1.66) .003 584 240 . 417 130 5,318) 2.09) .004 822 -004; 133 
Mats ccacnveceéuhesctben 3.0 | 2.31) .002 1,753) 1.67; .003 417 eae 478 . 5,322) 2.09) .004 2,720 -003; 150 
| 
LS: cccucdesusaasdsents 5.8 4.43) -005 1,993) 1.90) .003 er as 807 ? 6,075} 2.38) .004 107 004 80 
RE ee ee 4.8 3.61) -004 3,147; 3.00) .005 989 149 110 929 . 9,068) 3.55) .006 1,058 -005, 125 
| ae Sena 3.0 | 2.25) .002 1,561; 1.49) .002 602 ° 101 411 104 4,503) 1.77) .003 186 -003, 150 
ERE eed ot 2.5 | 1.91) .002 1,861) 1.77) .003 363 50 76 429 ° 5,640) 2.21; .004 1,516 -003) 150 
A eer 4 a “ 370, .35) .001 li ddeesuclnsceenes 206 ? 1,061 -42| .001 51 -001; 100 
Washoe (Reno).............. 35.8 | 27.19) .028 48,463) 46.16) .077| 10,057 *| 3,882) 11,493 ° 98,314) 38.55) .069 3,258 -063) 225 
White Pine (Ely)............. 10.7| 8 11| -008 8,418} 8.02) .013) 2,443) 1,026 120; 2,252 384] 23,267 9.12} .016 1,817 -014, 175 
ge St Exccos | -102] 104,999)...... ~ 24,821, 10,884) 5,660) 25,375) 4,876) 255,001 7 180 30,054 -160| 157 
| 
For Nevada City figures, see page 322. 
r 
ARIZONA — County Data 
DR cata ei caiiaace 23.8 | 4.31, .018 2,187, 82) .003 238 97 ? 134 a 5,964) 1.13) .004 5,648 .007 39 
Nn tiie ten dadduadonnd 36.2 | 6.57| .028 11,266) 4.20) .018| 2,896) 2,632 375) 1,545). 391 30,507) 5.77) .021 9,290 022 79 
Coconino (Flagstaff).......... 18.4 | 3.33) .014 7,024; 2.€2) .011) 1,296 367 207 986 329 15,466} 2.92) .011 4,996 -012 81 
ee 25.2 | 4.56) .020 7,921; 2.96) .012| 2,508 659 312} 1,314 406 22,677; 4.29) .016 2,945 016 80 
NGG S ukala cha nceesone 11.4 | 2.07; .009 2,963) 1.11) .005 679 291 91 462 121 7,980; 1.51) .006 6,406 006 67 
EPS ee ee 14.0 | 2.53) 011 2,890) 1.08) .004 562 880 55 337 ° 8,006 1.51) .006 1,329 007 64 
Maricopa (Phoenix)........... 208.4 | 37.77) . 162 132,710) 49.52) .209) 28,722) 20,633 7,523) 18,817 7,414 234,700) 44.37; .165 61,427 .177| 109 
EE ee es 7.9 | 1.44) .006 4,907) 1.83; .008 1,460! 1,311 a 855 165 13,394; 2.53) .009 2,002 .008, 133 
Navajo. . 29.0 5.26) .023 9,542} 3.56) .015 1,761) 700 64 1,511 580 24,972| 4.72) .018 4,938 .018 78 
Pima (Tucson) 89.8 | 16.27) .070 —— 22.59 086 16,885) 7,868) 5,218 7,447) 3,842 97,003) 18.34) .068 8,272 .077, 110 
} | | 
| | | | | 
Pinal 35.7 | 6.48) .028 7, 382| 2.75| -012| 2,496) 481) 329; 1,378 486 21,794; 4.12) .015 16,032 .017 61 
Santa Cruz. . 8.5 | 1.54) .007 3,558} 1.33) .006| 793; 1,487) 77 367 128 7,479; 1.41) .005 2,306 005 71 
Yavapai (Prescott) 22.3 | 4.04) .017 8,164) 3.05) 013} 2,221| 943 273) 1,338 412 22,784) 4.31) .016 5,770 -014 82 
Yuma (Yuma) 21.1 3.83, .016 6,942) 2.58; .011| 1,679) 886 188) 1,255 384 16,275] 3.07; .012 12,355 013 76 
. ~ . —. $$ }| |] ——_ | ———_ | ——___| _____ —|—_——}| | _ J —_— — 
STATE TOTAL 551.7 -429 287,997/ A 04. 108) eae as — 14,685 629,001) Brace 372 143,716 399 93 
' ' t 


*Withheld to Avoid Disclosure. 


For Arizona City figures, see page 322. 


Before using these figures, see explanation page 17. 
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index to all county and city data, by states and sections, appears on page 4. 
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CITY POPULATIONS 
(1940 CENSUS) 
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50,000 TO 100,000 
100,000 OR OVER 


© 


Sales Managemtnit 
MOUNTAIN STATES 


) 
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or more in 1942. 
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Cities shown are those having 


retail sales of $20,000,000 
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Oo 
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Arizona - New Mexico 


(See also Montana, Idaho, Wyoming, Nevada, Utah, Colorado) 
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Prepored by CHARTMAKERS - New York 


National map in color, 25x38, $3.50 postpaid. See page 323. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Bernalillo (Albuquerque). ..... 
Colfax 


Eddy (Carisbad).............. 
Grant 


Harding 
RRR 
Lea (Hobbs) 
Lincoln. . 
Luna 


McKinley (Gallup)........... 
Mora. . 

Otera 

Quay peeakeapeuweeena 
Rio Arriba 
Roosevelt..........:. 
Sandoval 

San Juan 

San Miguel............. . 
Santa Fe (Santa Fe).......... 


Withheld to Avoid Disclosure. 
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OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 

FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total | % | % Dollars | % | % |_—— Dollars | % | % Dollars | U.S.A. | ity of 
(in of of (in of of | (in of of (in Po- Mar- 
thou- | State | U.S.A.|thousands)| State | U.S.A. |Eating & thousands)! State | U.S.A.|thousands)} tential | ket 
sands) Food | General | Apparel | Drinking) Drug Index 
Mdse. Places 
74.4t 14.88 -058 37,522) 20.50} .059)| 8,548) 5,523) 3,650) 4,282) 1,997 85,307) 25.09) .060 2,695 -059} 102 
3.2 .65| .003 364; .20) .001 ee Ae eae 723; 21) .001 2,382 -002 67 
29.7 5.94; .023 11,650) 6.37) .018 2,226 2,114 495 1,183 405 20,679} 6.08) .014 11,611 .017 74 
15.5 | 3.11) .012 6,524) 3.57) .010| 1,556 503 293 698 275 11,399) 3.35) .008 5,515 -010 83 
21.1 | 4.22) .016 14,453) 7.90) .023| 2,624) 2,536 573) 1,154 994 24,867) 7.31) .017 8,602 -019/ 119 
5.0 -99| .004 1,575) .86) .002 336 ° 52 190 ° 2,254) .66) .002 2,409 -002 50 
27.9 5.59; .022 7,029; 3.84 011) 1,784 591 255 804 302 12,463) 3.67) .009 10,935 -012 55 
30.6 | 6.12} .024 11,497} 6.28) .018| 2,289) 1,250 385} 1,605 624 18,429) 5.42) .013 6,084 017 71 
20.7 4.14, .016 7,230) 3.95) -012! 2,126 454 340 937 278 12,714; 3.74) .009 5,434 011 69 
7.2 1.44) .006 2,028) 1.11) -003) 353 a ae 265 143 3,850} 1.13 003 1,874 .004 67 
3.1 .62) .002 690) .38 “a 77 ~ erry 70 31 1,121 .33| .001 1,864 -001 50 
4.4 -89| .003 2,153) 1.18 -003) 641 ° * 504 . 3,713} 1.09) .003 1,530 -001 33 
16.8 | 3.36) .013 13,342) 7.29) .021) 2,918} 1,391 356) 1,648 528 20,660) 6.08) .015 4,523 -016} 123 
6.7 | 1.34) .005 1,748} .96| -003) 241| eee 245 108 3,332; .98) .002 3,702 -003 60 
9.1 1.81} .007 4,266) 2,33) .007) 804 ae 151 620 ° 7,444) 2.19) .005 2,648 -006 86 
| 
23.8t| 4.77) .019 11,429; 6.25) ‘eal 1,805 1,247| 579 844 395 19,597) 5.76) .014 2,000 -016 84 
8.2 | 1.63) .006 684) —.37| 001) 154). can el 66 ° 1,350} .40; .001 2,568 -002 33 
11.8 | 2.35) .009 3,473) 1.90 -005| 1,113) 169) *| 479) 198 6,372; 1.88) .004 3,153 -006 67 
10.4 | 2.09) .008 5,111) 2.79) -008 1,237) 414) 233 592 360 8,311} 2.45) .006 4,952 -007 88 
21.9%) 4.37) .017 — _ -004) “ 25 | : 226 ad 4,599) 1.35 003 2,659 -006 35 
| | | | 
14.1 | 2.81) .011 4,315) 2.36) .007) 1,093) 781 155 165) 206 7,323) 2.15) .005 8,496 -007 64 
9.8t 1.97) -008 1,104) -60) -002) 314) 5 REE 130 46 2,227 -66| .002 2,293 .003 38 
10.6 | 2.12) .008 1,796 -98; .003 485 148) 34 130 67 3,313 -98; .002 4,590 -004 50 
22.7 4.53, .018 5,397 2'96 .009 1,648 1,063 88 545) 252 9,784) 2.88) .007 3,000 -010 56 
28.81 5.76| .022 12,111) 6.62| = 3,497) 1,111) 1,250 on 555 23,701; 6,97; .017 1,818 .019 86 
| | | | 


Before using these figures, see explanation page 17. 
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NEW MEXICO— County Data — (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % % Dollars % % Dollars | U.S.A. | ity of 
(in of of (in of of (in of of (in Po- | Mar- 
thou- | State | U.S.A.| thousands) State | U.S.A Eating & thousands)| State | U.S.A.| thousands)} tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 
Mdse Places 
a ei Se cak baer 5.4 | 1.07) .004 1,379| .75) .002 477 93 62 329 120 2,771} .82) .002 1,365 -003 75 
BS 3 6 choca pcaenreen nes 8.8 | 1.77) .007 1,820} .99) .003 499 i vanwnses 198 98 3,584) 1.05) .002 2,178 -003 43 
RSE naypemer rant 16.7} 3.33) .013 2,458) 1.34) .004 667 277 ° 407 116 4,421; 1.30) .003 1,396 -005 38 
I 2 oe ee 9.6 | 1.91) .007 1,539} .84) .003 277 88 ° 155 50 2,832} .83) .002 3,672 -003 43 
eee oe 6.4 | 1.28) .005 2,600} 1.42) .004 757 228 138 287 . 4,737; 1.39) .003 4,714 -004 80 
Rg eee ieee 15.7 | 3.14) .012 3,317; 1.81) .005 573 Re 403 69 6,123) 1.80) .004 2,662 -006 50 
oo fe 500.1 | -388] 182,997)...... .289| 42,025) 21,678} 9,145) 20,452) 8,776] 340,000)...... .239| 123,324 284 73 
*Withheld to Avoid Disclosure. i —_ ‘Partially estimated. For New Mexico City figures, see page 322. 
Pacific Stat County Data 
WASHINGTON W— County Data 
Adams 5.2 -27| .004 4,786} .33) .008 935 742 ? 723 193 7,283; .25) .005 11,485 -006) 150 
Asotin...... 6.7 -35| .005 2,426, .17| .004) 1,165 . * 194 « 4,194) .14) .003 3,041 -004 80 
Be ccedivetévscéscessecdt Me) Se ae 5,343; .37| .009) 1,590 397 138 503 194 8,792} .30| .006 7,846 -010 53 
Chelan (Wenatchee)......... 33.9 | 1.77) .026 31,638} 2.21) .050) 7,539) 4,959) 1,744) 3,233) 1,599 42,115; 1.43) .030 17,796 -035) = 135 
Clallam (Port Angeles)........ 22.2 | 1.16} .017 15,415; 1.08) .024) 4,740) 2,034 668; 1,861 605 21,305; .72) .015 3,240 -018) 106 
Clark (Vancouver).......... 96.4 | 5.02) .075 41,098, 2.87) .065) 10,846) 3,863) 2,290) 4,795) 1,174 57,076) 1.94) .040 10,882 054 72 
A eee eee 4.1 -21| .003 2,790} .19) .005 747 223 ° 345 . 5,101} .17| .004 6,218 -004) 133 
Cowlitz (Longview-Kelso)..... 39.6 | 2.06) .031 31,053) 2.17) .049) 7,814) 5,807; 1,195) 4,249) 1,004 45,611; 1.55) .032 4,041 -037; 119 
EARS Re me 6.0 -31| .005 1,808} .13) .003 535 19 ° 222 ° 2,217; .08) .002 9,897 003 60 
ee ae 3.3 -17| .003 1,448} .10) .002 619 ° 45 100 ° 2,204; .07; .002 1,624 -002 67 
in cicedenueient 9.2 -48| .007 5,323, .37| .008) 1,510 403 151; 1,138 198 7,671; .26) .005 4,176 -006 86 
a sa ws oat 2.7 -14| .002 2.213} .15) .003 256 186 ° 136 119 3,823) .13) .003 5,080 .003; 150 
A 6.9 .36} .005 8,758). .61) .014) 2,968 280 558; 1,806 426 11,869} .40) .008 6,971 -009; 180 
Grays Harbor (Aberdeen) . 46.5 | 2.42) .036 42,765, 2.98) .068, 13,750) 4,705) 3,278) 5,924) 1,464 62,724) 2.13) .044 4,445 .050) 139 
| MSS eer: 6.2 .32| .005 2,551 .18| .004 585 ° ° 180 103 3,091; .11) .002 3,697 -003 60 
SEE ee eee 7.7 .40| .006 4,599, .32) .007) 1,943 391 129 623 199 7,656} .26) .005 1,346 -006; 100 
King (Seattie)................ 602.7 | 31.41) .468] 608,013) 35.45; .802| 119,207| 109,066) 48,206) 69,215) 20,520) 1,285,110) 43.73) .905 21,981 -787| 168 
Kitsap (Bremerton).......... 92.8 | 4.83) .072 37,042) 2.58) .059) 12,110) 3,101) 1,506) 4,848) 1,837 55,713) 1.90) .039 4,644 052 72 
Kittitas (Ellensburg)......... 18.6 -97| .015 14,904) 1.04) .024) 4,313 843 697; 2,529 483 20,394, .69) .014 9,149 .017; 113 
oda URIS 9.1 -47| .007 5,850) .41) .009) 1,851 270 97 955 177 8,380} .29) .006 5,586 -007; 100 
Lewis (Centralia-Chehalis) 36.2 1.89) .028 24,473| 1.71! .039) 6,443) 3,199) 1,186) 3,098 808 33,147) 1.13) .023 8,875 -029) 104 
Sa Ss 2 A 9.4 -49| .007 8,284) .58) .013) 1,832 364 43 805 330 13,302); .45) .009 15,466 -010) 143 
EE ere 2 12.2 -63| .009 7,122) .50) .011; 2,500) 1,677 64 908 304 11,507; .39) .008 1,887 -009; 100 
Okanogan 25.7 1.34) .020 13,506} .94) .021) 2,871) 3,085 295) 1,553 590 17,552) .60) .012 13,583 016 80 
EE enasbinecauedunenet 12.4 -65) .010 9,485 66) .015) 3,591 751 215} 1,520 268 14,897, .51) .010 1,878 .011; 110 
ID. cocicccccevcoeve 5.5 -29| .004 3,374, .24 .005) 1,127 233 26 484 184 4,983) .17) .004 1,496 -004; 100 
Pierce (Tacoma).............. 206.9 | 10.78) .161 153,165| 10.69) .242) 41,618) 25,319) 11,526) 19,143) 5,453] 385,360) 13.11) .271 16,702 .240| 149 
A aiintnkxeeeedecwebe 2.3 -12| + .002 1,237} .09) .002 627 ee 186 ? 2,219; .08) .002 1,438 -002) 100 
Skagit (Mt. Vernon). . 34.5 1.80) .027 24,242) 1.69) .038) 6,855) 2,716) 1,107) 3,230 690 33,768} 1.15) .024 11,956 -029} 107 
AS 3.4 -18} + .003 1,387, .10) .002 506 ° ° 300 44 2,250; .08) .002 938 -002 67 
Snohomish (Everett) ......... 91.6 | 4.77) .071 64,445) 4.50) .102) 19,248) 9,549) 3,366) 8,510) 2,200 90,249; 3.07| .064 14,010 .077| 108 
Spokane (Spokane)........... 171.1 | 8.92) .133] 144,356) 10.07) .228| 32,859) 29,702) 14,162) 17,392) 5,913] 372,234) 12.67) .262 19,078 .226| 170 
REL Ne eee ; 14.9 -78| .012 7,720; .54) .012) 2,537 497 147; 1,129 297 12,414; .42) .009 6,562 .010 83 
Thurston (Olympia)... .... : 37.1 | 1.93) .029 32,218) 2.25) .051) 8,477) 4,378 1,388) 4,030) 1,384 45,960) 1.56) .032 5,461 -037| 128 
Wahkiakum. ..... 3.2 -17; .002 1,465 -10} .002 485 * . 275 a 2,646 -09; .002 1,530 -002 100 
Walla Walla (Walla Walla) 29.4 1.53) .023 25,639) 1.79) .040 5,334) *| 1,613) 1,800) 1,206 36,580) 1.25) .026) 14,880 -030) 130 
Whatcom (Bellingham)... 55.6 | 2.90) .043 49, 299) 3.44| .078 12,795) 7,321| 3,873) 5,753) 2,123 68,498 2.33) 048) 16,500 -056; 130 
Whitman.......... 24.7 | 1.29) .019 20,100) 1.40) .032) 4,830) 1,793) 762; 2,323) 894 29,375) 1.00) .021| 31,939 024) 126 
Yakima (Yakima)... 98.3 | 5.12) 076 71,660) 5.00) .113| 19,872 9,785) 3,986) 7,271| 2,758 99,720; 3 39) — 51,272 084) 111 
= oe es SS es SS a = Bates, | } Sa = 
| | | | | 
gn Ss tt oe 1.490] 1,433,000)...... | 2.263 369,430) 242,576) 104,555 183,379) 56,231 2,938,990 eo | 2.068] 377,896 2.011} 135 


*Withheld to Avoid Disclosure. 


For Washington City figures, see page 324. 


Before using these figures, see explanation page 17. 


IT MAY SOUND REPETITIOUS, BUT one-fourth of all questions about the Survey of Buying 


Power wouldn’t have to be asked if readers had read the explanations starting on page 17. 
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SALES MANAGEMENT 


Tax about The Richer Life! Seven out of ten 
women in Seattle cook with electric ranges . . . eight 
out of ten have electric refrigerators and vacuum 
cleaners. Perhaps nowhere else in America does a sim- 
ple flip of the switch bring so much freedom to so 
many. Nine out of ten farms in Western Washington 
enjoy electric service! Electric rates in this region are 


lower than anywhere else! 


The amount of electricity available to Seattle homes 
and industry is practically unlimited. Seattle draws its 
electric power from the world’s largest hydro-electric 
developments such as Rock Island, Skagit, Ross, mam- 


newspaper in 7 out of 10 Seattle homes! 


May 10, 1944 


In this rich and growing city, The SEATTLE 
TIMES offers a wealth of “power” in the sale 
of products and services. It is the preferred 


moth Grand Coulee and Bonneville. Seattle is attrac- 
ting scores of industries in which low cost power is a 
real advantage. They are here to stay. 


We cite the case of electricity to emphasize that Seattle 
is a bright, modern city, with living standards above 
the national average. Seattle offers a permanent market 
far bigger than its half-million population indicates. 
For instance, Sales Management says Seattle’s effective 
buying income is $2,132 per capita. The national aver- 
age is $1,103. Include Seattle in your future plans—for 
here is one of the world’s richest, growing markets. 


Represented by O'MARA & ORMSBEE, INC. 
NEW YORK ® DETROIT * CHICAGO ¢ SAN FRANCISCO ¢ LOS ANGELES 
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PACIFIC STATES 


Washington - Oregon 


(See also California) 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 


retail sales of $50,000,000 


or more in 1942. 
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Prepared by CHARTMAKERS - New Yor 


- 


National map in color, 25x38, $3.50 postpaid. See page 323. 


O REG ON — County Data 


The “SM”? symbols mark original, exclu- 


OPA CIVIL 
POPULATION 
12-1-1943 
COUNTY 
Total | % | % Dollars | % 
(in of of (in of 

thou- | State | U.S.A./thousands)| State 

sands) 
Baker (Baker)................ 13.4 | 1.14) .010 11,077} 1.32 
Benton (Corvallis)........... 22.2 | 1.88) .017 13,921} 1.66 
Clackamas (Cregon City).... 63.9 5.41) .050 22,792) 2.71 
Clatsop (Astoria)............. 25.5 | 2.16) .020 35,812) 4.26 
ere 20.2 | 1.71) .016 8,556) 1.02 
Coos (Marshfield)... ... 27.6 | 2.33) .021 22,431) 2.67 
arenes 5.9 -50} .005 2,484 .30 
ERS ARR 3.5 -30| .003 1,879} .22 
ND-schutes (Bend)........... 18.8 | 1.59) .015 16,872) 2.01 
Douglas (Roseburg)....... 26.2 | 2.21) .020 13,655) 1.62 
RE rer 2.1 -18} .002 2,055) .24 
ie ccc a aiidte eae 5.5 -46; .004 3,294 .39 
Harney 4.3 -36) .003 3,972} .47 
Hood River : 10.2 -87| .008 6,006) .71 
Jackson (Medford) 39.7 | 3.36) .031 42,660) 5.07 
Jefferson........ Spee 2.4 -20} .002 937; .11 
Josephine (Grant's Pass)... .. 15.4 | 1.31) .012 8,674; 1.03 
Kiamath (Klamath Falls)... .. 37.8 | 3.20) .029 35,441) 4.21 
Lake... eR ro 5.6 -47| .004 3,917; .47 
Lane (Eugene).... 73.4 | 6.21) .057 43,954) 5.23 
EE a aoe ee 14.0; 1.18) .011 7,230; .86 
Linn (Albany)................ 34.2 2.90) .026 15,482; 1.84 
I cccanndpuvsieuatenney 14.9 1.26) .012 eon 1.02 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
ADVERTISING 

ESTIMATE 1943 ESTIMATE CONTROLS 

FIVE STORE GROUPS 

(in thousands of dollars) GrossFarm| °% of | Qual- 

% Dollars | % | % | Dollars | U.S. A.| ity of 
of (in of of (in Po- | Mar- 
U.S.A. Eating & thousands)! State | U.S.A.) thousands)| tential | ket 
Food | General | Apparel | Drinking) Drug Index 

Mdse. Places 
-017; 3,004) 1,377 485; 1,488 476 15,412} .95) .O11 7,241 -013) 130 
-022} 3,948) 1,688 628; 1,414 356 19,324) 1.19] .014 5,444 -017; 100 
-036} 7,372) 1,057 854) 2,627 983 32,235) 1.99) .023 12,726 -032 64 
-057) 10,558) 3,690) 2,188) 6,838) 1,299 48,015) 2.96) .034 2,007 -038} 190 
.014) 2,974 754 82) 1,338 328 13,452} .83) .009 3,896 .012 75 
-036] 7,543) 2,075) 1,070) 2,733 896 33,596 2.07) .024 5,457 -027} 129 
004 881 194 91 404 167 3,372} .21) .002 3,648 -003 60 
003 772 28 40 356 74 2,357; + .15) + .002 1,275 -003) 100 
-027| 4,338) 1,018) 1,073) 2,382 661 22,634) 1.40) .016 4,208 -019} 127 
-022} 3,888) 1,342 479) 1,389 435 19,727; 1,22) .014 8,060 018 90 
-003 398 . 53 354 71 3,236} .20) .002 3,872 -002; 100 
-005 706 63 67 485 117 5,020) .31) .004 4,341 .004; 100 
.006} 1,003 . . 604 154 5,586) .34) .004 4,030 .004, 133 
.009} 2,144 397 311 829 225 9,326) .58) .007 5,851 -008; 100 
-067; 11,845) 5,997) 2,318) 4,538) 1,651 61,153) 3.78) .043 8,353 .048} 155 
001 ere lpr 131 ° 1,387; .09) .001 1,379 001 50 
.014; 2,506 747 144, 1,061 294 13,497; .83| .009 3,700 011 92 
-056; 8,488) 5,153) 2,552) 4,216) 1,193 52,057; 3,21) .037 11,715 .041; = 141 
.006 947 516 . 546 ° 5,843) .36) .004 3,996 .005| 125 
-069| 11,102) 5,582) 2,719) 4,079) 1,574 61,720) 3.80) .043 12,891 054 95 
.012) 2,591 288 215} 1,405 207 10,974; .68) .008 1,558 -010) 91 
-025| 3,595) 1,990 576} 1,494 483 20,493) 1.27) .014 13,316 020) 77 
-013; 2,178 957 220 913 367 13,306; .82) .009 14,100 011 92 
{ 


*Withheld to Avoid Disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


fi 


-—- © 3 


No banker has been more intimately identi- 
fied with the remarkable growth of Seattle over as long 
a period as James W. Spangler, president of the Clear- 


ing House Association of Seattle. 


He has seen the Queen City of the Pacific 
Northwest quadruple its peace-time population in four 
decades and rise to a position of pre-war industrial 


eminence. 


Naturally the Seattle Post-Intelligencer 
turned to him for an expression of banking opinion 
on Seattle’s post-war prospects. Highlights of this 


revealing interview follow: 


Interviewer: Mr. Spangler, will you name 
one of the most constructive developments, from a 
banker’s point of view, that Seattle may expect from 


its war-time activity ?” 


Spangler: “Yes. I would name the unpre- 
cedented degree of solvency achieved by Seattle’s 
population as a result of war time conditions. This 
should provide a substantial bulwark in the transition 


from war to peace.” 
Interviewer: You mean by that — ? 


Spangler: “I mean that the people of Seattle 
are among the most solvent in the country today. They 
have accumulated more than a half billion dollars in 
savings. On top of that they have scaled down their 
personal and mortgage bank debt by tens of millions 
of dollars. They will enter the post-war period in the 
healthiest cash position they have ever enjoyed.” 


Interviewer: How do you compute the 
savings? 

Spangler: “There are 300 million dollars in 
savings accounts in Seattle banks today. Two years 
ago it was 180 million. Ten years ago it was only 98 
million. In addition our people now hold more than 
200 million in Series E war bonds.” 


Humber 3 of a Series — Talks With Seattle's Wartime Leaders 


May 10, 1944 


M bal ton Lola Intemew 


a 
Frome W. 
/ S 


President of The 
Clearing House 
Association 

of Seattle 


Interviewer: The half billion dollars seem almost astronomical. 


Spangler: “Nevertheless, that is the figure. Seattle’s population will go into the post-war period 
with the smallest per capita debt and the largest per capita savings in its history. The problem of our 
people will not be financing peace time purchases but in finding the things to meet their accumulated 
needs and desires. Great care must be exercised to avoid post-war extravagances that could have an in- 
flationary effect. Editorials and informative articles in the Post-Intelligencer undoubtedly have contri- 
buted, along with war time restrictions, to Seattle’s remarkable war time savings record. We are counting 


on the same wise guidance from you when war time restrictions are lifted.” 


Goat: Gpuledlugencet 


REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 
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OREGON W— County Data — (Continued) 


The “‘SM’’ symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % % Dollars % % Dollars | U.S.A. | ity of 
(in of of (in of of (in of of (in Po- ar. 
thou- | State | U.S.A. )| State | U.S.A. Eating & thousands)! State | U.S.A.) thousands)] tential | ket 
sands) Food | General | Apparel | Drinking} Drug Index 
Mdse. Places 
Marion (Salem).............. 68.0 | 5.76) .053 35,063} 4.17) .055) 8,937) 4,475) 2,499) 3,635 918 82,411; 5.09) .058 19,383 -056) 106 
Morrow. . ee es betas 3.9 33) .003 2,087; .25) .003 497 . 81 304 64 3,469} .21) .002 4,597 -002 67 
Multnomah (Portland)........ 453.4 | 38. -352] 381,118) 45.32) .602| 88,969) 109,466) 31,625) 47,047) 14,673] 930,584) 57.44) .655 9,489 -579| 164 
ahs ccniticrdig cn dar esate 20.3 | 1.72) .016 6,091 -72| .010) 1,892 289 120 818 161 9,291 -57| +.007 7,685 -010 63 
Sherman..... reer 1.7 -14| .001 981 -12| .002 275 4 89 be 1,805) .11) .001 4,224 -001; 100 
Tillamook. .... i cel 12.5 | 1.06) .010 9,098; 1.08) .014) 2,707 536 268 815 437 13,866) .86) .010 4,238 -011; 110 
Umatilla (Pendieton)....... 28.7 | 2.43) .022 17,012) 2.02) .027) 3,881) 1,695 804) 2,196 672 25,646) 1.58) .018 18,705 021 95 
Union (La Grande)........... 15.9 | 1.35) .012 11,090) 1.32) .018) 3,085) 1,508 615; 1,105 506 15,467; .95) .O11 5,650 -013) 108 
CE ccd cgdadananeee’ 6.0 -51) .005 4,993, .59) .008) 1,435 426 116 467 180 7,745} .48) .005 5,603 -006) 120 
Wasco (The Dalles).......... 10.8 -91| .008 11,001} 1.31) .017| 2,556 825 461; 1,260 385 14,528} .90) .010 5,576 -012; 150 
WIIIOR.. oc in icccaecvens 44.4| 3.76) .035 14,724) 1.75| .023| 4,720) 1,067 182; 1,733 407 19,047; 1.18) .013 13,780 -020 57 
Wheeler...... 2.6 -22| .002 1,262) .15) .002 134 _ See: 248 . 1,780 1 «001 2,215 -006) 50 
_ Se 26.5 | 2.24) .021 14,765; 1.76; .023) 3,756) . 1,467 472; 1,249 567 20,681) 1.28) .015 9,713 -019, 9% 
——- ee = 
EE Sadana cxmuns 1,181.4 |...... -918] 840,950)...... 1.328| 215,858] 156,737 53,528] 102,590/ 31,041] 1,619,997) . | 1149 253,922 1.152; 125 
| | 
*Withhela to Avoid Disclosure. For Oregon City figures, see page 326. 
CALIFORNIA W— County Data 
Alameda (Oakland-Berkeley- | | 

Alameda-San Leandro- } 

Hayward).... 630.8 | 7.96) .490} 502,428) 9.44) .704) 152,225) 101,218) 50,544) 67,201; 21,633] 1,125,535) 9.25 | .792 28,189 .732| 149 
ae ol cue ee eee "E addaesl saanasl kebase esas is ee 255 Se ee 
Amador........ 5.7 -07| .004 4,693, .08) .007; 1,481 82 213 941 212 6,706} .06) .005 2,722 -005) 125 
Butte (Chico-Oroville) 42.8 -54| .033 33,556) .63) .053) 10,581) 3,922) 1,589) 4,168 970 47,081 -39| .033 20,242 -039) 118 
Calaveras. ... 6.4 08} .005 4,271 08} .007; 1,425 40 72| 1,043 184 6,127; .05) .004 2.780 -005; 100 
| ae ee ae ae 9.0 -11| .007 7,378; .14) .012) 1,945 644 139; +=1,004 353 10,760) .69) .008 12,885 .009) 129 
Contra Costa (Richmond- 

Pittsburg-Martinez)........ 222.8 | 2.81) .173] 103,766) 1.95) .164) 35,988) 9,613) 4,945) 14,273) 4,075] 155,619) 1.28) .110 18,877 139 80 
ES Se 3.5 -04| .003 3,182; .06) .005) 1,001 127 79 746 102 4,450} .04) .003 1,263 -004) 133 
Lo scheenackeuheenn 10.1 -13| .008 6,778} .13|) .011) 3,032 . *| 1,294 139 9,499; .08| .007 4,393 -008; 100 
Fresno (Fresno).............. 197.9 | 2.50) .154] 102,398) 1.92) .162| 27,461) 12,322) 8,982) 12,203) 3.394] 244,424) 2.01) .172| 126,964 .165} 107 
Glenn..... 11.1 -14| .009 8,786; .17| .014) 2,444 469 331; «1,232 242 12,382) .10) .009 16,410 -011; = 122 
Humboldt (Eureka)........... 44.9 -57| .035 35,393) .66) .056) 10,206) 4,877) 1,695) 4,826 993 48,999) .40| .034 14,206 041) «117 
imperial (Brawley-El Centro)..| 43.7 -55| .034 41,613) .78| .066) 11,429) 3,996) 2,186) 6,002) 1,469 58,093) .48) .041 44,134 -047| 138 
Nc ccccckadesdenkenunbies 8.4 -10| + .006 3,711 -07| .006) 1,266 224 72 610 140 5,118} .04) .004 2,801 005 83 
Kern (Bakersfield-Taft) 143.5 | 1.81) .111 107,914; 2.03) .171| 29,890) 13,727) 6,143) 13,862) 3,149] 148,646) 1.22) .105 57,292 .126} 14 
Kings (Hanford)... . 35.0 -44) .027 25,592) .48) .041| 7,265) 2,295) 1,240) 3,467 850 35,335) .29) .025 24,119 -030} 111 
Lake..... as 7.6 -10) + .006 4,849) .09) .008) 1,791 86 173; «1,018 230 7,621 -06; .005 4,810 -006; 100 
Lassen......... -- 16.7 -21| .013 10,145; .19) .016) 3,261 620 550; 1,890 395 14,087 12); .010 5,156 .012) 9 
Los Angeles (Los Angeles- 

Long Beach-Glendale- 

Pasadena-Santa Monica- 

Burbank-Alhambra-South 

Gate-Inglewood-Belvedere- 

Beverly Hills-Huntington 

Park-Pomona-Compton- 

Whittier-Monrovia-Culver 

City-San Fernando- 

El Monte)... . 3,175.4 | 40.05) 2.466] 2,005,060) 37.67) 3.167) 527,496) 316,148) 203,907| 273,581; 86,368] 5,257,212) 43.21; 3.700) 151,279 3.293, 134 
Madera (Madera) 26.4 -32| .020 12,607) .24) .020) 4,308 44 447| = =1,684 392 16,926) .14) .012 30,882 016 80 
Marin (San Rafael) 58.9 -75| .047 35,348) .66) .056) 13,512) 3,391) 1,143) 4,872) 1,144 65,142) .45) .039 12,917 046 98 
Mariposa........ 3.2 -04) .002 2,253; .04) .004 506 . . 629 * 3,355; .03) .002 1,856 003} 150 
Mendocino. ..... 21.8 -27| .017 13,766) .26) .022; 4,008) 2,190 403) 2,610 339 18,965) .16) .013 11,722 017} 100 
Merced (Merced) 47.4 -60| .037 30,701 -58} .049| 8,414) 2,903) 1,184) 4,282) 1,066 43,366} .36|) .030 44,176 .037| 100 
Modoc. . 6.4 -08; .005 | )dhU—FEe ae 1,443 146 112 715 133 5,803; .05) .004 9,138 -003 60 
ne eee 3 1.0 01} .001 879} .02) .001 , > «ee 1,298} .01| .001 1,375 -001; 100 
Monterey (Salinas-Monterey). 66.3 | 1.09) .067 65,534; 1.23) .103) 17,666) 7,228) 3,728; 8,404) 2,627 01,946) .76| .065 49,573 077; 115 
Napa (Napa).............. 34.5 -43| .027 18,423} .36| .031| 6,437) 2,361 789| 2,441 T17 24,468; .20| .017 12,390 023 85 
Nevada (Grass Valley)... . . 13.9 .18} .011 13,812} .26) .022| 4,950 738 723; 2,163 518 19,468}  .16) .014 1,802 016} 145 
Orange (Santa Ana-Anaheim- 

PDs bdvnseewens bones 155.8 | 1.97) .121 101,742) 1.91 ~ 30,757, 9,610) 6,717; 13,417; 4,933] 144,231) 1.18) .102 46,896 .124| 102 


*Withheld to Avoid Disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Los Angeles retail sales in 1943 


= totaled $2,005,060,000* — and _ this 

vs means a daily average of almost five and 

= a half millions of dollars! 

107 

— Los Angeles’ effective buying income 

= of $5,257.212,000*—more than two and 

P a half times its retail sales—is indica- 

: tive of the vast reserve of buying 
power which its 3,424,417 people are 
now accumulating for after Victory 
spending. 

‘se 


LOS ANGELES — The (Adatanalseg Market 


This outstanding market thus earns 
top place in your present and postwar 
planning. Any program designed to 
cover Los Angeles starts logically with 
advertising in the Herald-Express, now 


as for years, the preferred daily news- 


paper in this tremendously rich area. 


The newsprint shortage remains 
acute and the use of smaller and more 
frequent advertisements is urged. 


*Source: Sales Management’s Survey of Buying Power 


LOS ANGELES 


I EVENING 


REPRESENTED 


NATIONALLY 


May 10, 1944 


BY PAUL 


Worald bepress 


LARGEST CIRCULATION OF ANY DAILY NEWSPAPER !N THE WEST 


BLOCK AND ASSOCIATES 


443,700 persons live within a 15 mile 
radius of downtown San Diego. Their 
buying power has made San Diego a 
5.2 times bigger market than it was 
in 1936! 124,000 Union and Tribune- 


Suns reach this 


SAN IDILEGO has more cash! 


Effective Buying Income Per Capita $2,016 — 837% Above National Average 
Retail Sales Per Capita $492 — 737 Above National Average 


market for you every 


day: over 95,000 Sunday Unions. 
Schedules accepted subject to avail- 
able space & 1,000 line ad maximum 


(Figures, SM, except pop., OPA data) 


REPRESENTED NATIONALLY BY 
@ WEST-HOLLIDAY CO., Inc. NEW YORK + CHICAGO + DENVER © SEATTLE » PORTLAND + SAN FRANCISCO LOS ANGELES @ 


CALIFORNIA —Cou 


The “SM” symbols mark original, exclu- 


sive estimates by 


SALES MANAGEMENT. 


SANTA 


65.2 


EXCLUSIVE READERS 


Outlook Subscribers 
O Take no other Paper 


13,211 


Average 1943 A. B.C. 


6" 
MARKET 


SOUTHERN 
CALIFORNIA 


MONIC 


Population 63,936 
(1943-U. 


S. Post Office Survey) 


Represented Nationally by West-Holliday Co., Inc. 


OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
F 7 (in thousands of dollars) \GrossFarm} % of | Qual- 
Total % % Dollars Gi & | a Dollars | % % Dollars | U.S.A. | ity of 
(in of of (in of of | (in =| of of | (in Po- | Mar- 
thou- | State |U.SA. | thousands)| State |U.S.A. |Eating & thousands)| State | U.S.A.| thousands)} tential | ket 
sands) | General Apparel | Drinking Drug | | Index 
| Mdse. | Places 
Placer (Auburn 25.3 .32; .020 19,625 .37|  .031 6,793! 1,905) 407| 2,594) 785 30, 268) 25) 021) 12,153 -024 120 
Plumas 10.0 -13; .008 5,947, .11) .009) 2,384 284) 233 1,667) 449 8,303} .07| .006) 2,179 - 007) 83 
Riverside (Riverside) 124.1 1.57) .096 80,262) 1.51) -127| 24,269 6,854) 5,512) 9,628, 3,397 107 ,684 -89| .076 40,582 095 99 
Sacramento (Sacramento 187.5 | 2.36 .146 117,317) 2.20; .185) 28,995) 17,485 10,406) 17,223) 6,220 325,143/ 2.67; .229) 36,954 -199, 136 
San Benito. . 11.9 .15}  .009 6,698; .13! .011) 2,107; 468 338 955 239 10,816 -08; .008 14,152 -009, 100 
San Bernardino (San } 
Bernardino-Ontario- | 
Redlands 183.6 | 2.32) .143 90,624, 1.70; .143) 25,975 9,304 5,462, 10,761; 3,920 223,295; 1.83) .157 50,059 -150) 105 
San Diego (San Diego) 400.9 5.06 .311 340,810) 6.40) .538) 91,938 46,661) 31, 666) 48,686, 15,319] 808,278 6.64) .569 38,522 -508; 163 
San Francisco (San Francisco) 694.9 8.76 .540 519,225, 9.75) .820) 131,696; 90,282; 79,508) 122,348) 22,954) 1,560,857, 12.83 1.099 2,953 904 167 
San Joaquin (Stockton-Lodi) 149.7 | 1.89) .116 85,143} 1.60} .135| 22,021) 8,497 6,938) 13, 908| 2,843 211,594, 1.74 .149 85,450 .138; 119 
San Luis Obispo (San Luis | 
Obispo 40.4 .51;  .031 27,157 -51) .043) 7,517) 3,214 1,264) 4,221 941 38,534 .32! .027 23,338 .033, 106 
San Mateo (San Mateo- 
Redwood City-Burlingame) 136.8 1.72 .166 89,747, 1.69 .142| 34,431 6,729, 3,000) 11,413) 3,212 134,502, 1.10 .095 14,909 WW) 105 
Santa Barbara (Santa Barbara- 
Santa Maria 75.9 .96| .059 52,612 -99| .083) 15,445 4,027, 5,534 6,617) 2,054 123,527; 1.02) .087 29,456 080; 136 
Santa Clara (San Jose- 
Palo Alto 191.1 2.41) .148 125,489) 2.36 198) 33,630, 16,393) 13,458; 14,604; 4,637] 320,838; 2.64, .226 53,701 -202 136 
Santa Cruz (Santa Cruz- | 
Watsonville) 44.4 .56| .035 40,173, .75) .063) 11,417; 4,444 2,120) 6,136) 1,521 54,598, .45 .038 12,167 -045 129 
Shasta (Redding 27.1 .34) + .021 22,283 -42| .035) 5,894) 2,273 786 3,827 750 31,158 -26) .022 5,462 .026 124 
Sierra 1.8 02) .001 1, 283 02) .002 473 . e 414 ° 2,010! .02) .001 841 001; 100 
Siskiyou 27.5 -38| .021 18, 664) 35) .030) 5,226 2,507 512) 3,551 734 24,916; .20 .017 11,933 .022, 105 
Solano (Vallejo 97.3 | 1.23) .076 61,469, 1.15 .097) 20,364 7,328 3,018 10,475, 2,184 94,585 -77,| .066 29,014 .077. 101 
Withheld to Avoid Disclosure. Before using these figures, see explanation page 17 
. . . 
An Important California Trading Area 
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SALES MANAGEMENT 


Before, During and 
After the War... 


California’s great Central Valleys---a rich, fertile, 
growing area with over a million above average 
buyers offers advertisers a billion dollar market. . 


OO ITT Oe 


CCORDING to Sales Management the effective 
A buying income of the over one million residents 
before the war was above the national average. 
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Sales Management figures for 1944 show this mar- 
ket continues to exceed national averages. 
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No war boom—but diversifica- 
tion of agriculture plus great 
mineral and forest resources 
plus abundance of water for 
irrigation—makes for per cap- 
ita buying income records. 


Following ‘completion of Cali- 
fornia’s Central Valleys proj- 
ect with more water for irriga- 
tion and substantial increase 
in low cost electric energy as- 
sures even greater buying in- 
come after the war. 


Reach most of these buyers 
economically through 


MCLATCHY =>) NEWSPAPERS 


THE SACRAMENTO BEE @ THE FRESNO BEE e THE MODESTO BEE 
Represented Nationally by O'MARA & ORMSBEE, INC. 


NEW YORK e LOS ANGELES e@ DETROIT © CHICAGO e SAN FRANCISCO 


May 10, 1944 {275} 
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PACIFIC STATES 


(See also Washington, Oregon) 


Sal Wanagimtntt 


California 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


*Withheld to Avoid Disclosure. 


For California City figures, see page 326. 
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‘ . T Th SM | ' 
CALIFORNIA County Data = (Continued) — sive auth Ry 
OPA CIVIL RETAIL SALES—1943 EFFECTIVE BUYING INCOME SALES— 
POPULATION ADVERTISING 
12-1-1943 ESTIMATE 1943 ESTIMATE CONTROLS 
COUNTY FIVE STORE GROUPS 
(in thousands of dollars) GrossFarm| % of | Qual- 
Total % % Dollars % // re Dollars | % | % | — U. S. A. | ity of 
(in of of (in of of a (in Po- jar- 
thou- State | U.S.A./ thousands) State U.S.A. ing &| thousands) okse| usa, | housnads) tential | ket 
sands) Food | General | Apparel | Drinking Drug Index 
| Mdse. | Places | 
Sonoma (Santa Rosa-Petaluma)| 71.3 .90 .085| 67,142, 1.26 .106| 16,828 5,908} 3,092 8,167} 2,110] 93,122 .78| .065| 55,459] 075] 136 
Stanislaus (Modesto-Turlock). 82.6 1.04, .064 66,616, 1.25 .105 16,096 7,071 3,552 a 2,055 92,281) .76 085) 56,925 -077; 120 
| | I | | 
Sutter 18.2 -23| .014 6,212 -12) 010; 2,309) 198 bd 821) 116 10,037, .08 007) 28,069 .009 64 
Tehama 12.9 -16 .010 10,505 .20; .017 2,841 879 329; 1,431) 390 15,064) 12) 011) 12,428 -013 130 
Trinity 2.3 -03 .002 1,007 .02, .002 652 ° ¢ ae 1,562) -01) 001) 859 -002 100 
Tulare (Visalia-Tulare- | | 
Porterville) 110.1 1.39; .085 61,563, 1.16 .097| 17,989 6,509 3,008) 7,049; 1,931 86 , 683) -71) .061 114,755 .077 91 
Tuolumne 8.5 -11, .007 7,875 .15; .013 2,646 397 496 1,786| 320 10,983) .09 .008! 2,352 009; 129 
| | 
Ventura (San Buenaventura- | 
Oxnard 74.2 -84) .058 48,107 .90' .076; 15,000 4,141; 2,982 5,774, 1,681 69,576) -57| 049) 47,715 .059 102 
Yolo (Woodland 28.3; .36| .022] 17,644 .33, .028, 5,570, 1,405]  477| 2,416) 874] 25,364] 21] 018] 30,894) += .022) 100 
Yuba anrocatnia 18.4 .23; .014 20,523 .39; .032 5,792 xe 1,500) 2,925) 749 nen .23) a * * 7,183 .022| 157 
—— -|— — — —a EE ee = 
STATE TOTAL ,928.2 6.157] 5,323,004 8.407 477,708 770,289 01,3 311, 784,117) 220,948}12 107,006) 8. wee 1,579, 969) 8.036) 131 
a 


Before 1 using these figures, se see explanation page 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected by copyright. The exclus- 
ive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMEN1 


YOU CAN'T COAST ON THE NEW 


Extensive, economical, effective! — 


Reach 1 out of every 2 families 


eee sh 
ALI aioe. ‘ 


each Sunday in the West’s rich, re- 
sponsive A” markets at preferential 


group rates either for color or 
SAN 
FRANCISCO 


spa | Ve 3 black and white—and with just 


LOS ANGELES 
EXAMINER 
¥ 


one order, one bill, one operation! 


BOE Sep PAE 


For full details on Pacific Coast markets, call 


HEARST ADVERTISING SERVICE 


May 10. 1944 


Hawaii Tops 


HILE such mainland 
cities as San Diego, 
Wichita and Norfolk 


have received more pub- 
licity about their wartime achieve- 
ments than has Honolulu, that city 
and the entire territory of Hawaii has 
scored the most consistent gains in 
sales and income of all American 
cities and possessions. For example, 
since SALES MANAGEMENT’s monthly 
feature, ““High-Spot Cities,” was in- 
augurated, Honolulu has been among 
the first 15 in business gains each 
and every month. 

Hawaii’s importance seems to be 
permanently fixed, since both the 
Administration and Congress seem 
determined to maintain the Islands 
as administrative and military .cen- 
ters for the broad Pacific area. 

As a naval and military center 
Hawaii has no equal anywhere in 
the world. It is the site of our great- 
est naval base, a supply area of tre- 
mendous importance, and a training 
and staging center for Army forces 
that face the hardest fighting job in 
our military history. Hawaii takes 
a vast share of the implements of 
war from the Mainland—the indus- 
trial plants, laboratories, shipyards, 


schools, training centers—assimilates 
them, provides advanced and spe- 
cialized training, pushes them for- 
ward against the enemy and keeps 
them supplied and repaired. 

The exact population of the 
Hawaiian Islands is a military secret 
and the figures quoted in the table 
below are estimates which are de- 
cidedly on the conservative side. 
When the true facts become known, 
it won’t “be surprising to find that 
the population — non-military — is 
considerably higher. 

In addition to the civilian residents 
are untold thousands of military 
forces. Because of the added pur- 
chasing through the retail shops by 
our soldiers and sailors, and the 
greater proportion these purchases 
represent to the whole, as com- 
pared to the Mainland, it may be 
unwise to draw the conclusion that 
Hawaiians enjoy a higher standard 
of living than do the residents of the 
Mainland U. S. A. But when we 
go back over the record for a pe- 
riod of years, we find that Hawaiian 
families have consistently held a 
high comparative ranking with the 
top states, both in sales and in in- 
come. 


Economic & Market Highlights 


of the Territory of Hawaii 


Effective Buying Income (in thousands) 


All Islands 
Honolulu 


Retail Sales (in thousands) 
All Islands 
Honolulu 
Food (all islands) 
General Merchandise (all islands) 


Apparel (all islands)............... 


Eating & Drinking (all islands) 
Drugs (all islands) 


Wholesale Sales (in thousands) 


SER ee ee eee Pe 


Honolulu 


Population (in thousands) 
All Islands 


Honolulu 


% 
1943 Increase 


1942 

eahabacecn $461,661 $580,926 26 
eeaeens 393,795 493,782 25 
habeas 255,482 333,566 31 
saline et 222,247 289,602 30 
pimaesie’ 63,798 89,918 40 
pee views 40,802 53,284 33 
yeoueed 23,096 33,842 48 
errr 23,681 32,998 39 
ree 10,972 16,748 53 
tela eines $144,371 $178,119 23 
rere 135,674 165,694 22 
canahiann $263,740 $345,599 31 
Tre 839,084 1,192,621 42 
ery ee 515,000 525,000 2 
ieeeeeee 215,000 228,000 6 


SOURCES: Effective Buying Income, sales of 5 store types and population estimated by Sates Man- 
AGEMENT; Other figures compiled from official sources by Chamber of Commerce of Honolulu. 
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U.S.A. in Sales and Income 


As is shown by the table below, 
1943 was a great year for Hawaii, 
with the general average of Effec- 
tive Buying Income, retail sales, non- 
military payrolls and bank clearings 
up 25 to 30%. 

That upward trend is increasing; 
greater gains are registered in the 
second half of 1943 than in the first 
half, and business of all kinds, as - 
measured by income and consump- 
tion taxes, totalled $81.3 million in 
December, 1943, as against $53.1 
million for the same 1942 months. 
This gain of 53% is particularly 
significant because it took place two 
full years after the Pearl Harbor dis- 
aster, and long after what one would 
expect to be the frenzied period of 
rebuilding our defenses and making 
ready for a full-scale offensive 
against the Japanese. 

Hawaii is a national advertiser’s 
territory. Private brands have 
never really gotten started through 
the 4,250 retail establishments in 
the territory, and in the many Post 
Exchanges and plantation stores. 

The increased population and 
widespread higher incomes plus the 
extra-special interest which Ha- 
waiians have in the news combine 
to account for a terrific jump in the 
circulation of the Island’s news- 
papers. The average weekday cir- 
culation of the two Honolulu dailies 
was roughly 104,000 weekdays 
at Pearl Harbor time. In Decem- 
ber, 1942, the combined circulation 
had increased to 152,000, and at the 
end of last year the figure was 
220,000. 

Because all newsprint has to be 
imported from the Mainland, the 
size of weekday editions is limited 
to 12 to 24 pages and weekend edi- 
tions to around 24. Many smart 
general advertisers use heavier 
schedules in Hawaiian dailies than 
they do in markets of comparable 
size on the Mainland. Among these 
are Best Foods, Inc., Bristol-Myers 
Co., Corn Products Refining Co., 
General Foods Corp., Jergens- 
Woodbury Corp., Eastman Kodak 
Co., and The Pepsodent Co. 

As far as rationing goes, the 
Islands have been luckier than the 
Mainland, with fewer rationed items. 
Liquor has been rationed and Ha- 
waiians have to take out a permit in 
order to buy one bottle per week of 
hard liquor, but most residents of 
the Mainland would feel that they 
were lucky if they could be assured 
of one bottle of whiskey a week. 


SALES MANAGEMENT 


"“OKOLE MALUNA” weans “bottoms up” 


in Hawaii. And in giving this salutation, the beverage in 
the glass is invariably one that has won its fame through 
advertising. 

Today, there is a new and larger population in Hawaii 
calling for beers, wines and liquors by brand names. We 
wish we could tell you how many new residents there are, 
but necessary military censorship forbids the release of 
Hawaii’s population figures. 

Although diminishing supplies may keep you from pro- 
moting the sales of your beverages in Hawaii as you would 
like, don’t forget this important market. As a reminder, 
Pin-Up Hawaii on your sales map. For it’s a market that 


you will want to re-enter quickly when conditions permit. 
When that time comes, remember this: the newspaper that 
will carry your message to the greatest number of potential 
buyers is the Honolulu Star-Bulletin. And here’s why— in 
Honolulu, where the concentrated population of Hawaii is, 
the Star-Bulletin has a carrier delivery to 9 out of 10 homes. 


¥ 


Honolulu Star-Bulletin 


OVER 115,000 DAILY CIRCULATION 


FOR INFORMATION REGARDING SALES REPRESENTATIVES AND DISTRIBUTORS IN HAWAII, WRITE TO PORTER DICKINSON, ASSISTANT GENERAL 
MANAGER, HONOLULU STAR-BULLETIN, HONOLULU, T.H., OR O'MARA & ORMSBEE, INC, NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 


May 10, 1944 


New England States—City Data 


MAIN E— — City Data 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


| is Ea Heat Haze 


Lewiston Androscoggin. . 45.3 | 5.72; .035 31,650, 6.96) .050, 8,706). 6, 347) 4,71 2,238 
Portiand..........] Cumberland. . 85.0 ‘10. 75, .066 103,717)22.80 .164| 25, 500 18, 142) 14 a 8,928 
Rockland ee 8. 9 1.13} .007 8,642) 1.90) ot) 2,503) 971) 901) 684 
Waterville Kennebec a * 7| 2.11; .013 12,940) 2.84; .020) 3, 405 2, 610) 1, 1,882 1,082) 


CIVIL 
POPULATION RETAIL SALES—1943 
LOCAL EST. 
1-1-1944 ESTIMATE 
a pe tT as hn mee a 
CITY COUNTY } | | FIVE STORE GROUPS 
Total | a (in thousands of dollars) 
(in | % | &% Dollars | % | % a heaceiiaietan — 
thou- | of of (in of of | 
sands) | State U.S.A .| thousands) State) U.S.A.| | Eating & 
| Food | General | Apparel | Drinking 
| | Mdse. | Places 
Auburn (see alse | a 
Lewiston) Androscoggin. . 20.5 | 2.59) .016 9,712) 2.13) .015, 3,742 69) 269 904 
Augusta .| Kennebec...... 21.8 2.76 017 11,714) 2.57 050 3,479) 655, 1,745; 1,002 
Bangor Penobscot 30.0 | 3.79) -023 31,839) 7.00) .050 6,794) 6,458) 3,806, 2,277 
Bath .... | Sagadahoc 10.2¢| 1.29; .008 7,502) 1.65 wg 2, +758) a "7 565 
Biddeford...... York....... -| 19.8t) 2.50 .015 12,927) 2.84 4,218) 1,598) 1,445, 999 


EFFECTIVE BUYING INCOME—1943 


ESTIMATE 
| | 
Per Capita 
Dollars % , “ Ene ks 
(in of of 
thousands)| State | U.S.A. Ratio .“y 


to 
lars | State usa 


269} 19,268, 2.25 .014) 940 85 
445] 22,800 2.66 .016| 1,046 | 95 
1,102] 48,594) 5.66) .034) 1,622, 149! 147 
* 9,245, 1.08} .006| 906) 84 82 
372] 20,766) 2.42) .015| 1,049! 97) 95 
733]  48,500| 5.65! .034) 1,072) 99 97 
3,970] 181,507| 21.15 .128| 2,135) 197, 194 
235] 13,211) 1.54) .009) 1,484) 137, 135 
402} 17,500} 2.04) .012| 1,049) 97, 95 


} sy esa nel aK aoe coal 
TOTAL ABOVE CI/TIES... osecccy Saeed ve 64 -200} 230,643)50. bea = 61, 102 36, 851) 28, 596 18, 679 


| 


7,528} 381,391) 44.45) .268) 1,478) 136) 134 


a I eee Reeer moeesEzES PR PEAE penton 


STATE TOTAL... | 790.7 |... | 614] 455,002)... | 718 142, 34 49, $68 41, se 35, eid 
| | | 


For Maine County Figures, see page 101. 


16,374] 858,020)... .604) 1,085)... 99 
{ | 


NEW HAMPS HIRE— City Data 


+1942 Estimate. 
*Withheld to Avoid Disclosure. 


| | ’ | i | 
Berlin : Coos... 16.0 2.01 -012 7,228) 3.16) O11 2,641) 761| 785 528 259 15,211} 3.78) .O11 951 108 86 
Claremont ..| Sullivan........ 14.0 | 3.08) .011 8,352) 3.65} .013) 2,097) 1,529) 930 570 298 15,400) 3.83) .011| 1,100) 125) 100 
Concord... ....+) Merrimack...... : 26.2 5.74) -020 16,011} 6.99) .025) 4,640 2,261) 1,308) 1,572 841 30,329} 7.54) .022) 1,160) 131; 105 
Dover ..| Strafford........ 15.0 | 3.29) .012 9,928 4.33) .016) 2,494) 1,158) 1,108 1,001 290 18,010} 4.48) .012) 1,203) 136) 109 
Keene ; Cheshire......... 13.8t| 3.03) .011 10,307; 4.50} .016) 2,469 1,371 938! 668 15,709) 3.91) .011) 1,138) 129) 103 
| | 
Laconia pena: © n<keas 14.53) 3.19} .011 7,952; 3.47; .013| 2,398 924) 688 720 15,375; 3.82) .011) 1,060 120 96 
Lebanon.......... Grafton..... 8.3 | 1.81) .006 7,629) 3.33) .012) 1,885 798 688 492 327 8,641; 2.15) .006) 1,047) 119) 95 
Manchester........ Hillsborough... 77.0 16.92 -060 49,850/21.77| .079| 16,590) 5,766) 6,422) 5,301 1,559 80,900) 20.13) .057) 1,051 119| 95 
Nashua............] Hillsborough. ... 32.0 7.03) .025 16,083) 7.02) .025) 6,090 1,816 1,830} 1,775 31,750 7.90) -022' 992 112! 90 
Portsmouth. ...... Rockingham ; 20.1 _ -016 15,314) 6.69) .024) 4,635) 1,871 1,821 1,492 498 22,817; 5.68) .016) 1,135 129) 103 
Rochester..........] Strafford..........] 12.8 | 2.75| .010 6,779) 2.96, .011| 2,206 719 577 554 126] 12,372) 3.08} .009) 988 m 90 
TOTAL ABOVE cl ae ..| 249.4 slo add .194 185, 433 67.87 -245) 48,145) 18,974) 17,095) 14,673 5,204 266,514) 66.30 188) 1,069 121) 97 
as sats! les : ——|—_|—_|—_____|_|___|-_ iain —-| --- 
STATE TOTAL... a ere ee 455.2 | es -353 228 ,999)..... -362| 76,834) 21,272) 20,232) 22,483) 8,403 402,004)..... 283; 9&883)...... 80 
| 
For New Hampshire County Figures, see page 104. 
. 
V ERMONT~ City Data 
| | | | | | 
Barre. ee eeeses | Washington 10.5) 3.29, .008 10,012) 5.33) .016) 2,569 bipoes 1,197 773 228 13,540) 4.54) .010) 1,290 138; 117 
Bennington. . ..| Bennington. ..... 11.3 | 3.53) .009 9,859) 5.24) .015) 2,931 818 874 997 442 12,250) 4.11} .009) 1,088 116) 99 
Brattleboro........] Windham. ... 11.0 | 3.44) .009 10,010) 5.32} .016) 2,560| 1,570 7 855 311 11,452; 3.84) .008) 1,043 ben, 95 
Burlington. . ....| Chittenden. . 27.7 8.68) 021 27,309|14.53) .043) 6, | 5,505) 3,201; 2,160) 890 41,526) 13.94; .029) 1,499 160) 136 
Montpelier ....| Washington 7.0 | 2.20) .005 eam 7 011) 1,981 518) ay 745) 224 9,892) 3.32) .007) 1,413 151| 128 
| | | } | | | } 
| | | | | | | | | | 
Rutland ; Rutland 16.1 | 5.05, .013 | | 2,975) 1,992 1,520) 21,932! 7.36, .015 1,362 146, = 123 
St. Albans... Franklin... 8.07 2.51) .85 | } 641, 724| 493| 268 9,095) 3.05; .006| 1,137) 122) 103 
St. Johnsbury... Caledonia. . . 9.1; 2 | | | 7” oF 683) 272 11,642) 3.91; .008) 1,280 137) 116 
TOTAL ABOVE CIITIES... ‘ 100.7 (31.55 .078 97, aes) 51.79) La 184) 24 me 14, 001 9 .413| 8 on 2,635 131,329) 44.07; .092) 1, 140) 118 
STATE TOTAL ; 319.0 ; .248 188, 020! 020/.....| .297' 54, 799| v7.73 13,260) 14,515 5,952 298,001 siowen . ee 84 
| 
#1940 Census. “For Vermont County Figures, see — 102. Before using these figures, see explanation page 17. 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected by copyright. The exclus- 
ive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMENT 


NOTHING NEW FOR PORTSMOUTH — 
LEADING THE WAY IS AN OLD STORY 


Portsmouth 1940 Portsmouth 1943 
3.02 % of state population 4.41 


4.73 % of state effective buying income 5.69 
5.64 % of state retail sales 6.69 


Only THE PORTSMOUTH HERALD ably covers this rich market. 
95%, Coverage of the occupied dwelling units in Portsmouth (A. B. C. 9/30/43) 


The Portsmouth Herald 


Portsmouth, New Hampshire 


Notional Representatives; The Julius Mothews Special Agency—Boston—New York—Detroit—Chicagq 


99 Tt ° andiiaila iain ‘ 
MASSACHUSETTS — City Data eee enc 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1 SM) ESTIMATE ESTIMATE 
86 CITY COUNTY | FIVE STORE GROUPS 
Total | } (in thousands of dollars) Per Capita 
00 (in | % | % | Dollars | %| % |__ ssSsS Dollars | % | % |_____ = 
05 thou- | of | of (in of | of | l (in of of 
09 sands) | State) U.S.A.| thousands) State) U.S.A.| \Eating & thousands)/ State | U.S.A. Ratio | Ratio 
n | Food | General | Apparel | Drinking) Drug Dol- | to to 
| Mdse. Places lars | State | U.S.A. 
96 Arlington.......... Middlesex........ 40.04| -97| .031 13,266) .56| .021| 6,030 669 363| 503 939 30,912) .58| .022) 773 60 70 
95 PE iiscence sais Worcester....... 11.2t) .27) .009 7,525) “32 .012} 2,243 696 985| 919 330 15,542) .29) .011| 1,388) 107) 126 
95 Attleboro.......... SRE 22.1 -53| .017 10,814) 46; -017| 3,755 719 884; 1,495 409 24,019; .45| .017| 1,088 84 99 
90 Barnstable......... Barnstable........ 8.37} .20) .006 8,609} .36) .014) 3,116 703 929 1,088 444 12,480} .23) .009) 1,504) 116) 136 
03 Belmont........... Middlesex........ 26.8t| .65| .021 7,099) -30) -011| 4,378 208) 57) 194| 857 21,912) .41) .C15) 818 63 74 
| | | 
90 Beverly........... epee 25.5¢| .62) .020 12,040) 51) .019| 4,328 e 508; 1,152 614 29,005, .54) .020) 1,137 88; 103 
eres ae 794.6 |19.26) .617] 667,105/28.09) 1.054) 141,694) 191,727) 101,221) 118,070| 25,350} 1,180,713) 22.05) .831| 1,486) 114) 135 
97 Brockton.......... Plymouth......... 57.0 | 1.38) .044 37,560| 1.58] .059) 10,362) 4,595) 8,883) 3,570, 1,198 75,352} 1.41) .053) 1,322) 102; 120 
Rs Brookline.......... Se 50.0 | 1.21) .039 29,004) 1 22| 046; 9,047 711} 2,885) 4,474) 1,618 56,516, 1.06) .040| 1,130 87; 102 
80 Cambridge........ Middlesex........ 109.0 | 2.64) .085 65,722) 2.77| .104) 20,921) 9,759) 5,135) 13,062) 3,025 168,590} 3.15) .119) 1,547; 119) 140 
} 
Chelsea........... DR cadens 42.0/|1 02 18,300} .77 029| 7,431; 1,266) 1,586 2, 699) 792 50,401 94| .035) 1,200 92) 109 
Chicopee Hampden....... 41.7¢| 1.01} .032 11,322; .48) .018) 5,064 458 367; 1,915 571 29,775 56| .021); 714 55 65 
Se Worcester........ 11.4 | .28) .009 7,201; .30) .011) 2,728 651 454) 1,118 262 16,718; .31) .012| 1,463) 113) 133 
Dedham...........] Norfolk.......... 15.5¢| .38) .012 5,492) .23) .009) 2,095 239 152) 1,395 377 13,400} .25) .009) 865 67 78 
Everett............] Middlesex........] 46.8 | 1.13) .036 12,517; .53) .020) 5,485) 1,101 684; 1,979 990 42,110; .79) .030) 900 69 82 
17 Fall River........ EERE 115.6 | 2.80) .090 60,544) 2.55) .096) 19,635) 7,562) 8,692) 6,645) 2,226] 124,308) 2.32) .087| 1,076 83 98 
Fitchburg..........] Worcester........ 43.1t| 1.04) .033 28,842) 1.21) .046) 9,529) 3,602) 3,925) 2,980) 1,506 49,005} .92| .034| 1,137 88} 103 
5 Framingham. ..... Middlesex........ 25.0| .61) .019 14,234, .60} .023) 4,484) 1,334) 1,839) 1,413 695 32,642; .61) .023) 1,306) 101) 118 
36 ies ccevan Worcester........ 19.3 | .47| .015 12,431; .52) .020| 3,676) 1,767) 1,092) 1,271 525 22,860; .43) .016) 1,184 91] 107 
28 Gloucester......... | Rea ES 23.9 .58) .019 10,008; .42) .016) 3,646 772| 1,372 — 423 27,112) .51) .019) 1,135 87; 103 
3 Greenfield........ Franklin.......... 17.5 | .42) .014 14,475| .61/ .023| 3,982] 1,892) 1,415) 1,233) 475 23,640 44) .017| 1,351) 104) 122 
3 Haverhill.......... sae wanon 43.5 | 1.05) .034 23,018} .97| .036) 8,130) 2,918) 2,821) 2,643 765 51,600 96| .036) 1,186 91; 108 
16 Holyoke........... Hampden........ 58.0t| 1.41) .045 34,335) 1.45) .054) 11,305) 4,096) 5,384) 4,669) 1,507 81,817; 1.53) .058) 1,411) 109) 129 
SS ey ll 80.6t| 1.95) .063 46,849| 1.97) .074) 13,910! 5,368) 9,021) 6,938) 2,198 92,492) 1.73) .065| 1,148 88} 104 
18 Leominster... ... Worcester........ 22.2t| .54) .017 9,922} .42) .016) 4,014 851 829; 1,302 399 22,411 42| .016) 1,010) 78 92 
4 Sere Middlesex........ 101.4 | 2.46) .079 56,003) 2.36) .089) 20,276) 98,078) 7,316) 7,751) 1,826) 149,114) 2.78) .105 1,471 113} 133 
iiiiiwieunens | 102.0 | 2.47) .079 54,007) 2.27| .085) 19,728) 7,378) 9,179) 7,436) 2,570) 113,006) 2.11) .079) 1,108) 85} 100 
; a Middlesex........ 58.8 | 1.42) .046 30,412) 1.28} .048) 11,566) 3,575) 3,367) 2,891, 1,600 70,566; 1.32) .050) 1,200 92| 109 
Marlborough. ...... Middlesex........ 13.7 | .33) .011 7,608} .32| .012) 2,979 986 564 963 271 18,440 34) .013 1 104) 122 
Medford..........] Middlesex........ 65.0 | 1.58) .050 0.707 -83) .031| 8,751 608 403) 1,606) 1,146 58,511) 1.09) .041) 900) 69 82 
ee Middlesex........ 25.0 | .61| .019 8,326} .35) .013) 4,027 411 371 300| 503 20,426) 38} .014 817) 63 74 
Middleborough. .... Plymouth......... 9.2t| .22| .007 5,308) .22} .008) 1,525 351 253 738 172 12,744) 24) .009| 1,385} 107) 126 
ree Worcester........ 14.2t| .34) .011 7,740| .33| .012) 2,557 685; 1,031; 1,013 328 15,007) .28) .011 1,057) 81 96 
Re: Middlesex........ 14.0 34, .011 6,008) -25| .009) 2,173 263 479 400 353 11,978} .22) .008 853| 66 77 
Needham..........] Norfolk.......... 12.4t} .30) .010 5,752) .24) .009) 2,908 212 265 208) 347 ae 26) .010 ioe 87; 102 
\ | \ | 
71940 Census. $1942 Estimate. Before using these figures, see explanation page 17. 
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MASSACHUSETTS — City Data — (Continued) 


COVERAGE 97. 


ABC 


CiTY ZONE 


POPULRTION 


CITY COUNTY 
New Bedford Bristol 
Newburyport Essex 
Newton Middlesex. . 
North Adams Berkshire 
Northampton Hampshire 
Norwood Norfolk 
Peabody Essex 
Pittsfield Berkshire 
Plymouth Plymouth 
Quincy... Norfolk 
Revere Suffolk 
Salem Essex 
Somerville Middlesex... 
Southbridge Worcester 
Springfield Hampden 
Taunton Bristol 
Wakefield Middlesex 
Waltham Middlesex 
Watertown Middlesex 
Webster Worcester 
Wellesley Norfolk 
Westfield Hampden 
West Springfield Hampden 
71940 Census. 
$1942 Estimate. 


ZA. enormously 


powerful 50,000 watt 
station, with a water 
borne voice direction- 
ally intensified so that 
it covers New England 
from Cape Cod to 
Maine. Synchronized 
with 1000 watt WBZA, 
Springfield, to reach, in 
the PRIMARY AREA, 
75% of New England's 
population with NBC 
and outstanding local 


programs. 


4 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


thou- of of 

sands) | State| U.S.A. 
| | 
ie 


115.1 | 2.79 


.089 
13.9} .34) .011 
72.0 | 1.75| .056 
22.24| 54) 017 
24.81| .60| .019 
| 
15.3| .37| .012 
21.7| .83| .017 
53.1 | 1.29) .041 
13.13} .32} .010 
79.81) 1.93) .062 
34.4t| .83| .027 
37.6t| .91| .029 
102.2t| 2.48] .079 
18.0 | 44) .014 
150.1 3.64] .117 
37.9 | .92| .029 
16.2t} .39| .013 
42.0 | 1.02} .033 
35.4t| 86) .027 
12.5| .30' .010 
| 
16.0 | .39| .012 
19.0| .46) .015 
17.1¢| .41) .013 


| P 
| 


Dollars | % | % | eR Sot A . 
(in of | of | | Tr 
thousands)| State} U.S.A.) Eating & 
| Food | General | Apparel | Drinking! 
| | | Mdse. | | Places | 
60,008] 2.53) .095| 19,750, 7,980) 9,370, 6,278] 
9,001) .38| .014) 3,008; 878 784) 851| 
30,611| 1.29) .048| 13,078) 840 836, 2,344, 
14,080} .59| .022) 3,672) 2,093 2,012) 1,622) 
15,420) 88 024) 4,292) 1,887) 2,287) 1,831] 
8,354] .35| .013| 3,211; 544 al 849 
7,240, .30| .011] 2,824) 253/348) (1,628 
35,002) 1.47/ 055) 9,347) 5,751| 4,562) 3,798 
7,942) .33) .013) 2,693 840) 680) 1,116) 
46,118) 1.94) .073) 17,280, 4,711) ~ 5,045) 
| | | 
11,004] .48) 017 4,501} 345) (285) mt 
26,015) 1.10) 041) 7,782} 4,781) 4,170) 2,298 
36,730 1.55, .058) 16,734) 3,004) 2,200) 5,429) 
3,498} .15| .006, 1,316] 315 335) 318) 
139,400| 6.25, .234) 30,088 28,708 20,619) 16,545) 
| | 
19,045} .80| 030} 6,103, 1,343) 2,055 1,601) 
7,902} .33} .012, 2,159} 521] 360) 364) 
28,509) 1.20/ .045 8,289) 5,778} 2,780| 2,728) 
16,542} .70| .026, 7,553) 470 320, 1,684 
2,360, .10| .004 935 303 254 328 
11,005, .46) .017) 2,546 354 2,464 429 
11,090} .47| .018| 3,586 678 967, 1,154 
8,754| .37, .014) 2,308) . 36 «1,591 
*Withheld to Avoid D‘sclosure. 


The “SM” symbols mark original, exclu- 


RETAIL SALES—1943 


ESTIMATE 


FIVE STORE GROUPS 
(in thousands of dollars): 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1943 


ESTIMATE 
Per Capita 
% Fee! ; 
of | l 
U.S.A. | Ratio Ratio 
Dol- to to 
lars | State |U.S.A. 
a Se ee See 
.097| 1,204 93) 109 
-010},1,000} 77) 91 
061} 1,199} 92) 109 
-019} 1,216} 94) 110 
.022} 852) 66 7 
| 
-011/ 1,010' 78) 92 
-014) 894 . 69) 81 
044; 1,169, 90 106 
013) 1,400} 108, 127 
061/ 1,081, 83 98 
} | 
.019} 797) 61, 72 
.034| 1,280} 99) 116 
.066) 918) 71) 83 
.013| 1,056) 81 96 
183} 1,736) 134) 157 
028} 1,060, 82) 9% 
.013| 1,111) 86} _—s- 101 
-042| 1,430, 110) 130 
.025} 938; 76, 90 
009} 1,038) 80 94 
i } 
al 1,490, 115) 135 
016 1,211, 93) 110 
104 


| | 

___] Dollars | % | 
(in of | 
thousands) State | 
Drug 
2,976] 138,544) 2.59) 
191] 13,900, .26| 
2,118 86,349, 1.61) 
444 27,004.50 
552 31,129) ” 
439 15,411] .29| 
503 19,400, 36) 
1,018] 62,100) 1.16) 
204] 18,340, .34) 
2,116 86,228) 1.61) 
599} 27,400, .51) 
1,296] 48,122.90) 
1,863 93,855, 1.75 
111] 19,004) .35 
6,405} 260,620, 4.87 
| 

839] 40,175, .75| 
301 18,006 -34| 
1,183 60,058; 1.12) 
496 34,992 .65 
109 13,001; 24! 
576 23,840, .45) 
421 23,005}  .43/ 
222 19,592, .37 


-014) 1,146| 
! 


figures, see explanation page 17. 


SALES MANAGEMENT 


Bursting with Business 


New England’s Fourth Largest Market with Retail 
Sales of over $329,297,000 in 1943 Beckons You to 


SPRINGFIELD, MASS. 
“Roger Babson” 


INCLUDES 
Springfield in the “Pick of the Lot” 


City Zone 
Pop. 236,610 


IN ROGER BABSON’S Business and financial outlook for 1944 
he states: ““A year ago it was simple to spot cities with expected gains 
of 40% to 50% . . . now more cities will show gains of only 5% to 10% 
in 1944 over a year ago.” Here is the pick of the lot—Detroit, Mich., 
Jackson, Mich., Knoxville, Tenn., Phoenix, Ariz., Portland, Oregon, 


San Diego, Cal., Savannah, Ga., SPRINGFIELD, Mass., Topeka, 
| Kan., Wichita, Kan. 
' ow, SPRINGFIELD, New England’s fourth largest market had retail 
Metropolitan = sales of $329,297,000 for the year 1943. 
| Mma” Zeit 
rea 
Pop. 395,569 | J y 1 fi} SALES MANAGEMENT in their Retail Sales and Service State- 
, : | ment for March, 1944, says that Springfield is Ist in percentage of 
increase in Retail Sales and Services in New England and fourth in 
the United States. 
: 
’ BECAUSE 152,308 families that live in the Springfield Market Area 
; read 142,596 copies of the Springfield Newspapers every day. 
3 
; BECAUSE You can cover rich 
Western Mass. with the lowest milline 
: rate ($1.91) in New England (out- . 
0 side of Boston) making the Springfield 
; The Market Newspapers a most 
. 4 Counties — buy os 
covering this grea 
Western Mass. nasa area. ; 
_ Pop. 609,331 
1. 


UNION ° REPUBLICAN - DAILY NEWS 


The Springfield Newspapers, Springfield, Mass. 


SAN FRANCISCO BOSTON NEW YORK CHICAGO 
R. J. Birch Springfield Newspapers Springfield Newspapers Springfield Newspapers 
300 Montgomery St. 89 State St. 420 Lexington Ave. 30 No. LaSalle St. 
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WOONSOCKET—FIRST IN THE NATION 


| Woonsocket had the honor of being first large industrial city in the country to exceed both 4th War Loan Quotas 


REASON—BUYING POWER IS HIGH IN WOONSOCKET 


1943 Effective Buying Income per Capita 1250 
Ratio to rest of the country 113 


THE WOONSOCKET CALL 


covers this prosperous market thoroughly—reaching 967% of the families in the city and 3 out of 4 families in 
the entire trading area 
NATIONAL RATE—7c per line 
Represented by GILMAN NICOLL & RUTHMAN 


——— 


—— 


M A ss 5A c be U SET T Ss — - City Data —_— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
ae RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
A v 
1-1-1944 6yD ESTIMATE SMD ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in % | % Dollars | % | % Dollars | % . SY Aaa a 
thou- of of (in of of (in of of 
sands) | State) U.S.A.| thousands)! State| U.S.A. | Eating & thousands)| State | U.S.A. Ratio | Ratio 
Food | General | Apparel | Drinking) Drug Dol- | to to 
Mdse. Places lars | State | U.S.A 
Weymouth........ ee 27.0}; .65) .021 7,512} .32) .012) 2,744 245 186; 1,030 438 18,005; .34) .013) 667 51 ) 
ae Middlesex,....... 15.0 | .36) .012 10,302) .43) .016) 3,955 864 503) 1,711 464 22,074; .41| .016) 1,472; 113) 133 
Worcester......... Worcester........ 195.0 | 4.73) .151 140,368) 5.91) .222) 42,384) 24,299; 20,979) 16,090) 4,551) 280,815) 5.24) .198) 1,440) 111, 131 
TOTAL ABOVE CI/TIES............. 3,372.7 |81.74) 2.619] 2,082,957|88.08) 3.304) 618,627) 364,655) 268,464) 289,154) 88,046] 4,280,102) 79.93) 3.013) 1,269 98) 115 
STATE TOTAL... eseeccscesssccsees 4,126.0 °..... 3.204| 2,375,001'..... 3,751| 738,888' 370,111) 269,414 330,269’ 100,035! 5,355,001...... > fl 118 


For Massachusetts County Figures, see page 104. 


RHODE ISLAND— City Data 


Central Falls....... Providence........ 25.2t| 3.60} .020 8,070) 1.63) .013) 4,528 218 347| = 1,968 597 % 
Cranston........... Providence........ 50.0 | 7.14) .039 18,111) 3.66; .029| 7,757 277 293) 2,596) 1,104 83 
East Providence Providence........ 32.2 | 4.59) .025 15,092; 3.05) .024) 6,958 300 68; 1,642 808 111 
Newport Newport..... 41.0 | 5.86) .032 18,870) 3.81; .030) 7,353) 1,861 *| 1,993 859 88 
Pawtucket Providence........ 78.0 |11.14) .061 60,519/12.23) .095) 16,097; 6,273) 9,727) 7,035) 2,986 130 
Providence......... Providence........ 237.6 |33.93| .184] 245,811/49.66) .388| 61,594) 52,184) 37,022) 28,140) 10,889 160 
Warwick. ......... Kent 28.8t| 4.11) .022 10,080) 2.04) .016) 3,631 183 *| 2,652 339 45 
Washington....... 11.0t) 1.57} .009 8,025) 1.62} .013) 2,463) 1,290 512 401 99 
West Warwick. .... SE 18.2t| 2.60) .014 9,114) 1.84) .014) 3,035 823 981; 1,091 367 59 
Woonsocket........ Providence. ...... 48.0 | 6.86) .037 32,875) 6.64) .052| 11,514) 4,223) 4,165) 3,701) 1,897 113 
TOTAL ABOVE CIITIES.............. 570.0 |81.40) .443] 426,567/86.18| .674| 124,930) 67,632) 53,166) 51,330) 20,247 124 
—— | 
STATE TOTAL....1.. Tee | eee | .5441 495,000... -782! 150,316! 72,153! 68,9331 62,624) 22,837 Ww 


For Rhode Island County Figures, see page 110. 


CONNECTICUT — City Data 


OS SEE New Haven.......} 19.2t) 1.09) .01 12,008, .88, .019, 4,117 756; 1,057) 1,611 28,502, .91| .020) 1,484 83) 134 
Bridgeport.........] Fairfield.......... 180.0 |10.21) .1 143,547|10.52| .227) 40,702} 25,801; 18,579) 18,086 322,043) 10.27} .227| 1,789) 101) 165 
eae OO 40.0 | 2.27; .031 20,982) 1.54) . 7,223; 2,046) 2,218) 2,171 54,724 1.74) .038) 1,368 77| = 122 
Danbury..........] Fairfield..........] 28.1) 1.59) . 28,512) 2.09) .045| 8,425) 4,409) 2,840) 2,505 47,659} 1.52) .034) 1,697 95; 154 
Derby...... ...| New Haven....... 11.5; .65) . 8,094) .59) .013) 1,750) 1,129 862 968 14,950 48| .011| 1,300 73| «118 
Greenwich (town). .| Fairfield.......... 34.0 | 1.93) . 26,444) 1.94) .042) 7,373 979} 3,514) 2,099 64,800} 2.70) .060) 2,493) 140) 226 
Ne cask Hartford......... 190.0 |10.78) .1 214,853/15.74| .339) 52,529) 54,005 28,067) 26,504 424,587| 13.53] .299| 2,235) 126) 203 
Manchester........ Hartford......... 32.0 | 1.82) . 18,075) 1.32) .029| 5,526) 1,890 964; 1,575 43,798} 1.40) .031| 1,369 77| «124 
Meriden.......... New Haven....... 43.0 | 2.44) . 30,720) 2.25) .048; 9,685) 3,179) 4,200) 3,706 58,092) 1.85) .041) 1,351 76| 122 
Middletown. ......] Middiesex........] 27.2 | 1.54) .021 19,314) 1.41) .031) 4,525) 3,587) 2,575) 2,240 33,184) 1.06) .023) 1,220 69) «111 
Naugatuck......... New Haven......./ 16.0/ .91| .01 8,612} .63) .014) 2,922 501 576) 1,569 22,408} .71| .016) 1,401 79) «(127 
New Britain....... ee 77.5 | 4.40) . 63,323) 3.91) .084) 14,855) 6,794) 8,368) 4,940 104,010) 3.31) .073) 1,342 75| 122 
New Haven..... .| New Haven....... 177.6 |10.08) .1 153,243)11.22} .241) 35,941) 20,860) 28,167) 20,038 350,007] 11.16] .246) 1,971) 111) 179 
New London.......| New London......} 32.0 1.82) . 36,072) 2.64) .057| 10,503} 4,840) 5,039) 3,894 46,408} 1.48} .033) 1,449 | 
Norwalk...........| Fairfield..........1 43.0| 2.44’ . 35,094; 2.57; .055| 10,425; 3,007| 3,267' 3,119 80,201} 2.56! .056' 1,865! 105 169 
+1940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 


$1942 Estimate. 
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Long Range Selling? 


Are Your Advertising Sights Adjusted for. 


The WJAR market makes a mighty important target for your 
future sales quotas. 


With its two billion dollar 1943 income and its one billion 
dollar sales record pointing to the habits of its 1,672,000 
people, you can set your sales sights on a market that will produce 
= the extra sales that make quotas. 


Lv. With extra income, war bonds and savings as a re- 
serve, selling in WJAR land is a big time operation. 


DAYTIME 


Population 


1, ‘ 


me 
$2,034,605,000 

Retail Sales 

$991 ,171,000 


Inco 


NIGHTTIME 


Population 


1,149, 


me 
$1,411,003,000 


Retail Sales 
$713,217,000 


Inco 


PROVIDENCE, RHODE ISLAND 
" BASIC NBC NETWORK 
= NATIONAL REPRESENTATIVES: 


3 WEED & CO. 


NEW YORK—CHICAGO—DETROIT 
SAN FRANCISCO—HOLLYWOOD 


CONNECTICU T— City Data — (Continued) 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
95 101-1944 ESTIMATE ESTIMATE 
83 
"1 CITY COUNTY FIVE STORE GROUPS 
89 Total (in thousands of dollars) Per Capita 
30 (in %\|% Dollars | % | % Dollars | % Te 7 
thou- | of of (in of of (in of of 
sands) | State| U.S.A.| thousands); State| U.S.A. Eating & thousands)| State | U.S.A. Ratio | Ratio 

60 Food | General | Apparel |Drinking} Drug Dol- | to to 
45 Mdse. Places lars | State | U.S.A 
sed Ee New London...... 33.8 | 1.92) .026 30,050) 2.20) .047; 8,954) 4,165) 3,842) 2,271 838 52,876) 1.69) .037| 1,564 88) 142 
sad Stamford.......... | ee 62.0}| 3.52) .048 52,074) 3.81; .082) 13,415) 4,781) 8,297) 5,563) 1,940 90,153} 2.87) .063) 1,454 82| 132 
3 Torrington......... Litchfield......... 26.7 | 1.52) .021 25,058) 1.84) .040) 7,790} 4,267' 2,751) 2,438) 1,004 40,002) 1.28) .028) 1,496 84; 136 
7 Wallingford........ New Haven....... 15.2 | .86) .012 7,860) .58| .012| 3,090 466 580; 1,266 290 18,500) .59) .013) 1,217 68; 110 
= Waterbury......... New Haven....... 108.0 | 6.13) .084 77,316) 5.66) .122) 22,386) 9,762) 12,618) 10,678) 3,755) 216,479) 6.90) .152/ 2,004; 113) 182 
ad Willimantic........ Windham........ 12.1%} .69 cof 15,920] 1.17| .025| 3,740| 1,297] 1,298| 1,765) 435] ~-22,360|- .71|  .016| 1,848] 104] 168 

TOTAL ABOVE CIITIES............. 1,208.9 |68.61 0) 1,017,171|74.51| 1.605) 275,876) 158,521) 139,679) 119,006) 41,074] 2,155,743) 68.72| 1.517) 1,783) 100) 162 

EE ican acs canis stances 1,902.2 |..... 1a 1,365,005)..... 2.156) 405,840) 168,252) 146,624) 165,935) 57,685] 3,136,999)...... 2.208) 1,780)...... 161 
34 - 
65 +1942 Estimate. For Connecticut County Figures, see page 114. 
22 
54 
18 
26 IT MAY SOUND REPETITIOUS, BUT— 
03 
— Have you read the explanation prefacing the Survey of Buying Power? It appears 
1 ° . ° ° . 
on page 17 and following pages, and really will save you lots of time. It identifies 
27 . 
: sources of all figures, and contains all comment necessary to a complete under- 
73 . ° 
1 standing of the use of all county and city figures. 
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CITY 


Albany 
Amsterdam 
Auburn... 
Babylon 
Batavia 


Beacon 
Binghamton 
Bronxville... . 
Buftalo 


+1940 Census. 
[286] 


COUNTY 


Albany 


.| Montgomery 


Cayuga 
Suffolk 
Genesee 


Dutchess 
Broome 
Westchester 
Erie 


be home to a warm bath and the 
Buffalo Evening News with its 
complete coverage of news* from 
the Nation’s Cajntol.”’ 


f 
$ 
e s co i 
Ur experin is "eWspape verage j 
fills you op Washings  QWality | 
Plete rep * |F yoy hootcat bureay | 
events 5 of National g ’ Com. 
ey the Offers tho local 
XPerts P y dicate fe e too, 
News is one Buffalo : Otures 
Plete Ws r ca’s ne venin 
estern Papers And ane Com. 
‘hats ee sep families «7200 
f led m as a the Ne “gree! 
Pes ail an displg Ws Car 
ae Wasi "S: total mf odver. 
Gily Pape, Ie N w York ‘— j 
Se markers $e big paper 


“Never mind, dear, you’ ll soon 


NEW YORK — City Data 


Middle Atlantic States—City Data 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
i pane CineniinCicicicen as 
FIVE STORE GROUPS 

Total (in thousands of dollars) Per Capita 

(in % % Doliars | % | % ae as _____} Dollars % % = 
thou- | of of (in | of of ] (in of of ire : 
sands) | State U.S.A.| thousands) | State| U.S.A. \Eating & thousands) State U.S.A. | | Ratio | Ratio 

| Food |General | Apparel Drinking! Drug | Dol- | to | to 
| Mdse. Places | | lars | State U.S.A. 

ee ee ee ee ee a eee a oa a ee -|—_——| hes 
130.6 | 1.04) .101] 96,405) 1.43) .152) 26,566) *| 19,099/ 14,420 3,421] 187,250/ 1.07, .132) 1,434, 103 130 
29.0 23; .023 16,048) -24) .025, 5,308) 1,976) 1,970; 1,939) 698 33,417' 19} .023) 1,152) 83, 104 

38.7 31; .030 20,242) .30) .032, 6,171) 2,603! 2,611) 2,476 767 46,822 27, .033) 1,210, 87 110 

4.7t| .04) .004 5,119} .08) .008) 1,976) 104, 178 456: 149 7,055 04; = .005) 1,501) 108, 136 

17.6 14 014 12,012) .18) .019 2,954, 1,831 1,313 1,447 370 23,567 13) .017) 1,342! 96, 122 

| | | 

12.8 | .10| .010 5,504 .08 .009, 2,216, 588 175 734 209) 13,908 .08) .010 1,090 78 % 
85.5 | .68) .066 59,520) .88| .094) 14,556) 11,972 6,847, 8,660 2,272 98,839 -57| .069) 1,156 83, 105 

7.5 06 .006 6,511, .10' .010 3,007 210 816, 754 616 10,950 .06| .008| 1,460, 105 132 
603.0 ' 4.81 .468 339.547' 5.03' .536 98.305 75,178 47.142! 48,647' 12.845 724.400! 4.15! .510' 1,201! 86 109 


*Withheld to Avoid D‘sclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


clu- 
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#1 news station 


‘A special niche in the public heart belongs to 


him who brings news fast, accurately and often!” 


WCAE does! 21 times a day, totaling 26 hours a week, in regularly scheduled 5 to 15 
minute broadcasts. From great newsgatherers like INS, AP, CHRISTIAN SCIENCE 
MONITOR! From MUTUAL BROADCASTING SYSTEM’s far-flung listening posts 
... analyzed and interpreted for anxious Pittsburgh ears throughout the day and 
evening by more than a dozen outstanding MUTUAL commentators! 

WCAE will continue to do this job well... better than any other Pittsburgh: 
station. And Pittsburgh listeners, in turn, | 


will continue to pay attention to WCAE. 


Represented by: THE KATZ AGENCY 


New York - Chicago - Detroit - Dallas 
Atlanta - Kansas City - San Francisco 


5000 WATTS * 1250 K.C. * MBS 


i oa YOU will want to know that adver- = 

~ > | R AC |B Sk tisers in this market gave The Post- 3 
4 Standard a gain of more than a million 3 

AND ONONDAGA COUNTY and a quarter lines in 1943, representing 
all classifications of advertising—local, 
Total % of 1940 national and classified. During this year, ’ 

30 Days After ...101,580 96.0 too, The Post-Standard reached an all- oe 
6 Months After ..107,480 101.6 time high in circulation. 


1 Year After ....117,290 110.9 


THE 
Source: Syracuse Chamber of Commerce PO ST-STANDARD 


KELLY-SMITH CO., REPRESENTATIVES 
a aan = —_ —_ = ma SS % 
im Bos ° ee © The “SM” symbols mark original, exciy- 
NEW YORK — City Data — (Continued) sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. GYD 
1-1-1944 ESTIMATE ESTIMATE 
city COUNTY } | ; | | FIVE STORE GROUPS | | 
Total (in thousands of dollars) | ‘Per Capita 
(in | %| % | Dollars | % | % |__ ——F 26 Te Se 
thou- | of | of (in| of | of | (in | of | of l 
sands) | State) U.S.A.] thousands) | State) U.S.A.| Eating & thousands)| State | U.S.A. Ratio | Ratio 
| | | Food | General | Apparel | Drinking) Drug | | Dol- | to | to 
| | Mdse. | Places lars | State | U.S.A. 
Canandaigua Ontario... 8.3 | .07| .006 6,408] -09) -010) 1,778| 514) 573 958 132 9,614! .06| -007| 1,156 83; 105 
Cohoes...... Albany........ 22.0 | .18}  .017 6,205 69) -010) 2,008) 510) 637 880 175 24,650| -14) -017/ 1,120) 80) 102 
Corning Steuben.......... 17.5 -14, + .014 9,187; .14) 015) 2,811) 1,129) 1,049 1, 161) 456 19,775; .11) .014) 1,130 81) 102 
Cortland. . Cortland....... 15.9f| .13; -012 12,118} .18) -019) 3,157) 1,731) 1,144 1,550) 429 23,642! -14) .017) 1,487) 107; 135 
Dunkirk .| Chautauqua 21.0t) .17) .016 8,215) -12} -013) 2,678) 1,420) 652; 1,136 278} . 20,598; .12| .014) 981 70's 88 
Elmira Chemung ; 4,790 Le 
Endicott Broome 20} . ° -020) 2,276) 842). 14) 
Se <eense Oswego : 13.8 11) .011 6,611; .10| .010| 1,871) 877) 599 759 148 16,683} 10) 012) 1,212 87; 110 
Geneva. Ontario... 13.1t} .10) .010 9,880; .15) .016| 3,032} 1,191| 1,140) 1,230 347 20,775) 12| -015| 1,586; 114) 144 
Glen Cove Nassau 13.2 | .11) .010 8,501) -13) .013| 2;587) 536 767' 743 371 14,018 -08| .010) 1,059 76 96 
Glens Falls Warren 27.0 | .22) .021 20,144; .30) .032) 5, 349| 3,294) wa 1,847) 706 30,092; .17) .021) 1,115 80; 101 
|| | | | | > ae 
Gloversville Fulton 21.9 | 17) .017 15,750, .23) - 025) 4,685) 2,123| 2,657| 1,681 461 29,008!  .17| .020| 1,327 95; 120 
Hempstead Twsp. Nassau 280.0 | 2.23) .217 184,086 2.73) .291| 65,060) 10,420) 11,364) 26,208; 6,812 394,055; 2.26) .277) 1,407 101) 128 
Herkimer Herkimer... .. 9.67) -08; .007 6,811; .10) 011) 1,415) 1,694) 479 766 112 11,465 -07| .008) 1,194 86) 108 
Hornell. . . ; Steuben ovat 15.6¢| .12| .012 10,500) . 16) ‘017 2,764) 1,219) 1,246] 1,166 474 21,228) .12| .015) 1,361 98; 123 
Hudson Columbia 10.0 | .08) .008] 8,150) .12) .013| 2,596) 798) 847} 1,066) = 198] 12,465] 07) 009) 1,247, 90) 113 
} | 
Ithaca Tompkins . 20.5 -16| .016 19,175 28) 030) 5,217) 2,540) 1,817; 3,209 688 32,050 .18; .023) 1,563 12) 142 
Jamestown Chautauqua ; 43.0 -34| .033 28,302) .42) -045) 8,214) 4,912) 4,053) 3,038) 1,028 58,402 -33) .041) 1,358 97; 123 
Johnson City Broome. . 18.0¢; .14) .014 7,114) 11) .011) 2,604) *| 765; 1,753 310 17,414, .10) .012) 967 69; 8 
Johnstown... .| Fulton 10.9 -09; .008 5,920| .09) “009| 1,986) . 504 765 170 12,233; .07| .009) 1,122 81) 102 
Kenmore Erie 18.6¢; .15) .014 8,514) .13) 013) 3,689) 357 436 746 432 20,046 12| .014) 1,078 77; 
Kingston Ulster . 23). | 28) . 2,145 448) .21| | .026 116 
Lackawanna ; { Erie ce sserese 24.11 -19) -019 6,800 .10| .011| 2,093) 402) 305; 2,819 136 26, 800 -15| + .019) 1,112 80; 101 


+1940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
$1942 Estimate. 


AMERICA’S LEADING INDEPENDENT STATION 


SALES MANAGEMENT 


Speaking O Wharkets ee 


Preferred pik, os 
High+SpotCity % 


Population 275,000 | Population Soe. 
Effective Buying Income $336,744,000 Effective Buying Income $394, 
Per Capita Income $1,225 | Per Capita Income r 
Retail, Sales $172,525,000 | RetailSales 

Food Sales $35,775,000 | Food Sales 

Eating, Drinking Sales $1 2,940,000 | Eating, Drinking , 


These figures represent the market strength 
of the more than 50 towns and villages 
that make up the rich Hempstead Town 
market, which has 68% of the income of 
Nassau County, accounts for 79% of its 
retail sales. 


The Nassau Daily Review-Star, pioneer 
daily in Hempstead Town and a prime 
factor in the development of the market 
during the past 23 years, concentrates 95% 
of its circulation within the market area 

.. is the “home” newspaper of more than 
35,000 families ... has earned the accept- 
ance that makes your advertising part of 
the daily reading habits of 100,000 people 
in these families. 


A Standard Size 4c Newspaper 
Executive Offices: ROCKVILLE CENTRE, N. Y. 


National Representatives: BOGNER & MARTIN, 
New York—Chicago 
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NEW YORK— City Data — (Continued) 


THE MARKET — Syracuse is “‘sitting pretty” 
— now, and after the war. Nearly 400 
diversified industries (chiefly devoted to 
the manufacture of durable goods) have 
piled up a backlog of orders that will keep 
them humming and paying good wages. 
This makes a top market . 
money . . 


- « people with 
- ready to buy an advertised 
product — consistently presented by radio. 


WILL ALWAYS BE A TOP MARKET 
*WILL ALWAYS BE A TOP MEDIUM 


THE STATION — WFBL is the outstanding 
choice of media in the Syracuse market. 
Here is a radio station that has been affili- 
ated with the same network since its incep- 
tion... resulting in local CBS ratings being 
consistently above national ratings . . . 5000 
wattswith a non-directional radiation in day- 


time covers this fertile market at a low cost. 


MEMBER BASIC NETWORK 
COLUMBIA BROADCASTING SYSTEM 


Free and Peters 


Y. 


Exclusive National Representatives 


The “SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME— 1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
; 
CITY COUNTY | FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in 2 | % Dollas | % | % Dollars | % . 
thou- of of (in of of (in of of | 
sands) | State| U.S.A.| thousands)| State| U.S.A. Eating & thousands)) State | U.S.A. Ratio | Ratio 
Food | General | Apparel | Drinking} Drug Dol- | to to 
Mdse. Places lars | State | U.S.A. 
Larchmont Westchester... ... 6.0{| .05| .005 5,511) .08) .009) 2,875 92 286 618 294 6,590} .04) .005) 1,098 73) 100 
Little Falls Herkimer........ 10.5 | .08| .008 5,475; .08| .009) 1,612 539 517 779 175 10,885; .06) .008| 1,037 74, (94 
Lockport Niagara. . 25.0 20) .019 15,122} .22| .024) 4,518] 2,612} 1,308) 1,636 535 30,705; .18) .022) 1,228 88} «111 
} 
Long Beach Nassau.......... 9.1{| .07| .007 5,812; .09| .009| 3,087 285 287; 1,094 419 10,840} .06| .008) 1,191 85, 108 
Malone... ..| Franklin......... 8.7t| .07| .007 6,308; .09)| .010) 1,686 873 595 621 220 12,065} .07) .008) 1,387) 100) 126 
Mamaroneck... . Westchester... ... 13.0} .10} .010 6,295} .09) .010| 2,319 322) 1,281) 1,129 261 16,408} .09) .011| 1,262 91; 114 
Massena St. Lawrence... .. 14.0; .11| .011 6,511) .10) .010) 1,946 633 630 681 128 12,844, .07) .009) 917 66, 8 
Middletown Orange 22.4t| .18| .017 14,500} .21; .023) 3,889) 2,131) 1,854) 1,452 638 28,650} .16) .020) 1,279 92 (116 
Mineola Nassau.......... 11.0} .09) .009 7,619} .11) .012) 2,603 134 204; +=1,247 212 13,650) .06; .010) 1,241 89) 113 
Mount Kisco Westchester 5.9t| .05) .005 6,725 -10) -011; 2,229 189 166 493 128 7,868; .05) .006) 1,334 96, 121 
Mount Vernon Weschester 67.4 | -54) .052 44,224) .65) .070) 15,713} 2,910) 4,001; 4,310) 1,500 96,244) .55) .068) 1,428) 103, 129 
Newark........... Wayne 10.0 | .08) .008 7,155) .11) .011; 1,158 859 268 473 49 9,411; .05) .007) 941 68; 85 
Newburgh... Orange........... 32.8 | - -025 23,702) .35| .037| 7,452) 2,620) 3,423) 2,821 627 44,018} .25) .031| 1,342 96, 122 
New Rochelle......| Westchester... . 51.4 .41) .040 39,055) .58) .062) 11,088; 4,740) 5,811) 4,784) 1,207 66,895} .38) .047| 1,301 93} 118 
New York City..... 5 Counties. . 6,814.1 54.35) 5.292) 3,913,110)57.98) 6.180|1,213,049) 556,158) 738,174) 872,632) 126,236]10,279,528) 58.87) 7.235] 1,509) 108) 137 
Niagara Falls. .... ee 94.0| .75| .073 55,923) .83| .088} 16,597/ 9,336) 6,182) 8,640) 2,170} 138,313) .79) .097| 1,471) 106) 133 
No. Tonawanda....] Niagara.......... 22.4 | 18) 017 9,775; .14) .015) 3,235 411 495) 1,584 246 23,850) .14) .017| 1,065 76, «97 
Norwich...........] Chenango........ 8.5 | .07| .007 6,114) .09) .010) 1,630) 1,075 409 507 127 9,378} .05| .007| 1,103 79) 100 
| | 
Nyack Rockland........ 5.5 | .04 .004 7,308} .11| .012) 2,582 333 918 435 295 6,750! .04) .005) 1,227 88} 111 
Ogdensburg. ..... St. Lawrence... .. 16.5 | .13) .013 7,024; .10| .011) 1,962) 1,048 642 498 256 17,789; .10| .012| 1,078 77 98 
Olean Cattaraugus...... 21.5 .17| .017 14,712) .22) .023) 3,816) 3,468 1,988) 1,589 531 25,015, .14) .018) 1,163 83) 105 
Oneida Madison. ....... 11.6 09) .009 8,006) -12| -013| 1,869 732 554 718 313 13,844; .08| .010) 1,199 86, 109 
Oneonta Otsego.. 12.8 | .10) .010 9,501.14) .015) 2,591) 1,517 887; 1,096 380 15,313; .09) .O11) 1,196 86, 108 
Ossining Westchester 16.0t) .13| .012 7,520, .11| .012| 2,822) 560 532 916 326{ 18,350 .11| .013| 1,147 82,104 
+1940 Census. $1942 Estimate. 
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TROY... ALBANY... SCHENECTADY... 


It's a rich market—a booming market—a buying 
market. For proof, look at the new SM figures. 


And when it comes to selling this great three-in-one 
combination, take a look at the station that can prove 


MORE COVERAGE PER DOLLAR 


Beas ° The “SM’’ symbols mark original, exclu- 
NEW YOR K — City Data — (Continued) sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 6D 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY | | | FIVE STORE GROUPS | 
Total | (in thousands of dollars) Per Capita 
(in % \ % Dollars | % | % ___| Doliars | % | % ; 
thou- of of (in of of (in of of 
sands) | State| U.S.A.|thousands)| State) U.S.A. Eating & thousands) | State | U.S.A. Ratio | Ratio 
| | | Food | General Apparel | Drinking} Drug Dol- | to to 
| Mase. Places lars | State | U.S.A. 
‘ Oswego . Oswego. eet 23.0 | 18 .018 9,712) .14) .015) 3,127 649 959) 1,339 414 23,211, .13) .016) 1,009 72 91 
Patchogue : Suffolk. . 11.0 | .09) .009 10,149} .15) .016) 3,345) 1,443) 1,019 640 338 13,054; .08) .009) 1,187 85| 108 
Peekskill . Westchester 17.03; .13) .013 12,005} .18} .019) 3,956) 1,062) 1,110) 1,631 313 20,098} .12| .014) 1,182 85} 107 
Plattsburgh... . Clinton..... 13.4 11) -010 9,418} .14) .015} 2,370) 1,369 969 985 637 13,602} .08) .010) 1,019 73 92 
| 
°s Port Chester. . .| Westchester 20.3 -16| .016 15,217; .23) .024; 5,572) 1,234) 2,208) 2,184 630 28,770; .17| .020) 1,419) 102) 129 
| Port Jervis..... Orange...... 9.7t; .08) .008 6,009; .09) .009) 2,440 501 584 724) 242 14,432} .08) .010) 1,488; 107) 135 
Poughkeepsie. . Dutchess 42.0 | .33| .033 33,118} .49| .052) 11,081) 5,621) 4,076) 3,882} 1,140 56,808} .33) .040) 1,353) 97) 123 
Rochester... . . Monroe 309.5 | 2.47) .240] 230,146) 3.41; .363| 62,659) 43,259) 32,081) 27,723} 8,654] 443,514) 2.54) .312/ 1,433) 103} 130 
SE Se .cpe aes Oneida. . 49.4 | .39) .038 16,500} .24) .026) 4,950) 2,623) 1,546) 1,939 531 40,118} .23) .028) 812 58 74 
z : 
: Rye Westchester 10.5 | .08| .008 5,705; .08| .009) 2,069 133 121; =1,380 191 10,074, .06) .007| 959 69 87 
exclu 
MENT. Salamanca....... Cattaraugus... . 8.5 | .07| .007 4,410} .07| .007| 1,415 442 326 528 158 10,202 -06; .007| 1,207 87; 109 
—— Saranac Lake......| Essex-Franklin 6.2 | .05| .005 4,902} .07; .008) 1,182 . 515 429 193 8,011 -05) .006) 1,292 93) 117 
Saratoga Springs . Saratoga... - 13.8 | 11) .011 9,818} .15| .016) 3,293 691 651 1,968 495 18,417 a .013) 1,335 96; 121 
43 Scarsdale....... Westchester 14.0) .11) .011 5,075) .08) .008) 2,419) 273 84 339 274 18,508} .11) .013) 1,322 95| 120 
Schenectady . Schenectady. . 100.0 -80) -078 63,563 -94) -100| 18,691) 10,816 8,485 6,955 2,619 145,610 .83) .102) 1,456 105 132 
Syracuse........ Onondaga... .. 204.5 | 1.63) 159 139,805) 2.07) .221 38, 434| 24,507; 20,941) 19,026} 5,156] 276,211) 1.58) .194) 1,351 97) 122 
Tarrytown........ Westchester . . 6.7 | .05) .005 4,776| .07| .008 1,938} 405 371 407 256 7,440} .04) .005) 1,110 80} 101 
ta Tonawanda... ... Erie... Apne 14.0 | WW 011 5,515) .08) .009) 2,372 692 527} 1,030 206 16,580} .10) .012) 1,186 85| 108 
Troy. 35 Rensselaer 70.0 | -56) .054 43,492) .64) .069) 13,024) 5,112) 7,254) 5,140) 1,477 87,065) .50| .061) 1,244 89} 113 
Ratio | 
| 
asa Utica... : Oneida 106.0 | .85) .082 68,913) 1.02) .109) 20,543| 9,694) 11,160) 9,142) 1,887] 148,651 -85| .105| 1,402} 101) 127 
bee wt Watertown Jefferson. : 36.0 -29| .028 22,004 .33| .035| 5,371} 4,321) 3,373| 1,861 759 39,758 23) .028) 1,104 79| 100 
100 Waterviiet Albany 16.14} .13) .013 4,811; .07) .008) 2,414 53 21 784 72 17,692; .10} .012) 1,099 79| 100 
94 Wellsville Allegany. . 5.91| -05) -005 5,084) .08} .008) 1,529) 577 419 443 185 7,808} .04) .005) 1,323 95; 120 
1 White Plains. ... Westchester : 42.0 | ed .033 48,119] .71| .076} 14,860) 5,971) 6,655) 5,689) 1,666 63,214; .36) .044) 1,505) 108) 136 
Yonkers Westchester eanes 1.12) -109 65,492) .97) .103) 28,218) 4,053) 7,102} 9,064) 2,228} 180,409) 1.03) .127| 1,289 93| 117 
108 fF I |_| 
126 TOTAL ABOVE CIITIES... Facieeh 10,259.57 7.963} 6,099,233|90.37) 9.633)1,878,421| 859, 734/1,007,980/1,158,210) 205,727]14,713,219) 84.29/10.356 aeons 103} 130 
114 —_—— ]——————— —|——' —— —|——|——_—_|—— —— men 
| | 
83 STATE TOTAL or eee ..112,537.3 |... .| 9.7371 6,748,952!.... .'10.659'2,083,120! 908, 715!1,019,89211,258,148! 224,106'17,460,022'..... .'12.289 1,393! eee | 126 
116 For New York County figures, see page 120. 
113 7% << aes : a eee ee oe aan ™ 
a ~NEW JERSEY — City Data 
1239 — a ne aon rr a —~ a 
85 Asbury Park....... Monmouth....... 15.0t 36) -012 27,198) 1.09) .043) 5,994] 6,152 4,036] 4,605} 1,433 24,508} .43| .017| 1,634) 119) 147 
122 Atlantic City....... PID, oo ncgnses 60.0 1.46) -046 68,055) 2.74) .107) 18,056) 9,614) 11,004) 16,101) 3,608] 110,017; 1.94) .078| 1,834) 133) 168 
Bayonne... ... Hudson.......... 74.2 | 1.80) .058 34,142) 1.37 .054| 13,696} 2,331) 4,914) 6,731) 1,194 70,895) 1.25) .050) 955 69 86 
118 Belleville..........] Essex............ 28.27 ry -022 8,075} .33 013) 4,118 183 184 1,144 400 32,702 -58} .023| 1,160 84 105 
137 Bloomfield... . fs cccnnscas 42.6 | 1.03) .033 22,006) .89 -035) 9,636 937; 1,838) 2,824) 1,230 57,118} 1.01) .040) 1,340 97; 121 
133 } } 
. | | | 
97 Bridgeton... ... Cumberland... ... 18.0; .44) .014 15,528; .63) .025) 4,987) 1,794) 1,674 685 478 20,152) .36) .014) 1,120 81; 102 
100 Burlington. ........] Burlington........ 10.97; .26) .008 8,009; .32) .013) 2,473 549 644; 1,043 422 12,859, .23| .009) 1,180 86| 107 
Camden ee | le 3.03! .097 80,517) 3.24) .127| 23,815) 13,915) 8,535) 10,478) 2,613] 182,617) 3.22) .129) 1,461) 106) 132 
111 Clifton Serer: 57.0 1.38| 044 20,379; .82) .032) 7,177 267 625} 3,874 352 50,384) .89) .036) 884 64 80 
98 Collingswood... ... Camden.......... 14.0; .34) .011 8,142) .33) .013) 3,467) 447 226 348 428 17,202} .30| .012) 1,229 89] 111 
105 
109 SO ee 14.0t) .34) .011 11,349) .46) .018 4,291| 1,181] 1,238) 1,121 510 16,808} .30) .012) 1,201 87; 109 
108 East Orange Tae IS 69.8 1.69| -054 44,452) 1.79} .070} 14,500! 6,959 6,105 3,532 2,195 130,209} 2.30) .092' 1,866 136 169 
_ 14 11940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
e 17. +1942 Estimate. 
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\) 
You! 
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Special Representatives 
WARD-GRIFFITH CO., INC. 


cation days for the insertion of advertising in the 
We realize that it some- 
times presents problems, but this procedure has 
helped us avoid rationing of advertising space. 


Elizabeth Daily Journal. 


We, too, have had our problems but through this 
splendid co-operation and our own careful man- 
agement, we hope to continue our present policy. 
In appreciation for this co-operation we will try, 
more than ever, to meet position requests in so far 


as possible. 


Elizabeth Daily Journal 


ELIZABETH, NEW JERSEY 


W. WANT to express our appreciation to the 
many advertisers and their advertising agencies 
who have and are giving us a leeway of publi- 


NE W JERSEY — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
Pp = 
aoe RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) j Per Capita 
(in | % | % | Dollars | % | % Dollas | % | % |—~ = 
thou- of of (in of of | 
sands) | State| U.S.A./ thousands) | State| U.S.A. Eating & thousands) | State | U.S.A, Ratio | Ratio) 
Food | General Dol- | to to 
7 Mdse. lars | State | U.S.A. 
— —_ — — |—_— 
Elizabeth.......... ee 118.0t) 2.86 72,008; 2.90) .114) 23,411 9,178 -108} 1,300 94 118 
Englewood........ Bergen...... 19.0t| .46 18,423) .74) .029} 5,201; 1,272 -023) 1,710} 124) 155 
FURNES. .cccwsees Monmouth. . 7.0¢| .17 8,005} .32) .013) 2,465 323 -024/ 4,931 357 447 
Garfield........... Bergen. . 29.0; .70 9,008) .36; .014) 3,726 159 .016} 807 58, 73 
Hackensack....... ee 25.0/ .61 46,742) 1.88} .074) 15,142) 8,147 -025} 1,420) 103) 129 
Hoboken. ......... Hudson.......... 50.0 | 1.21 28,109; 1.13) .044; 11,809) 1,182 -050) 1,419 103; 129 
Irvington. ......... ES 60.0 | 1.46 32,335; 1.30) .051) 12,936) 1,684 -061} 1,440) 105 131 
Jersey City........ ers 301.2 | 7.31 145,528) 5.86, .230) 57,886) 9,277 .272| 1,283 93; 116 
Kearny Bs star wnes 39.3 .96 14,192; .57| .022) 6,866 431 -025) 897 65; 8! 
SR ee ee! 24.1¢| .59 10,480} .42| .017| 3,748 559 .018| 1,076} 78) 98 
Long Branch...... Monmouth. ...... 22.0 .53 12,141; .49| .019) 4,921 825 -020| 1,300 94 «118 
Maplewood........ ee: 23.5 .57 9,875) .40 .016) 4,692 121 -017| 1,025 74 93 
Millville........... Cumberland. ..... 16.0} .39 8,217| .33| .013) 3,319 690 .012| 1,068 78) 97 
Montclair........ NN sins awl 44.0t) 1.07 35,576) 1.43} .056) 15,867) 1,064 .056| 1,796] 131, 163 
Morristown Morris 16.0t) .39 21,842) .88) .034) 5,698) 3,504 .025| 2,201; 160, 200 
RE Eee 448.0 |10.87 392, 984/15.82 621; 91,289) 117,927 .611| 1,938} 141) 176 
New Brunswick . Middiesex........ 35.57) .86 38,502; 1.55) .061| 11,079) 3,470 -031| 1,236 90, 112 
North Bergen. .... Hudson.......... 37.0 -90 15,152) .61 024; 5,821 63 021 813 59 74 
Nutley......... RR Se 22.0t| .53 8,017; .32) .013) 4,166 189 -021| 1,384 101) 125 
Ocean City....... Cape May 5.0; .12 7,055) .28) .011; 3,169 538 -005} 1,500} 109) 136 
Orange Essex.... 36.4 | .88 22,400; .90) .035) 11,305) 1,594 .042| 1,645} 120 149 
Bs istic racwosiea Passaic. . 62.6 | 1.52 75,646) 3.05) .119) 22,635) 8,152 .085} 1,925} 140 175 
Paterson...... Passaic 127.8 | 3.10 135,505) 5.45) .214) 42,648) 22,682 197} 2,195} 160, 199 
| } 
Perth Amboy. . . Middlesex. . 41.2t| 1 00 35,255) 1.42) .056) 9,477| 3,546) 6,782) 4,678) 1,374 45,377; .80) .032| 1,101 80 6: 100 
Phillipsburg... .... Warren...... 18.3t “| 7,820) .31 "7 2,866 " 166 968 89 19,895 .35| .014) 1,087 79) 99 
71940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 


£1942 Estimate. 
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N EW JERSEY — City Data — (Continued) | 


The “‘SM’’ symbols mark original, exciu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME— 
LOCAL EST. a _ 
1-1-1944 ESTIMATE ESTIMATE 
l l > e a a Pe 
CITY COUNTY | | | FIVE STORE GROUPS | 
Total (in thousands of dollars) Per Capita 
= % % Dollas | % | % | 5 Dollars | % | % 
thou- | of | of (in of | of | l i (in of | of ; 
sands) | State) U.S.A.| thousands) | State| U.S.A. Eating & thousands)! State | U.S.A. Ratio | Ratio 
| | Food | General | Apparel |Drinking} Drug | a 
| } se. | aces | | | ars tate | U.S.A. 
aCe << Rae, em seeee ——| — ee paeree 
Plainfield..........] Union............ 39.0} .95| .030] 40,118] 1.62| .063| 14,007; 6, 103! 4,766 2,003; 1,123 64,778 97| .039| 1,405} 102} 127 
Princeton Mercer........... 19.5 | .47| .015 9,086] .37/ .014| 3,364) 1,346) 1,179) 999, + 350] 31,200) 55, .022) 1,600 116| 145 
Rahway. . Union 20.0 | .49) .016] 10,499) 42) .017) 3,672) 474 451, 1,550| 325} 20,091) .35 .014) 1,005) 73) 91 
} 
Red Bank.........] Monmouth. ...... 13.0 | .32) .010] 17,097, 69} .027/ 5,188, 1,535) 1,784) 1,124 907} 17,040} .30| .012) 1,311) 95) 119 
Ridgewood........ Borgen........... 14.9{| .36) .012] 10,705) 43) 017 3,874) 517,727 . 661] 24,719.44) .017| 1,659} 121] 150 
Rutherford........] Bergen........... 15.5{} .38, .012} 10,411/ 42) .016) 3,531) 533) «684 = 576, «= 439) = -20,752) 37} 015) 1,339) 97) 121 
Salem... ----+. Salem 9.53} 23) .007 6,903} .28) .011| 2,127) 445 573) 712| 399] 11,489] .20/ 008} 1,200] 88) 110 
Somerville......... Somerset......... 11.0} .27| .009] 10,558) .43| .017/ 3,199, 1,210, 1,010 642) 598] 15,506) .27) .011) 1,410) 102) 128 
a | | 
South Orange......] Essex............ 14.9 | .36) .012] 11,418) .46) .018 4,190 226) «= 348, «592/48 «= 24,400/ 43, .017| 1,633] 119) 148 
SR. ae 16.9 | .41/ .013] 11,924) .48) 019) 4,548) = 460, 1,178) 1,289) = 483] 21,289) .38) .015) 1,263) 92) 115 
Teaneck.......:... | RESREES 25.3t| .61) .020) 10,542; .42, .017) 6,592 300 196) 1,222) 379} 28,507) .50) .020/ 1,127) 82) 102 
Trenton...........] Mercer........... 127.0 | 3.08} .099] 98,100, 3.95, .155| 30,486, 18,235) 14,383/ 11,992) 4,011] 176,800) 3.12) .124| 1,392) 101) 126 
Ras sesenanee Union 28.5 | 69) .022] 10,655) .43) .017) 4,462) 128, = 398) 2,458) = 468} «= 28,909, .51)  .020) 1,014 74, «92 
| | | | | 
- . | | | | 
Union City......... a 54.2 | 1.31] .042] 46,742) 1.88 .074| 15,168, 10,388) 6,626) 8,911) 1,938] 76,610, 1.35, .054) 1,413) 103) 128 
Vineland. ......... Cumberland... ... 7.2 | +17, .005] 15,895) 64) .025 4,474, 2,057) 1,531) 746,713 8,005, .14) .006| 1,112) 81) 101 
Westfield..........] Union............ 18.51/ .45) .014) 11,007) .44) .017) 4,238 733) 677, 681) 534 20,305] 36, .014| 1,098) 80} 100 
West New York....] Hudson.......... 38.0 | .92) .029} 24,672; .99) .039| 9,790 1,904) 4,644) 2,836) 934) 42,482) .75, 030) 1,118} 81) 101 
West Orange wien are 29.1 | .71| .023 9,114) .37| .014) 4,481) * 19) 3,041| 288 22,055, .39) .016| 757 55) 69 
Wildwood. ........ Cape May........ 5.5t) .13) .004 8,402.34, .013| 3,442 983 558, 1,898) 266 6,008, .11| .004) 1,092) 79) 99 
Woodbridge. ...... Middlesex........) 27.21.66 .021 7,905, .32) .012| 3,448 300 117} 2,220) 353} 24,489] .43| .017) 900) 65, 82 
Woodbury......... Gloucester........ 8.9 | -22| .007 8,065) .33) 013} 2,662} 438,416) 379, 517] =—-12,466| += .22) .009} 1,401) 102) 127 
— — a = SS Se. | | | 
| | | | geome | | amigas - Several Tae 
TOTAL ABOVE CIITIES.............]2,700.2 65.50 2.097] 1,948,487/78.44) 3.077| 631,485) 289,222) 252,469) 275, 682 74,223) 3,988,081, 70.30| 2.807} 1,477; 107} 134 
i A re mM ee re Ma Sees eens ores | Soe MERE Boorse EE aM 
STATE TOTAL....[.......... 4,122.4 |.. ..| 3.202 2,484, 070| ceaas | 3.923| 845,091) 297,895| 257,489| 375,679 91,933] 5,673,001|......| 3.993] 1,376)... 125 
For New Jersey County figures, see page 138. 
PENNSYLVANIA — City Data 
Aliquippa..........) Beaver.......... 27.0t| .28, .021] 13,202| .28) .021| 4,486| 4,539] 967| 1,464) 442] 25,921] | .25| .018| 960] 85, 87 
Allentown.........] Lehigh......... 102.0%; 1.09) .079} © 68,602| 1.46, .108) 17,455) 14,423) 10,570, 7,180) 2,280) 116,709) 1.10) 082) 1,144 102) 104 
Altoona... . ee 73.0 | .78| .057) 47,552, 1.01) .075) 16,106) 10,269) 6,929 4,536) 1,685) 85,103; .81/ .060) 1,166) 104) 106 
Ambridge Beaver 19.07! .20, .015} 12,650) .27, .020| 4,876 1,199) 1,572; 1,686; 626)  18,050/ .17) .013} 950) 84 86 
Beaver Falls Beaver 19.0 | .20, .015] 17,005} .36| .027| 4,638) 3,050, 2,738, 1,261) 583] 20,112) 19) .014) 1,059} 94) 6 
| | | | 
Berwick... Columbia... .. 15.0 | 16) .012 5,619, .12) .009, 1,870, 1,569 731, 443) 209} 12,070, .11' .008} 806) 72 73 
Bethlehem Lehigh- ae | 
Northampton...| 65.0 | .69) .050} 29,162, .62/ 046) 10,396, 3,101, *| 3,041) 1,613] 65,395, .62 .046) 1,006) 89 91 
Bloomsburg Columbia.........} 10.1) .11) .008 7,025, .15| .011) 1,986) 1,293} *| 336 392] 10,311) .10, .007| 1,018} 90) 92 
Braddock.......... Allegheny........ 18.34} .20) 014) 17,350) .37) .028) 4,966) 2,350) 2,771) 1,786) 654) 20,404) .19| .014) 1,115) 99/107 
Bradford McKean....... aa ie 014] 15,512) .33) 024) 4,589) 1,349) 2,411/ 1,316) = 738] «25,776.24 018] 1,448) 129) 131 
| | | | | | 
Butler Butler... 25.0 | .27| .019} 22,855, .49) | .036| 5,717, 4,593) 2,701] 1,795, 808] 28,675, .25, .019| 1,067) 95 97 
Canonsburg Washington 13.0; 14) .010 6,514) .14) .010| 2,368} 640; 978) 723} 202) 12,411 .12 .009} 955) 85 87 
Carbondale Lackawanna 19.4t| .21) 015 9,088} .19| .014) 2,986)  717| 1,228) 1,016 343] 20,008; .19; .014) 1,031) 92 93 
= Cumberland. ... 15.4}, .16) 012) 10,652) 23) .017| 2,738} 1,772) 1,220) 1,058 399] 15,424) .15) .011/ 1,002} 89, 9 
negie Allegheny. ..... 13.0 | = -010 9,196, .20) .015) 3,429) 752) 849) 1,147 324] 15,010, .14, .011) 1,155) 103) 105 
| 
F : | | | | } } 
meestany Franklin..........] 18.4 | .16) .012 12,906) .27 020 3,109) 1,771) 1,646) 1,171 597} 16,742) .16 .012| 1,087) 97, 98 
. eroi Washington.......J 11.2} .12/ .009] 10,855) .23) .017/ 2,599) 1,830) 2,281) 582) +354] 11,575] .11| .008) 1,033) 92, 4 
—— _— Montgomery. .. . . 19.14] .20)  .015 5,978, .13, .009| 2,082| *| 121) 478) 437} 21,690, 21; .015) 1,136) 101, 103 
= aed Delaware.........] 80.0 | .85) .062 52,557| 1.12) .083| 16,264) 7,882) 5,811) 8,240} 2,546] ~ 104,514) 99) .074) 1,306) 116, 118 
airton Allegheny. ...... 16.4{| 17.013 6,719 .14) .011/ 2,842) 326, 451 882 313} 16,905, .16 .012) 1,031) 92) 93 
| | | | | | 
ta Clearfield.........J 9.43} .10| .007 6,708} .14) .011) 1,986, 1,094, 656) 518 289 9,004, .09) .006| 958) 85) 87 
aaate Chester. . 15.5| .17 .012| 10,880| .23) 017, 3,052) 821, 1,388] 1,102 571] 15,875) .15 .011) 1,024) 91) = 93 
Santini Fayette.......... 14.43) .15) 011 9,652; .21) .015| 2,978, 1,335 1,083) 883 350} 13,050) .12, .009) 906) 80| 82 
a Delaware.........] 10.3t) .11) .008 7,066, .15) .011) 4,230, 622) 598, 485 269} 13,944) .13) .010| 1,354) 120 123 
nora Washington... 15.0, .16) .012 5,802} .12) .009! 2,115 933) 671) 481; 295) 13,582; .13; .010) 905) 80) 82 
—— Allegheny........] 13.04] .14) .010 8,142) .17, .013) 2,298 *| 322) «B62 589} 15,417; .15, .011| 1,186) 105) 108 
— Se 4.8 | .05| .004 5,685) .12) .009) 1,532 914) 330) 691 202 7,004) .07| .005| 1,475) 131) 134 
— Clearfield.........] 11.5t| .12) .009 8,412} .18, .013, 3,079 2,036) 1,006) 571 287} 12,249) .12) .009| 1,065) 95) 97 
—- Allegheny. ...... 21.0 | .22, .016 6,817} .14 .011| 3,190 469; 491| 1,183 293] 21,955| .21| .016| 1,045] 93) 95 
on Northampton... .. 37.0 | .38) .029) 28,440.60) 045} 8,192) 6,190) 5,148} 2,674) 1,349) 45,163) .43, .032/ 1,221) 108) 111 
| | | | 
| | | | | 
aes Oty Beaver-Lawrence..} 13.73] 18) 011 8,511) .18| .013 . 956, 790 873, 237] 13,402) .13  .009} 978) 87, 89 
all Erie 127.0 | 1.35) .099}  84,106| 1.79) .133) 22,844) 15,294 12,124) 10,112, 2,470) 160,117; 1.52 .113) 1,261) 112 114 
oe Venango 9.9¢| .11) .008 6,014) .13) .009) 1,953, * B14) *| 251} 12,725) 12! 009) 1,285, 114) 117 
Seenorg, Westmoreland...) 17.2 | .18) .013] 17,525) .37| .028| 3,953, 4,530) 2,286) 1,469) 818 16,884). 16) .012| 982) 87; 89 
areenville.........1 Mercer 8.1t' .09' .006 8,050) .17} .013' 2,389 872 844) a2) 312!) 11,450' «11! .008' 1,414! 126) 128 
71 . ai; ° . : 
soa nent *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
May 10, 1944 
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THIRD 
GREATEST 
NEWSPAPER 
MARKET 


National dt 


KELLY-SMITH CO. 


NEW YORK CHICAGO 
PHILADELPHIA DETROIT BOSTON 
ATLANTA SAN FRANCISCO 


AGAIN LEADS PENNSYLVANIA’S 11 BIG CITY 
MARKETS IN PER CAPITA BUYING POWER! 


| Harrisburg’s per capita income—up 15% 
over last year’s 27% increase—is now $1528 
according to Sales Management's 1944 Sur- 


vey of Buying Power. 
great trading area—can be adequately cov- 
ered at small cost by advertising in 


Che Patriot «» Che Evening News 
NET PAID DAILY CIRCULATION OVER 80,000 


This city—and its 


PENNSYLVANIA— City Data — (Continued) 


The “SM” symbols mark original, exciy- 
sive estimates by SALES MANAGEMENT. 
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Cl 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY “_ l atin 
FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in | % | % | Dollars | % | % Dollars | % | % |——____ 
thou- | of of (in of of (in of of | 
sands) | State| U.S.A.] thousands)! State) U.S.A. Eating & thousands)} State | U.S.A Ratio | Ratio 
Food | General | Apparel | Drinking} Drug to | to 
Mdse. Places | lars | State | U.S.A, 
Hanover.......... incnnveavound 13.7) .15) .011 11,005; .23) .017| 2,481) 1,678) 1,687 573 266) 18,212) -17| 013) 1,326; 118) 120 
Harrisburg........ Dauphin.......... 88.7 | .95) .069 77,468) 1.65) .122) 16,521) 14,980) 15,153) 8,988) 4,591] 135,504) 1.28) .095) 1,528) 136! 139 
Hazleton. Luzerne.......... 35.53; .38) . 23.158} .49) .037) 6,904) 5,207; 3,574! 2,690) 1,026 41,190} .39) .028, 1,160) 103) 105 
Homestead Allegheny........ 12.5%} .13) .01 16,419} .35| .026) 5,649) 1,285) 2,576) 2,705 838 20,875) .20| .015| 1,670! 148 151 
Huntingdon Huntingdon....... 8.5 .09) .007) 5,914) .13) .009) 1,595 581 704 507 204 _ -09| .006) 1,076) 96) 98 
Indiana. . ee 9,264) .20) .015) 1,971) 2,311 839 832 —o 14,002) -13|) .010 1,357 121, 123 
Jeannette. Westmoreland 8,122) .17; .013) 3,117) 1,181 789 805 278 18,955; .18) .013| 1,077, 96 98 
Jenkintown. Montgomery... ... 12,406; .26) .020| 3,829) 2,435 576 677 234 7,,508| -07} .005) 1,502) 133) 136 
Johnstown... Cambria.......... 55,214) 1.17) .087) 12,155) 19,332) 5,541) 4,631) 1,797 78,003) .74 -055) 1,169! 104) 106 
Kingston. . . Luzerne.......... 11,708; .25) .019| 3,488 7 267 904 327 24, 017 -23) 017; 1,160, 103, 105 
Kittanning.........] Armstrong........ 7,535; .16) .012) 1,698) 1,552 987 627 8,695} .08| .006| 1,087, 97, 9% 
Lancaster......... Lancaster........ 54,111) 1.15) .086) 11,286) 11,926) 6,969) 5,644 95,084) -.90| .067| 1,551; 138) 141 
Lansdale..... Montgomery... ... 7,050; .15) .011) 2,314 405 660 189 11,146) = =.11) .008) 1,198, 106) 109 
Lansdowne Delaware......... 7,604) .16) .012) 3,375 " 198 676 12,750, 12) .009) 1,181) 105} 107 
Latrobe Westmoreland 6,812) .14) .011; 2,700) 1,270 631 370 14,008} .13 -010) 876) 78) O79 
| | 
Lebanon..........] Lebanon......... 18,146; .38) .029) 3,888) 3,444) 2,616) 1,648 33,562} .32) .024) 1,162! 103, 105 
Lewistown.........] Mifflin........... 12,233) .26) .019) 3,290) 2,319 *| 1,069 17,005} .16 012) 1,308| 116) 119 
Lock Haven.......] Clinton........... 8,045) .17| .013) 2,255) 1,685 952 737 13,044) .12) .009| 1, 186| 105 168 
Lower Merion... .. Montgomery 28,559) .61) .045) 7,418) 3,286) 2,670) 2,755 50,076} .47) .035) 1,265) 112) 115 
McKeesport. ...... Allegheny........ 42,322; .90| .067; 15,687) 6,450) 6,508) 3,693 64,319) .61) 045) 1, 109 98} 101 
McKees Rocks..... Allegheny........ 8,922) .19) .014) 3,342 456 639; 1,722 19,502 .18 014 1,147| 102} 104 
Mahanoy City...... Schuylkill........ 5,816; .12) .009) 2,120 657 862) 1,069 13,428} = .13| .009) 1,002 89) 9 
Meadville......... Crawford......... 15,040) .32) .024) 3,805) 2,650) 1,693) 1,261 22,505}. 21) -016, 1,109; 98 101 
Monessen......... Westmoreland 7,772; .17| .012} 2,612 699; 1,146) 1,133 16,200) .15) .011; 900; 980 8 
Mount Carmel Northumberland 5,125; .11) .008) 1,723) 1,052 811 737 14,352 14 010) 1,025| 91 93 
Nanticoke......... Lumerme.......... 10,402) .22) .016) 3,576 898) 1,425) 1,469 20,005} .19 = 1,013 90 92 
New Castle ..| Lawrence... 28,358} .60) .045) 8,048) 5,388) 3,646) 2,468 52,766} .50 1, 109) 98) 101 
New Kensington. . .| Westmoreland 16,819) .36) .027| 3,925) 2,709} 3,700) 1,391 32,411) 31 03 1, 347| 120) 122 
Norristown....... Montgomery... ... 23,765) .50| .038| 7,135) 4,832) 2,668) 2,167 44,556, .42 .031| 1,204) 107; 109 
Gr GP esccseses Venango. . 10,708} .23) .017) 3,227) 1,824) 1,223) 1,168 25,772) .24 = 1, 288) 112) «115 
| 
Philadelphia. ..... Philadelphia... .. 1,248,500) 26.52) 1.972) 324,814) 356,391) 174,016) 195,061 2,535,300) 24.00 ase 1,288] 114, «117 
Phoenixville. ..... i ckcrcasas 6,008} .13| .009) 2,066 521 369 610 12,426} .12) .009) 920 82; 83 
Pittsburgh........ Allegheny. ....... 534,500/11.35) .844) 135,673) 179,116) 54,016) 79,052 935,207, 8.85) .658| 1,484) 132) 135 
Pittston... Re 11,315) .24) .018) 3,033) 1,605) 2,330 972 15,422) .15| 011) 1,028 91) 9% 
Pottstown Montgomery... . 16,048 .34) .025) 4,257; 2,130) 1,785) 1,449 30,050) .28) .021) 1,269) 113) 115 
Pottsville. . .| Schuylkill. ....... 19,129} .41) .030) 3,734) 4,832) 3,749) 1,477 30,118) a -021) 1,205) 107; 109 
Punxsutawney.....| Jefferson... 6,851) .15) .011) 2,135) 1,227 963 478 12,344) 12} 009) 1,299) 115) 118 
Reading... Berks.... 77,800) 1.65) .123) 22,989) 12,854) 12,469) 9,490 133,285 1.26} .094 1,165} 103 106 
Scranton Lackawanna. 70,041) 1.49) .111) 21,420) 12,537) 12,998) 8,874 138,730) 1.31) ‘oa 1,293} 115) 117 
Shamokin Northumberland. 11,808} .25) .019) 3,329) 1,949) 2,122) 1,328 19,900) -19) .014) 1,224, 109) 111 
| | 
Sharon...... Mercer 22,172) a 035) 5,335] 4,606) 2,914) 1,684) 35,011) 33 025; 1,365} 121 124 
Shenandoah. . Schuylkill... . 8,990, .19| .014) 2,233} 1,125] 1,497) 1,455 18,870.18 .013| 953} 85 86 
Somerset Somerset 8,244, .18| .013/ 1,510 916 683) 885) 6,008 06] .004) 1,131 99 101 
*1940 Census. “Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
$1942 Estimate. 


SALES MANAGEMENT 


~~ 
— 


RETAIL TRADING ZONE 


345,869. 


CITY ZONE 


106,828. 


JOHNSTOWN, PA. 


Not a “boom-town” .. . 

Same people, same indus- 
tries, but more money. Now 
producing __ record - shattering 
tonnages of steel and coal for 
the war effort. No conversion 
problems, shut-down war plants 
and unemployment to contend 
with when the war ends. 


« 1940 CENSUS 


FO uve. TO won ) 
TO OO Bu SINESS 


For immediate sales and to build prestige and 


good will for your products in the post war a 3 4} | ~ Ss T oO Wr 


era, tell your story now in these. .... 
TWO PROGRESSIVE PAPERS 
Combined Circulation 56,782 ABC T R | B U N E DE MO C 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 


LOCAL EST. 
ESTIMATE C7D ESTIMATE 


FIVE STORE GROUPS 
(in thousands of dollars) 


COUNTY 


Dollars 


| | (in 
Eating & thousands) 
Food | General | Apparel | Drinking 
Mdse. Places 


| 
Dollars | % | % | 
(in of C1) | 

.| thousands) | State| U.S.A | 


State College 2t| 07]. 13; 009] 1,662 + 642 9,655 


Stroudsburg 1] 07] . : .17| 013) 2,186] 2,445 8,848 
| | 

| | 

Sunbury ...| Northumberland. : . J ,938|} . -016) 2,921) 1,675 20,775 


Tamaqua SchuyIkill , : ; 3 .009} 1,953] 596 12,009 
Tarentum.........] Allegheny... ... : . ; : -013| 2,880) 881 12,108 
Titusville Crawford... s ‘ i : .12} .009; 1,944 13,011 
Turtle Creek Allegheny. ...... Bt} 10). 14, .010| 2,529) 385 13, 005 


Uniontown... . : , ; -55| .041) 5,388 , 22,642 

61]. 38,525, .82) .061| 10,634 Y 80,410 
Vandergrift........] Westmoreland. ... : ; : 6,614| 14). 2,329 : 12,266 
Warren Warren..........] 15.2] .16| . 18,001] .38| 3,157) 9, 18, 505 
Washington........] Washington... . ’ ‘ j 21,120) .45) .033) 6,438) ‘ : ; 30,219 


Waynesboro.......] Franklin......... t - J 6,520) . : 1,830 11,622 
West Chester......| Chester.......... 2] 44. 14,115] .30| . 3,957 | 14,436 
Wilkes-Barre......| Luzerne........ 0} .83| . 65,819| 1.40, .104| 16,626 119,100 
Wilkinsburg Allegheny........ Of} .32) . 17,150| .36) . 6,279 j 50,070 
Williamsport Lycoming 5 | .50| . 35,310| .75| .056| 9,101 67,854 


| | 
York I aciivvoics 5 | .60) . 51,428] 1.09) .081| 11,589) 10,212 87,055) 


ape Re Me oeANREE oa ws (yee | | 
TOTAL ABOVE CIITIES 5,103.5 54.39| 3.963 3,550, 789/75. 42) 5.608) 956, 358) 852,841) 464,469) 454,912 6,517,539 
- > me. ae a Ae = cS J 


ae | 3 | —|— | = = 
9,382.4 | 7.287] 4.708,003!.....| 7.435!1,387.256' 875.745' 514,859! 619, 184! 182,968]10, 562,004! 


11940 Census. waa *Withheld to Avoid Disclosure. For Pennsylvania County figures, see page 140. 
$1942 Estimate. Before using these figures, see explanation page 17. 


May 10, 1944 {295} 


STATE TOTAL... 


OHIO- 


CITY 


Akron 
Alliance 
Ashland 
Ashtabula 
Athens 


Barberton 
Bellaire. . 
Bellefontaine 
Bowling Green 
Bucyrus 


Cambridge 
Canton 
Chillicothe 
Cincinnati 
Cleveland 


Cleveland Heights 
Columbus 
Conneaut 
Coshocton 
Cuyahoga Falls 


Dayton 
Defiance 
Delaware 
Dover 

East Cleveland 


East Liverpool 
Elyria 

Findlay 
Fostoria 
Fremont 


Greenville 
Hamilton 
Ironton 
Kent 
Lakewood 


Lancaster 
Lima 


+1940 Census. 
+1942 Estimate. 


City Data 


COUNTY 


Summit 
Stark 
Ashland 
Ashtabula 
Athens 


Summit 
Belmont. . 
Logan 
Wood 
Crawford 


Guernsey 
Stark 
Ross 
Hamilton 
Cuyahoga 


Cuyahoga 
Franklin 
Ashtabula 
Coshocton 
Summit 


Montgomery 
Defiance 
Delaware 
Tuscarawas 
Cuyahoga 


Columbiana 
Lorain . 

Hancock 
Seneca-Hancock. 
Sandusky 


Darke 
Butler 
Lawrence 
Portage. ... 
Cuyahoga 


Fairfield 
Allen 


CIVIL 
POPULATION RETAIL SALES—1943 
LOCAL EST. 
1-1-1944 ESTIMATE 
FIVE STORE GROUPS 
Total (in thousands of dollars) 
sands) | State U.S.A./ thousands)! State U.S.A. | —_ a | —_— —_ & o thousands) 
‘00 eneral | Appar: inkin 
idse. | . Planes” ™ 

282.5 | 4.10, .219} 202,307| 5.43 .320) 56,991) 50,612! 15,695| 25, 396| 8,256] 480,517 
26.7 .39 021 15,065 .40 .024 4,157) 3, 237| 1,201) 1,534) 617 31,422) 
12.5 -18 = .010) 10,006, .27| .016) 2,208) 1,516) 986; 1,026) 252) 16,650) 
26.2 | .38) .020) 17,411 .47 .027| 4,748) 3,384) 1,356] 1,559) 463) 33,774) 
7.7% 11; .006 8,635, .23 -014) 2,077) 718) 1,115) 1,133, 392 7.811 
28.0 41, .022 13,462, .36) .021; 4,184 1,017) 1,467] 2,177| 471 31,655 
13.81! .20 .01 6,095, .16, .010) 2,181 561| 831| 762) 260) 12,424 
10.0 -15, .008 7,916 .21) .013) 1,931) 1,402) 628) 637 176 12,811) 
7.2+; .10; .006 8,005, .21) .013 1,938; 1,931) 273) 962) 187 10,008 
10.4 | .15) .008 8,416) .23, .013) 2,086) 912| 550! 952) *| 13,662 

| | 

15.01} .22) 012 9,250 .25  .015| 2,426) 1,792! 1, 162| 985 350} 13,806) 

120.0f' 1.74 .093 88,457, 2.37, .140| 23,220; 14,435) 12,454) 10,691, 3,150 170,525 
20.1¢; .29) .O16) 14,011; .38) -022) 3,812 1,786) *| 1,909 686 20,114 

464.7 | 6.74 .361 422,713'11.35, .668) 109,558, 84,342) 69,226) 65,992 18,159 859 , 868 

903.2 |13.10 .701 688,902 18.49 1.088; 176,319| 175,687) 71,982 106 , 062) 27,373] 1,510, 133 

| | 

55.0 | .80| .043 25,460, .68) .040| 13,984 526, 1,193) 2,259) 2,621 85,145 

327.6 | 4.75) .254 255,442 6.86 .403 63,461) 48,036! 33,656) 34,407; 10,919 453,531) 
9.4, .14 .007 5,906, .16 .009 1,925 661) 497 770 191 11,011 
9.8 -14, + .008 8,515) .23 .013 2,335| 1,354 970 943 . 13,504 
23.7 34) «.018 10,320 28) .016 3,646 368 378 1,024 503) 29,008 

} } } 

250.0 | 3.63) .194 200,337, 5.38 .316) 50,898) <2,s00) 21,987, 28,878) 9,253 374,502 
10.1 -15| .008) 7,680, .21| .012 2,181) 973) 491 980) 230 12,114 
8.9 | .13| .007 7,215, .19 .O11 1,622! 521) 659 1,146) 236 11,700 
9.7¢| .14) .007] 7,630, .20 .012 1,837) 568) 532) 855 234 9,708 
39.5+) .57) .031 16,002) .43 025 4,273 219 81 1,562 1,198 63,315) 
21.3 -31 016 16,600 .45| .026; 4,967) 2,927) 1,902! 1,611 671 28 668) 
30.0 44 = .023 18,135, .49 .029) 5,319 2,723 7 1,653 a 39,100 
22.0 .32 =.017 14,011, .38 .022 3,600 1,383 1,747 1,692 510 25,043 
13.57; .20, .01 9,066 .24 014 2,720 . 7 . 13,660 
15.0 22, .012 12,874, .35 020 3,131 1,990 1,251; 1,314) 447 14,805 
8.0 -12, .006 7,532; .20| .012 1,800 817 795) 805 328 10,040 
53.6 -78) .042 29,402 -79) -046 8,928 4,456 2,628) 3,604) 1271 62,505 
17.1%] .25) .013 8,814 .24 .014 2,651 *| 905 1,164 . 12,050 
10.5 -15 .008 7,548 .20 012 2,473 636 287| 632, 400) 10,822 
72.0 | 1.04 .056 35,215 .95 056 11,878 2,864 1,057) 3,334, 2,575 104,116 
21.91 .32 .017 14,010 .38| .022 3,905 2,048 1,546 1,700) 554 18,055 
52.0 -75 .040 32,076 7,697, 3,575 | 1,378 57,208) 


*Withheld to Avoid Disclosure. 
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EFFECTIVE BUYING INCOME—1943 


ESTIMATE 
| 
| Per Capita 
% . 
of | of | 
State | U.S.A. | Ratio | Ratio 
| Dol- | to to 
| lars | State | U.S.A. 
5.81; .338] 1,701) 142 154 
.38| 022} 1,179] 98 107 
20; .012) 1,337} 112) 121 
41) 024) 1,291] 108 117 
.08) 005) 1,014, 85 
38} .022/ 1,131} 94 108 
.15| .009} 900) 75 & 
15.009) 1,281) 107 116 
.12) .007} 1,390) 116 126 
.17, 010} 1,314) 110° 119 
.17, .010} 920 7783 
2.06 .120) 1,421] 119 129 
24) 014) 1,001) 83 
10.40) .605| 1,850) 154 168 
18.27, 1.063] 1,672) 139, 152 
1.03) .060) 1,548} 129! 149 
5.49| .319| 1,385) 116 126 
13, .008) 1,177) 98107 
.16 010) 1,378} 115) 125 
35) .020| 1,224; 102 11 
4.53) .264) 1,498] 125 136 
.15| .009) 1,195] 100 108 
-14) 008) 1,308) 109, 119 
.12) .007/ 1,001; 83 91 
.77| .045) 1,603) 134) 145 
.35, .020' 1,346} 112 122 
.47, 028} 1,303} 109 118 
.30, 018} 1,138] 95, 103 
.17, .010; 1,012) 84 = 
.18 .010! 987) 82) 89 
.12| .007| 1,255} 105) 114 
.76| 044) 1,167} 97,108 
15.008} 705) 59 6 
13, .008) 1,031] 86) 9% 
1.26) .073| 1,446) 121) 131 
.22; 013) 824) 69,75 
.69 1,100} 92, 100 


.040 


| \ 


see explanation page 17 
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INDEX of the selling power of 
station WSAI as it influences 


the buying power of Cincinnati: 


Leading local department stores, 
always the most knowing buyers of 
local advertising in any city— buy 
more time on WSAI than on all other 


local Cincinnati stations combined. 


| of all WSAI contracts 
8 3 9 yh are renewal contracts — 
& () “Once on, they stay on!” 
BASIC BLUE NETWORK 
5000 WATTS WW 4 4 
DAY AND NIGHT 


National Representatives, SPOT SALES, 


NEW YORK * CHICAGO * SAN FRANCISCO 
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= ™ _ . The “SM” symbols mark original, . 
O H IO — City Data — (Continued) sive estimates by SALES MANAGEMENy 
CIVIL 
coe ane RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 ESTIMATE ESTIMATE 
ee ws 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in | %| % | Dollars | % | % Dollars | % | % |——_ 
thou- of of (in of of (in of of 
sands) | State| U.S.A.| thousands) | State| U.S.A. Eating & thousands)| State | U.S.A. Ratio | Ratio 
Food | General | Apparel | Drinking} Drug Dol- | to to 
Mdse. Places lars | State | U.S.A, 
Lorain NE, vacuseeeed 48.2 -70| .037 24,115) .65) .038) 8,131 3,281 2,325; 2,757 50,844 -62} .036) 1,056 a8] 96 
Mansfield. Richiand........ 42.5 -62| .033 30,080) .81) .048) 7,297; 5,376) 3,113) 4,232) 1,11 50,455 -61) .036) 1,188 99 108 
Marietta . Washington. . 16.5 -24) .013 11,350) .30) .018) 2,804 . 872} 1,456 428) 16,600 -20| .012) 1,006 84 91 
Marion.......... Marion 35.2 | .51 15,264) .41) .024) 4,113 . *| 1,494 604 31,250} .38) .022) 889 74 81 
Martins Ferry.... Belmont 15.5 -23 6,420} .17| .010| 2,453 - 468 813 13,006 -16} .009) 839 70) 76 
Massilon......... EE SS 30.8 -45 18,219) .49) .029| 5,458) 2,609) 1,535) 2,885 33,785 -41| .024) 1,098 92) 100 
PR 6 dictacirw ied SR. i odvsenon 4.4¢| .06 7,360; .20) .012) 1,559 219 416 440 31 4,695 -06| .003) 1,067 89 97 
Middietown....... ee 33.0 -48 19,864; .53) .031 6,237; 2,709) 2,401 2,586 37,090 -45| .026) 1,124 94; 102 
Mount Vernon..... SN A aie aa eawien 10.1t; .15 9,018; .24) .014) 2,119) 1,531 659; 1,135 341 11,729 -14) .008) 1,161 97| 105 
Newark........... ee 36.0 -52 21,450} .58) .034) 6,168) 3,259) 2,267) 2,635 826 38,400 -47| .027| 1,067 89 97 
New Philadelphia...| Tuscarawas...... . 13.0 .19 8,804; .24) .014) 2,965) 1,382) 1,022 729 304 15,114 -18} + .011) 1,163 97; 105 
dy wacaeec oat Mk. Kaaba 17.5 | .25 7,211} .19} .011| 2,929 486 586 838 23 18,750; .23) .013) 1,071 89 97 
Norwalk...........] Huron........... 8.2t| .12 7,050; .19) .011 1,344 675 798 1,016 8,804 -11| .006) 1,074 90 97 
Norwood.......... Hamilton......... 35.5 .51 21,485) .58) .034) 7,696) 1,040) 1,585) 2,330) 1, 50,195 -61) .035) 1,414) 118) 128 
Painesville. ....... Ae 13.5 -20 13,056; .35) .021 3,316; 1,577 1,077 15,808 -19} .011) 1,175 98; 107 
| Ses, I 19.0} .28 11,072) .30) .017) 2,869) 2,106 856; 1,374 510 19,566; .24) .014) 1,030 86 93 
Portsmouth... .... PR cc a atee ces 35.5 .51 26,412) .71) .042} 6,827) 5,220) 3,384) 3,749 986 42,080} .51) .030) 1,186 99} 108 
ee Portage.......... 8.57; .12 6,305; .17) .010) 1,880 594 284 451 4% 10,150 -12) .007| 1,194; 100) 108 
Se Columbiana....... 12.8f; .19 10,624; .29) .017; 3,093) 1,318) 1,037) 1,197 34 12,005 -15) .008) 938 78 85 
Sandusky . , Eee 28.5 41 16,825} .45) .027| 4,608) 2,603) 1,682) 2,335 91 36,688 -44| .026) 1,287; 107; 117 
Shaker Heights... .]| Cuyahoga........ 25.5 | .37 8,406; .23) .013) 3,812 * 164; + 1,019 763) 31,446; .38) .022) 1,233) 103) 112 
Ee ee 11.0 -16 7,525) .20) .012) 2,105 : . 876 291 9,985 -12| .007 8 76 82 
Springfield....... ee 82.0 | 1.19 50,872) 1.36) .080)| 15,577; 8,851 *| 6,468) 2,204) 101,523} 1.23) .071) 1,238, 103) 112 
Steubenville....... Jefferson......... 34.1 | .49| .027 33,528} .90) .053| 8,631} 7,309) 4,201) 3,421) 1, 42,700; .52) .030) 1,252) 104) 114 
mt éutanwenake Seneca........... 17.5 -25) .014 10,900} .29) .017| 2,725) 1,443 939) 1,174 16,248 -20) .011 928 77 84 
Mh wwatecceaas ee 285.0 | 4.13 -221 210,115) 5.64) .332) 54,682) 47,540) 21,452} 28,060) 10,401 488,915) 5.91) .344) 1,715) 143) 155 
Ms ciniunscuane ee 12.0 -17| +.009) 7,406} .20) .012) 2,014 831 479 606 37: 12,249 -15; + .009) 1,021 85 93 
Urbana Champaign. ...... 8.5 | .12) .007 7,050; .19} .011) 1,759 524 519 637 484 10,005} .12) .007) 1,172 98) 106 
Van Wert....... Van Wert........ 9.2 -13} .007 6,818} .18) .011 1,658) 1,180 456 837 238} 10,300 -12| =.007| 1,116 93} 101 
We ccacnken Trumbull........ 56.0 | .81| .04 32,200} .86| .051; 8,779} 5,924) 4,704) 3,019) 1,381 60,189} .73) .042) 1,075 90 97 
Washington Court 
Reena ncees deme ae 9.4t| .14) .007, 8,109) .22) .013) 1,723) 1,375 402 927 * 9,466} .11) .007| 1,007 84 91 
Wilmington........ Clinton........... 6.0¢| .09) .005) 6,805} .18) .011) 1,435 438 647 691 183} 7,650} .09) .005) 1,275) 106) 116 
eee | ee 12.5 -18} + .01 12,442) .33| .020| 2,568) 2,399) 1,086) 1,144 497 14,408 -17| +.010) .1153 96) 105 
PI, . wicceabanen A 10.67} .15) .008 7,900} .21) .012) 2,021) 1,126 655 855 317 10,015} .12) .007) 945 79 86 
Youngstown. ...... Mahoning- 
Trumbull....... 168.0 | 2.44) .1 125,226) 3.36) .198| 31,679) 26,578 13,981) 14,599) 4, 208,322) 2.52) .147/ 1,240) 103) 112 
Zanesville......... Muskingum... .... 37.5t| .54 29,323} .79| .046) 7,496) 4,473) 3,366) 3,184) 1,4) 48,245) .58) .034) 1,287) 107) 117 
TOTAL ABOVE CI/TIES............. 4,277.6 |62.05| 3.322] 3,127,050/83.95| 4.939) 824,571) 612,363) 334,204) 419,036 130,029] 6,283,470) 7.602) 4.423) 1,469) 123) 133 
STATE TOTAL.... 6,893.3 5.354! 3,725,006 5.883/1,036,950' 623,728) 348,860! 505,478 147, 9541 8,266,010'...... 5,818' 1,199'...... 109 
For Ohio County figures, see page 148. 
INDIANA — City Data 
Anderson.......... Madison......... 55.7 | 1.63} .043 | 30,628| 1.83] .048| 7,125) 5,520] 3,811) 3,261 987} 93, 89 
Bedford Lawrence......... 12.5t| .37| .010 7,550) .45) .012) 1,938 985 701 763 1,254) 118) 114 
Bloomington... .... Monroe.......... 22.1 -65| .017 14,922; .89) .024| 3,536 . 1,541 2,215 1,216} 115) 110 
SNL Gh ib wbmenae RS aes 8.3 -24| .006 6,001} .36) .009) 1,584 679 * 721 1,220; 115) 11 
Columbus. ...... Bartholomew... .. 14.0 41) .O11 10,094) .60) .016) 2,347 as 802; 1,372 1,305} 123) 118 
Connersville. . . Fayette.......... 14.0; .41) .011 7,950} .47| .013) 2,175) 1,067 506; 1,241 1,127} 106) 102 
Crawfordsville . Montgomery... ... 11.5 -34; .009 10,277; 1.61) .016) 2,425) 1,734) 1,068 852 1,473) 139) 134 
East Chicago... | ee 63.0 | 1.85) .049 20,219) 1.21) .032| 6,467) 1,001 1,821 3,671 850 80 77 
Elkhart ee 34.0 | 1.00; .026 22,011; 1.31) .035) 5,362) 2,900) 2,084) 1,886 1,202} 113) 109 
Elwood Madison......... 11.0t} .32) .008 6,125} .37| .010) 1,133) 2,052 265 693 1,252) 118) 114 
Evansvilie.........] Vanderburgh...... 118.0 | 3.46) .092 96,986) 5.79) .153) 21,722| 14,890) 17,802) 11,533 1,721; 162) 156 
Fort Wayne.... EE: 124.0 | 3.63) .096 96,042) 5.74) .152| 21,594) 22,855 *| 11,491 1,718} 162) 156 
Frankfort Clinton 12.2 .36; .009 9,655) .58) .015) 2,357 ” . 1,222 1,476} 139) 134 
ese sank 0.5 a citehalecaby 116.5 | 3.42) .091 68,926) 4.12; .109)| 17,006) 16,917) 8,691 9,537 1,274; 120) 116 
Goshen eee 11.8 | .34) .009 8,329) .50| .013) 1,672 . 717 706 1,434) 135) 130 
Hammond Lake : 78.5 | 2.30) .061 50,164; 3.00, .079) 11,838; 14,380; 5,349) 65,279 1,145} 108) 104 
Huntington. Huntington 14.0! .41) .011 11,315 .67| .018) 2,698! 1,453) 1,233) 1,080 1,280] 121) 116 
11940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
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Indianapolis... . 
Kokomo... 
Lafayette... 


Michigan City. 


Mishawaka...... 
New Albany. 
New Castle. . 
Peru 


Portiand 
Richmond........ 
Seymour. .... ea 
Shelbyville. .... 


South Bend... 


Terre Haute 
Valparaiso 
Vincennes 
Wabash... sina 
Washington........ 


TOTAL ABOVE Cl 


STATE TOTAL.... 


Alton. ... 
Aurora. . 
Belleville... 
Belvidere 
Berwyn 


Bloomington. ... . . 
Blue Island 

Cairo. . 

Canton 
Centralia 


Champaign 
Chicago. ‘ 
Chicago Heights... 
Cicero. . 

Danville 


Decatur 

De Kalb..... , 
Des Plaines. .... 
Dixon... ... 
Downers Grove 


jEast Moline 
East St. Louls..... 
Edwardsville 
Elgin... 
Elmhurst. 


Evanston 
Forest Park 
Freeport 
Galesburg 
Granite City 
Harrisburg 
Harvey... 


INDIANAW— City Data — (Continued) 


The “SM” symbols mark original, exely- 
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CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
COUNTY ay | | | FIVE STORE GROUPS 
Total | | (in thousands of dollars) Per Capita 
(in | % | % | Dollars | % | % | Dollars | % | % 
thou- | of of (in of of | (in of of 
sands) | State| U.S.A.) thousands) | State) U.S.A. | Eating & thousands)} State | U.S.A. Ratio | Ratio 
General | Apparel | Drinking) Drug Dol- | to to 
| Mase. Places lars | State | U.S.A. 
Marion 415.0 |12.16 ~ 321,480|19.20, .508) 65,707) 75,135] 31,058/ 37,916) 22,802] 755,138) 20.85) .531/ 1,820) 172 165 
Howard......... 35.5 | 1.04) .028}  21,040| 1.26) .033| 4,868) 3,908 ‘| 2,085) 994] 38,826) 1.07; .027| 1,094) 103 99 
Tippecanoe....... 30.5 | .89) .024) 29,165) 1.74) .046) 6,306 ° wn 2,952) 1,974) 45,675) 1.26) .032| 1,499) 141) 135 
La Porte........ 18.0| .53 11,385) .68| .018) 2,888) 1,956 1,200) 1,200 491] 18,054) .50) .013/ 1,003} 95 91 
Boone 6.5t] .19 6,572) .39} .010) 1,344) 1,123 . 787 282 9,425) 26} .007| 1,450, 137, 131 
os sch cwtys 25.3 | .74 13,804) .82| .022) 2,735] 3,192 *| 2,012 69 30,884) .85) .022) 1,222) 115) 11 
ee 29.0| .85 20,115| 1.20} .032| 4,372} 3,386) 2,528} 2,109) 1,056) 34,650) .96) .024) 1,195; 113) 108 
La Porte....... 29.0t) .85 15,994 .96| .025) 5,390) 2,667 _ 2,065 *| 29,177) 81) 020) 1,006 = 95g 
St. Joseph. 30.5 | .89 13,015} .78| .021) 4,311 912 447| 1,544 28,761} .79) .020} 943) 89 245 
Delaware... .. 52.0 | 1.52 36,080| 2.15} .057) 8,248} 5,313) 4,418] 3,692 63,455) 1.75) .045) 1,220) 115 111 
_ 30.0 | .88 12,811) .77| 020) 3,728) 2,110] 1,206) 1,299 24,080| .67) .017) 803} 76 73 
SE caccates 18.3 | .54 13,024) .78| .021| 3,388] 1,373] 1,250 991 20,884) .58) 015) 1,142; 108! 104 
Miami.......... 16.5 | .48 9,775, .58} .015) 2,389) 2,015 = 1,403 —_ 48} .012) 1,061) 100, 968 
a Sa 6.3) .18 6,225) .37) .010) 1,131 617 392, 457 6,884) .19| .005| 1,097, 103 99 
Wayne.......... 37.0 | 1.09 26,779] 1.60) 042) 5,678) 4,603| 3,242) 2,728) 46,295 1.28} .032) 1,251) 118, 113 
Jackson 8.6¢| .25 7,522) .45| .012) 1,797 868 745 816) 10,876 -30) -008| 1,265) 119, 115 
ae 11.5 | .34 9,006} .54) .014) 1,957) 1,224) 499 905, 15,260, .42) .011) 1,327} 125, 120 
St. Joseph 112.0 | 3.28 76,408) 4.09 121) 17,560} 14,798) neat vane 147,801 4.08} .104) 1,320} 124 120 
| 
WG iiss cccccas 68.2 | 2.00 53.510, 3.20 084) 12,686) 13,129) 5,407, 6,095) 104,507, 2.89 .073| 1,532) 144) 139 
Porter 10.2 | .30) 9,475, .57; .015| 2,152) 1,824) 385, 1,097 11,864) .33) 008) 1,163, 110,105 
Knox 18.31) .54 16,924] 1.01) .027) 3,313) 4,084) 1,577) 1,865 23,575, 65) .017) 1,289) 121,117 
Wabash.......... 9.7t| .28 6,456) .39} .010) 1,478 650) 485) 651 13,044 -36|  .009] 1,345) 127) 122 
Daviess.......... 9.3 | 27 7,002} 42) .011| 1,767 ‘| 617, e7 ‘| 8,258) 23) 006] 887) 84) a0 
oa ca Sead = Ae Sete Aa Bares Se Se 
NL cs i caveaneae 1,748.3 151.23 4 1,220,761 72,92 1.928] 278,172 231,320 119, 037) 141,148, 56,437) 2,478,974 68.46) 1.745) 1,418} 134) 129 
ne Sok! uae nu? TWEETS? Baa wea | | | oe earees — " “4 
_...,.4g,412.6 |.....! 2.651) 1,674.001|.....| 2.644 403,897 263,200' 149,082) 191,187| 80,655l 3,620,991)... 2.549! 1,061)... 96 
For Indiana County figures, see page 158. 
ILLINOIS — City Data 
Madison. ..... 34.03} .44| 20,005, .51/ -032| 5,475) 2,647, 2,919) 1,797| 723) 31,808! .34|  .022| 936} 77 = 85 
Kane. ... 48.0 | .63) 25,874) .67| .041) 7,762) 5,138} 3,083 2,008) 1,164) 63,544) .68) 45 1,324) 109 120 
St. Clair 28.4¢| .37) 18,056) .46) | .029) 4,249) 2,823) 2,247| 1,452! 664] 26,850, .29, .019) 945, 7886 
Boone 8.1t| .11] 5,459, .14/ .009) 1,784) 337 *| 557, . 8,226, -09) 006} 1,016, 83! 92 
ae 48.5t * 14,632.38) .023| 4,389) 1,055) 1,597 1,043) 971 -_ .68 “ ~ . 118 
| a | | | 
McLean......... 32.9 | .43 25,841) 66, .041) 5,791) on 4,409 2, 5431 1,027] 54,970, .59) -039) 1,671 137; 151 
SS Ferenrers 16.6¢,  .22) 8,805, 23) 014) 3,132) 1,017 302) 762 301) 18,502, 20) 013) 1,115) 92) 101 
Alexander........J 15.0 | .20) 5,907) .15) .009) 1,448 516 834) 883) *| 13,056, 14) -009) 870) 71) 79 
Fulton F 11.8t} .15 7,010, 18) 011) 1,811) 863 671) 662) 336] 13,488, .14) 008 1,143, 94,104 
Clinton-Marion. 16.3f, .21| 13,026) .33|  .021) *| 1,813) * 1,422 673] 18,002) 9) 013 1,104 91, 100 
| | | | 
Champaign. . 25.1 | 33) . 25, 372| 65) 040 4,414) 5,311 andl 3, 198 1,368 25,238 .38} 025 nial ” 127 
Cook 3,352.1 |43.87| 2.603} 2,250,900/57.86| 3.555) 446,451) 746,373, 290,342) 323,330) 106,765) 5,300,940) 56.95) 3.731) 1,581 130 143 
Cook 23.0 | .30) 11,052) 28) .017 3,009) 2,976 562) 1,061) 432] 23,811) -26| 017) 1,035) 85,94 
Cook 64.7{| .85 22,223] .57| .035| 6,039) 2,135) 1,608) 2,988) 1,352] 65,008.70) .046 1,006; 83 
Vermilion 36.9t) .48 24,318.63) .038) 5,980 we oat a, 1,401 ieee: 46, .030 “it 95) 105 
Macon.......... 63.5 | a 45,002 1.16} 071) 10,192 9,997, 4,884 4,252) 1,729] 69,842) 8 .049} 1,100) 00 100 
De Kalb 11.0} .14) 8,037, .21| -013| 2,133) 1,437 589, 663) 283} 11,732) .13 .008 1,067) 88 97 
Cook 10.5t| .14) 5,401) .14) .009) 1,669) | 262! 421 286 9,501} .10) .007} 905) 74) 82 
Lee 13.0 | 17) 8,650) .22| .014! 2,273 1,648) 631) 860 293] 14,008) 15.010 1,078) 89,98 
Du Page 10.0 | .13) naam 14) 009} 1,786) 455| 330) 270! 293] 10,154) 1 -007/ 1,015) 83 9 
| | | 
Rock Island 13.5 | -18) 4,207) .11 .007/ 1,649 ; 104) 924 162 11,004 12) -008) 817, 67,74 
St. Clair 80.0 | 1.05) 45,935] 1.18} .073) 12,614 6,224) 4,060) 5,037) 2,168) 92,396 .99| .065| 1,155 95, 105 
Madison 8.3) .1 5,950} .15} .009/ 1,490 500 376) 432 332 9,042 .10| -006| 1,089, 89, 99 
Kane-Cook 40.0| .52 22,100, .57) | .035) *| 5,028} 1,437) 1,110) 888 52,040 -56) .037/ 1,301} 107, 118 
Du Page. .. 15.8 | .20 7,508) .19) 012) 2,662 473) " 440] 441] 17,665) .19) .012) 1,132} 93) 103 
| | } | 
Cook 70.0 | al 51,070, 1.31; .081| 14,232) 11,714) 7,177 nel 2,309 10,40 1.06) -071| 1,435} 118) 130 
Cook........ 16.0 .21 8,009) .21| .013) 4,308 163 151| 1,653) 324) 22,738, .24) .016) 1,421) 117 129 
Stephenson. . 24.1) .31 15,848) .41) 025) 4,255) 2,840 *| 1,463 688} 26,487; .28| .019| 1,101) 90) 100 
DR: i ciasexins 30.0 | .39 18,942.49) .030, 4,138 3,853, 1,824) 2,000 944 33.911 -36| .024) 1,130) 93) 102 
Madison 25.0; .33) 10, 500] -27/ 016, 3,179! 1,066 907/ 852 414] 22,519, 24) 016) 901) 74) 82 
Saline 11.5 | 15) 7,059) .18) O11) 1,705 775 990, 757) 331 8,850 0 -006) 772) 63- 70 
Cook 19.9 | .26 6,217| .16| .010' 2,124 627 405! 635) 3121 17,002.18] .o12) 9541 70 «77 
*Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 


1940 Census. 
£1942 Estimate. 
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SALES MANAGEMENT 


ILLINOIS — City Data — (Conttonnndl 


The “SM” symbols mark origin 
sive estimates by SALES MANAG 


CITY 


COUNTY 


RETAIL SALES—1943 


EFFECTIVE BUYING INCOME—1943 


Monmouth. . . 


Murphysboro. ..... 


Oak Park........ 
Olney... . 
Ottowa 


Park Ridge 
Pekin... .. 
Peoria. ... 
Pontiac. . . 


Quincy 
River Forest 
Rockford... . 
§Rock Island . 
Salem. ..... 


Springfield... 
ee 
Streator... . 
Taylorville. . 
Urbana 


(see Champaign) . 


Waukegan. 
Wilmette. . 
Winnetka. ....... 
(Rock Island, 
Moline and 
E. Moline com- 


RAS 


Warren. . 


Peoria... 
Livingston 


Adams 
Cook 


Winnebago. 


Rock Island 
Marion 


Sangamon 


Whiteside... ... : 
La Saile......... 


Christian 


Champaign. . 


Rock Island... ... 


TOTAL ABOVE Cl 


TIES 


STATE TOTAL. ... 


§See end of Tabulation for combined figures on Rock 
Island, Moline and East Moline. 


WISCONSIN — City Data 


Beloit. 


Chippewa Falls 
Eau Claire 


Green Bay 
Janesville 


Manitowoc 
Marinette 


Chippewa......... 
Eau Claire........ 


ee: 


Rock... 


ESTIMATE ESTIMATE 
FIVE STORE GROUPS Per Capita 
(in thousands of dollars) 
Dollars | % | % Dollars 
(in of of | (in 
thousands)| State} U.S.A. Eating & thousands) 
Food | General | Apparel | Drinking) Dol- 
Mdse. Places lars 
8,914) .23) .014) 3,135 726 347 373 18,775 1,211 
12,009 .31| .019| 2,273) 2,436 *| 1,214 18,508 013) 925 
31,217} .80} .049| 7,828} 9,443] 2,406) 3,375 53,875 .038) 1,156 
17,001} .44) .027| 3,488) 3,811) 1,427) 1,561 24,078 .017| 1,025 
8,900} .23| .014) 2,378} 1,785) 1,054) 1,118 20,051 014) 1,026 
9,042] .23| .014) 2,959) 1, 581 320 12,575 009} 1,159 
9,105} .23/ .014) 1,802} 1,265) 1,544) 1,481 12,758 .009} 981 
6,542} .17| .010) 1,386 968 482 844 10,529 008} 826 
7,001) .18} .011/ 1,422) 1,615 500 542 10,098 007} 1,122 
11,149} .29] .018| 2,203) 1,836) 1,284) 41,139 16,675 012) 1,011 
8,510, .22) .013| 3,148 286 197 307 34,052 024) 1,275 
27,620) .71| .044) 5,808} 6,597) 2,769) 3,941 48,923 034} 1,239 
6,805} .17| .011) 1,651 700 * 737 11,588 008) 1,274 
10,050.26; .016) 1,950) *| 1,073 940 14,600 885 
6,102} .16) .010| 1,460) ° 527 459 9,050 953 
46,810) 1.20} .074) 13,907) 8,924 8,329) 1,612 91,211 1,403 
5,201) .13| .008) 1,069) 395 557 503 8,574 ,072 
10,500) .27| .016| 2,797, 1,751| 1,278] 1,054 19,116 1,062 
6,611) .17| .010| 1,558 . 648 514 8, 566 857 
5,490} .14) .009) 1,621 215 344 428 14,909 1,065 
9,005} .23) .014) 3,027) 1,180 613} 1,144 16,708 861 
88,184) 2.27; .139| 20,603) 21,085) 10,958) 10,124 158,653 1,519 
6,120} .16 -_ 1,386) 752! 500 743 9,516 904 
21,657) .56 .034| 5,002) 5,112) 2,300) 2,711 45,892 1,093 
6,270} .16| .010} 1,362 * 180 * 11,24 1,183 
73,440) 1.89] .116) 17,524) 13,517) 7,477| 8,571 130,695 1,405 
26,872) .69| .042| 6,971] 3,610) 1,790) 4,569 52,500 1,071 
6,089} .16} .010) 1,482 384 * 821 10,417 1,427 
54,630) 1.40] .086) 12,326] 9,041) 8,463) 6,827 108, 568 1,316 
9,818} .25) .015| 2,508 815} 1,135 607 14,500 1,198 
9,985) .26) .016| 2,688} 1,716) 1,197) 1,427 15,008 1,005 
6,359} .16) .010) 1,573) 858 625 468 11,120 1,308 
6,801] .18| .011 a 1,406 95) 1,021 17,008] 1,212 
24,098] .62| .038] 6,127; 4,204) 3,050 2,454| 41,875 1,104 
7,945} .20) .012 2,0 257) 358) 492 21,116 1,228 
6,440) .17} .010) 2,376) 321! 513 376 13,570 1,044 
| 
| | 
| | 
58,699) 1.51! -083) 14,428) 10,207; 4,663} 9,434 2,371] 112,447 1,102 
4.009] 3,372,699/86.70) 5.327 726, 520) 938, 735) 404,259) 436,221) 156,751] 7,445,664 1,442 
ET aed BET ERE ERED: PES GOLA 589 
5.934] 3,889,997|.....| 6.144/904,651 | 975,657) 418,878) 528,801| 173,532} 9,308,001 1,218 
For Illinois County figures, see page 162. 
8,562) .59| .014| 2,293] 1,470| 461) 1,003) 7,848 1,044 
22,315] 1.53} .035) 5,667; 5,133] 2,888) 2,185) 31,080 1,110 
7,002} .48; .011) 1,991/ 1,343) *| 1,161) 12,002! 1,203 
6,507} .44) .010| 1,727) 908) 274) 734| 12,090) 1,103 
17,641} 1.21) .028; 5,968} 2,275 1,759] 1,776 31,250! 1,078 
7,690] .53) 012; 1,725, 544, 1,081/ 1,169) 11,503) 1,028 
22,745) 1.55) .038, 5, 187) *| 2,932| 2,923) 37,055 1,076 
19,239} 1.32) .030) 5,053 2,885 2,305, 2,577 33,622 1,201 
39,356) 2.69} .062) 9,214, 7,379) 4,780| 4,940) 65,024 1,433 
16,002) 1.09 = 4,787, 2,497) 1,598) 1,892! 238,410 1,236 
26,947] 1.84) .043, 9,036) 3,492, 3,459) _ 60,051 1,166 
30,050 2.05| .047| 8,273) 5,357 *| 5,114) 55,560 1,263 
65,843] 4.50, .104| 15,108) 12,224 8,855) 8,673) 110,031 1,453 
23,507| 1.61) 037; 7,089) 4,194) 2,046 3,190) 38,013 1,334 
9,046} .62| .014; 2,074) 3,663) 910} 1,225) 12,511 900 


71940 Census. 
+1942 Estimate. 


May 10. 


1944 


*Withheld to Avoid Disclosure. 


Before using these figures, see explanation page 17. 


CITY 


Sheboygan aa 


Se 


Wisconsin Rapids 


STATE TOTAL 


Battie Creek 


Bay City. .... 


Benton Harbor... . 


Birmingham...... 
Cadillac 
Coldwater 


Dearborn 
Detroit 
Escanaba 
Ferndale 
Flint 


Grand Rapids... .. 


Grosse Pont....... 


Hamtramck....... 
Highland Park... . 
Holland 


Iron Mountain... . 


Lansing.......... 


Mount Clemens... 
Mount Pleasant. . . 
Muskegon 
Niles... .. 


Petoskey. 
9 ite nvan 
River Rouge. : 


71940 Census. 
$1942 Estimate. 
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Marshfield. ....... 
Milwaukee........ 


TOTAL ABOVE Cl 


COUNTY 


Wood.. 


Milwaukee. . 


MR ware weak 
Winnebago....... 
Winnebago....... 


a 
Jefferson-Dodge... 
Marathon. ...... 


Milwaukee....... 
Milwaukee...... 


Alpena..... 
Washtenaw 
Calhoun. . 


Bay.. 


Berrien........ 


Oakland.... 
Wexford. ... 
Branch 


Wayne.... 
Wayne.... 


a 
Oakland....... 
Genesee........ 


Dickinson. ..... 
Gogebic......... 


Marquette 
Jackson 


Kalamazoo...... 


Ingham...... 
Wayne. 
Marquette 
Midland 
Monroe.... 


Macomb 
Isabella 
Muskegon. 
Berrien. 
Shiawassee 


Emmet 
Oakland 
St. Clair 
Wayne 


WISCONSIN— - City Data - 


CIVIL 
POPULATION 
LOCAL EST. 

1-1-1944 


| thousands) State} U. S. A.) 


88838 


£32 


= 
—_ 


s 2 


_- ~ (Con tinued) 


The “SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1943 


GD: ESTIMATE 


FIVE STORE GROUPS 
| (in thousands of dollars) 
| = 


EFFECTIVE BUYING INCOME—1943 


Eating & 

| Food | General | Apparel | Drinking) 
Mdse. Places 

013} 1,933] 1,226] —§57| 1,030 
-675| 117,934) 89,214) 52,752) 65,962 
-011; 1,448 . 526 933 
-011; = 1,958 . 622 670 


-041) 7,696) 3,248) 3,309) 3,095 


-060) 13,258) 5,027) 3,951) 5,190 


-O11; 1,943) 1,173 . 816 
-057) 9,129) 10,358) 2,771) 5,215 
-016; 2,955 7 *| 1,222 


-041) 8,525) 2,769) 2,567) 4,631 


-015) 2,748; 1,510) 1,080) 1,178 
-020; 4,825) 1,175 838; 1,438 
-032) 5,314) *| 1,910) 2,476 
-013) 3,968) 63 155 423 
-025, 5,676) 1,179 912) 3,131 


-015) 2,367 7 . 770 


ESTIMATE 
Per Capita 
. i Sees 
of 
U.S.A. Ratio | Ratio 
Dol- to to 
lars | State |U.S.A. 
009| 1,136] 106) 193 
-704| 1,627; 152) 148 
-007| 1,645 154; 149 
-008| 1,047 98) 95 
038) 1 


330} 124) 121 


.060| 1,215 113) 110 
.007| 1,247 116| 113 
.042| 1,413] 132) 128 
010} 987} 92) 9 


-043) 1,440 134) 131 


-010| 1,262} 118) 114 


.021| 1,140] 106} 103 
.023| 1,180] 110) 107 


1.564) 276,892 170,304 105,289; 140,805 


2.310) 386,101 190,839] 118.755, 246,450 


30) 
.13 
24 
-64 
-92 


31 


For Wisconsin County figures, see page 174. 


~ 025} 3,652) 3, 076 1,320] 1,015 
010) 1,281, = 707} 467; a7 
014) 2,340, 1,604) 879) . 
.052| 7,625] 4,532) 4,150) 4,950 
082} 11,993) 8,607} 5,874) 4,208 


-072| 11,136) . "| 4,211 
022 3,557) 2,041; 1,037) 1,136 
-016) 2,889 466 460 395 
—~ 1,476) 1,115 . 534 


010, 1,508) = 715,367} 679 


076} 11,278} 8,945) 3,659) 8,114 
leu 291, 330) 280,695) 170,545) 165,476 
.016| 2,595) 2,463 738 865 
-018; 2,706 453 370 582 
-207 04,200) 19,060) 16,589) 12,136 


.228| 34,910, 28,477| 18,805] 11,499 
012} 3,414 *| 1,458) 226 
053 8,214) 3,196] 7,611] 4,271 
.070| 9,085! 9,170} 3,063] 1,984 
019 2,748| 1,477; 1,085} 674 


-O11; 1,557) 1,848 513 581 
-012; 1,953) 1,250 687 506 


-013) 2,226) =1,171 387 813 
-019) 2,974) 2,530 713 796 


011, 1,447) 1,352) 744) = 507 
.063| 10,994, 8,691 4,522) 2,521 
.040| 6,386 4,934) 2,742) 1,875 
.027, 3,502) 998 988 930 


2.240| 1,071|...... 97 
.014| 1,183] 94) 107 
006) 1,169} 93) 106 
010) 1,163) 93) 105 
.042| 1,691) 135) 153 
.058 1,649) 132 150 


.050| 1,351) 108) 122 
.014| 1,116) 89,101 
008| 920 73, 83 
008| 1,136] 91) 103 
006} 1,260) 101, 114 
058} 952) 76, 86 
2.148| 1,628, 130, 148 
010 1,156] 92 105 
022} 968} 77, 88 
152| 1,422] 114 129 


-005; 1,099 88; 100 
-033) 962 7 87 
-050) 1,403) 112) 127 
011) 1,040 94 


.032| 1,374) 110| 125 
-012|f1,007} 80) 9 


*Withheld to Avoid Disclosure. 


Before using these figures, see explanation page 17 


SALES MANAGEMENT 


SF wee aos, 
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May 10, 1944 


{ven ti lis Weeks Old 


Only by reading their letters, can you 
appreciate fully what their home-town 
Booth Newspapers mean to thousands 
of Michigan men now serving overseas! 
“T see my old high school team knocked 
off Oakdale... 
“T see Bill Jones got his wings... 
“Smith’s is advertising stoves! Phew!”’ 
Even if they’re weeks old, Booth News- 
papers are welcome visitors all over the 
world. Only a letter from the folks at 
home could be more intimate and per- 
sonal, or more appreciated. And so, 
through overseas mailing lists, contain- 
ing many thousands of names, Booth 
Newspapers gladly expand their sphere 


_ GRAND RAPIDS PRESS - FLINT JOURNAL - 
_ JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


of wartime interest and usefulness. 

Return of many thousands of men to 
civilian life will be made easier and 
more natural through the maintenance 
of this home-town contact while away. 

Much of the secret of any newspaper’s 
leadership may be found in its mailbag, 
and Booth Newspapers are thankful for 
the many indications of reader interest 
and service revealed by their overseas 
mailing activity. 


@® For Further Facts, call Dan A. Car- 
roll, 110 East 42nd Street, New York City 
17, New York; or John E. Lutz, 435 North 
Michigan Avenue, Chicago 11, Illinois 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


M I Cc H IG ry N— ~ City Data —- Contieeed) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
ry An ig RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY “| FIVE STORE GROUPS 
Total | (in thousands of dollars) Per Capita 
(in | % | % | Dollars % % Dollars | % | % 
thou- | of of (in of (in of of 
sands) | State) U.S.A./ thousands) outs U.S.A. Eating & thousands)| State | U.S.A Ratio | Ratio 
Food | General | Apparel [any 9 to to 
Mdse. Places lars | State | U.S.A, 
Royal Oak Oakland 30.0 -02 20,855) .69) .033} 5,338) 3,588) 1,986 894 a 36,118} .63) .025) 1,204 96 109 
Saginaw... Saginaw 83.1 | 1.53) .06 64,626| 2.15) .102) 16,179) 10,456) 9,232) 6,242) 3,878] 107,775) 1.58) .076| 1.296) 104) 117 
St. Jeseph......... Berrien. ..... 10.5; .19 5,681; .19} .009) 1,689) 1,252 576 726 bs 12,384) .18| .009) 1,179 94; 107 
Sault Ste. Marie....| Chippewa......... 17.1 -32) .01 12,008; .40| .019)| 3,564 . S 626 " 15,520} .23) .011) 1,905) 152) 173 
Traverse City......] Grand Traverse 14.5 .27) .011 11,502} .38) .018| 2,497 . 857; 1,113 « 11,926; .17| .008 66 75 
Wyandotte... . RSs 35.0t] .64) . 17,009} .57| .027| 5,275 954) 1,871) 1,605) 1,251 32,335} .47| .023) 924 74 84 
Ypsilanti. . Washtenaw 18.5 | .34) .014 11,216; .37) .018| 3,133 561 947 985 697 20,145; .30) .014) 1,089 87 99 
TOTAL ABOVE cl as sivecanen’ 3,419.9 |62.93 2.084 2,554 ,099/84.85| 4.034) 596,495) 471,188) 301,190) 271,066) 133, +025) 5, 78) 74.09 3.547, 1,474; 118) 134 
STATE TOTAL. 5 aekba shina e Mikasa ae (5,434.1 4. 20h 3,010,002 ..| 4.754) 747,351} 483,900) 308, 050] 339, 375) 151, oaal 6,802, 000! echnical | 4.788| 1,252)...... WG 
For ‘ichigan County figures, see page 171. 
West North Central States—City Data 
MINNESOTA — City Data 
Albert Lea......... Freeborn......... 13.0| .51|) .01 10,014; .79) .016) 2,251 . 786; 1,210 925 91} 84 
Pi dticheckeae Mower.. 21.8) .86) .01 13,515; 1.06) .021; 3,302) 2,019) 1,048) 1,754 712 70 65 
Bemidji Beltrami......... 8.8; .35) . 8,412) .66) .013) 1,834 be as 943 813 80 74 
Brainerd Crow Wing.... 12.3}; .48) .01 8,005; .63) .013) 2,003 . 331 972 713 70 65 
Duluth St. Louis 102.5 | 4.03 65,107) 5.11) .103) 18,414) 10,031] 9,833) 7,906 1,254; 124) 114 
Fairmont. Martin. . 7.5t| .30) .006 7,400; .58) .012) 1,316 . 642 804 778 7 71 
Faridault Rice. . : 10.8 | .43) .008 6,011; .47; .010; 1,252 906 491 805 729 72 66 
Fergus Falls.......] Otter Tail... 10.8; .43) . 7,005, .55) .011; 1,371 1,425 678 542 498 49 45 
PE csccmennee St. Louis. . 18.0} .71) .014 10,224, .80) .016) 2,621 1,739} 1,193 960 994 98 90 
Mankato Biue Earth 19.2 | .75) .01 15,008; 1.18, .024) 2,652) 2,624) 1,884) 1,740 1,094; 108 99 
Minneapolis. ......] Hennepin...... 492.4 |19.36) .382) 367,407/28.82) .580| 90,982) 91,595) 45,080) 53,412 1,727; 170: 157 
Montevideo........| Chippewa 5.2; .21| .004 5,211; .41) .008) 1,008 817 - 621 1,285} 127, 117 
Moorhead.........] Clay....... 9.4 -37| 007 6,566) .51) .010| 1,748 519) 1,857 849 84 7 
New Uim..........] Brown... 8.0 .32| .006] 6,750) .53) .011 1,425 765 780; 1,152 890 88 81 
Owatonna. Steele 8.7| .34 “ 6,008; .47; .009, 1,086 bs 313 696 726 72 66 
Red Wing Goodhue. . 10.0¢; .39) . 7,882} .62) .013| 1,772 698 491 1,008 901 89 82 
Rochester......... Oimsted.... ‘ 27.6 | 1.08) .021 19,125) 1.50) .030) 3,146) 3,352) 2,644) 2,855 920) 91 83 
St. Cloud Benton-Sherburne- 
MES 24.2t| .95) .019 15,230) 1.19) .024) 3,603) 3,219) 1,227) 1,644 ‘ 790 78 72 
St. Paul ‘ Ramsey 295.0 |11.60) .229) 229,818/18.02) .363) 54,697) 74,839) 22,505) 30,793) 8,627) 452,109) 17.52) .318| 1,533) 151 139 
So. St. Paul.......] Dakota 12.8{; .50) .01 7,500; .59) .012) 1,983 191 113} = 1,420 247 9,556 -37|  .007| 747 74 68 
Thief River Falls. Pennington 6.1 24 5,006} .39) .008 924; 1,299 224 716 * 4,817; .19) .003) 796 78 72 
Is 5s 2eneeows St. Louis.... 11.2 44 8,824) .69) .014| 2,397; 1,448 968; 1,013 221 11,662 .45| .008/ 1,037) 102 94 
Willmar Kandiyohi 8.5 33}. 6,505, .51) .010) 1,280 _ 397 691 21 7,505} .29) .005; 883 87) 80 
Winona. . Winona 20.0 -79| 015) 14,000) 1.10) .022) 3,695) 2,458) 1,268) 1,979 ‘ 20,277 -78; .014| 1,014 100! 92 
pesca Nobles 6.2 24; .00 7,517; .59) .012; 1,153 . . 663 204 4,850 -19} + .003 77 71 
TOTAL ABOVE ci TIES... sanee 1,170.0 |46.01; .909} 864, 050/67. 7 1. = 207,915) 199,425) 93,415] 118,156 wom 1,672,667) 64.83) 1.177) 1,430) 141 130 
STATE TOTAL. : or [2,542.8 | é.. | .975' 1, 275,00 003! id 2S; 014) 297,019’ 222,128’ 105,930’ 195,629 47,9201 2,580.000'..... 1.816’ 1,018'...... 92 
For Minnesota County figures, see page 178. 
NORTH DAKOTA—City ‘Data 
Bismarck..........) Burleigh... 14.03) 2.59) .01) 12,508] 5. ty ~ 020) 2,286) 2,289 1,229 *| 637] 19,850) 4.51) 014) 1,418] 130) 129 
Devils Lake....... ES 6.27| 1. 15) -005 6,985, 3.02) .O11 1,382! 1,488 352 826 224 6,811; 1.55) .005) 1,099 10 100 
EA Ee ; 29.0 | 5.37; ..023 33,024/14. 30 -052) 5,792! *| 4,228; 4,282) 1,1 60,147| 13.67} .042| 2,074; 190) 188 
Grand Forks Grand Forks...... 19.7 | 3.63) .015 20, "350 8. 81| -032; 3,312 *| 2,919) 2,778 713) 31,560} 7.17) .022| 1,606} 147; 146 
Jamestown. . . Stutsman.. 9.0 | 1. 66 .007 7,114) 3. 08 -011 1,424 524 865; 1,001 10,500} 2.39) .008) 1,169 107; 106 
| oe 
Minot Ward..... 16. 2t 3. he -012 14,670) 6.44) +024) 2,891 . 7 2,251 945) 22,974) 5.22 016) 1,418 130 129 
ial a ei MAS Ses: Se RSE See Ce ee Pe aE 
TOTAL ABOVE Ci TIES ss Shinar 94.1 ~ 40! 94,851 41.06 .150| 17,087; 4,301} 9,593) 11,138 3,084 151,842) 34.51) .107 1,615 148} 146 
STATE TOTAL. seeeereeeeeess 540.5 | = -420] 230,990!..... -365| 48,907) 26,5971 13,597 36,004) 8, 96a 440,006)...... .310 814l eae 74 


T1940 Census. 
+1942 Est.mate. 
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*Withheld to Avoid Disclosure. 


Before using these figures, see explanation page 17. 


For North Dakota County figures, see page 183. 


SALES MANAGEMENT 
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lowa is famous for her prodigious agricultural 
accomplishments, but brother don't let those 
tall corn stalks fool you. lowa’s 11/2 billion 
dollar farm income for 1943 was solidly bul- 
warked by tremendous industrial payrolls in the 
meat and food processing industries. Add a 
crushing overlay of war production dollars and 
you get a still truer picture of the buying power 
now on the loose in the tall corn state. 


Within WMT's roughly circular 1 millivolt 
line of 320 miles in diameter lies 22,000,000 


acres of the nation’s richest farm land. That's 


29147 of all the Grade ‘‘A"’ Farm land in the 


BASIC COLUMBIA NETWORK 
CEDAR RAPIDS 


May 10, 1944 


WMT’S Primary (.5 Millivelt) Area of 320 Miles in 
Diameter Is The Largest In The State of lowal 


U. S. A. and the largest primary area of any 
station in the State of lowa! 


Nearly 31 million people (1940 Census) live 
and work and spend in the prosperous WMT 
Primary Area. Get your share of them as 
customers! Give your Corn Country advertising 
7-League Boots by taking advantage of WMIT's 
superior wave length (600 kc.), splendid soil 
conductivity and a transmitter located in an 
area of low absorption. 


WMT is the dominant station in Eastern lowa, 
reaches the people in this area as no other 
medium can... does the job thoroughly and 


economically. May we send you more com- 
plete details today? ; 


A COWLES STATION 
WATERLOO 


y the Katz Agency 
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CITY 


Aberdeen 
Huron 
Mitchell 
Rapid City 
Sioux Falls . 


TOTAL ABOVE CI/TIES 


SOUTH DAKOTA — City Data 


COUNTY 


Brown..... 
Beadle. . . 
Davison 


Minnehaha... 


....| Codington...... 
ee 00 a 


——_— __ — 


RETAIL SALES—1943 
ESTIMATE 


The “SM” symbols mark origin 
sive estimates by SALES MANAG 


EFFECTIVE BUYING INCOME—1943 


FIVE STORE GROUPS 
(in thousands of dollars) 


Pennington....... 


| 
U.S.A. 
Food | General 
Mdse. 
-018| 2,246) 2,110 
-013) 2,044 ¢ 
-014; =1,389) 1,308 
-022) 2,827 * 
-077| 9,720 ¢ 


-016) 1,647) 1,890 
-008 895, 1,096 


STATE TOTAL... 


IOWA— City Data ; 


-168) 20,768) 6,404 


-390| 52,316) 23,694 


For South Dakota County figures, see page 183. 


Boone. 


Burlington. . 


Carroll. . 
Cedar Falls 


Cedar Rapids..... 
Centerville....... 
Charles City... 


Cherokee... 


Clinton... 
Council Bluffs 
Davenport 


Des Moines. . . 


Dubuque 
Fort Dodge 
Fort Madison 
lowa City 
Keokuk 
Marshalltown 


Mason City 
Muscatine 
Newton. . 
Oelwein 
Oskaloosa 
Ottumwa.. 
Shenandoah 
Sioux City 
Spencer 
Storm Lake 
Waterloo 
Webster City 


TOTAL ABOVE CITIES... 


STATE TOTAL 


NEBRA 

Beatrice Gage. 

Columbus Platte 

Fremont Dodge... 

Grand Island Hall. . 

Hastings. . Adams 

Kearney Buffalo 

Lincoln Lancaster. . . 
McCook Red Willow 
Norfolk Madison. . . 
North Plate Lincoin....... 
Omaha Douglas. . 
Scottsbluff Scotts Biuff...... 
TOTAL ABOVE CIITIES............ 
STATE TOTAL... 


1940 Census. 
$1942 Estimate. 
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a 


Marshall 


Cerro Gordo. 
Muscatine. . 


Buena Vista... 
Black Hawk 
Hamilton 


Clinton.......... 
Pottawattamie. . . 


Webster......... 


(FP PARES pomaness ge 
648, 661)56.85) 1.024) 143,024) 79,740 


' 4.802' 253,387 


.012) 1,910 . 
.088| 10,759} 11,853 
.009| 1,548 ° 
0| 1,500} 679 
008} 1,202 . 
.028] 4,801) 2,851 
032} 5,869} 2,806 
.079| 11,618 ° 
.193| 24,911) 26,736 
048} 6,838} 7,967 
.032| 3,739) 4,329 
010| 1,574) 765 
.022} 3,062 ° 
014, 2,264) 1,290 
022) 3,343 . 

| 

035) 4,276 ‘ 
020| 3,264 1,924 
014, + 2,033 . 
012| 1,581} 1,075 
014| 1,605 . 
030, 4,996 ° 
014) 1,353} 1,248 
095 13,366 . 


| 


oO 
= 
= 


BRESERESBR 


— 


282888 


rs 


RERBBR 888 


= 
—~nNo we = = 


. 


YHeERReHNeBS PB 


. 
ao 
= 


' 437,843 


For lowa County figures, see page 


54.27 7 79,836 


| 996] 157,364 


-013; 2,158) 1,363| 
-010) 1,599) 940) 


017; 2,382) 
.029 *| 3,974) 
-021| 3, 194 2,416) 
016, 1,893) ¥ 


.088) 13,237] 14,298 
.009, 1,219] 1,083 
.022| 2,930 2,853 
.016, 2,305} 1,479 


.024| 3,034) 2,556 


30,962 


81,682 


*Withheld to Avoid Disclosure. 


29,7751 1,301,000 
For Nebraska County figures, see page 190. 


SALES MANAGEMENT 


a ee Me 


) 
} 
] 
5 
g 
1 
l 
6 
0 
0 


a, 


eel 


May 10, 1944 


NEC Full Time / 


e New NBC Outlet Halfway Between Omaha and Denver 


39 Now Cite yy yyy 5S 


NEW CAMPAIGNS ON KODY 
in Ue bust nimety days / 


> oF 


UL RE 


& Because (1) KODY covers a rich agricultural and indus- 
trial market with splendid post-war possibilities; (2) KODY is a full-time NBC 
station in an area not adequately covered by any other NBC station; and (3) 
KODY has the advantage of experienced WOW management in programming, 


\ promotion, and merchandising. 


\KODY - North Platte, Nebr. - 1240 K.C. 


QwneD 5 OPERATED By 


OMAHA 


: John f). Gillin, Jr., President 
WIRE OR PHONE L/ John Blain & Co., Representative 
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KANSAS— City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
—e RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 | ESTIMATE ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in %\|% Dollars | % | % Dollars | % 
thou- | of of (in of of (in of 
sands) | State] U.S.A.| thousands) | State) U.S.A. Eating & thousands)| State 
Food | General | Apparel | Drinking 
Mdse. Places 
Arkansas City...... eee 14.5 | .86) .011 8,041; .96) .013) 2,336) 1,870 353 554 18,066) .92 
Atchison Atchison......... 12.7 | .75) .010 7,085) .85) .011) 2,217 . 670 685 14,750} .75 
Psceneesees er 10.1 -60; .008 6,922} .83) .011 1,984 ¢ 651 612 12,244 -62 
Coffeyvilie......... Montgomery... .. 21.0} 1.24) .016 12,250] 1.46} .019} 3,701) 2,337) 1,259 962 23,775; 1.21 
Dodge City........ Ns toes actuate 8.5t| .50) .007 8,776) 1.05} .014; 2,119) 2,261 ¢ 937 11,260) .57 
El Dorado......... a 10.5 | .62) .008 10,046] 1.20} .016) 2,731) 1,378 678 573 12,677; .65 
Emporia........... Ns Jcactea andl 12.2 | .72) .009 9,961; 1.19) .016) 2,586 * 735 933 16,050} .82 
Fort Scott......... Bourbon 10.6 | .63) .008 6,890} .82| .011) 1,850 725 . 578 13,229} .67 
Garden City. ...... Finney........... 7.0| .41|) .005) 7,042) .84) .011) 1,505 734 345 8,421; .43 
Great Bend........ Barton 12.9 | .76| .010 9,224) 1.10} .015) 2,179) 1,924 695 551 15,533) .79 
Hutchinson........ Bowness kau 33.8 | 1.99) .026 29,055) 3.47; .046} 6,309! 5,982) 2,684 946 44,762) 2.28 
Independence Montgomery... ... 12.2 | .72| .009 8,802) 1.05} .014; 2,611) 1,276 842 596 15,025) .76 
Kansas City....... Wyandotte....... 135.0 | 7.97) .105 68,066) 8.13} .107| 20,586) 7,218) 4,333) 6,361 180,114) 9.17 
Lawrence re 17.5 | 1.03) .014 16,005} 1.91} .025) 4,048 ° *| 1,697 20,528) 1.05 
Leavenworth....... Leavenworth...... 22.5 | 1.33) .017 9,248} 1.10} .015) 2,521 ° * 951 24,062} 1.23 
McPherson........ McPherson... .... 7.1 -42| .006 7,944, .95) .013 2,107 924 519 571 9,224 -47 
Manhattan........ ee = 13.6} .80) .011 11,006) 1.32) .017) 2,797 * 746 857 17,766, .90 
Ns setdecaews ee 11.1 | .66) .009 8,509) 1.02) .013) 2,344) 1,458 443} 1,491 13,224) .67 
PRE E F Franklin.......... 11.0t) .65) .009 7,612} .91) .012) 2,111 a 711 523 14,009 71 
eee Labette.......... 19.0 | 1.12) .015 8,006} .96) .013) 2,106) 1,321 763 534 19,255} .98 
Pittsburg.......... Crawford......... 18.0 | 1.06; .014 12,894| 1.54; .020| 3,484 2,099 1,245 849 24,075; 1.23) .017| 1,338 115 121 
a ot nadia haoh Saline 30.0 | 1.77| .023 21,028) 2.51) .033) 5,092 *| 2,298) 1,984 40,116; 2.04) .028) 1,337) 115) 121 
REE Shawnee......... 76.0 | 4.49) .059 60,717) 7.26} .096) 15,543) 10,682) 7,200) 5,468 153,501) 7.81) .108) 2,020) 174) 183 
EE Sedgwick 184.1 |10.87| .143 126,316/15.09) .199)| 27,494) 22,239 *| 13,254 335,426; 17.07; .236) 1,822 157 165 
EE Cowley........... 10.0 59; .008 7,288 87; .012 1,755 " 709 754 14,005 71 010; 1,401 121 127 
TOTAL ABOVE CI/TIES............. 720.9 |42.56 488 ,733/58.39 772| 124,116) 64,428) 27,879) 43,221 26,873 1,071,097) 54.51 754; 1,486 128 135 
Mg i aie eas 1,693.5)..... 1.315} 837,002|..... 1.322| 225,367) 100,360) 55,780| 76,745 42,915) 1,965,000|...... a - ——- 105 
For Kansas County figures, see page 194. 
MISSOURI— City Data 
Cape Girardeau. ...}| Cape Girardeau... 19.44| 54) ‘ 10,576) .71 -017) 2,164 1,619 1,616 24,332 -67| .017| 1,254 122 114 
Carthage.......... Si acasaneeas 11.5 om < 5,902} .40| .009 1,640) 744 378 14,228 -39} .010| 1,237; 121 112 
Clayton. .......... 4 Sy 13.11 .37 9,875, .66| .016 5, 664) 204 363 14,005 -38} .010) 1,069 104 97 
Columbia.......... Boone..... 21.8 | .61 11,202) .75) .018} 2,443) 1,596) 1,227 24,111; .66) .017) 1,104) 108) 100 
Hannibal..........| Marion 20.5 58) 9,510) .64) .015| ai *| 1,099 19,074) .52) .013) 930 91 84 
| 
independence......| Jackson......... 21.0 59 12,130) .81 019) 3,195 1,973 361 35,416 -97| .025) 1,686 164 153 
Jofterson City......] Cole............. 20.7 58 10,500; .70 017 2,528 . bs 20,865 -57| .015) 1,006 98 91 
Joplin.............] Newton-Jasper.... 40.6 | 1.14 27,165) 1.82} .043 * 5,381 2,455 54,772; 1.50) .039| 1,349 132 122 
Kansas City....... Jackeon.......... 431.7 |12.10 352,224/23.59| .556) 65,939) 105,016) 59,126 700,302) 19,15) .493) 1,622 158 147 
Kirksville......... Adair 10.0 | .28 6,502} .43 -010) 1,558 ® 629 11,416} ..31) .008) 1,141) 111) 103 
| 
Maplewood........] St. Louis 12.91} .37 10,400) .70) .016) 3,672) 619} 1,370 15,655, .43) .011/ 1,214; 118 110 
Mexico.... — eee 9.3 26 4,722) .32| .007| 1,410) ~ 433 10,237 -28} .007| 1,101 107 100 
Moberly...........] Randolph 12.97, .36 5,630) .38) .009 1,575; 1,049 878 14,002 -38} + .010) 1,085 106 98 
No. Kansas City... .| Clay. 2.8 | -08) 5,902; .40| .009 846) e . 4,376 -12| .003) 1,563 152! 142 
Poplar Bluff... .. Butler 12.8 36) 6,008; .40| .009) 1,243! 884 590) 12,084 -33) .009) 944 92) 86 
| 
St. Joseph Buchanan 70.0 sad 39,703) 2.66 .063| 9,358} 6,920) 5,620 94,108} 2.57) .066) 1,344 131, 122 
§S¢. Lowis......... Be IR. ce rcves 830.0 23.27 515,833/34.55| .815) 123,941) 125,933) 62,026 1,412,325) 38.62) .994| 1,702 166) 154 
Sedalia Sa 20.4 .57 9,506) .64) .015) 2,217) . 1,061 16,226 -45) .011 796 78| 72 
Sikeston.......... Scott.............) 10.0t] .28 5,402) .36} .009) 1,230 699 463 8,150} .22) .006) 9815 80} 74 
Springfield......... RE 64.9 | 1.82 40,511| 2.71) .064) 9,161) 7,141 5,882 74,634) 2.04) .053 a7 112" 104 
University City... .. St. Louis. 33.0t; .93 7,650, .51) .012 4,337 196 504 41,533; 1,14) .029| 1,259 123) 114 
Webster Grove. ....| St. Louis 20.41 57 8, 108! on -013 3,395) 271 103 16,225 44, .011 795 78) 72 
He, See CM same —| ——]. —| —-] ——--|—-|-— Fa ee ee eS oe 
TOTAL ABOVE CI/TIES.............]1,709.7 |47.94/1,328 | 1,114,961/74,68 1.761 [250.288 260,245 |146,184 | 129,052 06, 17}2, 698,076 72.14 |1.857 | 1,543 151 140 
Seeger 3,566.8 2.769}1,493,000 |..... 2.358 \354,.259 286,300 |159,700 | 166,050 87,175| 3,657.000)...... 2,574) 1,025).... 92 


+1940 Census. 
$1942 Estimate. 


*Withheld to Avoid Disclosure. 
§independent City. 


For Missouri County figures, see page 198. 
Before using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4. 


SALES MANAGEMENT 


6th City of the Nation 
. «» » @ MAJOR market 


Stability, in the conservative Baltimore man- 
ner, has been the background behind the 
continued growth of this great industrial 
city. Before the war... yes, after the war, 
Baltimore’s 1,600 diversified industries, great 
port facilities and rail communications will 
enable this city to maintain a market leader- 
ship on an ever upward trend. 


Sales executives are invited to avail them- 
selves of complete market data and merchan- 


dising information. 


* Retail sales for 1943, $897,940,000, 
or 45% above 1939. 


* Baltimore metropolitan area payrolis 


are now in excess 
week. 


* Baltimore's population now over 


1,000,000 people. 


- 4 
lbinor ~ 
NEWS-POST 


and SUNDAY AMERICAN 


Largest Evening and Sunday Circulation in the Entire South. Nationally represented by HEARST ADVERTISING SERVICE. 


of $20,000,000 a 


South Atlantic States—City Data 


DELA WARE— City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 
CITY COUNTY | 
Total | rg 
(in | % | % | Dollars | % | 
thou- | of | of (in | of | 
sands) | State) U.S.A.| thousands) | State! U. 
| 
a a fer Fr Bee ee Pe 
EE | ES 5.51} 2.00) .004 15,012) 6.61 
Wilmington........ New Castle...... 118.0 (42.85). .092 136, 578'60.17 
TOTAL ABOVE CIITIES............ 123.5 |44.85|) .096 151,590 66.78| 
STATE TOTAL.... 275.4 |... .214 227 ,000 


*1940 Census. 


Annapolis......... 13.7 | .011 . 
‘{Baltimore........ Baltimore........ 988.0 49.38! .767 745 ,469/59.16| 1. 
Cambridge........ Dorchester....... 10,17} .50) .008 10,144) . .80 
Cumberland. ......{ Allegany......... 43.0 2.15; .033 38,150) 3.03 
Easton....... WN ac denss 4.7 ..23} .004 9,026 72) 
Frederick..........] Frederick......... 16.0 | a“ .012 24,628) 1.95| 
Hagerstown....... Washington.......] 38.0 | 1.90} .030] 37,119) 2.95) 
Hyattsville........ Prince Georges... 6.6}; 33) -005 10, 500) 83) 
Salisbury.......... Wicomico........ 13.5 | .68) .010 24,776) 1.97) 
— — ees | —— — = —_—_— —_——_ 
TOTAL ABOVE CIITIES............. 1,133.6 '56.65| 880 618, 062/72.86| 1 
— . — -|—_—— | ———_— oa 
eo Serre 2,000.6 '..... 1.554 1,259,995) sone f 4 


~~ 18,250) 1.45) 


RETAIL SALES —1943 


EFFECTIVE BUYING INCOME—1943 


’ 
CYP estimate ESTIMATE 
FIVE STORE GROUPS 

| (in thousands of dollars) Per Capita 
% | Dollars | % | % 
of (in of of 
S.A. Eating a! thousands)| State | U.S.A. Ratio | Ratio 

| Food | General | Apparel | Drinking} Drug Dol-.| to to 

| Mdse. | | Places | lars | State | U.S.A. 

a _s — 
-024) 3,228) 1,492) 1,089) 1,143] 593 7,595) 1.73) .006) 1,381 86] 125 
215) ees 16,864 21,015) 13,816] 5,318] 219,211) 49.82) .154) 1,858] 116] 168 
. 239) 42,325| 18,356} 22,104) 14,959) 5,911 226,806) 51.55) .160) 1,836) 115) 116 
. .359! 61.091! 19,591! 23,000! 22,732! 7,536 440,010'...... ' 310! 1,508]...... 145 
For Delaware County figures, see page 204. 
029| 5,960 | *| 2,346] 977)—«'16,940| 66] .012) 1,236] 97) 112 
177) 210,803) 203,590) 82,888) 113,827) 34,044] 1,655,090) 64.68) 1.165) 1,675 131 152 
016) 2,644) 1,041) ° 804 Ks 15,608 -61/ 011) 1,545 121 140 
-060) 11,363) 5,729 6,031 3,760 1,722 62, 255) 2.43) .044| 1,448 113 131 
-014) = 1,889) 937) " 482| 802 8,311} .32| .006) 1,768 138 160 
-039) 5,959] 4,225) 2,286) _ 972 26,015) 1.02} .018) 1,626; 127) 147 
-059) 8,962! 6,569 5, 166) 3, 665| 1,569 50,233) 1.96) .035) 1,322) 103) 120 
.017) 2,318) 462) e 248 614 9,050) .35) .006) 1,371) 107) 124 
-039} 4,538) 7 "| 1,767 - mee .89) .016) 1,678 131 152 
|_____——-| ——— Eo 

450) — 222, 553| pains 129,340} 40,700 1,868, 15 72,92| 1,313) 1,646) 129) 149 
990! 369.560 243.788! 111,384! 178,970! 55,050 2,589,000! hibelace 1,801 1,279! vdisiieai 116 


71940 Census. 
*Withheld to Avoid Disclosure. 


1944 


May 10, 


{independent City. 


Before using these figures, see explanation page 17. 


For Maryland County figures, see page 204, 
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Fo 
PA 


f1940 Census. 
£1942 Estimate. 


AND MORE 


WOLLY SEZ... 


1000 


watts . 


Washington s only 24 Nour station... 
: . backed by powerful 


publicity programs and sound mer- 


chandising policies. 


SPOT SALES INC., Nat'l Reps., 


Chicago, San Francisco, Hollywood 


New York, 


‘*Wit! theld to Avoid D sclosure. 


x ; T The “SM” symbols mark an. exclu- 
D Is 5 T R 1 C I O F Cc oO L U M B J A sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME+—1943 
LOCAL EST. » 
1-1-1944 & ESTIMATE ESTIMATE 
aad en Sae = =| 
CITY COUNTY | FIVE STORE GROUPS a 
Total (in thousands of dollars) Per om 
fn | %|% Dollars % % = ___| Dollars % 
thou- | of | of (in l | | | (in %,| 
sands) | State| U.S.A.| thousands) | state |U. SA |Eating & thousands) akee! USA. | Ratio! Ratio 
| Food | General | Apparel | Drinking Drug | Dol- to to 
Mase. Places | | | lars | State | U.S.A. 
Peed | ef. t 
Washington 777.5 | | .604) 753,107)... | | 1-109) 183, 943| 151,566 wa. 100,296) 52,673] 1,519, 088 ili | 1.069) 1,954)... | W777 
| | | | 
For District. of | Columbia County figures, see page 206. 
VIRGINIA — City Data 
= K pe ae ite | | | { | | | 
Alexandria Arlington 33.5 |1.19| .026 25,782) 2.45) .041) 8,164) 3,112) 1,818) 1,500) 1,525 40,315| 1.69) .028) 1,203; 142) 109 
§§Bristol Washington 14.4; .51) .011 8,328 .79) -013) 1,371} 1,305) 334, =1,069 409 11,600 .49 .008) 807 95 73 
§Charlottesville Albemarle. 22.2| .79 .017 18,540) 1.76) .029 4,095! 2,455} 2,139} 1,851) 1,087 30,009) 1.26) .021| 1,352 159| 123 
Covington Alleghany . 6.3{| .22| .005 6,895) .66) .011) 1,869) 1,250 367) 518) 317 8,114) .34) .006) 1,288) 152) 117 
§Danville Pittsylvania 31.9 | 1.14) .025} 25,409) 2.51) .042 5, 266) 6,450, 2,369} 1,847) 1,399] 33,955, 1.42) .024) 1,064) 125, 96 
} | | | | 
| } | 
§Fredericksburg Spotsylvania 10.8t; .38| .008 11, 052} 1.05} .017) 2,309) 1,610; 1,057) 1,099) ss 12,426; .52) .009) 1,151) 136) 104 
§Hampton Elizabeth City... 7.5{| .27| .006 7,011; = .67) 011) ape 585) 517) 381) 343 6,215 -26} .004 829 98 75 
§Harrisonburg. . Rockingham. .... 8.2 | .29| .006 12,845) 1.22) .020) 1,486) 3,348) 638) 1,188) 541 11,044] .46| .008| 1,349] 159) 122 
§Lynchburg Campbell... 43.3 | 1.54) .034 40,603) 3.86) .064) 9,692) 8,817; 3,852} 3,958) 2,412 65,658; 2.76) .046) 1,517; 179) 138 
§Martinsville Henry.... 12.3 44, .010 8,140; .78) 013) 1,858} 1,941 590| 390| 409 12,184; .51) .009) 992) 117 90 
| | | | 
| | | | 
§Newport News Warwick. . 67.9 | 2 42) . 053 52,336) 4. 98| -083| 13,006) 12,231 5,818) 4,238; 2,143 118,552) 4.98) .084) 1,745 206 158 
§Norfolk..... Norfolk. . . 182.2 | 6.49; .141 133,551|12.71| .211| 32,428 21,893) 22,244) 13,339; 7,958 285,700) 11.99) .201| 1,568 185| 142 
§Petersburg Dinwiddie 36.0 | 1.28) .028 20, 680) 1.97) -033) 5,324) 2,776 2,874 1,278} 1,126 40,068; 1.68) .028) 1,113 131 101 
§Portsmouth Norfolk....... 62.7 | 2.23) .049 33,544) 3.19) .053) 10,501 2,685 5,760 3,749, 1,911 91,242) 3.83) .064) 1,455) 172) 132 
§Richmond Henrico 224.0 | 7.97| .174 189,113|17.99) .299 44,528) 40,979 | nee 10,180} 402,104) 16.87| .283) 1,795 212 163 
§Roanoke Roanoke. 73.0 | 2.60 .056 57,247) 5.45) -090 12,800 9,753 10,072) 3, 777 2,912 100,255, 4.21) .071| 1,373 162! 88 
§Staunton Augusta 14.0 -50; .011 13,115) 1.25) -021) 2,506 2,448 1,458) 902| 7 13,596, -57| -010) 971 115; 124 
§Suffolk Nansemond 13.1 47; .010 10, 082) -96; .016 1,713 1,887 1, 044) 556) 378 17,723) -74) .012) 1,351 159) 122 
gWinchester Frederick. . 11.5f 41 .009 11, 700) 1.14) 018 2,000) 1,685) 1, 342 1,122) 615) 16, 124) 68) Ot 1,402 165 127 
- - — | — ee, | $$ | $$ | —__—__ | —____ | —— 
TOTAL ABOVE CI/TIES 874.8 |31.14) .679) 686,973)65. 36 1.085) 162, a Fs 127, 210) 86, 240) 59, 941| 36,877] 1,316,890) 55. 28 .927/ 1,505 ur 136 
STATE TOTAL 2,809.2 2.182] 1,051,080).....| -| 1.680) 267,335) — "97,467 89, 805| 50,582) 2,382, 953 = wail 1. on 848)... | 77 
| | 1 


Before using these figures, see explanation page 17. 


§Independent City. 
§$§See also Bristol, Tenn. 
For Virginia County data, see page 206. 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected by copyright. The exclus- 
ive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 
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SALES MANAGEMENT 


a million and a quarter 


civilians...form a billion 


WASHINGTON 


% And that is a very conservative statement . . . for actually, 
according to this issue of Sales Management, the effective buying 
income of The Star’s concentrated Washington market is more than 
a billion, eight hundred million dollars. 


Only a slight amount of analyzing will show that Washington will 
return rich rewards for careful cultivation—now and after the war. 
Sales and management executives have been aware of this for 
a long time, and the shrewd ones are using the potent columns of 
The Star (Evening and Sunday) to assure a full measure of recog- 
nition for their institutions and their products. Star Net Paid Cir- 
culation: Evening, 193,637; Sunday, 196,300. Concentrated 
97.7% in Washington and the A B C Retail Trading Zone. 


e Evening Star 


WASHINGTON, D.C. 


NEW YORK (17): Dan A. Crall CHICAGO (11): J. E. Lutz 
‘HO E. 42nd St. Aint 4-9000 Tribune Tower, SUperior 4680 


May 10, 1944 


—ranking among the 25 with more than a million people! 


NO MUSHROOMING CITIES, but cold, hard figures from SRD 
and ABC show that the Charlotte Market is worthy of your adver- 
tising investment. This great market got where it is by steady, con- 
sistent growth—mixing the right amount of Industry, Commerce 
and Agriculture, providing more people with more income and 
conforming to the basic laws of market growth. 


THE CHARLOTTE OBSERVER COVERS the able-to-buy fam- 
ilies of this market of over one million people thoroughly. Its 
circulation got where it is (First in the Carolinas and First in 


The CHARLOTTE OBSERVER Completely Covers 
ONE OF AMERICA’S GREATEST MARKETS! 


*POPULATION 


City & Retail 


City Zone Trading Zone 


Atlanta, Ga....... 442,294 1,424,818 
Baltimore, Md..... 1,005,551 1,189,690 
Boston, Mass..... . 1,948,763 2,890,204 
Buffalo,N.Y...... 629,183 1,072/914 
Charlotte,N.C.. 115,381 1,002,311 
Chicago, Ill....... 3,462,898 4,899,062 
Cincinnati, Ohio.. 769,137 1,155,703 
Cleveland, Ohio... 1,108,335 1,818,189 
Dallas, Texas...... 319,680 1,026,072 
Des Moines,lowa. 189,169 1,162,795 


America among cities of comparable size) because the Observer Detroit, Mich. .... 1,872,958 2,653,192: 


sold itself—delivered more news and more features to its reading — ow ue -. 615,072 1,118,624 | 
ublic. Proof? Its phenomenally growi i i ong island, N.7.. 3,995,919 4,134,313 
a eeheas or aaa cate a | Sb i ~~ Los Angeles, Calif. 1,995,824 2,964,215 
. n at current levels.* The : 
P P : ; Memphis, Tenn.... 305,510 1,190,391 
Charlotte Observer can do equally as good a job of selling your Milwaukee, Wis... 766,075 1,299,421 
product or service—in a market that promises to rank even higher + mee gg Minn. 538,437 1,355,380 
among the 25 major markets in Post-W ica. ewark,N.J...... | 950,589 3,211,139 
8g J st-War America New York City... 8,001,656 12:914.146 
Philadelphia, Pa... 1,931,344 3,844,960 
e arl otte bh g erh er Pittsburgh, Pa... 1.089345 9937/09 
a peony ony Calif. 644,161 1,628,498 
2 t. Louis, Mo. .... 1,238,361 1,557,479 
The Foremost Newspaper of the two Carolinas St.Paul, Minn..... 331,570 1,036,808 
CHARLOTTE 1, N. C. Washington,D.C.. 850,472 1,023,626 ; 
*All figures taken from latest issue of Stand- 


*Current Circulation in excess of 105.090 Daily—115,000 Sunday. 


rd Rat d Data Service. 
Represented Nationally by Story, Brooks & Finley. —e sai 


° The “SM” symbols mark original, exclu- : 
WEST VIRGINIA — City Data sive estimates by SALES MANAGEMENT. ’ 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
city COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in | % | % | Dollars | % | % |— Dollars | % | % titi 
thou- | of of (in of of (in of of 
sands) | State) U.S.A.| thousands) | State) U.S.A |Eating & thousands) | State | U.S.A. Ratio | Ratio 
Food | General) Apparel | Drinking} Drug Dol- | to to 
Mdse. Places lars | State | U.S.A. 
Beckley...........] Raleigh... 13.0 -73 15,156) 2.65) .024) 2,979 1,807 2,252; 1,055 15,645) 1.14) .011) 1,203; 156; 109 , 
(WBluefield...... Mercer 19.5 | 1.10 14,011) 2.45) .022 2,748, 3,186 1,871 1,216 bs 24,078} 1.75) .017) 1,235; 160) 112 | 
Charleston... Kanawha 70.0 | 3.94 78,805\13.75| .124) 17,135) 15,436) 13.802) 7,299) 3,434) 112,353) 8.18; .079| 1,605) 208) 146 ) 
Clarksburg. .... Harrison. . 30.6) 1.72 21,093) 3.68} .033) 5,344) 4,522) 2,858) 1,653 oe 38,290} 2.79; .027; 1,251; 162) 114 
Elkins. ... Randolph 8.1t| .46 6,115) 1.07) .010 1,555) * 548 439 327 9,163 -67| + .006) 1,131 146; 103 | 
} | 
Fairmont Marion 23.0%) 1.29 16,524) 2.88) .026) 4,456) 2,762) 2,410) 1,402 703 26,308; 1.91) .018| 1,144; 148 104 : 
Huntington Cabell-Wayne 82.0 | 4.61 51,119) 8.92 -081| 11,151) ' *| 4,125 * 105,126; 7,65) .074) 1,282) 166; 116 3 
Logan : Logan 5.2 .29 7,952) 1.39| -013) 1 402) 1,453} 1,193 699 318 6,518 -47| +.005) 1,262) 163) 114 | 
Martinsburg Berkeley. . 15.6 -88 8,005) 1.40; .013) 1,982 * 800 339 4 17,055} 1.24) .012) 1,096) 142 99 
Morgantown Monongalia 20.0 | 1.13 13,840) 2.41, .022) 3,535) 2,692 " 1,040 * 25,109} 1.83) .018) 1,255) 162) 114 
Parkersburg Wood 29.3 | 1.65 20,348 3.55) .032 5,327 4,203 3,054 1,960 962 36,572) 2.66) .026) 1,249 162 113 
Welch... McDowell 6.3t| .35 6,652) 1.16) .010) 1,222 1,203 768 815 275 7,051 -51) +.005) 1,119} 145) 101 
Wheeling Ohio 63.0 | 3.55 48,738) 8.51) .077) 12,028 . . 5,093) 2,264 94,648) 6.89} .067| 1,502) 194 136 
Wiilllamson Mingo..... 8.44) 47 7,241) 1.26) .011) 1,604) 1,417 . 638 335) 8,875, .65) .006) 1,057) 137 96 
TOTAL ABOVE CI/TIES 394.0 |22.17 315, 599/55. 08 -498 72,468| 38,671, 29,557! 27,773} 10,062} 626,790) 38.34 371| 1,337] 173) 121 
a SSS ee OR ES Se: (ee Sel ES eo 
STATE TOTAL 1,776.9 573,003)... | .905| 147,093| 95,950| 56,900] 51,271 ae 1,373,985)... ... | 967} 73)... 70 
| 


*Withheld to Avoid D‘sclosure. 


{Combined popalation of Bluefield City (Mercer County, ; 
For West Virginia County figures, see page 211. 


W. Va.) and Bluefield town (Tazewell County, Va.). 


71940 Census. 
$1942 Est.mate. 


Time Savers for Ready Reference: the index to city and county data by states and 


sections, page 4; by states alphabetically, page 332; advertisers’ index, page 330. 
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Daily and Sunday 
RALEIGH. NORTH CAROLINA 


COMPLETE COVERAGE 


OF PROSPEROUS 


CENTRAL and EASTERN 


DAILY CIRCULATION* 


*Publisher’s Statement 
For 3 Months Ending 
March 31, 1944 


Circulation frozen Aug. 9, 1943 


NORTH CAROLINA 


The News and Observer 


Josephus Daniels, Publisher 


SUNDAY CIRCULATION* 


ROLINA — City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES— 1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY | | | FIVE STORE GROUPS 
Total } (in thousands of dollars) Per Capita 
(in | % | % Dollars | % | % |— Dollars | % % 
thou- | of | o (in of of | (in of of 
sands) | State! U.S.A.| thousands) | State) U.S.A.| | Eating & thousands)| State | U.S.A. Ratio | Ratio 
| | Food | General; Apparel | Drinking) Drug Dol- | to to 
| Mdse. Places lars | State | U.S.A. 
Albemarle......... ee 4.0 -12} .003 7,150} .71) .011 794 1,117 . 209 320} 3,682 83 
Asheville......... Buncombe....... 53.0 | 1.55) .041 411,588) 4.15, .066) 10,219 8,814 4,876) 3,055 2,234 81,140 139 
Burlington.........] Alamance....... 24.5 -72| .019 18,340) 1.83) .029) 3,759) 3,009) 2,089) 1,116 934 15, 287 56 
Charlotte.......... Mecklenberg. .. . 106.0 | 3.10) .082 90,615) 9.03) .143| 16,268) 20,236 *| 7,144 4,407 164,790 141 
Concord...........] Cabarrus....... 16.0t] .47| .013 10,208) 1.02' .016 2,584 | 2,179 437 510 395 11,050 63 
' | } 
Durham...........] Durham.... 70.0 | 2.04) .054 47,804 4.77| .075 9,712) *| 5,709) 2,947 a 102,258 132 
Elizabeth City..... Pasquotank. 15.5 -45; .012 7,900 -79| -012 2,071) 1,311) . 249 12,720 74 
Fayetteville........ Cumberland 42.0¢| 1.23) .033 15,025 1.50} -024; 2,961) 2,640) 9 1,050 + 19,412 42 
Gastonia......... Gaston.... 22.0 -64| .017 16,507) 1.64) .026 4, 087| 3,202 1,392 919 531 20,935 86 
Goldsboro. ..... Wayne.... 30.0 -88} .023 12,416) 1.24 on 2,311; 2,899) 1,099 481 428 20,408 62 
Greensboro........ Guilford....... 64.0 | 1.87) .050 48,626] 4.85) .077| 9,843) 9,801 6,789 3,545 2,225 97,609 138 
Greenville......... Se 14.0 41) .011 13,817 1.38) -022} 2,570) 2,247; 1,170 545 387 11,914 7 
Henderson. ..... Vance. . 7.7 -23; .006 8,020 .80| .013 1,284; 1,484) 680 303 . 6,005 70 
Hendersonville. ....] Henderson 6.0| .18| .005) 6,809] .68| .011|) 1,643) 839) 385) 400 “| 5,620 85 
Hickory... . Catawba 18.0 -53| .014 10,205 1.02| -016) 2,124! 1,996) 791 457 382 14,480 73 
| | | | 
| 
High Point...... Guilford... 40.0 | 1.17) .031 20,118] 2.00 .032; 4,962) 2,876) 2,157; 1,355 1,230} 40,282 91 
Kinston........ coe RI. cccene 18.3 -53} + .014 11,278 1.121 .018| 1,915) 3,330 918 425 . 13,214 65 
Lexington....... Davidson 10.5t| .31) .008 6,519 .65| .010! 1,643 1,039 593 339 282 8,455 73 
Lumberton. . . Robeson. ... 5.87; .17| .005 8,065 89 013) 1,353) 1,389 639 217 289 5,080 79 
New Bern. . Craven..... 23.0 .67| .018 9,050 -90| .014| 7 * . 574 be 18,325 72 
a : Msn: nna ae as 53.2 | 1.55) .041 37,041 3.69| 058) 5,542; 5,876} 6,270} 2,663) 2,101 63,633 108 
Reidsville......... Rockingham...... 10.1 -29) .008 7,188 .72| on) 1,763 1,195 666 453 369 9,088 82 
Rocky Mount...... Edgecomb-Nash.. . 26.0 -76; .020 14,255) 1.42) 023} 3,175} 2,643) 1,451 724 760 24,895 87 
Salisbury.......... ee 19.0 -56; .015 17,114 1.71) -027; 3,280) 3,051 1,789 802 860 17,970 86 
Ee - Cleveland........ 16.2 -47| +.013 11,226 1.12) -018 2,014 2,571 304 620 450 10,152 57 
1940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 27. 
£1942 Est.mate. 
May 10, 1944 
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About Population 


Ration Book 4 figures, as released 
by the Bureau of the Census, do 
not tell the whole story about 
Forsyth County's population. As of 
December 1, 1943 they reveal 
112,700 registrations. 
officials announced 11,000 addi- 
tional registrations during Decem- 
ber and the first days in January .. . 
bringing the total to over 120,000. 


Despite the loss of 10,000 county 
residents to the armed forces and 
additional hundreds to war indus- 
tries, indications here are that the 
population shift has been more than 
enough to offset the loss claimed 
| against 1940 census figures. 


Local board 


An acute housing shortage is 
| prevalent in Winston-Salem. 1940 
| census figures showed 5% of the 
| dwelling units here unoccupied. 


The people are HERE ! 


Consistent 


1s the word for 


NBC—Radio Station WSJS—NBC 


WINSTON-SALEM 


Winston-Salem’s growth is consistent by any 
standard. Retail sales continue to go up! Sales 
Management’s figures show sales in Forsyth County 
topping $52,750,000 in °43...a gain of over 
six millions. Winston-Salem’s industries are busy 

. . and they’re not “war babies”—they’re here to 
stay. Payrolls are up... bank clearings...up... 
post office receipts...up. In fact, everything in 
Winston-Salem is UP ... making this a “must” 
market for advertisers in North Carolina. 


JOURNAL and SENTINEL 


| WINSTON-SALEM, NORTH CAROLINA 
| National Representatives: KELLY-SMITH COMPANY 
| 


NO R T rH c A RC OLIN A— City Data — (Continued) 


CITY 


State ville 
Wilmington 


TOTAL ABOVE Cl 


STATE TOTAL , 


Anderson........ 

Charleston. ....... 
Columbia........ 
ee 
Florence... 


Greenville. . 


TOTAL ABOVE Ci 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 | ESTIMATE ESTIMATE 
COUNTY | FIVE STORE GROUPS 
Total | (in thousands of dollars) Per Capita 
(in %\|% Odias | % | % |______— Dollars | % | % J 
thou- | of | of (in of of | | | (in of of 
sands) | State|U.S.A.|thousands)| State} U.S.A.) Eating & thousands)| State | U.S.A. Ratio | Ratio 
| | Food | General | Apparel | Drinking} Drug Dol- | to to 
| | | Mdse. Places lars | State | U.S.A 
Iredell 11.4 | .33) .009 7,808} .78 012) 1,729} 1,483 727 529 347 8,828} .38| .006| 774) 114) 70 
New Hanover 70.0 | 2.04) .054] 27,090 2.70) 043) 5,516 *| 2,991) 1,561 *| 66,000) 2.84) .046| 943 139, 285 
Wilson 22.4 | .65| .017) 12,125) 1.21) .019) 2,050) 2,130] 1,333 715 567} 20,664 .89| .014) 923) 136, 94 
Forsyth 77.4 2.26| .060) 47,518) 4. 14) 078) 8, 933) 9,337, 7,920/ 2,504 220 125,238} 5.39} .088| 1,618; 239) 147 
- — —_ —|——|—— a ——— _ oS — 
RR Se 896.0 (26. 18) .696} 591, 425) 58. 58.87 or 118, my 98,658, 53,175] 36,162) 24 9} 1,019,134) 43.91) .717| 1,137) 168) 103 
” — EEE |-—— accel 
13, 423. 1 Xe _.| 2.658] 1,003, 001| Sac 1884 1. se4| 228, 1341 158,115' 82,2901 55,004' 45, 239| 2,320,990|......| 1.6341 678]...... | 62 
For North Carolina County figures, see page 212. 
SOUTH CAROLINA — City Data 

, Anderson.........) 21.6 | 1.17| .017) 15,005 2.58] .024| 3,161| 3,408} 1,017 "991 752)  24,624| 2.04) .017| 1,142) 174) 104 
Charleston........] 100.0 | 5.43} .078} 57,148| 9.84) 090) 13,314) . *| 3,278} 3,174] 121,302) 10.07, .085| 1,213; 185) 110 
Richland.........] 70.0 | 3.80, .054]  55,476| 9.55) .088| 10,045) . *| 3,610) 2,703] 99,482! 8.26) .070| 1,421| 217) 129 
See 5.11 ~ 004 9,368| 1.61] .015) 1,702) 2,608 545 317 500 5,099 .42| .004| 1,000) 153) 91 
Florence... . 17.0| . 013} 16,855) 2.90 .026) 2,587) 3,511) 2,121 854 712] 17,946] 1.49} .013) 1,056] 161| 96 
Greenville........] 38.2 | 2.08) .03 65,700| 9.69, .086| 9,236] 12,208) 7,346) 2791) 2.552] 64,255 6.33/ .045| 1,682] 257) 152 
Greenwood.......) 15.0] .82| .01 12,011} 2.07} .019| 2,684) 1,564) 1,151 549 560} 16,702} 1.39} .012| 1,113) 170) 101 
Orangeburg .....] 13.0f) 71) OF 12,550) 2.18} .020) 2,492) 2,012 . 691 534] 11,830| .98] .008} 910) 139) 83 
York..... — : 3| . 10} .0t 12,119] 2.09} 019) 2,947) 2,711 778 643 847] 21,345) 1.77; .015| 1,051) 160; 5 
Spartanburg rc) .028 seine 6.84, .063| 7,507) 8,517 *! 2,605} 1,917] 52,534) 4.36] .037| 1,459] 223] 132 
Sumter 26.5 | 1.44 15, ast 2.74} .025| 3,516} 2,348] 1,476 521 673] 21,075 1.75 .015| 795) 121) 72 
TIES. o, Teone sae 362.7 |19.71| .282] 301, 8975. 97} 4 59,191] 38,889} 14,434] 17,850) 14 2a) 456,194) 37.86) .321| 1,258} 192) 114 
es Be ae ee eee aS es 
hyes9.6 |...) 1.4 580,945) beg | 918' 149,317 88,778' 41,570 30,752! 25,875" 1,205,028'...... .848' 655|...... 59 


STATE TOTAL.. 


+1940 Census. 
+1942 Estimate. 
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*Withheld to Avoid Disclosure. 


For South Carolina County figures, see page 217. 
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@ A 3-color map of the United States, that 
assembles in a single over-all picture the sectional 
maps appearing in this issue, is now available for 
desk or wall use. 


2xclusive features, never before incorporated in a 
national map, make it a must for sales and 
marketing men. It is the only map published 
which differentiates leading retail sales counties 
from all others. Attractive color tints enable you 
to spot all counties with a 1942 retail sales volume 
of $50 million or more—at a glance. It is also 
the only map which shows cities—322 of them— 


County Outline Retail Sales Map of the United States 


CREATED ESPECIALLY TO MEET THE KNOWN DEMANDS 
OF SALES AND MARKETING EXECUTIVES 


graded by retail sales strength . . . as well as 
population. 


Reproduced in red, tan and black, in handy, 
working size, 25 x 38 inches, on strong paper, 
the map is large enough for wall use yet not too 
large to spread on your desk. Scale of miles is 
indicated. All counties of the United States are 
shown, with county names larger and more 
' Jegible than in any other 25 x 38 map. 

No need to point out its many possible applica- 
tions to sales and distribution planning. You’re 
probably far ahead of us already in recognizing 
its numerous advantages to you personally. 


Price is only $3.50—remittance with order. The map will be mailed postpaid in heavy 
mailing tube. You'll want one of these maps—perhaps several. Multiple copies are 
$2.50. Be sure to check your organization needs before ordering . . . to insure receiving 
your quantity order before the first edition is exhausted. 


| = ee 386 FOURTH AVENUE, NEW YORK 16, N. Y. 


The “SM’’ symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu- 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
: = coasigedsonaneie ae 
ciTY COUNTY FIVE STORE GROUPS | | 
Total (in thousands of dollars) Per Capita 
(in % | % Dollars | % | % . | % % 
thou- | of of (in of | of | | of | | 
sands) | State] U.S.A.] thousands) | State) U.S.A. Eating &| thousands)| State |U. 4 A.| | Ratio | Ratic 
Food “General Apparel ‘Drinking Drug | Dol- | to to 
| y Places | ed lars | State | U.S.A. 
0 Albany........... Dougherty...... 29, 1] .95| .023]  16,702| 1.76| .026 3,316 3,427) 1,232| 980! 740] 30,311) 1.51) .021| 1,042) 158) 94 
5 Athens re 24.5 -80) .019 11,508) 1.21; .018 2,946 1,618} 1,093 . 622 21,904! 1.09) 015) 894 | 136} 8i 
a Atlanta paket DeKalk-Fulton. 324.0 |10.62) .252 276,117|29.06, .436) 48,155 92,417) 35,667, 25,714) 12,797) 412,546) 20.53) .290| 1,273 193) 115 
7 Augusta......... Richmond... .. ; 73. 5t| 2.41) .057 48,366, 5.09) .076| 11,098 9,273) 7,348) 2,998 2,153) 77 ,604| 3.86) -055| 1,056) 160 96 
Grunewiok.........] Glymm............ wt -49) .012 9,872) 1.04; .016 2,500 970 1,227) 475 587 11,110) om" -008) es 112) 67 
3 | | 
| | | | } | | | 
Columbus.........] Muscogee....... 60.0 1.97} .046 41,758; 4.40) .066) 10,322 *| 7,074; 2,977; 1,717 70,811); 3.52) .050) 1,180) 170 107 
2 Cordele...........] Crisp............] 8.0] .26] .006 4,800| .50| .008 900} 698). 217) ‘| . 6,009 .30) -004| 751, 114) = 68 
ee 600 10.81) .35| .008 6,959) .73) .011 1,935 760) 630 506) S 8,641 -43 - 006) 800) 121) 73 
Decatur eave De Kalb ‘ 22.0 -72| .017 8,642; .91) .014 3,018 420 . 292) 754 17,920) -89)  .013) 815) = 124) 74 
East Point....... Fulton. .. ; 15.0 | .49|) .012 7,780) -82; .012 2,529 273) . 376 253 14,885 -74; .010) 992) 151) 90 
| | | | i | 
4 Gainesville. .......] Hall. eee 10.211 -33} -008 8,005; .84 .013 1,706 1,095) 612| 342 . 8,855 -44, .006| 868 132) 79 
0 GID snkoncexe Spalding........ 15.23| -50} .012 8,852; .93) .014) 2,305 . 758| 437 395 11,614, 58) .008) 764) 116) 69 
9 La Grange.........] Troup....... ¥ 22.07) .72| .017 8,704, .92 .014 2,423 1,109 1,015) 656 432 15,669 -78} .011|) 712 108) 65 
1 Macon.......... okie os ; 75.0 | 2.46) .058 45,416) 4.78) .072) 10,786 8,407| 5,798| 3,126 1,960 82,600, 4.11 .058| 1,101 167; 100 
6 Marietta........ a : 17.8 | -58} .014 6,005) .63 .009 1,193 713 521) 487 343 12,008 -60) .009 676) 103) 61 
| | | | | 
2 Moultrie... Colquitt........ 15.0 | 49) .012 5,658, .60! .009) 1,555 753 696 217 348 9,241, .46) .007| 616 93 56 
1 Rome.............] Floyd. eR Se 26.9 -88) 021 16,411| 1.73) .026 3,442 "7 2,536 965 700 21,642) 1.08) -015) 805 122) 73 
3 Savannah.........] Chatham... 135.0 | 4.43} -105 69,803) 7.35) .110) 20,527 . * 5,672 2,717 137,345, 6.83, .097| 1,017) 154 92 
5 Thomasville.......] Thomas........ 16.0 -53) -012 6,001; .63) .009 1,477 996) 420 259) 394 9,948 -50| .007) 622! 94) 56 
2 Valdosta... . ..| Lowndes........ 21.7 | -71) .017 11,542; 1.21) .018 2,783 . “| as : 19,982; .99 .014) 923 140 84 
: | | | 
” Wayeross..........] Ware.. 20.01! .66 vs 9,872! 1.04) .016| 2,244) 1,094 . 592 572] 13,729 .68| .010) 686, 104 62 
= West Point........] Troup.......... 3.67) 12 -003 4,668; .49 .007 1,136 943 244 47 . 2,401; .12| .002) 667 101 60 
| | | 
4 ae ———. “eee eek Emo. “Seal TES j ican es K Mower ecseS sss Sa 7 a 
_ TOTAL ABOVE CIITIES............. 960.3 ‘31. a7) -746 633 ,441'66.67| 1.000) 138,296) 124,956) 67,088 47, 902) 27,484) 1,016,775) 50.59| .716) 1059) 161) 96 
9 ‘ace os acmmeE hs —|— ces: gnerene sat eres: grareta ae oy a - - ” |—— ree 
; STATE TOTAL : 3,050.9 | ...1 2.369 950,050!... 1.500) 233,819) 180, 385, 89,414, 68, 113, 44,905] 2,009, 999 ee ie 415! 659, ae 60 
1940 Census. *Withheld to Avoid Disclosure, For Georgia County figures, see page 218. 
£1942 Est.mate. Before using these figures, see explanation page 17. 
T 
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National Representatives 
GEORGE P. HOLLINGBERY CO. 
Southeast Representative 
HARRY E. CUMMINGS 


9,000 WATTS » 610 KC + NBC 


Whamé 


--Froripa’s Greatest Market! 


CITY 


§Bradenton 
Clearwater 
Coral Gables 
Daytona Beach 
Fort Lauderdale 


Fort Myers 

Fort Pierce 

Gainesville 

Jacksonvilie 
Lakeland 


Miami 
Miami Beach 
Ocala 
Orlando 
Pensacola 


Plant City 

St. Augustine 
St. Petersburg 
Sanford 
Sarasota 


+1940 Census. 


£1942 Est.mate. 


COUNTY 


Manatee 
Pinellas 
Dade 
Volusia 
Broward 


Lee 

St. Lucie 
Alachua 
Duval 
Polk 


Dade 
Dade 
Marion 
Orange. 
Escambia 


Hillsborough 
St. Johns 
Pinellas 
Seminole 
Sarasota 


FLORIDA — City Data 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


| 
Total ; 
(in % Xe 
thou- of | of 
sands) | State! U.S.A. 


| 


.57| .009 


11.6 | 

15.0| .74| .012 
11.5 | .56) .009 
23.0 | 1.13) .018 
18.0) .88) .014 


212.0 |10.41, .165 
31.3 | 1.53) .024 
10.0 49; .008 
52.1 | 2.56; .040 
55.0{| 2.70) .043 


§Now includes town of Manatee. 


ESTIMATE ESTIMATE 
FIVE STORE GROUPS | 
(in thousands of dollars) | Per Capita 
Dollars | % , | ; peuicile Dollars | % | ao Bee 
(in of of | | (in of of | 
thousands) | State! U.S.A. |Eating &| thousands)| State | U.S.A Ratio | Ratio 
} Food | General | Apparel |Drinking| Drug | Dol- to to 
Mdse. | Places | lars | State | U.S.A. 
7,590} .92) .012 1,927) 1,272! 647 648 604 12,609' .72) .009) 1,087 126 99 
9,502; 1.15) .015 2,317) 547| 951 1,523 429 20,042! 1.14) .014) 1,336 155,121 
7,408; .90; .012; 2,719 *| 284 1,430 740 10,466) -59} .007/ 910 105 83 
15,895 1.93) .025 3,899; 1,603) 1,946 2,468 1,211 29,011; 1.65) .021) 1,261 146; +114 
14,342) 1.74) -023) 3,070) 1,391| 1,284 2,223 798 _— 1.37; .017| 1,337 155; 121 
| } | | 
8,742| 1.06} .014 1,775) *! * 919 | 11,855) -67) -008;} 1,118 129; 101 
5,066) .61) .008 1,200 455) 171) 743 258 8,848) .50) .006) 1,106 128, 100 
9,862) 1.20) .016 2,182 821) 954) 1,061 526 16,004) ai -011| 1,067 123 97 
93.253\11.30) .147, 21,411) 13,054) *| 10 232| 5,644 207 , 053! 11 76| 146 881 102 80 
15,075 1.83} .024 3,647) 2,351) 1,555) 1,297) 764 26,455) 1.50; .019) 1,058 122 96 
| | 
148,104|17.95| .234) 28,480| 26,646) 15,624 24,878 9,817 262,317 14.90) -185) 1,237 143) 112 
28,118) 3.41] .044, 4,891| 2,630| 6,839} 9,202| 2,891] 40,720) 2.31 .029| 1,303] 151| 118 
8,216 1.00; .013 1,353 1,116) *| 481! 382 10,972! -62| -008; 1,097 127 99 
36,100) 4.37, .057 5,772 6, 260) 3,718) 3, 512| 1,858 62,441) 3 55) 044) 1,199 139; 109 
25,009 3.03; .039 5,781 7 "a 2,085) 1,168 42,115) 2.39) .030) 766 89 69 
| | | | 
6,422, .78 .010 1,489 476 308 332| 232 8,050 -46| oa 946 109 86 
6,501; .79| .010 1,950 347| 536 974) . 11,890 -68) 008 983 114 89 
48,870 5.92! .077 9,733 6,256) 6,124) 7,297) 6,284 96,720 5.49) 068) 1,200 139 109 
5,628, .68 .009| 1,737] 692 375| 361) 265) 12,800! .73} .009} 920) 106 83 
10,220 1.24, 016) 2,706) “| 94e| 


Check the figures on 
. MIAMI (Dade County) 
| in this issue of @... 
...lhen blanket this 
market over WIOD 


RETAIL SALES—1943 


for | 


WIOD covers this new 
rich market as completely 
as Miami’s magic sun 


General Manager 


——— James M. LeGate 


The ‘SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


EFFECTIVE BUYING INCOME—1943 


1,793! . 16,004.91) .011) 1,392 161| 126 


*Withheld to Avoid Disclosure. 


Before using these figures, see explanation page 17 


An index to all county and city data, by states and sections appears on page 4. 


SALES MANAGEMENT 


«axa 


ETT 


620 Kilocycles 
5,000 Watts 


ST. PETERSBURG, FLORIDA 
A BLUE Network Station 


selected TAMPA-ST. PETER 


of retention.” 


amPA-St. Peterspurc Is a Crass A-)” Area 


—and WSUN Covers It 
Like the Sunshine 


The recent Census Bureau analysis of America's 137 metropolitan areas 
URG. as one of sixteen in Class 
described as “having greatest population gains since 1940 and best promise 


All this metropolitan area, plus a 


the State of Florida, is covered by Radio Station WSUN. With 5,000 watts, 
at 620 on your dial, WSUN reaches more people than any other station in 
Florida. ... For further information address 


or see our National Representatives: 


New York 
Detroit 


WEED AND COMPANY 
Chicago 
Hollywood 


at deal of wealthy territory throughout 


orman E. wn, Manager, 


Boston 
San Francisco 


FLORIDA W— City Data — (Continued) 


The “SM”? symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 
—7— 
city COUNTY | 
Total 
(in % | % 
thou- | of of 
sands) | State) U.S.A 
— — ——————————ee — | —_ 
Tallahassee........] Leon............. 25.0 | 1.23) .019 
Tampa............ Hillsborough 121.1 | 5.95, .094 
West Palm Beach. .| Palm Beach. 33.7¢| 1.65) 026 
Winter Haven... .. __, ROE Ree" 12.0 | 59 -009 
caiman = ee 
TOTAL ABOVE CI/TIES 1,051.5 '51.62| -817 
STATE TOTAL....|........ 2,037.1 |... | 1.582 


Bowling Green... 
Covington 
Danville 
Frankfort 


Henderson 
Hopkinsville 
Lexington. . . 
Louisville 
Madisonville 


Mayfield 
Maysville 
Newport 
Owensboro 
Paducah 


TOTAL ABOVE Cl 


STATE TOTAL... .1. 


1940 Census. 
t1942 Estimate. 


Warren 
Kenton 
Boyle 
Franklin 


Henderson 
Christian 
Fayette. . 
Jefferson 
Hopkins 


Graves 
Mason 
Campbell 
Daviess 
McCracken 


TIES.. 


18.0 | .70 
65.01) 2.51 
8.0; .31 
11.5 | 


18.5 
15.0 
53.0 | 
0 
8 


-011 


-014 
-050 
006 


-542 


*Withheld to Avoid Disclosure. 


RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
ESTIMATE ESTIMATE 
, aise — . eee 
FIVE STORE GROUPS 
| | (in thousands of dollars) Per Capita 
Sie | Si % i a Dollars | % % 
(in of | of | l (in of of 
.| thousands) | State| U.S.A. Eating & thousands) | State | U.S.A. Ratio | Ratie 
} | Food |General! Apparel |Drinking) Drug- Dol- | to to 
| Mdse. Places lars | State | U.S.A. 
10,006 1.21| .016| 1,976) 1,443) 1,298 955 641 18,790} 1.08) .013) 752 87 68 
75,018) 9.09) .119| 14,287) 13,029} 9,639) 10,232) 3,913] 149,521; 8.50) .105) 1,235) 143) 112 
31,075| 3.77, .049| 7,134) 2,941) 3,615) 4,119] 1,715) 41,185) 2.34) .029) 1,222) 141) 111 
9,041) 1.09) .014) 2,020 591 483 457 393 11,940} .68) .008) 995) 115 90 
635, 063'76.97 1.003! 133, 462) 83,021) 57,311) 89,222) 40,533] 1,151,880] 65.45} .811| 1,096) 127 99 
ees See | | 1 
| | | 
825,083 1.303) 192,664) 99,576) 77,280) 111,626} 50,832] 1,760,001|...... 1,239 864 78 
For Florida County figures, see page 221. = : 
~~ 15,244) 1.89) 024, 3,899, 2,436) = *|«*1,341/ += *|~—«26,672) 1.53] 019} 919] 140] 83 
10,002; 1.24; .016 2,042 ’ 915 752| . 11,046) .63) .008 614 ed 56 
30,011) 3.72; .047| 11,041 3,233 ™ 4,887, 1,553 66,840} 3.83) .047] 1,028 157) 93 
6,002; .74) .009, 1,360) 1,419 411) 434 * 9,042} .52) .006) 1,130) 172) 102 
8,669| 1.08 .014 2,660 1,196 883) 1,040 386} 9,986 -57| .007; 869 132 79 
| 
7,211; .89) .O11; 2,110 . " 509 * 11,004 -63; .008 595 91) 54 
7,962; .98) .012 1,698 1,718| 526 762 340 9,718 -55} .007 648 99} 59 
55,333) 6.87) .087, 11,125) 9,817) 8,811 4,982) 3,759 90,434 5.18) -064) 1,706 260 155 
258,064'32.02, .408 66,332 42,728) 39,508, 30,758) 16,154 550,307) 31.52) .387| 1,550) 236 141 
6,040, .75| .010 1,429 822) . 334) 213 6,588 38} .005) 753 115) 68 
6,602) .82) .011 1,494 873 753) 314 ¥ 7,501 -43| .005 801 122| 73 
5,988) -74, .010 1,394 "7 887) 807) 242 6,989 “40! -005; 874 133| 73 
17,311) 2.15) .027 6,674 1,154) 1,767) 2,668) 979 28,044) 1.61| -020) 916 “) 83 
20,307, 2.52; .032; 4,710 3,889 . 1,906 1,275 26,988) 1.54) .019 818 125 74 
20,842) 2.59) .033 4,937 3,559 3, 103| 1,625) 7 34,875) 2.00) .024 982 150) 89 
475,528/59.00) .751, 122,905 72,844) 57, 564| 53,119) 24,901 896,034 a -631) 7,283 196| 116 
-_ ‘ ’ - amie = a os eae — —e—————E—_——EEE——eEwEe pean 
806,001). . 4 1.273 217,611 112,150! 77,500! 82,110! 39,830 1,700,008! Terr | 1.197 656i......! 59 


For Kentucky County figures, see page 225. 
Before using these figures, see explanation page 17. 


The Table of Contents, by geographic sections, appears on page 4. 


May 10. 


1944 


—— 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
——_—_—___ . 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in %\| % Dollars | % | % Dollars | % | % ; : 
thou- | of of (in of of | (in of of | 
sands) | State) U.S.A.| thousands)| State! U.S.A. Eating & thousands) State | U.S.A. Ratio | Ratio 
Food | General | Apparel | Drinking} Drug Dol- | to | to 
Mdse. Places lars | State U.S.A, 
SS oo nacnd Sullivan......... 16.0 -56) =.012 8,590) 1.03) .014 1,890 a 968 342 357 10,608 -57| .007| 663) 103 80 
Chattanooga....... Hamilton... 135.0 | 4.71} .105 85,807/10.24) .136) 21,684) 13,672) 11,237) 8,991) 3,715] 182,565) 9.85) .128) 1,352) 209) 123 
Clarksville......... Montgomery...... 15.0} .52) .012 6,650; .79) .011 1,421 bs 633 367 . 9,811 -53; .007| 654) 101 59 
Cleveland........ a 12.0| .42| .009 5,104) .61) .008) 1,286 518 526 415 s 8,592 -47| .006) 716) 111 65 
Columbia... a 11.0 | .38) .009 7,288} .87| .011| 1,708} 1,029 742 428 ° 9,906 54, .007) 901) 139 82 
Dyersburg......... a 12.0t) .42) .009 7,040| .84) .011 1,577 718 870 470 271 9,001 -49| .006) 750) 116 68 
Elizabethton....... ee | 14.1 -49) .011 5,206) .62) .008) 1,047 s 329 226 ° 6,542 -35) .005) 463 72 42 
Greeneville........ Rs cc cabence: 6.8¢| .24) .005 5,002} .60) .008 919 ° 463 293 ° 4,211; .23) .003) 619 96 56 
vteraseeend Madison. ....... 32.2 | 1.12) .025 14,800} 1.77) .023) 3,469) 2,883 *| 1,130 585 19,872) 1.07) .014) 617 96 56 
Johnson City....... Washington 29.0 1.01) .023 16,392) 1.96} .026) 3,478 * | 1,132 . 18,909; 1.02) .013) 652) 101 59 
Kingsport.........] Sullivan.......... 28.0 | .98) .022 13,465) 1.60) .021; 2,627) 2,950 933 632 482 15,075} .81) .011) 538 83 49 
Knoxville.......... ee 120.5 | 4.21) .094 80,276) 9.58) .127| 18,457 *| 7,762} 7,549) 3,857] 165,183) 8.93) .116) 1,371) 212) 124 
Maryville eer 7.5 | .26) .006 5,806) .69| .009) 1,192 ? 99 379 302 6,742; .36)| .005) 899) 139 82 
Memphis.......... SE 321.9 |11.23) .250 228,240|27.24| .360) 43,691) 74,939 *| 19,571) 11,859 404,069) 21.81) .285) 1,255) 194) 114 
Murfeesboro. Rutherford... .... 9.5¢| .33|) .007 5,500| .65; .009| 1,144 ¢ ? 368 261 8,800} .48) .006) 926) 143 84 
Nashville..........] Davidson......... 174.1 | 6.07} .136] 116,105/13.85| .183| 26,125| 18,345| 17,352) 11,089} 6,194] 277,064| 14.95, .195| 1,591| 246, 144 
TOTAL ABOVE CIITIES............ 944.6 |32.95| .734 611,271|72.94| .965) 131,715) 115,144) 41,914) 53,382) 27,883] 1,156,950) 62.44) .814) 1,225 190) mM 
LS, RE AEE: Rees a! Sa a ee 
enc cnndadindnns 2.866.9 | | 2.227 838,000)..... 1.323) 204,937] 165,780! 79,500 70,640} 38,287] 1,853,000|...... 1.304, 646)...... 59 
{ { | 
§See also Bristol, Va. For Tennessee County figures, see page 228. 
ALABAMA — City Data 
Lane ces i eS ee ae a | af! | 
Anniston..........] Calhoun.... 38.0 1.36} .030 18,055) 2,18} .029| 4,752) 3,605 1,964; 1,214 811 26,642) 1.53) -019; 701) = =112 64 
Bessemer....... Jefferson........ 22.87; .82| .018 11,080) 1.34) .017) 3,368) 1,429) 1,035 734 456 23,075, 1.32) .016) 1,012) 161 92 
Birmingham. ......] Jefferson......... 303.0 |10.88) .235 195, 933/23..72) .309 39,036| 38,898} 27,069) 2,643) 7,389 365,312 20.92) .257| 1,206) 192) 109 
Cullman.......... Cullman 5.17; .18) .004 8,752) 1.06) .014 827; 2,058 409 607, 346 4,722; .27| .003) 926| 148 84 
DE cccccens Morgan......... 23.5 -84) .018 14,001; 1.70} .022 a, 1,656) 1,427 657 612 18,808) 1.08 -013) 800; 128 73 
| ; oF fd 
Dothan............] Houston 21.0 .76| .016] 12,874) 1.56, .020| 2,384) 1,998 *|  713/ «= 515] = 14,750.85; 010) 702, «112,64 
Florence......... Lauderdale 20.2t| .73) .016 9,709) 1.18 -015) 2,137; 2,550 733 439 319 13,802) 79) 010) 683, 103 62 
Gadsden....... Etowah..... 42.2t| 1.51) .033 26,005) 3.15) -041 5,263) 3,425 " 1,625; 1,204 33,075) 1.89) - 023) 788! 126 71 
Huntsville... ... Madison....... 20.0 -72| .016 18,114 2.19) -029) 3,446 as be 1,651 722 14,012 .80| -010; 701 112) 64 
SE Mobile 155.0 | 5.57) .120 95,042\11.51; .150) 21,494) 17,594) 12,249) 1,320) 6,054 ates 11.09) 136) 1,249 199° 113 
| | 1 
| | | | | 
Montgomery... . . Montgomery. . 95.0 | 3.41| -074 44,613; 5.40, .070; 8,627) 8,099 . 5,167 * 114,143 6.54) .080) 1,202 192, 109 
SRE ee 19.8; -71} +.015 14,890, 1.80) .024 3,304 a 1,210 1,113 bs 17,820) 1.02) .013| 900) 144) 82 
Tuscaloosa. ..... Tuscaloosa. . . 30.0 | 1.08) .023 21,185) 2.56) -034, 4,706) 3,802) 2,688) 1,467 S 27,114 1.55) .020) 904) 144) 82 
sempre - -_ ee Ee a SE ee a ee 
TOTAL ABOVE CI/TIES........ ‘ 795.6 \28.57 618 490 , 223 59.35 .774| 102,280} 85,114) 48,784) 19,350) 18,428 866, 875| 49.65, 610) 1,090) 174 99 
a Saree 2,784.4 2.162} 825,996|.....| 1.304] 201,139] 122,725) 68,948} 60,815| 36,308 18,989 Bee | 1.229| 627|.... 57 
| | | | | 
. _ - - a For Alabama County figures, see page 234. - 
MISSISSIPPI— City Data 
RR Harrison.........] 25.0 | 1.22) 020) 10,508) 2.38] .017| 2,850} 1,883) 754) 1,096] 584 20,755! 1.90} .015| 830/186, 75 
Clarksdale.........] Coahoma....... 13.2) .64 .010 9,115) 2.06) .014) 1,742) 1,324) » 635 379 13, 500) 1.24! -010) 1,023; 192 93 
Columbus. ...... Lowndes....... 20.0! .98| .016 7,530) 1.70 -012) 1,573) *| 889 490) q 14,118) 1.29 -010) 706 132 64 
Greenville........ Washington. 25.0 | 1.22) .020; 16,175) 3.66) .026 3,794, 2,449 1,510 599) 634 20,249; 1.85) -014) 810; 152 73 
Greenwood... eee 19.4 .95) .015) 13,002) 2.94) .021) 2,710 1,715) 1,486 731 555) 16,650/ 1.52) .012 858 161 78 
| } | | | | | 
Gulfport (see Biloxi)} Harrison.........} 30.0 | 1.47/ 023] 12,585 2.85, .020 2,893) 1,705, 1,396) 1,032) 701) 24,116) 2.21) .017| 804) 151, 73 
Hattiesburg... . RR 21.0t| 1.02) .016 12,986, 2.94; .020 2,748 2,425 1,345) *| 482) 23,670) 2.17) .017| 1,127; 211 102 
Jackson. ......... i nameneae 69.9 | 3.41) .054 55,18112.48) .087) 10,465, 11,527 7,619; 4,491 a 118,125) 10.81) -083) 1,690} 317 153 
Dh cvccreesen Re 23.5 | 1.15) .018 11,275; 2.55) .018) 2,516) ° +| 748) 426) 18,462) 1.69) -013) 786 147 71 
Meridian... . Lauderdale. . 40.0 | 1.95) .031 19,005; 4.30) .030) 4,380 ° 3,085; 1,250) 841 35,112) 3.21; .025| 878 165 80 
| | | | | 
Natchez......... Adams 16.2t; .79) .013) 8,042, 1.82) .013 2,301 1,311 1,150) 896, 449 14,575) 1.33) .010) 900, 169 82 
ee | 8.7{) .42| .007 7,110) 1.61) .011 1,167) 1,404) 625 353 347 7,606 -70| .005) 874 164 79 
Vicksburg.........] Warren........ 26.1 | 1.27; .020 11,557, 2.62) .018 3,577 1,879) 1,445) 1,008| 319 29,112} 2.66) .020) 1,115 209 101 
a a a eee! aaieteieannnn — — a a ne Se a a eee Se eee ee. ee ee Sf " = 
TOTAL ABOVE CIITIES........... 338.0 16.49} .263 194,061 43.91 .307, 42,716) 27,622| 21,304] 13,329} 8,530] 356,050) 32.58) .251| 1,053} 198, 95 
SS Sa — aint : ae) ME —| ———— ——E—EEE—EE | — - 
STATE TOTAL....|.. 2,049.9 | 1.592] 441,999! .698| 116,558) 63,884] 31,796] 25,446) 20,743] 1,092,985|...... | .7e9| 33]... | 48 


71940 Census. 
+1942 Estimate. 
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For Mississippi County figures, see page 237. 
Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


West South Central States—City Data 


0KLAHOMA — City Data 


The “SM” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in | % | % |} Dollars oe a 
thou- | of | of (in of | of | l | 
sands) | State) U.S.A.| thousands) | State} U.S.A.| |Eating & Ratio | Ratio 
} | Food |General! Apparel) Drinking} Drug Dol- | to to 
se. | | Places lars | State |U.S.A. 
— - ———$$_—_—_} —_—_—_———_ —j|— —_—|_——_ | —_——— —— ae ——| ———————— |—_—_ —/____ 
oo... Pontotoc........ 15.14 75| 017) ‘| *| 861] 100,79 
Ardmore aia nie na AG 16.9}| .84) -019) 2,700) "7 794 97| 77 
Bartlesville . Washington. ...... 17.0 | .84) .017) ‘| *| 696 162} 128 
Chickasha......... MR fescue ans 18.5 92) -013) 2,065) * 829 92) 72 
PeROER. v.00 eee: Stephens.........) 10,9 | .54| 010 1,328| *| 457 84, 66 
| 
Durant... Pench e cannes 10.07 50 .011 1,320 207 411 99) 78 
El Reno Canadian......... 11.5 57 -010 . . 588 104) 82 
Enid....... ...| Garfield 32.01) 1.59 -031 4,504 *| 1,338 133} 105 
Guthrie........... es 13.0| .64 .010 984 334, 350 92) 73 
Eee rere Comanche........ 37.51) 1.86 -022| 2,192) 1,241 990 50) 39 
| 
McAlester. . Pittsburg......... 19.0 94 -018 2,497 : 490 92 72 
Miami. .... PERE: 9.5 47 -010 1,338 695 396 103 81 
Muskogee......... Muskogee........ 38.1 | 1.89 .033 4,287 * 1,608 122 96 
eee Cleveland........ 17.2 85 011) 844 406 759 69 54 
Oklahoma City.....] Oklahoma........ 230.0 (11.41 -302| 33,573 *| 16,574 176| = 139 
Okmulgee........ Okmulgee... . 17.0| .84 .014 1,928 615 406 98} 77 
Ponca City........ ae 19.1 95 .019 2,030; 1,180 832 132 104 
SSE Ree 15.5 7 011 1,125 . 457 85 67 
Seminole.......... Seminole......... 14.0 70 -014 829 530 802 113 89 
Shawnee.......... Pottawatomie. .... 25.0 | 1.24 -023 3,388) 1,072 798 94 74 
Stillwater....... Payne 12.0 59 -013 875; 1,076 910 123 97 
AA , Re 180.3 | 8.94 -202 21,851) 19,619) 12,948 163 129 
TOTAL ABOVE CIITIES............. 779.1 |38.64 -830 89,658) 26,975) 43,984 1,200} 138 109 
—_— ——— —_ ee | ———_— | —__ -—_— 
SE Ce cull uttnecadesceeernd 2G08.4 j..... 1.566 1.253] 188,102| 120,886 67,852! 65.810 46,935] 1,753,964 a 79 


For Oklahoma County Figures, see page 239. 


ARKANSAS — City Data 


Blytheville......... Mississippi. ...... 12.0%] .68} .024| 2,091) 2,567) 988 620 906) 150 82 
El Dorado......... Union............ 22.5 | 1.28 .028| 3,387} 2,364) *| 1,168 1,023 170) 93 
Fayetteville........ Washington. ...... 8.0f 45) -014) 1,687) 2,427' 528 617 1,094; 181 99 
Fort Smith... .....] Sebastian 45.0 | 2.55 -056) 7,017 7,420! 3,012) 2,743 1,188; 197) 108 
EES: bP 10.0 | .57| .014) 1,629) 1,346) 7 510 876) 145 79 
| | | | 
Hot Springs... ... Garland.... 33.71! 1.91| .030} 4,716) 2,755) 5 3,023 996 165 90 
Jonesboro......... Craighead........ 14.0 | 73 -019) 2,457) 1,747| 839 841 861 143 78 
Little Rock. ....... ee 99.8 | 5.65) -147| 17,184) 23,936; 10,808) 8,268 1,225, 203) 111 
N, Little Rock... .. Pulaski.......... 26.0{) 1.47 -023) 3,423) " ™ 1,124 1,123) 186) 102 
Pine Bluff......... Jefferson......... 35.0 | 1.98 -032| 3,809) " +i 1,208 727; +121 66 
§Texarkana pawedmen iit cs note 17.3 98 017) oe 1,278 1,320 830 748; 124 68 
TOTAL ABOVE CIITIES............. 323.3 |18.31 47 96 408) 49,760} 45,837) 17,495) 20,952 eee 340,360) 31.99 1,053) 175 95 
— ee weeect Sane oe | ee 
cetee the ee, Serre 1,765.4 |..... 1.371 | .845! 124,128] 76,705! 34,387 38,661 28, 508| 1,064, 000! aa 55 
§ See also Texarkana, Ark. For Arkansas County Figures, see page 244. 
LOUISIANA — City Data 
Alexandria.........] Rapides.......... 50.0 | 2.11| .039 .041| 4,167} 7,315 *| 2,023 862} 114) 78 
Baton Rouge.......] E. Baton Rouge. . 36.0{/ 1.52) .028 -090; 10,404) *| 7,191) 4,492 1,402) 185) 127 
Bogalusa.......... Washington....... 15.0f; .64) .012 .013 1 985) 1 664) . 980 870) 115 79 
Houma Terrebonne....... 11.0 46; .008 .019 ,726| 1,729) 964; 1,030 899) 119 82 
Lafayette... 22... Lafayette......... 22.0 92) .017 022 ,521| 3,886) *| 1,622 935) 123 85 
Lake Charles. Calcasiou......... 33.0 | 1.41) .026 -037| 3,818; 4,783) 2,371) 2,092 1,051) 139 95 
Monros......... Quachita......... 33.0 | 1.41) .026 -043) 4,082) 4,818 *| 2,437 1,300} 172) 118 
New Iberia... theria. . ‘pba 13.73) .68) .O11 017 1,416 839; 1,161 866, 114 79 
New Orleans... ... Orleans.......... 531.0 |22.52) .412 388 50,834; 41,514) 39,725 494) 1,322; 174) 120 
Opelousas......... St. Landry........ 14.3 60} .011 -017| 1,737 1,048) 1,954 937 J 808} 104 73 
Shreveport........ is scencavax 115,0 | 4.86 089] -110} 13,443) 10,869) 12,020) 6,058 -131| 1,614) 213) 146 
TOTAL ABOVE CIJTIES............. 874.0 |37.03 is] -797| 99,386) 88,362) 66,853) 62,557 29,609 1,125,799 792| 1,288; 170) 117 
Hog | 
STATE ae Geers Reet... 1.831) 1.304 130,659; 85,880! 103,022 45,325) 1,783,005 1.255| scones 69 


1940 Census. 
$1942 Estimate. 


May 10, 1944 


*Withheld to Avoid Disclosure. 


For Louisiana County Figures, see page 245. 
Before using these figures, see explanation page 17. 
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TEXAS — City Data 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


CITY 


Brownwood. . 


Sulphur Springs. . 
Sweetwater... 


TOTAL ABOVE Cl 


STATE TOTAL... 


71940 Census. 
$1942 Est.mate. 


CIVIL 
yA gt ag RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
1-1-1944 ESTIMATE ESTIMATE 
| 
COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in %\ % Dollars | % | %G% Dollars | % % —_ 
thou- | of | of (in of | of (in of of 
sands) | State) U.S.A.| thousands) | State| U.S.A | Eating thousands)| State | U.S.A Ratio | Ratio 
Food | General | Apparel | Drinking) Drug Dol- | to to 
| | Mdse. Places lars | Stato! U.S.A. 
SRS 34.0; .53) .027 21,009) .79) .033; 4,484) 4,853} 1,523) 1,222 30,942; .53) .022; 910) ‘ 98 4 
FE Ws sa ccces 10.3 | .16 7,411) .28) .012) 1,206 ° 443 855 8,077; .14) .006) 786 85) 71 
Potter-Randall.. 59.3 | .93 42,006) 1.57) .066) 8,834) 6,270) 6,302 ¢ 57,408} .97| .040} 968) 105) ag 
, eee 100.0 | 1.57 59,435) 2.22) .094| 13,825 *| 6,340) 6,798 138,753} 2.36) .098) 1,388) 150) 125 
Matagorda....... 9.0) .14 6,455) .24) .010) 1,526 746 ° 518 7,640} .13| .005) 849) 92) 7 
Jefferson. . 77.3 | 1.21 48,632} 1.82} .077| 9,912) 6,559) 5,187) 3,7 106,892) 1.81) .075| 1,362 a 125 
Howard...... 17.0| .27 13,008} .49) .021) 2,623) 2,192 717; 1,150 18,411 31) .013) 1,083) 117; = 98 
Hutchinson 14.5 | .23 8,805) .33) .014) 2,534 * * 924 10,804] .18| .008} 745) 81 68 
Cameron 30.0| .47 8,924) .33) .014) 1,924) 1,529 927 9 17,421; 30} .012) 581) 63) 3 
Brown. 26.0} .41 10,112} .38] .o16| 2,293) 1,760 . 454 18,660/ .32} .013) 718} 78 65 
Brazos........... 15.0| .23 10,009} .37| .o16| 2,278 | 933] 5 12,418}. .21] 009} 828} 90) 75 
Johnson 10.0) .16 7,500) .28) .012; 2,200) 1,006 * 406 10,702) .18) 008) 1,070) 116) 97 
Nueces........... 87.0 | 1.36 60,754) 2.27) .096| 12,861) 9 960) 4,904) 7,613 110,553) 1.88) .078) 1,271) 138) 115 
Navarro.......... 15.1} .24 10,003) .37) .016) 3,021) 4,639 943 723 14,842} .25| .010) 983} 106 89 
ee 420.0 | 6.59 266,051) 9.95) .420| 48,572) 73,476) 30,761) 27,089 588,091| 9.98) .414) 1,409) 152) 127 
! 
Grayson. . 17.0| .27 9,722] .36] .015| 2,807] 4,459 *| 4,232 15,006] .25| .011| 883] 96} a0 
Denton........... 12.6 | .20 10,040} .38| .o16| 2,330] 14958 332 740 10,002} .17| .007) 800) 87| 73 
El Paso.......... 107.0 | 1.68 54,156] 2.02] .086) 10,571] 42.330 *| 5,237 118,332} 2.01} .083} 1,106} 120 100 
WOME. cei cccsee 222.0 | 3.48 152,954) 5.72) 242) 28,975) §4 290) 12,718) 12,937 358,304) 6.08) .252) 1,614) 175) 146 
Cooke...... 13.5 | .21 8,942} .33) .014) 2,000 + * 645 10,072) .17| .007; 746) 81) 68 
Galveston........ 78.0 | 1.22 38,289] 1.43 10,221) 4,768] 4,257} 6,912 92,203} 1.57) .065| 1,182) 128) 107 
Se 6.9t| .11 5,802) .22 1,094 763 247 471 5,942) .10| .004) 861 93 78 
Pe 18.4; .29 11,506; .43 2,690; 1,964 938 617 14,070} .24) .010) 765 83) 68 
Cameron......... 18.0 | .28 13,178} .49 2,310) 2,625 *| 1,299 12,711 -22| .009) 706 76 (64 
Rusk...... 6.5 | .10 9,206) .34 1,919} 4, 4ge 541 417 5,409} 09} .004) 831} 90 75 
I iiinccalth 460.0 | 7.22 305, 700| 11.43 70,407) 39,688| 44,735| 35,070 630,400| 10.70) .444) 1,370) 148) 124 
Gregg-Rusk...... 6.9; .11 Nn, 43 2,476 972 $37 877 8,335) .14) .006) 1,217) 132) 110 
WR ccssatscesi 45.0| .71 14,989} .56 2,872 *| 2,784 835 27,908} .47| .@20| 620) 67) 5 
SRE. 23.5| .37 12,892} .48 2,792) 2.045 . 720 11,775} .20| .008) 501) 54) 45 
Lubbock......... 43.1 | .68 30,644) 1.15 5,602} 7,006 *| 1,484 35,008} 59] .025) 812) 88) 74 
Angelina . 12.0t) .19 8,042) .30| .013} 2,167) 4,929 557 501 8,091) 14) .006 61 
Harvieem......... 20.5 | .32 10,430} .39} .016} 3,031 *| 1,173 381 15,720) .27| .011 70 
Hidalgo.......... 14.0| .22 10,005} .38) .016; 1,943) 4,725 697 754 8,400} .14) .006 54 
_ ere 10.5 | .16 7,124) .27) .o11) 1,943) 4,133 463 359 8,085} .14) .006 70 
Midland 13.0; .20 8,550} .32) .014 . 950 545 * 10,008; .17) .007 70 
Nacogdoches 9.0; .14 7,488) .28) .012} 1,589) 4,053 504 442 6,080} .10) .004 61 
SE naa dedes 9.6t| .15 12,011} .45| .o19| 2,620 658 879} 1,484 12,480} 21 09 118 
Anderson. . 12.1¢| .19 7,255) .27) .011) 1,992) 4 635 ° 4 10,089) .17) . 76 
Gray... 17.2 | .27 14,127; .53) .022) 3,284) 2 595 *| 1,182 17,408} .30} .012 92 
Lamar... 22.5 | .35 10,428} .39} .016} 2,545) 4,760 753 699 12,051) .21} + .008 49 
Hale...... 8.0; .12 8,052) .30) .013; 1,706) 4,151 711 350 6,511) .11) .004 74 
Jefferson......... 56.2 | .88 29,040) 1.09) .046} 7,223} 4,240) 2,041) 2,671 48,002) .81) .034 78 
Tom Green...... 31.7 | .50 24,122; .90) .038) 5,048 * *| 1,859 35,700} .61) .025 102 
NE cankvniws 300.0 | 4.71 153,119} 5.72] .242| 33,908} 25 564) 25,061] 17,526 405,224) 6.88) .285 122 
Grayson.......... 20.5 | .32 12,048) .45) .019} 2,921) 4,940) 1,075 988 15,700) .27| .011 69 
Hopkins 7.0; .11 6,002} .22) .009| 1,249 815 416 446 6,008} .10) .004 78 
=a 12.5 | .20 7,011) .26) .o11) 1,711 . * 835 11,200} 19} .008 81 
| BESS 25.5 | .40 12,117] .45) .019} 3,132} 4,910) 1,081 927 20,014) .34) .014 7 
Bowie-Miller, Ark.| 26.0| .41 11,056) .41) 017) 2,480) 2,303 *| 1,116 13,707} .23} .010 48 
i ckcesuvesc 33.0) .52 23,638} .88) .037| 4,783) 4,351) 2,257) 1,795 33,090} .56) .023 9 
Wilbarger. . 14.0| .22 8,090} .30) .013| 1,764 1,423 697 787 12,800} 22) .009 83 
eee 15.0 .24 12,336} .46) .019| 2,767) 1,503 459} 1,182 12,070; .21) .008 23 
McLennan. . 66.0 | 1.03 40,893) 1.53) .065) 9,767) 9,275) 3,965) 3,692 86,809) 1.47) .061 119 
EERE 8.9| .14 6,850) .26 .011) 1,651 970 269 337 7,960} .14) .006 82 
Wichita 52.0| .82 29,050) 1.09} .046) 6,656) 4,644) 2,634) 2,794 60,024) 1.02} .042 105 
Sa eBee 2,819.3 |44.24 1,748, 460/65.36| 2.761 eens 312,314) 172,706) 165,989 01,278] 3,390,322| 57.56| 2.386 108 
| | 
— 6,373.3 4.950] 2.675.055 4.225| 655,470| 418,480| 208,585| 259,981 147.2031 5,890,029|...... 4.146 84 


$See also Texarkana, Ark. 


*Withheld to Avoid Disclosure. 


For Texas County Figures, see page 248. 


IT MAY SOUND REPETITIOUS, BUT one-fourth of all questions about the Survey of Buying 
Power wouldn’t have to be asked if readers had read the explanations starting on page 17. 


SALES MANAGEMENT 


Mountain States—City Data 


MONTANA W— City Data 


The “SM”? symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
~ 1-1-1944 ESTIMATE ESTIMATE 
atio ia —_ 
° CITY COUNTY FIVE STORE GROUPS 
A. Total (in thousands of dollars) Per Capita 
a deigiale iate i215 
u- | oO 0 n 0 0 n 0 0 
71 sands) | State) U.S.A.| thousands) | State) U.S.A. | Eating & thousands)| State | U.S.A. Ratio | Ratio 
88 Food | General | Apparel | Drinking! Drug Dol- | to to 
123 Mdse. Places lars | State | U.S.A. 
n Anaconda......... Deer Lodge....... 16.0t) 3.36 6,009) 2.29} .009) 2,232 765 286) 1,247 179 15,400} 2.85) .011) 963 85 87 
ee Yellowstone. ..... 25.1 | 5.28 24,647 9.41) -039) 4,926) 3,451 2,991 3,517; 1,257 35,348} 6.55) .025) 1,407) 124 128 
125 Bozeman.......... ss Se 10.0 | 2.10 8,050) 3.07; .013) 1,816) 1,201 ws 801 219 15,450} 2.86) .011) 1,545) 136) 140 
98 SS Silver Bow....... 40.3 | 8.47 29,124/11.12| .046) 8,399) 3,663) 2,996) 5,426 878 58,814| 10.89) .041) 1,458} 129) 132 
68 Great Falls........ ee 38.0 | 7.99 27,005|10.31} .043) 5,858 * 2,021 4,308 1,04 45,202) 8,37) .032| 1,189) 105) 108 
53 
85 NE. ic aecnuens Ree 6.5 | 1.36 5,001| 1.91] .008) 1,281 847 251 818 $ 8,195) 1.52) .006) 1,261] 111) 114 
ca tea ws Lewis & Clark 15.2 | 3.19 12,855) 4.91) .020) 3,104) 2,016) 1,179) 2,441 ‘ 24,960) 4.62} .018) 1,645) 145) 149 
% EE. cc ccasees Flathead......... 9.1 1.91 9,091| 3.47, .014 1,775 . 482 963 283) 11,775} 2.18} .008) 1,295) 114) 117 
97 Lewiston.......... DU iracawas 5.9t| 1.24 5,007) 1.91} .008) 1,175 986 334 701 162 6,502} 1.20} .005) 1,102 97; 100 
15 Miles City......... ee: 7.0 | 1.47 5,060| 1.93} .008} 1,273 864 342 702 249 9,211) 1.71] .006| 1,316) 116) 119 
88 Missoula.......... Missoula......... 19.0 | 3.99 16,800} 6.41; .027) 3,574) 3,102) 1,304) 2,496 592) 28,505} 5.28} .020) 1,500) 132) 136 
127 a = _—— = 
TOTAL ABOVE CIITIES............. 192.1 |40.36 vl 148,649/56.74) .235; 35,413) 16,895) 12,186) 23,420) 4,861) 259,362) 48.03) .183 1,369 119 122 
80 oa 
73 SR re 476.2 '..... 370l 262,005'..... .414| 66,652' 31,022; 15,160! 46,046' 9,620 539,951'...... 380 1,134! ib eacaih 103 
a For Montana County Figures, see page 258. 
68 
IDA H O— City Data 
107 
78 SAREE Ada...... A EEN 30.0 | 6.39) .023 39,325)15.54| .062) 6,660 “5 2,401 4,091 1,529) 67,339 204 
69 Caldwell.......... re 8.3 | 1.76 7,264) 2.87; .011) 1,339 913 354 481 298 10,506 115 
64 Coeur d’Alene..... Kootenai......... 12.0 | 2.56) . 8,673) 3.43} .014) 2,734 ° *| 1,246 3 9,675 73 
%5 Idaho Falls........ Bonneville........} 15.0 | 3.20) .01 14,529) 5.74) .023| 2,682) 2,678} 1,137; 1,608 4 18,404} 3. 111 
ree Nez Perce........ 10.7 | 2.27; .008) 12,374) 4.89) .020) 2,398 “ 1,022; 1,022 . 19,007 t 162 
124 : 
0 Moscow........... ss ass 6.9 | 1.46) . 6,511} 2.57) .010, 1,801; 1,240 . 754 375) 9,640 128 
56 a SRS: 12.2 | 2.60) .O1 9,406) 3.72; .015) 1,946) 2,079 376 651 404 14,775 110 
45 Pecatello.........- Bannock......... 22.0 | 4.69} .01 19,155) 7.57) .030) 4,325) 2,498 + 2,313 868 25,390 105 
Le a Twin Falis........] 12.5 | 2.667 .01 15,880] 6.28) .025) 2,606) 2,516 738} 1,402 561 15,466 112 
a TOTAL ABOVE CIITIES............. 129.6 27.59) .101) 133,117|/52.61) .210) 26,491; 11,924) 6,028) 13,568) 4,841] 190,202 133 
: ee, eee 469.2 |..... -365° 253,010!..... -400} 59,378) 33,073) 11,554) 29,369, 9,433' 469,021 91 
10 For Idaho County Figures, see page 259. 
"| WYOMING — City Data 
. RR: Natrona..........] 21.3 | 9.32| .016) 17,485|11.96| .027| 3,395] 2,106] 1,372| 1,984 89 32,606] 11.48} .023| 1,531] 123] 139 
® Cheyenne......... Laramie 33.0 (14.43 026 25,508/17.47| .040) 5,462) 2,993} 2,593) 3,518 1,625) 53,228) 18.74) .038) 1,613} 130) 146 
ee ee 11.0 | 4.81) . 8,004) 5.48, .013) 2,022 888 534 1,083 44 14,892) 5.24) .010) 1,354) 109) 123 
n Rock Springs... ... Sweetwater 11.0 | 4.82) .009 7,975| 5.46} .013) 1,997) 600 383; 1,247 31 13,411) 4.72) .009) 1,218 98; 110 
n Sheridan... 22.2... Sheridan......... 9.5 | 4.16) .007 9,207) 6.31 .015| 2,019} 1,593 " 1,225 436 15,320) 6.4 -011| 1,613) 1 146 
——_ — — | 
- TOTAL ABOVE CIITIES.............. 85.8 |37 54) .067 68, 149/46.68 108) 14,895, 8,180) 4,882) 9,057) 3,711 129,457 45.54 -091; 1,509) 121 137 
89 ‘STATE TOTAL.... Sa esti aia el 228.6 | Serer -178] 146,001|..... -231; 34,318} 12,887; 7,099] 22,780) 7,097] 284,000)...... | -200) 1,242]...... 112 
78 For Wyoming County Figures, see pags 260. 
81 ——~ <—_ 
7 . 
> | COLORADO — City Data 
1 ——— —— 
9 Alamosa........... Alamosa.......... 6.1 | .57} .005 5,321 -97| “08 1,095 * 148 . 316 5,775 
83 er Boulder . . 15.5 | 1.45) -012 8,519 1.55) -014; 2,378) 692 941 796 519 19, 064 
Colorado Springs El Paso... 45.0 | 4.21) .035 35,484) 6.45) .056) 8,974) 5,164) 3,174 3,141 2,485 70,704 
73 ea Denver... 341.0 |31.89| .265)  286,183/52.03| .452) 57,617) 83,032) 26,224] 34,541 17,383] 469,825 
= Durango La Plata 5.2t| .49 004 5,208 95) 008) 1,141) * 320 551 ” 7,298 
82 were r ys ° +} e | . ’ . | . ’ | ’ 
| 
Bess Fort Collins........] Larimer 12.6 | 1.18} .010] 8,945) 1.63) 014} 2,193, 1,063; 718; 628] 350-13, 982 
109 Grand Junction... .}| Mesa 14.5 1.35) .011 11,508) 2.09) -018) 2,187 *| 564 1,040 387 15, 080; 
el ee Se 16.07) 1.50) .012 10,900} 1.98) .017; 2,654 1,594 900 712 482 18,562 
ogy Pealle............ Pueblo at 58.0 | 5.42) 045] 31,473) 5.72) .050, 7,794) 6,624 *| 3,813 *| 83,617 
— Sterling.......... Logan............] 7.5 | .70) .006 6,005} 1.09} .010} 1,386 *| 403 526 281 7,614 
248. Trinidad... 2.2... Las Animas 12.3 1.15) .009) 6,419) 1 " -010; 1,839 ° 531 578 ? 9,200 
— TOTAL ABOVE CIITIES............. 533.7 /49.91) 414) 415,965/75 63 .857| 89,258) 98,169) 33,923) 46,327 oan 690,691 
——— = ——_|-—$$S | ——— | —— |} ————_— | —_____ 
i eee 1,009.2 |.....| .8301 550.0141... | .869| 128.7951 110,850 37,1241 61,7521 31,0841 1,108,000 
— 11940 Census. *Withheld to Avoid Disclosure. Before using these figures, see explanation page 17. 
$1942 Est.mate, For Colorado County Figures, see page 261. 
INT 
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The “SM” symbols mark original, exejy. 
sive estimates by SALES MANAGEM 


ENT, 


——. 


Civ 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
CITY COUNTY FIVE STORE GROUPS 
Total (in thousands of dollars) Per Capita 
(in %\ % Dollars | % / . Dollars % a... 
thou- of of (in | of | of | (in of of 
sands) | State| U.S.A. | thousands) | State} U.S.A.) } Eating & thousands)! State | U.S.A. Ratio Ratio 
| Food | General | Apparel |Drinking) Drug } Dol- | to to 
| | Mdse. Places lars State U.S.A. 
Logan.. MN ss caweauns 13.0 2.22| .010 9,055 2.80) -014 1,790} a . 411 334 16,011; 2.56) .O11) 1,232 115| 12 
Ogden. Weber........... 72.0 |12.31| .056 55,007|17.03, .087| 12,146) 9,020) 6,684) 5,877; 2,540 94,800) 15.17) .067| 1,317; 123 119 
Provo NS sdna thine dad 25.1 | 4.28) .019 13,112) 4.06) .021) 2,570 3,025) 1,111 1,054 569 20,218} 3.23) .014) 806 75 3 
Salt Lake City Salt Lake......... 178.9 |30.58) .139} 162,409 50.28) - 256) 33, 360) 38,569} 18,780) 15,046) 7,836] 265,055) 42.41| .187| 1,482) 139 1% 
a ; —_—_ |__| |_| — a 
TOTAL ABOVE CIITIES............. 289.0 49.29 .224 239,583 74.17) 378) 49, 866 50,614) 26,575) 22,388) 11,279 396,084) 63.37) .279| 1,371 128124 
I HE .  axwenspcaanenkwes 585.0 | acess -454] 323,021)..... | 510) 70,827 57,672 28,068 29,896} 14,047] 624,997)...... -440| 1,068)..... 97 
| 
For Utah County Figures, see page 262. 
NEVADA — City Data 
ae oe a mes ter my ~ — : 
Ely... White Pine....... 4.1t 3.11} .003 6,209 5.01 -010) 1,662) 558) . 1,355 . 8,320) 3.26) .006) 2,029 105184 
Las Vegas ee 18.5 |14.05) .014 13,062/12.44) 020) 3,404) bi 2,752) a 22,675; 8.89) .016) 1,226 63, «111 
ee Washoe.......... 25.5 |19.36; .020 39,123/37.26) .062) 7,469) 6,109) 3,320 8,718) 1,855 61,064) 23.95; .043) 2,395 124, «(217 
TOTAL ABOVE CI/TIES............. 48.1 36.52 037 58,394 55.61) .092| 12,535) 6,667, 3,320 12,825| 1,855 92, 059) 36.10) .065| 1,914 99, 174 
il oemaanes Qaameed vam ——EE } | } ——E _ 
I. i Ie iiiciccscccsacecss 131.7 |.....| 102] 104,999)... | -166) 24,821) 10,884) 5,660) 25,375, 4,876] 255,001)... .180) 1,936)... 176 
| | | | { ' 
. =~ For Nevada County Figures, see page 264. 
ARIZONA — City Data 
$$$ — ——————— a — 
Flagstaff . Coconino......... 7.5 | 1.36) .006 5,008; 1.87, .008 767 . 841 a 6,509; 1.23) .005) 868 91 73 
Phoenix... Maricopa... 87.7 |15.90) .068 100, 205|37.39| .159) 15,415) 19,591 7,034 : 5,955 126,345; 23.88; .089) 1,440; 150 131 
Prescott. . | Ree 7.0 | 1.27) .005 6,510) 2.43) .010) 1,450) 1,184 290 922 442 9,100; 1.72) .006) 1,300) 136 118 
a RRR EE? 47.0 | 8.52) .037 49,500|18.47; .078 11,683) 7,687 *| 6,513) 3,517 59,605) 11.27) .042| 1,268) 132) 115 
ee Sittin hited 10.0 | 1.81) .008 5,790) 2.16) .009 1,031) 1,105 S 1,035 354 9,590) 1.81) .007; 959) 100 87 
TOTAL ABOVE CIITIES............. 159.2 |28.86) .124 167,013/62.32| .264 30,356) 29,567, 7,324) 8,311) 10,268 211,149) 39.91 149) 1,326; 138 120 
| } | | | 
ae ion =" Geo es ae a | ai aa es pas: > 
Ey Wns ccknccesccusvesns Ged eevee | -429 267,997)..... | 423) 64,196! eee om 37,746, 14,685 an ae 372 959 ES 87 
| | { 1 | \ 
_ For Arizona County Figures, see page 264. 
NEW MEXICOW— City Data 
a | ) a — —~ — — 
Albuquerque....... Bernalillo......... 40.0 | 7.99) .031 34,604/18.91; .055, 7,232 *| 3,655) 3,354 * 63,088; 18.56) .044) 1,577) 232 143 
Carisbad.......... _ a 8.5 | 1.70) .007 6,885) 3.76; .011| 1,673 809 326 682 432 8,500| 2.50) .006) 1,000; 147 9% 
Me cinuoommaded eck 15.0 | 3.00) .012 12,246) 6.69) .019 1,991 2,387 548) 1,046 889 17,695) 5.20) .012| 1,180) 174 107 
Gallup. . McKinley........ 8.2 | 1.64) .006 8,411) 4.60} .013) 1,450 : 541 727 370 8,467, 2.49) .006) 1,033} 152) % 
StL giakdssoas | re 12.5 | 2.50) .010 10,765; 5.88) .017) 2,317; 1,355 360 986 340 16,721; 4.92) .012| 1,338; 197, 121 
ES dcccckenena Ey 20.0 | 4.00; .015 10,060) 5.50) .016 1,745; 2,036 477| 1,007 . 18, 005) 5.30) .013)° 900) 132 82 
NC ctcceted | eee 22.0 | 4.40} .017 10,904) 5.96) .017) 2,978 *| 1,210) 1,155 ° 20,008; 5.88} .014) 909) 134 82 
TOTAL ABOVE CIITIES.. 126.2 |25.23| .098 93,875|51.30| .148| 19,386) 6,587) 7,117; 8,957; 2,031 152,484| 44.85) .107| 1,208 178, «110 
Ey Css. dicsasnasaseincunes Ge fesse -388 162,997; ree | ene | 42,025 21,678| 9,145) 20,452 8,776 eae Sane -239| 680)...... 61 
' 
+1940 Census. For New Mexico County Figures, see page 265. Before using these figures, see explanation page 17. 
*Withheld to Avoid Disclosure. 
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SALES MANAGEMENT 


M. 


FIGURES DON’T 004 Mei WHOLE STORY! 


To appraise the sales potentialities of 


the Salt Lake Market you need to look 
beyond the figures on Salt Lake City. 
Instead of some 200,000 people (Salt 
Lake City’s there are 
approximately one million in the area 


population) 
comprising the Salt Lake Market. 


And this entire market, rich in diversi- 
fied resources yielding a civilian payroll 
income of more than $635,000,000 a 
year, is substantially served by one 
dominant medium—The Salt Lake Tri- 
bune-Telegram. This is one reason 
why this 58-county market is character- 
ized by a close unity, commercially as 
well as culturally. It is a good reason 
why The Salt Lake Tribune-Telegram 


belongs on your “A” schedules. 


STEEL adds to the strength of the Salt Lake 
Market, as the great new integrated plant at 
Geneva, Utah, begins production of this basic 
metal from Utah iron ore, coking coal and 
limestone. This area has enormous mineral 
resources. 


The One Big Intermountain Medium 


National Representatives: 


Sunday Magazine and Comic Sections Color—Black and White—Reynolds-Fitzgerald, Inc. 


desk or wall use. 


national make it a 


map, 
marketing men. 


from all others. 


@ A 3-color map of the United States, 
assembles in a single over-all picture the sectional 
maps appearing in this issue, is now available for 


Exclusive features, never before incorporated in a 
must for sales 
It is the only map published 
which differentiates leading retail sales counties 
Attractive color tints enable you 


County Outline Retail Sales Map of the United States 


CREATED ESPECIALLY TO MEET THE KNOWN DEMANDS ' 
OF SALES AND MARKETING EXECUTIVES 


that graded by retail sales strength ...as well 


population. 


Reproduced in red, 
working size, 


tan and black, in handy, 
25 x 38 inches, on strong paper, 
the map is large enough for wall use yet not too 
large to spread on your desk. Scale of miles is 
indicated. All counties of the United States are 
shown, with county names larger and 
legible than in any other 25 x 38 map. 


and 


more 


No need to point out its many possible applica- 


a 


to spot all counties with a 1942 retail sales volume 
It is also the 
only map which shows cities—322 of them 


of $50 million or more—at a glance. 


Price is only $3.50—remittance with order. 


mailing tube. 
$2.50. 


tions to sales and distribution planning. You're 
probably far ahead of us already in recognizing 
its numerous advantages to you personally. 


The map will be mailed postpaid in heavy 
You’ll want one of these maps- 
Be sure to check your organization needs before ordering . . . to insure receiy- 


perhaps several. Multiple copies are 


ing your quantity order before the first edition is exhausted. 


SALES MANAGEMENT, 386 rourti aveNvE, NEW YORK 16, N.Y 


2N 
“NT B May 
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x** 


time peak. 


Hiring, 


Packaging “dos” and 
aptitude-testing, 
compensating salesmen. Air travel and air freight 
as better selling and distribution aids . . . ques- 
tions ... doubts . . . problems without precedent 
in past experience. 


it’s the military and 
naval brass hats ... 
shalling men and materials for victory. 
the war, the big goal will be to sell a record 
volume of goods to hike employment to an all- 
Tomorrow’s generals will be the 
country’s sales executives. 


They face new problems, plenty of headaches. 
Population and income re-shifting . . . question 
marks all over the map... where are wartime 
booms deflating, leveling off, still climbing? 
More goods to be sold than ever before . . . old 
quotas to be revised, new ones set for untried 
products... which are the best cities? 
buying and living habits... selling the war- 
enriched “submerged” millions up to a higher 
standard of living, unselling other millions on fan- 
tastic dream products. 
“don'ts.” 


training, 


mar- 


After 


New 


For 


for action. 
veys, 


...or Aspirin for the Generals 


Today Tomorrow’s generals must have the “know-how” 
and “‘know-where”’ of post-war planning now . . 


or large-doses of aspirin later... . 


thousands of sales executives SALES 
MANAGEMENT is a periscope on the horizon 
... registering first shapes of things to come, | 
reflecting them back to readers as blueprints | 
Regular departments, special sur- _ 
sharply analytical articles—largely by 
the “Generals of Tomorrow’—forearm readers 
now with the “know-how” to lick oncoming 
problems. Exclusive statistical studies...the | 
Annual Survey of Buying Power, the Novem- | 
ber interim supplement to the Survey, monthly 
forecasts and ranking of the country’s best 
retail niarkets, lively picture graphs of market 
trends ... provide a steady stream of “know- 
where” information, without which the “know- 
how” would be stalled. 


These are a few of the reasons why SALES 
MANAGEMENT is first and foremost the busi- 
ness magazine of sales and marketing executives 
... why SALES MANAGEMENT should be a 
must on your advertising schedule. 


Pacific States—City Data 


WASHINGT 
CITY COUNTY 
Aberdeen Grays Harbor. . 
Bellingham Whatcom 
Bremerton Kitsap. . 
Centralia Lewis 
Chehalis Lewis 
Ellensburg Kittitas 
Everett Snohomish 
Kelso Cowlitz. 
Longview Cowlitz 
Mt. Vernon Skagit. . 
Olympia Thurston 
Fort Angeles Clallam 
Seattle King 
Spokane Spokane 
Tacoma Pierce 
Vancouver Clark 
Walla Walla Walla Walla 
Wenatchee Chelan 
Yakima Yakima... . 
TOTAL ABOVE CIITIES 
STATE TOTAL 


t1940 Census. 


£1942 Est.mate. 


[324] 


=— ; The “SM” symbols mark original, exclu- 
N- ~ City Data sive estimates by SALES MANAGEMENT.E 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 6D ESTIMATE ESTIMATE 
; 4 ™ - pipette r a a 
| | 
FIVE STORE GROUPS 
Total | Bas (in thousands of dollars) Per Capita 
(in %\ J Dollars | % | % Pomnthesntt Dollars % % eae “a 
thou- | of of (in | of | of | | | | (in | _ Of of } 
sands) | State) U.S.A.] thousands) | State) U.S.A. | \Eating &| thousands) | State | U.S.A. Ratio | Ratio 
| Food | General | Apparel |Drinking) Orug | Dol- | to | to 
— ae eee Mase. | Places | lars | State | U.S.A. 
18.8 .98) .015) 26,172) 1.83| -041| 6,296, 3,856, 2,860| 3,230 992] —31,008| 1.06} .022| 1,645) 107, 1 
32.5 | 1.69) .025 29,010) 2.02) - 046) 7,613) 4 715) 2,931 2,972 1,436 44,520| 1.51) .031) 1,370 89) 1% 
62.0 | 3.23) .048 30,518) 2.13) .048 9,204, 3,616 1,753 4,164 1,876 49,514) 1.69) .035 799 52; 2 
9.6 | .50' .008 8,872) .62| .014) 2,019) 1,499) 482) 1,147 332] 11,520) 39} 008} 1,198) 78) 108 
5.1 -26; .004 9,050 7 -014, 1,845) 1,488 637 907 304 6,015} .20) .004/ 1,191 78; 108 
| 
6.5 -34| .005 9,402 66) -015 2,618) 636) 536 1,452 324 7,841| -27| .006| 1,206 79, «108 
35.0 | 1.82; .027 39,241, 2.74) .062) 10,847; 8,385 2,884 4,463 1,465 48,642} 1.66) .034) 1,390 91; 1% 
6.7+; .35| .005 9,042) .63) 014| 3,107) 614 599 1,709 275 9, 386| .32| .007| 1,401 92) 127 
13.41, .70 .O11 14,926) 1.04) .024) 2,622 4,337) 522 1,517 590 16,705; .57| .012) 1,247 81) 183 
4.9| .25) .004 eeaaes -80} .018} 2,010' 1,953) 720) 1,052 319 we -18} .004) 1,087 71 9 
| 
15.5 81; .012 25,592) 1.78; .040| 6,008} 3,619} 1,347) 2,808 1,229 23,250; .79) .016) 1,500 98} 136 
9.47) .49| .007 11,219) -78| .018 3,244) 1,772| . 1,110 444 15,872 -54| .011) 1,689 110; 183 
480.0 |25.01| .373 451,372 31.49) .713| 99,320 107,404) 20,248; 61,333) 18,382] 1,080,391) 36.76) .760) 2,251 147; 20 
155.0 | 8.08) .120 132,688) 9.26) .210) 29,257; 29,597 *| 15,904 5,568 349,024) 11.88} .246) 2,252 147; 2 
142.0 | 7.40; .110 133,507, 9.32) .211| 32,157) 26,038) 11,605! 16,027; 4,971 273,695} 9.31) .193) 1,927 12 1% 
30.0 | 1.56) .023 27,660) 1.93 ow 6,036) 3,318} 2,010) 3,119 735 29,898; 1.02) .021 997 65, 
22.0 | 1.15; .017 24,026) 1.68) .038) 4,743) 4,550} 1,677) 1,753) 1,199 28,610 -97| .020) 1,300 85} 118 
13.1| 68 010) 22,115) 1.54] .035| 4,315] 4,524) 1,584] 1,953) 1,235] 20,966] .71| .015| 1,604) 105, 1 
34.8 | 1.82; .027 48,102) 3.36} .076| 11,474; 8,817) 3,817 4,374) 2,174 41,762} 1.42) .029) 1,199 78) 18 
my ————— —— -- = —|—_— _ |__| —|—— 
1,096.3 |57.12) 851 1,088, 966/78.24) 1.81) manne 220,738 | 56,212 ws, 00F) 43,850} 2,093,889) 71.25) 1.474) 1,910) 125 123 
ss = aS ees ee iE! SS a i— 
1,919.1 | | 1.490! 1,433,000! oe 2.263! 369,430! 242,876! 104,555 183,378 56,2311 2,938,990'...... 2.069! 1,531!.... | 
*Withheld to Avoid Disclosure. For Washington County Figures, see page 7. 


Before using these figures, see explanation page 


SALES MANAGEMENT 


All this....and TACOMAG, too! 


Business and Population 


GAINS 


1943 over 1940 


* Population 
Tacoma (Pierce County) ................ 20.6% 
State of Washington 


* Industrial Payroll 
Tacoma (Pierce County) ..............280.0% 


State of Washington ...................... 214.0% 
* Building Permits 

<A ERAS antes eee eRe meR Mere hS™ 29.1% 

State of Washington ........................ 15.8% 
* Post Office Receipts 

MIE, 5 seacs -iseparsexssecaccbacssmeeniededvecel 98.1% 

State of Washington ........................ 56.0% 
* Bank Debits 

cE TE een cence ae Pelee 169.0% 

State (7 leading cities) —................ 120.9% 


* Department Store Sales 
PINE iid icmetcocsniss nicceeioieaphasdaseeces 85.0% 
State of Washington . 


* Retail Sales (Independent Stores) 
IN siccctcattictigcictente Socncsaccrnceietiniaapebeastes 12.0% 


Source of figures: OPA registrations, Bureau 
of Census, State Dept. Labor and Industries, 
U. §. Post Office, Federal Reserve Bank. 


May 10, 1944 


The Tacoma market—Second in Washington State— 
takes in the better part of four thickly-populated 
counties. In evaluating this market, consider these 
prime factors: 


1—Population and buying power are concentrat- 
ed, close to the Tacoma metropolitan shopping 
area. 


2—The market can not be effectively covered by 
any outside metropolitan newspaper. 


3—The market is an important part of the rich 
Western Washington area, where more than 
70%, of the state’s population, buying power, 
retail business and industrial payroll is found. 


It’s a market that merits “must” attention. And you 
reach it effectively only through the Tacoma News 
Tribune—Washington State’s second largest daily 
newspaper in point of advertising lineage. 


™*Nows Tribune 


TACOMA, WASHINGTON 


Lorenzen & Thompson, Inc. 
National Representatives 
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CITY 


Albany 

Astoria. 

Baker. 

Bend. : 
Corvallis... .. 


Eugene... 


Grants Pass. . 
Klamath Falls. . 


The Dalles... sata 


TOTAL ABOVE Ci 


STATE TOTAL... 


CALIFORNIA — City Data 


Bakersfield 


Belvedere... .. 
Berkeley........ 
Beverly Hills. . . 
Brawley........ 
Burbank. . 


Burlingame 
Chico... 

Compton. .. 
Culver City 
El Centro. . 


El Monte 
Eureka...... 
Fresno...... 
Fullerton 
Glendale 


Grass Valley 


Hayward......... 


Inglewood . . 


Martinez 


Marysville. . 
Merced. . 
Modesto. . 
Monrovia 
Monterey 


Napa...... 
Oakland....... 
Ontario... 


+1940 Census. 
+1942 Estimate. 
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OREGON — City Dat 


The “SM” symbols mark original, exejy. 
sive estimates by SALES MANAGEMENT. 


a 
Dollars | % | % 


of of 
State) U.S.A. 


RETAIL SALES—1943 


EFFECTIVE BUYING INCOME-—1943 


FIVE STORE GROUPS 
(in thousands of dollars) 


ESTIMATE 


Dol- 
lars 


Per Capita 


. 
oO 
= 
o 
sot ot ot 


S22ss88 Fe. 


—~— o 


= 
a 
a=«o 
ee 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 
COUNTY 
Total 
(in 70 % 
thou- | of | of (in 
sands) State U.S.A.] thousands) 
| 
ae 7.0 
Clatsop. 10.4t 
int cela 8.1 
Deschutes........ 12.0 
Benton........... 15.0 
Lane... 26.2 
Josephine........ 6.81 
Klamath 16.5 
Union. 8.8 
Coos. 5.3t 
Jackson 17.0 
Clackamas 9.3 
Umatilla........ 11.4 
Multnomah. . 398.9 
Douglas. 7.5 
Marion. . 35.5 
ee 7.0 
EE .| 602.7 
11, 181.4 


82288 


et ot ot ot 
Ww 

ZE88 
— 


we 
nN 
= 


1.140! 1,371]... 


For Oregon 


Alameda......... 
Los Angeles...... 
Orange 

Placer 

Kern 


Los Angeles... . 
Alameda...... ‘ 
Los Angeles. ..... 
imperial......... 
Los Angeles 


San Mateo 


Los Angeles. .... 
Los Angeles. ... 
imperial... 


Los Angeles. .... 
Humboldt....... 
Re: 
Orange......... 
Los Angeles..... 


Los Angeles. ..... 
Los Angeles..... 


San Joaquin. ..... 
Los Angeles. . 

Los Angeles. .... 
Madera. . me 
Contra Costa 


Yuba. 


Stanislaus....... 
Los Angeles. . . 
Monterey... 


ee 
Alameda........ 
San Bernardino. . 


| 


18,222) .34| 
31,090| .58/ 
11,408} .21| 
8,330) .16| 
67,055) 1.26) 
8,064 15 
67,315| .27/ 
49,015} .92) 
11,308} .21| 
16,060! .30) 
23,511| 44) 
17,008, .32 
13,571} .25 
9,248, .17 
18,050.34 
6,710| .13 
23,508, .44 
74,450| 1.40 
9,621) .18 
67,820| 1.27 
9,511; .18 
14,418| .27 
17,071) .32 
34,720) .65 
20,401) .38 
10,692| .20 
152,742| 2.87 
1,205, 750|22.65 
9,008) .17 
8,814, .17 
18,015| .34 
18,050) .34 
39,172) .74 
7,830) .15 
14,119! .27 
16,802} .32 
370,570) 6.96 
10,510! .20 


*Withheld to Avoid Disclosure. 


Ratio | Ratio 
0 to 
State | U.S.A, 


7 


Before using these figures, see explanation page 17- 


SALES MANAGEMENT 


FACTS you SHOULD CAREFULLY FILE... 


154 ABOUT OREGON... 

} The Oregon Market’s 1,343,173 people work and earn in an area of 100,000 square 
125 miles .. . where stands one-fifth of the nation’s timber; where 62,000 farms “cash in” 
103 over $70,000,000 a year; where “finny gold” means a $15,000,000 fishing industry; 
os where electric power is as abundant as the air they breathe; where new metal 


industries have set a national example for low cost production; and where the 
promises of tomorrow are as big as the area in which they live. 


\. ABOUT THE OREGONIAN... 

182 In this 85-year old state, the 93-year old Oregonian is part and parcel of Oregon’s 

~ y y i P P $ 
development history. So much so that The Oregonian circulation coverage IS the 

Oregon market. The widespread reader recognition of the fine things this newspaper 

182 stands for has given The Oregonian the distinction of being “more than a city news- 

L. paper—a tradition in the Northwest and a part of the life of the region”. 

- : 

120 

: e Oregonian 

110 

87 The Great Newspaper of the West 

175 

120 PORTLAND, OREGON 


REPRESENTED NATIONALLY BY PAUL BLOCK & ASSOCIATES 
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| . . o ” 
CALIFORNIA -— City Data — (Continued) sve estimates hy SALES MARAGENEHY 
CIVIL 
POPULATION RETAIL SALES—1943 EFFECTIVE BUYING INCOME—1943 
LOCAL EST. 
1-1-1944 ESTIMATE GYD ESTIMATE 
CITY COUNTY | FIVE STORE GROUPS 
Total | (in thousands of dollars) Per Capita 
(in | % | % | Dollars | %| % Dollars | % | % 
thou- | of of (in of of (in of of 
sands) | State| U.S.A. | thousands)| State) U.S.A. Eating & thousands)| State | U.S.A. Ratio | Ratio 
Food | General | Apparel | Drinking} Drug Dol- | to to 
Mdse. Places lars | State | U.S.A, 
Oroville.......... RN se 4.1 | .05) .003 7,005} .13) .011| 2,663 979 357 759 215 4,835 107 
Ss navannces I aicantacans 13.0 16] + .010 11,852} .22) .019) 3,059) 1,006 622) 1,252 289 14,050 98 
Palo Alto......... Santa Clara....... 21.4 -27| + .017 17,602} .33) .028) 4,671) 2,130) 2,548! 1,370 969 28,940 
Pasadena........ Los Angeles 92.0 | 1.16) .071 75,150) 1.41) .119) 18,792) 12,851) 98,957) 65,875) 2,807 188 , 805 
Petaluma Sonoma......... 9.6 | .12| .007 19,335; .36) .031) 3,357) 1,050) 1,106] 1,530 488 14,439 
Pittsburg. . Contra Costa.... 11.0| .14) .009 8,509} .16) .013) 2,297) 1,668 771| «1,425 399 9,954 
Pomona,......... Los Angeles 27.0 34) .021 19,852} .37) .031) 5,008) 2,697) 1,986) 1,431 874 44,001 
Porterville....... Tulare. . 6.5 | .08) .005 11,652} .22) .018) 2,368) 1,705 646; 1,358 416 7,788 
Redding.......... Shasta..... 10.3 13} .008 17,566; .33) .028) 4,047) 2,110 795| 2,433 687 11,695 
Rediands.......... San Bernardino 16.0 20} + .012 9,640; .18| .015) 2,984 851 753 876 414 27,011 
Redwood City San Mateo. . 16.7 21 013 14,382) .27| .023) 5,006) 2,149 452} 1,655 487 20,419 
Richmond........ Contra Costa 110.0 | 1.39) .085 50,074; .94) .079) 15,990) 7,046) 2,933) 65,176) 2,036 88, 575 
Riverside Riverside | 49.4] .62) .038 35,844) .67| .057| 8,865) 4,985) 2,679) 3,033} 1,523 84,211 
Sacramento........ Sacramento.......] 106.5 | 1.34) .083] 107,316) 2.02} .169) 23,974) 18,373) 10,951| 15,817] 6,135] 235,043 
Salinas. . , Monterey... .... 12.8 16} .010 28,112} .53) .044) 6,655) 2,869) 2.200) 2,931 1,146 23,589 
San Bernardino... San Bernardino 60.8 | .77| .047 42,570) .80} .067) 9,444) 6,978) 3,530} 3,645) 1,719) 102,261 
San Buenaventura. Ventura......... 15.3t) .19| .012 20,145) .38) .032} 6,345) 2,348] 1,847) 2,065 689 22,474 
San Diego. San Diego 390.0 | 4.92} .303] 269,203) 5.06) .425) 63,982) 43,802) 28,960) 39,933) 11,695] 750,425 
San Fernando Los Angeles 12.0 15} .009 8,950} .17| .014) 2,586 972 486} 1,054 408 9,668 
San Francisco... .. San Francisco 694.9 | 8.76) .540] 519,225) 9.76) .820) 131,696) 90,282) 79, 122,348} 22,954] 1,560,857 
San Jese......... Santa Clara 80.5 | 1.01) .062 75,242) 1.41) .119) 17,6590) 13,565) 10,245} 7,377) 2,649] 170,481 
San Leandro Alameda 20.8 26) .016 6,060} .15) .013) 3,431 742 120 787 475 20,960 
San Luis Obispe San Luis Obispo. .| 11.6 | .15) .009 15,665) .30) .025) 3,676) 2,730) 1,14 2,131 523 17,058 
San Mateo....... San Mateo. . . 25.3 | .32| .020 16,752} .32} .027| 7,336) 2,313 1,634 583 27,505 
San Rafael....... Marin...... cooese «=6R0 | OO OD 18,008) .34) .028) 4,957) 2,589 668} 1,723 464 13,582 
Santa Ana........ Orange....... 44.0; .55) .034 40,118} .75) .063) 9,189) 6,271) 4,027; 3,034) 2,169 62,055 
Santa Barbara..... Santa Barbara... 40.0 -51) .031 37,851 71; + .060) 11,021 3,228) 6,392) 4,406) 1,477 94,763 
Santa Cruz. ... Santa Cruz 20.0; .25) .015 22,114) .42) .035) 5,982 . *| 2,792 950 33,872 
Santa Maria... Santa Barbara. 8.5} .11) .007 9,601} .18} .015) 2,531 894 577; 1,086 308 13,052 
Santa Monica......] Los Angeles......] 64.0 | .81) .050 46,472| .87| .073) 12,295) 65,738} 6,968) 6,891) 2,373 92,005 
Santa Rosa... .. ..| Sonoma... . 12.6t| .16) .010 22,142) .42) .035) 6,096) 3,607) 1,558) 2,477 828 21,077 
South Gate........] Los Angeles. 42.0¢] .53) .033 11,250) .21| .018) 5,975 113 45| 1,825 438 33,133 
Stockton....... ..| San Joaquin. 70.0 | .88) .054 57,246) 1.08) .090) 13,591) 6,564) 6,401) 9,106) 2,039] 129,402 
_ Sar Kern.... ~ 3.2t| .04) .002 8,910; .17| .014) 2,000 619 985 824 209 5,711 
Re re 8.3 -11) .006 12,741 24; .020; 2,537) 2,002 633} 1,183 424 8,595 
Turlock . Stanislaus 11.0 -14| .009 12,372} .23)| .020| 3,023) 1,311 339} 1,040 343 17,211 
Vallejo. Solano 35.0t; .44) .027 35,052; .66) .055| 11,1 5,814; 2,406| 5,256) 1,160 31,498 
Visalia. . Tulare 11.0) .14) .009 16,075} .30) .025) 3,852; 2,036) 1,277) 1,954 546 11,246 
Watsonville Santa Cruz 10.9 -14, +.008 15,218; .29) .024) 3,665) 2,417 826} 1,870 575 14,575 
Whittier Los Angeles. .... 19.0 -24) .015 14,010 26; .022 4,311 1,769 1,143 776 665 30,780 
Woodland ai oresisiaaat oe 8.5 11} .007 9,808; .18) .015) 2,737 1,282 *| 1,001 548 10,178 
— —— |__| —__|___ 

TOTAL ABOVE CIITIES............. = 506.5 |o0.48 45| 4.276] 4,328,251/81.32| 6.836|1, 103,960) 724,125) 467,616| 600,292) 182,489] 9,902,957 
STATE TOTAL... nhenwi .. | 7,928.2 2 | | 6.157] 5,323,004)..... 8.407/.477,78 770,289) 501,311) 784,117) 220,948}12, 167,005 


11940 Census. 
+1942 Est.mate. 


*Withheld to Avoid Disclosure. ; For California County F'gures, see page 270. 
Before using these figures, see explanation page 17. 


LOOK BEFORE YOU LEAP! 


If any of the figures on these pages seems confusing or incomprehensible, 
you must have skipped the introductory explanation beginning on page 17. 
Reading it before you attempt to use these data, is cheaper and quicker than 


wiring the editors, who will just refer you to those same pages anyway. 


—_— 


SALES MANAGEMENT 


ar 


